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Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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AT RIGHT, UPHOLSTERED IN AN ARTFULLY 
FADED GREEN CORDUROY FABRIC. 
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Van Cleef & Arpels 


NEW YORK PALM BEACH BEVERLY HILLS BAL HARBOUR» CHICAGO SOUTH COAST PLAZA 800-VCA-5797 








Cover: Larry King in 
the living room of the 
Beverly Hills house he 
shares with his wife, 
Shawn Southwick- 
King. Interior design 
by Paul Engemann 
and Suzanne Barnes. 
Portrait by Jim Mc- 
Hugh. See page 190. 
ABOVE RIGHT: The 
living room of the 
Manhattan apartment 
of art dealer André 
Emmerich and his 
wife, Susanne Bross 
Emmerich, Photogra- 
phy by Durston Say- 
lor. See page 198. 
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Larry KING Live 

Keeping Pace with the Talk Show Host and 
His Wife, Shawn 

Interior Design by Paul Engemann and 
Suzanne Barnes 

Text by Judith Thurman 

Photography by Mary E. Nichols 


STROKES OF GENIUS 

Legendary Dealer André Emmerich Talks 
About Art 

Text by Steven M. L. Aronson 
Photography by Durston Saylor 


Historic Houses: FLortpa’s Ca D’ZAN 
Circus Magnate John Ringling’s 
Venetian-Style Palazzo 

Text by Gerald Clarke 

Photography by Dan Forer 























216 VERVOORDT IN LONDON 
The International Designer Transforms a House 
in Holland Park 
Interior Design by Axel Vervoordt 
Text by Holly Brubach 
Photography by Fritz von der Schulenburg 


222 THe ReBirTH OF CooL 
Smooth Lines and Bright Notes for the Windy City 
Architecture by Wheeler Kearns 
Interior Design by Leslie Jones, astp 
Text by Arthur Lubow 
Photography by Jon Miller/Hedrich Blessing 








230 Rosert Duva.r’s VirGINiA TANGO 
The Oscar-Winning Actor Finds His Rhythm in 
the Hunt Country 
Text by Nancy Collins 
Photography by Scott Frances | | 


continued on page 18} 
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PRESENTING THE TIFFANY MARK™ 
INSPIRATION: 19TH CENTURY TIFFANY POCKET WATCHES 
MOVEMENT: PURE SWISS PEDIGREE 
ARCHITECTURE: UNIQUE 5- AND 4-PIECE TIFFANY CASEMENTS 


MATERIALS: PLATINUM, GOLD, STAINLESS STEEL 


REWARD: A LIFETIME CLASSIC 





TIFFANY & CO. 
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ALL ABOUT THE ART 

Emily Fisher Landau Chooses Her Palette 

in New York 

Interior Design by James Aman and Anne Carson 
Text by Joseph Giovannini 

Photography by Scott Frances 


BACK FROM THE RUINS 

Polishing Two Stone Houses in the Umbrian Hills 
Architectural and Interior Design by 

Countess Angelika Bolza and Count Antonio Bolza 
Text by Elizabeth Lambert 

Photography by Scott Frances 








256 ROMANCING THE LODGE 
Casual Grandeur on a Lake Michigan Bay 
Architecture by Searl and Associates 
Interior Design by Nancy Willert and 
Searl and Associates 
Text by Penelope Rowlands 
Photography by Matt Wargo 


| 264 Horers: WILLIAMSBURG INN 


Renewing a John D. Rockefeller, Fr., 
Virginia Treasure 

Interior Design by Susan L. Winther 
Text by James S. Wamsley 
Photography by Billy Cunningham 


2/70 Rocky Mountain HIGH 


A Contemporary Colorado House Captures 
the Landscape 

Architecture by Michael J. Ernemann 
Interior Design by Tom Scheerer 

‘Text by Dena Kaye 

Photography by David O. Marlow 


276 Revisirs: HUBERT DE GIVENCHY 


Remembering the Fashion Designer's 
Rue Fabert Residence 

Interior Design by Charles Sevigny 
Text by Jean-Louis Gaillemin 
Photography by Pascal Hinous 


continued on page 








Lert: Actor Robert 
Duvall tangos with his 
companion, Luciana 
Pedraza, in the con- 
verted barn of their Vir- 
ginia residence, Byrn- 
ley Farm. See page 230. 
BELOw Lert: Ca d’Zan, 
the Florida house of 
circus tycoon John 
Ringling and his wife, 
Mable. See page 206. 
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e Grand Savannah Poster Bed by Bernhardt 





lt’s more than a piece of furniture. Its a part of you. 
Find out about our collections or locate a dealer near 


you. Call 1.866.636.5611 or visit www. bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889. 


BERNHARDT 
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LETTERS 
CONTRIBUTORS 


DESIGNERS AT LARGE 
Our Editors Present Designers’ Favorite Sources 


AD SHoppING: PERUSING PALM BEACH 
Scott Snyder Travels Near to Find Florida’s 
Burgeoning Sources 

Text by Amanda Vaill 

Photography by Dan Forer 


Horets: CHALET NOEMIE 

The Rothschild Taste Flourishes in the Alpine 
Resort of Megeve 

Text by Steven M. L. Aronson 

Photography by Marina Faust 


Unsur_r Houses: PUSHING THE ENVELOPE 
Hariri & Hariri Solve an Architectural Puzzle 
with a Villa in The Hague 


By Joseph Giovannini 


Art NOTEBOOK: BAROVIER GLASS 
Evocative Designs Captivate a New Generation 
of Collectors 

By Jeffrey Simpson 


‘THE PROFESSIONALS: THOMAS PHEASANT 
Versed in the Classics, the Designer Creates a 
Signature Style 

By Nicholas von Hoffman 








A 1958 vase by Ercole 
Barovier, one of a fam- 
ily of Venetian glass- 
makers. See page 114. 


136 AD AuTOMOBILE DESIGN: 
MeERCEDES-BENZz’s NEW SPIN 
The Venerable Automaker Charges Ahead with 
Innovative Models 
By Mark Ginsburg 
142 AD Travets: THE BLUE TRAIN 
Traversing Southern Africa in Five-Star Style 
Text and Photography by Tim Beddow 
152 DrsiGN NOTEBOOK: 
ONE CENTRAL Park TOWER 
Robert A. M. Stern and Thad Hayes Envision 
Singular Spaces for a Manhattan High-Rise 
By Mildred F. Schmertz 


166 ANTIQUES NOTEBOOK: 
NYMPHENBURG’S REVIVAL 
The Rococo Porcelain Manufactory Proves that 
Everything Old Is New Again 
Text by Holly Brubach 
Photography by Vincent Thibert 
175 EstTares FOR SALE: Epirors SELECT 
PROPERTIES AROUND THE WORLD 


Savannah, Austria, New York, Colorado, London... 


286 AD Directory 
A Listing of the Designers, Architects, Galleries 
and Hotels Featured in This Issue 





One Central Park Tow- 
er, to be located at New 
York’s Columbus Cir- 
cle. See page 152. 
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Model in platinum. 
Domed bezel and crystal. 
President bracelet. 

Enlarged for detail. 


WNL 





Oyster Perpetual. 











Available in platinum with a Presi bracelet and in 18kt pink, yellow or white gold with an Oyster or President bracelet. 
Water-resistant to 330 feet. Role Oyster Perpetual, Day-Date, President and Oyster are trademarks. 


FOR THE NAME AND LOCATION OF AN ‘AL ROLEX JEWELER NEAR YOU, PLEASE CALL 1-800-36ROLEX / 1-800-367-6539. 


New York www.rolex.com 
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D & D Building, 979 Third Avenue, NY, NY " 

CARPET: Kristen Maize, WALLCOVERING: Palermo’Cht 
Nenuphar, Custom Bennett Club Chairs with Navarre Vert 
PILLOWS: Marly Ambra 


A BOSTON CHARLOTTE CHICAGO CINCINNATI CLEVE 
USTON LAGUNA NIGUEL LOS ANGELES MINNEAPOLIS 
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TO H.R.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
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Antique Ziegler - Sultanabad, size 18’ x 14 


Los Angeles 8600 Melrose Avenue California 90069 USA Telephone 310-652-9999 
London 56 South Audley Street W1K 2QJ United Kingdom Telephone 020-7499-5602 
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A conservatory carefully designed to make the most of a special location 


A poolside pavilion by MARSTON & LANGINGER 
provides the perfect place to relax 


ape OWNERS of a Potomac resi- 


dence, advised by their interior 


decorator and garden designer, chose 
Marston & Langinger to build the 
pavilion above which has become the 
focal point of the garden. 

With features such as its huge 
open fireplace, air conditioning and 
insect screens it provides a favourite 
place to relax, play music and enjoy 
the garden at any time of the year. 


72-PAGE BROCHURE 


bout design, construction and 
furnishing. For further information 
and to arrange an appointment 
with a designer, please telephone 
(212) 575 0554 
www.marston-and- 
langinger.com 
UK Showroom: 192 Ebury Street, 
London SWIW 8UP 


MOO OGGORCGREOUAOADANERUEORDODAUEGUGHGOUGOGOUOGR0000000000000008 


Marston and Langinger have built 
conservatories for discerning clients 
throughout the world. If you would 
like more details or a brochure please 
refer to the information box. 
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Copyright © EJ. Hakimian. Photo: John Bigelow Taylor, N.Y.C. 





“Russian Neoclassical Flatwoven Carpet (Bessarabia), 15’1” x 13’10” (460 x 422 cm), Former USSR” 


Peele oA Ko eM. TAN 


Distinctive European and Oriental Carpets 
Antique Rugs (18th Century to Art Deco), Period Tapestries 


136 East 57th Street, New York, New York 10022 
Tel: 212.371.6900 Fax: 212.753.0277 


visit us at Www. fjhakimian.com 





AD Letters 








ARCHITECTURAL DIGEST 


eee eS be 


AVRO TPs kl aga 














Your August 2002 “Exotic 
Homes Around the World” 
issue is easily my favorite 
yet—from Cher’s lavish villa 
in Malibu (Architectural Di- 
gest Visits) to the charming 


abode on the shore of Lake 


Autlan in Guatemala (“From the Ground Up”). Wow! 
What a trip. You are to be applauded for showing us 


what is beautiful in terms of location and what is 


possible through creative efforts. 


JAPANESE TRADITION 

I was delighted to find a feature on the 
traditional Japanese house restored by 
Alex Kerr (“Mountain Haiku,” August). 
I had the pleasure of living in Tokushi- 
ma, the province in which the Iya Valley 
is found, for three years. The beauty of 
the scenery is matched only by the 
friendliness of the people. I encourage 
anyone who is planning a trip to Japan 
to explore the countryside. 

HEATHER CAMPBELL 

SAN Dieco, CALIFORNIA 


SEA BOUND 

Regarding Mouna Ayoub’s magnificent 
yacht, Phocea (“Sailing the Oceans Blue,” 
August): She is to be congratulated for 
her meticulous eye in the restoration of 
this legend of maritime luxury. 

MarTIN G. SMITH 

METCHOSEN, B.C., CANADA 


— Ron WALKER 
SmitH, NevaDA 


A MESSEL MASTERPIECE 

I have long been a fan of Oliver Messel’s 
work but can never find enough articles 
on him. I was thrilled with the piece 
about Fustic House on Barbados (“The 
Magic of Oliver Messel,” August). It’s a 
glowing testament to his dramatic style. 
KEN MATTHEWS 

CnuicaGco, ILLINOIS 


A ROYAL AMONG US 

Lord Glenconner’s St. Lucia cottage 
(August) is elegant and in tune with its 
tropical environment. It was quite re- 
markable to see how such sublime style 
and taste can be coaxed out of a casual 
residence. Bruce Buck’s photography 
was a perfect match for the exotic high- 
style furniture and the stunning natural 
beauty of the setting. 

PAuLA C. GREEN 

ARLINGTON, VIRGINIA 


CHERING THE SPOTLIGHT 

I was delighted to share my Malibu 
home with your readers—I thought the} 
story and photos looked terrific. But 
there are a few people with whom I 
worked quite closely, and I would be 
very grateful if you could mention them. 
The dedication and hard work of my 
contractor and friend Wallace Tutt, a 
well as his talent for creating a beautifu 
environment, added up to a great ex- 
perience. Janet Bussell, the project man- 
ager, helped me design the house and. 
was the glue that brought it together. 
She was indispensable to the project. 
‘Thank you so much. 

CHER 

MA .iBu, CALIFORNIA 


ASIAN INSPIRATION 
As a longtime subscriber to Architectural: 
Digest, | am constantly amazed to dis- 
cover that each issue contains articles 
of very special interest to me. Havingg 
spent time at Singapore’s Raffles hotel 
in the late 1960s, I was pleased to see, in 
the August issue, an article on its renova- 
tion. It was interesting then, but now it is 
elegant. And, as a collector of Asian ar 
and antiques, I found the story on shop- 
ping in Beijing (“AD Shopping: Madeg 
in China”) fascinating. 

Joyce M. ENGLERT 

BILLINGs, MONTANA 


PICTURE PERFECT 

Congratulations on maintaining such 
high photography standards in your] 
magazine. You must have a knack for 
spotting talent, as I see you have signed) 
up Bruce Buck (“Manhattan Serenade,” 
July 2002; “Lord Glenconner on St. Lu-{ 
cia,” August). You were wise to bring 
him into the Architectural Digest fold. He} 
seems to have the ability to evoke aj 


mood and find the soul of any interior. 
I look forward to more fine features 


in the future. 
BARTAY 
SAN FRANCISCO, CALIFORNIA 





The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 
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BEDROOM & BATHROOM 


MADE IN ENGLAND 





RITISH SHOWROOMS 


Cuesuire The Original Shop 01270 626 869 
Lonvon Knightsbridge 020 7581 9200 
Hampsuire Perersfield 01730 262 314 

Essex Brentwood 01277 223 016 
Sussex Handcross 01444 401 277 
Lancasuire Leigh 01942 601 003 
reheat COLES Otte 2a 4/ ee RL ED Os 
_ Kent Bromley 020 8462 5638 
Kent Tunbridge Wells 01892 619 550 
BIRMINGHAM Sutton Coldfield 0121 352 0343 
YorKSHIRE Beverley 01482 867 856 
YorksHirReE Harrogate 01423 701 492 
GLOUCESTERSHIRE Chelrenham 01242 243 731 
CHANNEL Istanps Jersey 01534 746 506 
Scottanp Edinburgh 0131557 2529 
ScoTLanp Glasgow 0141 332 8989 
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Vee Rae: SHOWROOMS 


France Paris 01 4548 5757 
IRELAND Dublin 01 672 5035 
Betcium Antwerp 03 226 7145 
Betcium Brussels 02 219 3286 
Hotranp Uden 0413 261 52 
HoLtanp Goes 0113 235 2 
Greece Athens 01 802 0557 
Israet Jel Aviv 03 518 2501 

Spain Marbella 952 808 402 
Russia Moscow New Showroom 
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New York Madison Avenue 212 570 6371 
New York A & D Building 212 308 3554 
New York Long Island 516 365 2885 
Connecticut Greenwich 203 629 9417 
S. Carouina Columbia 803 779 0061 
Cauirornia Beverly Hills 310 854 3862 
Cauirornia Laguna Niguel 949 831 3571 
CauiFornNia San Francisco 415 522 1910 
ARIZONA Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
ILtinois Chicago 312 755 1075 
Onto Columbus 614 899 9716 
Massacuusetts Boston 617 443 4300 
Texas Dallas 214 744 2100 
Cotorapvo Denver 303 302 0013 
Froripa Fort Lauderdale 954 920 4558 
WASHINGTON Seattle 206 728 2211 
New Jersey Ridgewood New Showroom 
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Welcome to AD Russia, our new foreign edition of Architectural Digest. The 
Russian edition joins our Italian, French and German ones. There is also a 
Spanish-language version, AD en Espanol. Although we are not editorially 
involved in any of the editions (each magazine operates independently), we 
do fulfill their individual requests for material we have previously published. 


For over 30 years we have published designs in all parts of the world, and we will continue 
to present international coverage, because design knows no geographic boundaries. Our new 
colleagues in Russia will not be the last to be the first with the most interesting look at, to cite 
that all-too-often-quoted Trollope title, “the way we live now.” Paige Rense, Editor-in-Chief 









BELLE CASE DEL MONO 
































HOLLY BRUBACH (“Vervoordt in Lon- 
don,” page 216; “Antiques Notebook: 
Nymphenburg’s Revival,” page 166). 
“Tt didn’t look designed,” contributing 
writer Holly Brubach says of Axel Ver- 
voordt’s efforts for his friends’ London 
house, “just lived in, with a wonderful 
sense of place and tradition.” She also 
appreciated the traditions followed 
by the artisans at the Nymphenburg 
Porcelain Manufactory, in business 
since 1747. “They remain devoted to 
making pieces by hand. In this era of 
globalization, it’s delightful that there’s a place that’s still producing 
one-of-a-kind things.” Brubach, a fashion critic and former style 
editor for The New York Times Magazine, is the author of A Dedicated 
Follower of Fashion and Choura: The Memoirs of Alexandra Danilova. 


JUDITH THURMAN (“Larry King Live,” 
page 190). When contributing writer Ju- 
dith Thurman arrived at Larry King’s 
Beverly Hills home for an interview, 
“his wife, Shawn, had a migraine, her 
parents were due for dinner, and Larry 
had a show to tape—a house tour was 
not exactly opportune.” Thurman, who 
is compiling a collection of her essays, 
tentatively titled Woman's Work, reports 
that “despite this, they were, individually 
and together, perfect troupers and hosts.” 
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JIM MCHUGH (“Larry King) 
Live,” page 190). Having pho- 
tographed many notables for | 
the pages of AD, worked on sey- » 
eral books with David Hock-) 
ney and served as the official” 
photographer for the Grammy | 
Awards, Jim McHugh is 10), 
stranger to celebrity. But Lar) 
ry King and his wife, Shawny 
Southwick-King, managed to 

surprise him. “You don’t meety 
too many Larry Kings,” he says” 
“He has an absolutely encyclopedic knowledge of everything. He can” 
talk about any subject—baseball, music, court cases, obscure politi) 
cians. And I was very moved by him and Shawn together. They are un-| 

deniably made for each other. They bring the rooms of that house to life”? 


TIM BEDDOW (“AD Travels: The Blue 
Train,” page 142). “Moving a tripod, film 
bag, camera, light and stand around a 
train is not easy at the best of times, but 
in a moving train full of passengers? 
Imagine!” This was Tim Beddow’s ex- 
perience photographing The Blue Train 
as it wended through Cape Town. After 
he got his shots, there was no rest for 
the weary: He spent off hours interview- 
ing staff members and fellow riders, as 
he also penned the accompanying story. 
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Our Editors Present Designers’ Favorite Sources 





An Eye for the Unusual 








ntiques dealer John 

Salibello has it all. The 

extremely eclectic selec- 
tions at his three New York 
shops range from bamboo fur- 
niture to 19th-century French 
designs to Murano glass lamps 
from the 1940s (far right). “I love 
everything,” he says. “Every pe- 
riod. That’s how this all started.” 

‘Ten years ago Salibello opened 

a “beachy weekend” shop in 


Bridgehampton; a couple of years 





later he found a location in Man- 
hattan for more traditional Euro- 
pean wares. “I then started intro- 


ducing modern pieces,” he says, 





which led to yet another Manhat- 


tan shop just up the street. h ey 
purchased a mirrored dining 


table, several Arredoluce 
sconces and a ca. 1940 vanity 
with eglomise panels. 


“I’m always looking for de- 
signs with interest and wit,” says 
Geoffrey Bradfield (right, with a 
Guiseppi Scarnato Lucite ribbon 
chair from the 1960s). “When 


you find a dealer like Salibello, 
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John Salibello Antiques 
211 E. 60th St. 
New York, NY 10022 = 
212-838-5767 


who has such an unusual take, 





it’s exciting.” Bradfield recently 





Mirror Images 


Jonathan Knowles was an artist making textiles for fun. Below, a mirrored table 
from Knowles & 


Yiolanda Christou was working in television. So when, Ghinstou's Charieline 


with no formal training or industry experience, they began 
creating hand-printed fabrics—and sold them to Liberty— 
“it was a bit wild,” Christou says. Now they've added a 


few pieces of furniture to complement what Emily 





Todhunter calls the “flair and whimsy” of their Knowles 
& Christou designs. The mirrored Charlie dressing table 
(left), says Christou, “brings that Cary Grant-Audrey 
Hepburn glamour back into the bedroom.” 





Knowles & Christou, Chelsea Reach, 78-89 Lots Rd. 
London SW10 ORN; 44-207-352-7000 








continued on page 46 








Necklace and Bracelet with Diamonds 
Earrings with Diamonds and Blue Topaz Briolette 


Allin 48K White Gold 
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Also available at the Di Modolo Flagship Boutique *« 635 Madison Avenue, New York City Dino Modolo 








There’s never been a 


better time for Charles Schwab. 


oa yet 
neat 








































Now more than ever, individual 
_ investors deserve a level playing field. 


_ From day one, over 25 years ago, 

the Investment Consultants of 
Charles Schwab & Co. have been 
driven by what’s in the best interest 
of individual investors, not by 
individual broker commissions or 
conflicts of interest. That is our core, 
individual investors. They are the central 
purpose of what we do. Not investment 
banking, individuals. 


And as these individual investors 
grew, we grew with them. We made 
a substantial investment in fact-based 
knowledge — both in the market 
and in our own Investment 
Consultants’ expertise. 


We've grown from helping people 
invest to becoming their trusted, expert 
consultant on how they should best 
manage their portfolio. 


And now with Schwab Private Client, 
you ll develop a one-on-one brokerage 
relationship with a consultant who'll 
offer the expert advice you've always 
wanted and the attention you deserve 
as you manage your portfolio. 


And if you're at the point in your 
life where you want to turn some 

or all of your investments over to 

an experienced advisor, there’s 

the Schwab Advisor Network; 

a hand-selected group of professional, 
independent advisors. 


At Schwab, we may have evolved 
but we've always remained true to 
our original principles. 





The Schwab Way 





THE PRINCIPLE OF 
THE INDIVIDUAL INVESTOR 


no day one, the individual investor 
has been at the center 
of what we do. Every 
investor is important 

to us. We're not focused 
on investment banking. 





We represent you, the 
individual investor. 


THE PRINCIPLE OF 
FACTS, NOT HYPE 


We give advice based on facts. We do not 
give so-called “hot stock tips.” 
Research and facts are 


the foundation of our 





advice. And now with 
g F « our Schwab Center for 


and Schwab Equity Ratings,” we 


Investment Research” 


analyze and rate more U.S. stocks for 
the individual investor than any other 
major brokerage firm. 


THE PRINCIPLE OF 
SELL AS WELL AS BUY 


Last year less than three percent of 
analysts’ recommendations 
in the marketplace 

were a “sell?” And at 
Charles Schwab, we don’t 
believe that’s the way it 
should be. With our 
Schwab Equity Ratings, we analyze 





stocks based on quantitative facts and 
give each one a simple A, B, C, D or F 
rating. And our research is designed 

to give just as many F’s as we do A’s. 

So now there’s an approach that helps you 
decide what to sell as well as what to buy. 


Or companies with U.S. ticker symbols. Schwab Equity Ratings are not currently available to all clients. Additional fees and 
arges may apply. ©2002 Charles Schwab & Co., Inc. All rights reserved. Member SIPC/NYSE (0502-8401). ADS23342SPD. 





THE PRINCIPLE OF ADVICE 
NOT DRIVEN BY COMMISSION 


Individual broker commissions can 
undermine relationships. 
That may bias the advice 
you're getting. Our 
Investment Consultants’ 
compensation is based 





on their service to you 
and assets at Schwab, not commissions. 
It always has been. And always will be. 


THE PRINCIPLE OF OBJECTIVITY 


At Schwab, we’re not focused on 
investment banking. 
For example, we make 
IPOs available but 


we don’t receive any 





compensation for their 





RM: “YS distcibution. To us, it’s 

a Pa conflict of interest. We always 
strive to avoid conflicts of interest in 
everything we do. This is at the heart 


of our values. 


The Schwab Way 


SCHWAB 


To find out more about Charles Schwab's 
full range of investment services, 

call 1-800-540-6743, and you can also 
receive our complimentary brochure. 


charles SCHWAB 


395 locations nationwide 














rchitect Bernard 

Wharton, who comes 

from a long line of mar- 
itime enthusiasts, was immedi- 
ately drawn to the wares of Alan 
Granby and Janice Hyland. 
“They have an incredible vari- 
ety,” says Wharton, “and they 
take the time to understand the 
origins and history of each piece.” 
Aptly displayed in their residence, 
a government-built lighthouse 
on Cape Cod, the pieces include 
paintings, ship models and carv- 
ings, and navigational instru- 
ments (below). “It’s unbelievable, 





A lighthouse setting 
for Hyland Granby’s 
maritime antiques 














walking in there,” says Wharton 
(above, admiring a 1912 Indian 
motorcycle, which is part of the 
couple’s private collection). 
“You're surrounded by history.” 
The couple sell through mail 
order and exhibit at several an- 
nual shows, but, for a treat, make 
an appointment to view the an- 
tiques in their lighthouse setting. 





Hyland Granby Antiques 
PO. Box 457 

Hyannis Port, MA 02647 
508-771-3070 

www. hylandgranby.com 










A Passion for 
Antiques 


An avid collector of contem- 
porary art, Richard Shapiro 
is now indulging in a new pas- 
sion. His Los Angeles gallery 
displays a selection of old- 
master drawings, in which 
“you can see the artistic im- 
pulse,” and the predominant- 
ly Italian antiques he has a 
weakness for. “I buy things as 
a collector,” he says, “as 
though I’m buying for myself.” 
A Venetian Rococo painted 
secretary (below) exempli- 
fies the unique pieces that at- 
tract designers such as Craig 
Wright to Shapiro’s gallery. 

















Richard Shapiro 
8905 Melrose Ave. 

Los Angeles, CA 90069 
310-275-6700 


continued on page 5.} | 
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THE NEW RANGE ROVER. 
HIGHER GROUND. 


How do you reach the next level? 

Not just beyond the luxury sport-utility 
vehicle, but the luxury sedan as well. 
Could it be more graceful to the eye, 
more responsive to the will, more in 
LAM LCmS LU Panne ET 
Range Rover masters the pavement 

EAM MeO MMOL Meme) 
IE AVemreLeE-TIDMSTUTS Or-ISS-L0 MD ELA TULOLES 
Elevated as they may be. The new 


Range Rover for 2003. From Land Rover. 
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RESERVE COLLECTION 


UNIQUELY 
AMERICAN 


Born out of colonial 
dreams of independence, 
master artisans of the late 
18th century crafted 
ambitious pieces of rare 
beauty. Today, Stickley 
recreates museum-quality 
reproductions of timeless 
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pieces from the historic 
Colonial Williamsburg 
collection, capturing the 
power of revolutionary 
thought and the 
uniquely American 
independent spirit. 
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GENEVE 


x Cellini 
: ghteen karat yellow gold, 


able in three sizes. 


he name and location of 


'fficial Rolex Jeweler, 


e call I-800-367-6539. 


.rolex.com 


W and Cellini are trademarks. 
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ROLEX 
GENEVE 


Rolex Cellini Danaos 

in eighteen karat white and pink gold, 
available in men’s and women’s. 

For the name and location of 

an Official Rolex Jeweler, 

please call 1-800-367-6539. 


www.rolex.com 


Rolex,W, Cellini and Danaos are trademarks. 
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The Art of Design 





























cra a ae | Sea avid Mlinaric was ft 
t / MA walking down Lon- 
| | don’s Fulham Road in 
1992 when he happened upon 
David Gill’s gallery (far left), 
which was filled with “high- 
quality, imaginative, very un- 
usual” pieces. Today, Mlinaric 
(left, with Gill, right) says, 
“nearly every house I work on 
has something from David,” in- 
cluding a recently completed 
apartment for advertising 
maven Mary Wells Lawrence. 
“T look for beautiful things, 
irrespective of period,” says Gill. 
Among his stock are a Dupré- 
Lafon table and mirrors by Oriel 
Harwood. “I’m attracted to 
ai carry every thi n g to _ Pieces that have a long future, and 
that has to do with good design. 
do with the home— Good design always prevails.” 
Paeailil eaeaxteraees ” ae 
4a COLLECTOFL S home, David Gill Galleries 
: ° 60 Fulham Rd. 
says David Gill. London SW3 6HH 
44-207-589-5946 
7! 
\ 
ice tes ¢ 
N la n h attan he Arts and Crafts furnish- Sy 
. 5 ings at Peter-Roberts 
Arts a nd Crafts Antiques attract a wide range N 
of followers. Tom Cruise and 
Steven Spielberg, artist Ross a 
Bleckner and architect Charles 0 
Gwathmey are all admirers 
A clock, with awhite- of the impressive pieces. The Nl 
Gah cise by Gusta Manhattan shop, now located 3 
Stickley, below, at Pe- Ps d 
ter-Roberts Antiques 0n Bond Street, is filled with . 
Stickley classics and furniture t 
by Plail and J. M. Young. Con- a 
temporary rugs in Arts and Crafts 
patterns and, recently, round ta- ; 
bles (right), servers and cabinets wetrrittt? 0 
by George Nakashima are mixed 
in. Robert Melita, who owns the 
shop with Peter Smorto, attrib- i 


utes the continued popularity of 


— 


the style to “the quality and sim- 
plicity of the designs. It’s made 





to last,” he says. “It’s appealing 
today for the same reasons it ap- _ Peter-Roberts Antiques, Inc., 39 Bond St. 
pealed to people 100 years ago.” | New York, NY 10012; 212-477-9690 








DAVID GILL GALLERIES: ANDREW TWORT: PETER-ROBFRT ANTIOLIFS: BILLY CUNNINGHAM 








There are so many reasons to own a Bosé Lifestyle’ DVD system. 
And we've just added a new one. 





Customizes sound to your room, so your Lifestyle’ DVD system 
will sound best where it matters most. And it’s only from Bose. 


No two rooms sound exactly the same. Where you place your speakers, room size 
and shape, reflective and absorption qualities...even whether a room has rugs 
or hardwood floors can affect sound. And until now, there wasn’t a simple way for 


home theater systems to account for these variables. Introducing the new ADAPTIQ 


audio calibration system, now available in Lifestyle? 35 and 28 DVD home enter- | 


tainment systems. It listens to the sound in your particular room and automatically 
adjusts your Lifestyle® system to sound its best. So now, no matter what your room’s 
acoustics, you'll enjoy action-packed movies and lifelike music delivered by a system 
performing to its fullest potential. ™ The ADAPTiQ system is just one reason you'll 
enjoy our Lifestyle® systems. Some others: An elegant media center with built-in 
DVD/CD player. Barely noticeable cube speakers. An Acoustimass” module that 
produces rich impactful bass. And an advanced universal remote that controls 
your system — even from another room. Bose Lifestyle? home entertainment systems. 


Now with the ADAPTiQ system, the height of our technology just got higher. 


For a FREE information kit, or names of dealers and Bose stores near you call: 


1.800.ASK.BOSE ext.M12 ask.bose.com/wmi12 














Lifestyle’ 35 DVD 
home entertainment system 


Better sound through researche 


The Mall At Short Hills 
Short Hills, NJ 
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Setancourt’s 
European 
Finds Down 
South 





What began as a part-time job selling odds and ends that 
he’d pick up at country auctions has turned into a thriving 
full-time business for Kenny Ball, who counts José Solis Be- 
tancourt as one of his regular clients. “He has a great eye 
for items with strong form and beautifully textured finishes,” 
says Betancourt. A marble-and-bronze clock (above) accents 
the shop’s other European pieces (right)—“all | 8th and 

19th century, no reproductions,” says Ball, who is constantly 
adding to his inventory. “It keeps people coming back.” 





Kenny Ball Antiques, 2125 Ivy Rd., No. 7 
Charlottesville, VA 22903; 434-293-1361 














Setting Up Shop in Santa Barbara 








anta Barbara, California, 


may seem a long way from 

Christine Schell’s origi- 
nal shop in London’s bustling 
Chelsea Green, but she insists 
that her late-19th- and early- 
20th-century furniture and ob- 
jects are right at home there. 
Her husband and partner, Brian 





King, is in charge of all state- 
side operations. Suzanne 
Tucker (left, at the shop) is a 
fan of the eclectic stock, which 
includes such items as Edwar- 
dian silver table baskets and 
Victorian silver goblets (above) 
and a pair of oak chests de- 
signed by Alfred Waterhouse. 





Christine Schell, 1268 Coast Village Rd. 
Santa Barbara, CA 93108; 805-565-4859 
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FINE INTERIOR FURNISHINGS 


E Yprecia Citpen Slavia, ETE ps 
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@ Stark 

An unusual new wallcovering 
has just come out from Stark 
(212-752-9000), which is also 
the home of Old World Weavers. 
Rain Forest Cork (above) has a 
1950s-style design of large leaves 


Right, Sunnyside Print, 
a Diamond & Baratta 
design for Lee Jofa 


® Hinson & Company 

Designs inspired by the legend- 
ary Sister Parish (below) are now 
available at Hinson & Company 
(212-688-5538). Sister’s Stripes 
with Lattice, a multicolored- 
striped cotton overlaid with a 
white lattice pattern, is based 
on draperies in Sister Parish’s 
Maine house; Folly is a star-and- 


lattice-design cotton; and a 
solid, Bumble, is named for one 
of her notorious Pekingeses. 
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and palm fronds in silver and 
green screened on brown cork 
backed with paper. The rough 
surface of the cork creates a 
feeling of foliage fallen to the 
dirt floor of a forest. 


Old World Weavers has in- 





troduced several sophisticated 
fabrics. Sindia Sheer has a tradi- 
tional crewel pattern of orange, 
green and white flowers and 
leaves applied to a white cotton 
gauze backing; Balik offers a 


similar pattern in white wool 


ty 








®@ Lee Jofa 

William Diamond and Antho- 
ny Baratta have created a col- 
orful collection of fabrics for 
Lee Jofa (888-533-5632). Sun- 
nyside Print, inspired by the 
signers’ love of Victorian arc! 
tecture, shows renderings of 


19th-century houses framed 
by a Victorian plaster ceiling 
design. It is printed on cotton 
in taupe, red, yellow or blue. 
Vlagazine Street Weave is an 
oversixe houndstooth in pink, 


yellow e, red, parchment 


j br 


Balik, left, Old World 
Weavers’ new fabric 
with crewelwork on 
gold or natural jute 





crewelwork on a very loosely 
woven jute in either gold or 
natural. A third fabric, Piazza 
Navona, has alternating squares 
of iridescent silk and linen in a 
bold check design that comes in 
sage and gold or copper and gold. 


® Cowtan & Tout 
Vibrant new designs by Manuel 
Canovas are available from 


Cowtan & Tout (212-647-6900). 


Quito (below) is a cotton print 
with a pattern of folk bags de- 
rived from South America, Asia 
and Africa. Andalouse, which is 
similarly pictorial, presents 
birdcages filled with overscale 
tulips on either cotton or a cot- 
ton-and-linen blend. Ming is a 
stylized pattern of porcelain 
plates and jars printed on linen 
and available in several hues. 
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“Even though it looks utterly simple, it’s 





Savin Couélle exam- 
ining a French model 








i boat among the Italian 
Hl PT oe eeu ert 

4 
Hl 
| i hen architect Sa- “an antiques dealer of great a range of accessories, from col- _ Italy to select each piece. If re- 
lh vin Couélle goes taste,” says Couélle. Alkame is orful ceramic bowls to a mid- pairs are needed, she commis- 

4‘ shopping in Milan, filled with 18th- and 19th-cen- 20th-century model of a French _ sions a handful of restorers to 
i the first place on his list is tury Italian furniture, which boat. Keller prefers provenance _ carefully do the work. “That 
al Alkame. The shop, with vault- “has a very particular style,” to perfection in her stock and way I know precisely what’s 
{i a i 5 OR 5 

i ed brick ceilings and exposed Keller says. “It’s less ornate for personally travels throughout been done and how,” she says. 
a rranite pillars dating to Roman the most part and has some fa SS: 

i E E 8 I 

| times, is owned by Alfie Keller, quirky details.” She also carries Alkame, Corso Magenta 22, Milan 20123; 39-02-805-7156 


terribly complicated,” furniture designer 
Jack Kearney says of his work. “Steel likes 
to warp when you heat it. Many of my 
pieces may be geometric, but it takes a lot 
of work to keep them that way.” Kear- 


ney’s studio, company K, which has done 





pieces for architect Larry Yaw, specializes 





in custom and original furniture, lighting 
and accessories. Kearney also uses stone 
and a metalworker, r pe ag at 
right, at company K and wood. “A lot of my inspiration comes 
from different materials,” he says, “as 


| well as basic forms and craftsmanship.” 


| company K, 4001 Aurora Ave. N. " 4 ; 
Seattle, WA 98103; 206-632-0509 m1 i \ } 


continued on page 68 
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The unexpected watch 


Las Vegas New York Orlando 
wan Francisco 1-800 BVLGARI 











“One of the world’s best sources 
of antique carpets...” —Financial Times 


“Claremont’s clients have 
long valued rugs not just as 
decorative items, but as real art, 
and real investments.” 


— Wall Street Journal 


ais > 


Jan David Winitz, Founder & President 


“Art is a wonderful long-term 
store of value, like real estate, 
whose value has increased 
greatly over the last century.” 
— Wall Street Journal 


Visit our awarci-winning Website—www.claremontrug.com 


Color catalog $12 * 6087 Claremont Avenue, Oak: and, CA USA 94618 © 800-441-1332 « sales@claremontrug.com 























Designs © Elizabeth Gage 


—l 


An exquisite collection of hand made jewels in 18kt gold. 


A special presentation of Elizabeth Gage jewels will be shown at 
FOUR SEASONS HOTEL, NEW YORK, 7™ — 10™ OCTOBER 2002 


20 ALBEMARLE STREET, LONDON WIS 4BE lelephone 44 (0)20 7499 2879 Facsimile 44 (0)20 7495 4550 








SERIGIE 


’ve always been in love with 

wood,” says Steve Heller, 

who as a child would look in 
the forest for fallen trees to 
carve. He continues this practice 
today, on a much larger scale, 
for Steve Heller’s Fabulous 
Furniture, his workshop in 
Boiceville, New York. Heller se- 
lects trees, “usually too big, mis- 


A Fair to 
Remember 





68 


DI 





*SIGNERSatLARGE 











shapen or diseased” for standard 
uses, saws them into boards— 
sometimes as wide as 50 inches— 
kiln-dries them and crafts them 
into furniture of his own design 
and custom pieces. “He has 
wood that’s as spectacular as the 
wood George Nakashima used,” 
says architect Peter L. Gluck 
(above, right, with Heller), who 


Absolutely Fabulous 








has commissioned pieces from 


Heller, including a table that he 


placed in a Mies van der Rohe 
house. “It’s the opposite of the 
Miesian grid and logic,” says 
Gluck. “It’s the only curve in 
the house.” Heller’s work has 
also ended up in the houses of 
Robert De Niro, Harvey Keitel 
and Gluck, who has a low table 


“We always find something beautiful at Reymer- 


Jourdan in New York,” says Alex Jordan, of Gregga 
Jordan Smieszny. “Mady Jourdan has a great eye.” 
In their booth at The International Art + Design 
Fair 1900-2002, held September 27 through Oc- 
tober 2, Reymer-Jourdan is featuring pieces from 
Jean Pascaud and work by Jansen, including end ta- 


bles (left) and a ca. 1940 chinoiserie low table. 


Reymer-Jourdan Antiques, 29 East | Oth St. 
New York, NY 10003; 212-674-4470. 


The International Art + Design Fair 1900-2002 
The Seventh Regiment Armory, Park Ave. at 67th St. 


New York, fh * 10021 





Above, Jean Pascaud’s 
ca. 1948 cabinet with 
parchment doors 





“These kinds of woods 
appeal to my Japanese 
sensibilities,” says Gluck. 


that Heller made from a single 
piece of spalted maple (above). 
“He’s an artisan,” says the archi- 
tect. “I know of no other person 


who does work like he does.” 





Steve Heller’s Fabulous Furniture 
Route 28 

Boiceville, NY 12412 
845-657-6317 





continued on page 70 


STEVETIETLER'S FABULOUS FURNITURE ALEC MARSHALL. REVMER_JOURDAN ANTIGUES COURTESY REYMER JOURDAN ANTIOUES 








CINDY 
CRAWFORD’S CHOICE 





LIMITED EDITION 
CONSTELLATION 


The Omega Constellation is a rare blend of style and elegance, a superb example of the watchmaker’s art. This is 
no wonder, since Cindy Crawford assisted Omega in its design, creating the only watch she is proud to wear. 


he 





BAILEY BANKS & BIDDLE 


WORLD RI! 


i 


For st §-651 


Www.omegawatches.com 

















After 150 Years 
Of Wind, Rain 
And Sun, 
They're 
Finally Ready. 


Barnwood weathered over 
decades, random-width planks 
and flooring, and hand-hewn 
beams with signatures all their 
own — today they're historical 
treasures that give you a rare 
opportunity to create interior 
and exterior designs with a 
unique sense of warmth. 

To find out more about a part 
of our heritage that’s been around 
for 150 years, but won't be around 
forever, call (570) 465-3832 or 
fax (570) 465-3835. 

Visit our website at 
www.conklinsbarnwood.com 
or e-mail us at conklins@epix.net. 
Brochure $5, credited on first order 


Conklin’s 


Authentic Antique Barnwood 
& Hand Hewn Beams 


R.D. #1, Box 70 
Susquehanna, PA 


18847 
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Louis, Louis 


e have a passion for 

the sumptuousness 

of 18th-century fur- 
niture,” says Robert Cazelais, 
explaining why he and his wife, 
Nicole Lachapelle, decided sev- 
en years ago to buy and run La 
France Antique. “While Louis 
XIV is, in my opinion, kind of 
overdone, Louis XVI has simple 
lines, beautiful proportions, 
beautiful finishes—just exquis- 
ite pieces,” says Cazelais. 

This enthusiasm and exper- 
tise, along with the high quality 
of their French antiques—such 
as a Napoleon III tilt-top center 
table with intricate marquetry 






















BL tad 
AInlique Fe 











(left)—attracted Lise Wechsler 
(above, left, with Nicole Lacha- 
pelle) to the shop and keeps her 
coming back. 

In addition, “they have a won- 
derful restoration department,” 
Wechsler says, “so everything is 
in perfect condition. Someone 
coming in off the street could 
easily say, ‘Pll arrange my décor 
around this chair.’” 





La France Antique 

1329 Greene Ave. 
Montreal, Quebec H3Z 2A5 
514-935-7054 


continued on page 74 
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What inspires you? 
Perhaps the castles of the Rhine River. Whatever 
your inspiration, Wood-Mode custom design 
professionals can help you create the kitchen of 
your dreams. Explore our world of possibilities. 


1.800.635.7500. wood-mode.com 





0 * 


FINE CUSTOM CABINETRY 
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Harley Earl was here. 


DESIGNERSatLARGE 





Mexican Mélange 





DEAR ASSO PEE 
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When first introduced by 


legendary GM design guru 


Harley Earl, the tail fin was 


the ultimate expression 





of forward thinking. 


he hates being called Mexico in 1955 and “fellin love Above, Tim Corrigan 


with a 19th-century 


eclectic, but that really is d : 
\ Indian sewing box at 


with the country and its peo- 
It was just One more touch of 


flair that helped Buick stand 


out on the American road. 


And while the tail fin 


| the best way to describe 


her shop,” Los Angeles—based 
designer Tim Corrigan says 
of Milou de Montferrier and 
Los Cuatro Vientos, which 
has everything from an 18th- 
century Mexican candelabra 


ple,” she says. She eventually 
settled in picturesque San 
Miguel de Allende, in Guana- 
juato, where her shop is located 
today. Corrigan is drawn to the 
variety of furniture and objects 
from Europe, Africa and Latin 


Los Cuatro Vientos 


to antique Afghan kilims to America. “It’s unusual for the 


longer be in vogue, Harley’s 3 
Guatemalan pots. Montferrier, area,” he remarks, “and the qual- 


who was born in Paris, came to 


2 ae” a ” t! 
unique brand of forward ity is impeccable. 


Los Cuatro Vientos, Hidalgo No. 4 i 
San Miguel de Allende 37700, Mexico; 52-415-1 152-5185 | 


thinking has never gone 


out of style. } 





Fit for a Queen 


In celebration of Elizabeth II’s Golden Jubilee, noted 





British silversmith Carrs of Sheffield has designed 
two limited-edition series of solid- | 8-karat-gold flat- 
ware. Available styles are Old English and Queen’s 
Parish (right), and just 100 sets (each priced around 
$353,340 for |2 place settings) were made. “This is 


BUICK 


THE SPIRIT OF AMERICAN STYLE 


only the fourth commemorative mark in over 700 





years,” says Ron Carr, the company’s owner. [1 





Carrs Silver, Troy House, Holbrook Ave. 
Sheffield S19 3FH, England; 44-1142-510610 


buick.com 


©2002 GM Corp. All rights reserved 
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Expressive styling is just one of the many legacies of America’s greatest car designer. 


All of which live on today at the car company where he hung his Rat. 





F- 8 
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iw: Seiki; © AERICAN STYLE’ 





The new 2003 Park Av e”® Ultra at buick.com. ©2002 GM Corp. All rights reserved. 
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Scott Snyder Travels Near to Find Florida’s Burgeoning Sources 
Text by Amanda Vaill/Photography by Dan Forer 


SESE RESALE TS POI TAD 
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an erase, 








DUNVILLE’S LANTIQUAIRE 
Lert: While shopping ABoveE: Regency and 
his Palm Beach stomp- Empire pieces fill the 


ALIAS REE AT SAEED 











ternational smart set, Palm 
Beach has its origins in a 
scavenger hunt: In January 
1878 the schooner Providen- 
cia, laden with coconuts from 
the Caribbean bound for 
Spain, went aground on Flor- 
ida’s Atlantic coast, and neigh- 
boring villagers pillaged the 
wreck for her cargo, which 
they planted in the hopes 
of starting a local coconut 
industry. The resulting palm 


76 


quired its distinctive profile: 
a manicured paradise of lush 
lawns and hedges, stately 
Mediterranean-style houses 
and elegant white stucco 
storefronts lining the palm- 
shaded streets. 

Behind those storefronts, 
when golf or tennis or cro- 
quet palls, the most discrim- 
inating buyers can now play 
a civilized version of the 
original Palm Beach scav- 


trees gave the place its enger hunt: a quest for the 
| name, but it wasn’t until the finest furniture and decora- 
| turn of the last century, tive objects. 

when the oil and railroad As of ler, a Po! 

| baron Henry M. Flagler be- Beach .esigner ! 

| gan to develop the 14-mile- ntimued 


il ing ground, designer shop. BELOow: Snyder, 

| hie Scott Snyder found right, with owner Joe 
i rich sources along the — Dunville’s 18th-centu- 
F treelined streets. ry balloon-back chairs. 
i LTHOUGH IT’s BEST long island between Lake 

ily known as a seaside Worth and the Atlantic 
| playground of the in- Ocean, that Palm Beach ac- 















Geel 


aN aa 


Twenty- 4° 
by Patek Philippe 
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continued from page 76 

for his light-filled, perfect- 
ly proportioned classical in- 
teriors, says, “I’ve been here 
since 1981, and we didn’t 
have this variety of shopping 
in Palm Beach until within 
the past decade.” The island’s 
original Mediterranean-in- 





piss 


MATHIEU 


Axsove: Among the of- 
ferings are potted and 








MARY 
MAHONEY 

Lert: Snyder considers 
a Czech crystal goblet 
with Mary Mahoney, 
who specializes in chi- 
na, silver, glassware 
and linens. Far LEFT: 
A case in her shop 
holds French porcelain 
adorned with hearts 
and clover leaves. 





fluenced architectural ver- 
nacular, he points out, “re- 
quired heavy furniture, Por- 
tuguese or Cuban tiles and 
iron lanterns—furnishings 
that would suit the salt air 
and the fact that nothing 
was air-conditioned. Soft fur- 
nishings were not popular in 





¥ 


RIGHT: Owner Tom 
Mathieu’e + 


cut flowers, contem the 
porary glass vases a h-styl 
books on flowers. ing I 








a tropical climate like Palm 
Beach’s, and paintings were 
never a part of decorating 
because of the humidity fac- 
tor.” The advent of air-con- 
ditioning changed all that; 
now Snyder’s favorite an- 
tiques dealers are as likely to 
carry 18th-century French 


armchairs, Georgian silver or 
19th-century still lifes as 
wrought iron chandeliers, 
and you won’t find a palm- 
tree print or monkey motif— 
what Snyder calls “that the- 
matic island-fantasy thing” 
—among them. 

continued on page 8O 











Good photographers learn to wait. 
For light. For expressions. 


For the right digital camera. 





Not yet. Not yet. Not yet. Now. The moment has clearly arrived to add a serious Nikon digital to your arsenal. Each Nikon Coolpix” 


delivers incredible nuance, definition, and color because each lens is crafted to our uncompromising Nikkor standards. Each offers 


optional lenses for wide-angle and telephoto versatility. Each is remarkably compact. But perhaps the real news is the vast range of 


exciting options these Coolpix cameras can now offer. The 8x Zoom ‘Nikkor lens with ED glass on the rugged 


5 MP Coolpix 5700. The unique swivel design of the 4 MP Coolpix 4 500 for ultimate creativity. And the incredible 


- sneak, a aEratia . ed, O 
wide-angle capabilities of the 5 MP ‘ t shot presents itself, rest assured, you 


will always be ready. Visit your auth -oolpix.com. The wait is finally over. 


©2002 Nikon Inc. 








Shopping 





CHRISTIAN 
DU PONT 


Far Lert: The store 
has mostly 18th- and 
19th-century French 
items on hand. Lert: 
Snyder, Du Pont and 
his wife, Virginia, are 
near a 19th-century 
giltwood mirror and a 
Louis XV crystal-and- 
bronze chandelier. 


“I've been here since 
1981, and we didn’t have 
this kind of shopping until 
within the past decade.” 
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continued from page 78 

This is particularly true at 
Dunville’s L’Antiquaire, on 
Worth Avenue, Palm Beach’s 
benchmark shopping street, 
where Snyder finds a set of 
18th-century balloon-back 
chairs by Demay, a maker 
who worked for Marie An- 
toinette and the French roy- 
al family—“very handsome, 
with a great provenance”—as 
well as an Empire secretary 
that looks like it might be 


KOFSKI 
ANTIQUES 
Ricut: Anything from 
an 18th-century Ital- 
ian marble bust to 
vintage silver pieces 
to furniture can be 
found. Far RIGHT: A 
collection of glass- 
ware is before an Ital- 
ian cabinet holding 
French dessert plates. 


more at home in Manhattan 
than Palm Beach. “I may use 
it there,” says Snyder, mull- 
ing his options. “Often I'll be 
shopping with a client for 
a residence here, and we’ll 
see something that would be 
perfect for Southampton or 
Manhattan. The answer is to 
buy it, because you won’t see 
these pieces anywhere else.” 
Dunville’s inventory is 
“more English and Empire,” 
says Snyder; for topflight 





Uae 
fn 





18th- and 19th-century French 
furnishings, his choice 1s 
Christian Du Pont, a visit to 
which he describes as “like 
the thrill of going to the 
Paris Biennale.” The French 
owners have organized their 
shop into a series of small 
rooms, or vignettes, and, Sny- 


der cautions, “you need to 
spend a fair amount of time 
there, because there are a 
lot of treasures, and it takes 
a good degree of editing 
to decide what you want.” 
Working his way through or- 
molu-encrusted tables and 

continued on page 82 




















bank guaranteed and may lose value. © 2002 U.S. Trust Corporation (0002-7245) 
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To serve the affluent investor with a maximum level of attention, without the distractions 
of other business, such as investment banking. At U.S. Trust, we call it true wealth management — 
the kind that dedicates the time and the right people to deliver personalized solutions for 


every client. 


Of course, focus is valuable only when accompanied by expertise. Every day, our leading 

experts in tax planning, estate planning, and private banking work in concert with our portfolio 
managers, as well as your personal advisors, exploring alternatives. Because wealth management 
is much more than textbook solutions — it’s about finding appropriate and tax-intelligent solutions. 


Our focus helps clients achieve their objectives. Objectives as unique as our clients themselves, 
who include heads of some of America’s largest corporations and owners of successful businesses. 
Now, we’d like to focus on you, and your unique needs. Let’s taik — at 1 800 US TRUST — ask for 
Richard Foley, Managing Director. Or visit us at www.ustrust.com. 


U.S.TRuST 


The expert in wealth management” 


t 





Shopping 


THE ISLAND 
TRADING 
COMPANY 
Ricut: Snyder looks 
at a late-19th-century 
tulip-shaped stone- 
and-marble planter 
with owner Peter Ap- 
pleton Greene. FAR 
Ricut: Greene’s stock 
includes a circa 1870 


bronze lantern from 
the Hudson Valley. 


continued from page 80 
cane-back fauteuils, he comes 
upon a ravishing bureau plat 
that’s ideal for a dressing room 
he’s designing. “It’s just like a 
piece of jewelry,” he says. 
Another favorite source 
for Snyder is Mary Maho- 
ney’s eponymous shop— “a 
spectacular collection of the 
finest china, silver, glassware 
and linens. Her place re- 
minds me of the way Thom- 
as Goode, in London, used 
to be.” Mahoney travels to Eu- 
rope yearly and has ferreted 
out the best and most re- 
cherché European pieces— 
Baccarat, D. Porthault, Rey- 
naud—in addition to newly 
discovered makers of Roma- 
nian hand-painted porcelain, 
Czech crystal and Indian bed 
linens. “No matter how in- 
formal or formal the house 


PALM BEACH SOURCES 


Snyder doesn’t 
have to depend on 
a trip to New York 
or London to find 

what he wants. 


you're doing is,” says Sny- 
der, “you can leave knowing 
that even if you try some- 
where else, you’ve seen the 
very best and don’t have to 
shop further. Clients know 
they can go to Mary for 
everything.” 

Everything, that is, except 
the flowers to put on the 
table. For that Snyder sug- 
gests Mathieu, a green, foun- 
tain-splashed oasis tucked 

continued on page 86 
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| Dunville’s LAntiquaire, 329 Worth Avenue, 561-655-5774. Louis XVI, Empire and Regency furniture 


2 Mary Mahoney, 351 Worth Avenue, 561-655-8288. China, silver, glassware and linens, mostly European 
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3 Mathieu, 312D Worth Avenue, 561-655-5880. Potted plants, flower arrangements, contemporary vases, flower books le 
4 Christian Du Pont Fine Antiques, 353 Peruvian Avenue, 561-655-7794. 18th- and 19th-century French furniture, art and objects : 
5 Kofski Antiques, 315 South County Road, 561-655-6557. Silver, crystal and 19th-century French furnishings 
6 The Island Trading Company, 105 North County Road, 561-833-0555. Mizner-designed pieces, lighting, unusual accessories : 

[ 
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A Family Tradition. 


he Herend Guild presents ts WW 


Baby Giant Panda 


re the second SI 


Institution. A portion Of the sales of 


Baby Giant Panda 


is available with a ons 


an edition size of 500 numbered piece 


luxurious 24-karat gold fishnet or in the stunning n 


Herend is sold in over 400 stores nationwide. For the 


or visit WWW 











vely to Guild members. “Mother Giant Panda” and 


eries created in cooperation with the Smithsonian 
ation and research efforts of the National Zoo. 


id Guild. “Mother Giant Panda” is limited to 
s are available in your choice of the 
ind both will retire on December 31, 2002. 


information, call 1.800.523.5621 
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NOT THAT YOU WOULD. BUT YOU COULD. 


THE 


240-HP NISSAN 


PATHFINDER 





SHIFT landscapes 








MANHATTAN 
ART & ANTIQUES 
CENTER 


The Nation's Largest and Finest Antiques Center. Over 100 Galleries offering Period 
Furniture, Jewelry, Silver, Paintings, American, Asian, African and other (0) e} [oi mela e 
Open Daily 10:30-6, Sun. 12-6 * Convenient Parking * Open to the Public 


Blue and white Hirado 
porcelain water jar. 
Bie laa a eee line 
Me iiamer-iali" a Ale olelan 


Visit us at: 
www.the maac.com/flyingcranes 





FLYING*= 
ANTIQUES tp 


Antique Arts of Japan 
1050 Second Ave., New York, NY 10022 * Galleries 55, 56 & 58 
Flying Cranes Antiques Ltd: 212-223-4600 » Fax: 212-223-4601 * E-Mail: flyingcranes@netlink1.net 


Manhattan Art & Antiques Center: 212-355-4400 * Fax: 212-355-4403 * www.the-maac.com ° E-Mail: info@the-maac.com 





! “”AVAILAB CGORATOR WWW.TEXTILLERY.COM 

















continued from page 82 

away just off Worth Avenue. Owner 
Tom Mathieu provides the flowers and 
décor for Palm Beach’s premier social 
events and can create arrangements or 
supply gorgeous potted specimens to 
enhance any room, patio or terrace. 

Refreshed by a brief respite among 
the orchids and topiaries, it’s possible to 
plunge with renewed energy into what 
Snyder calls the “treasure trove” at Kof- 
ski Antiques. “Kofski is the kind of little 
haunt that you want to visit every week 
to see what they’ve got,” he says. “It’s 
like the Olympia Antiques Fair in Lon- 
don—you can find something Empire, 
something Victorian, Regency; you can 
find a whatnot, a canterbury, a side table, 
a tole lamp, a bouillotte lamp or won- 
derful, wonderful silver.” 

Even more eclectic is the mix at The 
Island Trading Company, where own- 
er Peter Appleton Greene “always has 
his eye out for Mizner furniture”—de- 





“Soft furnishings 
were not popular ina 
tropical climate like 
Palm Beach's.” The 
advent of air-conditioning 
changed all that. 


signed and made by one of Palm Beach’s 
original architects—and has what Sny- 
der describes as “a quirky point of 
view.” “When I’m working on a house 
in the Mediterranean style,” he says, “I 
go there, because Peter might have the 
right pair of lanterns or sconces.” At 
Island Trading, the designer is immedi- 
ately taken by a huge stone-and-marble 
tulip, a garden ornament—‘I love the 
unusualness of it, its scale, material and 
color”—but someone else has already 
fallen in love with it and purchased it. 
Snyder is philosophical, however; and 
with this abundance of sources for won- 
derful objects and furnishings, why 
shouldn’t he be? As he points out, he 
doesn’t have to depend on a trip to New 
York or London to find what he wants: 
“We really have that top, top level of 
antiques dealer right here.” 0 
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The Rothschild Taste Flourishes in the Alpine Resort of Megeve 
Text by Steven M. L. Aronson/Photography by Marina Faust 





HE MEDIEVAL ALPINE 
village of Megeve al- 
ternately idles and 

hums beneath the fastness 

of the vast Mont d’Arbois 
plateau of the Savoy Alps. 

Its narrow streets, reached 

after an easy hour’s drive 

from Geneva, are home to old 
rough-hewn farmhouses as 
well as art galleries, bistros, 
chic boutiques and even a ca- 
sino. Its fir-clad hillsides be- 
come surges of dark green in 
summer, when tennis tour- 
naments, jazz festivals, vin- 
tage car rallies and horse fairs 
are the pleasant order of the 


ABOVE: The Baroness 
Nadine de Rothschild 
has transformed a 1921 
family house in Me- 
geve, France, into the 
Chalet Noémie hotel. 
Ricut: Architect Pierre 
Duclos clad the Suite 
Noémie in wood from 
old barns and farms. 





day; in winter they turn ici- 
cle-bright, and it is then that 
Megéve comes majestically 
into its own. A complex net- 
work of 80 lifts, 130 runs and 
300 instructors and guides 
gears up to serve nearly 200 
miles of ski slopes: wide- 
open beginner areas, long in- 
termediate trails through pine 
forests, and challenging above- 
tree-line terrain. 

If today Megeve is an inter- 
nationally renowned resort, 
it is thanks to the aim and 


drive of one woman. “My 
mother-in-law was a very 
young lady, and for a young 
lady of that time very very ca- 
pable, when she recognized 
the potential of Megéve,” says 
Baroness Nadine de Roth- 
schild. It was back in 1918 that 
the then 22-year-old Baron- 
ess Noémie de Rothschild, 
fresh from performing ardu- 
ous hospital-volunteer work 
during World War I, repaired 
to the Swiss mountain re- 

continued on page 92 
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} Positively with EMMY 


Each year, the Emmys honor the 
biggest and brightest names in 
television. This year marks the pre- 
mier of an exciting new dimension: 
The Architectural Digest Greenroom 
at the Primetime Emmy Awards. 
Hermes Mallea and Carey Maloney of 
the highly acclaimed M (Group) are 
designing the greenroom, the back- 
stage lounge for celebrity presenters 
at the Shrine Auditorium. 


The vision for The Architectural Digest 
| Greenroom began with swatches and 
sketches, continually refined to meet 
| | the standards of incredible style and 
| comfort. The design encompasses 
some of the best names in home fur- 
nishings, accessories and amenities 
such as McGuire Furniture Company, 
Armani Casa, Sub-Zero, Old World 
Weavers Fabrics, Stark Carpet, 
Sotheby's and Lancéme. 


| An Emmy represents the ultimate 
| Rees Cedar erevel elel-mar \aotnti cieislT e-l 
Digest represents the pinnacle of 
excellence in the world of architecture 
| and design. Emmys night promises 
to be a salute to these talents both 
onstage and backstage! 


| The 54th Annual Primetime 
SL Nola And the designers are... 


| Sunday, September 22, 2002 Architect Hermes Mallea (left) and designer Carey 
| LIVE on NBC! 8pm ET/PT Maloney of New York-based M (Group) were a clear 
choice for this prestigious project. Members of the 
AD 100, they tackled the job with their trademark 
creativity and use of rich textures, from louvered 
walls to seagrass carpet. “The Architectural Digest 
Greenroom will provide an inner sanctum of com- 





| 
| 
| a 
| | THE SNE Grcerroom wil ron of con 
| ARCHITECTURAL DIé roup)'s Mallea and Maloney explain. “This 
| 


rity oasis will evoke classic Hollywood glamour: 
GREENROOM AT THE PRIN sophisticated, cosmopolitan. Our goal is a 


aaah Aan ry, calm design that allows celebrities a 


store and prepare for the stage.” 
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continued from page 88 

treat of St. Moritz and there 
that she found her chauvinist 
mission: to blaze a trail and 
establish an equally fashion- 
able ski resort somewhere in 
France. She scoured the Alps 
with her Swedish ski instruc- 
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tor and, the moment she be- 
held the wide-spread breadth 
of the Mont d’Arbois, saw 
that she need look no further. 

Baroness Noémie_ pur- 
chased an enormous tract of 
land, commissioned the young 
and soon-to-be-celebrated ar- 





Lert: Private meals 
may be enjoyed in the 
suite’s dining room, 
which is punctuated by 
rough-hewn beams. 


chitect Henry-Jacques Le 
Méme to build her a chalet 
and went on to finance the 
construction of the kind of 
hotel that had never before 
been seen in the mountains: 
the not misnamed Palace du 
Mont d’Arbois, whose open- 


BELOow: The main 
bedroom opens onto 
a large balcony offer- 
ing a panorama of the 
valley of Megeve. 





ing was the social summit of 
the winter season of 1922. 
Where Baroness Noémie saw 
fit to set foot, le tout Europe 
flocked, beginning with King 
Albert of the Belgians, and in 
1934 she had to have the hotel 
enlarged. That same year she 
was instrumental in the de- 
velopment of one of Europe’s 
first cable cars, a minor marvel 
of engineering that helped 
propel the modern age of 
Alpine holiday making. Bar- 
oness Noémie was officially 
acknowledged as the “créatrice 
de Super-Megeve” by no less 
than President Charles de 
Gaulle when he awarded her 
the Legion of Honor in 1962, 

six years before her death. 
“m very conscious of 
the Rothschild tradition—the 
Rothschild taste—which I be- 
lieve is the best in the world, 
because when they do some- 
continued on page 96 


Lert: Many of the walls 
in the chalet are paint- 
ed with murals depict- 
ing indigenous plants 
and animals, including 
the one behind the bed 
in the Suite La Ferme 
des Trentes Arpents. 
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continued from page 92 
thing it is always perfect,” says 
Baroness Nadine, an author, 
lecturer and former actress 
who in 1963 married Baroness 
Noémie’s son, Baron Edmond. 
“He had many many many 
things, my husband,” she says. 
Indeed, it would seem that he 
all but owned the fields of fi- 
nance, wine, media, real estate 
and leisure. A private banker 
and international venture cap- 
italist, he was a board member 
of De Beers, Publicis, Ha- 
chette and Club Méditer- 
ranée. He was also a partner 
in Chateau Lafite Rothschild 
in Bordeaux and the sole own- 
er and restorer of Chateau 
Clarke, a large cru bourgeois in 
the Médoc (the baron was an 
eloquent as well as a passion- 
ate vintner, writing that “the 
first truth of wine” lies “in 
the spirit of complicity that 
is created around a bottle as 
soon as there are two glass- 
es”). Altogether he was widely 
counted the richest member 
of the Rothschild dynasty. 
Baron Edmond gradually 
took over the running of his 
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"| don’t like excess or ostentation; what | like are things of 
great quality—we must stay luxe, you know.” 


mother’s properties in the 
Mont d’Arbois. A golfing en- 
thusiast like her, he invited 
British champion Henry Cot- 
ton in 1964 to double the nine- 
hole course that Baroness 
Noémie had had laid out in 
the 730s and turn it into what is 


Guests staying at Noé- 
mie may use the ame- 
nities found at the 
neighboring Chalet 
du Mont d’Arbois. 
Lrrr: The restaurant. 





now by all accounts not only 
one of the finest courses in the 
Alps but one of the most 
scenic. “My husband kept the 
Palace looking very beautiful, 
but when guests began to wear 
blue jeans and did not want to 
wear a smoking jacket or a 





Apove: A fitness cen- 
ter with a sauna, a spa 
and a tiled Turkish 
bath adjoins the in- 
door-outdoor 84-de- 
gree swimming pool. 





The hotels’ décor 
blends the luxe Roth- 
schild style and Savoy- 
ard traditions. LEFT: 
The lounge at the 
Chalet du Mont d’Ar- 
bois is a favorite place 
to have tea or aperitifs. 


long dress, he said, ‘I refuse to 
maintain a hotel for people 
who make no effort to be ele- 
gant,’ and he sold it in 1979.” 

At the same time, not to 
break faith with his family’s 
history in the mountains, 
Baron Edmond retained the 
neighboring chalet that he 
and his mother had bought 
in 1963 to use as a Palace 
annex, and he lost no time 
in transforming it into a Re- 
lais & Chateaux affiliate. The 
25-odd-room Chalet du Mont 
d’Arbois amounts to a dream, 
or rather a fantasy, of a rus- 
tic hunting lodge as it nes- 
tles in an evergreen forest 
looking down over the vil- 
lage of Megéve to the ravish- 
ing valley below. 

Baron Edmond oversaw the 
decoration of the hotel with 
Baroness Nadine. “My hus- 
band always said that he had 
learned the taste for beauty 
from his parents and grand- 
parents and that it became a 
frame of reference that ac- 
companied all his enthusi- 

continued on page 100 
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Behind Designers’ Doors 

Visit the private homes of Kips Bay Decorator Show House design- 
ers on two Kips Bay/Architectural Digest Designer House Tours and 
experience how these top talents design for themselves and for 
their clients. Proceeds benefit the Kips Bay Boys & Girls Club, 
whose programs instill self-esteem and cultivate potential in nearly 


9,000 youngsters a year. 


Tuesday, September 24, 2002—UPTOWN TOUR 

Ticket pick-up and breakfast at Bloomingdale’s, with afternoon 
Champagne reception at Sotheby’s. Designers include Penny Drue 
Baird, David Barrett, Gail Green, Anthony Ingrao and Randy Kemper, 
Brian Killian and Dennis Rolland. Tickets: $150. 


ARCHITECTURAL D 


Tuesday, October 22, 2002—DOWNTOWN TOUR 

Ticket pick-up and breakfast at Waterworks, with afternoon Champagne 
reception at Movado. Designers include Jamie Drake, Susan Zises Green, 
Bruce Norman Long, Thomas Jayne, Wagner Van Dam and Vicente 
Wolf. Tickets: $125 if purchased by October 1; $150 thereafter. 


Space is limited. To purchase tickets or for more information, call 
(718) 893-8600, ext. 245. 


Participating sponsors: 
oC 
BOTOX 
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A World of Art in Los Angeles 


Fine works from more than 60 of the country’s most notable art deal- 
ers will be exhibited at the 8th Annual L.A. Art Show, organized by the 
preeminent Fine Art Dealers Association. 


The 2002 Show will be held at the Barker Hanger at the Santa Monica 
Airport, and will include a strong contemporary art presence to com- 
plement its base of traditional and regional art, including 19th century 
French landscapes, the Taos and Hudson River Valley schools and 
California Impressionism. Also featured: a variety of symposiums by 
prominent collectors and art historians. 


The Opening Night Gala, sponsored by Architectural Digest, benefits 
the L.A. Music Center’s Spotlight Awards Program, which identifies 
and rewards outstanding young performers. 


Opening Night Gala L.A. Art Show 
Thursday, October 3, 2002 Friday to Sunday, October 4-6, 2002 
7-10pm, $100 per person $15 daily admission includes catalog 


Partners include Botox and Clos du Bois. For details, call (800) 656-9278 
or visit www.laartshow.com 





JAN WILLEM SLUITER'S “CAFE AT KATWEYK,” GUARISCO GALLERY 







Art Across America: Washington, DC 


This Fall, Fireman’s Fund Insurance Company® ' 
and Architectural Digest continue their nation- 
wide series of art walks and progressive cock- 
tail parties with a stop in Washington, DC. 
Join us at some of Georgetown’s most dynam-_ 
ic galleries, including Guarisco Gallery, Alla) 
Rogers Gallery, G Fine Art and Hemphill Fine; 
Arts, for an evening of special exhibits and 
expert introductions. i 


Art Across America: Washington, DC 
Thursday, October 3, 2002 
6-8pm 


For more information, or to receive an invita- 
tion, please call toll-free (866) 689-2106. 
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continued from page 96 
asms, and I—I learned everything from 
him,” she says. “he decorator Henri 
Samuel made three important houses 
for us, and we collaborated with him on 
all of them, but my husband was the 
boss; when he made up his mind about 
something, it was difficult to say no. We 
also decorated Chateau Clarke together, 
my husband and I—with the decorator 
Alain Demachy—and we made a beautiful 
thing [see Architectural Digest, June 1984).” 
Baron Edmond died in 1997. Two 
years later, following the death of his 
mother’s old dame de compagnie, to whom 
he had long before given a life interest in 
Baroness Noémie’s Alpine residence, 
Baroness Nadine had the inspired idea to 
convert it into another pearl of a hotel. 
Only a pinecone’s throw from the Cha- 
let du Mont d’Arbois, from which it is 
screened by trees, the Chalet Noémie is 
wonderfully—thrillingly—sited: The 
view is, after all, the one that Baroness 
Noémie chose for herself, above all oth- 
ers, in 1921. “T lived in that house with her 
for a time, while I was waiting for my 
baby to arrive,” Baroness Nadine recalls. 
(The expectant mother presently wel- 
comed Baron Benjamin de Rothschild, 
who now heads up the holding compa- 
ny that controls the family’s domain in 
the mountains.) Architect Pierre Du- 
clos, who had remodeled the Chalet du 
Mont d’Arbois, was enlisted to similarly 
adapt the Chalet Noémie, with its two 
stories and garden floor. Augmenting 
what was there with old wood from 
farms in the Haute Savoie, he created 
five rambling multichambered suites, 
complete with salons and dining rooms, 
formidable fireplaces, beamed or cof- 
fered ceilings, and balconies and ter- 
races all with breath-snatching views. 
Baroness Nadine presided over the 
decoration herself. “The suites are all 
sumptuously comfortable—simple and 
luxurious at the same time,” she says. 
“But not chichi, because I don’t like excess 
or ostentation; what I like are things of 
great quality—we must stay luxe, you 
know. Fortunately I had a big inventory 
to choose from: family things. So there 
is very important old furniture. And old 
pictures, engravings, and wood carvings 
of the hunting scene, representing es- 


pecially the game and animals of the | 


continued on page 102 
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continued from page 100 
mountains. Chalet Noémie is decorated — 
like a private house, completely. And it — 
is just like a normal private house—you 
can call and a butler will bring every- 
thing to you and serve you as you like.” 

“Guests staying at the Chalet du Mont 
d’Arbois, when they get a peek at Chalet 
Noémie, which has the grander suites, 
book there for the next year—that’s how it 
seems to be working,” says Alexandre 
Faix, the crackerjack manager of the es- 
tate who was running a Michelin-starred 
restaurant when Baron Edmond lured 
him to the Mont d’Arbois in 1995 to su- 
pervise its dining facilities. Today all 
five restaurants owned by the Roth- 
schilds do honor to the family’s match- 
less culinary tradition, offering both 
haute cuisine and traditional Savoyard 
specialties, and, it goes without saying, 
an exceedingly well stocked cellar. “Bar- 
on Edmond was someone who knew 
your job better than you did,” Faix states. 

Even now the staff at the Mont d’Ar- 
bois must meet the baron’s standards— 
at least in the person of his stand-in, 
Baroness Nadine, whom the French 
press has crowned “/a reine de letiquette.” | 
She keeps a chatelaine’s exacting eye on 
all amenities and civilities. “I don’t like 
it when the people who work here don’t 
say ‘Bonjour, Madame’ or ‘Bonjour, Mon- 
sieur’—I'm always frustrated when they 
say ‘Bonjour’ and that’s all,” she says, 
adding, “I don’t like it when they don’t 
smile, and I don’t like it when they say 
‘Okay’—I don’t like this word okay at all!” 

“She is very delicious, you know,” Faix 
explains, as Baroness Nadine de Roth- 
schild goes on to reassure us that as long 
as there are Rothschilds there will always | 
be chalets: “I have a granddaughter 
named Noémie after my mother-in-law | 
and the chalet. And we will have, maybe 
in two years, next door to it, another little 
hotel, which we will call—after another | 
granddaughter—Chalet Alice. And I} 
have yet another granddaughter, and | 
maybe someday we will have another | 
chalet, for her. Why not?” 0 




































































Chalet Noémie 
447 Chemin de la Rocaille 
74120 Megeve, France 
Telephone: 33-4-50-21-25-03 
Fax: 33-4-50-21-24-79 
montarbois@relaischateaux.fr 
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Hariri & Hariri Solve an Architectural Puzzle with a Villa in The Hague 


By Joseph Giovannini 


“The street fagade is 
perhaps the first indi- 
cation one gets of the 
overlapping nature of 
the villa,” Hariri & 
Hariri’s Gisue Hariri 
CONROY RO ee 
house in The Hague. 


OLLAND BOASTS MORE 

modern architecture 

per capita than per- 
haps any other country— 
contemporary architects have 
long been encouraged by both 
the private and public sec- 
tors. Rotterdam, for example, 
was rebuilt after its destruc- 
tion during World War II, 
and the country’s second-larg- 
est city today looks like an 
architectural playing field. 
Each major modernist move- 
ment is represented by at 
least one building in what 
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amounts to a riotous urban 
skirmish. 

Almost a national sport, ar- 
chitecture served as a calling 
card and selling tool in a de- 
velopment of houses in The 
Hague. Planning an enclave 
of eight villas on a strip of 
land once slated as a thor- 
oughfare, a Dutch developer 
invited talents emerging on 
the international stage to each 
design a freestanding, multi- 
story house. The project did 
not finally pencil 
even in Holland 


t, because 


n with 


high-profile designers, real 
estate values depend on loca- 
tion, location, location. The 
project did, however, produce 
highly provocative statements. 

One of the most ingenious 
was done by Hariri & Ha- 
riri, the firm of two Iranian- 
born sisters, Gisue and Moj- 
gan Hariri, who practice in 
Greenwich Village. The de- 
sign, which is only 2,200 
square feet, is a thesis about 
puzzling form and space to- 
gether into an intricately 
dense composition: The ar- 





chitects cleverly managed to 
pack four pounds of architec- 

ture into a three-pound site. 
Each architectural team had 
to work within the outlines 
of a set envelope, a boxy form 
with a stepped rear pro- 
file. The developer, however, 
wanting to maximize the in- 
terior square footage, re- 
quired four bedrooms, three 
baths and a living and dining 
room. Other architects re- 
solved the dilemma of pack- 
ing too many rooms into too 
continued on page 108 
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Unbuilt Houses 


The architects de- 
vised innovative ways 
of meeting the devel- 
yom een eee es 





continued from page 104 

little space by quietly dropping 
part of the program. But Ha- 
riri & Hariri solved the prob- 
lem by cheating the site and 
envelope, borrowing space 
from the air and ground in 
legally correct maneuvers that 
tricked the eye. 

The maximum footprint 
on the 49-by-52-foot lot was 
33 by 39, all within a fixed 
height limit. The Hariris’ first 
act of spatial prestidigitation 
was to depress the site a half 


1 ENTRANCE BRIDGE 5 BAR 

2 LIVING ROOM 6 KITCHEN 
3 STUDY 7 STORAGE 
4 DINING ROOM 











AW On Onn” 

CUM CeRU Re men en re 
ter bedroom and allows 
views of the sky. 


level, creating a low basin of 
grass within which the house 
effectively extends itself down 
an invaluable three feet. The 
living room, dining room and 
kitchen were then placed on 
this lower plateau, where they 
open generously to the par- 
tially submerged yard. The 
retaining wall at the edge of 
the yard acts simply as a fence. 

The Hariris’ second sleight 
of space involved extending 
architectural projections be- 
yond the facades and roofline 
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FIRST FLOOR 






in the upper part of the 
three-story building. Laws in 
The Hague, as in most oth- 
er cities, allow architectural 
extensions beyond the body 
of a structure, and the archi- 
tects took nimble advantage 
of this handy loophole. “We 
broke the envelope by pro- 
jecting out, cantilevering off 
the side beyond the permitted 
volume,” says Gisue Hariri. 
“Above the ground floor, all 


rectangular wall and on the 
ground with a rectangular 
foundation transforms itself 
several times before reaching 
the rear facade and the roof; 
the building is in continuous 
change front to back, top to 
bottom. Each room takes on 
its own shape, and all hover 
within traces of the original 

envelope, now vestigial. 
At the front, the tall facade, 
continued on page 112 



























































the rooms borrow volume 
from the roof.” 

Like many sites, the prop- 
erty has a complex nature, 
with different views and ex- 
posures (it faces a thorough- 
fare at the front and a canal 
at the rear). The architects’ 
strategy of responding to the 
site was to break the building 
into parts that they could lay- 
er together horizontally and 
vertically in rich sculptural 
juxtapositions. A design that 
starts on the facade with a 
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ABOVE: The entrance 
bridge, which is level 
with the carport and 
the street, steps down 
three feet to the living 
area. BELOw: Floor 
plans depict the villa’s 
interlocking volumes. 
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Mesa ee Te) 
Carrara marble.A classically 
robed maiden stands atop a 
plinth, her left hand extended 
above her head and her hair 

flowing as if being blown by the 
wind. French School, circa 1900. 
ee aN 


There is an auction in 
Atlanta over the weekend 
of October 19 & 20. 


TZ MX=) RO mealiliceyal 
dollars worth of museum 
quality architectural 
antiques, decorative arts 
and collectibles from 
around the world. 





You might see pieces like these while relat a 
Europe’s grand chateaux. 


It will do so without 
minimum or reserve bids 


If you are are building or 
decorating a grand home, 
you probably already 
know about it. 


mare 
you ‘need to find out. 


You might buy them while touring Red Baron. 


Tapestry depicting a 
Romanesque court 
Renta) 
elaborate foliate 
border. Flemish, 
circa 1780. 
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Exceptional bench in statuary grade Carrara marble. Each base is 
formed from a seated ram festooned with acanthus garlands. Each 
ram supports a sculptural pan figure. The seatback is intricately 
relief carved and depicts a bacchanalia. Italian, circa 1870. 
Cm aks 
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Places to go, designs to see, from 
Architectural Digest advertisers... 


A Great Walk of Art 


Coalition for the Homeless will present the 8th Annual 
ARTWALK NY in October. The event, designed to appeal to the 
serious collector as well as the casual art lover, honors Jeff 
Koons and features tours of artists’ studios and a gala recep- 
tion and auction. ABC News Anchor Peter Jennings is the 
event’s chairman. 


Saturday, October 19, 2002 
11am: Jeff Koons Interview at The Great Hall at Cooper Union 
Peter Jennings interviews the artist about his life and work 


2-5pm: Studio Tours 


27 artists open their studios for walking tours 


Thursday, October 24, 2002 
6:30pm: Gala Reception and Auction at Gagosian Gallery, Chelsea 


ARCHITECTURAL D 


The Gala will showcase a 
live and silent auction of 
90 artists’ works as well 
as exclusive luxury lots. 
Highlights include a Rado 
Time for Art package: the 
limited-edition Rado Carpe 
Diem Watch combined 
with first-class travel to 
Switzerland, deluxe accom- 
modations and VIP access 
to Art Basel 2003. 


ARTIST JEFF KOONS 


The live auction will cul- 
minate with the extraordi- 





nary Opportunity to pur- 
chase one of the first BMW 
Z4 roadsters to be sold in 
the U.S. The all-new Z4 is 
a modern interpretation of 
classic roadster features; its 
combination of high per- 
formance and eye-catching 
design makes it a true 


THE ALL-NEW BMW Z4 ROA 
work of art. DSTER 


ARTWALK NY directly benefits the Coalition for the Homeless, including crisis 
intervention, a mobile feeding program, summer camp for homeless children, job 
training and permanent housing. For information and tickets, call (212) 243-7300. 
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continued from page 108 
parallel to the street, establishes a baseline 
beyond which the architects choreograph 
the rest of the house. The cutouts in this 
wall frame the interior as though it were 
a pictorial composition. One of the aper- 
tures features the profile of the car, parked 
in a carport. Its streamlined volumes con- 
tribute to the overall architectural collage. 
“We tucked the car into the building so it 
becomes a piece of sculpture and a part 
of the living room,” says Gisue Hariri. 
Just beside the car, at the corner of the 
house, the front door leads to an open 
corridor that runs the length of a loft- 
like space. The end of the bridge splits, 
leading to a staircase on one side and, on 
the other, stepping a half level down to 
the living room and study, which are di- 
vided by a faceted chimney. The ceiling 
also splits into two levels, low over the 
dining area and kitchen, high over the 
living room and study, hinting at a split- 
level organization in the rooms above. 
Back at the front landing, following 
the half-stair up to a guest room, the 
stairway turns, surprisingly, out beyond 
the front envelope into a glass cage that 
projects toward the street in a teasing 
display. Soon enough the stairway ducks 
back into the main body of the house, to 
a pair of bedrooms. A last half flight up 
ends at the master bedroom, which itself 
has a split-level roof twisted off the floor 
plan, allowing views directly up to the 
sky. “The house gets more fragmented 
the higher you get,” says Gisue Hariri. 
Each bedroom and bath is articulated 
in unique forms—curved, straight, an- 
gled—that together make a sculptural 
composite legible not only from the out- 
side, where they break through the con- 
ceptual envelope, but inside, where they 
seem suspended, as in a fishbowl. The 
architects have designed each room in 
contradistinction to the others, creating 
a collage of contrasting elements. The 
chimney pierces all levels, like a skewer 
through a kabob, holding the composi- 
tion of parts together in a complex whole. | 
The architects have transformed an 
exercise in economy into a feat of — 
baroque spatiality. A sense of control is | 
balanced by a sense of freedom. “The — 
developer had a strict program,” says © 
Gisue Hariri, “but he also wanted some- 
thing experimental—it had to look like — 
architecture.” 0 
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Barovier Glass 


Evocative Designs Captivate a New Generation of Collectors 


By Jeffrey Simpson 


PLATE FROM 1913 WITH A DESIGN 

of a peacock, created by the Ve- 

netian glassmaker Giuseppe Ba- 
rovier, sold at an auction of Italian 
glass at Christie’s East on November 30, 
2000, for the unprecedented figure of 
$120,000. This signaled a new period of 
appreciation and value in an area that 
had been the province of only a few 
connoisseurs. 

“The marketplace for Barovier glass 
changed 15 years ago,” says Mark Mc- 
Donald, owner of 330 in Hudson, New 
York. “We knew it was major, but we 
didn’t see much of it; and often people 
who had it didn’t know what it was. I 
bought a vase of small, multicolored 
glass squares in Florida in 1979 for $75 
that I was pretty sure was a Barovier 
piece in the diamantati technique. Re- 
cently a similar piece sold for $8,500.” 

Referring to the peacock plate, New 
York art and antiques dealer Barry 
Friedman says, “I would have estimated 
its going for $30,000.” 

Barovier, Venini and Seguso—argu- 
ably the triumvirate of leading Venetian 
glassmakers on the island of Murano 
—have practically become household 
names. For most of the 20th century 
they created sculptures in the form of 
glass vases, plates, bowls and light fix- 
tures. Commercially successful as high- 
end decorative objects and sought after 
by avant-garde designers, this work is 
newly appreciated as art. And although 
the products of many Venetian glass 
companies command respect today, 
Barovier is a favorite. New York design- 
er Robert Bray, of Bray-Schaible, says, 
“Through the years of snooping around 
Manhattan, I’ve seen lots of glass. You 
don’t always know why you like some- 
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thing, but after the editing process, it 
always turns out that the pieces I choose 
have the name Barovier on them. They’re 
a little more exquisite; they show a little 
more mastery of the craft.” 

The Barovier name owes much of its 
status to Angelo Barovier, who worked 
on Murano in the 15th century and de- 


Vase, 1958. 10%" x7". 
Ana spina vase illus- 
trates Ercole Barovier’s 
interest in vivid pat- 
terns rather than elab- 
orate shapes in the late 
1950s and ’60s. Galerie 
Plaisance, Paris. 


veloped cristallo, the first clear glass, 
which became one of the most impor- 
tant exports of the Venetian Republic. 
In 1866 Venice was ceded to Italy, and 
the Murano glass factories, which had 
been virtually closed after a long period 
of decay, came to life. Angelo’s descen- | 
continued on page 120 | 
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Our rotating control 
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A remarkable addition to your Wolf 


built-in oven. The bake stone contains its 


own dedicated heating element. Pizzas, 
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continued from page 114 

dant Giovanni Barovier and his three 
nephews, including Giuseppe Barovier, 
whom glass historian and author Shel- 
don Barr says was “one of the finest 
glassmakers the world has ever seen,” 
were among the leaders in the revived 
industry. One of their designs, for a 
compote on a spiral stem the thickness 
of a wire, Barr calls “the first modern 
glass. There is no precedent for this in 
antiquity,” he says. 

During the company’s first major pe- 
riod, which lasted through World War I, 
it was known for its Art Nouveau-in- 
spired designs of peacocks, flowers and 
landscape views. Venetian artist Vitto- 
rio Zecchin, an advocate of Art Nouveau 
who was influenced by Vienna Seces- 
sionist Gustav Klimt, worked with Giu- 
seppe Barovier. He is thought to have 


RiGutT: Mases, 1950. 
8%" x 4" and 15%" x 
5". A pair of colored- 
glass cordonato oro vas- 


BELow: Lamp, circa 
1940. 40" x 16%". In 
the early ’40s massive, 
thick-walled pieces 


with bubbles or col- es are given depth 
ored inclusions were with ropelike wall re- 
made. Galerie de liefs and flecks of gold. 


Alan Moss, New York. 


Beyrie, New York. 











Many of Ercole 
Barovier’s decisions 
represented his desire 
to reflect current 
styles in the arts and 
fashion in glass. 





created the design of the peacock that 
fetched the record-breaking price at 
Christie’s East with a technique called 
murrine. In this process glass canes of 
several colors are arranged in a prede- 
termined pattern—for instance, the 
swirls in a peacock’s tail—then heated 
and cut into disks that are assembled 
into the shapes being created. Barry 
Friedman says, “Murrine glass, which 
continued to be produced through the 
1920s, is among the rarest and most sig- 

nificant Barovier work today.” 
In 1°20 Ercole Barovier, a son of Giu- 
seppe’s | other Benvenuto, joined the 
continued on page 124 





ABove: Shell, 1940. 
5%"x 9". From 1936 
to 42 Barovier de- 
signed mostly heavy 





pieces made of color- 
less or iridescent glass, 
including this shell. 
Alan Moss, New York. 














Vehicles shown L to R: Chrysler Town & Country, Sebring Sedan, Concorde, Sebring Convertible, 300M, PT Cruiser. 


The best of design and engineering can now be found somewhere other than on your wrist. That's because 
with Chrysler's technological expertise we make innovations even more innovative by paying attention to the 


microscopic details. After all, everyone knows it’s the little things that give daring designs their impressive 


impact. To find out more a ‘it our award-winning lineup, call 1.800.CHRYSLER or visit www.chrysler.com. 
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Ricut: Chandelier, 
1956. 32" x 26".A 
pezzati chandelier 
has mosaic pieces. 
330, Hudson, New 
York. BELOw RIGHT: 
Chandelier, circa 
1940. 47%" x 43%". 
Gallery ’25, London. 


glass pigeon, for instance, sold at Chris- 
tie’s East for $80,000; and Friedman 
believes that any other piece from the 
Primavera series (named after the tech- 
nique it employed) would fetch that or 
more. “I particularly like Barovier de- 
signs from this period,” McDonald says, 
“because Ercole was working out ideas. 
“Everything was very thin and stretched 
as far as the glass would permit. No one 
else did this.” 

During the *30s and ’40s “Ercole cre- 
ated heavy forms with uneven surfaces 
and applied handles,” McDonald ex- 
plains. “The decoration at this point 
was in the shape.” Neil Weisman, a not- 
ed collector who has more than 600 
pieces of Italian glass and who feels that 
the Barovier murrine pieces made be- 
tween 1915 and 1925 are “the most out- 
standing of all,” nonetheless also con- 
fesses to liking the Medusa series of 
1938. One vase in particular was made 
of iridescent glass and is shaped like 
continued on page 126 

























continued from page 120 

firm. The company name was changed 
to Vetreria Artistica Barovier (and later 
to Barovier & Toso) and, under the di- 
rection of Ercole Barovier, became an 
important manufacturer of modernist 
Italian glass. Barr makes the point that 
brothers Ercole and Nicolo were not 
glassblowers like their father and uncle 
but glass designers. According to Barr, 
many of Ercole’s decisions represented 
his attempts to reflect current styles in 
the arts and fashion in glass. 

In 1929, while still making murrine 
glass, Ercole Barovier achieved his first 
independent triumph with a very fragile 
colorless glass decorated internally with 
a cobweb pattern, which he called pri- 
mavera. The secret of this technique has 
been lost, making the few surviving 
pieces extremely valuable. A primavera 





























Lert: Bowl, 1968.7" Asove: Mase, 1951. 13%" 
x 10". A bowl done in x 6". An asymmetrical 
the diamantati style eugeneo vase, made of 
exhibits the bright col- _iridescent glass, shows 
ors typical of Barovier _ Barovier’s strong sculp- 
in the 1960s. 330, Hud- _ tural influences. Ga- 
son, New York. lerie Plaisance, Paris. 



































Hand-woven masterpieces. 
Patented flatweave constructon. 
Authentic documentary designs 
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Lacuna NiGuEL, CA—Turries Carper ONE 
Los ANGELES, CA—MApIson LANE HOME FURNISHINGS — 
Los ANGELES, CA—THE RUG WAREHOUSE , | | 
Newrort BEACH, CA—Tue Burera Home Coitecrioy 
WESTPORT, CT—Rei-Cur CARPETS 
Wumincron, DE—AirBase CARPET MARt 
JACKSONVILLE, FL—Carpet Concepts 
ATLANTA, GA—DESIGNER CARPETS *TRADE ONLY 
ATLANTA, GA—BELL CARPET GALLERIES 
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CHARLESTON, SC—Ruc Masters & Co. 

Gareney, SC—Ruc & Home 
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ABINGDON, VA—ABINGDON RuG 

VirGINiA BEACH, VA—GONSENHAUSER ORIENTAL Rucs 


Custom sizes 
available. 
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Rediscover the allure of custom couture with Vintage Vogue, sewing patterns 
and instruetions for timeless designs from the ‘30s, ‘40s and ‘50s. Thess 
and other fashions from Wogue Patterns are available at fine fabric stores. 
www. voquepatiorns.com 
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an open paper bag, with small points 
densely applied to it. Another extreme- 
ly popular series from the sculptural, 
heavy work of the 1930s is Rostrato, in 
which large, cylindrical pieces are deco- 
rated with crystal pyramids. 

Gold leaf was used in the glass before 
World War II for a glittering effect, but 
it was not until the early 1950s that it 
came to be widely used by Barovier, as 
decoration rather than innovative form 
became the distinguishing feature of 
the pieces. For example, in a vase using 
the cordonato oro technique, heavily gild- 
ed red glass ribbing rises out of the 
body to form curled points. 

Through the ’50s and well into the 
’60s the mosaic work that had character- 
ized the very early designs of the ’20s was 
adapted to contemporary decoration with 
such techniques as millefili, with its thin 
stripes, and pezzati (or patchwork), which 
often used strongly contrasting mosaic 
pieces. Continuing to draw on past de- 
signs but modifying them for the pres- 
ent, the shapes of the Sidereo series of 
1966 were conventional, while the deco- 
ration consisted of three-dimension- 
al concentric rings, harking back to the 
rough, tactile surfaces of the 1930s. 

The work from the ’50s and ’60s is 
highly sought after today, though still 
moderately priced in comparison to the 





“It always turns out,” says 
Robert Bray, “that the 
pieces | choose have the 
name Barovier on them.” 





pieces from the ’30s and earlier. A 1968 
bowl, for instance, might sell for $8,500, 
while a 1935 crepuscolo vase, whose pat- 
tern was made by placing steel wool 
between layers of glass, could sell for 
$16,000. The very early work, of course, 
can approach the $100,000 mark. 
What is the appeal of Barovier glass? 
Beyond the elegance wrought by master 
craftsmen, it may simply be defined by 
McDonald, who says, “Glass is motion | 
and mystery—it’s the artistic gesture | 
captured—and that makes it the most | 
exciting of all the crafts.” 0 
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Inspired by the landscape 
and traditions of an ancient 
land where carpet weaving 
began. Tufenkian Carpets 
are as finely textured as 
Armenia’s terrain, inspired 
by the colors of its sky and 
lakes, its vineyards and 
rugged, rocky terrain. 
Tufenkian Armenian Carpets 
reflect the tranquility of 
Armenia’s snow-capped 
mountain tops, inviting as 
its sun-splashed meadows. 
How appropriate that the 
rare feeling of Tufenkian 
carpets, their sense of antiq- 
uity, their noble serenity, 
should fit so comfortably, 
and decorate so elegantly 
the homes of today. 





TUFENKIAN ARMENIAN CARPETS 


Call 800.475.4788 or visit www.tufenkiancarpets.com for 
the dealer nearest you. 





Part of SAMAD’s opulent Golden Age Collection, the “Starstruck” 
design with a green field and ivory border makes a dramatic state- 
ment and loves to be the center of attention. Hand knotted using a 
custom blend of Argentine and New Zealand wool, the Golden Age 
Collection has an ultra-soft feel and shimmering glow. All SAMAD 
rugs are made by hand with the highest quality materials and dyes. 


SAMAD 


To see the entire SAMAD collection, call 888.SAMAD.YES 
to be referred to a store or showroom near you. 
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Barcelona—The weaver has rendered the French rococo-silk 
motifs in an angular, geometric style, giving it originality and 
versatility. Olive branches with firebrick, powder-blue and white 
flowers rest on a fresco™, antique-gold ground. Sizes: 4'x6', 
6'x9', 8'x10", 9'x12', 10'x14', 11'x16', 12x18", 14x20". 
Custom sizes also available. 


ASMARA tf 
For more information, please call Asmara at 800.451.7240, 
ext. 460. 
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ADVERTISE YOUR ORIENTAL AND EUROPEAN CARPETS, 
TAPESTRIES, TUFTED RUGS AND TEXTILE ARTS 
IN THIS SPECIAL SECTION. 
PLEASE CALL TERRY CROWE DEEGAN AT 212.286.6110, 
OR YOUR SALES REPRESENTATIVE. 


Ce eet ee a 
El 
ONO eee eA ee 8 1) 


our’s Oriental Rug Gallery 
80.1080 

mento 

our’s Oriental Rug Gallery 
86.1221 

ele tiae) 


designs (to the trade) 
Pome 


Coverings by CPA 303.722.4700 


CONNECTICUT 
Lette 
Savoy Rug Gallery 203.226.5777 


FLORIDA 

Juno Beach 

A World of Rugs 561.776.9988 

Ey . 
TORN PELL) 
GEORGIA : 
Atlanta fe 
Rehman Oriental Rugs 404.321.5032 
Caf : 


Te oO ee . 
Ear LY A 


Call toll-free re more information: 1.888.SAMAD-YES 


xperience Sheer 
re Exclusively from our Golden Age Rug Collection. 


ILLINOIS 

Chicago 

Jorian Rug Co. (to the trade) 
312.670.0120 

TERY Ce) 

Minasian Oriental Rugs 847.864.1010 


INDIANA 
Indianapolis 
Joseph's Imports 317.255.4230 — 





MASSACHUSETTS 


“»Hanover 


Dover Rug Co. 781.826.0010 
Natick 

Dover Rug Co. 508.651.3500 

ere ET 

K.Powers & Company 781.455.0505 
(to the trade) 


MARYLAND 


Bethesda 
C.G.Coe & Son 301.986.5800 


NEW MEXICO 

AY Cea 

Te eee K Me ALTE MLL) 
NORTH CAROLINA 
Winston-Salem 

Salem Design 336.768.2288 


PENNSYLVANIA 
Wayne 

Albed Rug Co. 610.688.2323 
TEXAS 

TY 


David Alan Rug Co. 512.499.0456 
Dallas 


David Truett Enterprises 214.748.7550 
Houston 
David Alan Rug Co. 713.529.5666 


WASHINGTON 

PTE) 

M.G. Whitney & Co. 425.369.8100 
Seattle 

M.G, Whitney & Co, 206.762.0323 


RECS CM er mel Be ThA cymes ce rtee Or MN 07073 Tel: 201.372.0909 Fax: 201.842.0077 www.samadbrothers.com e-mail: mail@samadbrothers.com 


eat Britain O.C.C. Building D, 105 Eade Road, 


eee B 
Lo al 









on N4 1TJ, England Tel: 020 8800 4406 Fax: 020 8802 4149 
OPES ee cul nl ae Cem elena em bee 
Circle Reader Service Card No. 2 


Atlanta Permanent Showroom 6-G-12 



















Seville 
A Savonile™ handmade wod 
inspired by a 16th Century Spani: 
An olive and celery green field is | 
with motifs in toast, straw and c 


Atlanta, GA Designer Carpets 
Bethesda, MD C.G. Coe & Sons 
Boston, MA Steven King, Inc 
Charleston, SC Zinn Rug Gallery  * 
Denver, CO The Rug Source 
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Mendham, NJ Woven Floors 
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Miami, FL Carpet Creations 

Naples, FL Carpet Designs 
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"TRA Pheasant 


Versed in the Classics, the Designer Creates a Signature Style 








By Nicholas von Hoffman 


T’s A VERY TOUGH PROFESSION, SAYS 

‘Thomas Pheasant of his calling. “It’s 

a lot of responsibility. Sometimes 
people say to me, “Oh, you’re an interi- 
or designer. What a wonderful, roman- 
tic occupation. Should I do it?’ And I 
tell them, ‘If you’re asking me, then you 
probably shouldn’t do it. It’s got to be 
something that you really want to do, 
because the reality is that it’s tough.’” 

When Pheasant talks about his work, 
the words he uses most often are classical 
and classicism. His birthplace may have 
something to do with his aesthetic 
predilections, for he is a cave dweller, as 
people born in Washington, D.C., are 
called. “There are actually very few of 
us here,” he says. As a fourth-generation 
Washingtonian, he was treated to the 
Corinthian column early in life. 

“One of the nice things about grow- 
ing up in Washington is that we have 
the Smithsonian and the galleries and 
the Mall, and every year in elementary 
school we would take field trips and get 
exposure to those great buildings. I re- 
member going into some of them and 
being so taken by the classicism of the 
architecture. I didn’t know it was classi- 
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cism, but I would stand in some of the 
galleries and rotundas and think, Can 
you imagine living here? 

“I was very affected by the grandness 
of the architecture. It’s so much a part 
of how I think. The symmetry, the or- 
der, the classical elements. They’re all 
things I incorporate into my interiors 
and my furniture.” 

The edifices that most impressed the 
young Pheasant’s imagination were the 
National Gallery and the Jefferson Me- 
morial. Along with the Supreme Court, 
they are among the last true Neoclassi- 
ca. buildings erected in Washington, 





When he was starting § ABove: He designed a 
out, designer Thomas commode for the en- 
Pheasant (above left) trance of a Maryland 


house (see Architectur- 
al Digest, April 2001). 


says, “I wanted to make 
a mark, to have a style.” 


where official taste in the last 50-plus 
years has leaned toward a bureaucratic 
block style more reminiscent of the So- 
viet aesthetic than the delicate lines and 
proportions of Wren and Bulfinch. 

‘To Pheasant, his years at the University 
of Maryland were underwhelming. Call- 
ing his time there a “countdown” to the 

continued on page 134 
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continued from page 132 
moment when he had that sheepskin, 
Pheasant recalls, “I didn’t love school; it 
was more a means. I had to get through 
it. I just wanted to work.” He took furni- 
ture history and color labs, but, he says, 
“There were a lot of classes I didn’t re- 
late to. I knew that they weren’t going 
in the directions that I was going to go.” 
He was no man to shrug and go along 
with the program. “While I was in 
school, I got a job with an interior de- 
signer in Washington. I worked with 
him for a year before I graduated, and I 
worked with him for three more years 
before I went out on my own. When 
you start doing that, you realize the gap 
between the university and reality.” 
Over the years Pheasant has pondered 
his professional training. “One day I 
would love to do a series of talks or work 
with students to share with them what 
it takes to be a designer.” And what it 
takes to run a design firm, he’ll tell you, 
is talent. “But talent isn’t enough. It’s 
about good business sense. It’s about 
problem solving. When I think about 


the number of people I work with on a 
daily basis on a project, it’s amazing!” 

As Pheasant observes, “It’s impor- 
tant for anybody who wants to go into 
design to get involved with a good 
firm that runs a good business. You 
have to learn how to support yourself 
and how to support your clients.” 

He says that when he started in the 
field, “it was fashionable for designers 
to say, ‘You can never tell when I’ve 
been ina room.’ That was the opposite 
of what I wanted. I wanted somebody 
to walk into a room and say, ‘Oh, the 
way that this feels—Tom Pheasant 
has been here.’ ” 

Having a recognizable style or sound 
or look in music, painting or writing 
is a hallmark of a superior artist, but 
in interior design, having a distinctive 
signature has its pitfalls, which he is 
aware of. “I don’t mean that the rooms 
are repetitive, and I don’t mean that 
they reflect me and not the client. 
So how do you create a style that’s rec- 
ognizable but also yields to your cli- 


A FLOOR, WALL OR CEILING BY 
BIRGER JUELL IS A NATURAL ART FORM. 


ent to make it personal to him or her? 

“T focus very much on the back- 
ground first. When clients approach 
me, I walk through the house and I ask 
them, ‘Why did you buy it?’ Buying a 
home is a very romantic purchase, so it’s 
a good clue as to what the client likes. 
Usually they bought it because they like 
the setting. They like the architectural 
style. If it’s a Georgian town house in 
Washington, Il look at it without the 
client and ask, What could make this 
more dramatic? What could embellish 
what it is that they like? 

“Right now I’m working on a house 
here in Washington that’s incredibly 
contemporary, and we just completed a 
historic residence. In both there will be 
the feeling of a strong commitment to 
the architecture as well as a clean, calm 
approach to the interior furnishings. 
They’re both very comfortable, very 
easy spaces to be in. Yet in the historic 
house, whether you’re in the entrance 
hall or in the guest bath or on the third 
floor, the detailing, from the hardware 





The Professionals 


to the doors to the trims to the mold- 
ings, is carried through 100 percent. In 
the contemporary residence the same 
holds true. I’ve taken a contemporary 
vocabulary and we’ve fulfilled the whole. 
As you tour the house, there’s a continu- 
ity in the approach and the detailing.” 

No work of Pheasant’s bears his 
stamp more distinctively than his furni- 
ture. “I started designing furniture for 
practical reasons, doing very simple 
pieces that were for odd shapes or sizes,” 
he explains. “There are some really 
wonderful things out there, and then 
there are a lot of things that aren’t so 
wonderful. And clients would say to me, 
‘Why don’t you just design something 
for us?’ That continued, and more cli- 
ents asked me to design pieces. Over 
time I’ve just kept building.” 

His custom furniture is now a stand- 
alone business, and admirers of his work 
can buy pieces from The Thomas Pheas- 
ant Collection. There are also, he says, 
“people who aren’t hiring an interior 
designer but who would love to have 


me create a pair of consoles for them or 
a dining table. I handle it just like an in- 
teriors project. I ask, “What is it you see 
in my work?’ Because it can be a very 
expensive process, and one that takes a 
lot of time and trust on the client’s part.” 

There’s more to furniture than looks. 
“You spend a lot of time making chairs,” 
he remarks. “You make a prototype, and 


“Talent isn’t enough. It’s 
about good business sense 
and problem solving.” 


then you remake it and remake it. 

airs are the most difficult thing. 
Every body is different. Soft is comfort- 
able for some; firm is comfortable for 
others. We have couples who physically 
are extremely different, and finding 
chairs, especially dining chairs, can be 
the biggest hur dle. We’ve done settings 
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where some of the chairs were deeper 
than others just for comfort reasons.” 
Although, he adds, “when you look at 
them, they all look the same.” 

Pheasant’s career may be nearing a 
turning point. He has an apartment in 
Paris, where he spends a great deal of 
his time. “As I get older, I’m seeing that 
there’s much more to learn. I’ve been 
working so hard for so long; my studio 
has become my world. Now I’m looking 
for things that are new, and I’m also 
looking for collaborations. I was so di- 
rected when I started; I worked in a lit- 
tle box and was always trying to create 
“Tom Pheasant.’ 
working with other talented people is 
incredibly exciting. Opening up to them 
and learning from them and sharing is a 
big deal right now. 

“Honestly, | wouldn’t have imagined, 
when I was a kid redoing my room at 
home, that one day I would have an 
apartment in Paris and be so established 
and appreciated in the design eee 


5” 


nity. Who would have thought that? 


CUSTOM MADE HARDWOOD INSTALLATIONS. 
HAND CRAFTED WITH PASSION. 


BIRGER JUELL LTD. 


me ree Merchandise Mart showroom Suites 1337 & 1304 
bela) 312-464- 9663-juellwoodwork.com 312-832-1304 
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But now the idea of 
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Mercedes-Benz’s New Spin 


The Venerable Automaker Charges Ahead with Innovative Models 


By Mark Ginsburg 








Since the late 1990s 
Mercedes-Benz has 
been radically expand- 
ing its model range. 
“The process from 
first sketch to final de- 
sign is very intensive,” 
says designer Hans- 
Dieter Futschik. 


ABOVE AND RIGHT: 
The concept SLR fea- 
tures gullwing doors 
and evokes the 300SL 
roadster of the 1950s. 
Built with Formula 
One racing partner 
McLaren, it will be 
available in 2003. 
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T MAY SOUND STRANGE, 
[= I think the really 
serious design work at 
Mercedes-Benz is something 
rather recent,” says automo- 
tive designer Hans-Dieter 
Futschik. He should know. 
When Futschik came to the 
company 23 years ago, he 
was one of perhaps 120 de- 
signers; 15 years before his 
arrival there were 10. To- 
day there are more than 500, 
and small satellite studios 
in Japan, Italy and the Unit- 
ed States. 
Once synonymous with a 
conservative, no-frills ap- 
proach, Mercedes-Benz de- 





sign has emerged as the most 
progressive, and perhaps the 
most aggressive, in the auto- 
motive world. By the close of 
2002 the company will have 
completed a massive reimag- 
ing that resulted in the futur- 
istic Smart microcar and the 
A-Class minicar in the late 
1990s and now the $300,000- 


plus SLR supercar and the 


luxurious Maybach. 


With a staggering array of | 


products that has stretched 
the fabled brand name to the 


edge of elasticity, the chal- | 
lenge is to retain the best ele- | 


ments of the image and jetti- 
continued on page 138 
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continued from page 136 

son the anachronisms with- 
out alienating older, deeply 
loyal buyers. The task is 
acute, because until quite re- 
cently Mercedes-Benz sold 
sedans based on a sober, re- 
strained body shell draped 
over a faultless, very modern 
web of engineering. 

By necessity, this radical 
transformation is being ac- 
complished almost exclu- 
sively through design. In the 
early 1990s, when the (pre— 
Chrysler merger) Daimler- 
Benz board voted to invest 
heavily in widening the mod- 
el range, it had just three cars 
and their variants: the C- 














Class, the E-Class and the S- 
Class. They all had similar 
silhouettes; the only signifi- 
cant difference was size. The 
first additions were com- 
pletely out of character: the 
A-Class minicar and the M- 


RiGcut: With the ex- 
ception of the Merce- 
des-Benz star on the 
hood, the 2003 CLK 
coupe has an entirely 
new body design and 
structure. “The new 
CLK is more mature, 
more upmarket and 
more elegant,” Fut- 
schik explains. 
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Class sport-utility vehicle. 

“We couldn’t continue to 
make everything the same— 
we wanted different cars to 
appeal to different people,” 
Futschik explains, “so we had 
to look for very new styl- 





ing elements.” The A-Class, a 
tiny European car, took the 
brand precipitously down- 
market for the first time, yet 
the skillful combination of 
engineering, packaging and 
avant-garde design gave it 
unusual cachet. It was a huge 
risk, and one that established 
a new tone for budget trans- 
portation. The M-Class was 
also a gamble: a muscled, 
modern, German-engineered 
SUV, assembled in the Deep 
South of the United States, 
boldly targeted at customers 
of the venerable Range Rover. 

While the sedans share 
similar lines, the coupes with- 
in each segment have been 
dramatically rethought and 
restructured. “In the past we 
made a coupe, and that’s ex- 
actly what it was—a cut- 


CLK Coupe 





Maybach 


ABOVE AND Lert: The 
Maybach 62 is a re- 
invention of a prewar 
German luxury car and 
has been positioned by 
DaimlerChrysler as a 
separate brand. The 
$300,000-plus sedan 
will be made to order, 
with clients selecting 
colors and materials. 


off version of a sedan with |} 
a shorter wheelbase,” notes | 


Futschik. “But we think it’s 

worth making a completely 

new car that will show an- 

other character.” The coupe 

interiors are distinct as well, 

including the dashboards; on- 

ly the engineering is shared. 

The diversity enables Mer- 

cedes-Benz to reach different 

markets within each model 

range—just the sort of niche ' 
marketing that Armani and 
Ralph Lauren have been em- 
ploying for years. 


Retro looks are the rage in || 
automotive fashion, and the } 
design team at Mercedes- | 


Benz has walked the line 
between retro and historical 
references with remarkable | 
finesse. “Our references to the 
past are nothing new,” Fut- | 
continued on page 140 | 
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Today more than ever, doors are the pathway to those special times that memories are made of. They are a critical design 
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continued from page 138 
schik points out. “It’s always the radiator, 
the silhouette—especially how we treat 
the C-pillar [the support that joins the 
rear side window with the rear glass]— 
and the rear lights. These consistent 
links to the past are part of our charac- 
ter. Other manufacturers are ‘recover- 
ing’ their past now. We always carry it.” 
References for the Maybach, which 
competes with the first Rolls-Royce 
model produced by its new owner, 
BMW, are more elusive. Now being 
launched as a separate brand, the May- 


E-Class Sedan 





shows muscles, and he’s fighting. He’s a 
hero,” explains Futschik. Built with For- 
mula One racing partner McLaren, the 
SLR will flex its muscles to compete 
with the Ferrari, Audi’s Lamborghini 
Murciélago and the Porsche. Only a few 
hundred will be produced (there’s a ru- 
mor they’re all presold). 

Elements of the Maybach surface— 
most prominently in the C-pillar—in 
the totally redesigned CLK coupes and 
E-Class sedans, both being introduced 
this fall. When the SLR arrives, those 


Like the CLK, the 2003 
E-Class sedan departs 
in styling and design 
from previous mod- 
els. The E-Class, says 
Futschik, “is also a 
program—the sedan, 
the wagon and maybe 
more things to come.” 


“These consistent links to the past are part of 
our character. Other manufacturers are ‘recovering’ 
their past now. We always carry it.” 


bach name was resuscitated from a pre- 
war German luxury-car maker and en- 
gine manufacturer. How did the team 
approach designing a massive, made-to- 
order $300,000 car with an obscure 
name? Design is paramount, because 
the Maybach look won't be significantly 
altered for a decade or more. 

“Our inspirations are from body lan- 
guage,” says Futschik. “For the May- 
bach, we asked ourselves, ‘How does a 
king move?’ A king is never aggressive. 
A king is wise, settled, secure. His 
movements are slow, steady. The May- 
bach lines are well balanced, mature and 
ripe, though for sure some details will 
age.” The durability of the look will also 
depend on the clients, who will have 
free rein over color, material and inte- 
rior surface choices. 

For the SLR supercar, a stunning, fu- 
turistic high-speed coupe with gullwing 
' doors, the inspiration was the arche- 
typal athlete. “He’s aggressive, agile; he 


lucky enough to ever see one will notice 
the references to the supremely beauti- 
ful new SL500 roadster, which in turn 
carries numerous references to the hal- 
lowed 300SL roadster of the 1950s. 
The new models illustrate a profound 
commitment to modern design with 
a heritage unique to Mercedes-Benz. 
“We must have an ear to what’s go- 
ing on, not only in car design but 


in furniture design and architecture,” | 


Futschik emphasizes. “In architecture, 


Zaha Hadid—how she treats surfaces, | 


expresses herself—is very interesting 
to us, even when you can’t take it one- 
to-one to car design.” He notes, howev- 


er, that it’s far too expensive to risk a | 
flop and that even experimental show | 


cars could appear on roads the follow- 
ing year without creating a stir. But who 








needs show cars when for years to) 
come there will be occasional sightings | 


of an SLR, a Maybach and a 2003 CLK | 


coupe and cabriolet? O 


These several showrooms display 
and retail Wm Ohs Cabinetry: 


LA JOLLA oy 
DYNU AUIS eomea\Sel@n 
858.456.5345 


LOS ALTOS CA 
Kitchens of Los Altos 
650.948.7420 


LOS ANGELES CA 
Euroconcepts 
310.657.5391 


SAN FRANCISCO CA 
Kitchen Matrix 
eee eer Sys 
SANTA BARBARA CA 
Design Studio 
805.563.2003 
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‘Wm Ohs Showrooms 
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VAIL:(Edwards) co 
\Wm Ohs Showrooms 
970.926.1355 


HOBE SOUND a8 
The Kitchen Strand 
561.546.1306 
ATLANTA GA 
Design Galleria 
404.261.0111 
CHICAGO (Glen Ellyn) IL 
Drury Design Ltd. 
630.469.4980 
CHICAGO ie 
(Highland Park) 
nuHaus 847.831.1330 
NPE Tae] ab) hy) 
Conceptual Kitchens 
SUV AsLlowAelle) 
BETHESDA MD 
Nancy Thornett Assoc. 
SOc er 

BATTLE CREEK Wt 
White’s Design Studio 
616.979.3019 


1D) =O] BV, oO YL | 
Bella Cucina 
248.738.1800 
DETROIT METRO | MI 
Living Spaces 
248.682.3600 


a lO Aad i 
Kitchen & Co. 

231.348.6906 
MINNEAPOLIS iN 


North Star Kitchens, LLC 
612.375.9533 


ST LOUIS me) 
Glen Alspaugh Co.. 
314.993.6644 


MADISON NJ 
Kitchen Design Co. 


Teen oe 


WANS eT aN) A 
Ebeniste 702.368.2280 
LONG ISLAND NY 
(Huntington) 
EuroConcepts Ltd. 

eee BRO be 

NEW YORK CITY a 
EuroConcepts Ltd. 
212.688.9300 

TULSA OK 
Showcase Kitchens & Bath 
918.299.4232 

amt O AND) lem PA 
Joanne Hudson Assoc. 
215.568.5501 


UBB 10iNelal PA 
Epicurean Kitchens 
412.749.1100 

GTN mati@)\) Aq 


Design Details 
843.406.8705 
JACKSON HOLE WY 
Jackson. Hole Cabinets 
307.733.5390 





For inquiries outside these showroom areas call t 5 
Wm Ohs factory: 303.371.6550. Or visit us ie 


www.wmohs.com 




















AD Travels 


Traversing Southern Africa in Five-Star Style 
Text and Photography by Tim Beddow 


O TRAVEL IN GREAT 

comfort—at a Civi- 

lized, leisurely pace, 
with stimulating scenery, 
cordon bleu cuisine and im- 
peccable service—might seem 
an extremely optimistic ex- 
pectation these days. But not 
if you’re taking South Af- 
rica’s Blue Train. Within the 
last few years it has under- 
gone a complete refurbish- 
ment, a transformation that 
now allows its passengers 
to enjoy all the luxuries of 
a five-star hotel, along with 
a choice of four journeys 








We 














through the landscapes of 
southern Africa. 

Given the train’s careful- 
ly appointed suites and car- 
riages, cushioned suspension, 
air-conditioning and individ- 
ual butler service, the experi- 





ence is undeniably indulgent. 
Also indulgent is the slow 
pace at which one travels, 
meandering idly through the 
countryside. Never boring, 
it encourages a dreamy re- 
spite from the real world. 








Traveling in style by train 
is not a new concept in South 
Africa. When gold and dia- 
monds were discovered there 
in the 1870s, comfortable 
means of transport were es- 
tablished. As early as 1903 a 
Train de Luxe set new stand- 
ards, and by the 1920s the 
Union Limited and Union 
Express lines were conveying 
great numbers of prosperous 
passengers between the mail 
ships at Cape Town and the 
gold fields inland. Decorated 
in blue and cream in 1923, 

continued on page 144 


ABOVE: Iwo Blue 
Trains, each with 18 
cars, travel routes in 
South Africa, Botswa- 
na and Zimbabwe. 
Asove Lert: The 
train’s emblem is dis- 
played on a carriage. 


Lert: Ample seating 
and oversize windows 
in the lounge car em- 
phasize the expansive 
and diverse landscapes. 
The train’s interiors 
were designed by Wil- 
son & Associates. 
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continued from page 142 
they became affectionately 
known as “those blue trains.” 
In 1937 rail travel reached 
new levels when 12 air-con- 
ditioned, all-steel sleeping 
coaches were manufactured 
by Metro-Cammell, of Bir- 
mingham, England. Lounge 
coaches and dining cars soon 
followed. Though temporarily 
taken out of service during 
the Second World War, the 
train was dubbed a “palace on 
wheels” when it transported 
George VI and his family 
around the country during 
the British royal visit in 1947. 
Since then The Blue Train 
has been launched twice, 
once in the early 1970s and 


i 





ABOVE AND RIGHT: 
Tables in the dining car 
are set formally, with 
china, «rystal and linen. 


Specia! attention was 








given to details, such 
as parquetry in the di- 
viding panels and along 
the window sashes and 
ceiling moldings. 


Lert: The club car, lo- 
cated in the middle of 
the train, has card ta- 
bles, reading chairs, a 
small library and a bar. 
Burl walnut paneling 
enhances the comfort- 
able atmosphere. 


again in the 1990s for its pres- 
ent incarnation: One train 
retains the original color 
scheme, while the other has 
an African-inspired design. 
‘The more recent job went to 
Wilson & Associates, a Dal- 
las-based interior design and 
architectural firm with of- 
fices in South Africa. “What 
makes The Blue Train unique 
is its grand history and the 
fact that it’s steeped in nos- 
talgia,” says project manager 
Shiree Darley. “We’ve delved 
into its charms and created 
an updated, more sophisti- 
cated version of the origi- 
nal vision.” Given that small 
spaces and luxury do not al- 
ways go hand in hand, Darley 
says, “it was an incredible 
challenge to create a five-star 

ambience on a train.” 
Clever design and an ob- 
continued on page 146 \ 
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Make all your entrances grand. 
As a Starwood Preferred Guest’, just ask, and the world is at your door. 
Redeem your Starpoints” at 750 hotels and resorts — no ifs, ands, or blackouts. 


Become a Starwood Preferred Guest at spg.com. 
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Earn 500 bonus Starpoints every time you book online. 
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RIGHT: Suites are 
offered with two twin 
beds or a double bed. 
When folded out 

from the wall, the beds 
conceal chairs ora 
sofa that can be used 

as daytime seating. 


continued from page 144 

sessive attention to detail 
were required to make the 
unconventional nature of the 
spaces work. Michael Cros- 
by, the project’s design direc- 
tor, had a formidable task. 
“Every surface, every square 
centimeter, had to be stud- 
ied,” he says, “to ensure that 
the components that make 
for a five-star environment 
complemented each other.” 

“The result,” notes Trisha 
Wilson, founder and presi- 
dent of Wilson & Associates, 
“is an exquisite, contempo- 
rary take on an adventurous, 
romantic mode of travel.” 

Unveiled with great pomp 
and ceremony in 1997 by for- 
mer South African president 
Nelson Mandela, the new 
Blue Train conveyed many 
illustrious guests, including 
Archbishop Desmond Tutu, 
musician Quincy Jones, Imran 
and Jemima Khan, and su- 
permodel Naomi Campbell, 
on its inaugural journey from 
Pretoria to Cape Town (the 
classic route of the train). 

After a rousing send-off, 
with the Soweto String Quar- 
tet performing on the plat- 
form, the guests enjoyed what 
every Blue Train passenger 
receives: immaculate service, 
great food and wine and the 
pleasure of sleeping between 
the finest linens. 

‘The suites—each with its 
own shower or bath—are de- 
signed with either two single 
beds or a double. During the 
day the twin suite becomes a 
sitting room with two cush- 
ioned armchairs, while the 
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double conceals a sofa. Every 
suite has a pair of ottomans 
and an armchair for writing 
at the folding table. Butlers 
are available to explain the 
workirgs of the air condition- 


er, the | levision or the com- 


pact disc player, and guests 
are encouraged to call them 
at any time with any request. 
Limited laundry and valet 
services are also offered. 

A leading South African 
chef, Dickie Swanepoel, is in 


Lert: The suite as a 
carefully appointed 
personal lounge. The 
rooms’ soundproofing 
was given high priority. 





BELow: All suites have 
private baths with mar- 
ble floors, gold-plated 
fixtures and a choice of 


a shower or a tub. 





charge of the train’s cuisine 
and prepares such culinary 
experiences as a Cape sea- 
food extravaganza, followed 
by a game fillet, desserts and 
cheeses. Meals are served | 
continued on page 148 
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The Digital Light Processor™ 
that’s revolutionizing the movie 
and home theater experience. 





'002 Samsung Electronics America, Inc. 
Pand the DLP Medallion are trademarks of Texas Instruments. Model shown: HiMS0W. 
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Samsung’s DLP™ TV is an amazing combination of incredible 
engineering, exquisite design and stunning visuals—and when you 
turn it on it gets even better. It’s a surprisingly attainable way to get 
what we think is the best picture out there—you be the judge. So 
discover the ultimate home theater experience and put it where it 
belongs — your house. 


e Supreme HDTV picture quality 
e Available in 43” and 50” wide screen sizes 
® Slim and light tabletop design 


Don’t wait any longer. Visit www.samsungusa.com/dip or an 
authorized Samsung dealer today. 
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COLD NORTH SEA 
LOL ULE 
CARIBBEAN WATER. 


serena 


After admiring our diverse architecture, after mingling 
with our multicultural people, it might surprise you to 
learn that this is an island in the tropics. This is Curagao-a 
little piece of Northern Europe in the Southern Caribbean. 


CURACAO 
Cao 


www.curacao-ftourism.com 


For more information, call your Travel Agent or Curacao ae 


tourism at 1-800-3-CURACAO (328-7222). 








Original cartoon 


art from the pages of 
THE NEW YORKER. 


Featuring th k h 
Crean teats g the work of these and other celebrated artists: 


George Booth ee 
Roz Chast g eA ; 
Frank Cotham / ; a 

Michael Crawford 
Leo Cullum 

Sam Gross 
William Hamilton 
Bruce Kaplan 
Arnie Levin 

Lee Lorenz 
Michael Maslin 
Victoria Roberts 
Danny Shanahan 
William Steig 
Peter Steiner \ / , 
Mick Stevens : ree / : y \ 
Robert Weber 
Jack Ziegler 








For more information or an appointment to view art, \] ; 
call Anne Hall, Cartoon Art Consultant, at (217) 286-5795. \ 


For additional cartoon requests, contact THE CARTO® SANK, a NEW YORKER x & a 
Magazine company, at (800) 897-TOON. Or visit our CARTOONBANK.COM. s 


“This is so cool! Im flying this thing completely on my Palm pilot!” [| \y . @R \ 
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continued from page 146 

against the dynamic backdrop of the 
countryside, perhaps the wine regions 
of the Western Cape, where endless 
Chenin Blanc, cabernet sauvignon, pino- 
tage and Shiraz vines (eight million of 
them!) are framed by the majestic Hex 
River mountains and pretty Cape Dutch 
and Flemish homesteads, or perhaps the 
semidesert of the Great Karoo, the an- 
cient plateau that covers nearly a third 
of the country. Both of these are on the 
train’s main route. 

Other routes take passengers from 
Pretoria across the eastern edge of 
Botswana to Zimbabwe’s spectacular 
Victoria Falls (with a stop at Hwange 
Game Reserve on the return) or across 





Meals are served 
against the dynamic 
backdrop of the 
Cape wine regions or 
the semidesert of the 
Great Karoo. 





South Africa’s Mpumalanga province to 
Hoedspruit, in the valley of the Olifants. 
Safaris can be arranged through several 
parks here that make up one of the larg- 
est groups of privately owned game re- 
serves in the world. The garden route 
—at two nights and a day, nearly the 
longest—travels from Cape Town to Port 
Elizabeth and offers dramatic views of 
sandstone cliffs and the Indian Ocean. 
After the evening’s repast and a diges- 
tif in the club car, the hypnotic sounds 
of the rails, combined with the gentle 
motion of the train, ensures passengers 
a deep sleep. Typical of The Blue Train, 
there is no rush in the morning. Guests 
can open the blind from the bed, order 
tea and gaze out at the landscape until 
breakfast beckons. 0 








The Blue Train 
Private Bag X637, Pretoria 0001 
Gauteng, South Africa 
Phone: 27-12-334-8459 
Fax: 27-12-334-8464 
E-mail: BlueTrain@transnet.co.2za 
Web site: www.bluetrain.co.za 








Your personal style 
is about creativity, 
not cost. Whatever 
your resources, 

we have a variety 
of products for 
different budgets 
and applications. 
From towels to tubs, 
soaps to showers, 
luxury is In the 
experience. 


Waterworks bath 
style is priceless. 
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faucet and handshower 
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“sticks and liners 


for stores: 
waterworks.com 
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VANCOUVER’S FINEST VIEWS 


WATER/MOUNTAINS 
2002 SQUARE FEET FROM $US 723,000 


WATER/STANLEY PARK 
1530 SQUARE FEET FROM SUS 480,000 


HARBOUR/MOUNTAINS 
1356 SQUARE FEET FROM SUS 335,000 


HARBOUR/CITY LIGHTS 
906 SQUARE FEET FROM $US 240,000 
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2002 SQUARE FEET FROM SUS 723,008 


WATER/STANLEY PARK 
1530 SQUARE FEET FROM SUS 480,000 


HARBOUR/MOUNTAINS 
1356 SQUARE FEET FROM SUS 335.000 
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Special Advertising Section | 


OF NORTHERN CALIFORNIA 





THERES A NEw Way 
OF LOOKING AT SAN FRANCISCO. 


62 Luxury TOWNHOMES AND Two WATERFRONT ESTATES ON SAN FRANCISCO Bay 








Never before has the style of San Francisco been so gracefully replicated this close 





to the City. Just five miles north of the Golden Gate Bridge, DeSilva Island is situated in a 
31-acre nature preserve. With priceless views and award-winning floor plans. 


| The first release of homes is now for sale. Priced from $1.35 million. Tours by appointment. 
F (415) 389-4666 wwuw.desilvaisland.com 


DESILVA @ ISLAND 


Sales by McGuire Real Estate ¢ Broker cooperation invited ¢e Owner: LB DeSilva LLC 








Development Consultant: Armax International, Inc. ¢ Interior Photography by Mark Darley 
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THERE’S SOMETHING TO BE SAID FOR MAKING THE RIGHT CHOICES IN LIFE. THE CHOICES THAT ALLOW YOU TO LIVE THE LIFE YOU WANT TO.) 
HERE AT ARROWCREEK WE FEEL THE SAME WAY. AND THAT’S WHY WE OFFER SO MANY DIFFERENT LIFESTYLE HOME CHOICES: 

CUSTOM HOMES * LARGE HOMESITES * SEMI-CUSTOM HOMES * RESALE HOMES * CITY VIEW * MOUNTAIN VIEW * GOLF COURSE VIEW 
PANORAMIC VISTAS * TWO 18-HOLE GOLF COURSES * HEATED POOL AND SPA * TENNIS COURTS * VOLLEYBALL. COURT * BASKETBALL COURT 
HIKE AND BIKE TRAILS * MINUTES FROM DOWNTOWN RENO’S ENTERTAINMENT * ONLY 14 MILES TO THE CLOSEST TAHOE SKI RESORT. 


So IF YOU’VE MADE THE RIGHT CHOICES IN LIFE, MAKE THE NEXT ONE ARROWCREEK.( 


Homes within the ArrowCreek community 
are constructed and sold by builders not 
affiliated with ArrowCreek, Southwest 
Pointe Associates, LLC, Westerra 
Management, LLC. TERRABROOK” and 
CSU eee ei 
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Construction or pricing by, such builders. Homes From $500,000 to $2 mILLION+ 
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ARCHITECTURAL DIGEST 


traveidirectory 


| For more information about these travel advertisers, fill out the postage-paid card and 
return it to Architectural Digest Travel Directory, P.O. Box 5256, Pittsfield, MA 

} 01203-9008. Call (800) 759-9878 to receive any or all of the free travel brochures. Each 
brochure will arrive directly from the companies listed. 


INTERNATIONAL TRAVEL 





| 1-Please send me all of the items in this category. 


2°British Virgin Islands. Water sports to amaze 
| the most seasoned sailors and divers. Experience 
world-class resorts, charming inns and luxury villas. 
_ Visit our website at www.bvitouristboard.com or 
call (800) 888-5563, ext. 2204. 


_3-Cabo del Sol. An oceanfront golf community 

currently featuring championship golf courses, a 

| clubhouse, two resort hotels, tennis facilities and a 
variety of residential options. 


4-Curacao Board of Tourism. A taste of 
Northern Europe in the Southern Caribbean. Visit 
our website at www.curacao-tourism.com or call 
(800) 3- CURACAO. 


_5°Mandarin Oriental Hotel Group. The award- 
| winning owner and operator of some of the world’s 
| finest deluxe hotels and resorts. 


| 6*St. Regis Hotels & Resorts. Eleven exquisite 

luxury hotels situated throughout the U.S. and 

) abroad. Featuring an unparalleled service culture, 

| including signature butler service and world-class 

| restaurants. Visit our website at www.stregis.com 
or call (877) STREGIS. 
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) 7°Please send me all of the items in this category. 


| 8- Arizona Office of Tourism. Discover Arizona’s 
natural splendors, the best shopping, dining, golf 

| and world-class resorts. Contact the Arizona Office 
of Tourism for your free travel planner. Visit our 
website at www.arizonaguide.com. 


9-The Breakers, Palm Beach. Rediscover 

the simple pleasures of a vacation at Florida’s 
original oceanfront vacation resort—The Breakers, 
Palm Beach. For more information, please call 
(888) BREAKERS. 


10-Colorado Tourism Office. Be someone 
you ve never been before. In Colorado, the possi- 
bilities are endless. Your free Colorado Visitor's 
Guide is waiting for you at www.colorado.com or 
; (800) COLORADO. 


11-Fairmont Scottsdale Princess. Experience 
the luxury of this Five-Diamond Southwestern 

resort featuring championship golf, tennis, award- 

| winning cuisine and the luxurious new Willow 
Stream Spa. For reservations, call (800) 344-4758. 


| 12+Florida. Discover a myriad of unique and 


unusual furnishings, accessories and design trends 


| 


| 





found only in the Sunshine State. Information on 
sources, designers and developments. 


13*Hyatt Regency Scottsdale at Gainey Ranch. 
Offering a 2 1/2-acre water playground, 27 holes of 
championship golf, a sand beach, tennis, the Sonwai 
Spa, the Native American Learning Center, Camp 
Hyatt Kachina for kids and four restaurants. 


14*New Mexico Department of Tourism. Put 
yourself in a State of Enchantment. For a FREE 
travel guide, visit www.newmexico.org or call 
(800) SEE NEW MEX (800-733-6396), ext. 2239. 


15°The Ritz-Carlton. Whether you envision 
yourself on the white sands of the Caribbean or 
exploring exotic destinations, you can find what 
you’re looking for at The Ritz-Carlton. Visit 
www.ritzcarlton.com or call (800) 241-3333. 


16°Royal Palms Hotel & Casitas. A Spanish 
Mediterranean-style estate offering 116 rooms, 
casitas and suites. Nestled at the base of Camelback 
Mountain, beautiful downtown Scottsdale and 

the prestigious Biltmore area. The ambience and 
exceptional service all come together to create a 
one-of-a-kind lodging experience. 


17-Sanctuary on Camelback Mountain. The 
only resort and spa in Scottsdale terraced high on 
the north slope of Camelback Mountain. Offering 
breathtaking views and casita-style accommoda- 
tions. For reservations or information, please visit 
www.sanctuaryaz.com or call (800) 245-2051. 


18-Scottsdale Convention and Visitors Bureau. 
Discover our world-class resorts, spas, golf and arts 
amid the beauty of the lush Sonoran Desert. Call 
the Scottsdale Convention & Visitors Bureau at 
(800) 236-7026. 


19+Starwood Preferred Guest®. Experience 
true redemption! Become a Starwood Preferred 
Guest®—earn and redeem Starpoints® at 750 hotels 
and resorts worldwide. To join, visit our website at 
www.spg.com. 


20°United States Virgin Islands. If you’re 
looking for the perfect destination for your vaca- 
tion, you’re not limited to just one place. In the 
U.S. Virgin Islands, you can choose from three: 

St. Croix, St. John and St. Thomas. Experience 
the delights of the Caribbean along with the conve- 
nience of traveling within an U.S. territory. Free 
Accommodations and Visitor’s Guide. 


21-The Wigwam Resort. As Phoenix/Scottsdale’s 
only 54-hole destination golf resort, The Wigwam 
Resort embodies southwestern style and hospitality, 
welcoming visitors to the Authentic Arizona™ 
experience since 1929. 


To receive any or all of the free travel brochures, call toll-free: (800) 759-9878. 
! Please have item number(s) ready. 
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Things to know, from 
our advertisers... 


Recognizing Worth: 
Buying Contemporary Art 


Lucy Mitchell-Innes, co-owner of 
New York’s Mitchell-Innes & Nash 
gallery, shares these guidelines 
for buying contemporary art: 


¢ Spend time in museums, gal- 
leries and art fairs. Identify 


ARCHITECTURAL DIGEST 


artists you like and get to know 
their work. 


e If the artist is living, visit the artist’s 
studio and gallery. Form a relation- 
ship with the dealer who handles 
the work. 


e Familiarize yourself with issues 
of condition and maintenance. 
Different requirements exist for 
different types of art. 


¢ Do not look at the work of 
emerging artists as a financial 
investment. In this regard, estab- 
lished contemporary artists with 
exhibition histories and a sales 


record may be a surer bet. 






~ Photo: Richard Elliott 


© ANTHONY CARO: THE BARBARIANS, 2002; SULDE (FORE- 
GROUND) & JILOO (BACKGROUND); COURTESY OF MITCHELL- 
INNES & NASH 


Wilmington Trust recognizes the 
worth of protecting and growing 
both tangible and intangible assets. 
This is the third in a series of 
Recognizing Worth columns on a 
range of subjects, presented by 
Wilmington Trust and Architectural 
Digest. 


For more information about Wilmington 
Trust, please call (877) 836-9206 or visit 
www.wilmingtontrust.com. 
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One Central Park Tower 


Robert A. M. Stern and Thad Hayes Envision Singular Spaces for a Manhattan High-Rise 


By Mildred F. Schmertz 


NYONE IN THE MARKET 

for an 8,400-square- 

foot condominium at 
One Central Park in New 
York City may visit those 
that remain unsold late this 
winter. By then five such 
apartments will have been 
erected at the top of each of 
two 80-story towers that will 
crown the mixed-use AOL 
Time Warner Center at Co- 
lumbus Circle, now under 
construction by a consortium 
of developers led by The Re- 
lated Companies. The south 
tower will be entirely resi- 
dential; the north will com- 
bine the forthcoming Man- 
darin Oriental Hotel with 
apartments above. 

Views from these full-floor 
condos will be matchless— 
Central Park and its skyline 
to the northeast and the 
Hudson River to the west 
and south. Lincoln Center, 
Carnegie Hall and the the- 
ater district are within walk- 
ing distance, leading shops 
and restaurants are nearby— 
and there will be more in the 
2.1-million-square-foot 
AOL Time Warner Center 
itself. The amenities of the 
Mandarin hotel will be avail- 
able to the occupants of both 
towers. For all this, the price 
for the best-oriented of the 
10 condos is $35 million. A 
not-too-difficult sell? One 
might think so, given the 
promised luxuries and privi- 


leges, but the shape and size 
of the condo space might ap- 
pear inconceivable to some 
prospective buyers. 

The condo floor plan is a 
parallelogram, but not the 
typical rectangle. The archi- 
tect of the re complex, 


; 
dict 





David M. Childs, of Skidmore, 
Owings & Merrill, chose to 
follow the diagonal of Broad- 
way for the east and west 
facades of the towers and 
the rectangular city grid for 
the north and south fagades. 
“Broadway is one of the 





One Central Park, lo- 
cated above the AOL 
Time Warner Center 
at Columbus Circle 
in New York, will fea- 
ture 10 full-floor con- 
dominiums—five atop 
each tower—that will 
afford 360-degree 
views of the city. 


few and wonderful aberrant 
forms on the New York City 
street grid, rarely expressed — 
in the sky, as we do here,” ex- 
plains Childs. “A happy con- 
sequence is a better view of 
the park to the northeast.” 
Bisected by a huge core 
that conceals the tower stair, 
elevators and ducts from the | 
mechanical floors above, the 
floor plan offers more than | 
2,000 square feet beyond the» 
grandest luxury standard for | 
a Manhattan apartment that | 
is not a duplex. The Related | 
Companies expected poten- | 
tial buyers to have trouble” 
imagining what to do with) 
that much square footage, || 
as well as the interior core | 
and the uncommon geome- _ 
try. To encourage an under- 
standing of how splendid the | 
condo space could be iff 
imaginatively planned, David ~ 
J. Wine, vice chairman of 
Related, engaged architect | 
Robert A. M. Stern and inte- 
rior designer Thad Hayes to | 
each conceive an apartment | 
continued on page 154 | 
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THAD HAYES 


Lert: “Conceptually, 
I’ve integrated the idea 
of a meditative gar- 
den within an ordered, 
urban and functional 
machine for living,” 
the designer says of his 
proposed condomin- 
ium interior. BELOW: 
Hayes’s plan, tailored 
to the buildings’ un- 
usual shape. 








continued from page 152 
that would make the most 
of its size, shape and views. 
“Stern has designed several 
buildings for us,” Wine re- 
ports, “and Hayes is design- 
ing all the general-use interi- 
or spaces in the towers.” 
Stern chose not to imag- 
ine a client with a partic- 
ular lifestyle. Instead, his 
strategy was to create the 
kinds of spaces to be found 
in pre-World War II New 
York City apartments or in a 
grand house. He proposed 





Hayes indulged his passion for East Asian 
decorative arts and design for the 
imagined wishes of his imagined client. 


classical columns, paneling 
and crown moldings for con- 
ventionally shaped rooms 
without sacrificing the open 
flow made possible by the 
modern floor plan. At reg- 
ular intervals the windows 
are separated by pilasters, to 
conceal draperies and pro- 
vide surfaces for art. The en- 
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trance hall, living room, din- 
ing room and master bed- 
room overlook Central Park. 
Informal living spaces and 
secondary bedrooms face the 


Hudson. 


All furnishings, fabrics and 
artworks shown in the ren- 
derings are inspire: by real 


ones. “This apart.» is not 





a fantasy,” asserts Stern. “We 
didn’t take any liberties with 
existing conditions. It’s total- 
ly plausible—dimensionally, 
functionally, logically—and 
the plumbing is where it 
needs to be.” 

In contrast to Stern, Thad 
Hayes invented a client and 
lifestyle. “I imagined a man 
or woman who was a spiritu- 
al person, with an interest in 
Japanese religion and cul- 
ture, but who is also involved 
with many people and proj- 
ects. This person might live 
alone or with someone, but it 


was not to be a family apart- 
ment. Instead, I designed it 
as a very luxurious place for 
only one or two people, with 
just one guest room, not to 
be used very often.” Much of 
the clean, open and uncom- 
plicated space flows togeth- 
er and is interrupted only 
where necessary by floor- 
to-ceiling walls with doors. 
Hayes has arranged it for 
large-scale entertaining to 
serve the client’s public or 
creative life but gives equal 
attention to private space 

continued on page 156 
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ROBERT A. M. STERN 


The architect con- 
ceived a space with 


with art and antiques 
from around the 



















“furnishings thatcom- _ world.” ABove: The 
bine the eclectic design _ northeast corner, over- 
sensibility of the 1950s looking Central Park. 


Lert: Stern’s floor 

plan. BELow: Curved 
commercial spaces will | 
be below the towers. | 
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continued from page 154 

for meditation and exercise. 
‘The master bedroom, bath, 
and dressing and gym areas 
make up the entire 90-foot 
length of the north wall. The 
equally long south wall con- 
tains but three functions: 
dining for 12, a bar and mu- 
sic area and the southeast 
corner of the living area. The 
120-foot-long east facade de- 
fines the rest of the living 
space, which includes an en- 
closed Japanese-style med- 
itation room and a long lin- 


ear pool with a bridge. The 
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master bedroom completes 
the sequence at the north- 
east corner. 

Hayes indulged his passion 
for East Asian decorative arts 
and design in his choices of 
furniture and fabrics for the 
imagined wishes of his imag- 
ined client. There are lac- 
quered surfaces, cotton, wool 
and linen fabrics, and rugs of 
wool and silk. And art? “I can 
see a Cy Twombly and some 
original Japa: ik draw- 
ings,” Hayes sa ¢ that is 
calligraphic, wii and 
brushstrokes.” 


David J. Wine, as their 
real client in the real world, 
gave both designers free- 
dom to invent, each in his 
own way. “Not everyone will 
want Hayes’s Zen design,” he 
says, “while others may find 
Stern’s more conservative 
than they had in mind. But 
people want to live in new 
buildings that are exciting 
works of architecture yet al- 
low many choices of living 
style. The two schemes are 
fine examples of the many 
options possible at One Cen- 
tral Park.” O 
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In an age of technology and mass production, these companies stand apart, 
embracing a tradition of superb crattsmanship and devotion to detail. 


Hides in Plain Sight The properties that make 
leather a fashion staple—character, adaptability, a 
talent for aging well-also make it a natural for interi- 
or design. But as any aficionado can attest, the level 
of quality among leather products varies enormously. 

The differences begin back on the farm. Because 
branding and barbed wire fences can scar a cow's 
hide, the best leather is “raised” on small farms 
enclosed by wooden fences, with the leather-making 
process one of painstaking care. 

Edelman Leather is a family business committed to 
custom leathercrafting, with close attention to detail 
from farm to finish. While upholstery is the company’s 
mainstay, its most dramatic offerings may be its leather 
flooring and wall tiles, made from the thickest part of 
the hide. The leather is vegetable-tanned in a solution 
drawn from the bark of mimosa, chestnut and que- 
bracho trees. This age-old procedure results in a shiny, 
resilient leather suitably rigid for tile. 

High-quality aniline dyes thoroughly penetrate the 
leather. Additional dyes may be handrubbed or 
sprayed on. Finishers then use embossing, engraving 
or other handwork to create the diverse upholstery 


patterns for which Edelman is known, such as croco- 





dile prints, lizards and tapestries. 

Company cofounder Teddy Edelman believes the 
more people learn about using leather for interiors, the 
more they'll choose it. “Leather is classic, so it works 
well in modern and traditional settings. | softens 
sound, creates a warm atmosphere and fee's grea 


underfoot. And, the older it gets, the better it |c a 
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Keepers of the Craft What distinguishes a 
superb piece of furniture from an average one? 
Those who are wellschooled in the craft look for 
certain traits. 

Carving, for instance. Much is now done by 
machine, and some manufacturers will “touch up’ 
with a bit of handwork. But fully hand-carved orna- 


mentation has sharp definition, with crisp outside 





edges, undercuts, chisel marks, and sometimes, the 
carver's signature discreetly tucked away. 
Drawer construction is another telltale area. A 
superior product is made of solid wood, with 
dovetail joints in front and back, wooden glides 
and smooth inside surfaces. As Edwin Karges, Sr. 
said decades ago, “We have to make the edges 
smooth so as not to tear the ladies’ nylons." 
Today, the “nylon test” represents the high stan- 
dards still fervently upheld at Karges, a century-old 
turniture business. As VP. Joan Karges Rogier 


describes it, the firm continues to build furniture “the 





Putting the finishing touches on a piece; a craftsman fits individu 


& 








al panes of beveled glass into an 18th-century curio door. 


slow, careful, hands-on way.” 

For evidence of this, consider the double-spline 
joint, designed and developed by company] 
craftsmen for door construction and used exclu-} 
sively by Karges. This intricate joint affords 15) 
times the gluing surface of the popular double+ 
dowel, and produces a much stronger bond,| 
minimizing the possibility of cracking, breaking on| 
warping. It also takes a lot longer to make—70) 
minutes, compared with five for the double-dowel.! 

Other innovations have come about in the 
ongoing quest for better results. The company’s 
signature 27-step finishing process, acclaimed for 
its clarity and richness, was implemented by current 
president and “Finishing Guru” Edwin Karges, Jr. 

For the Karges family, pride in its furniture has 
flourished and grown for five generations. It's ej 


rare legacy, and one that helps to explain thet 





firm's guardianship of these time-honored wood; 


|| 


working techniques. = 


| 
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FAMILY OWN 
SINCE 18 


“THE LAST GREAT AMERICAN FURNITURE COMPANY” 





Photography by 
Gene D. Rogier 
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Steps of the Stone With an infinite paletie of 
colors and designs, stone is as individual as any- 
thing occurring in nature. Corton limestone, found 
under the famed Corton vineyards in Burgundy, 
France, is a good example. Its distinctive purple 
veins are believed to come from a mix of rain- 
water and fallen grapes, which has been seep- 
ing into the quarry since the fabled reign of 
King Charlemagne in 778 A.D. 

Today Haifa quarries this stone and others in 
Europe and the Middle East, transforming the 
raw rock and using it in a wide range of resi- 
dential and commercial applications including 
flooring, countertops, stair treads, trim, exterior 
cladding, pool paving and wine cellars. 

The selection process itself is the first step, and 


a critical one. Haifa seeks out only the hardest, 


densest, least porous limestone, choosing it for 
beauty and durability. At its factory in Italy, the 


company’s craftsmen then finish the stone using a 





gee 


‘uarry in France; ba 





of Corton wine have been stored in the quarry since the Renaissance. 


combination of handwork and machines. A 
patented process is designed to mimic the 500- 
to 800-yearold floors of Europe and create a 


look of true antiquity. Each piece is unique and } 


worn evenly around, not just at the corners. 


Different textures can be achieved, such as hand- 
chiseled edges and split face surfaces. 

Because Haifa's newly-created floors require 
little or no maintenance, they offer practical advan- 
tages over actual reclaimed limestone flooring, 
which is usually very soft and porous. And since 
actual antique flooring is limited in its availability, 
Haifa stocked products fill a real consumer need. 

In fact, demand for limestone in residential; 
projects has grown steadily in recent years., 
“Homeowners are longing to add charm and 
Old World appeal to their homes,” explains com 
pany president Desmond Keogh. “Limestone has 


a mystique and a romantic feel that lends anil 


ambience all its own.” m 
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J. Seward Johnson, Jr. in his studio with “We 
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Visions Cast in Bronze [he typical first reac- 
tion to Seward Johnson's work is a double-take. 
His 


public settings, are renowned for amazingly realis- 





ife-size bronze sculptures, often encountered in 


tic details and textures. To create them, he com- 
bines an artist's vision and an artisan’s expertise. 
After first shaping a small clay plastiline model 
of each piece, Johnson sculpts a fullsize figure 
using a live model. To achieve the naturalistic 


touches for which his work is noted, he frequently 





chooses people a lot like his “characters'—for 





example, a reaHife gardener with weathered skin 
and gnarled hands. 

Once completed, the sculpted figure is carved 
into small sections, and molds are made using the 
ancient loskwax method of casting, practiced for 
centuries by Italian artists including Michelangelo. 
After the molten bronze is poured and set, the 
pieces must be rejoined and registered properly. 


For this laborintensive operation, called chasing, 












THE SCULPTURE FOUNDATION 


ted2” in process; at right, a fully-realized sculpture. 


Johnson uses precision tools similar to a dentist's 
drill. Seams and welds are corrected, and tex 
tures—such as corduroy nap or the pattern of a 
cableknit sweater—are restored. 

At the patina stage, coloring is added, render 
ing the bronze even more lifelike. Johnson uses 
traditional bronze patinas as well as polychrome 
patinas he developed for opaque covering. 


In his latest series, “Solid Impressions,” Johnson) 
re-imagines Impressionist paintings by Monet and 
Van Gogh, among others. Through the medium of } 
bronze, he offers a three-dimensional perspective 
and extrapolates on activity “beyond the canvas.’ § 
(His version of Renoir's “The Boating Party” 
includes an entirely new table of guests nearby.) 
Johnson has said that his sculptures are not art 
unto themselves, but become art only when theyy 
cause a response. The fact that viewers interact som 


readily with his work is a testament to the achieves} 


ment of his artistic goal. = 


RE YOU INVITED?” 


Wed by Renoir’ 
Wieon of the Boating Party” 


EVA, IL HANNOVER, GERMANY BEVERLY Fi! S STAMFORD, 


iar SCULPTURE FOUNDAHGIN 


2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 
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www.Sewardjohnson.com 
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ymphenburg’s Revival 


The Rococo Porcelain Manufactory Proves that Everything Old Is New Again 
Text by Holly Brubach/Photography by Vincent Thibert 








HE BLACK-CLAD MEM- 

bers of the interna- 

tional design com- 
munity filed slowly past the 
bisque statue of Jesus on the 
cross, the figurines of a co- 
quettish shepherdess and her 
swain, the place settings paint- 
ed with fruit and flowers and 
butterflies. It was a balmy 
evening in May 2000, and 
Moss, a shop in Manhattan, 
had mounted an exhibition 
of Nymphenburg porcelain 


for the journalists, architects, 








Founded in 1747, the ABOVE: Designed by 
Nymphenburg Porce- Dominikus Auliczek 
lain Manufactory still —_ in the 1790s, the Pearl 
makes its pieces by service was notable 
hand from start to fin- _ for its 12-sided forms. 
ish. ABOVE LEFT: The — Lert: The factory 


company moved to showrooms feature 
Nymphenburg Palace _ place settings, figurines 
in Munich in 1761. and other works. 


curators and designers who 
had come to town for the 
International Contemporary 
Furniture Fair. Minimalism 
in those days was tired if 
not dead, and those whose 
job it was to stay one step 
ahead of the curve were 
looking for what might come 
next. Was Murray Moss, the 
store’s proprietor and a guru 
of sorts, perversely suggest- 
ing that we replace the spare 
style of the 1990s with Ro- 
coco curlicues and decora- 
tion for its own sake? Most 
of Moss’s guests had never 

continued on page 168 
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continued from page 166 
heard of Nymphenburg, and 
had they not encountered it 
in this rarefied context, they 
might have dismissed it as 
the kind of kitsch that their 
grandmothers displayed in 
spotlighted breakfronts. But 
here was someone declaring 
that Nymphenburg porcelain 
was worth their considera- 
tion, and so they examined 
each item carefully, admiring 
the modeling, the colors, the 
hand-painted patterns, the 
paper-thinness. 

“We live in a world in 
which form follows func- 
tion,” Moss explains, “and 


modernism, as we accept it, 





Ricut: At Nymphen- 
burg’s painting studio, 
Berta Hilger deco- 
rates a plate by hand. 
In a nod to modernity, 
many of the place set- 
tings are now made to 
be dishwasher-safe. 


effectively means the ab- 
sence of decoration. Once 
you open the door to some- 
thing we’d consider not mod- 
ern—decorative figurines, 
for instance—then a whole 
flood of things from that tra- 
dition can be considered.” 

A Bavarian status symbol 
of long standing, Nymphen- 
burg porcelain seems at last 
to be on the verge of some 
broader, worldwide recogni- 
tion. One of the last remain- 
ing porcelain manufactories 
to make its pieces by hand 
from start to finish, it has sur- 
vived the Industrial Revolu- 
tion and mass-market global- 
ization against all odds. Many 











Nymphenburg 
figures rarely come 
on the market, 
and when they do, 
they are snapped 
up by museums. 


168 


patterns from the 18th cen- 
tury are produced today, in- 
cluding a service depicting the 
royal castles of Bavaria, which 
may now be substituted with 
a rendering of the buyer’s own 


home. Founded in 1747, the 


company still belongs to the 
Bava=ian royal family, and still 
occupies the Cavalier’s Lodge 





on the grounds of the Duke of 
Bavaria’s palace, as it has since 
1761. The potters’ wheels and 
kilns are powered by the canal 
that runs through the estate. 
In addition to a shop at the 
factory, there is one in the 
center of Munich, 20 minutes 
away. [he notion of a top- 
tier luxury product that hasn’t 


Far Lert: A storeroom 
contains pieces of the 
Rococo Garden, creat- 
ed in 1755 by Nymph- 
enburg’s first modeler, 
Joseph Ponhauser, 
alongside figurines 


Lert: The Cumber- 
land Service was made ° 
in the 1760s for the 
Bavarian royal family. 
Joseph Zachenberger 
conceived the designs, 
and Franz Anton Bu- 
stelli the forms. 


yet been exploited as an in- 
ternational brand for sale at 
every airport seems like a 
quaint throwback to the days 


when the grand tour was as 
much a shopping expedition’ 


as a cultural field trip. 


Not that Nymphenburg’ 


hasn’t kept pace with the’ 
continued on page 170 | 


dating from circa 1770. . 





Vo one makes you feel more at home. 


Your home should have an atmosphere of total ease. A place where you can let your hair down. hi 


With CBK, you can choose from the largest selection of home décor and accessories anywhere. 
And because we have the newest looks first, it’s easy to update your home with the CBK touch. 


From French Bistro to French Provincial, Mediterranean to Modern, I 


CBK helps you to be yourself—wherever you are in your home. 
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All accessories by CBK. 
ror every Life, 
for every style, there's 





600 E. Sherwood Drive | 
P.O. Box 143, Union City, TN 38261 
Toll-free: 1-800-FYI-4-CBK or 1-800-394-4225 
FAX: 731-885-3857 Phone: 731-885-7836 
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times. President Egbert Frei- 
herr von Maltzahn is an en- 
ergetic young visionary with 
a background in marketing, 
a collector of contemporary 
art with an appreciation for 
the work of modeler Franz 
Anton Bustelli, who from 
1754 until his death in 1763 
created more than 150 fig- 
urines that have secured 
Nymphenburg’s illustrious 
reputation. Von Maltzahn has 


Nymphenburg’s main 
facade. Germany’s 
largest Baroque palace, 
it was built, beginning 


also commissioned Konstan- 
tin Greic, Ted Muehling and 
Bodo Sperlein, three cele- 
brated contemporary design- 
ers, to create new pieces for 
the company. 

“The workers are the trea- 
sure,’ Muehling says. He has 
capitalized on the porcelain’s 
extraordinary thinness in a 
series of ovoid vases reminis- 
cent of eggs. His votive-can- 
dle holders, in the shape of 
parrot tulips, were inspired 


in 1664, as the sum- 
mer residence of the 
House of Wittelsbach, 
electors of Bavaria. 


by the finial on an 18th- 
century case encrusted with 
porcelain flowers. “My work 
for Nymphenburg is more 
about styling than design,” 
he explains. 

The factory’s archives are 


an inexhaustible trove of 


ideas and techniques. Von 
Maltzahn sees his role as 
“looking at what is right for 
the present and bringing it 
out.” He believes that this is 
an auspicious time for a Ro- 








ABoveE LEFT: Joseph 
Knipfer prepares paste 
to hand-throw a plate. 
The wheels are driven 
by water from a canal. 
AsBove: Tableware 
from three centuries 
occupies the archive. 


coco revival. Like Moss, he 
contends that Nymphenburg’s 
most ornate pieces are shown 
to their best advantage when 
integrated into a modern set- 


ting. “With the animal fig- 


ures, it’s a question of pre-- 
sentation,” he explains. “We » 


present them as art.” 


Indeed, Nymphenburg’s « 
sculptural pieces look re-4 
freshingly precious. Bustelli | 
was as much a choreogra- {@ 


pher and a storyteller as an) 


artist, and his figures, enact- | 


ing some rite of courtship or 


familiar myth, served as the} 


after-dinner entertainment’ 


of their time, arriving with} 


the dessert and occupying 


the center of the table. Alfred } 
Ziffer, the curator of the § 
porcelain museum at Nymph- 9 
enburg, points out the fig-} 

continued on page 172 ¥ 
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ure of a woman running, the contour of 


her leg visible through the folds of her 
skirt. And yet, under the skirt there is no 
leg—just the porcelain surface, two mil- 
limeters thick. 

Unlike other figurines of the time, 
Nymphenburg pieces rarely come on 
the market, and when they do, they are 
regularly snapped up by museums. “A 
colleague of mine says that with one 
million euros you can make an interest- 
ing collection of Meissen,” Ziffer re- 
marks. “But that wouldn’t buy you much 
of anything in the way of Nymph- 
enburg porcelain. To assemble a col- 
lection of Nymphenburg, 
three generations.” 

The table settings are no less impres- 
sive. The Cumberland service, created 
in the 1760s for the Bavarian royal fam- 
ily, features hand-painted flowers, fruits, 
insects and gilt-edged volutes, with 
a sculpted lemon as the handle of the 
lid for the tureen. The Neoclassical 
Pearl service introduced the first 12- 
sided pieces, with a border of beads. 


you need 


eis: Meaty inert 
TOO EXCITING TO 
KEEP BOTTLED UP 


Tempting, 


tasting, toasting. 


WINE CAPTAIN® MoDELs 


Each sleek, highly styled 
U-Line Echelon™ Series 
Wali e eaCrampntrain) -smnondien| 
'¢ ic M A K E R S 
SUORES Wow Wines wet win 
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slide 


out wine racks 


From the unique triple 


the 
REFRIGERATOR 5S 


temperature zones to 


distinctive tinted glass 
dovorr, Wine 1G ray p tani 2 
Models. ane inspiration 


REFRIGERATOR/FREEZER 


waiting to be uncorked 


DW) WettINeE 
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CORPORATION 


FOR 


The teapots and coffeepots are deco- 
rated with acanthus leaves. Wolfgang 
von Wersin’s Lotos service, which took 
the grand prize at the Paris World’s 
Fair of 1937, is a modernist exercise 
in restraint, its edges decorated with 
fine black lines. 

Improbable as it may seem that these 
exquisite products might find some 


tination; for others, Nymphenburg is 
now more accessible, through Bergdorf 
Goodman and through the Internet. 
“We'd gotten to the point where we 
needed objects that you could take and 
hurl against a wall without destroying 
them,” Murray Moss observes. “But 
things that are fragile, that would make 
you feel a loss if they broke, these kinds 


A Bavarian status symbol of long standing, 


Nymphenburg porcelain seems at last to be on the 
verge of some broader, worldwide recognition. 


rightful place in our lives, the prospect 
is no longer out of the question. A rep- 
resentative selection of Nymphenburg 
products is now available at Colette in 
Paris and Vessel in London, which, like 
Moss in New York, are boutiques that 
double as galleries. For those world- 


class shoppers who relish the thrill of 


the chase, Munich may be the next des- 


SRN 


EVERY You 





Sige 


NSPIRATION 


at y f ela we r ee 
| ae eer 


THERE 


of objects become behavior modifiers— - 
when you handle them, you become a | 
different person. Maybe the purpose of f 
these objects—one of their side bene- 
fits—is to civilize us. In fact, that’s very | 
much a part of what their role was orig- - 
inally: Used by the aristocracy in their 
daily lives, they required people to live § 
in a way that these objects describe.” 0 
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One Central Park condominium residences 


Unparalleled Columbus Circle location. Unmatched views through shimmering walls of glass. 
The legendary, award-winning service of the renowned Mandarin Oriental Hotel Group. Simply 
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8400 sq. ft. custom penthouses are priced upon request. Occupancy Fall 2003. Fora 
private appointment please call 212-957-0600 or MIRO see www.onecentralpark.com 
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Editors Select Properties Around the World 


Savannah, Austria, New York, Colorado, London... 





NEW YORK 
A Selldorf Gem 
A rchitect Annabelle Selldorf 


spent a year and a half reno- 
vating a house in Pound Ridge, 
New York (AD, July 2001). The 
10,000-square-foot house, on 
nearly 10 acres, has seven bed- 
rooms, a wine cellar and a gym. 


HEE 


: Ny Ne [oer 
SONee NN 


| 


In the great room (right), Sell- 
dorf added a sense of richness 
with the use of hemlock for the 
pitched ceiling and beams. “A 
full-time country place should 
be attuned to the seasons and to 
the rhythms of life in its rooms,” 
said Selldorf. $9.75 million. 

For information, call our Hot 
Line, 212-286-6803, «0357. 





















An Equestrian Estate 
on Over Six Acres 

et atop a red-rock bluff in 

Sedona, Arizona, Singing 
Stone Equestrian Estate has 
views of Oak Creek, which runs 
alongside the property. Henry 
Ford’s grandson Benson Ford 
renovated the estate and added a 
barn and arena to the horse facili- 
ties. The three-bedroom main 
house features beam ceilings, oak 
and Saltillo-tile floors and flag- 
stone patios. A guesthouse is also 
found on the 6.4-acre grounds, 
the perimeter of which is planted 
with cypress, juniper, pine, apple 
and plum trees. $3.25 million. 
For information, call our Hot 
Line, 212-286-6803, x0358. 

continued on page 178 
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AUSTRIA 
Serenity near Salzburg 


astle Grub, built during the 

Middle Ages in the Salzkam- 
mergut region near Salzburg, 
Austria, sits on a peninsula that 
juts into Hallstatter Lake. The 
castle was renovated in the 17th 
century and again, by an ambas- 
sador to Russia, in the 19th cen- 
tury. The property has views of 
the lake, mountains and grass- 
lands. The castle has three floors 
and a basement, and there is a 
chapel, a three-bedroom lake 
house, a two-room garden house 
and a restored four-bedroom villa 
on the estate. An Alpine hut at 
the top of Sarstein mountain, 





which reserves pasture rights, is 
also on the property. Bad Ischl, 














home of the former imperial 
summer residence, is nearby. : 
4 million euros ($3.9 million). | 
For information, call our Hot | 
Line, 212-286-6803, x0359. j 
| 
BIG SUR several miles of private road. baths is at the heart of the ty includes a saltwater pool 
A Bird 's-Eye View The property, located in Big compound. It is made up of a (above) and spa. The house is 
Br erG@aliional@eael Sur, which is known for its series of loftlike spaces and gen- _ being offered furnished—with, 
pristine forests and shorelines, erous decks that overlook the among other items, an upright 
N= in the foothills of borders that of the Post Ranch ocean. Just down the hill is a piano, a stereo, stainless-steel 
the Santa Lucia Range Inn. A three-bedroom main private one-bedroom aerie/stu- _ cookware, a microwave and a 
along California’s dramatic house with a 10-foot-high stone —_ dio with a bath. There is also a dishwasher. $15 million. (( 
coast is a gated timber-and- fireplace, a kitchen with a two-bedroom chalet with a For information, call our Hot = 
glass compound at the end of wood-burning stove, and three kitchen and a bath. The proper- — Lime, 212-286-6803, «0360. I. 
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RUSS, TAKING CARE OF HIS HIS MONEY, TAKING CARE OF HIS 
GRANDDAUGHTERS FOR THE WEEKEND. GRANDDAUGHTERS FOR THE FUTURE. 





RUSS PARKEL’S 
MERRILL LYNCH: 


A COMPREHENSIVE 
FINANCIAL PLAN TO TRANSFER 
CIE ia Ge mem ae 
GENERATION, INCLUDING: 


— PERSONAL TRUST SERVICES 


— INSURANCE AND 
ANNUITY PRODUCTS 


— BUSINESS SUCCESSION 
eT 


Sa eich ale 
eT 


SEY at pa velo) 
STRATEGIES 


— 529 COLLEGE 


SAVINGS PLANS Merrill Lynch Financial Advisor 
* Shane Reniker 





MERRILL LYNCH WEALTH MANAGEMENT 





Getting a grip on your grandchildren can bea 
financial challenge. That’s why Russ enlists Shane 
Reniker, his Merrill Lynch Financial Advisor. Shane 
helps Russ customize a financial plan designed to 
preserve his wealth, so he’s able to establish a trust 
fund today that will help the girls with college costs 
and their first homes in the years ahead. These are 
the sophisticated wealth transfer solutions that 
Merrill Lynch uses to help Russ plan for the future. 


Is your Financial Advisor doing the same? 


CONTACT A MERRILL LYNCH FINANCIAL ADVISOR 
1-800-MERRILL OR VISIT ASKMERRILL.ML.COM 


Depiction. The client's name an 
nor its Financial Advisors prov 





























































































Estates for Sale _ 


LONDON A Queen Anne-Style House by Sir Edwin Lutyens 














A ee house 
designed by Sir Edwin Lut- 
yens, which was built in Lon- 
don in 1911, is today among the 
largest privately owned single 
residences in Westminster. The 
building, with 19 rooms on six 
floors, has dark hardwood floors 
that resemble the Irish oak Lut- 
yens had laid down. The draw- 





ing room (above), which is on 


the second floor, has its original 
chimneypiece and door and ceil- 
ing moldings. A spiral staircase 
on the fourth floor leads to a 
roof terrace, which has views of 
Westminster Abbey. £6.75 mil- 
lion ($10.5 million). 

For information, call our Hot 
Line, 212-286-6803, x0361. 














NEW MEXICO 


Desert Living 
South of Santa Fe 


Caen Basin and its leg- 
endary Native American 
petroglyphs set the tone for a 
60-acre estate in Galisteo, New 
Mexico, just south of Santa Fe. 
The two-story house was built 
in 1990 and has five bedrooms 





and baths, a library, a dark- 
room, a detached office and a 
sunroom, which is just off the 
kitchen. The interiors feature 
Mexican cantera stone, old 
beams, wide-plank pine floors 
and custom pine cabinetry. 
The grounds around the house 
have been extensively land- 
scaped and include a walled 
courtyard with aspen and fruit 
trees, a lap pool and a pool- 
house. $2.85 million. 
For information, call our Hot 
Line, 212-286-6803, «0362. 
continued on page 182 
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Join KitchenAid in the fight against breast cancer. 
Support Cook for the Cure’. 


Step 1: Purchase a pink Stand Mixer at CookfortheCure.com, and we'll 
donate $50 to the Susan G. Komen Breast Cancer Foundation. 


Step 2: Visit participating retailers Sept. 29 — Nov. 2, and we'll donate Be 
$50 for each select KitchenAid” major appliance purchased: eee gee | 




























Step 3: Host a Cook for the Cure” dinner party. Get details at 
CookfortheCure.com. And know you made a difference. 











The Susan 
G. Komen 


Breast Cancer . é ’ (\ 








Foundation 


*Customer must mail in official certificate to complete donation 
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Beidermeier to Basics... and everything in between. 
Visit Quality’s Anthology of Design at 
www.qcc.com/ado 
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and locate the nearest showroom. 


___ Estates for Sale 


later the new owner finished 
the job, working with Deaton’s 
daughter Charlee and her hus- 


Charles Deaton’s 
Dramatic Design 


| | overing high above Den- 
ver is Charles Deaton’s 


Sculptured House. The sweeping 
concrete curve slicing through a 
column of glass and steel was 
designed in the mid-1960s, but 


band, Nicholas Antonopoulos. 
They restored and expanded the 
three-bedroom house, seen in 
Woody Allen’s Sleeper, to include 
a great room (below), a study and 
a caretaker’s house. $10 million. 


ey ee ee ee 


Deaton’s funds ran out before it — For information, call our Hot 


was completed. Over 30 years Line, 212-286-6803, x0363. 
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(GILES i Posie) (973) 334-6090 
Creative Kitchens & Baths Collinsville, €T Rumson Kitchens Une aa} 
(860) 693-6443 (732) 849-1810 
avov init Washington, DC Susan Sema Associates Northport, NY 
(202) 937-7424 (631) 754-0464 
Benchmark Kitchens West Palm Bch, FL Sleepy Hollow Custom Kit. N. Tanytown, NY 
(561) 688-7949 CET och ees 0} 
Design Times West Palm Bch, FL Coventry Kitchens Frazer, PA 
(561) 689-4207 (610) 644-9773 
Brookwood Kitchens Atlanta, GA Kitchen & Bath Concepts of Pittstourgh, PA 
CU Riven )4 (412) 369-2000 
Chester & Chester SoC Nm MSc W (AN en anc] scNTe mens <0 e 
(847) 864-0772 (843) 571-5720 
Normandy Construction Hinsdale, IL Absolute Kitchens McLean, VA 
(630) 455-5600 (703)917-0744 
Studio 2000 AL ACo A Manatees Richmond, VA 
(734) 913-0898 OD pLo e000 on 
North Star Kitchens Minneapolis, MN. Refined Woodworks-. s e WA 
(612) 375-9533 (206) 762-2603 


Quintessence Englewood, NJ : & 
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DESIGNER: RON WILSON 


| orty years ago, we started with a vision of seeking the most highly skilled 
‘ans in the world, and acquiring the most beautiful examples of their heritage 
iperb craftsmanship. 
if mission has been to develop their unique abilities and combine them with the 
‘best of modern methods to create what has become a vast, world-renowned 
‘ction of lighting, furnishings, architectural details and rare accessories. 
r Showrooms in Southern California cover more than 500,000 square feet. 
offer you an opportunity to experience in person thousands of these exquisite gy 
2s, an unparalleled eclectic mix that truly must be seen to be believed. 
'@ showrooms are open seven days a week. 

SHOWROOMS 


Los 5356 Riverton Ave, North Hollywood, CA 91601 
ANGELES ‘Telephone: 818.769.5090 * Fax:818.769.9425 









ORANGE 17092 Pullman St, Irvine, CA 92614 


Find hundreds of antique and Z 
lort selected for your online review at: 
putesy = COUNTY Telephone: 949.660. 1200 © Fax:949.863.0489 MRRP AMEN i! ae 
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; www.arteshowrooms.com 
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snd Specifications without prior notice or oblig 


Bordered by a nature sanctuary 


and centered around golf at its finest, 








this gated and quietly beautiful new community feels, 























from the moment you enter, 





like it has been here for years and years. 
Semi-Custom Homes, Custom Homes and Homesites 
are available. The private, Tom Fazio - designed 


golf course is now open for member play. 








Shown by appointment only 








866-789-6646 





www.shadycanyon.com 











the luxury of space. 
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gHADY CANTGn, 


A Private Residential and Golf Preserve 
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Fine Furniture Trade Showroom 

























Faceted Walnut Night Table 














aN A 
Specializing in Lodge and Ranch Interiors 
SERVING THE TRADE SINCE 1987 
756 N. La Cienega Blvd. Los Angeles CA 90069 


TEL: 310.854.0848 » FAX: 310.854.6126 « email:rituals@pacbell.net 
Hours: Mon-Fri 9:30am to 6pm Saturday by Appointment 
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#13126 Persian Tabriz, Wool | Silk 
17'0" X 17'0" (Round) 


Museum of Rugs 


info@medallionrug.com 
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Cratted French Mantles| 
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ANY ‘No inventory investment you pay nothing with your order 
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| | 
PCAC LCCC ae | 
FREE with your first order. | | 


Call 1-800-435-5003 x6078 and get started today! | 














The Neo Bella 
Potrack . . . just 
one of our many 
extraordinary, 
handcrafted oa ES 
designs aren in your choice of shades, a) 
finish, or even a modified size; your | 
potrack becomes a one-of-a-kind center- | 
piece to be admired and passed down from i 








chef to chef. 

For retailers or more information 

about our full line of cataloged iron, 1. 

call 1.800.843.1602 or visit us on the ( 

web at www.2ndave.com f 
: j 

2ND AVE: 


Manufacturer of quality : t 
handcrafted iron lighting, 





fur niture, & accessories 





“Made tn the USA” 
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i aoa 3 2) Important French Louis XV Style 19th Century Five Piece | i i "Erard" Tulli 
_ 1) A Very Fine French Louis XV Style Gildwood Gildwood Carved and Silk Aubusson Tapestry Five Piece Salon irate aid ec nean 


Carved "Vernis Martin" Style Baby Grand Piano i ; fons 
- by PLEYEL. Circa: a a0, : 69" Suite, Comprising of a Settee and Four Armchairs. Circa: 1820 Piano, by Francois Linke. Circa: 1910. L: 85" W:58 " 
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7) Palatial Pair of French 19th Century 
Louis XV style Ormolu-Mounted Rouge 
Marble Urns with Covers, Circa: 1870. H: 25" 


Sth 
Century Coromandel Chinnoiserie Lacquer and 
Finely Chased Gilt-Bronze Mounted Two Drawer 
Serpentine Commode with Marble Top. 

Circa:1820 H: 34" W: 60" D: 26" u) 


4) Fine Palatial French Louis XV Style Early 1 











5) Very Fine English Floral, Butterflies & — §) important French 19th Century 
Hummingbirds Marquetry, Burr-Walnut & — Giit-Bronze and Baccarat Crystal 
Ormolu Mounted Circular Centre Table, — 33 Light Figural Chandelier, After 
Circa: LONDON, 1820. H: 29" D:53" = Model by Caffieri, with Cherubs 
& Winged Griffins. 

Circa: 1880. H: 87" W: 50" 











| 8) A Fine Pair of French 19th Century Louis XVI 
| Style Ormolu Mounted & Tulipwood Parquetry 
| Commodes, After J.H Riesener. W: 68" 
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i 9) 19th Century Louis XVI Style Finely Pe oe 11) Fine 19th Century Italian Carrara 
612) “The Triumph of Chased Gilt-Bronze Mounted Mahogany —1) Extraordinary Pair of Large Marble Group of Two Children Playing 
fe Bacchus”, Oil on Center Table with Marble Top, After French 19th Century Ormolu, Cymbals Around a Sheep Raised on a 
Canvas. Signed (I/r) —J.H.Riesener. H:31 1/2” W:45” D:25 1/4” Cloisonné Enamel and Onyx Urns, Swiveling Tri-Color Marble Pedestal, 
ofp Julius Kronberg Designed by Eugene Cornu, Attr. to Signed: A. Gori 
d Se z H: 36" 0.H: 84" 
anvas H: o—— 
W:51 1/2” FS 


Frame H:98” W:71 1/4” 




































16) Fine Pair of French 19th Century Louis XVI WN | | 
Style Giltwood Carved Marquises Wide Arm Kl) 
Chairs. Circa: 1880. H: 39" W: 37" D: 26" HVA 
OPEN MONDAY THRU FRIDAY 
9:30AM - 4:30PM 
SATURDAY: BY APPOINTMENT 
“NEW SHIPMENT 
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¥ 13) Fine French 19th 
4 Century Louis XV Style 
"Versailles" Veined Burgundy 
& White Marble & Ormolu “4 19th Century Carrara 
#4 Mounted Fireplace Mantel . Marble Group of Mother 
with Caryatids. eer Feeding nee to Child Silt-Bronze Mounted and Marquetry Commode 


Fi 1870. H: 42" H:48” W:61 3/4” D:23 1/4” 


JAN’S & CO., FRENCH ANTIQUES, INC. Vi 


The largest selection of Fine French and Continental 18th, 19th and early 20th Century “Belle Epoque” furniture, | 
chandeliers, paintings, porcelain, marble sculpture, pianos and objets d’art on the West Coast. | 













15) An extraordinary 19th Century Louis XV Style 





LOS ANGELES, CA 90018 ¢ TEL (323) 735-6392 * FAX (323) 735-6240 * info@jansantiques.com | ||| 
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STREET JEWELERS 


Est. 1981 








ED 2319 Wilshire Boulevard Santa Monica California 90403 
ro www.23rdstreetjewelers.com 310.828.0833 888.828.0833 
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SWIMMING POOLS ~ SPAS ~ HOT TUBS IN BOOKSTORES EVERYWHERE 

FOUNTAINS ~ BENG! ES =-TABLE TOPS OR CALL TO ORDER.1 888 759 4851 
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Estates for Sale 
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BUCKS COUNTY 
A Historic Stone House 
in Pennsylvania 


iegelsville, Pennsylvania, is 

where architect William 
Marsh Michler built a stone 
house in 1898, which today is on 
the Bucks County Register of 
Historic Places. The nine-bed- 
room house has a grand staircase 
that leads to the original smok- 
ing parlor and salon, which have 
pocket doors and period mill- 
work. There is also a carriage 
house, garden terraces (right) and 
a swimming pool. $1.175 million. 
For information, call our Hot 
Line, 212-286-6803, 0364. 

















On Lake Lugano 


he Mediterranean seaside, 

the ski resorts of the Alps 
and the city of Milan are all 
within reach of a fishing village 
called Riva San Vitale, in Ticino, 
Switzerland, where a palazzo was 
constructed around 1900. Locat- 
ed on Lake Lugano, the three- 
story house has six bedrooms, a 
pool and a conservatory. The first 
floor has a traditional entrance 
hall that opens to two salons. A 
laundry room and a library are 
on the second floor. The proper- 
ty includes a boathouse. 4.07 mil- 


lion euros ($4 million). 
Foj impor Wation, call our Hot 
oo 86-6803, x0365. 


ontinued on page 184 








PHOTOGRAPHY BY GLENDA HUFF 


NOW USING HIGH-PERFORMANCE, FROST-PROOF, 
EXTERIOR-GRADE CAST STONE 












































AR GAP ED GLASSES 


URNS, PEDESTALS, TABLES, & GARDEN ACCESSORIES} 


315 COLE STREET DALLAS, TEXAS 75207 | 
PHONE 214-748-7437. FAX 214-748-7497 | 
WWW.ARCHIPEDCLASSICS.COM | 


EXCLUSIVELY TO THE TRADE 
CATALOGUE: $10 









































_ Estates for Sale 











SAVANNAH Shaded Porches and Southern Charm in Ardsley Park 





























To order our comprehensive literature package, 
please send $18.00 to: 


Poggenpohl U.S., Inc. 
145 U.S. Hwy 46W, Suite 200, 
Wayne, NJ 07470. Dept. AD. 


Phone: 1-800-987-0553 or 973-812-8900 X 16 
FAX: 973-812-9320 


www.poggenpohl-usa.com 


poggen 
pohl 


110 YEARS 

















Poggenpohl Studios: 
Atlanta, GA 

Boston, MA 

Charlotte, NC 

Chevy Chase, MD 


404-816-7275 
617-236-5253 
704-331-9690 
301-657-8616 
312-755-9023 
954-923-2688 
Dallas, TX 214-750-0271 


Chicago, IL 
Dania Beach, FL 





Se within Ardsley Park, 


a residential enclave outside 


Savannah’s historic district, is a 
circa 1925 house designed by ar- 
chitect Ernest A. Grunsfeld, Jr. 
Carefully renovated in 1997, the 
five-bedroom brick house has 
three fireplaces, hardwood floors 
and moldings throughout. A liv- 
ing room, with doors leading to 








Detroit, MI 
Georgetown, DC 
Honolulu, HI 
Houston, TX 
Los Angeles, CA 

aul, HI 

aples, FL 

ew York City Downtown 
New York City Midtown 


Paramus, NJ 





Portsmouth, NH 
Sacramento, CA 
San Diego, CA 
San Francisco, CA 
Sarasota, FL 
Scottsdale, AZ 


Westport, CT 


248-624-7300 
202-342-9111 
808-524-6656 
713-783-7780 
310-289-4901 
808-873-6360 
941-263-4699 
212-228-3334 
212-355-3666 
201-587-9090 
603-433-9918 
916-387-1717 
619-239-0113 
November 2002 
941-366-9216 
480-424-7900 
203-227-1723 








| TUSCANY 
| A Renovated 
_ 19th-Century Villa 


| verlooking the Casciana 

| Valley in Tuscany, Villa 

| Salvadori has been thoughtfully 
modernized while staying true 

| to its 19th-century character. The 
main reception room has vault- 


ed ceilings and a large marble 
fireplace, and many of the seven 


double bedrooms have original 


wall paintings. Set on almost 15 
acres, the villa has a courtyard 
with an aviary, olive groves, 


| vineyards, peach orchards and a 
pool. £1.3 million ($2 million). 
For information, call our Hot 
Line, 212-286-6803, «0367. 








a columned porch, a formal din- 
ing room and the kitchen fill 
the first floor. The master suite, 
upstairs in a private wing, has a 
sitting room and dressing room. 
A converted garage serves as a 
guesthouse on the nearly one- 
acre property. $800,000. 

For information, call our Hot 
Line, 212-286-6803, x0366. 

















POSgEnponi kitchen is a statement of quality, which becomes visible in its clear form, design and workmanship, ih 


9genpohl: For people who want the best and make NO Compromises. 
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Cracked Ice Celery shown §' X 7’ 


Scottsdale, AZ David E. Adler, Inc 


Menlo Park, CA The Oriental Carpet 
Denver, CO The Rug Source in Denver* 
Wilmington, DE J.D. Kurtz, Inc. 
Washington, DC Galleria Carpets and Rugs* 


Portland, OR J.D. Madison Rug & Home 


Needham, MA K. Powers & Company” 
Bryn Mawr, PA Carpet Diem 

Chicago, IL Village Carpets 
Winnetka, IL Village Carpets 
Chicago, IL Carpets By Design® 


“Available through designers & architects 
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© John Kurtz 


480.941.2995 


650.327.6608 


303.871.8034 


302.654.0442 


202.863.0106 


503.827.6037 


781.455.0505 


610.527.8260 


773:935:8500 


847.446.3800 


312.321.0090 


1.800.863.0442 


WW. newmooncarpets com 





An Angular 
Clapboard House 
in Jamestown 


he northern end of Co- 

nanicut Island is the loca- 
tion of a 2,500-square-foot 
clapboard house that was con- 
structed in 1990. The single- 
level structure, on nearly two 
acres in Jamestown, Rhode Is- 
| land, has three bedrooms and is 
characterized by pine floors, ex- 
posed trusswork (below) and 
ocean views. [he poolhouse, 
with an indoor pool and spa, 
connects the main house to the 
guest wing and is supported by 
brick columns. Bay windows 
project from the east and west 
facades of the house and look 
| out onto the waterfront and a 
terraced garden. Gabled metal 
roofs top the main, guest- and 
































poolhouses, while the garage, 
located at the north end, has a 
flat roof. The design of the 
house was influenced in part by 
traditional Pennsylvania barns 
and the way light filters through 
them. $1.1 million. 

For information, call our Hot 
Line, 212-286-6803, x0449. 
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Private residence: New York Architect: Lee H. Skolnick Architecture & Dest 


Incredibly slim, high performance, custom crafted windows and doors 
of unsurpassed beauty, strength, security and durability. 


Crittall’ steel winc ws and doors...enjoy the view! 
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Larry King Live 
KEEPING PACE WITH THE TALK SHOW HOST AND HIS WIFE, SHAWN 
Interior Design by Paul Engemann and Suzanne Barnes/Text by Judith Thurman/Photography by Mary E. Nichols 


Ricut: Talk show host Larry King 
and Shawn Southwick-King in their 
Beverly Hills house. Paul Engemann, 
who is Shawn’s brother, and his wife 
and partner, Suzanne Barnes, de- 
signed the 18-room interiors to feel 
like “an established family residence 
that has evolved over time,” he says. 


ing Larry of Talk 

Television, he who 

is on first-name 

terms with every 
leader, mogul and celebrity 
on the planet—not to men- 
tion with every celebrity vic- 
tim, indicted mogul and dis- 
graced leader—ought to be 
jaded about human nature or 
at least a little jaundiced at 
the edges, but he isn’t. King, 
who describes himself with a 
wink as “just an ordinary, 
everyday world figure” is a 
man who relishes the “weird 
contrasts” of his existence 
and its improbable trajectory. 
“One minute,” he says, “I’m 
interviewing the president of 
the United States, and the 
next I’m sitting in a steak 
joint with the boys from 
my old neighborhood, talk- 
ing baseball. I grew up in a 
Brooklyn tenement with a 
mother on welfare, and I live 
in a mansion with an oval 
pool on a corner lot in Bever- 
ly Hills. ’m a tough, street- 
talking Jewish guy, eligible 
for Medicare, married to a 
sweet, gorgeous blond Mor- 
mon actress-singer 26 years 
my junior. If you ever told 
me I’d wind up with this 
house, this career and this 
woman, I never would have 
believed you. I pinch myself 
all the time.” 
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King and his wife, Shawn 
Southwick-King, are nestled 
on a chenille sofa in a living 
room of their villa, exchang- 
ing the adoring glances and 
teasing repartee of newly- 
weds, even though they will 


r fifth an- 
parents 


soon celebrate 
niversary and arc 





of toddlers, aged two and 
three, as well as of four adult 
children—three his, one hers. 
Southwick-King is smiling 
gallantly through one of her 
migraines and is hoping it 
lifts before the Fourth of July, 
a few days hence, when she is 
scheduled to sing the nation- 


al anthem at Brigham Young | 
University’s Stadium of Fire 
event in Provo, where her | 
family is based. Spread out 
on the Lucullan walnut ban- 
quet table in the dining room | 
across the hall is an array of 
turquoise Indian jewelry and 


couture cowgirl leather cos- 
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oeil masonry in the en- 
is from Jan’s & Company 
Aga John tapestry. 


trance hall and metalwork on the 


reflect Shawn’s sense of whim- 
by Gustave-Fran 


sy and romance,” says Engemann 
Apollo and the Nine Muses, an 1888 
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The palette is 
that of a high-tea 
table—toast, 
honey, biscuit— 
with a cool splash 
of cucumber. 


tumes that a stylist has gath- 
ered for her approval. “Larry’s 
going to make his entrance 
to the stadium by dropping 
from a plane. Really,” she 
says. “It’s actually a plot 
to convert the Mormons to 
Judaism,” he jokes. “Here’s 
the pitch: missions to Miami 
Beach, sunny winters, Satur- 
days off and free bagels for 
each new convert. Hold on a 
minute, I have to take this 
call—it’s Joan Rivers.” 

Southwick-King, who has 
the imperturbable poise of a 
beauty queen in addition to 
the looks of one, winces only 
slightly as the front door 
slams and her boys bound in, 
followed by their nanny. The 
younger one is encouraged 
by both doting parents to 
perform his version of the 
family’s favorite show. With 
his father emceeing, he dash- 
es into the dramatic entrance 
hall, which is paved in check- 
erboard marble, and stands at 
the center or the “stage,” 
spotlighted by the huge, gilt- 
wood chandelier. Here he 
takes a deep bow and, with a 
charming baby lisp, announces 
that he’s “Cannon King 

“The house may seem for- 
mal, but it’s actually kid- 
proof,” his mother notes qui- 





In the formal living room is Portrait 
of a Lady as Diana with Cupid, an 
18th-century oil in the style of Jean- 
Marc Nattier, from Jan’s & Company 
French Antiques. Hamilton Furni- 
ture console table. Sofa chenille, 
Christopher Norman; bergére silk, 
Robert Allen. Aga John rug. 
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etly when the applause dies 
down. It seems, indeed, to 
have the attributes of a co- 
coon. There isn’t a hard edge 
in sight, and all is luxe, plush- 
ness, tranquillity and tradi- 
tion. An 18th-century por- 
trait in the style of Jean-Marc 
Nattier hangs over a carved 
wood mantel. The custom 
Egyptian rugs are silken and 
deep. The monochrome pal- 
ette is that of a high-tea table 
rich in carbs—toast, honey, 
buttercream, biscuit, raw sug- 
ar—with a cool splash of cu- 
cumber. Luminous windows 


Opposite: The dining room, just 
off the entrance hall, features gilt- 
wood-framed panels painted with 
topiary and other garden motifs. 
An 18th-century Italian cupboard 
is by the window. English tole tea 
canisters, circa 1880, are on the 
buffet, from Hamilton Furniture. 





are swagged lavishly in com- 
motion-absorbing silk, and 
antique tapestries adorn the 
walls and pillows. A fountain 
is gurgling in the lushly 
planted garden beyond the 
living rooms. Furnishings are 
an heirloom mix of Europe- 
an antiques from three cen- 
turies, Romantic art, Asian 
ceramics, classical bibelots 
and discreet reproductions— 
the kind of ensemble one 
finds in a very exclusive man- 
or house hotel. Its aura of 
stable grandeur acts as a balm 
on Shawn Southwick-King’s 
nerves and as a foil for the 
stress of Larry King’s gruel- 
ing schedule. It is telling, 
perhaps, that the phrase “one 
minute, then the next” recurs 
so often in his conversation: 
It suggests the pace of his in- 
ner metronome. 

The couple moved to the 


West Coast shortly after get- 
ting married, in part to be 
closer to her large family. 
King, who rather enjoys tak- 
ing comic advantage of his 
wife’s sincerity, pretends that 
they had “a reverse shot- 
gun wedding. I was recover- 
ing from emergency angio- 
plasty in the intensive-care 
unit of the UCLA medical 
center, and the next thing I 
know, Shawnie snaps her fin- 
gers, and there’s a minister 
standing at the foot of the 
bed. I was a little out of it 
from the anesthesia. All I re- 
member is her beautiful vio- 
let dress and that my friend 
Herbie Cohen was holding 
my left hand. Honey, are we 
absolutely positive I didn’t 
marry Herbie?” 

Once King’s health re- 
bounded (fast comebacks 
are his specialty), the couple 





ABOVE: The secondary living room 
has 17th- through 19th-century an- 
tiques, along with Alexander Vol- 
kov’s Indian Territory, 2000, left, and 
Charles Apt’s Orchestra Rehearsal, 
2000, right. Brunschwig & Fils sofa 
mohair. Kravet Couture sofa pillow 
chenille. Donghia ottoman fabric. 


went house hunting. “I get 
a phone call at the studio 
from Shawnie,” King recalls. 
““Come and see your new 
home.’ Next the realtor gets 
on the line: ‘It’s everything 
you wanted, and the biggest 
advantage is that it’s a turn- 
key.’ Right: Turn the key over 
to your contractor along with 
your wallet, because he’ll be 
living there while you spend 
two years in a hotel.” 

“The original décor wasn’t 
to my taste,” says Southwick- 
King a little apologetically. 
She is intent on being tact- 
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Apove: An 18th-century French tap- 
estry is in the master bedroom. 
“We used low-contrast colors to 
achieve a restful quality,” says Enge- 
mann, “and pulled the rose tones 
out of the tapestry to use in the drap- 
eries, rug and accents.” Lee Jofa sofa 
fabric. Jim Thompson drapery silk. 


ful about what sounds like 
the set for a heavy-metal mu- 
sic video. “There was black 
wall-to-wall carpeting in the 
master bedroom, and Larry 
said he had only ever seen 
more chrome and mirrors 
in a Pontiac showroom. He 
didn’t mind it, though. He’s 
happy with an airy, mod- 
ern room that’s practically 
empty, so long as he has his 
clicker and a good chair. You 


should have seen his bache- 
lor pad in Virginia.” 

“Okay, so there was noth- 
ing in the fridge, but it had a 
great view of the Pentagon.” 

“T felt,” Southwick-King 
continues, “that we needed 
to make this house appropri- 
ate for a family and to give it 
character. We’d rather stay 
home with the kids than go 
out every night, so we em- 
ploy a chef—which is still a 
little strange for me, because 
I used to teach cooking—and 
we like to give big dinners 
for our friends in politics and 
the entertainment business. I 
wanted an atmosphere of 
Old World elegance, senti- 
ment and warmth—roman- 
tic rooms filled with emotion.” 





"| grew up in a Brooklyn tenement 
and live in a Beverly Hills mansion. 


| pinch myself all the time,” Kin« 
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“T felt quite an emotion 
when the bills arrived,” Larry 
King teases. “What are the 
three words you never want 
to hear from your wife, your 
cardiologist or your decora- 
tors? ‘By the way.’ I gave them 
an unlimited expense ac- 
count, but they exceeded it.” 

The decorators are South- 
wick-King’s brother and sis- 
ter-in-law, Paul Engemann 
and Suzanne Barnes, whose 
design firm, Austin-Go-Bos- 
tin Designs, is based in Pro- 
vo. Engemann’s first career 
was as a successful rock mu- 
sician. “He was the lead 
singer for Animotion,” says 
Southwick-King, “and he 
had his own number-one hit 

continued on page 281 


Ricut: The west-facing rear of the 
house features a pool and outdoor 
entertaining areas. “The palette of 
the house is a muted monochrome,” 
Engemann says. “But the garden is 
a vivid collage of tropical plantings 
and cottage flowers.” Patio furni- 
ture from Brown Jordan. 
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DEALER ANDRE EMMERICH TALK 


“Our aim was to create a comfortable 
space where the artis seen to its best 
advantage,” dealer André Emmerich 
says of the Manhattan apartment he 
shares with his wife, Susanne Bross 
Emmerich. In the Pink, 1998, by 
Kenneth Noland, left, and Helen 
Frankenthaler’s Canyon Road, 1990, 
right, overlook the living room. 
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RiGut: Behind the couple is Frank- 
enthaler’s 1964 Tangerine. “We didn’t 
want anything that might smack of 
a museum or art gallery setting,” 
André Emmerich points out. LEFT: 
Adolph Gottlieb’s Quest, 1955, hangs 
above the living room fireplace; to 
its right is Sky Gamut, 1961, by Mor- 
ris Louis. Doris Leslie Blau rugs. 
Sofa fabric from Brunschwig & Fils. 

















Brow: Germaine Verna’s 1925 Por- 
trait of Louis Mark depicts her father, 
who is also Emmerich’s grandfa- 
ther. An untitled 1975 stainless-steel 
sculpture by Anthony Caro stands 
before South Wind, 1964, by Hans 
Hofmann. The circle painting is 
Noland’s Noon Afloat, from 1962. 
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he way an old general must 
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London and the Continent as he was in 


feel when he gazes at the 









































stars on his shoulders and the 

stripes on his chest, that’s how 
I feel about these things on my walls,” 
proclaims émigré art dealer André Em- 
merich, whose East 57th Street gallery 
made history with the art of our time. 
At one point it even sprouted branches 
in Zurich as well as SoHo, so that the 
Frankfurt-born, Amsterdam-bred deal- 
er was as familiar a figure in the muse- 





New York. And, to round out the picture, 
he also served two terms as president of 
the Art Dealers Association of America. 

“{ had the good fortune to show a 
number of painters who became very 
famous,” Emmerich says, perhaps too 
modestly. It was in large part because he 
knew not only what to show and when 
to show it but, just as significantly, what 
not to show (“I felt that no painting 
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ABOVE: Displayed between the liy- 
ing room windows is Blue Balls, 
1960, a gouache by Sam Francis. 
Caro’s brass Table Piece XLI, 1967, 
is on the windowsill. A circa 1500 
French limestone head of an ance! 
rests atop the Biedermeier chest 
Stroheim & Romann chair velvet 
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should go out into the world,” he de- 
clares, “unless it was strong enough to 
be a missionary of the painter’s work 
and make new friends and converts for 
him”), and because he was equally adept 
at putting out elaborate catalogues, 
stimulating the publication of critical 
essays and coffee table art books alike, 
and engendering exhibitions in muse- 
ums the world over, in order to establish 
and sustain ecognition for the artists 
in his charge, that Morris Louis, Ken- 








neth Noland, Sam Francis, Al Held, 
David Hockney, Anthony Caro, Beverly 
Pepper, Jules Olitski, Larry Poons and 
Helen Frankenthaler all not only flashed 
and flared but flourished. (As, to be sure, 
did the several estates Emmerich repre- 
sented: Josef Albers, Milton Avery, 
Adolph Gottlieb, Hans Hofmann, John 
Graham, Jack Tworkov.) Despite the 
problems built into artist-dealer rela- 
tions, he managed to maintain, with 
most of his stable, long and honorable 
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friendships, and when he closed his gal- 
lery in 1998 (to become a private con- 
sultant to collectors and museums), he 
found to his delight that “they all be- 
came my very much better friends.” 
Five years ago the dealer and his wife, 
Susanne Bross Emmerich, moved from 
a Manhattan postwar apartment of rela- 
tively small rooms—“a bird’s nest, high 
up and cramped,” in André Emmerich’s 
words—to the top floor of an Upper East 
Side prewar cooperative that offered 


unobstructed views of practically every- 
thing from Central Park and the tower 
of The Carlyle hotel to the spire of 
the Chrysler Building on the midtown 
skyline. Its 4,500 square feet (once the 
apartment of the legendary develop- 
er William Zeckendorf) were recon- 
figured to yield, among other ample 
public and private spaces, a dedicated 
room where Susanne Emmerich could 
work (she’s the executive director of 
the Incontinentia Pigmenti Interna- 

















The antique and the contempo- 
rary commingle in the dining room. 
The Hofmann oils—Blue Loup, left, 
and Purple Loup—date to 1956. Vel- 
vet-upholstered Italian chairs sur- 
round the table, which is laid out 
with George III silver candlesticks 
and 18th-century Worcester china. 











tional Foundation, which she founded 

to combat that rare genetic disorder) 

and another room where André Em- 
merich could write (he’s the author of two 
| books on pre-Columbian art, which he 
helped put on the commercial and criti- 
cal map and some of whose treasures, 
along with classical artifacts, are every- 
where here at hand; and currently he is 
finishing a memoir whose title alone 
speaks volumes—A Particular Kind of 
Heaven: My Life with Art). Over and 
above all, the new space abounded in 
what Emmerich calls “rather superior 
walls,” by which he means ones expan- 
sive enough to “satisfy the demands 
made by major pictures.” 

On the door to the apartment one 
reencounters the familiar “AE” brass 
logotype that emblazoned the 10-foot- 
tall electric-blue-painted portal of Em- 
merich’s Fuller Building gallery, de- 
scribed by the then chief art critic of 








Their new space abounded 
| in walls expansive enough 
| to “satisfy the demands 
made by major pictures.” 
































| The New York Times as “the most chaste- 
| ly beautiful in New York.” When he 
1 married, eight years ago, Emmerich had 
| a house full of furniture and his bride 
had a house full of furniture, but so sim- 
ilar was their taste (like him, she was 
European-born) that it all instantly 
melded—to the point where, he says, “it 
would be hard to tell what was whose.” 
The pieces are both period (Empire, 
Biedermeier, Regency...) and mod- 
ernist (Le Corbusier, Mies van der Rohe, 
Robsjohn-Gibbings...) and the effect 
both elegant and comfortable—as Su- 
sanne Emmerich says with a laugh, 
“Our apartment is very ploppable.” 
Embroidered on a pillow is Em- 
merich’s professional motto: “Credo Ergo 
Exposito” (I believe, therefore I show). “I 
tried to buy with my heart and not worry 
so much about what would sell,” he ex- 
plains. As for his personal collection— 
the paintings and sculptures that he has 
taken care to never let pass out of his 
hands—it is all, for want of a better word, 
life-affirming. Emmerich installed every- 
thing himself but says he prefers to th 


continued on page 2. 
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CIRCUS MAGNATE JOHN RINGLING’S VENETIAN- SBR SPD PALAZZO 


ABove: In 1926 architect Dwight 
James Baum completed Ca d’Zan, 
or House of John, for John Ringling 
—cofounder of the Ringling Bros. 
and Barnum & Bailey Circus—and 
his wife, Mable. The Venetian-style 
palazzo on Sarasota Bay has been 
restored and is open to the public. 
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y Gerald Clarke 
ohy by Dan Forer 


Opposite: Alexander Slaying the 
Lion, a 17th-century Flemish tapes- 
try, hangs in the great hall, or court, | 
which has 40-foot-high cypress ceil-| 
ings. Many of the house’s original 
furnishings, such as the 1890s crys- 
tal chandelier and the 1925 sofas, 
were retained in the restoration. 


















































COURTESY JOHN AND MABLE RINGLING MUSEUM OF ART 





Poor Ringling! For much 
of his life he had sought 
the respectability circus 
folk were so often denied. 


o anyone who has a feeling 

for the past, and for some of 

the extravagant characters 

who lived in it, there are few 
sights sadder than a grand old house 
fallen on hard times—unkempt, un- 
loved and utterly forlorn. For six full 
decades, from John Ringling’s death in 
1936 until 1996, that was the fate of 
the beguiling Venetian-style palazzo— 
Ca d’Zan, it is called, or House of John, 
in the Venetian vernacular—that he 
built on Sarasota Bay. Ringling, the 
impresario of Ringling Bros. and Bar- 
num & Bailey Circus, had willed his 
house and his vast collection of old 
masters, including four giant Rubens 
tapestry cartoons, to the state of Flor- 
ida. But the state regarded both with 
something bordering on contempt, an 
attitude that was summed up by a state 


Axove: John Ringling at Ca d’Zan, 
sometime between the palazzo’s 
completion and his death in 1936. 
Visitors to the house were numer- 
ous and included politicians, indus- 
trialists and celebrities of the era; 
Alfred Smith and Florenz Ziegfeld 


and Billie Burke were among them. 
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legislator who quipped that “the only 
good Rubens is a sandwich.” When 
John Wetenhall, executive director of 
the 66-acre Ringling complex—a group- 
ing that includes not only Ca d’Zan and 
Ringling’s art museum but also a cir- 
cus museum that was added after his 
death—took charge in May 2001, he 
discovered one of the results of the 
state’s rank neglect. The art museum’s 
roof was so leaky that when it rained, a 
not uncommon occurrence in Florida, 
water poured into the Rubens gallery. 





Improbable as it sounds, Ca d’Zan 
had been treated even worse. “It was 
like despair,” says Aaron De Groft, the 
center’s deputy director and chief cura- 
tor. When he inventoried the contents 
of its attic, Ron McCarty, the registrar, 
had to push aside birds, bats, spiders and 
roaches to catalogue Ringling’s moldy 
furniture and antiques. By the time De 
Groft arrived in 1995, the house was al- 
most beyond salvage, so dilapidated that 
the producers of the latest version of 
Great Expectations deemed it perfect for 


ABove: On the second floor of the 
great hall, a 17th-century tapestry, 
Three Amazons or Funo and Her At- 
tendants, hangs at left over an aeo- 
lian organ echo chamber. Medieval 
and Renaissance patterns inspired 
the stenciled ceiling. The glazed 
terra-cotta work is from the 1920s. 








ainted in 
baa Ce se tes 


Ring] 
lly fond of mus 


re 


enty-two dancing couples from 
eroae 


around the world are 
the coffered ce 


cs 





iy 


ing o 


il 


1X} 


where the 


room, 
were especia 





ara 


yo 


Scalamandré vel- 


cha 


* 


ifs 


ten entertain 
ole aX 
century Ital 


id 18th- 


Ub vie b a 


: 


son 


iltwood taboret. 


Te 








ay 








MN 
(hy 


ae wR Na a a ET Gat, Aa SSF De i 8 SS — SO, _ SS = SS CS, BE SS. SS LS — ae — 
i ____ Sa a RS = — —————— = a — oR RR Ot c 





SS Sa 
Ta aca 








the decaying, tumbledown mansion they 
needed. Poor Ringling! For much of his 
life he had sought the respectability cir- 
cus folk were so often denied, and it 
escaped him even in death. His magnifi- 
cent gift was all but spat upon. 

Though they had traveled in regal 
comfort in both Europe and America, 
Ringling and his wife, Mable, had never 
settled in a real home, and on Ca d’Zan 
they lavished all their considerable en- 
ergy, imagination and love. Most of the 
ideas for the House of John actually 
came from Mable, who adored Italy and 
instructed their architect, Dwight James 
Baum, to design a house that would 
look as if it belonged on the Grand 
Canal—or the Gulf of Mexico. Ring- 
ling himself was more concerned with 
construction, decreeing that a house so 
close to often turbulent water should 
be built almost entirely of masonry. Be- 
gun in 1924, the house was completed 
at the end of 1926, with tiles and terra- 
cotta, in bright colors and bold geomet- 
ric designs, covering the exterior and 
much of the interior as well. 


Opposite: Renaissance-style gates 
open to the formal dining room, 
whose table settings include vin- 
tage sterling flatware from Tiffany’s. 
Artisans restored the embroidery 
on the chairs, accented with Sca- 
lamandré silk fringe. Rubelli silk 
drapery damask. Stark carpet. 


Mable Ringling adored Italy and 

asked their architect to design a house 
that would look as if it belonged on 

the Grand Canal—or the Gulf of Mexico. 


Lert: Mable Ringling, probably in 
her wedding gown, around 1905 (the 
year of her marriage to John). She 
would play a significant role in the 
house’s design, consulting directly 
with the architect and purchasing 
some furniture herself at auction. 


BreLow: The solarium’s white wick- 
er sofa and chairs are still intact, as 
is the ceiling border, painted in 1925. 
The marble urn is late 19th centu- 
ry; the Chinese jardiniere is 18th 
century. Original terra-cotta door 
and window surrounds and inlaid 
marble flooring have survived. 


With its 32 rooms and four stories, 
Ca d’Zan was a home, but it was also a 
business enterprise. Besides the circus 
—he was the only surviving Ringling 
brother—Ringling owned much of Sara- 
sota. How better could he show off the 
property he wanted to sell than by invit- 
ing potential buyers to view it from his 
terrace? The Ringlings entertained often, 
their guests including such luminaries 
as Will Rogers and Thomas Edison, who 
gave them the banyan trees that are now 
almost as impressive as the house it- 
self. Unfortunately, the happy couple 
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had only three winters to glory in their 
dream palace. Mable died in 1929, and 
Ringling, by then deeply in debt, fol- 
lowed seven years later, just two weeks 
before his creditors were to foreclose on 
Ca d’Zan. Only his death saved it from 
almost certain destruction. 

It was not until 1996, when money 
was finally appropriated for restoration, 


that anyone realized how much damage 
the years had done to Ca d’Zan. Work 


Lert: Central to John Ringling’s 
bath is his 1920s nickel-plated- 
chrome barber’s chair, given to him 
by friends in his Czech circus band. 
Near the chair is his mahogany shay- 
ing stand. The sink, walls and tub 
are made of Siena marble; the floor 
is a checkered marble pattern. 





Having never settled in a real home, the Ringlings lavished all their 
considerable energy, imagination and love on Ca d'Zan. 


on the exterior came first, a task greatly 
helped by the purchase—on eBay, of all 
places—of 80 photographs taken dur- 
ing construction. Next came the interi- 
or and the meticulous restoration of all 
those items found in the bat-infested 
attic and the art museum’s dank base- 
ment. “They were put in places with- 
out reverence,” says Michelle Scalera, 
whose job, as chief conservator, has 
been to make them look as they did in 


ABOVE: Mable Ringling’s bedroom, 
with a tulipwood-and-satinwood 
furniture suite from Paris, is adja- 
cent to John Ringling’s bedroom. 
On the bed are delicate, stitched- 
together lace panels collected by 
Mable Ringling. The windows are 
made of colored French glass. 











































































































ELEC EWE : 


Errrerrrrrer | 


i NP 


UNARDI/COURTESY JOHN AND MABLE RINGLING MUSEUM OF ART 











214 





a 





THE CIRCUS MUSEUM 


le celebrate and preserve the 
abundance of circus memo- 
rabilia left by the Ringlings, the 
Circus Museum was established 
in 1948 near Ca d’Zan on the 
grounds of the Ringling com- 
pound. The Wagon Room (left) 
houses the 1904—5 Lion Wag- 
on, at left, which was used in 
Street parades until 1925, and 
the 1878 10-ton Five Graces 
bandwagon, rear, which went 
on a five-year European circus 
tour, from 1898 through 1902. 
At center is a miniature circus. 
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the Ringlings’ day. Her success is n 


on daily display to the tourists who line 
up at the door of the House of John. Al- 


most everything, from the chrome b 


ber’s chair in Ringling’s bath to the 
chandelier that once hung in the Wal- 
dorf-Astoria to the Tiffany’s luncheon 


set in the pantry, looks just as it did 


years ago, when Rogers and Edison came 
to visit. A man whose name is synony- 
mous with the circus—“Ringling is as 
much a brand name as Coca-Cola and 
IBM,” says De Groft—has at last found 


respect, and the state now apprecia 
the treasures he bequeathed it. The 


museum’s roof no longer leaks, and vis- 
itors can enjoy the Rubens—or a Reu- 


ben sandwich—without an umbrella. 
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ABOVE: The waterfront terrace of the 
32-room, 22,000-square-foot pa- 
lazzo, off of which John Ringling 
docked his yacht, Zalophus, and 
Mable Ringling, her gondola. It is 
said that he used the 61-foot-high 
tower to view his vast real estate 
holdings—once some 25 percent of 
the Sarasota area. Lert: The south- 
ern exposure and terrace, which is 
made of 27 types of marble. 
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THE INTERNATIONAL 
DESIGNER TRANSFORMS A HOUSE 
IN HOLLAND PARK 


Interior Design by Axel Vervoordt/Text by Holly Brubach 
Photography by Fritz von der Schulenburg 





Axel Vervoordt designed the in- 
teriors of a Dutch couple’s London 
mansion around their large collec- 
tion of art. ABOvE: Portrait of a Wom- 
an, 1637, by Frans Hals hangs in the 
entrance hall; Judith Leyster’s cir- 
ca 1630 Three Boys Merry Making 
is above the living room mantel. 
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Ricut: The Belgian designer con- 
verted a pair of 18th-century En- 
glish mahogany benches into low 
tables for the living room. Georges 
Jacob made the chair for Jacques- 
Louis David, who painted Napoleon 
Che 18th-century cabinet con- 
olumbian sculptures. 


heir children liken 

the clients’ resi- 

dence in London 

to a small country 

house hotel. But there is 
nothing provincial about it: 
Every detail, however modest, 
is cosmopolitan and stylish. 
Situated on one of Holland 
Park’s prettiest streets and 
rescued at the 11th hour from 
the hands of a “redeveloper” 
whose grandiose scheme in- 
cluded a ballroom on the first 
floor, the mansion now has 
the look and feel of a charm- 
ing inn where frazzled city 
dwellers might go to get 
away from the urban rat race, 
with four cozy guest rooms, 
an eat-in kitchen giving onto 
the garden, and a peaceful, 
walnut-paneled library. Few 
hotels, however, can boast 
such a high occupancy rate: 
It is surely a testament to this 
house’s comfort that the resi- 
dents’ children and friends 
come often to stay. 
This extraordinary lived- 
in quality, which many deco- 
rators strive for, deploying 
books and magazines, sou- 
venirs and afghans with all 
the authenticity of a stage 
set, is in this case the product 
of a long, intimate friendship. 
Axel Vervoordt, the Belgian 
interior designer and antiques 
dealer, and the clients, a hus- 
band and wife with houses in 
Spain, France, the Netherlands 
and Belgium, have known one 
another for over 25 years. “It 
is not a professional relation- 
ship,” the wife says fondly. 
They trade books and CDs. 
Their families go on holiday 
together. They have watched 
each other’s children grow up 
and go out into the world. 
“As I know them so well, I 
wanted to create their spirit 
in the house,” Vervoordt says. 
This project was simply the 
most recent in a long collab- 
oration that includes their 
houses in Spain, the Neth- 
erlands (see Architectural Di- 




























































































“Unlike some other houses Axel has 
done, where everything is still where 
he put it five years ago, our house 
has been lived in from day one,” the 
wife says. ABOVE: Vervoordt created 
a more informal aesthetic in a sepa- 
rate area of the living room that ac- 
cesses the house’s terrace. 


gest, November 1993) and the 
south of France, as well as two 
yachts. By this time he had 
the rare advantage of under- 
standing how they live, first- 
hand. They know each other’s 
likes and dislikes. “He is, for 
me, the person with the ulti- 
mate taste,” the wife says. 
The visitor’s first impres- 
sion is of the striking black- 
and-white-marble floor in a 
checkerboard pattern remi- 
niscent of a Vermeer interi- 
or—what the wife calls “the 
Dutch touch.” Born in the 
Netherlands, the clients in- 
sist on this as a sort of wel- 
come gesture in the entrance 
halls of all their houses. It is 
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the one consistent element 


throughout their lives in these 
various settings. In addition, 
it has the virtue of creating 
what Vervoordt calls a “per- 
spective motif,” making the 
space seem slightly larger. 
“We refocused the house,” 
he says, “and gave new struc- 
ture to the rooms”—changing 
doorways, creating new traffic 
patterns, reassigning rooms to 
new uses. He cites the hous- 
es designed by Sir Edwin 
Lutyens as inspiration. The 
cavernous would-be ballroom 
became the library. The sec- 
ond floor, with the master 
bedroom, became a private 
apartment, with his-and-her 
dressing rooms, an enormous 
bath complete with a chaise 
longue and a steam room, 
and what the wife calls “the 


torture room”—a small gym. 

TV band, according to 
Verve 1e CONNOISs- 
seur of : ue furni 





ture, with one of the best 
collections of 17th-century 
Dutch and Flemish paintings 
in the world. “He buys the 
painting first, and then he 
finds room for it,” Vervoordt 
says. “It’s not like we have 
so many square feet to fill, 
and then we find a painting. 
And that’s crucial to the at- 
mosphere of the house, I 
think. It’s not decorative—it’s 
much stronger. With all these 
museum -quality pieces, they 
somehow manage to make it 
look effortless—they just live 
with them, in an easygo- 
ing way.” Vervoordt worked 
with a specialist to orchestrate 
the lighting, illuminating the 


RiGcut: “It’s a place for dinner, not 
lunch,” Vervoordt says of the dining 
room, where the couple host black- 
tie dinners for visiting performing 
artists. Against one wall is a 1653 
oil-on-canvas screen by Michael Pla- 
ier. Above the 24-seat table is an 
*th-century Venetian chandelier. 
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Lert: A pair of 18th-century En- 
glish dummy boards flank the fire- 
place in the husband’s office, over 
which hangs A Hunting Still Life of 
Dead Hares, fackdaws and a Par- 
tridge, with a Spaniel, 1700, by Jan 
Weenikx; to its right is Philips Wou- 
werman’s 1640s oil A White Horse. 


paintings with precisely posi- 
tioned spotlights while main- 
taining the soft diffusion of 
a private home. 

With an extensive collec- 
tion of antique furniture dis- 
tributed among their various 
houses, the clients reshuffled 
some pieces, reassigning those 
that seemed to suit the mood 
of London to this house. 
Pieces that had been languish- 
ing, waiting for their proper 
context, were brought out of 
storage. The centerpiece of 
the library, a splendid Regency 
table made from a single, long 
piece of mahogany, had been 
purchased from Vervoordt 20 
years ago and spent the past 15 
years in the husband’s office 
before finding its home here. 
The majority of the pieces 
that the couple have amassed 
over the years are Dutch and 
English; for this house, Ver- 
voordt filled in with wine 
coolers and other examples 
of fine English silver. 

Though the clients are 
Dutch and the designer Bel- 
gian, the house is finally 
firmly rooted in the English 
vernacular. Their residences 
in Spain and France are, ac- 
cording to Vervoordt, similar- 
ly distinguished by a strong 
sense of place and an appre- 
ciation for the local tradition 
in decoration. And yet their 
style is also deeply personal. 
“You can recognize them in 
this house,” he says. 0 


Asove Ricut: Works in the library 
include, from top, a 1670 self-por- 
trait by Michiel van Muncher, a 
17th-century landscape by Antho- 
ny J. van der Croos and a circa 1575 
portrait of a nobleman. RIGHT: 
French artist Paul Helleu’s oil-and- 
pencil drawing of a young girl is 
between a pair of mahogany book- 
cases in the master bedroom. 
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Designer Leslie Jones and the 
tectural firm Wheeler Kearns d 
vised a loftlike apartment for clie 
in Chicago. In a corner of the 
ly room, a pair of Gio Ponti 
rest ona shag carpet fro 

a ae Se 





Architecture by Wheeler Kearns/Interior Design by Leslie Jones, asio 
Text by Arthur Lubow/Photography by Jon Miller/Hedrich Blessing 


he views soar over Chicago, 
but the eight-foot ceilings 
hunker down low. For the 
owners, a young couple who 
had occupied a smaller space in the 
same tower, the building’s unobstruct- 
ed vistas and ideal location on the 
Gold Coast more than compensated for 
the generic 1970s architecture. When 


They also wanted ‘o facilitate the 
flow. Shaped like a doughnut around 
the building’s service core, the space is 
marked by a repetition of vertical col- 
umns and bay windows. After the walls 
were removed, the floors seemed to 
stretch as far as the prairie. The design- 
ers emphasized the horizontal expanse 
by using wide-plank maple flooring 


and of Lake Michigan can be glimpsed. 

Once the open plan had been estab- 
lished, the design challenge was deter- 
mining how to mark off discrete areas. 
“Usually there are corridors leading to 
rooms or there are vestibules to define 
the space,” Jones says. Here, there were 
not even moldings or doorways. Be- 
cause the ceilings (like the floors) are 





the opportunity arose to combine two 
units and occupy the entire 41st floor, 
the husband, a partner in a hedge fund, 
pounced. “It was the best thing we’ve 
ever done,” says the wife, who had stud- 
ied fashion design before starting a fam- 
ily. “There’s no other apartment with 
360-degree views like this in Chicago.” 

‘To design the 6,000-square-foot space, 
the couple called on the same team that 
had created their previous, lower-floor 
apartment: the architectural firm Wheel- 
er Kearns and interior designer Leslie 
Jones. “We wanted it to feel very mini- 
mal,” the wife says. 





throughout. Where they needed to pro- 
vide privacy, as in the bedrooms and 
baths, they installed pocket doors, which 
disappear seamlessly. A seat of painted 
millwork that runs beneath the win- 
dows and conceals the heating and air- 
conditioning units also accentuates the 
horizontal sweep of the view-blessed 
perimeter wall. 

“You feel as though you're in one con- 
tinuous floor space,” says project architect 
Mark Weber, “always being able to see 
around corners and through windows to 
the outside.” Even when the cast-glass en- 
trance door is closed, the blues of the sky 
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AsBove: The living room. Cowtan & 
Tout sand fabric on metal chair and 
ottoman; Edelman leather on arm- 
chair; Jack Lenor Larsen sandstone 
fabric on window seat and chaise 
cushions; Schumacher dark red pil- 
low silk; Old World Weavers light 
red pillow silk; Osborne & Little tan 
pillow silk. Holly Hunt Great Plains 
camel sofa and chaise fabric and 
Christian Liaigre slat-back chairs. 
















































































Jones designed massive pieces—"Donald Judd kinds of forms"— 
that were “strong enough to hold down corners in this huge space.” 


Sn 























“The little rabbit-warren rooms that 
were originally here were just op- 
pressive,” says Jones. “Creating ar- 
eas that flowed made the eight-foot 
ceilings seem higher.” The dining 


tables and benches were custom- 
made. The armchairs, by Christian 
Liaigre for Holly Hunt, are covered 
in Edelman leather; the cast-glass 
counter is also from Holly Hunt. 
































Lert: Facing east, the kitchen is 
demarcated by a perforated-steel 
canopy and stainless-steel-and- 
glass cabinets, which let in plenty 
of light. “Defining space is always 
an issue when working with open 
plans,” says project architect Mark 
Weber (above, with Jones). 


concrete slabs, Jones could not employ 
overhead recessed lighting to demar- 
cate areas. Instead, she installed large 
pieces of furniture with sculptural shapes 


“to anchor the rooms, which have no 
definition.” For the master bedroom and 
the dining room, she designed massive 
pieces (a platform bed and two end-to- 
end tables with benches) in solid wenge 
wood—“Donald Judd kinds of forms”— 
that were “strong enough to hold down 
corners in this huge space that circu- 
lates around the perimeter.” 

To set off the living area, the obvious 
solution was a rug. However, once the 
walls were down, the structural columns 
intruded on the space. “We didn’t want 
a little Band-Aid carpet running through 
there, and we didn’t want scatter rugs, 
which would have been too traditional 
for this space,” Jones says. So she laid 
down limestone flooring on which the 
columns seem to float. “Instead of just 
having limestone in the entrance, it’s 
now repeated in the living room,” she 
says. “And even though it’s a hard mate- 
rial, the texture looks soft.” 

In the few places where the light and 
view disappointed, a design solution 
emerged. The unobstructed vistas are 
marred slightly to the east: Through 
two windows, neighboring rooftops de- 
tract from a glorious view of Lake Michi- 
gan. That’s where the kitchen was built. 
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Shaped like a doughnut around the building’s service core, the 
apartment is marked by a repetition of vertical columns and bay windows. 





Ricurt: As the plan shows, the center 
of the apartment is dense with ele- 
vators, a stairwell and vertical shafts, 
“but there’s a lightness that hap- 
pens on the periphery,” Weber says. 
Opposite: The position of the con- 
crete sink maximizes the views, mak- 
ing the guest bath seem roomier. 










































































ENTRANCE HALL 
LIVING ROOM 
DINING ROOM 
OFFICE/GUEST ROOM 
GUEST BATH 

GUEST ROOM 
EXERCISE ROOM 
NURSERY 

MASTER BEDROOM 
10 MASTER BATH 

11 CLOSET/DRESSING AREA 
12 FAMILY ROOM 

13 KITCHEN 




































































Jones added punch to the organized 
look of the apartment with bursts 
of color. “It takes away that corpo- 
rate edge,” she says. BELOw: In the 
master bedroom, an Indonesian 
textile and a linen coverlet are on 
the wenge wood bed, which she de- 
signed. Silk panels line the wall. 
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COURTESY WHEELER KEARNS. 








Weber installed cabinets with sand- 
blasted-glass backs directly in front of 
the windows, blocking the offending 
roofscapes but not the sunlight. He used 
sandblasted glass as well for a wall of the 
guest room and the exercise room, en- 
abling daylight to illuminate the one in- 
terior corridor, which provides access 
to the bedrooms. 

The contrast of textures and colors 
lightens the austerity of the minimalist 
design. “Every time we had something 
clean and simple, we warmed it up— 
with wonderful maple floors, teak cabi- 
nets in the kitchen, orange and brown 
hues,” the wife says. “By balancing that, 
you get the clean feeling we like, but 
you never get that sterile feeling.” While 
the bold shapes of the furniture may de- 
fine spaces, Jones hopes that they do not 
monopolize perception. “We want peo- 
ple to see the texture of the wood, the 
texture of the silk, the texture of the 
limestone floor, and not the shape and 
form of the sofa arm,” she says. The 
wife, who had woven fabric as a student, 
created mohair slipcovers and alpaca 
cushions for the new apartment. “Both 
clients were interested in a modern look, 
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Text by Nancy Collins/Photography by Scott Frances 


ost guys don’t 

look at a barn 

and think, Let’s 

tango. But then 
most guys aren’t Robert Du- 
vall, who can turn out Os- 
car-caliber performances on- 
screen and on the dance floor, 
especially when it comes to 
the tango—a dance the actor 
fell in love with about the 
time we fell in love with him 
in The Godfather. “The first 
night I saw Tango Argentino, 
Francis Ford Coppola had 
just asked me to play the part 
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of the consigliere in The God- 
father,” recalls Duvall, “and, 


ironically, there he sat in the 


same audience.” 

Both experiences changed 
his life. Just as Duvall’s turn 
in the iconic film burned him 
into our collective conscious- 
ness, the tango was burned 
into his. As a result, nine years 
ago, when Duvall bought 
Byrnley Farm, a 250-year-old 
property in Virginia’s hunt 
country, what would have 
been a barn for most people 
became a dance hall for i -vall 


and his companion, Argentine 
actress Luciana Pedraza.“We 
bring in tango teachers, like 
Pablo Veron from Tango Les- 
son, give three-day courses, 
then have a big party where 
everyone dances,” says Pedra- 
za. “Bobby dances really well. 
I love dancing with him, love 
his perception of the tango.” 
“It’s a very personal, a very 
quiet thing,” explains Du- 
vall. “Though it gives an in- 
teresting feeling and con- 
nection with your partner, 
it’s an inward experience.” 


007 Os Ort ee 
WIN NING» 
ACTOR FINDS 
HIS RHYLHM IN 
THRHUNE 
COUNTRY 


Duvall’s romance with the 
international dance of love is 
so complete that it was, per- 
haps, only natural that he 
court the then 24-year-old 
woman he met in Buenos Ai- 
res through her native dance— 
though it was he who ended 
up teaching her. The two met 
ina bakery where Duvall, find- 
ing the nearby flower shop 
closed, stopped to buy sweets. 
Friends of Pedraza, who was 
an event planner at the time, 
urged her to invite him to the 
opening of a store that sold 





Lert: The longtime compan- 
ion of actor Robert Duvall (above), 
Luciana Pedraza, designed the in- 
teriors of Byrnley Farm, the couple’s 
three-story Georgian farmhouse, 
with gabled roofs, thick stone walls 
and pine floors, located in the Vir- 
ginia countryside. 


Lert: “The living room is a favorite 
place for Robert to read his scripts,” 
says Pedraza. A 1920 French chan- 
delier hangs above a set of four Louis 
XV-style armchairs. An 18th-cen- 
tury French armoire is flanked by 
windows dressed with drapery f 

ric from Ralph Lauren Home. 











‘A home should be like a nest,” 
says, “Tunctional but pretty, 


Tango accessories. “My friend 
knew him and said, ‘Bob is a 
nice guy who loves the ta ngo. 
Invite him to the opening.’” 

“T said, ‘You’re crazy. You 
don’t invite the man who 
plays Demi Moore’s husband 
to the opening of a store.’ 
But they insisted, so I did and 
gave him my number,” she 
remembers, 

The next day Duvall called 
and invited Pedraza to dance 
at a local tango club. “Had 
the flower shop been open, I 


Lert: Works by Lloyd Kelly, Jorge 
Piola, Ermenegildo Sabolt and 
American photographers surround 
the fireplace in the television room/ 
libr ary; Duvall’s Oscar rests on the 
mantel. The couple (above) like to 
collect photographs from trips and 
paintings from friends. Ralph Lau- 
ren Home sofa and drapery fabrics. 


Duvall 
livable.” 


would never have met her,” 
muses Duvall. “But by then I’d 
had three lousy Matriages, so 
I thought, Why not?” 

Pedraza had never been to 
a tango club. “I said, ‘Wow, 
what is this?? That night 
Bobby taught me the tango, 
and I was able to see its sub- 
tlety. I didn’t have to put a 
rose in my mouth,” she says 
with a chuckle. “I learned my 
tango with Bobby, my En- 
glish...I even started eating 
meat with Bobby.” 


She also started decorating 
at Duvall’s urging. “Bobby 
likes me to try things, to be- 
come good at them. I have his 
Support in anything I do.” 
And, she admits, “I didn’t feel 
comfortable using an interior 
designer because your house 
should be personal, every cor- 
ner. It would be like letting 
someone choose my clothes.” 









































Though the house’s Virgin- 
ia pedigree might have sug- 
gested something more typi- 
cally English, Pedraza and 
Duvall decided on a feeling 
more like the owner himself: 
“Bobby is the definitive Amer- 
ican, very straightforward,” ex- 
plains Pedraza. “There’s noth- 
ing self-conscious about him.” 
“A home should be like a nest,” 
Duvall says, “functional but 
pretty, livable in a nice way.” 
It is an apt description for 
the graceful, three-story edi- 
fice that comes complete with 


Opposite: A landscape by Argen- 
tine artist Lucas Rosino is above a 
chopping table, from a French 
butcher shop, that serves as a side- 
board in the dining room. “Here, 
Bobby enjoys serving his mother’s 
crab cakes and an Italian friend’s 
pasta,” Pedraza says. 


<== 


an editing annex where Du- 
vall worked on The Apostle, for 
which he received an Academy 
Award nomination for best ac- 
tor. For its Americana-in-a- 
nutshell look, Pedraza sought 
out a design master: Ralph 
Lauren. “I’m a Lauren fanat- 
ic,” she says, pointing out his 
brown-and-white-stripe drap- 
eries in the library, the white 
damask bedding in the mas- 
ter bedroom and the sooth- 
ing cranberry-red fabric on 
the library’s sofa. 

It was the library, in fact, 
originally done in a western 
motif, that presented Pe- 
draza’s biggest challenge. 
Not only was it immense— 
“My bedroom is 18 feet, the 
library twice that size”—but 
it featured wood floors, a 
fireplace and bookshelves. “I 


wanted to bring it back to 
life,” she says, and did so by 
using the wood as a backdrop 
for a myriad of eye-catching 
artworks. Flanking the fire- 
place, a pair of exquisite horse 
profiles, by Argentine artist 
Jorge Piola, jump out, as does 
a saucy cartoon depicting the 
incongruous notion of Mar- 
lon Brando doing the tango. 
Atop the mantel, a fiercely 
provocative black-and-white 
photograph of a couple, mid- 
twirl, vies for attention with 
the Oscar that Duvall picked 
up for Tender Mercies. 

To achieve the “touch of 
light” that the library need- 
ed, Pedraza chose an early- 
20th-century French crystal 
chandelier, an idea plucked 
from a book on English hous- 
es in Africa. “It was crazy to 




























ABOVE: “Bob hosts lunches in the 
kitchen,” notes Pedraza. “His fa- 
vorite thing is to hold court.” Cathe- 
dral ceilings, a quarry-tile floor and 
gold-toned walls create a warm feel- 
ing. An 18th-century French wine 
rack holds an assortment of copper 
kitchenware, pottery and baskets. 


put a crystal chandelier in this 
particular room, but I was so 
inspired by how beautiful they 
looked.” In fact, if Pedraza has 
one obsession, “it’s lighting. 
Being with Bobby, making 
movies, I’ve learned its im- 
portance. Light can achieve 
great coziness—or it can kill 
it, which is why I work with 
lots of shades and draperies.” 

When it came to their own 
antiques, Pedraza and Duvall 
opted for French country, like 
the sensational butcher-block 
table that serves as a sideboard 







































































































































































BELow: “We painted the master bed- 
room three times, and it took us 

at least four years to find the furni- 
ture for it,” remembers Pedraza. Be- 
side the fireplace, with a carved 
wood mantelpiece, is a 19th-centu- 
ry French chinoiserie screen. Bed 
linens from Ralph Lauren Home. 


in the dining room. “I’m not 
so big on the French,” laughs 
Duvall, “but I like French an- 
tiques—though not the tradi- 
tional stuff. That I can’t abide. 
French country is more sen- 
sual, and certainly more com- 
fortable than early American 
furniture, which, due to the 
Puritan influence, tends to be 
stiff and uncomfortable.” 
Another trick Pedraza em- 
ployed was to play down the 
immensity of the rooms with 
color. “Each room is connect- 
ed by color, so when you walk 
through the house, from each 
room you see a part of the 
next, creating a flow.” Her pal- 
ette—yellow, beige, mustard, 
oft-white—was extrapolated 
from a prized possession of 
Duvall’s: a set of French coun- 
try dining chairs. “He bought 
them, and the 18th-century 


French country dining table, 
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some time ago. They’ve gone 
with him everywhere,” she 
laughs, “no matter what wives 
Or ex-wives were involved.” 

She pauses. “I like my din- 
ing room, though Bobby likes 
to entertain more in the kitch- 
en.” In fact, it is in the kitchen 
that Pedraza prefers to start 
her day. “I always get up 
early, 6:30, so I can enjoy the 
stunning sunrises and feed 
the birds, which Bobby and 
I love to do.” 

Putting together the house 
was, admits Pedraza, “a learn- 
ing process.” Did she do it 
alone or did she consult Du- 
vall? “Both,” says the veteran 
actor. “Am I tough? Nah, I’m 
a patsy. Women tend to say 
‘my house’ or ‘my bedroom.’ 
I say, ‘Wait a minute, it’s ow 
house and our bedroom.’” 

For that bedroom, Pedraza 
organized her design process 


RiGuT: Set designer Jack Taylor 
transformed the barn into a dance 
area, with a pine floor anda beam 
ceiling. “This is where we practice 
the tango and have great parties for 
which Bobby flies in friends and 
dancers from France an.‘ Los An- 
geles and elsewhere,” raza says. 
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Ricut: Terraced gardens seclude the 
pool. “It’s the ideal place to relax,” 
says Pedraza. Oak, maple and En- 
glish boxwood trees, as well as north- 
ern Virginia’s tallest shag bark 
hickory, grow on the farm, which in- 
cludes a pond edged with a spring 
garden, reeds and a weeping will 


- 





around a giant Chinese-red 
antique screen chosen to mir- 
| ror what was happening right 
outside her window. “The 
| screen caught my attention 
_ because of its design: a tree 
with birds and white blos- 
| soms, just like those from the 
white dogwood tree outside 
_ our window. In spring the yard 
is covered with them.” 
Clearly, Duvall is more than 
pleased with the results of 
_ Pedraza’s design début. “It’s 
like a horse. You give it its 
head and it goes. She listens 
| to what I say, but you have to 


give her her freedom. And 
anyway, Luciana is pretty 
clever that way,” he says with 
obvious pride. “She had nev- 
er decorated before, but also 
had never danced or acted”— 
which Pedraza does for the 
first time in Duvall’s next di- 
rectorial effort, Assassination 
Tango, in which she costars, 
and, of course, dances, oppo- 
site Duvall—something they 
do no matter where they are. 

“We tango like people prac- 
tice martial arts,” says Pedraza. 
“You need a partner, there’s a 
discipline, you have to prac- 


tice. We do it everywhere—in 
elevators, parking lots. If a step 
comes up he can’t figure out, 
we'll do it until we get it.” 
Though, most happily, they 
do it in their home in Virginia, 
which, thanks to Pedraza, says 
Robert Duvall, has a new am- 
bience in more ways than one. 
“When I was married before, 
I purposefully left my coat on a 
rack—you know, ‘I’m just go- 
ing to leave it here to see what 
happens.’ And four months 
later? It was still there. Yeah, 
this transformation in my life 
has been quite special.” 0 


Attached to the dance barn is a silo, 
which has been converted into 

an apartment. The long and winding 
gravel road is lined with split-rail 
fencing. Horses roam the 521-acre 
property, which is composed of 
two parcels of rolling meadow and 
green pastureland. 








All About the Art 


EMILY FISHER LANDAU CHOOSES HER PALETTE IN NEW YORK 
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Interior Design by James Aman 

and Anne Carson 
Text by Joseph Giovannini HIE 
Photography by Scott Frances | fy 





ecorating, like writing, is a A 
matter of editing, especially HIN F 
when a great Picasso and i 
Dubuffet are at stake. The i 
pride of Emily Fisher Landau’s living HI | 
room, not to mention her entrance gal- | 
lery, dining room, library and bedrooms, LN 
is the art. “Leo Castelli once stood in | | i 
front of the Dubuffet,” recalls Landau, Hh 
“and said, ‘It doesn’t get any better than | | 
that.’” But the quality and depth of the HA 
collection belonging to Landau, a trustee Hy | 
| 
| 
} 











of the Whitney Museum of American 
Art, doesn’t mean that she and her hus- 
band, Sheldon, wanted to sacrifice com- 
fort when they asked James Aman and a 
Anne Carson to redesign their Park Av- HAM 
enue pied-a-terre. Picasso and Dubuffet HE [ 
never intended their paintings to be hung | 








in big plain cubes of space painted a VA 
blinding titanium superwhite, and the | 
Landaus saw no reason to subject them- mI 
selves, their children, numerous grand- 
children and their beloved Persian cat, 
Mishoo, to rooms that necessitated sun- 







































































backdrop for the art,” James Aman | 
says of the apartment he and Anne 
Carson designed for Emily Fisher 
Landau (above) and her husband, 
Sheldon. Lert: Picasso’s 1932 Femme 
ala Montre and the 1959 bronze Torse Wi 
Vegetal by Jean Arp overlook the | 
living room. Tray table from Senti- ( 
mento Antiques; Steinway piano. 





| 
“We tried to create a quiet, elegant | | 
| 
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Fernand Léger’s 1951 oil Etude pour 


les Constructeurs is flanked by his 
Petsonnages au Camion de Garme le 
Garage, 1955, left, and Picasso’s 


1969 Personnages in the dining room. 


Chandelier from H. M. Luther. 
Chairs from Karl Kemp & Assoc., 
with Brunschwig & Fils fabric; 


Hermes scarf on chair back at right. 


glasses. What the commission required 
was elegant simplicity rather than mu- 
seum-quality minimalism. 

Fresh from working on the couple’s 
Palm Beach penthouse, Aman and Carson 
knew their clients’ tastes, their collec- 
tion and their openness to trying some- 
thing spirited. Having helped transform 
the old Rhinelander Mansion into Ralph 


Lauren’s flagship store, Aman also un- 
derstood the care needed for the cere- 
monial rooms of grand, storied Manhat- 
tan interiors. (The Landaus’ apartment 
once belonged to Isidor Straus, an owner 
of R. H. Macy and Company, and his 
wife, Ida; both perished with the Titanic.) 
In the Landaus’ Florida apartment, glam- 
our and restraint were deftly cultivated, 












but here the context required the de- 
signers to weigh the scales carefully, like 
the figure of justice, to sense any tip past 
the point of delicate balance. 

Emily Landau, the leading spirit in the 
redesign, is both curious and fearless 
_ about architecture. She owned, and sen- 
| sitively added to, a Frank Lloyd Wright 
_ gem in Rye, New York, and, more re- 


cently, she finished her principal resi- 
dence on a ranch in New Mexico and 
then presided over the renovation of her 
Palm Beach apartment, which she al- 
lowed to be stripped back to its shell. On 
Park Avenue, however, in an august pre- 
war limestone structure, “I wasn’t going 
to rip all the architecture out along with 
the original moldings,” she says. “We 


Sector eho Mi cencrcancne ce kcn 
~ Work to be hung in big plain cubes of space 
~ painted a blinding titanium eM 


had to do what was right for the building.” 

“We wanted to respect the apartment 
and make it inviting and warm without 
overriding the art,” says Aman. “We 
didn’t want you to notice the furnish- 
ings first. The paintings are what’s im- 
portant. They’re the focal point.” 

The designers, then, would not be 
building up from a tabula rasa of their 
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The sitting room’s shelves, paneled 
in pearwood, were designed to dis- 
play Emily Landau’s museum-quality 
collection of Yixing teapots. The 
Asian-style child’s chair is from Naga 
Antiques. The beige pillow fabric 
is from Brunschwig & Fils. Paisley 
shawl from Laura Fisher. 


One ie 


own making but fine-tuning immovable 
givens. Visitors arrive as they always 
have, ina long gallery that opens onto the 
living and dining rooms. The kitchen 
lies off the far end of the gallery, and a 
suite of bedrooms is off the near end. 
Past the bedrooms, in a far corner of the 
\partment, is a library lined with mel- 

yak paneling taken from an ancient 


manor house in Europe. This is Sheldon 
Landau’s redoubt, a time capsule the de- 
signers barely touched. 

Prior renovations of the apartment 
had left a trail of track lights and re- 
cessed fixtures in the main rooms, creat- 
ing a Swiss-cheese effect on the ceilings 
that disturbed the serenity of the classi- 
cally proportioned spaces. One step in 





| 

| Aman and Carson’s tune-up was to re- 

_ place the invasive fixtures with small, 

| unobtrusive ones. The designers tidied 

| up the ceilings while maintaining the 

) levels necessary to highlight the paint- 

) ings and conversational groupings. 

» With the required lighting chosen, 

| the designers could focus on placing the 
art and furnishings. The defining works 
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in the living room are the Picasso and 
the Dubuffet, which face each other 
from opposite walls. In the interests of 
simplicity, the designers had allowed 
themselves just one grand piece of 
furniture per room in the Palm Beach 
apartment, but in New York, every 
piece had to live up to the commanding 
artworks and the traditional character 
of the apartment. They had to incor- 
porate some of Emily Landau’s own 
prized pieces of furniture as well, in- 
cluding ones by Alberto and Diego Gia- 
cometti. “I had also just bought a pair of 
black-and-white-striped Déco chairs,” 
she says, “and asked Jim and Anne to 
work with them.” 

“We gravitated to a monochromatic 
scheme because every room had to de- 
fer to the paintings,” says Carson. But 
rather than hiding behind greige, they 
expanded their range of neutrals with 
subtle distinctions in color and texture. 





ABove: Josef Albers’s oil Homage 

to the Square: In Time, 1967, hangs 
near armchairs by Jacques-Emile 
Ruhlmann and a Samuel Marx oc- 
casional table at one end of the sit- 
ting room. A chair rail was added 

to the neutral-colored walls. J. Rob- 
ert Scott silk plaid. 


In the living room, colors are pale but 
rich and consonant, with a shimmering 
metallic subtext. The decorators chose 
a silvery damask for a pair of sofas they 
designed, which anchor two conversa- 
tion areas. “We edged the room to- 
ward a contemporary feeling by keeping 
the lines clean and dry,” says Carson. “The 
sofas are tailored, with straight, drop- 
over skirts.” They completed one seat- 
ing area with a Diego Giacometti low 
table, one elegantly tapered klismos 
chair and a pair of Louis X V armchairs. 
A black-lacquered table of their own 
design complements the second quietly 
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Aman and Carson designed an “ar- 
chitectural canopy bed,” says Aman, 
with oversize columns, for the mas- 
ter bedroom. Morning, 1959, by Wil- 
liam Baziotes, Georgia O’Keeffe’s 
circa 1926 White Iris and a screen 
hung with family photos highlight 
the space. J. Robert Scott striped 
silk; floor lamps from Sentimento. 


eclectic grouping. The subtle shifts in 
style and period animate the room. 
Within the palette of neutrals, black is 
the most powerful: “We wanted punch- 
es of black in the sea of platinum, to 
ground the seating arrangements,” says 
Aman. The designers ebonized the Déco 
piano and fitted a black Belgian marble 
mantelpiece beneath the Picasso, with 
which it forms a striking contrast against 
the -reamy walls (a color chosen by 


Bill Katz, an art consultant who works 
with Emily Landau on her collections). 

Just off the living room, in a sitting 
room that had once been a master bath, 
there were no historic details to main- 
tain, so the space gravitates to a more 
contemporary feeling. The designers 
belted the room with a chair rail and 
then added a crown molding in a honey- 
colored stain and underlined it with a thin 
strip of chrome. Together the moldings 





_ provide a strong frame for two reading 
chairs and a sofa, each upholstered in 
_ leather. The designers showcase Emily 
_Landau’s Yixing ceramics—perhaps the 
most distinguished collection in the 
_ United States—on recessed shelves 
paneled in a honey-colored pearwood. 
The carpet balances the clean fields of 
color with traditional detail. A pho- 
togram by Adam Fuss of a grandson of 
Emily Landau’s presides over the setting. 


bate mei asia 
bat 
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There are two rings of guests in 
the stately dining room. The outer cir- 
cle is a convocation of modern immor- 
tals—Léger, Kline, Rothko, Picasso 
and Giacometti—each represented by a 
masterwork. The inner, more mortal 
ring of visitors sits on elegant Empire 
chairs under an 18th-century Russian 
pagoda chandelier with three tiers of 
cascading crystal. In a traditional apart- 
ment occupied by collectors with a 
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strong penchant for the contemporary, 
the Déco side table and a long Jacques- 
Emile Ruhlmann-inspired table form 
an aesthetic bridge between classicism 
and modernism. 
In a typically refined touch, the de- 
signers sign the room by upholstering 
of the end chairs with squares 
of silk in a tree-of-life pattern taken from 
a pair of Hermés scarves. The spaces are 
stately, but the wit is in the detail. 0 
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Architectural and Interior Design by Countess Angelika Bolza and Count Antonio Bolza 
Text by Elizabeth Lambert/Photography by Scott Frances 


Lert: Count Antonio Bolza and his 
wife, Countess Angelika, renovated 
two stone farmhouses on Castello di 
Reschio, their 2,000-acre estate in 
Umbria, Italy, for a businessman and 
his family. The houses are among 35 
on the estate that the Bolzas will 
restore for their new owners. 


Agove: A parterre separating the 
main house from the annex “was in- 
spired by traditional Italian gardens,” 
says the count. Manicured santoli- 
na and box hedge and glazed terra- 
cotta urns surround an octagonal 
French fountain. The paths are made 
of travertine and reclaimed bricks. 


his 16th-century 
farmhouse is a rare 
antique—authen- 
tic, unique and ir- 
replaceable,” says Count An- 
tonio Bolza. “If you bought 
an exceptionally fine antique 
chair, you would restore it 
carefully and put it in the 
right setting. That’s exactly 
what we’re doing with the 
houses on the estate of Cas- 
tello di Reschio in Umbria.” 
All the farmhouses around 
the castle are between 500 
and 700 years oid—they are 


difficult to date because the 
same methods of construc- 
tion were used for centuries 
as new rooms were added for 
new brides. None were ever 
subjected to clumsy modern- 
ization. Not ever. 

The surrounding fields 
have never been treated with 
chemical fertilizers or sprays; 
the hillsides are filled with 
wild orchids, butterflies and 
the rare beetles that Bolza 
used to collect as a child but 
hadn’t seen since. This land 
is precious to him. 
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“We wanted a comfortable but tra- 
ditional Italian feel for the living 
room,” says Countess Angelika, who 
designed the interiors. A 15th-cen- 
tury brick arch divides the space, 
which was formerly a cattle stable. 
The Neapolitan bookcase dates 
from the 17th century. 





The count hadn’t meant 
to buy the estate. He had 
bought and restored a house 
in Italy and spotted a pic- 
turesque ruin nearby that he 
wanted to buy. He traced the 
owner, who said no and kept 
saying no until finally his an- 
swer was, “Why don’t you 
buy the whole thing?” 

“Well,” said Bolza,“what 
is the whole thing?” “Two 
thousand acres, a 900-year- 
old castle and 35 medieval 
farmhouses,” was the reply. 

The houses, built for ten- 


ant farmers, are isolated from 
one another because they 
were surrounded by crop- 
land. Some are on top of 
hills; others are hidden in 
valleys. All had been aban- 
doned in the 1950s and ’60s. 
Some had become so entan- 
gled in the woods that they 
could only be found with a 
bulldozer, but the ancient es- 
tate was still intact, a rare 
survivor because the fami- 
ly who owned it had four 
or five other estates to divide 
up among heirs. 





Count Antonio and _ his 
wife, Angelika, thought hard. 
This was special. It wouldn't 
be easy, but they had done 
their own farmhouse, “and 
that’s the best way to learn,” 
says the countess. 

She had taken a course in 
architectural restoration, and 
they had helped friends buy 
and convert old houses. They 
understood Italian permis- 
sions, and they knew the best 
sources, the skilled crafts- 
men. The couple could buy 
the estate and do what they 








| had been doing, but on a dif- 
ferent scale—sell the houses 
one at a time, restore them 
meticulously and then main- 
| tain them for the new owners. 
| The Bolzas took a deep 
breath and went to the bank. 
It’s a slow process. They 
undertake only a few houses 

| a year. “You can’t hurry this 
kind of craftsmanship, and 
each takes our total concen- 
| tration,” says Count Antonio. 
One of the couple’s most 
recent renovations is the 16th- 


| 
! 


| century “antique.” “Clients 
i 


| 









first see the houses as des- 
perate ruins, so at that point 
they need trust,” the count 
explains. “The owners of this 
house were particularly brave. 
It was pouring rain when 
they first clambered through 
the ruins, and the one high 
window let in very little light. 
As we felt our way around 
in the dark, I was asking them 
to believe that this could be 
a wonderful living room. 
They had to imagine that 
the tower once used to dry 
tobacco could be a guest- 
house, the barn and pigsties 
could be a new garden room 
and a loggia.” 

“Tt was, quite literally, a leap 
in the dark,” says the owner. 

The ruins had wild fig 
trees heavy with fruit, but no 
one was there to eat it. Stone 
paving was worn with the 
tracks of carts. Poppies and 
buttercups grew up to the 
doors but dared not enter 
the shadows. 

Countess Angelika began 
the restoration by walking 
through the empty rooms. 
“That’s the most challenging 
time,” she says. “It can be very 


ABOVE: The annex’s loggia “was built 
in the footprint of some pigsties,” 
notes the count. “The owners eat 
almost every meal outdoors, so we 
chose a site that takes full advantage 
of the view.” Handcrafted wrought 
iron chairs surround the table. The 


tiles on the wall depict a wine harvest. 





BELow: The frescoes in the dining 
room, painted by Countess Nencia 
Bolza, “were inspired by a room in 
the Palazzo Davanzati, in Florence,” 
says Count Antonio. “The design 
fits very well in a traditional farm- 
house.” The cantilevered staircase 
leads to the family room. 




























































































BELow: The tile mosaics on the floor 
and wall of the master bath “reflect 
a southern Italian influence,” ex- 
plains the count. “The floor is cool 
to walk on in the summer, and in the 
winter it’s heated from underneath.” 
His daughter-in-law created the 
faux-marbre pattern on the tub. 


ABOVE: “My wife met with the own- 
er’s daughter to discuss her prefer- 
ence for colors and textures before 
designing the girl’s bedroom,” says 
Count Antonio. “The result is cozy, 
with a bed custom-made by a local 
blacksmith to fit precisely in the dif- 
ficult corner under a sloping roof.” 

















3 





poignant. A shaft of light picks 
up something left behind—a 
shoe, a doll, a broken piece of 
furniture, a hiding place in 
the walls where the farmer 
would secrete a little of the 


hours later and have a logical | 

layout of the rooms in my }! 
head,” she explains. “There §! 
may be problems as we work J}! 
out details, but I always stick || 
with those first instinctive 




















estate tobacco. 

“T walk into these spaces 
with no idea what the house 
should be. I walk out several 


ideas, thought out in the §) 


gloom of light through a hole 
in the roof as I pick my way 
across treacherous floors.” 














The stables occupied the 
first floor; consequently, al- 
though the space had won- 
derful brick arches, the ceil- 
ings were low, and the only 
window was high. The Bol- 
zas lowered the floors, un- 
derpinned the structure and 
added a new roof, some win- 
dows and doors, and a can- 


tilevered interior staircase. 

Their intent was to change 
the architecture as little as 
possible. “We used reclaimed 
floor and roof tiles, bricks and 
stone. They can cost as much 
as gold bath fittings, but these 
houses are not for showing 
off,” says the countess. 

“T design each house to 


the owner’s specifications. 
This one began with their 
book on wall paintings in 
Italian palazzi. We need- 
ed something earlier and 
rougher, but the idea of fres- 
coes was right. It was a lo- 
cal tradition—some of the 
medieval houses of nearby 

continued on page 251 





Countess Nencia’s monochromat- 
ic landscapes on the walls in the 
master bedroom “resemble an old- 
master drawing,” says Countess 
Angelika. An 18th-century Italian 
chandelier hangs from one of the 
poplar beams. Pierre Frey drapery 
fabric in study, at rear. 
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Romancing the Lodge 


CASUAL GRANDEUR ON A LAKE MICHIGAN BAY 


hen Deborah 

Guerrera and 

Casey Cowell 

married a few 
years ago, their lives changed 
more or less overnight. Sud- 
denly, as parents of a com- 
bined family that included 
five children, they had to have 
more space—lots of it, and 
fast. “We needed to get quite 
a few bedrooms in a hurry,” 
says Cowell. “If it took five 
years to do it and the kids 
were long gone, what would 
be the point of that?” 


Architecture by Searl and Associates/Interior D 


As one of the fathers of the 
modern modem, Cowell has 
made a profession out of mov- 
ing at lightning speed. After 
he cofounded U.S. Robotics 
with some college friends 
back in the mid-1970s, “we 
rode the modem into the age 
of the microprocessor,” he 
explains. “We made it better 
and faster and less expensive.” 
So there was nothing daunt- 
ing about commissioning a 
house. Working with a tried- 
and-true team that included 
architect Linda Searl and proj- 


Text by Penelope Rowlands/Photography by Ma go 
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ect designer Ann Blossfeld (of 
the Chicago firm Searl and 
Associates), and interior de- 
signer Nancy Willert, Cow- 
ell shot forward at his usual 
breakneck pace. Within 15 
months of buying property 
near the charmingly old-fash- 
ioned resort of ‘Traverse City, 
Michigan—“the epitome of a 
beautiful midwestern town,” 
as Guerrera describes it—the 
couple and their brood moved 
into their completed home. 
“I call it a modern lodge,” 
Searl says of this massive 


ABOVE: Casey Cowell and Deborah 
Guerrera commissioned architect 
Linda Searl, of Searl and Associates, 
to construct a lodgelike house on the 
shore of a Lake Michigan bay. Cozy, . 
spacious interiors were created by 
Searl, project designer Ann Bloss- 
feld and consultant Nancy Willert. 


OpposiTe: Enrique Santana’s Civic 
Opera Building hangs in the entrance 
hall, beyond which is the living room. 
The main staircase, with an anegré 
balustrade, leads to the second-floor 
bridge. The beams and columns 
were crafted from Douglas fir. Chris- 
tian Liaigre bench from Holly Hunt. 


' by Nancy Willert and Searl and Associates 
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Opposite: Frank Martin’s Lacewoods, 
1994, is near an Indiana limestone 
wall, with a fireplace, in the living 
room. Christian Liaigre’sofas and 

| Dakota Jackson chair, with Edelman 

| leather and pillow suede, from Holly 
Hunt. Kerry Joyce low table from 
Holly Hunt. Todd Hase side tables. 


Azove: “The dining room is defined 
by a glass wall, with wood trusses, 
to the west and a stone wall to the 
south,” notes Searl. “A feeling 

of warmth and openness is intend- 


ed. At the same time, the materials 
suggest a casual elegance.” ‘The 


ble runner fabric is from Donghia. 








| house, which was inspired by 
some of the great structures 
she’d encountered in Yose- 
mite, Yellowstone and other 
western parks. She thought 
the casual grandeur of lodge 
architecture, with its huge 
volumes and its copious use 
of wood and stone, would 
be perfect for these clients. 
“Those spaces are so wonder- 
ful and comfortable. They’re 
like the way Casey and Deb 
live. They like to entertain, 
but they’re casual about it. 
The idea of this house is that 
it’s easy to live in all the time.” 
Searl has done five projects 
with Cowell. “We were on the 
same wavelength by the time 
we got to this house,” the ar- 
chitect says. In some ways, the 
project was a homecoming for 
Cowell, who’d spent child- 
hood summers, as well as some 
adult years, in woodsy north- 
ern Michigan—a landscape he 


Opposite: Joan Miré’s Serie Barcelo- 
na 1973 is at the end of the second- 
floor bridge, which provides access 
from the master suite to a stair- 
case that leads to the kitchen and the 
family room below. “It defines the 
north-south axis and captures views 
of the lake,” says Searl. 








Asove: A closet and two vanities, in 
the master bath, are opposite a row 
of tall windows that look to the 
courtyard and flood the space with 
natural light. Marble countertops 
offset ash cabinetry and window 
trim and a cedar ceiling and truss- 


es. Tub and sink from Kohler. 





Lerr: Seaway, 1996, by Emmi White- 
horse hangs above the bed in the 
master bedroom. Sear] used an In- 
diana limestone wall to “add strong 
texture,” she says. Windows, with 
smooth wood frames, break up the 
rough surface and offer southwest- 
ern vistas of the water. 


wanted to experience as fully 
as possible. “I like to have a 
lot of glass. When you're in- 
side the house, you want to 
feel as if you’re outside.” Built 
on a sloping site on a bay 
shore near Lake Michigan— 
known to some midwestern- 
ers as “the Third Coast”—the 
residence takes full advan- 
tage of the beauty of its site. 
The house is made up of 
three intersecting wings, with 
the main living spaces—in- 
cluding 28-foot-high living 
and dining rooms—in the 
wing that runs from north to 
south. Two other wings run 
on an east-west axis: One of 
these comprises two of the 
children’s bedrooms, guest 
rooms, a sitting room, the li- 
brary and the master suite; 
the other, the kitchen, the lab, 
the family room and more 
bedrooms. Almost anywhere 
you look, there is a view of 
the lake. “There’s always a des- 
tination at the end of these 
axes,” notes Searl. (The bed- 
room wing’s lower level, for 
example, ends in one of the 
house’s two screen porches.) 
Although the house is enor- 
mous—15,000 square feet— 
it appears smaller. Because 
it’s built into a hill, with three 
stories on one side and two on 
the other, from some angles 
it almost seems to disappear. 
The house’s centerpiece is 
its soaring, formal living area 
and the 100-foot-long bridge 


that traverses it—“a per- 





































































































COURTESY SEARL AND ASSOCIATES 


ABove: The poolhouse features a 
copper roof and a cedar trellis and 
columns. Bluestone paving sur- 
rounds the pool. BELOw: The first- 
floor plan. “The residence is orga- 
nized into three intersecting wings,” 
notes Searl. “The main living spaces 
are located in the largest wing.” 


/ 
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Ricut: “The courtyard is defined by 
the two smaller wings of the house,” 
Searl says. “It’s a place for enter- 
taining and sunning when guests are 
swimming or boating on the bay.” 
Landscape architect Maria Smith- 
burg, of Artemisia, designed the 
plantings to accommodate the views. 
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fect connection,” according 
to Guerrera. Located on the 
second floor, this dizzyingly 
open walkway runs parallel to 
the dining and living rooms’ 
sheer glass walls and con- 
nects the master suite to a 
staircase that leads to the 
kitchen and the family room. 
“When you’re up there, it’s 
as if you’re floating in mid- 
air,” Cowell says. 

For all of its transparency, 
this is a house that, in keep- 
ing with the local vernacular, 
relies on stone and wood. On 
one second-floor landing, all 
of the major components used 
in the house can be seen, in- 
cluding cedar ceiling beams 
with black steel plates, stone 
walls, anegré railings and col- 
umns of Douglas fir. “There 
was this kind of system of 
parts,” Searl explains. “We 
wanted to pare things down 
and keep them interrelated.” 
Most of the woods used—in- 
cluding ash, which predomi- 
nates—are local, she adds. 

Lavish attention was spent 
on the stone, which Cowell 
wanted to be rough-cut. “The 
house is very clean and crisp 
in parts,” he says. “We want- 





ed to soften that and add tex- 
ture.” They installed a copper- 
shingled roof, which would 
become greener over time. 
“Between the strong stone 
and the tingeing copper, the 
house has a natural feel,” re- 
marks Cowell. 

That the client, who’s now 
an investor, is still an inven- 
tor at heart is evident in the 
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| For all of its transparency, this is a house that, in keeping 
| with the local vernacular, relies on stone and wood. 
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house’s numerous playful de- 
tails. “’m reasonably idiosyn- 
cratic, if not eccentric, when it 
comes to these things,” he ad- 
mits. Several rooms foster dis- 
covery and play, including a 


crafts room where kids—and 
adults, for that matter—are 
encouraged to let go and even 
paint on the walls. In the elec- 
tronics lab, on the house’s low- 


er level, one can toy with such 
amazing gear as massive print- 
ers (for making outsize pho- 
tographic prints), oscilloscopes 
and frequency counters. 
Almost every room has one 
whimsical element or anoth- 
er. In the master bath, a fold- 
down table swivels out from 
the side of the tub. Cowell and 
Searl worked out the table’s 
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design together several resi- 
dences ago, and it now fig- 
ures in all of his homes. “It’s 
sort of his meditation place,” 
says the architect. Here, he 
reads the morning newspa- 
per and indulges in paper- 
work—with the occasional 
predictably soggy outcome. 
Cowell, who’s an avid fly fish- 
erman, also finds this surf: 


to be an excellent place for 
tying fish flies. And he doesn’t 
rule out other uses: “Nothing 
prevents you from putting 
hors d’oeuvres, a bottle of 

wine and a candle on it.” 
Working with such an in- 
ventive client and following 
through on even the most 
scattered-sounding concepts 
continued on page 284 
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Oaks frame the entrance to the Wil- ginia. Renovation of the main struc- 


Interior Desig a by Susan L. Winther liamsburg Inn, the Regency-style ho- _ ture’s interiors, headed by designer 
. tel Abby Aldrich and John D. Rocke- Susan L. Winther, was completed 
Text by James S, Wamsley feller, Jr., built in 1937 on the edge in 2001 to coincide with the living- 


Photography by Billy Cunningham of Colonial Williamsburg, in Vir- history museum’s 75th at 



























a 








“The Rockefellers wanted the inn 
to resemble a grand southern es- 
tate,” says Winther. “The spacious 
lobby conveys this feeling.” Sofas 
from Wood & Hogan and peri- 

od reproduction chairs rest on an 
antique rug. Schumacher drapery 
fabric, with Scalamandré trim. 


he was a tired old lady. 
The plumbing was 
terrible, the heating 
was almost nonexis- 
tent, and the plaster was 
cracked.” Such was the state 
of the Williamsburg Inn a 
mere two years ago, recalls 
Susan L. Winther, Colonial 
Williamsburg’s director of in- 
terior design. As if that weren't 


enough, “the guest rooms 





and baths were just too small.” 

Those deficiencies called 
for nothing less than a to- 
tal renovation of the luxury 
inn that opened in 1937 un- 
der the personal supervision 
of John D. Rockefeller, Jr., 
and his wife, Abby Aldrich 
Rockefeller, who had launched 
the restoration of Virginia’s 
18th-century capital 10 years 
before. It was a kind of crown- 





ing touch. “They thought of 
this as their guesthouse for 
America,” says Winther. “It 
reflected their way of living 
in a rather formal but com- 
fortable style. So the most 
important thing was to keep 
the integrity of the building, 
in its furnishings and archi- 
tecture. We weren’t trying to 
do something new. We were 
trying to step back and appre- 





(i 





| ciate what had come before.” 





What came before is al- 
ways of maximum impor- 
tance at Virginia’s Colonial 
showplace, where—across 
301 acres—88 original build- 
ings and more than 300 recon- 
structions form the largest 
living-history museum in the 
United States. What makes 
the Williamsburg Inn differ- 
ent from anything else in that 


“We weren't trying to do something new. We were trying 
to step back and appreciate what had come before.” 


Ricut: Eighteenth-century portraits 
of prominent Virginians Warner 
Lewis, Jr., and Mary Chiswell Lewis, 
attributed to Charles Wilson Peale, 
hang in the corridor leading to the 
dining room. A pair of candlesticks 
made by a local silversmith rest on a 
Wood & Hogan demilune table. 


august company of vintage 
buildings is that the Rocke- 
fellers deliberately marked it 
with the style of another pe- 
riod: Regency. 

“They wanted something 
that would not be confused 
with the historic area,” says 
Winther, although they set 
the inn on its very margin. 
“They wanted you to feel 
that once you had crossed 
Francis Street, you were out 
of the historic area and into 
another time.” 

Winther and Ed Chappell, 
Colonial Williamsburg’s chief 
architectural historian, point 
to a clear connection between 
the inn’s architecture and that 
of certain western Virginia 
spa hotels, like Old Sweet 
Springs and the ones in White 
Sulphur Springs, that were 
wildly popular in the first half 
of the 19th century. “Clear- 
ly that was the inspiration,” 
Chappell says. 

The inn would be a par- 
agon of modern comfort— 
the first hotel in America to 
be air-conditioned. As years 
passed, the lengthening guest 
register included the sig- 
natures of Elizabeth II, Sir 
Winston Churchill and sev- 
eral US. presidents. The lo- 
cation proved to be ideal: 
From the front door, it was 
a minute’s walk to the center 
of the restored area; to the 
rear there stretched enough 
open space to accommodate 
two 18-hole golf courses, one 
nine-hole executive course, 
eight tennis courts, lawn bowl- 
ing and croquet greens, and 














ABove: Original architectural draw- 
ings and streetscapes by Perry, Shaw 
& Hepburn—Colonial Williams- 
burg’s restoration architects—are 
the focus of the new Restoration Bar. 
The walls are adorned with tooled 
and gilded leather borders that once 
hung in the governor’s house. 
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“Fach one has its own personality, 


Winther says of the 62 guest rooms. 


“Traditional design offers a great 
sense of comfort and understated 
elegance.” ABOVE: In one room, a 
1930s low table rests on a Karastan 
rug. A Stickley table is by the sofa. 


Scalamandré drapery and bed fabrics. 
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three swimming pools. There 
was even room next door for 
the now world-famous Ab- 
by Aldrich Rockefeller Folk 
Art Museum. 

‘This was the scene as work 
began on the yearlong re- 
newal, starting with a thor- 
ough evisceration of the 


“tired old lady.” Ceilings and 
walls came down for a re- 
placement of 


ll utility sys- 


tems and for a reduction in 
the number of guest rooms 
from 100 to 62. For guests al- 
ready familiar with the inn, 
the expanded rooms would 
become the most noticeably 
different feature. The new 
plan also shifted the recep- 
tion desk so that it’s set back 
from the lobby, taming the 
business bustle and encourag- 
ing a country house feeling. 


An understated attention to 
detail shines clearly through- 
out the inn. The original 
1937 Kittinger furniture, still 
sturdy after 65 years of use, 
was refurbished and rein- 
stalled. New reproductions 
came from Stickley and Har- 
rison Higgins of Richmond. 
“We copied period designs 
exactly,” says Winther. “We 
didn’t do an adaptation or a 





| Ricut: A bow bridge crosses a pond 
near the finishing hole of the Gold 
| Course, one of two designed by 
Robert Trent Jones, Sr., and his son 
Rees Jones at the Golden Horseshoe 

| Golf Club. The 300-acre grounds 
also include eight tennis courts, 

| three pools and a fitness center. 


“The focus of the hotel is on luxury 
and fine quality without neglecting 
function and necessities,” says Win- 

ther. Ricut: In warm weather guests 
dine on the Regency Room terrace, 

overlooking the greens. The chairs 
surrounding the table are decorat- 

ed with star and dolphin motifs. 


stylistic version of a wing 
chair or sofa; we did it the 
Way it was done in that era.” 

All draperies and fabrics 
were copied from authen- 
tic period models. Colonial 
Williamsburg’s own work- 
shops fabricated the draper- 


ies and upholstered some of 


the furniture for the guest 
rooms. Pelmets with gilt trim 
accent many of the windows. 
Down every corridor, in every 
room, hang antique prints— 
many of them Audubons and 
Goulds—interspersed with 
a selection of English land- 
scapes. And display cases 
hold choice pieces of Chinese 
porcelain from the Rocke- 
fellers’ collection. 

For all their determination 
to follow the Rockefellers’ 
original themes, the inn’s ren- 
ovators did blaze one new 
trail: They added a bar, whose 
absence heretofore had cre- 
ated a sometimes awkward 
void. The Restoration Bar is a 


an en il i 
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masterpiece: clubby, welcom- 
ing and definitely different. 
The bar’s walls are hung 
with original architectur- 
al drawings from the early 
days of Colonial Williams- 
burg’s restoration, including 
a number of small color draw- 
ings of Williamsburg streets. 
These charming little scenes 
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are the actual ones made for 
Rockefeller by architects at 
Perry, Shaw & Hepburn so 
that he could see how each 
block of his project would 
eventually look. Now the 
drawings themselves have be- 
come historical artifacts as yet 
another layer of time descends 
on old Williamsburg. 0 
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rchitecture by Michael J. Ernemann/Interior Design by Tom Scheerer 
fext by Dena Kaye/Photography by David O. Marlow 





















¥\ CONTEMPORARY COLORADO HOUSE CAPTURES THE LANDSCAPE 


ABOVE: Architect Michael J. Erne- 
mann and designer Tom Scheerer 
collaborated on a 5,000-square- 
“foot, 15-room contemporary resi- 
“dence for Domenico and Eleanore 
De Sole in Snowmass Village, Col- 
prado. The house is aligned with 

e backbone of a mountain ridge. 


Opposite: The window walls in the 
iving area “offer an opportunity to 
onnect with the magnificent nat- 

ral setting,” notes Ernemann. The 
round tables are vintage Eero Saari- 
nen. Bielecky Brothers wicker chairs, 
ith Donghia seat cushion fabric. 

arpet from Morjikian. 





erenely perched on a ridge in 
Snowmass Village, Colorado, 
the butterscotch-and-gray rect- 
angular house keeps its drama to 
itself until you get inside. Only then do 
you see and feel what living in Colorado 
is all about: the eternal and ever-chang- 
ing spectacle of mountain vistas. “No 
matter where you are in the house, even 
in the bathtub, you have a great view,” 
says Italian-born owner Domenico De 
Sole, president and CEO of Gucci 
Group N.V. “The outside dominates. 
That is the theme of our house.” 
This leitmotiv reveals itself slowly. 





The cherrywood front door leads into a 
small entrance hall with an open stair- 
way to the second floor. As you reach 
the landing, a mountainscape peeks 
through a small window, but brace 
yourself for glory in the living area and 
kitchen. Stretched out before you, 
through two window walls divided into 
sections by cherrywood frames, is the 
panorama of Independence Pass and the 
Continental Divide. These defining As- 
pen landmarks, the route silver prospec- 
tors took into town in the late 1800s, 
form imposing shoulder-to-shoulder 
jagged green peaks in summer and 
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snowcapped summits in winter. “This is 
the view,” says Eleanore De Sole, “that 
made the lot perfect.” 

While the Aspen/Snowmass area is a 
loved and familiar place for the De Soles 
and their two daughters, the house rep- 
resents a new moon in their lives. “Our 
objective was to have a place to spend 
time when Domenico retires,” Says 
Eleanore De Sole, who admits that date 
keeps getting pushed back and whose 
practical nature is such that she’s going 
to wait until then to finish the gar- 
den. In addition, since they have lived 
amid English and American antiques in 
Washington, D.C., at their current Bel- 
gravia residence in London and in the 
frescoed splendor of the Frescobaldi 
apartment in Florence, a period change 
went hand in hand with a lifestyle shift. 

“I wanted a modern, dramatic, beau- 
tifully built house with emphasis on the 
mountain views. Even the placement of 
my art is low-key,” says Domenico De 
Sole, referring to works by contempo- 
rary Italian artists Lucio Fontana, Gior- 
gio Morandi and Piero Manzoni. “It’s 
out of respect for the beauty of the 
mountains.” Eleanore De Sole asked for 
a warm, contemporary—“but not too 
minimalist”—look that maximized the 
natural setting. “I asked the De Soles for 
seven words to capture the essence of 
the house,” Aspen architect Michael J. 
Ernemann says of a tool that promoted 
dialogue and created a context for major 
decisions. “Their choices were ‘maxi- 
mum views,’ ‘adaptable,’ ‘simple living,’ 
‘open’ and ‘sleek lines.’ ” 

Enthroning nature meant bringing 
the outdoors inside and vice versa. “I 
wanted to lead the eye with details,” 
Ernemann says. He chose a Colorado 
buff sandstone floor inside and out and 
a zinc ceiling that extends from the 
breakfast nook to become the exterior 
roof of a terrace. A consciously limited 
selection of primary materials used in 
different ways establishes a simplicity 
and a sense of quiet. Eleanore De Sole 
calls it “a unity of style.” 

The layout provides flexibility for the 


The living area and kitchen, left, 
and dining area, right, are “open, 
free-flowing spaces to accommo- 
date leisurely living and relaxed en- 
tertaining,” says Ernemann. Lucio 
Fontana’s red Concetto Spaziale, At- 
tese, 1960, hangs in the dining area, 
near Helmut Dorner’s 1994 d+i. 




















Enthroning nature meant bringing the outdoors 
inside and vice versa. “| wanted to lead the eye with 
details,” architect Michael J. Ernemann says. 
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De Soles’ communal and private mo- 
ments. “When it’s just the four of us, we 
tend to hang out in our own little areas,” 
she says. The house works for four as 
well as 40. The kitchen and living and 
dining areas flow together like unfet- 
tered currents of water. The living area 
is three steps down from the kitchen 
and the dining area, so even if it is full of 
people, the views remain intact. Parents 
and kids have separate TV rooms, and 
Domenico De Sole has an office, known 
as the sanctuary, replete with his sailing 
trophies, where he can work, read or be 
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alone with the view. “I love the kitchen,” 
says Eleanore De Sole, the self-de- 
scribed “glue” of the family. “We can 
have fashion people to dinner, and it’s 
never catered. I like it that way. We’re 
simple people and haven’t changed 
since the day we met.” 

The interiors are as inviting as the 
smell of freshly baked bread. “My goal 
was to create a décor that bridged the 
clean, modernist element of the house 
itself and the De Soles’ desire for com- 
fort, function, easy maintenance and 
relaxed living,” says designer Tom Scheer- 


Two untitled 1999 watercolors by 
Callum Innes are on a guest room 
wall above an Edward Wormley 
writing table, circa 1962. “I chose an 
interior shutter rather than draper- 
ies for the ‘snapshot’ window,” says 
Scheerer. “It’s more dramatic.” The 
frame and shutter are cherrywood. 


er. “It would have been easy just to fill 
the house with modernist pieces, but I 
think it’s stultifying to have everything 
come from one period.” ‘To that end, he 
contrasts a modern laminate Saarinen 
dining table with wicker, classic uphol- 
stered sofas and English Arts and Crafts 
pieces that add a woodsy feel. For char- 
acter without clutter, each room has 
an “oddball” chair. “When you look in- 
to a room, the chair gives the space 
an immediate sense of animation,” he 
says. These pieces range from a vintage 
Hans Wegner Valet chair in the master 
bedroom to an Arne Jacobsen Egg in 
the sanctuary. “It was a little bit of a 
stretch,” Scheerer admits, “to convince 
them to buy a modern classic to throw 
their bathrobes over.” 

The palette of the house is estab- 
lished by neutral walls, cherrywood pan- 
eling and the stone-colored floors and 
carpeting. Scheerer chose the interior 
scheme to complement the landscape in 
both winter and summer. “I prefer earth 
tones with clear, unmuddied colors for 
accents,” he notes. The exposed steel 
trusses and support columns in the liv- — 
ing area and outside are the signature 
dark gray green of the Gucci shopping 
bag, but that is the only reference to 
company affairs. For a man such as 
Domenico De Sole, whose business is — 
all about image, this house is all about a 
family reality that is intimate. 0 
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In the late 1960s couturier Hubert 
de Givenchy (top) renovated his 
Napoleon III Paris apartment with 
designer Charles Sévigny. LEFT: 
An armoire and a desk by Boulle 
and Mir6’s L’Oiseau Migrateur, 
1968, share the salon. At right is a 
leather-covered Régence armchair. 





| REMEMBERING THE FASHION DESIGNER’S RUE FABERT RESIDENCE 


ertain apartments 
stand out as bench- 
marks in the history 
of taste. Once they 
have done their spell in the 
inevitable limbo of neglect, 
they reclaim their places at 
the forefront and shine with 
renewed symbolic luster. Such 
has been the case, for instance, 
with fashion legend Jeanne 
Lanvin’s apartment—origi- 
nally designed for her by Ar- 
mand-Albert Rateau—which 
was partially dismantled and 
left lying in storage until the 
Comte de Polignac inherited 
it and handed it over to the 
Musée des Arts Décoratifs. 


ABove: Grand Pan, a 1946 drawing 
by Picasso, hangs across from Ap- 
parat d’une Danse, a 1960 Jean Arp 
bronze, in the entrance hall. Cen- 
tering the console is an Arnaldo Po- 
modoro spherical sculpture. Beyond 
the door rests a 17th-century Italian 
figure of a wounded young Gaul. 
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ABOVE: The imposing copper-and- 
shell-decorated Boulle armoire in 
the salon displays a collection of Chi- 
nese mirror-black vases. Arranged 
on the table are a late-17th-century 
Italian bronze horse and mother- 
of-pearl-encrusted vases on bronze- 
doré mounts attributed to Bernini. 


Among the décors created 
by or for couturiers, the con- 
tribution of Hubert de Gi- 
venchy ranks very high. His 
houses in Paris, Hotel de Ca- 
voie and Hétel Orouer (see 
Architectural Digest, October 
1994), his country house Le 
Jonchet and his villa at St.- 
Jean-Cap-Ferrat have all re- 
flected a personal style that 
was alert to architectural pro- 
portions and harmonious mix- 
tures of objects and works 
of art, while retaining a zest 
for comfort and a simple de- 
light in life. 

The Givenchy style, which 
evolved in the world of cou- 
ture beginning with his early 
contact with Crist6bal Balen- 
claga, seems to have developed 
with the same ease in the 
wor!d of decoration. The ef- 
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fect of his style became clear 
when Christie’s mounted an 
auction of his objects in 1997 
that included George II’s sil- 
ver chandelier designed by 
William Kent, Boulle furni- 
ture and Renaissance bronzes. 
The sale won many converts 
to Givenchy’s late-18th-centu- 
ry grand seigneur approach 
to interior decoration. 
Designed in 1968-69, Gi- 
venchy’s apartment on the rue 
Fabert represented the first 
stage of his long decorative 
ey. “Back then I hadn’t 
1 much beyond En- 
glish mahogany furniture and 
articulated silver fishes on 
low tables,” remembers Gi- 
venchy, with a wry smile. 
“Like many other people, I 
had come under the spell of 
the fashion for all things 
English started by Madeleine 
Castaing and her circle.” 
The apartment, which was 
on the piano nobile of a Napo- 
leon III town house, still had 
its original salon with beige- 
and-goid faux paneling, and 
it offered enough space for 


bedrooms, a dining room and 
service rooms. One specific 
purchase supplied the stimu- 
lus for the rest of the décor— 
an armoire by André-Charles 
Boulle, first spotted in an ex- 
hibition at the Musée des Arts 
Décoratifs, then seen again 
in the apartment of artist 


José Maria Sert. This excep- 
tional piece was an example, | 
as Givenchy says, of “the 
eerie way objects are simply 
meant for you.” 

Given that Givenchy’s plan 
was to construct his salon 
around the armoire, a ques- | 
tion arose: Should the whole | 





space reflect the style of Louis 
XIV? A visit to an apartment 
in Rome owned by his friends 
Gianni and Marella Agnelli 
provided the answer. It was 
full of wonderful things, but 
there was no overload—only a 
kind of sumptuous simplicity. 
The most remarkable aspect 


of it, according to Givenchy, 
was the commingling of mate- 
rials and styles: “Rope, cotton, 
gilt bronzes, garden furniture, 
a Régence cabinet and mod- 
ern art by Marino Marini, 
Manzu and Modigliani.” 
Another design that had 
made a strong impression on 


Givenchy was Helena Ruben- 
stein’s apartment on the Ile 
St.-Louis, created before the 
war by Louis Siie: It was a 
mixture of Boulle furniture, 
African art and paintings by 
Picasso, against a background 
of impeccably white stone. 
But it was the Agnelli apart- 


Givenchy moved the salon’s Louis 
XV marble mantel to the dining 
room, where mirrored panels—some 
concealing cupboards and doors— 
provide a backdrop for collages by 
Braque, right, and Nicolas de Staél, 





ABOVE: Grouped near the master 
bed are Greek Island by Ben Nichol- 
son, center; Fiir Tilly, 1923, by Kurt 
Schwitters, left; and a 1965 Miro oil. 
The marquetry-and-bronze-doré- 
accented commode is by Boulle. 


As Givenchy explains, “The mere acquisition 
of objects is far less interesting than 
finding out about them.” 


BreLow: Commanding the small 
terrace off the dining room is a 
sculpture by Pomodoro, which Gi- 
venchy commissioned for the apart- 
ment. “At night, lights play along 
its surfaces,” he once pointed out. 


ment that tipped the balance. 
“By the time I got back from 
Rome, the decision was made,” 
he recalls. “There would be no 
damask with the Boulle cabi- 
net. My next move was to call 
in Charles Sévigny.” 

Sévigny dislikes talking 
about himself and his interi- 
or designs. All he will say is 
that for him it was “an honor 
and a pleasure to work, as a 
friend, with Hubert de Gi- 
venchy.” At the time, Sévigny 
was winning plaudits for the 
decoration of the Moulin des 
Corbeaux (see Architectural 
Digest, March/April 1973), 


where, with the help of Yves 


Vidal, he had successfully in- 
tegrated modernist paintings 
and furniture with handsome 

old boiseries and tapestries. 
He and Givenchy decided 
to simplify the apartment by 
getting rid of all the stucco 
and passementerie, to bring 
it together by scrapping door- 
ways and passages, and to lay 
out a clear space within which 
the objects could interact. Sé- 
vigny stripped the walls, de- 
signed a new cornice and put 
in a false ceiling to hide the 
sound system and the projec- 
tors. A bronze mirror screen 
completed the mise-en-sceéne. 
continued on page 284 








LARRY KING LIVE 


BACK FROM THE RUINS 





continued from page 196 

in Germany. But from the time he 

was a little boy, he always loved fix- 

ing up houses. It’s true, though, that he 

and Suzanne believe there are two 
schools of design: going budget or do- 

ing it right.” 

Doing it right in this case meant ex- 
tensive reconstruction of the public 
rooms on the first floor. The living 
room was opened to the adjoining, 
more informal living room through two 
graceful, arched passageways, and a new 





“T wanted 
elegance—romantic 
rooms filled with 
emotion,” says Shawn 


Southwick-King. 





entrance to the garden was created with 
French doors. Floors were planed to 
a soft luster and moldings and walls 
glazed in shades of Venetian gold. Enge- 
mann and Barnes commissioned new 
decorative metalwork with an aged gilt 
patina for the grand staircase and or- 
chestrated a sequence of mellow finish- 
es throughout the house: trompe l’oeil 
masonry in the entrance hall, painted 
topiary panels in the dining room and 
computer-generated, hand-distressed 
frescoes of a 17th-century Italian dream 
scene, Landscape with Flight into Egypt, 
by Domenichino, for the second-floor 
gallery. The master suite, once so Ozzy 
Osbournesque, now resembles a bou- 
doir painted by Fragonard. 

“Not too shabby,” King concludes of 
his domain. He has just emerged from 
his dressing room in a burnt-orange 
shirt with a bold print tie and his signa- 
ture suspenders, ready for his show, and 
he seems relaxed—almost preternatu- 
rally. “I’m never nervous; it ain’t brain 
surgery,” he says of his nightly live en- 
gagement with the human comedy, 
“though a brain surgeon once told me 
that the easiest part of his day is pick- 
ing up the scalpel. I’m just an honest 
guy, grateful for his blessings, who 


e§ knows who he is, remembers where he 


came from and keeps asking the one 
simple question that makes life inter- 
esting: ‘Why?’” 0 





continued from page 253 
Cortona still have waces of them.” 

The Bolzas needed a good painter. 
Friends of their elder son, Count Bene- 
dikt Bolza, had recommended Princess 
Nencia Corsini, saying, “Remember 
this girl, she’s got talent.” Their son did 
remember her—he remembered her so 
well that she is now his wife. Which is, 
as they say, another story. 

Nencia Corsini lived in Florence 
and knew the vigorous geometric fres- 
coes in the 14th-century Palazzo Da- 
vanzati, once the home of merchants. 
They had the right feeling, so she in- 
terpreted them for the dining room. 
For a room above the pool, she paint- 
ed a garden wall hung with draper- 
ies, birds eyeing the cherries grow- 
ing over the wall, a lizard skittering 
along the base. For the master bedroom, 
she painted local scenes in red ocher 
on the walls. 

“T like to have at least one red room 
in every house,” explains the countess. 
“These are the earthy reds of Piero del- 
la Francesca. Arezzo is nearby, and these 
hills are his landscapes.” 

Each house is sold with two or three 
acres. The rest of the land belongs to 
the estate, so the views are protected. 

Umbrian farmers grew what was use- 
ful—carrots and potatoes rather than 
roses, olive and fruit trees rather than 
decorative cypresses. Now the hillsides 





“You can’t hurry this 
kind of craftsmanship. 
Each house takes our 
total concentration.” 





have been gently tamed as a setting for 
the houses. Rows of walnut and cherry 
trees and ribbons of lavender are set 
across the fields. Cypresses edge the 
roads, and clipped aromatic plants sur- 
round the house. 

The project began with ruins that 
held a previous family’s hopes and 
dreams. Count and Countess Bolza and 
the owners have rescued those dreams 
and added a few more of their own, 
always holding on to the integrity 
that is the core of these remarkable 
farmhouses. 1 
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continued from page 204 
of it as “a collaboration with the artist, 
present or absent.... One of the things I 
learned by trial and error is that if you 
hang different artists’ work by dominant 
colors that go together, you get visually 
interlocking pictures; otherwise what 
you get are clashes and unhappiness.” 
Whenever he brought a new painting 
home, he adds, it had to compete with 
what was already on the wall, “and that 
was a very acid test—there’s nothing 
like cheek-by-jowl comparison.” In the 


living room, for example, the portrait of 


his maternal grandfather (an art dealer 
in the Paris of the Belle Epoque who 
counted J. P.- Morgan among his clients) 
“holds up remarkably well, while the ones 
the same portraitist did of me don’t hold 


“T couldn’t resist Tangerine,” Emmerich 
says, pointing to a six-and-a-half-by-five- 
and-a-half-foot Helen Frankenthaler 
acrylic-on-canvas from 1964. “It touches 
one particular button—I’ve always loved 
orange.” The artist’s 1990 desert-driven 
Canyon Road, stretching out over a sofa, 
is purple and cream, but Emmerich 
couldn’t resist it, either. Radiant blue is 
the color of Frankenthaler’s wedding 
present to the Emmerichs: a small pic- 
ture that the couple sentimentally re- 
gard as “an intimation of the happy 
years of marriage that have followed it.” 

Orange blazes up again—in Adolph 
Gottlieb’s 1955 oil Quest, which Em- 
merich hung over the living room mantel 
“because it looks like a fire seen through 


mercial hair dryer to blow the pigment 
across the canvas.” 

Sky Gamut, a 1961 Morris Louis, 
runs, it seems limitlessly, down a living 
room wall. “There was much dispute 
about which was the better way to hang 
those Stripe paintings—whether upside 
down or right side up,” Emmerich 
notes. “I realized after living with some 
of them for some time that they were 
far more beautiful hung the way they 
were painted, that the color sequence 
was more satisfying if you went with the 
flow of how Louis composed the stripes 
that made up the picture.” 

Another Stripe painting from 1961 
can be found in the bedroom. “People 
constantly tell me pictures like that 





Embroidered on a pillow is André Emmerich’s professional motto: 
“Credo Ergo Exposito” (I believe, therefore I show). 





a candle to the best art in the apartment, 
and in fact I put them in storage.” The 
artist, it turns out, was Emmerich’s aunt, 
Germaine Verna. “When she felt warmly 
toward me she made me look like my 
mother, whom she adored,” he confides, 
“but when she was put out with me for 
some reason, she made me look like my 
father, whom she couldn’t bear.” 

On a living room windowsill sits a 1967 
brass table sculpture by Anthony Caro, 
which reminds Emmerich of “a Chardin 
or one of those 17th-century Dutch still 
lifes with a lemon peel and a drapery 
that goes over the edge.” On the floor 
is a 1975 Caro piece made out of un- 
worked stainless steel that the sculptor 
purchased from the estate of his friend 
David Smith. And on a table is Caro’s 
mid-1980s Si/ver Piece 21—an assem- 
blage sculpture (incorporating both re- 
worked and found forms of scrap silver) 
that Emmerich himself had a figurative 
hand in: “I walked into Tony’s studio 
one day in London and he was in the 
middle of making a 25th-wedding-anni- 
versary gift for his wife. I said he should 
make a whole series of these pieces, and 
he said, ‘Silver is too expensive.’ So I 
told him to take his Land Rover and fill 
it with the stuff silversmiths turn in to 
suppliers for re-melting, and ’d advance 
him the cost and then sell the work. 


282 


a grid.” He bought the picture “right off 
Adolph’s easel—still wet—and drove it 
home in the backseat of my little Nash 
Rambler convertible,” he recalls, adding, 
“With Adolph and his wife, Esther, I 
shared a passion for sailing—they kept a 
small sailboat in Brooklyn’s Sheeps- 
head Bay and I used to crew for them.” 

Hans Hofmann’s 1964 oil South Wind 
is all airy and happiness-enhancing. “He 
was a Bavarian, and the south wind in 
Bavaria is a harbinger of spring. This 
painting has the feeling of sky and sun; 
it’s light- -years remov ed from what I call 
the Wagnerian Hofmanns—those dense, 
dark, brooding ones that you tend to see 
in museums.” The Emmerichs’ high- 
gloss-green dining room harbors other 
Hofmanns, including two 1940s gouaches 
that “Susanne bought from me as a 
client and that consequently returned 
to me with our marriage.” 

The Sam Francis gouache-on-paper 
Blue Balls hanging across from South 
Wind, Emmerich describes as “a combi- 
nation of ‘controlled accident’ and dis- 
tinct design element.” Then suddenly— 
out of the blue, so to speak—he says, “If 
I myself were to paint, I’d like to paint 
like Sam. I mean, the way Sam painted. 


What I get from him is the infectious 
joy het took in the act itself, I once found 
him in his studio using a strong com- 


are too beautiful to keep hidden back 
there, but to me there are no walls that are 
more important—after all, they’re the 
first things I see in the morning and the 
last things I see at night.” The painting, 
titled 83, begins with a dark column, 
moves on to brighter, higher ones and 
ends ina sunlight not unlike the color of — 
the bedroom walls, which have a slight } 
blush of yellow to them. “What makes |} 
this particular picture so interesting is that ™ 
it documents how Louis leaves his Veil! 
paintings with their overlapping colors + 
behind and goes to the tightly abut-— 
ting, brilliantly colored stripes. It’s a } 
transition painting.” | 
In the entrance hall is Kenneth No-~ 
land’s effulgent Noon Afloat, from 1962. . 
“This work explains all by itself why / 
Noland continues to be so widely seen 
as the standard-bearer for color-field ip 
painting, which is now being enthusias- - 
tically rediscovered,” Emmerich insists, | 
going on to recount: “As excited and } 
elated as I was by the classic purity and } 
unique color sensibility of Noland’s ear- | 
ly circle pictures, I never bought one for 
myself; he was doing them so big at the: 
time that I had no room for them in the4 
apartment I was living in. But one day) 
he sent in two that were only four feet } 
square—I sold one immediately, and the 4 
continued on page 284 
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PLEASE CALL TOLL FREE ON 1-888-845-3487 FOR A PARIS CERAMICS BROCHURE ($10) 


SHOWROOMS: CHICAGO ¢ NEW YORK @ LOS ANGELES @ SAN FRANCISCO © GREENWICH © PALM BEACH © BOSTON @ ATLANTA @ LONDON 


Octagonal refined limestone with cabochons and refined limestone staircase www.parisceramics.com AD/10/02 
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" For over 35 years 
the Carlisle family 
has custom made 

traditional 
New England 
wood floors 


\ one at a time. 


Call for your FREE brochure. 
1-800-595-9663 
Colorado 


1-866-595-9663 
Toll Free 


Contact your designer or architect. 


www.wideplankflooring.com 
The Leading Name in Wide Plank Flooring 
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When exercise is a 
pleasure, fitness is easy... 
Swim against a smooth current adjustable to 
any speed or ability. Ideal for exercise, water 
aerobics, rehabilitation and fun. Just 8' x 15', 
an Endless Pool™ is simple to maintain, eco- 

nomical to run, easy to install inside or out. 


For Our Free Video or DVD 
Call (800) 233-0741, Ext. 2378 
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A joy to plan... 
qa joy to live in 


Post and beam 
homes designed by 
our architects to 
reflect your lifestyle 
and respect your 
budget. Each Deck 
House features soar- 
ing spaces and walls 
of glass that capture 
_ the essence of your 
home site. Exotic 
woods and naturally 
lit interiors reflect 
elements of nature. 
Order our Design 
Portfolio for $23 by 
phone, mail, or 
through our web site. 


Deck House, Inc. 
Dept. DARD & 
930 Main Street & e) 


Acton, MA 01720 


www.deckhouse.com + 800-7 


The finest collection of antique, 
custom, and contemporary 
pool tables in the world. 
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Mahogany 


Created for you, by hand, one at a time. 
Architects, designers and 

connoisseurs of the game have been 
acquiring the finest pool tables in the 
world from us for 80 years. Call for our 
new ‘35 limited edition 88 page catalog 
of handcrafted pool tables. We deliver 
and install tables anywhere. 


NEw YORK CITY 


1.800.252.8855 


BILLIARDS www.blattbilliards.com 


Since 1923 


Beautiful investments to play with... 
Also available through interior designers. 
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Ph: 843-884-4007 Fax: 843-884-7789 
414 Jessen Lane, Wando, SC 29492 © www.bauerinternational.com 
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* Easy installation & maintenance 


Prices start at $21,900 - factory direct prices available in some locations 
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Never compromise. 


Call SwimEx today: 800-877-7946 * www.swimex.com 
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Products and Services 
not readily available to the General Public 


Servicing New England and the World since 1989 


www.backbayshutter.com 


BACK BAY SHUTTER CO. 
INCORPORATED 
TEL: (781) 221-0100 * FAX: (781) 933-3326 


CUSTOM SHUTTERS & SHADES 
100% SERVICE / 0% ATTITUDE 


Through Your Design Professional 
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generate profits for you right at pointof- 
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potential by carrying it in your store. 
Your cutomers will appreciate the 
convenience - you'll enjoy the profits! 


No inventory investment - you pay nothing with your order 
* Earn 30% profit on every copy sold 
* Return unsold covers for full credit 
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IF you call right away, we'll send you a handsome lucite retail display rack 
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® Call 1-800-435-5003 x6078 and get started today! 
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including the purest Astan cashmere, soft New Zealand lambswool andrich cotton fe fom the American deep South 
Coverings in nineteenth-century Gothic désigns. Hand-tufting by segond and the veneration gullsten Hand side-stitching, 
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Exclusively in the United/States at Bedroom Eyes, 15507 N. Scottsdale Ra, Ste, 110, Spiga 85254, Scottsdale Road across from Robb & Stucky, 480-948:9488, 


Visit our website at Www, ebedrop " 
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Worldwide in-home delivery aval . 
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SPECIAL OFFER FOR ARCHITECTURAL DIGEST SUBSCRIBERS 


Whether your passion is politics, fiction or the arts, 
The New Yorker satisfies. 


It’s as simple as that. 


“If you don’t get 
_ THE NEW YORKER, 
— you just don't get it.” 


SAVE $138 


off the single-copy price 






| e side splitting cartoons 
, e brilliant fiction 


+4 e award-winning criticism 


_eE5 e short stories, long stories, 
eee popular culture and MORE! 












| eek after week, cover to cover, the content 
of The New Yorker is the talk of the town. 
Judge for yourself. Order now. 
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Only $25* for 46 issues. Save 84% off the cover price. 
INDULGE YOUR PASSION. GET THE NEW YORKER. IT SATISFIES. 


*Plus $3 postage and handling. — 


















































































































STROKES OF GENIUS 


ROMANCING THE LODGE 


HUBERT DE GIVENCHY 








continued from page 282 

other I planned to keep. Then one fine 
Saturday the director of a major univer- 
sity art museum came in, saw ‘mine’ and 
wanted to buy it, and I didn’t think it 
was right to stand in the way of Ken’s 
being represented in an important col- 
lection—so there went my beautiful 
small Noland! I thought, I'll just pick 
one out of the next group he does. But 
he went right over to painting chevrons 
and diamonds instead. A few years later, 
though, as luck would have it, the muse- 
um’s new director wanted to swap Noon 
Afloat for one of the diamond-shaped 
works. I said yes in a heartbeat, and the 
painting came home.” 

Emmerich’s professional life and No- 
land’s art literally came full circle at the 
same time. One of the first solo shows 
the dealer put on was Kenneth Noland 
circles; now some four decades later, all 
things having turned to a roundness, they 
were also the occasion of the gallery’s 
very last exhibition—with the image not 
just revisited but reinterpreted. Over 
one of the living room sofas is the circle 





“I tried to buy with my 
heart and not worry so 
much about what 


would sell,” André 


Emmerich explains. 





that Emmerich himself purchased from 
that valedictory gallery show: In the 
Pink. “I was drawn to it by the tender, 
luminous quality that it has—by its to- 
tally seductive translucence.” 

There can in fact be no better word 
for the luxurious lightness that André 
Emmerich’s own apartment possesses, 
and is destined never to lose, since what 
it radiates is far more than the sum of a 
couple of dozen pictures and sculptures 
with their importances—it is nothing 
less than an abiding belief in art it- 
self. “The apartment is a comfort in 
every way—climbing into a feather bed, 
that’s what it’s like, if you will,” he says. 
“Corbusier talked about housing as a 
machine for living, but as far as I’m 
concerned he left something out. Be- 
cause I want to do more than live—I want 


to be happy. And,” he adds, “I am.” 0 
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continued from page 263 

is a privilege, asserts Searl. “He lets you 
create an idea. He lets you go with it. 
You can really explore your creativity. 
Many clients don’t have that kind of 
confidence.” That this one does is evi- 
dent everywhere, down to the close jux- 
taposition of the study with the master 
bedroom. This positioning was critical, 
since, Cowell says, “I do my best thinking 
when I first wake up. I like to be within 
a minute or two of my study. It makes a 
difference.” He finds that the room itself 
provides inspiration. Three of its walls are 
made predominately of glass, and “when 
youre in the study, you think you’re on 
the prow of a ship, right over the water.” 

The interior was a collaboration 
among Searl, Blossfeld and Willert. “I 
wanted the house to be comfortable and 
cozy for being so large,” says Guerrera. 
A realist, she knew the interior would 
have to stand up to quantities of teen- 
agers in full hanging-out mode. She fa- 
vored “slouchy sofas” and informal but 
beautiful fabrics. “We needed them to 
withstand salsa spills,” she says. “There 
are no silks.” Willert designed the house’s 
bright, often geometric-patterned car- 
pets, with input from Guerrera, who de- 
lighted in adding “little whimsical secrets” 
throughout, including the five small fish, 
representing the children, that are woven 
into a corner of the dining room rug. 

“I wanted to keep it very minimal and 
contemporary and playful,” says the de- 
signer, who’s based in Milwaukee. “That 
was my challenge, to make it feel like a 
home.” Willert gravitated toward casual 
yet highly stylized pieces, such as an 
angular chair and, next to it, an ele- 
gant, surprising occasional table—one 
of two—in the living room. The massive 
photographic monoprint on a nearby 
wall, Lacewoods by Frank Martin, com- 
plements the lakescape that is seen 
through the massive opposite window. 
The art is “pretty eclectic,” says Cowell. 
“It’s things we picked up here and there. 
Just things we like.” 

Now that the project is done, Willert 
is the first to say the interior still feels 
incomplete. One thing is missing. “I was 
going to hang a racing scull above the 
bed in the master suite,” she says, “be- 
cause I have room to do it and it would 
be so beautiful.” But she hasn’t found 
the right boat yet. Still, you sense that, 
when she does, her clients will approve. 0 
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Once the architectural shell was fin- 
ished, the objects and furnishings found 
their places without difficulty. But “dec- 
oration isn’t just a matter of pushing dé- 


cor into a neutral area,” says Sévigny. In | 


this case, the Boulle armoire was the 


dominant feature of the composition. | 


Lined as it was with the same kind of 
bronze mirror used to make the screen, it 
“vanished” when its doors were open, 
which drew the eye to the fine collection 
of gold-patterned lacquered vases inside. 

The bronze mirrored low table was 
laden with gilt bronzes and Chinese ob- 
jects in mirror-black lacquer. The overall 


black-gold tonality enhanced the somber | 


harmonies of a Rothko and the azure 
blue of a painting by Mir6. On the 
rough-textured rug, the furniture and 
chairs designed by Sévigny seemed to 
float around the table. “I like to concen- 
trate on my friends’ conversations and 
not feel obliged to move from one 
group to another,” is Givenchy’s com- 
ment on the arrangement. 

He’s a genuine collector—even though 
he hates the word—and he has always tak- 
en a special delight in the histories of his 
objects, the random changes and coinci- 
dences they have undergone and the ways 
their successive owners have viewed 
them. As Givenchy explains, “The mere 
acquisition of objects is far less interest- 
ing than finding out about them and com- 
paring the imagined with the possible.” 

‘Today Hubert de Givenchy is still col- 
lecting, even though he has moved on 
from the rue Fabert. From his current 
base—a town house on the rue de Gre- 
nelle—he remains a familiar figure in the 
antiques shops of the Left Bank and at 


various auctions. He appreciates “very — 


beautiful Empire furniture” and has redis- 
covered Fernand Léger, whose work he 
acquires for his house in the country. Now 


retired from couture and from his work at | 


Christie’s, he devotes himself to his own 
art, which consists of Cubist-style collages 
made with string and cardboard—mod- 
est materials that he paints in gouache and 
oils and places in antique frames. These 
collages share the walls of his chateau 


with the remaining pieces of modern art | 


from the rue Fabert apartment—a large 
Picasso drawing, a painting by Ben 
Nicholson and a blue oil by Miré—the 
latter being one of the beautiful, poetic 
pieces that so enlivened its beige salon. 0 
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F : This charming sitting room (14' x 10') was designed completely 
th ornamentation from the Petitsin design portfolio. Paned mirrors 
ire added to enhance the feeling of intimate opulance reflective of an 
) past. The wall decorations were installed by 2 carpenters in 5 days. 
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As | See It, #2 in a series 
by David LaChapelle. 
The infinitely adjustable 
1-800-4- KOHLER, 
kohler.com/waterhaven 



































Endow your skin with amazing powers. 


Re-Nutriv 
Ultimate Lifting Creme 


This ultimate “youth-keeping” creme newly empowers skin to fight 
visible aging. Precedent-setting technology and the rarest ingredients let 
you enjoy a radiant, lifted look—instantly. In time, skin's “inner cushion” 


is reinforced, outer defenses strenethened 


www.esteelauder.com 


FSTEE LAUDER 


Defining Beauty 
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Theres no 
more beautiful upholstery 
in the world... 
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Now see new lift, new life. Overnight. 


New. Resilience Lift OverNight 
Face and Throat Creme 


Unique to mid-life skin—nighttime dehydration 
and hormonal fluctuations which lower collagen 
production. This breakthrough formula with our 
exclusive OverNight Revival Complex begins to 
rebuild natural collagen while epidermal cells 
are infused with intense moisture. Breathe in the 
calming scent and sleep tight. You'll see firmer, 
lifted, more radiant skin by morning. 


www.esteelauder.com 


ESTEE LAUDER 


Defining Beauty 
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Bracelet in 18K Gold with Diamonds 


MILANO 


Saks Fifth Avenue 
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Ring in 18K Gold with Diamonds 
and Rhodolite Center Stones 


Di MODOLO 
The Flagship Boutique 
635 Madison Avenue at 59th Street 
New York City 
212.644.6564 
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| STRASS® - the original | 
Swarovski crystal creates fascinating ligh 









r 


STRASS® crystal components make your rooms radiate with joie de vivre and 
elegance. Totally unsurpassed in purity, beauty and brilliance. Each component 













bears the STRASS® signature , permanently laser engraved within the crystal. e 

This gives you the guarantee Md the original. = SWAROVSKI A 
Ss os - COMPONENTS ®*&} 
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An Antique Tabriz Carpet, Circa 1870 - 7’ x 112° 


London 





BY APPOINTMENT 
TO H.R.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON « LOS ANGELES 


Los Angeles 8600 Melrose Avenue California 90069 USA Telephone 310-652-9999 


56 South Audley Street W1K 2QJ United Kingdom Telephone 020-7499-5602 


Visit our new website Www.mansourrug.comMm 
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ENGLISH FURNIT 


Cea aae SHOWROOMS 


Cuesuire The Original Shop 01270 626 869 
OT ola OLS Ia eam et 3 PAI) 
Hampsuire Petersfield 01730 262 314 

Essex Brentwood 01277 223 016 
Sussex Handcross 01444 401 277 
NSTI Sw iq LORI) ILO) 
NOTTINGHAMSHIRE Nottingham 0115 939 9197 
Kent Bromley 020 8462 5638 
Kent Tunbridge Wells 01892 619 550 
BIRMINGHAM Sutton Coldfield 0121 352 0343 
Yorksuire Beverley 01482 867 856 
Yorksuirne Harrogate 01423 701 492 
GLoucestersnuire Cheltenham 01242 243 731 
CHannet Istanps Jersey 01534 746 506 
Scottann Edinburgh 0131 557 2529 
ScoTLanD Glasgow 0141 332 8989 


ay on ae ae SHOWROOMS 


France Paris 01 4548 5757 
Iretanpd Dublin 01 672 5035 
Leahy 72729 PAB 
Betcium Brussels 02 219 3286 
Hottann Uden 0413 261 525 
Hottanp Goes 0113 235 242 
Greece Athens 01 802 0557 
Israet Tel Aviv 03 518 2501 
Spain Marbella 952 808 402 
CRS RY aE ATER TOTO 
S7 MERICAN SHOWROOMS 
New Yorn Madison Avenue 212 570 6371 
New York A & D Building 212 308 3554 
New York Long Island 516 365 2885 
Connecticut Greenwich 203 629 9417 
S. CaroLina Columbia 803 779 0061 
OTe ILM aah Li ee IE bY Bets P) 
Catirornia Laguna Niguel 949 831 357) 
Catirornia San Francisco 415 522 1910 
Arizona Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
Intinots Chicago 312 755 1075 
Onto Columbus 614 899 9716 
Massacuusetrs Boston 617 443 4300 
Texas Dallas 214 744 2100 
Cororapo Denver 303 302 0013 
Froripa Fort Lauderdale 954 920 4558 
WasHINcTon Seattle 206 728 2211 
New Jersey Ridgewood New Showroom 


FRANCHISE & DEALERSHIP 
ENQUIRIES 


Chive CHRISTIAN FURNITURE COMPANY 
+44 (0)1204 702 216 


WWW.CLIVECHRISTIAN.COM 


RK 


i 








t 





IMPORTERS OF FINE HOME FURNISHINGS SINCE 1928 | 
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Available at the following showrooms through 


your architect or designer... 


*K &B Galleries, Chicago 


¢ Keith McCoy & Assoc., Los Angeles 


¢ Randolph & Hein, San Fri 
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¢ Vivian Watson & Assoc..; 
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See us at: 
The International Antique Dealers Show 
October 20-26, 2002 

at the Park Avenue Armory 
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Cover: Fashion de- 
signer Ralph Lauren 
and his wife, Ricky, in 
a tepee at their Colora- 
do ranch. Portrait by 
Bruce Weber. See page 
250. ABOVE RIGHT: 

A veranda at the Ban- 
yan Tree resort in the 
Seychelles. Architec- 
ture and interior design 
by Architrave. Pho- 
tography by Erhard 
Pfeiffer. See page 238. 
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216 AN INTERNATIONAL SHOPPING GUIDE 
Insiders’ Sources Located near the Hotels 
in These Pages 


222 WASHINGTON, D.C.: 
Tue Hay-Apams Hore. 
Updating a Capital Classic with 
a Sense of Tradition 
Architecture by BBGM/Architects & Interiors 
Interior Design by Thomas Pheasant 
Text by Amanda Vaill 
Photography by Durston Saylor 


226 ANGUILLA: TEMENOS 
Paradise for Rent on a Caribbean Shore 
Architecture by H. G. Oscar Farmer 
Interior Design by John Morton Levine 
Text by Stephen Calloway 
Photography by Bruce Buck 
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230 Zampia: THE Royal LIVINGSTONE 
An African Oasis Bathed in the Spray 
of Victoria Falls 
Interior Design by Wilson & Associates 
Text and Photography by Tim Beddow 


234 CALIFORNIA: NAKOMA 
A Mountain Retreat Built Around a 
Wrightian Dream 
Architecture by Taliesin Architects and 
Newland & Winnen Design Studio | 
Interior Design by Taliesin Architects 
and Design Works 
Text by Christopher Hall 
Photography by Mary E. Nichols 1 





238 SEYCHELLES: BANYAN TREE 
Homage to a Creole Heritage on Mahé Island 
Architecture and Interior Design by Architrave 
Text by Cynthia Zarin 
Photography by Erhard Pfeiffer 









242 JAPAN: ASABA 
Replenishing the Spirit at a Hot-Springs Inn 
in Shuzenji 
Text by Michael Webb 
Photography by Erhard Pfeiffer 
continued on page 18 
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FEATURES 


250 ARCHITECTURAL DIGEsT VIsITs: 
RatpH LAUREN 

| The Designer’s Sprawling Double RL Ranch 
in Colorado 
Text by Paul Theroux 
Photography by Gilles de Chabaneix 

264 LIFE IN THE SLOW LANE 

An Urban Family Savors Country Quiet in 

Westchester County 

Interior Design by Jeffrey Bilhuber 

Text by Susan Sheehan 

Photography by Scott Frances 





‘THE ART OF THE MAKEOVER 
Minimalism Reinvents a Miami Apartment 
Interior Design by Bray-Schaible 


e272 





Text by Jean Strouse 
Photography by Dan Forer 


KOREAN CONTEMPORARY 


Architecture by Bae Dae Yong 

Interior Design by Pavlik Design Team 
| Text by Jonathan Kandell 
Photography by Erhard Pfeiffer 


PRACTICAL MaGIc 

Architectural Illusions at Play in Florida 
Architecture by Hugh Newell Jacobsen, rata 
Text by Philip Nobel 

Photography by Robert C. Lautman 


A Modern House Floats Above the Landscape 


300 




















Go East, YOUNG MAN 


A West Coast Designer Puts Down Roots 


in Manhattan 

Interior Design by Michael S. Smith 
Text by Steven M. L. Aronson 
Photography by Scott Frances 


St. CRorx 

Transforming a Tropical Retreat 

Interior Design by Carleton Varney, 1psa, and 
Daniel Parker, ast, of Dorothy Draper & Company 
Text by Wendy Moonan 

Photography by Kim Sargent 


continued on page 22 








Lert: The living room 
of a Miami apartment. 
Interior design by Bray- 
Schaible. See page 272. 
BELow: The stair hall 
of a modern house near 
Seoul, South Korea. Ar- 
chitecture by Bae Dae 
Yong. See page 280. 
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A circa 1950 vase 
by artist Berndt Fri- 
berg. See page 136. 


DEPARTMENTS 


35 LETTERS 
38 CONTRIBUTORS 


46 DEeEsIGNERS AT LARGE 
Our Editors Present Designers’ Favorite Sources 


80 AD SHoppInc: Kansas Crry STARS 
Thomas Britt’s Discoveries in His Native City 
Text by Michael Ennis 
Photography by Scott Frances 

100 Unsumr Houses: THE SAGAPONAC PROJECT 

A New Kind of Development Rekindles the Idealism 

of Hamptons Modernism 

By Joseph Giovannini 

110 Ser Desicn: 

Harry Porrer’s SECRET WORLD 

On the Set of the Now Legendary Series Sequel 

By Michael Frank 

126 AD Persona.ities: Newswortuy DESIGN 

Enlarging a Georgetown Residence for 

Bob Woodward and Elsa Walsh 

Architecture by Muse Architects 

Interior Design by Pamela Gaylin Ryder, asp 

Text by Stephen Drucker 

Photography by Robert C. Lautman 


DEsIGN NOTEBOOK: 

SCANDINAVIAN POTTERY 

Modernist Forms Marked by Wild Invention and 
a Unique Aesthetic 

By Christopher Finch 


THE PROFESSIONALS: GRAHAM GUND 
An Architect with a Feel for the Past and an 
Eye on the Future 

By Nicholas von Hoffman 

154 Berore & AFTER: FROM PLAIN To PoIsED 
Park Avenue Rooms Enhanced with English Accents 
Architecture by Ferguson, Shamamian & Rattner 
Interior Design by Susan Zises Green, astD 

Text by Christopher Petkanas 

After Photography by Durston Saylor 

178 Arr NoteBook: AN AMERICAN LEGACY 
The Art in Embassies Program Promotes Visual 
Diplomacy Abroad 

By Avis Berman 
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SPECIAL INTEREST: GREEK REVIVAL 

A Father and Son Save an Admiral’s Hydra House 
from Ruin 

Architecture by Dimitris Varangis 

‘Text by Nicholas Shrady 

Photography by Scott Frances 


ESTATES FOR SALE: Epirors SELECT 
PROPERTIES AROUND THE WORLD 


Scotland, Key West, Santa Fe, Tuscany, New York... 


AD DirecTory 
A Listing of the Designers, Architects, Galleries 
and Hotels Featured in This Issue 








NOVEMBER 2002 





Volume 59, Number 11 
Architectural Digest, 
6300 Wilshire Boulevard, i 
Los Angeles, CA 90048, 
is published monthly by 
The Condé Nast Publications Inc., 
4 Times Square, 
New York, NY 10036. 
For subscription inquiries and 
change of address, please write to 
Architectural Digest, 
P.O. Box 37641, Boone, IA 50037- 
0641, or call 800-365-8032, or e- 
mail subscriptions@archdigest.com. 
For permission and reprint 
requests, call 212-286-8349 
or fax 212-286-8628. 


POSTMASTER: 

Send address changes to 
Architectural Digest, 
PO. Box 37641, 
Boone, IA 50037-0641. 
Printed in the 
United States of America. 








TO FIND CONDE NAST 
MAGAZINES ON THE 
WORLD WIDE WEB, VISIT 

www.condenet.com 
TO FIND ARCHITECTURAL | | 

DIGEST, VISIT 
www.archdigest.com 


























AVAILABLE AT ALL YVES SAINT LAURENT RIVE GAUCHE BOUTIQUES AND SELECT TOURNEAU LOCATIONS www.ysl.com 



































eRe Suen EEE O11 








NEW YORK 
LOS ANGELES 
FLOOR SAMPLE 


SALE 


Wednesday 13th through 4 






Monday 18th of | 
November || 
i 

a 


K SHOWROOM Tel:212/226.4747 
Bak 


Fg 


ny, ny 10022 
tel 212.371.6900 


fax 212.753.0277 


fjhakimian.com 


HAKIMIAN 


136 east 57th st 


DISTINCTIVE 


CARPETS 


AND 


Ingrid Hallman—Anatve -bS 


FAPESTRVE'S 


OF 


se 


el 


noms 


is 


= 


MiP bya 
RELIEF-FLOSSA 
CARPET 


io yale oor (0 
(317¢m x 239cm) 
kinna, sweden. 
signed. 


coluamaal= 
world’s largest 
collection of 
extraordinary 
period. 
scandinavian 
carpets 


FUTURE 


































































































fm 
S| 
[ad 
=) 
a 
| 
ea) 
FE 


Patent pending. All rights. 





EXOULS LTE 
HANDCRAFTED 
ELETIN GS 






baltica 


AUTHORIZED 
SHOWROOMS 
NATIONWIDE 


for details call 
(508) 763-9224 
www.baltica.com 





ARCHITECTURAL DIGEST | 


EDITOR-IN-CHIEF: Paige Rense 





EXECUTIVE EDITOR: Margaret Dunne 
ART DIRECTOR: Jeffrey Nemeroff 
PHOTOGRAPHER DIRECTOR: James G. Huntington 
SENIOR EDITOR, SPECIAL ISSUES: Gayle Moss Rosenberg 
SENIOR EDITORS: Kimberly De Roever, Elizabeth Day Churchill 
ASSOCIATE ART DIRECTORS: Brett D. Hodges, Frankie Holt Willinger 
ART ASSOCIATE: Isaac Norton 
ASSOCIATE EDITORS: Caren Cordia, Erika Heet Fitzmaurice, Laura Mauk 
ASSISTANT EDITOR: Linda Bowles 
copy EDITOR: Linda Goldstein 
ASSOCIATE COPY EDITOR: Laurie Perry 
RESEARCH EDITOR: Stefanie Hamlyn 
ASSOCIATE RESEARCH EDITORS: Lisa Bingham, Madeleine B. Kerr 
RESEARCH ASSOCIATE: Brigid Brahos 
ART ACCOUNTING COORDINATOR: Danita Wright 
ADMINISTRATIVE ASSISTANT: James Munn 
EDITORIAL ASSISTANTS: Amanda Dameron, Katie Morrow 
ART ASSISTANT: Chris Morrill 
ASSISTANT TO THE EDITOR-IN-CHIEF: Beverley Montgomery (LOS ANGELES) 
OFFICE MANAGER: Maria A. Zapelli (NEW YORK) 
CONTRIBUTING EDITORS: Jeffrey Simpson (SHOWROOMS), Jamaica Kincaid (GARDENS) 
Caroline Graham (SPECIAL PROJECTS) 
CONTRIBUTING WRITERS: 

Susan Mary Alsop, Steven M. L. Aronson, Patricia Leigh Brown, Holly Brubach (MILAN) 
Gerald Clarke, Nancy Collins, Stephen Drucker, Michael Frank, Joseph Giovannini 
Elizabeth Lambert (LONDON), John Loring, Wendy Moonan, Mildred F. Schmertz, Susan Sheehan 
Jean Strouse, Paul Theroux, Judith Thurman, Amanda Vaill, Nicholas von Hoffman, Michael Webb 


CONTRIBUTING PHOTOGRAPHERS: 
Jaime Ardiles-Arce, Steven Brooke, Billy Cunningham, Marina Faust, Feliciano 
Dan Forer, Scott Frances, David O. Marlow, Mary E. Nichols, Erhard Pfeiffer 
Robert Reck, Durston Saylor, Tony Soluri 


ART AND ANTIQUES LIAISON: Serena Barrow (LONDON) 





ARCHITECTURAL DIGEST is published by The Condé Nast Publications Inc., 
6300 Wilshire Boulevard, Suite 1100, Los Angeles, California 90048. 


HEADQUARTERS: Condé Nast Building 
4 Times Square, New York, New York 10036 


CHAIRMAN: S. I. Newhouse, Jr. 
PRESIDENT AND CEO: STEVEN T. FLORIO 


EXECUTIVE VICE PRESIDENT/CHIEF OPERATING OFFICER: Charles H. Townsend 
EXECUTIVE VICE PRESIDENT/CHIEF FINANCIAL OFFICER: John W. Bellando 
EXECUTIVE VICE PRESIDENT/CHIEF MARKETING OFFICER: Richard D. Beckman 
EXECUTIVE VICE PRESIDENT/HUMAN RESOURCES: Jill Bright 
SENIOR VICE PRESIDENT/CONSUMER MARKETING: Peter A. Armour 
SENIOR VICE PRESIDENT/MANUFACTURING AND DISTRIBUTION: Kevin G. Hickey 
SENIOR VICE PRESIDENT/CORPORATE COMMUNICATIONS: Maurie Perl } 
SENIOR VICE PRESIDENT/PLANNING AND DEVELOPMENT: Primalia Chang j 
SENIOR VICE PRESIDENT/ADVERTISING SERVICES: Robert A. Silverstone | 
SENIOR VICE PRESIDENT/MARKET RESEARCH: Scott McDonald 
VICE PRESIDENT/EDITORIAL BUSINESS MANAGER: Linda Rice 
VICE PRESIDENT/CORPORATE CREATIVE DIRECTOR: Gary Van Dis 
VICE PRESIDENT/REAL ESTATE: Robert Bennis VICE PRESIDENT/RETAIL MARKETING: James Mate 
VICE PRESIDENT/TREASURER: David B. Chemidlin vice PRESIDENT/CORPORATE SALES: Leslie Picard 
VICE PRESIDENT/STRATEGIC SALES: Linda Mason | 
VICE PRESIDENT/CORPORATE SALES AND MARKETING, DETROIT: Peggy Daitch iy 
VICE PRESIDENT/CREATIVE MARKETING: Cara Deoul Perl vicr PRESIDENT/MARKETING: Matt Roberts y 


EDITORIAL DIRECTOR: JAMES TRUMAN 





Q 


= 


Se eae 
iH ie 


A C6) 4 


esto 


¥ 
4 


ip 


RP 


ie Or 





rracotta 


ic 


} 
| 


ICS 


S 
Nn 
O 
eS 
aa) 
Le 


PLEASE CALL TOLL FREE ON 1-888-845-3487 FOR A PARIS CERAMICS BROCHURE ($10) 


‘i FRANCISCO © GREENWICH © PALM BEACH @ BOSTON @ ATLANTA @ LONDON 


NEW YORK @ CHICAGO © LOS ANGELES @ 


SHOWROOMS: 


www.parisceramics.com 


Barr Limestone 


Floor shown Antique Gi 








Ds eirag 


ea ee 


Eyes 


-800 
com: . 


. 


Cellini and Orchid are trade 


J 


rolex 


Rolex Cellini Orchid 
W 


ce 
> 
— 
os 
1S} 
vo 
a 5 
: : 
o 
al 
an 














Reora oe 


























es 


ks 


cy 


= 
Paz 
a 


i 





ARCHITECTURAL DIGEST 


THE INTERNATIONAL MAGAZINE OF INTERIOR DESIGN 





VOLUME FIFTY-NINE/ NUMBER ELEVEN 


oy 
= 
ps 
i 
~” 
= 
~ 


VICE PRESIDENT AND PUBLISHER: Amy R. Churgin 
ASSOCIATE PUBLISHER/ADVERTISING: R. Jeffrey Petersen ASSOCIATE PUBLISHER/MARKETING: Randi MacColl | 


ADVERTISING DIRECTOR: Ann L. Lundberg | 
MARKETING DIRECTOR: Allison Zane PROMOTION DIRECTOR: Eric Barsness | 
BUSINESS DIRECTOR: Nancy E. Pelzer FINANCIAL DIRECTOR: Ernest M. Goff 
SALES DEVELOPMENT DIRECTOR: Terry Crowe Deegan 
HOME FURNISHINGS DIRECTOR: Katherine Scully 
DIRECTOR OF INTERNATIONAL TRAVEL: Claude C. Girard BEAUTY/FASHION DIRECTOR: Beth McClain 
LUXURY GOODS DIRECTOR: Pat McGirl MID-ATLANTIC MANAGERS: Lisa M. Davis, Doreen Shelley 
ACCOUNT MANAGER: Rue Richey ARTS AND ANTIQUES MANAGER: Wendy Gardner Landau 
SPECIAL PROJECTS DIRECTOR: Amy Bermant Adler PROMOTION ART DIRECTOR: Jodie Winsor 
ASSOCIATE MARKETING DIRECTOR: Christopher Shoolis MERCHANDISING DIRECTOR: Elizabeth Mahoney 
PROMOTION PROJECTS MANAGER: George Gehring IIT PROMOTION MANAGER: Susu Gilson 
MARKETING COORDINATOR: Victoria Oakley PROMOTION COORDINATOR: Kate Joyce 
ADVERTISING ASSISTANTS: Joanne Craft, Meagan Fouty, Maria Garza, Amy Heller 








Choose from a large selection 


in our gallery for immediate Lynn McRobb, Suzanne L. Mohamed, Watt White 
| | ‘lit EXECUTIVE ASSISTANT TO THE PUBLISHER: Michele Romano-Real 
ee ey a qi ASSISTANT TO THE ASSOCIATE PUBLISHER: Maryann Milovcic 


ASSISTANT TO THE ADVERTISING DIRECTOR: Regina Montana 
SENIOR MANAGER, MEDIA RELATIONS: James Humphrey 
SOUTHERN CALIFORNIA MANAGER: Thane Call sOUTHERN CALIFORNIA MANAGER: Stephanie Williams 
6300 Wilshire Boulevard, Los Angeles, California 90048; 323-965-3700 
SAN FRANCISCO MANAGER: Kelly L. Givas 
50 Francisco Street, Suite 115, San Francisco, California 94133; 415-781-1888 
MIDWESTERN REGIONAL MANAGER: Jill Dryer 
875 North Michigan Avenue, Suite 3550, Chicago, Illinois 60611; 312-649-3512 
DETROIT MANAGER: Paul Mallon 
2600 West Big Beaver Road, Suite 440, Troy, Michigan 48084; 248-458-7963 
SOUTH (VA, NC, SC, EASTERN GA): G. Carbonara & Co. 
24 Sloan Street, Roswell, Georgia 30075; 770-992-1995 
SOUTH (FL, AL, MS, LA, KY, TN, WESTERN & SOUTHERN GA): M. Fitzgerald & Co. | 
120 Allen Road, Atlanta, Georgia 30328; 404-497-0816 ; 
NEW ENGLAND MANAGER: Erik Nelson, Harle Wehde Associates, Inc. i 
21 Tioga Way, Marblehead, Massachusetts 01945; 781-639-1662 | 











SOUTHWEST: Lewis Stafford Co. 
5000 Quorum Drive, Suite 545, Dallas, Texas 75240; 972-960-2889 


HAWAII: Debbie Cone, Matrix Media of Hawaii,Inc. | 








pe Have any marie a art you 1453 Alencastre Street, Honolulu, Blawatt 96816; 808-734-3331 
MEXICO: Jerry R. Landress, Comunicabos & Associates 

desire painted for you in 12585 Bridle Bit Road, Colorado Springs, Colorado 80908; 719-495-2145 
: 4 CANADA: Dodd Media Sales 
any size you specify. 3121 Theatre Road North, RR 4, Cobourg, Ontario K9A 4J7, Canada; 905-885-0664 

UNITED KINGDOM: Fran Berrick, Go Media Sales Ltd. 

61 Grosvenor Street, London W1X 9DA, England; 44-20-7409-2616 
FRANCE: Elisabeth Barbosa, Go Media Sales Ltd. 
39 bis rue Laugier, 75017 Paris, France; 33-1-44-40-43-28 
rraLy: MIA s.r.I1. Concessionaria Editoriale 
Via Hoepli 3, 20121 Milan, Italy; 39-2-805-1422 
HONG KONG: Kim Kenchington, Mediaworks Mathews Asia 

1303 Causeway Bay Commercial Building, Causeway Bay, Hong Kong; 852-2838-5758 


mer et ees 








SUBSCRIPTIONS: ] 
If you are moving, renewing, have a question, or wish to have your name left off our mail advertisers’ list, plea 
enclose your subscription label with your correspondence for faster service. Please allow 8 weeks for a change 0 
address. A new subscriber's first issue will be mailed within 8 weeks of order receipt. Address all correspondeni 
pertaining to your subscription to Architectural Digest, P.O. Box 37641, Boone, IA 50037-0641, or call 800-365-8032) 
Direct nonsubscription correspondence to editorial office. For subscription information, please visit www.archi 
gest.com, or e-mail inquiries to subscriptions@archdigest.com. 


INTERNATIONAL EDITIONS: 
Special editions of Architectural Digest are published in Italy, Germany and France. 


Those submitting manuscripts, photographs, artwork or other materials to Architectural Digest for consideratioy 
should mot send originals unless specifically requested to do so by Architectural Digest in writing. Unsolicited mant) 
scripts, photographs and other submitted materials must be accompanied by a self-addressed overnight deliver” 
return envelope, postage prepaid. However, Architectural Digest is not responsible for unsolicited submissions. ea 
torial offices are located at 6300 Wilshire Boulevard, Los Angeles, CA 90048; 323-965-3700. New York edito te 
office: 699 Madison Avenue, New York, NY 10021; 212-371-7820. New York advertising office: 4 Times Square, Ne) 
York, NY 10036; 212-286-2860. 











LOuT 


Z 
é 
H 
3 
Q 


—~ 
ml, 


G: 























Oyster Perpetual Day-Date 








e 
HW | Available in 18kt white, pink or yellow gold with an Oyster or President bracelet and in platinum with President bracelet. ti 
Enlarged for detail. Water-resistant to 330 feet. Rolex, W, Oyster Perpetual, Day-Date, President and Oyster are trademarks. r 


FOR THE NAME AND LOCATION OF AN OFFICIAL ROLEX JEWELER NEAR YOU, PLEASE CALL 1-800-36ROLEX / 1-800-367-6539. ih 








itt www.rolex.com ROLE x New York 


AD Letters 








ARCHITECTURAL DIGEST 
























I have taken my monthly carousel 
| ride through its pages. The features pro- 
| vide inspiration to apartment dwellers 
| throughout the world. 

| ELopre Hanson 

| SILVER SPRING, MARYLAND 


«| STERN INFLUENCE 

In 1994 Life magazine featured a dream 
house designed by Robert A. M. Stern. 
| This year we are finally building his 
} lovely design, and as we see it rising in 
| our wooded, rural Iowa location, Stern 
His on our minds daily. To see your Sep- 
} tember feature of Stern’s own Manhat- 
} tan home is to experience more of his 
| artistic flair. Thank you for showing us 
| the designs of this highly successful man. 
) FRANK AND SuSAN BESCHER 

Ciear Lake, Iowa 





I am going through your 
September 2002 issue (De- 
signers’ Own Homes), and I 
just have to let you know 
how impressed I am with the 
level of skill and taste those 
designers have. Decorating 
your own home is a particular challenge, since you 
have to edit through personal mementos and aspi- 
rations, influences of various kinds, and the like. 


How wonderful it is to see such talent and artistry! 


—Napya-Martia DavELuy 
MOonTREAL, QUEBEC, CANADA 


MOB MENTALITY 

The story about The Sopranos’ set design 
(“Creating a Mobster’s Scene,” Septem- 
ber) was fascinating. Seldom do I see 
an article about a home I know inti- 
mately—albeit through television. I'd 
take issue with only one design aspect: 
Every show begins with Tony driving 
straight up his driveway without open- 
ing a security gate. No one with as 
many enemies as Tony has would dare 
live that vulnerably. 

Nina RosE BRICE 

LAGUNA Woops, CALIFORNIA 


LAKESIDE REFUGE 

What a delight to get a glimpse of Har- 
ry Schnaper’s retreat from the sleek 
grandeur of his New York life and work. 
His cabin personifies rustic relaxation. 
ERIKA GALLIVAN 

St. Louis, Missouri 


E-mail: letters@ archdigest.com 


FAVORABLE PHOTOGRAPHY 

There are two stories back-to-back in 
the August 2002 issue in which the pho- 
tography is just outstanding. Erhard 
Pfeiffer (“Mountain Haiku”) and Bruce 
Buck (“Lord Glenconner on St. Lu- 
cia”) both raise the bar in sensitivity to 
their subjects by bringing an emotional 
quality to their photography. Keep up 
the excellent work. 

Lisa MARINO 

EscoNnp1bpo, CALIFORNIA 


MOROCCAN ESCAPE 
It is a delight to see the wonderful hous- 
es you bring closer to ys each month. 
This time I was delighted in a more 
profound way, as I glanced through the 
article about the palace in Marrakech 
(“Marrakech Expression,” August). I 
live in Granada, where one of the most 
beautiful monuments in the world, the 
Alhambra, is located. Seeing what a 
good job designer Sylvia Owen had 
done with the palace made me feel like 
I was walking through the Alhambra’s 
many gardens, fountains and incredi- 
ble rooms. Thanks for taking me to 
such a lovely place. 

Enhorabuena to your magazine that 
gives us so much pleasure! 
BELINDA CosTas 
GRANADA, SPAIN 


DESIGN INSPIRATION 

I am a designer, and a client suggested I 
pick up your August Exotic Homes 
Around the World issue because the 
cover had the Brown Jordan furniture 
that we had just purchased, and Cher’s 
pool is tiled in the same tile I had cho- 
sen for their pool (very superficial rea- 
sons, I know). Yet, after devouring the 
issue cover to cover, I discovered that 
your magazine was immersed in the ap- 
preciation of each site and the design- 
er’s ability to create a synergistic space. 
‘Thank you for inspiring me. 

TrIciA QUAID 

Daas, TEXAS 


The editors invite your comments, suggestions and criticisms. 
Address: Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 
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From the car company at the forefront of 


‘automotive breakthrough: the world’s first 






























hybrid technology comes yet another 


commercially available, hydrogen-powered 
vehicles. These revolutionary SUVs use an — 
advanced fuel cell to generate power. And 
remarkably, their only emission is water. 
That's right — pure water. 


To prepare for limited launch later this year, 
Toyota tested more fuel cell prototypes 
than any other automaker. Our fleet was 
subjected to an extraordinary range of 
conditions, from the desert to the city. So 
that no matter where it’s driven, the only 
difference between a fuel cell vehicle and a 
normal car is the distinct lack of emissions. 


Our hope is that one day every vehicle in 
the world will be as environmentally 
advanced. Who knows? In the future, the 
only effect felt from driving a car could be 
the wind in your face. 

















www.toyota.com/tomorrow 
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This month’s cover story began with a lunch some 20 years 
ago. Ralph Lauren told me about buying a ranch in Col- 
orado, although he had expected to find his ideal ranch in 
Montana. But when he and his wife, Ricky, saw the spread 


we show on these pages, they knew immediately it was 














where they wanted to stake their claim in the West. 
When Ralph talked about the West, he sounded more cowboy than New 
Yorker. But this most American of designers is both. And he is at home in many 
places. His design world has 
expanded, in fact, to in- 
clude the home. And while 
his face is recognized every- 
| where, he remains almost 
{ reclusive. He does not seek 
Tt the social spotlight. He and 
: : 
Ricky are devoted to a pri- 
i | vate life with their chil- 
dren—not one life, it seems, 
but many: They divide their 
time between Manhattan, 
Bedford, Montauk, Jamaica and, the reason for this feature, Colorado. 
When we first met, I asked Ralph to let us photograph the ranch. He said 
he would think about it. It was probably the only slow decision he has ever 
made, but 20 years later he agreed. For us, and I hope for you, it was a decision 
worth waiting for. 
Paige Rense, Editor-in-Chief 
| 
PAUL THEROUX (“Architectural GILLES DE CHABANEIX (“Architec- 
Digest Visits: Ralph Lauren,” page tural Digest Visits: Ralph Lauren,” 
250). “I got along well with him,” page 250). When Paris-based pho- 
contributing writer Paul Theroux tographer Gilles de Chabaneix ar- 
remembers about his interaction rived at the Colorado ranch of 
with design guru Ralph Lauren. Ricky and Ralph Lauren, he was 
| “He said to me, ‘You and I like instantly swept up in the spirit 
| the same things,’ which struck of the Old West. “It was like being 
me very forcibly. Though we have in a John Ford movie,” he says. “I 
markedly different lives, we share an didn’t stop shooting the whole time 
appreciation for good, old simple I was at the ranch; there was so 
American things, like worn saddles much to capture.” He adds, “At one 
and pickup trucks.” Theroux, whose forthcoming novel, Dark Star Sa- point I became somewhat of an acrobat. While shooting the Vance 
favi, is due out in early 2003, also noticed a chameleonic determination Barn, I stacked a small table and two chairs on top of the dining table, 
in Lauren. “Whether he’s being a cowboy, an urbanite ora beach bum, — climbed up on them and teetered back and forth until the sun shone 
he throws himself into it headlong. He /ives ey ninute of his life.” —_ right through the American flag. It was truly an exciting moment.” 


continued on page 42 
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Contributors 


“\ ees JOSEPH GIOVANNINI (“Un- 
\ built Houses: The Sagapo- 
\ nac Project,” page 100). “It’s 
\ not cookie-cutter architec- 
ture,” Joseph Giovannini 
says of a group of houses, 
by some of today’s most re- 
nowned architects, going up 
ona 100-acre plot on Long 
Island—part of developer 
Harry “Coco” Brown’s mod- 
ernist vision. “He’s making 
a radical move almost by 
stealth. He’s creating an ar- 
chitectural community, in 





which nothing will be nor- 








= mal or average, that will 
breed in the intellectual community. I’d be perfectly happy living 
in any of these designs—I’ve never been one for shingles.” Giovannini, 
in addition to being a contributing writer, is an architecture critic who 
recently invited seven architects to design counterproposals for po- 
tential designs at the World Trade Center site, profiled in New York 


magazine’s September 11 tribute issue. 





WENDY MOONAN (“St. Croix,” 
page 300). Contributing writer 
Wendy Moonan sat down—and 
stood up and sat down again—with 
designer Carleton Varney to dis- 
cuss his latest project. “He was con- 
stantly jumping up from his desk to 
show me a new prototype or the 


blueprints of a project in prog- 





ress,” recalls Moonan, an antiques 
columnist for The New York Times’ 


“ 


Weekend section. “Varney is al- 
ways a joy to interview. He’s engaging, energetic, self-assured, amusing 
and brimming with new ideas for fresh projects. What I like best about 
his work is the boldness of it. He uses overscale, brightly colored patterns, 


often offset with a bit of black to punch them up—he’s never boring.” 


PHILIP NOBEL (“Practical Magic,” 
page 286). “Hugh Newell Jacobsen’s 
most notable quality is his profes- 
sionalism,” says Philip Nobel, a con- 
tributor to Metropolis, Artforum 
and The New York Times. “He’s de- 
signed so many big houses on per- 
fect sites, you might expect some 
ennui to set in. But he still seemed 
eager to apply lessons from the last 
house even as he picked up new 
tri ext.” The architect 


proved steadfast in his professionalism el attempted to ex- 


tract a little something extra for his story id time trying to 
wrangle information out of him regardii ice did for 


King Hussein and Queen Noor. But he wa 
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Makeover,” page 272). For con- 


JEAN STROUSE (“The Art of the | 


tributing writer Jean Strouse, in- 
terviewing Robert Bray, Michael | 





























Schaible and Mitchell Turnbough, 
of the design firm Bray-Schai- 
ble, was a truly artful experience. 
“What impressed me most about © 
the décor of the Miami apartment 
was its clarity, graceful precision 
and meticulous attention to de- 





tail,” says Strouse, who is the au- 
thor of Morgan: American Financier. “Vhe designers have a distinct 
aesthetic—elegant simplicity. I love their clean lines, brilliant use of 
texture and color, and sense of play. They’re delightful to talk to—ar- 
ticulate and witty.” But Strouse’s favorite part of the assignment? “Vis- 
iting their studio, formerly the atelier of Irving Penn, in a magnificent 
Beaux Arts-style building facing Bryant Park in midtown Manhattan.” 


BRUCE BUCK (“Hotels: Te- 
menos,” page 226). “While 
shooting the Temenos Vil- 
las on the island of An- 
guilla, I found myself com- 
paring the place with my 
home, the island of Man- 
hattan,” says photographer 
Bruce Buck. “They’re very 
similar geographically—low 
and flat. But culturally and 
logistically, they couldn’t 
be more different: Anguilla 
is peaceful, calm, outdoor. 
New York is all bustle, 
weather and much more 
indoor.” Upon returning to 
the city, Buck, whose work can be seen in the book Caribbean Elegance, 
published last spring by Harry N. Abrams, says he “couldn’t forget 
the seamless view from the villa’s infinity-edge pool out to the aqua 
sea, with the blue sky reaching down to meet it.” 


CHRISTOPHER FINCH (“Design } 
Notebook: Scandinavian Pottery,” 
page 136 ). For this issue, Christo- 
pher Finch, who, after more than 
two dozen volumes of nonfiction 
has recently completed a novel, was 
given the opportunity to further ex 
plore one of his favorite subjects 
“For many years I’ve been an ad 
mirer of Scandinavian pottery of 
the midcentury period,” he says 
From Wilhelm Kage’s silver dol 
phins and mermaids on Argenta pieces to Axel Salto’s works depictingyy 


the sculpturelike forms. “The potters of that era were superb crafts 
men who had the opportunity to work with the freedom of artists.” 
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fter running a gallery 

in Buenos Aires for al- 

most 20 years, Alberto 
De Caro and Enrique Ro- 
driguez Hidalgo decided it was 
time for a change of scenery. 
They chose Manhattan as the 
site for a second shop and 
opened Circea late last year. 
The partners fill both shops 
with mainly 18th- and 19th- 
century furnishings found in 
Argentina and throughout Eu- 
rope. “We look for one-of-a- 
kind pieces that are of good 
quality,” says De Caro, “not ob- 
vious antiques.” These out-of- 


eye of Joanne de Guardiola 
(right, at the shop). “They have 
a seamless blend of eccentric 
and serious antiques,” she says. 
Noting a “fabulously outrageous” 
Rococo commode dating to 1750, 
with walnut, jacaranda and fruit- 


For years New York design firms such as Jed Johnson 
Associates have been turning to Daniel Scuderi for 
restorations and high-quality custom reproductions. 
Now designers in the South will be able to see Scuderi’s 
work firsthand at his new showroom in Boca Raton. The 
Florida shop focuses on Art Déco reproductions, such 
as a Ruhlmann-style console in burl amboyna (right), a 
macassar ebony daybed and ribbon mahogany low ta- 
bles, but Scuderi, who began learning furniture making at 
age || from his father and grandfather in Italy, and his 
craftsmen can make reproductions in any style—‘“French, 


English, even Chinese,” he say 
Daniel Scuderi, 137 E. Palmetto Pa 
Boca Raton, FL 33432; 561-417-446 
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wood marquetry, she remarks, 
“It’s breathtakingly beautiful.” 
But the items that proved irre- 
sistible for the designer were a 
pair of 1940s ceramic elephants 
that she bought for her house 
in Southampton. “They’re fun 
and amazing,” she says. “I had 
to have them!” 





Circea | 
235 East 60th St. 
New York, NY 10022 | 
212-593-3356 

















continued on page 52 
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fter finding an 1815 house 

with a barn on two acres 

right on Route 7 in the 
Berkshires, Larry and Carol 
Solomon knew they had the per- 
fect spot for their country an- 
tiques. They use the barn and the 
house’s first floor for Painted 
Porch Antiques’ French, En- 
glish and “a sprinkling of Amer- 
ican” pieces, usually dating to the 








Left, the white-clap- 

board home of Paint- 
ed Porch Antiques in 
Massachusetts 


late 19th century. Pine, cherry 
and painted items make up a 
good portion of their stock, but 
whimsical pieces such as a wood 
rocking horse and painted En- 
glish watering cans (below) liven 
up the mix. Lee Bierly and 
Christopher Drake were lucky 
enough to find the shop ona 
trip along Route 7. “We literally 
stumbled into it,” Bierly (above, 
left, with Drake) says. The two 
now regularly check in for furni- 
ture and country accessories. “It’s 
like an old pair of jeans: com- 
fortable, an easy fit and uncom- 
plicated,” says Bierly. “We always 
find something very special.” 


Painted Porch Antiques, 102 S. Main St., Sheffield, MA 01257; 413-229-2700 














All it took was one year for Dick Dailey and Tom 
Grommé to decide to expand their fledgling shop. 
They moved their stock of Art Déco and modernist 
furniture and decorative arts into a space five 
times larger and still have no problem filling it with 
significant pieces by Lalique, Daum and Jules Leleu 
(luminaires at left, below)—and attracting clients 
like architect Mark Finlay. Dailey-Grommeé also 
offers a research library so people “can learn 
more about the unusual materials and wonderful 


designs that surround them,” says Grommeé. 





Dailey-Gromme, 208 King St. 
Charleston, SC 29401; 843-853-2299 














continued on page 56 
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“I know I’m going to score when | go 
there,” Greg Jordan says of Oster- 
Jensen Antiques in Locust Valley, New ” 
York. “It used to be that I’d just stop by 
when | was in the area,” he says. “Now 

| make trips to go there.” He’s drawn 


7 
| An English rosewood Set ote F - 
Bane ay eee to their “solid furniture” —and the good 


fire screen, below, at 
Oster-Jensen Antiques value. “That’s what we’re known for,” 


says Susan Oster-Jensen, who has run 
the shop with her husband, Robert, for 
about 30 years. They buy mostly from 
the surrounding area. “We don't import 
anything,” she says, and they carry “gen- 


eral antiques for the house,” which can 





range from a British colonial teak four- 


poster to aca. 1840 fire screen. “They 





have a little bit of everything,” adds Jor- 
dan (right, at the shop). “You never 


know what you’re going to find.” 





Oster-Jensen Antiques, 86 Birch Hill Rd. 
Locust Valley, NY 11560; 516-671-9347 










(Ge Orts has been deal: 
ing in antiques since 19744 
when he started his first galle | 
in the south of France. Several | 
antiques fairs and Biennales latey 
he moved to Paris, where he 
opened his doors in 1992. | 
Orts’s gallery artfully display)) 

Louis XIV to Louis XVI and 

early-19th-century furniture 
/ 


LPR NOES T SE 





and decorative objects. “His 
shop has tremendous style,” say) 
New York-based Michael La | 
Rocca, who makes a point of | 
stopping by at least once a yeatl 
“One room is paneled and beat 
tifully showcases wood pieces.” 
Orts highlights the space with 
paintings ranging from 17th- 
century still lifes to early- 19th» 
century portraits. 





f 


—— 











Gérard Orts 
164 rue du Faubourg St.-Honoré 
75008 Paris 
33-1-42-89-44-48 
continued on page - 
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The convertible Jeeves Table 
Have it both ways. 
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Through architects and interior designers 


www.brunschwig.com 




















nable to find suitable 

lamps for his projects, 

designer Keith James 
decided to create his own col- 
lection. Based in Little Rock, Ar- 
kansas, James began traveling 
the globe for figurines, andirons, 
urns—anything he could turn 
into lamps—and topping them 
off with tailor-made silk shades. 


James has since opened Dau- 


unique lamps and custom shades 
(right) caught the eye of S. Mare 
Thee (above, right, with James, 
center, and co-owner Jon Stone) 
and his associate Richard Feath- 
erstone. “They do it all,” says 
Thee. “It’s one-stop shopping.” 


Dauphine 
28 Via Mizner 
Palm Beach, FL 33480 


























phine in Palm Beach, where his 561-514-0099 
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Gio Ponti at Work 





In 1936 Guido Donegani asked Gio Ponti 
to design the Milan headquarters for his 
company, Montecatini, Italy’s foremost 
producer of aluminum. Ponti proceeded 
to create a fitting tribute, using 350 tons 
of aluminum for the building and design- 
ing furniture, such as office chairs and 
desks (left), armchairs and telephone ta- 
bles, in the material as well. LArc en 
Seine will be exhibiting some 50 pieces 
of the furniture—most numbered and 
stamped—from October |6 through De- 
cember 15, 2002. “It is a wonderful ma- 
terial,” Ponti remarked. It “has brought a 
new color to exteriors... silver. It is vel- 


vety when well anodized.” 





L’Arc en Seine, 15 E. 82nd St. 
New York, NY 10028; 212-585-2587 












Above, an aluminum 
office chair by Gio 
Ponti to be displayed 
at LArc en Seine 
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rochebobois www.roche-bobois.com 
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CLOTHING DESIGNED BY RENE DERHY. 























“Les Contemporains” collection: “ELIXIR” leather sectional, designed by H. Hopfer. oc E 


TO PURCHASE OUR “LES CONTEMPORAINS” AND “LES VOYAGES” CATALOGS OR TO LOCATE THE ROCHE-BOBOIS STORE NEAREST YOU, CALL 1-800-972-8375 (DEPT 100). THROUGH INTERIOR DESIGNERS AND THESE EXCLUSIVE LOCATIONS: 


BOBOIS 


PARIS 
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go there all the time,” Alexa 














the shop because of its “round- 


cit 
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A ca. 1935 aviary, French vases 


James Sansum Fine and 


Hampton says of James ed, rich mix of pieces.” Sansum mounted as lamps and aca. 1860 Decorative Art 
Sansum Fine and Decora- __ recently opened the gallery, steel reclining chair by R. W. 1020 Lexington Ave. 
: “TL: - seer eee elena es inf ' : New York, NY 10021 
tive Art. “I kind of haunt the which has antique furnishings Winfield & Co. (above) illustrate 212-288-9455 


place.” Hampton (above, admir- 
ing a ca. 1740 English japanned 
cabinet) has become a regular at 


and drawings alongside con- 
temporary art, with Markham 


Roberts, who designed the space. 


Sansum’s “very personal eye,” 
says Hampton. “Each piece has 
been carefully culled.” 


Material Possessions 











For centuries vibrantly colored textiles were made in India and traded 
in Indonesia for spices. Mary Hunt Kahlenberg will be showing many, in- 
cluding a 1937 wedding hanging (above) and a | 9th-century Sumatran 
ceremonial mat (left), at her Santa Fe Tai Gallery/Textile Arts, beginning 
November 23. The textiles were thought to be “gifts from the gods,” 
says Kahlenberg. They were treated with reverence and “only brought 


out for special occasions—sometimes just four times a century.” 








Tai Gallery/Textile Arts, 6164 Canyon Rd., Santa Fe, NM 87501; 505-983-9780 
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Seamaster 
PROFESSIONAL 
CHRONOMETER 

































SEAMASTER 
Limited edition 


Bond. James Bond. This typically suave greeting by everybody’s favorite secret agent is arguably one 
of the most easily recognized lines in cinematographic history. Omega has built up a lasting (and life- 
saving) relationship with secret agent 007 and is proud to celebrate Bond’s 40" anniversary with an i | 
exclusive special edition of his trusty companion — the Omega Seamaster. | 


OMEGA 














BAILEY BANKS & BIDDLE 


WORLD RENOWNED JEWELERS SINCE 1832 








For store locations call 1-800-651-4222 


























AS YOUR FINANCIAL LIFE BECOMES MORE COMPLEX, 


WE’ VE MADE FINDING THE RIGHT ADVISOF 


TO HELP MANAGE IT SIMPLER. 











There’s never been a better time for the Schwab Advisor Network. 


THE INDEPENDENT ALTERNATIVE With the Schwab Advisor Network,” we 
, can help you find an independent, fee-based 

As your portfolio grows, advisor who can handle the day-to-day 

so does the complexity of complexities of managing your financial life, 

managing it. And once you including portfolio management, comprehensive 

decide to delegate management financial planning, tax-sensitive investing and 

of some or all of your portfolio, wealth management. Advisors may also offer 


JOHN R. HILL, CFP the question then becomes specialized services, including trusts and estate 
PINNACLE ADVISORY GROUP. 

SCHWAB ADVISOR 3 

NETWORK MEMBER whom do you trust. and tax planning. 





i their experience and credentials against criteria we set. Advisors pay Schwab fees to be members of the $ Ee 


visors are independent and not employees or agents of Charles Schwab & Co., Inc. Investors must decide v ‘i ty 
© give them. This ad is not a referral to or recommendation of Pinnacle Advisory Group or its fd | 
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P oF 














HAND-SELECTED 
BY SCHWAB 


Members of our network are 







hand-selected by Schwab, have 
been in business an average of 
Ei7 years and manage an average 
of $500 million in assets* Each 
expert advisor must meet Schwab's 
extensive standards. Financial 
: advisors are fee based and don’t 
~} ~~ work on commission, therefore 
y reflecting our commitment to 
provide financial advice based 
on your interests. So the advice 
you receive isn’t subject to the 
conflicts of interest that often 
get in the way of traditional 


brokerage relationships. 


THE FINE ART OF 
CHOOSING AN ADVISOR 


Selecting the best financial advisor 
for you from the Schwab Advisor 
Network begins with sitting 
down with a Schwab Investment 
Consultant to determine your 
needs and preferences. From 
small, local firms to large, 
nationwide companies, we can 
recommend and introduce you to 
an advisor with the experience, 
expertise and philosophy you are 
looking for. The relationship you 
establish with the independent 
financial advisor you choose 
should be based on trust and 


shared values. 


THE PRINCIPLES OF SCHWAB 





Schwab Advisor Network members 
can provide the personalized 
portfolio management and financial 
planning services affluent investors 
need to stay in control and away 


from the day-to-day details. 


If you'd like to find a financial 
advisor to help with managing the 
complexities of your financial life, 
call Charles Schwab and ask about 


the Schwab Advisor Network. 


TO LEARN MORE ABOUT 
HOW THE SCHWAB ADVISOR 
NETWORK CAN HELP YOU 
FIND THE RIGHT ADVISOR, 


CALL 


1-800-845-1689. 
eee eee 





THE PRINCIPLE OF THE INDIVIDUALINVESTOR + THE PRINCIPLE OF FACTS, NOTHYPE + THE PRINCIPLE OF ADVICE NOT DRIVEN BY COMMISSION 






Charles SCHWAB 


1-800-845-1689 395 locations nationwide 
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ortant information and specific advisor recommendations, ask a Schwab Investment Consultant. ©2002 Charles Schwab & Co., Inc. All rights reserved. 
r SIPC/NYSE. (0902-9458) ADS24037SPD. 






































hen architect 

Richard Landry 

began work on a 
second house for client Lorna 
Auerdach, she had a few ideas of 
her own. After spending three 
weeks in Andalusia, Spain, she 
uncovered some sources that 
merited another trip, this 
time with Landry. One shop, 
Antigtiedades José Antonio, 
in Seville, is “off the beaten path 
and very nondescript,” Landry 
says, “but then you walk in and 
find all these great pieces.” An- 
tique wrought iron architectural 
elements, including 16th-centu- 


ry window grilles, and the de- 
tailed embellishments of the 
myriad filigree pieces especially 
caught his attention. 

Owner José Antonio Algar- 
rada Garcia doesn’t have to look 
far for his wares. “Every piece 
comes from Spain, and most 
from Andalusia,” he notes. An- 
tique furniture, doors salvaged 
from convents, farmhouses and 
palaces, and colorful ceramics 
accent the space. “It’s more than 
just a business for him,” says 
Landry (right, examining a 
19th-century urn), “it’s a labor 
of love.” By appointment. 





Antigliedades José Antonio, Avda. Eduardo Dato 38 
41005 Seville, Spain; 34-954-920-106 





A die-cut birch lamp, 
right, and the Capelli 
stool, both risd/works 
products, designed by 


3 


RISD alumni 
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rovidence-based Gayle 

Wells Mandle doesn’t have 
to look far to find innovative 
design. A little over a year ago 
risd/works was opened by the 
Rhode Island School of Design 
(above), of which Mandle’s hus- 
band is president. The shop 
(above, far left), across the river 
from the campus, is part retail, 
part gallery, and all of it “is a 
place to see what a RISD edu- 


cation can lead to,” says manager 
Matthew Bird. Every item— 
whether it’s a stool manufactured 


| 










by Herman Miller, Dansk flat- 
ware or fine art displayed at 
the shop’s rotating exhibitions 
was designed by either a RISD 
alumnus or faculty member. 
“Tt’s one of a kind,” says Man- 
dle. “It showcases the talent at 
RISD and gives the public orig 
inal, well-designed merchandise." 





risd/works 

10 Westminster St. 

Providence, RI 02903 

401-277-4949 

www.risdworks.com 
continued on page 68 
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THANKS TO CINDY KRIZMANICH-AND THE ENGINEERING TEAM, IT HAS THE TIGHTEST TURNING RADIUS AND | 
THE ONLY 8-SEAT SUV IN ITS CLASS* WITH A POWERFUL 320 HORSEPOWER ENGINE AND THE SERIOU, 


TRACTION OF FULL-TIME ALL-WHEEL DRIVE. AS IF THAT'S NOT ENOUGH TO MAKE YOU COMFORTABLE IN AN 


aaa 
Ee SITUATION, CONSIDER ITS HEATED LEATHER-TRIMMED SEATS AND BOSE® AUDIO SYSTEM. THE SURPRISINGL 


a Es 
AGILE YUKON XL DENALI. IT DOESN'T JUST GET YOU OUT OF TIGHT SPOTS. IT GETS YOU INTO THEM. 
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ee 


"Based on GM segmentation. Excludes other GM vy. “ic'es at 
Yukon, Denali and GMG logo are registered tradem. »? General Motors Corporation.” 
©2002 General Motors Corp. All rights reserved, 
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In the 


® Yangki Collection 

Designed and hand-painted by 
Bay Area artist Sondra Alexander, 
the wallpapers that make up The 
Yangki Collection are available 
at San Francisco’s Pacific Show- 
rooms West (415-626-5009) and 
at Donghia in New York (212- 
935-3713). Lumina comes in 12 
iridescent colors, including lilac, 


Showrooms By Jeffrey Simpson 





gold and pearl. Alexander is 
known for using sand, ground 
metal, crushed stone and fiber 
in her wallpapers to create 
strong textures. In her signature 
design, Wildwood Series, she 
uses a wide wood-grain pattern. 


The Piedmonte cabi- 
net, right, available at 
Charles Pollock 








® Stroheim & Romann 

Summer Pleasures (above) is part 
of Les Toiles IV collection at 
Stroheim & Romann (718-706- 
7000). The design, printed on 
cotton, shows a variation on the 
classic toile images of pastoral 
life. There is a multicolored 


68 


version, along with garnet on 
white and blue on white. It is 


available as a wallcovering as well. 


The collection also includes 
two silks that are adapted from 
patterns in the company’s ar- 


chives: Cathay Pavilion and Plan- 


tation Silk. 


Lumina, left, a Yang- 
ki Collection hand- 
painted wallpaper 


® Brunschwig & Fils 

Several smart new fabrics have 
been produced by Brunschwig 
& Fils (212-838-7878). Moutan 
(right) has lush tree peony 
blossoms printed on a pastel 
cotton checkerboard of pink, 
coral, gold and lime and other 
combinations. Kutahaya, a burn- 
out velvet, has a design of 
chains of feathers, similar to im- 
ages on Kiitahya tile and pot- 
tery, which was taken from a 
brocade caftan owned by 16th- 
century Sultan Bayezid IT. De- 
sign titans Van Day Truex and 
Billy Baldwin used Les Touches, 
a cotton with a spotted pattern. 


® Charles Pollock Reproductions 
The first flagship showroom of 
Charles Pollock Reproductions 
(312-379-0035), designed by the 
architectural firm Krueck and 
Sexton, has just opened, in 
Chicago’s Merchandise Mart. It 
will offer a large collection of 
the idiosyncratic and stylish re- 
productions it has developed 
over the last 30 years. Among 































Pollock’s gems are the maple 
Piedmonte cabinet, decorated 7 
with an Italian mountain scene) 
and the Gustavian sofa, a long 
bench also made of maple, 
with loose upholstered pillows, 
that is part of the Gustavian 
Collection, named for the pop- 
ular late-18th-century Swed- 
ish furniture. 

continued on page 1 
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’m a wicker junkie,” says 

Thomas J. Fleming, who 

has been a loyal client of The 
American Wing’s since “almost 
opening day.” The Bridgehamp- 
ton shop, which has been around 
since 1963, was originally called 
Old Glory; when the Metropol- 
itan Museum of Art opened its 
reconfigured American Wing, 
a new owner took over and 
changed the shop name accord- 
ingly. Now Mark Olives is in 
charge and maintains the hefty 
inventory of reed furniture that 
has been the shop’s calling card 
throughout its long history. 

“Reed furniture is the bread 

and butter of the business,” says 
Olives. “We carry mostly pieces 
that were made in the USS. in the 
teens, 20s and 730s, have them 
all restored and have new cush- 
ions made.” The inventory 
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leans toward comfortable, com- 
modious pieces, sets (above 
right, in front of the shop), and 
unusual items such as a baby’s 
crib or a téte-a-téte. Olives also 
carries smaller, more intricate 
pieces. “Those are the icing on 
the cake,” says Fleming (above, 
examining an early-1900s twig 
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chair). “They’re more like a 
piece of sculpture.” Lamps, 
gold-framed mirrors and “rus- 
tic” furniture fill out the stock. 
Bamboo furniture—from a mir- 
ror-paneled cabinet to a simple 
straight-back chair—is always a 
favorite. “I just think his stuff is 
top drawer,” says Fleming. 


The American Wing 

2415 Montauk Hwy. 
Bridgehampton, NY | 1932 
631-537-3319 








When Charles J. C. Nevinson came to Atlanta, working in architec- 
tural design, he could never find the material he needed. “So | went 
out and accumulated,” he says, and he now fills a 30,000-square- 
foot warehouse with his finds. Architectural Accents carries | 8th- 
and | 9th-century architectural elements—all carefully restored on- 
site—including doors (left), mantels and tiles, as well as hardware, 
mirrors and chandeliers. They also make reproductions. “They’re 
an industry standard,” says Monique Gibson. 





Architectural Accents, 2711 Piedmont Rd., Atlanta, GA 30305; 404-266-8700 





Architectural Accents 
offers antiques, such 
as 19th-century cast- 
iron newel posts, left, 
and reproductions. 








continued on page 16 | 
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MERRILL L 


LTH MANAGEMENT 


1-800-MERRILL OR \V 





ESTABLISH OBJECTIVES —} SET STRATEGY => IMPLEMENT SOLUTIONS =} REVIEW PROGRESS 


MICHELLE ARPIN BEGINA, 
MERRILL LYNCH 
FINANCIAL ADVISOR, 

ON GROWING A 
PORTFOLIO WHILE 
MANAGING RISK. 














“Like a lot of people, Will and Elizabeth 
were pretty aggressive with their 
stock-heavy portfolio a few years ago. 



































But now, with a volatile market and 
their kids reaching school age, we 
































talked about ways to better balance 
risk and growth. 





With this goal in mind, | recommended 
Protected Growth Investments.” 
These give Will and Elizabeth upside 
potential while better protecting 

their principal and managing their 














downside risks. 


The market may throw the Burns’ 
another curve or two, but experience 
has shown me there's always a 

smart place for your money. Together, 
I'm confident we'll find it.” 














ry) 
pn The client's name and story are fictitious and intended to be an illustration of services available through Merrill lynch BULLISH on AMERICA | | 


Mol be representative of the experience of every client. Investment results may vary. ©2002 Merrill Lynch, Pierce, Fenner & | 
lcorporated. Member, SIPC. Protected Growth Investments is a service mark of Merrill lynch & Co., Inc | i 
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NIGHT LIFE 
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Century collection 
deflect da noise and PAY 
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Live boldly. Sleep 
Fes alba a 
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21st Century. 
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L. & J.G. Stickih | 
Stickley Drive, P.O. Bat 
Manlius, NY 13104-04)) 
www.stickley.com 






For the location of the Stickley de 
nearest you, or to order a full-col 
call 315.682.5500. 


CYMA. Available at 
America’s Finest 
Jewelers. 


Christie James Fine 
Jewelry Works ; 
Danville, CA We TN 
(925) 552-0310 lI | 


iT a | 


Clifford's Jewelry 
Chico, CA 
(530) 343-6031 


Farr's Jewelry 
Idaho Falls, ID 
(208) 523-3755 
Ogden, UT 

(801) 621-7666 


Geiger Fine 
Jewelry 


Turlock, CA 
(209) 668-4653 


Jackson Jewelers 
Salem, OR 
(503) 363-5640 


Panowicz Jewelers 
Olympia, WA 
(360) 357-4943 


Peck's Jewelers 
Stockton, CA 
(209) 478-6510 


Porter & Jensen 


Jewelers 
Seattle, WA 


7 


(206) 632-4050 Wy 


Saxon's Fine 
Jewelers 


Bend, OR 
(541) 389-6655 


Shellan Jewelers 
Burlington, WA 
(360) 757-6075 


Smith & Bevill 


Jewelers 
Beaverton, OR 


(503) 644-1333 
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CYMA. For those who see things differently. 


18K White Gold Mystic Buckle 
with Full Cut Diamonds, Water-resistant 


© 
CYMA 
Since 1862 


A CYMA is more than one of 
the world’s finest Swiss Timepieces. 
It is an accessory of individuality. 
And an enhancement of personality. 





Call 1-800-359-5163 or visit us at 
www.cymawatch.com 






































KABANA: 


The Mother-of-Pearl Collection... 


















































ALBUQUERQUE SANTAFE DALLAS DENVER BAHAMAS 


FOR THE NAME OF A FINE RETAILER NEAR YOU 


800.447.0101 -¢ www.kabana.net 


© KABANA. All designs protected by copyright laws. All rights reserved. Reproduction/duplication prohibited. 
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Harley Earl was here. 





When first introduced by 


legendary GM design guru 


Harley Earl, the tail fin was 


the ultimate expression 


of forward thinking. 


It was just One more touch of 


flair that helped Buick stand 


out on the American road. 


And while the tail fin may no 


longer be in vogue, Harley’s 


unique brand of forward 


thinking has never gone 


out of style. 





BUICK 


THE SPIRIT OF AMERICAN STYLE™ 


buick.com 


2002 GM Corp. All rights reserved 
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On the Block 








n November 6 Chris- 

tie’s London head- 

quarters is auctioning 
off the most significant private- 
ly held collection of furniture, 
designs and drawings by Charles 
Rennie Mackintosh. 

Mackintosh, a pioneering 

architect of the early 20th cen- 
tury whose oeuvre includes fur- 
niture design, paintings and 
graphic arts, created furnishings 
for Kate Cranston, who owned 
a number of tearooms in Glas- 
gow, their mutual home city. A 


high-back chair from the Argyle 


Street tearooms is estimated to 
fetch between $390,000 and 
$550,000. 

A 1904 writing cabinet de- 
signed by Mackintosh for Wal- 
ter Blackie’s Hill House fetched 
a then record price for a piece 
of 20th-century furniture at 
Christie’s 1994 sale. This year it 
is estimated to bring $1.4 to 
$1.9 million. A mantel clock 
(above), which is estimated at 
$470,000 to $550,000, and a 
bedside table (above left) made 
for Mackintosh’s own-house are 
also featured in the sale. 0 





Christie’s, 8 King St., London SWIY 6QT; 44-20-7839-9060 


A 1904 Mackintosh 
writing cabinet to be 
auctioned by Christie’s 









Earl was here. 






































i) Expressive styling is just one of the many legacies of America’s greatest car designer. 
All of which live on today at the car company where he hung his hat. | 


i The new 2003 Park Avenue” Ultra. 





BUICK | 


THE SPIRIT OF AMERICAN STYLE" 
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Find out more at buick.com. ©2002 GM Corp. All rights reserved. 


























































































A Fashionably Cool Event 


Join Architectural Digest and Jenn-Air® for a cocktail reception to 
celebrate Jenn-Air’s Luxury™ Series Built-In Refrigerator, the first 
refrigerator that can be personalized on the inside and out. To launch 
this breakthrough product, fashion 
designer Nicole Miller has created a bold 
floral mosaic overlay panel for the refrig- 
erator. Bright and colorful, the Nicole 
Miller original is just one example of 


ARCHITECTURAL DI 


Jenn-Air’s one-of-a-kind designs. 
Thursday, November 14, 2002 
6:30-8:30pm 

Nicole Miller 

8633 Sunset Boulevard 

West Hollywood, CA 

Special appearance by Nicole Miller. 

Space is limited. Please call (866) 467-2348 to RSVP. JENN-AIR REFRIGERATOR WITH OVERLAY 


PANEL BY NICOLE MILLER 


Feast on This 


This Thanksgiving, Citi Cards is partnering with 
Williams-Sonoma to give you a Thanksgiving bonus. 
Beginning October 15th, present the completed 
coupon (on page 118) 
Seeoselm@ecweeitesme when you use your Citi 
Card to spend $50 or more at a Williams- 


WILLIAMS: SONOMA 


Sonoma store, and you'll receive a complimen- 
tary Seasonal Favorites cookbook (while sup- 
plies last). Just another way Citi Cards helps 
you use your credit card wisely. 


To locate a store near you, call (800) 541-2233 or visit 
williams-sonoma.com/citicards. 
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The Next Chapter of Fabric and Fiction 


Scalamandré showrooms in Dallas 
ind Boston present Malachy McCourt 
peaking about his new collection 
f classic Irish fiction, Voices of 


os ee es 
Pye ee ues. ab 


reland, just published by Running 


opr Ne 
aed 


’ress. These words are echoed by 
new line from Scalamandré, A 





srand House, inspired by the great f \ 
country houses of Ireland: These “*°ciyM<coK eee 
appearances are part of an ongoing series in which Architectural Digest 
ind Scalamandré salute the intriguing marriage of beautiful fabric and 
yutstanding fiction. 


or event dates and information, members of the design trade may call (214) 747-4849 
in Dallas or (617) 574-9261 in Boston. 








Places to go, designs to see, from Architectural Digest advertiser! 


Driving Design 
Architectural Digest and Saab invite yor 
to see Archigram: Experimental Archi} 
tecture 1961-1974, an exciting nev) 
exhibit at the Museum of Contemporar 
Art in Chicago. Guests may test- 
drive an array of Saab vehi- 
cles in front of the museum. 
Saturday, October 26, 2002 
Museum of Contemporary Art 
in Chicago 


For more information, or to receive an invité 
tion, please call toll-free (866) 689-2106. 


Building For a Cause 


Top architectural and engineering fir 
build giant sculptures out of canne? 
foods at CANSTRUCTION event) 
around the country. The thousands ¢ 
cans of food used in the structures an’ 
donated to local food kitchens. 








In New York, structures will be on di 
play November 14-27 at the New Yor 
Design Center (200 Lexington Avenue) 


Architectural Digest and Crittall Winde 
manufacturers of quality steel windov 
and entrances, are proud national spo: 
sors of this program. The competition 
are funded by The Society of Desig| 
Administration. 

For more information about CANSTRUCTIO 


call Cheri Melillo at (212) 792-4666 or vi 
www.canstruction.org. 
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an investment 
for a lifetime 


The bath should be 
as permanent 

as your home and 
as personal as 
your daily routine. 
We're here to 
help you plan for 
both with the 
highest standards 
of quality, design 
and craftsmanship 





Waterworks bath 
style is timeless 





etoile low profile 
lavatory faucet 
in polished nickel 
with archive 

_ decorative fi 


for stores: 
waterworks.com 


800.899.6757 










































































ansas City Stars 


Thomas Britt’s Discoveries in His Native City 


Text by Michael Ennis/Photography by Scott Frances 


ANSAS CITY ALWAYS HAD 
fabulous houses and 
very sophisticated peo- 
ple living in incredible style,” 
says New York-based designer 
Thomas Britt. “When I was 
growing up there, I thought 
the entire United States lived 
like that.” Kansas City still 
has great style, in part be- 
cause native son Britt returns 
often. The master classicist 
has done more than a dozen 
elegant homes in this para- 
doxical city of wooded hills 
and so many European-style 
fountains that it seems more 
Old World than Old West. 
“You start with Linda W. 


continued on page 84 





CHRISTOPHER FILLEY 
RiGut: Christopher 
Filley, left, shows 
Thomas Britt a set of 
urns in the window of 
his Kansas City, Mis- 
souri, shop, one of 
several the designer 
frequents in the area. 
ABOVE: Britt admires 
a mid-19th-century 
French carousel horse. 
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GUCCI 


www.gucci.com florence milan new york beverly hills london paris tokyo hong kong 











—. — 


ee ee ee 



























































aR a COMPAN 


“Claremont’s clients have 
long valued rugs not just as 
decorative items, but as real art, 


and real investments.” 








Jan David Winitz, Founder & President 





“Art is a wonderful long-term} 
store of value, like real estate! 

whose value has increased | 
greatly over the last century.’ 


— Wall Street Journal 


Visit our award-winning Website—www.claremontrug.com 
ee catalog $12 ¢ 6087 Claremont Avenue, Oakland, CA USA 94618 « 800-441-1332 * sales@claremontrug. c 
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continued from page 80 
Pearce,” says Britt, joined on 
this excursion by associates 
Cathleen Hodgson and Val- 
entino Samsonadcze. “She’s the 
superstar.” Britt began work- 
ing with Pearce years ago 
when she apprenticed at the 
Anonymous Shop, Kansas 
City’s first antiques importer 
and one of Britt’s favorite 
boyhood haunts. Just a short 
walk uphill from picturesque 
Country Club Plaza—the 
city’s Spanish-inspired shop- 
ping mecca—Linda W. Pearce 
Antiques occupies almost ev- 
ery inch of its proprietor’s 
home, a much-amended 1870s 
dry-goods store. Pearce ac- 
quires her stock largely in the 
Midwest but offers a well-trav- 
continued on page 88 

































Pryde’s Old 
Westport is a jam- 
packed one-ot-a- 
kind compendium 
of exotic flatware 
and glassware. 
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SMITH AND 
BURSTERT 


Lert: Bruce Burstert, | 
right, displays a Span- 
ish Art Déco rug at 
the Southwest Boule- 
vard shop he owns. A 
selection of Kazak 
and Karabagh rugs is 


in the corner. 
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PRYDE’S OLD 
WESTPORT 


Lert: Britt, holding ; 
two overscale glasse: 
from Mexico, stands | 
front of a cabinet fille 
with Artland bubble 4 
glass at his local soure 
for glassware, flatwa} 
and accessories. | 


Far Lert: L. E. Smit} 
pressed-glass cake 

stands, compotes ani} 
goblets line the shelv} 


near one entrance. 
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Grace...majesty...opulence... 
the mark of high-bred heritage that makes 


each of our hotels a luxury all its own. 


Luxury With Lineage 





THE LUXURY COLLECTION 





: Starwood Hotels & Resorts ee a | | 
starwood.com/luxury. ns Sa Se 
| = 5 , 
i N Ses SS ‘ Re ay een ok, pe x Y eR ee Lae ee ; = a . 
i at= Rao hs Ni a in ES) Countries. Kar ee ror] i Eels) 325 elite} or Ss your icv cOMEURaRES 
dl ™ ee. * _ ma 
a Rees ci cla erese area) SS ~~ a . 
= ~ ie ‘ . . 4 ae aon a: - 
ea a fos a ieee Sommer ialen ml Ta Cech on ha ee er . 
ee - ~ ih ae 


























You beautiful beast. 


With sculpted steel 
ele WWII MIO ds on 


distinct lines. ~S 


And, underneath, 


more than you need. IN 


sites —~ 
just like you,. NX 


to conceal your strength, ~~ 





with technology 
and precision? 


You beautiful beast, 


you intelligent bully, 


you muscle car 


with brains. 
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Climate-controlled front seats _ 
.Optional DVD MAT a 
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Britt—"I’m an inveterate browser”— 
quickly acquires a late-18th-century 
French atlas from Spivey’s 
impressively stocked map room. 


continued from page 84 
eled eclectic feast, from a co- 
lossal Austrian Baroque ar- 
moire to an Afghan wedding 
chest. “Linda has great variety,” 
notes Britt. “Her pieces can be 
from anywhere in the world.” 
Christopher Filley Antiques 
and Decorative Arts resides a 
half mile northwest of Pearce’s 
shop in a cluster of early- 
20th-century brick store- 
fronts known as the 45th and 
State Line Antiques and Art 
District. “Filley’s has unusual 
large-scale things that are 
nice for gardens,” Britt re- 
marks. Filley and his partner, 


1 LIA 


Rich Hoffmann, shop locally 


for terra-cotta and stone ar- 
chitectural pieces, many the 
work of 19th-century Euro- 

pean immigrant craftsmen. 
Also within a mile of the 
plaza is the historic Westport 
district, a jumping-off point 
for the Santa Fe Trail. Spivey’s 
Books, Old Maps, Fine Art, 
spilling out of what was an 
1899 grocery store, holds 
down one end of Westport 
Road, a popular procession 
of latter-day pubs and bou- 
tiques. Britt—“I’m an invet- 
erate browser”—quickly ac- 
quires a late-18th-century 
French atlas from Spivey’s im- 
continued on page 90 





SPIVEY’S 
BOOKS, OLD 
MAPS, FINE ART 


Lert: The designer 
compares several 
18th- and 19th-centu- 
ry maps. Located on 
Westport Road ina 
former 1899 grocery 
store, the shop special- 
izes in antique books. 


BELow: David R. 
Spivey stands before 

a cabinet filled with 
first editions, includin 
Mary Wollstonecraft} 
A Vindication of the 
Rights of Woman, 179) 
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continued from page 88 
pressively stocked map room. 
At the other end of the 
crowded boulevard is another 
local institution, Pryde’s Old 
Westport, a jam-packed, one- 
of-a-kind compendium of ex- 
otic kitchenware, gourmet 
products and rooms full of 
flatware and glassware, some 
handmade by local artisans. 
Ten years ago art dealer 
John O’Brien moved his gal- 
lery to a neighborhood just 
north of the vast Union Sta- 
tion rail yard. Artists and 
other galleries followed. To- 
day the Crossroads Art Dis- 
trict is the nexus of a thriv- 
ing contemporary-art scene 
in this 152-year-old city with 
its 117-year-old art institute. 
“We've always used contem- 
porary art whenever it’s 
called for,” says Britt, survey- 
ing the mix of local and in- 
ternational talent at O’Brien’s 
continued on page 92 














DOLPHIN 


ABOVE: A pair of | 
Richard Serra etch- 
ings flank the entrancei|_ 
to the art gallery’s es 
front exhibition space.§) 
Britt examines some | 


works on paper. 






Lert: Owner John 
O’Brien’s associates 
Mike Erickson, left, 
and Scott Gobber fit 
custom-made frames § 
to a Bill Jacobson pho- 
tograph and a Thomas 
Hart Benton drawing. 





Cornflower Garland 
fF _ Licensed by Monticello 


s 


of Gloucester 
d by Colonial 


Mottahedeh and Co., Inc. 
225 Fifth Avenue 
New York, NY 10010 
For the store nearest you, 
call 1-800-242-3050 or visit 
www,mottahedeh.com 
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Imperial Blue 
Licensed by Colonial 
Williamsburg with 
Blue Lace by 
Mottahedeh 
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(he people may copy a Masterpiece 
eytise Cos few can reproduce one correctly. 


Mottahédeh.is authorized by Colonial 
Williamsburg to precisely replicate for 
your home, the actual service 
commissioned by William 
Henry, Duke of Gloucester 
residing in Williamsburg, 
in 1770. 













The four dinner plates 
shown are an exact 





reproduction of the 





original. Two years and 
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twenty colors and the 
handpainted look of the 
antique. Mottahedel’s - 
I A tet ae eS 
available in a charming array of 
dinnerware, in five piece place settings 














or sets of four, with accents in 
22 carat gold. 






The difference between copies and 
reproductions is in time, talent, and a 
Vom coy melaeviKmeelanwsllmelattcotanvolity 
friends and family for generations. We 
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for which there is no substitute. 


Tradition for a 





















Mottahedeh and om biter ee) E a one New York, New York 10010 For a store nearest you, call 1-800-242-3050 |! 
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» Oriental Rug Gallery 
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moan el | Rug Gallery 
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‘gns (to the trade) 
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Experience Our Crown Jewel 
Exclusively from our Golden Age Rug Collection. 


COLORADO UU) 
Denver Georgetown Interiors 
Floor Coverings by CPA 303.722.4700 ALN Rr) 3 
CONNECTICUT ILLINOIS 
shake if site Co. (to the trade) 

5 orian Kug Co. (to the trade, 
Savoy Rug Gallery 203.226.5777 eEYA WPT) 
ilampedaisaaeiaia eet PaO) 
Juno Beach ‘ ante , ; 

E e) al Rugs 847.864.1010 

A World of Rugs 561.776.9988 cia aa 
Naples Se ET 
Ca ORM PREP Indianapolis 
GEORGIA Joseph’s Imports 317.255.4230 
Atlanta : 


omega Cle od 
404.321.5032 


Call toll-free for more information: 1.888.SAMAD-YES 


Bethesda 
C.G.Coe & Son 301.986.5800 


MASSACHUSETTS 
aE og 
Dla 0 Oa PL) 


INET iTal a ' 
Dover Rug Co. 508.651.3500 


reer 

K.Powers & Company 781.455.0505 
(to the trade) 

NEW MEXICO 

Santa Fe 

Packards West 505.986.6089 








NORTH CAROLINA 
Winston-Salem 
Salem Design 336.768.2288 


PENNSYLVANIA 
Wayne 
VL eM tm OOM LIM ee Pe 


TEXAS 
VY) 


David Alan Rug Co. 512.499.0456 
Dallas 


David Truett Enterprises 214.748.7550 
CTY) 
David Alan Rug Co. 713.529.5666 


WASHINGTON 

PRET) 

M.G. Whitney & Co. 425.369.8100 
Seattle 

M.G. Whitney & Co. 206.762.0323 


United States 419 Murray Hill Parkway, East Rutherford, NJ 07073 Tel: 201.372.0909 Fax: 201.842.0077 www.samad.com e-mail: mail@samad.com 


— Britain O.C.C. Building D, 105 Eade Road, London N4 ITY, England Tel: 020 8800 4406 Fax: 020 8802 4149 
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© All designs copyright Samad Brothers Inc. 


Atlanta Permanent Showroom 6-G-12 


























LINDA W. 
PEARCE 
ANTIQUES 


ABOVE: Pearce shows 
Britt and his asso- 
ciates Valentino Sam- 
sonadze and Cathleen 


Hodgson, right, a 16 
sampling of her gar- 

den furniture. ABOVE 

RiGHT: Two faience li- Kantas 


ons sit under a Louis 
XV chandelier. 
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RAINBOW AVE. 


KANYAY 
MISSOURI 


39 














KANSAS CITY 10 





Ne 
ey | / YY 
eo. 
a 
Ww LIBERTY MEMORIAL 
ww 
x 
F re phe, 
\ STREET < 
2 E 1oOwaA 
a 2 
< o 
$ z 
STREET \ 
KANSAS 
CITY 
| KANYAY 


43P° AVE Qo 43°? pr, 
o| 
47 STREET 


o 
6 COUNTRY 
clus 


PLAZA 








AN oe MM oad 


NELSON AT RIND MUSEUM OF ART 


MAISZOVURIE 


continued from page 90 
expansive Dolphin gallery 

Among the merchant 
O’Brien persuaded to maky 
the move to the Crossroad 
was carpet dealer Bruce Bun 
stert, who, Britt notes, “ha; 
wonderful rugs, comparabl) 
to what you’d find in Nev 
York.” Just across the stree 
from Dolphin, Smith an 
Burstert takes similar advan 
tage of an industrial-scale in 
terior, displaying a generou 
selection of immense Orien 
tal carpets, including ‘Turke; 
man and Caucasian. 

The final stop is across thi) 
state line in suburban Over 
land Park, Kansas, where Gen# 


continued on page $ 










| Christopher Filley Antiques and Decorative Arts, 1721 West 45th Street, 816-561-1124. Architectural elements and garden ornaments 


SISOS, 10n'> eR G9 oN 


Gene Switzer Antiques, Inc., 


Pryde’s Old Westport, 115 Westport Road, 816-531-5588. Glassware, flatware and home accessories 
Smith and Burstert, 122 Southwest Boulevard, 816-474-9339. Oriental and European rugs 
Dolphin, 1901 Baltimore Avenue, 816-842-4415. 19th- and 20th-century paintings, sculptures and ceramics 
Linda W. Pearce Antiques, 1214 West 47th Street, 816-531-6255. Garden furniture and antiques 


Spivey’s Books, Old Maps, Fine Art, 825 Westport Road, 816-753-0520. First-edition books, 18th- and 19th-century maps, and fine art 


' Antioch Road, Overland Park, Kansas; 913-432-3982. English and French country furnishings 
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SEBRING CONVERTIBLE 


ts the perfect formula for paradise: the feeling of the warm sun 


dn your face 365 days a year. Here’s what makes it work: a 200 


horsepower’ V6, a backseat with room for friends, and asound 


system that equalizes itself whether the top is put up or down. 


For more information, call 1.800.CHRYSLER or visit chrysler.com. 
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Drive =Love 
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with a dramatic flair, reserves 
his greatest enthusiasm for a 
quality dictated by the spa- 
cious houses and expansive 
mood of this historic portal 
to the wide-open West. “That 
German cupboard with the 
spiral columns at Switzer’s— 
big scale! Those giant hand- 
made glasses at Pryde’s, which 
I'd use for a special table 
setting—huge scale! That 
Swedish cabinet and enor- 
mous Gothic-looking marble 
bench at Pearce’s—humon- 
gous scale! These things: 
have scale, they have drama, 
they have the oomph to make 
a statement. They get my: 


GENE SWITZER 
ANTIQUES 

Ricut: European fur- 
nishings fill the lower 
level of the converted 
1860s barn in Overland 
Park, Kansas, where 
Britt inspects a Chinese 
cachepot. The theatri- 
cal backdrop is French. 


























continued from page 92 

Switzer Antiques occupies an 
1860s barn set on a bucolic six 
acres. “Gene has a lot of mar- 
velous English and Continen- 
tal antiques, as well as the 
occasional quirky piece,” Britt 
says of the stacked-to-the- 
rafters inventory, ranging 


































from Hepplewhite chairs to fy q ’ oe ae ma «adrenaline going.” OJ 
papier-maché carcasses from . Li i a 
a 19th-century French butch- Sa eA 4 


. NON BELow: Gene Switz- 
35 ie er and Britt sit near 
a pine Welsh dresser 
filled with Spode 
porcelain. The 19th- 
century spindle- 
back bench, center, 
is Scandinavian. 





er’s display. “We do like to 
find the offbeat pieces.” 
Unusual objects can seem 
commonplace in Kansas City’s 
richly individualistic shops. 
But Thomas Britt, a classicist 
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Redemption: 


Make all your entrances grand. 
a Starwood Preferred Guest’, just ask, and the world is at your door. 
Redeem your Starpoints” at '750 hotels and resorts — no ifs, ands, or blackouts. 



















Become a Starwood Preferred Guest at spg.com. 
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Earn 500 bonus Starpoints every time you book online. 
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SUURK 


Places to go, designs to see, from Architectural Digest advertisers.. 


The Look of Television-Way Above The Standard 


What would Frasier be without his high-rise, high-style apart- 
ment? Or The West Wing without the Oval Office? 


It all starts with a script, handed to a production designer who, 
working with the art director and set decorator, transforms words 
into a character’s world. 





This summer, Architectural 
Digest proudly hosted 
the fete for Emmy® nom- 
inees in the Art Directors 
and Set Decorators peer group 
of the Academy of Television 
Arts & Sciences. The gathering 





was held against a dramatic 
backdrop of skyscrapers atop 
The Standard Downtown 
LA, where 275 guests net- 





worked and applauded this 
year’s candidates for televi- 
sion’s highest honor. 


Coming next month: Behind- 
the-scenes photos of The 
Architectural Digest Greenroom 
at the Primetime Emmy 
Awards. Designed by Hermes 
Mallea and Carey Maloney 
of M (Group), the room 
serves as the ultimate back- 
stage retreat for presenters 


on television’s big night. A , * 


MAKING THE SCENE (CLOCKWISE FROM UPPER LEFT): WILL & GRACE PRODUCTION DESIGNER GLENDA ROVELLO AND SET DECORAS 
MELINDA RITZ WITH THEIR NOMINEE CERTIFICATES; PRODUCTION DESIGNER CARLOS BARBOSA AND SET DECORATOR ELLEN BR 
NOMINATED FOR THE PILOT OF 24; PARTYGOERS ENJOYED VOX MARTINIS AND VIDEO ART IMAGES PLAYING ON AQUOS TELEVISIG 
BY SHARP; SET DECORATORS GREG GRANDE OF FRIENDS, LEFT, AND RICHARD C. WALKER OF TITUS, BOTH UP FOR AN AWARD. 





A New Look for Your Texas Home 


Join Architectural Digest and Henredon for a cocktail reception 
and presentation on Innovation Without Renovation: Simple 
Steps to a New Design Look at Robb & Stucky in Plano, Texas. 
Learn about smart ways to reinvigorate home décor. 


Thursday, November 7, 2002 
6:30-8:30pm 

Robb & Stucky 

7240 North Dallas Parkway 
Plano, Texas 








RSVP to (972) 403-3063 by Noven 
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|) A New Kind of Development Rekindles the Idealism of Hamptons Modernism 
| 


By Joseph Giovannini 


KANNER 


Lert: Set on a two- 
foot-high wood 
plinth, Kanner Archi-) 
tects’ entry for the 
Houses at Sagaponac | 
development, on Long 
Island, “reaches up for 
the sunlight,” says 
Stephen H. Kanner. 





ROY 


BELow: A water wall, 
with a pool that is par 
tially integrated into 
the interior spaces, an 
louvered wood clad- ~ 
ding distinguish Lind 
Roy’s 3,300-square- ~ 
foot house. 








HE EAST END OF LONG 
Island has long had 
a split architectural 
personality: traditionalist ver- 
sus modernist. Since the early 


erously open to decks deliv- 
ering residents to the out-of- 
doors—has retreated, the ex- 
ception to an increasingly 
overwhelming rule. 











1980s, however, the tradition- 
alists have nearly eclipsed the 
modernists, building shingled 
cottages and mansions on 
most every available dune 
and potato field. The optimis- 
tic tradition of modest, ex- 
perimental houses that started 
after World War II—clean- 
lined, one-story pavilions gen- 


100 


‘Three houses now under 
construction and several oth- 
ers heading for permits may 
bring the endangered mod- 
ernist house out from the 
shadows. In 1994 Harry “Co- 


co” Brown, |r., a screenwrit 
turned real estate investor, 
boug 00 acres of land in 


itinued on page 102 
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What shape is your love? 
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Unbuilt Houses 

















continued from page 100 

Southampton, New York, and 
asked longtime friend Rich- 
ard Meier to compose a list 
of architects who would each 
design a contemporary house 
in an enclave of like-mind- 
ed buildings. “Modern houses 
have not had much presence 
in the Hamptons recently, 
even though a lot of people 


with a certain profile—peo- 
ple from California, people 
with modern art—don’t feel 
comfortable in a Shingle 
Style or a postmodern house,” 
says Brown. 

The 36 now on this A-list 
range in age from 30-some- 
thing to 90-something (Phil- 
ip Johnson) and hail from 
each corner of the contem- 


porary aesthetic map. A siz- 
able percentage are women 
—London architect Zaha Ha- 
did and New Yorkers Lindy 
Roy, Annabelle Selldorf, Deb- 
orah Berke, Laurie Hawkin- 
son (of Smith-Miller + Haw- 
kinson) and sisters Gisue Ha- 
riri and Mojgan Hariri. Some 
architects—Jesse Reiser and 
Nanako Umemoto and even 
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MOSS 


“Straight lines become 
curves; planar surfaces 
warp,” Eric Owen 
Moss says of the shin- 
gle-and-glass house 








The stair acts as a 


TSAO. & 
MCKOWN 

Calvin Tsao.and Zack 
AO ae eo ce a 
Secee erm ee evans 
plot, is a wood-and- 
AER Ran oem orca tc 
above a pool and a 
lower living area 
carved into the earth., 














veteran Henry N. Cobb (a 
partner of I. M. Pei’s)—are 
building their first houses: 
California boasts a strong con 
tingent, including Eric Owen} 
Moss, Stephen H. Kanner, anq 
Craig Hodgetts and Ming 
Fung. “Many are young, up7 
coming, talented architects 
who in my view are doing in 

continued on page 104 


his firm submitted. 


rope that appears to 
squeeze the house, 
causing it to bulge. 
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A DIAMOND IS FOREVER 














































Unbuilt Houses 


AL-SAYED 


Continuous, narrow 
120-foot-long sky- 
lights dominate Mar- 
wan Al-Sayed’s pro- 
posal. “My hope is to 
create a mysterious, 
sensual play of light,” 
he explains. 


continued from page 102 
teresting and experimental 
work,” says Meier. “But I also 
chose established people, like 
Richard Rogers, who would 
bring a level of quality that 
younger people would have 
to measure up to.” 

If the three dozen houses 
now planned for development 
by The Brown Companies are 
sold as designed and built as 
hoped, on a rolling basis, the 
houses will add up, one by one, 
to a real-life building exhibi- 
tion that could rekindle the 
idealism that fired Hamptons 
modernism the first time 
around—while setting a na- 
tional precedent. With the 
rampant coast-to-coast spread 
of New Urbanism, a move- 
ment that advocates white- 
picket, small-town planning, 
often in gated developments, 
many new communities have 
recently been built in styles 
steeped in pre-World \ 
nostalgia. Brown’s initi 
for the project, called u 
Houses at Sagaponac, enjoins 
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the argument, establishes an 
alternative and raises ques- 
tions: Will the abstract build- 
ings compete with each other 
or create a neighborhood? 
Does the endeavor represent 
a generational shift? Could 
the experiment be more com- 
prehensive and include, for 
example, high ecological stan- 
dards? Is there a market? 
The project will certainly 
spike the cocktail hour in the 
Hamptons but may generate 
a ripple effect beyond. 


SMITH-MILLER + HAWKINSON 


The raised bedroom 
wing in Henry Smith- 
Miller and Laurie 

| Hawkinson’s render- 


ing allows the private 

courtyard to fuse with 
the surrounding pub- 
lic landscape. 








Context is usually the ra- 
tionale cited for building new 
houses in a traditional style: 
Shingles breed shingles. But 
with 100 acres, Brown has 
enough property to establish 
his own context. The land, 
much of it still forested, is sub- 
divided into one- to two-and- 
a-half-acre parcels that will 
remain naturally landscaped 
—no house squares off against 
another. “The landscaping is 
a cushion that will give the 
development a subtle sense 








of order,” says Brown. Thir- 
teen acres have been set aside 
as a recrMtional preserve. 

The history of modernist 
architecture was marked, and 
even accelerated by, ambi- 
tious public housing estates. 
Stuttgart’s Weissenhofsied+ 
lung, a complex designed inj 
1927 by Ludwig Mies van der 
Rohe, Walter Gropius, Le 
Corbusier and other modern 
masters, is only the most fa4 
mous of a half-dozen socially 
continued on page 10€ 
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Unbuilt Houses 





ALLEN 


Stan Allen’s 3,000- 
square-foot glass- 
walled design has “a 
simple, compact foot- 
print,” he points out. 
It features white wood 
siding and boldly 
projecting skylights. 


continued from page 104 

driven housing projects constructed in 
Europe in the 1920s and 730s. After 
World War II, the Case Study House 
program featured emerging talent en- 
listed in a social cause—Craig Ellwood, 
A. Quincy Jones, Pierre Koenig, among 
others, designing middle-income con- 





— eg 


' = = 


to four years. At 2,000 to 4,800 square feet 
—small for the Hamptons—the houses 
will cost from $1 million to $2.5 million 
and will be sold to clients who may want 
to adapt details within the basic concepts. 

Usually houses are built to the speci- 
fications of a client, but Brown has in- 
vited the architects to create their own 








these houses and test them—where’s 
the laundry?” he says. “But I’ve pushed 
the metaphor of each house. Lindy Roy 
designed a pool coming into the house,” 
says Brown. “I suggested we run water 
coming from the roof over a form into 
the pool, so that people walk under a 
waterfall.” The design by New York ar- 
chitect Richard Gluckman, a two-sto 
glass-and-wood house with a louvered 
wraparound wall opening to a pool, has 
already been bought. The Hariri sisters 
have designed a dominantly horizonta 
four-bedroom house that angles around 
a pool, resting on an expansive plinth 
that carries the lines of the low-slung 
house into the yard. Stan Allen applie 
traditional white wood siding to a basi- 
cally simple structure erupting in odd 
skylighted volumes. The chimneys o 
space verticalize the interiors, giving 
the house an interior focus on one o 
the project’s smaller lots. The roofline 





























Brown's initiative raises questions and will certainly spike the cocktail hour 
in the Hamptons but may generate a ripple effect beyond. 








temporary houses dispersed throughout 
Southern California. Some daring de- 
velopers hired modern architects to 
mastermind tract developments, but 
they were few. The rare contemporary 
American tract projects were done by a 


single architect generating variants of 


the same or similar house plans, guaran- 
teeing homogeneity within a communi- 
ty built according to industrially stan- 
dardized construction techniques: Crews 
worked their way down a street, one 
craft following the other. 

With Sagaponac, Brown is proposing 
a new, remarkably direct approach sim- 
ply by inviting architects to express 
themselves freely and speculate within 
the very relaxed parameters. The coexis- 
tence of 36 visions guarantees hetero- 
geneity. By shifting the paradigm from 
the old industrial, cookie-cutter model 
to a one-off model, Brown reflects the 
sea change that has occurred in archi- 
tecture, from concerns about one-size- 
fits-all design to unique houses tailored 
to particular circumstances. Rather than 
build them all at the same time, he plans 
to construct them individually over three 
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vision within general requirements ger- 
mane to the Hamptons: the need for 
guest rooms, flowing floor plans for en- 
tertaining, openness to the out-of-doors. 
“Actually, it was refreshing not to have a 
client, because we could imagine a com- 
plex life for the house—all the different 
ways a space could be used, not just how 
it would suit one personality,” says Stan 
Allen, whose design will be one of the 
first few built. 

“Stull, there’s a uniqueness charac- 
teristic of each design,” says Brown. “In 
[Pei Cobb Freed partner] Jim Freed’s 
house you might see yourself as a cou- 
ple, or in another, like Annabelle Sell- 
dorf’s, you might imagine yourself with 
a couple of kids. We want to have a di- 
verse community, not just dozens of 
successful lawyers,” he notes. “The wide 
range of houses almost preselects a 
mixed community—there will be art 
dealers as well as stockbrokers, in a vari- 
ety of age groups.” 

As both the developer of the project 
and midwife of the designs, he has had 
to be both practical and inventive. “In 
my imagination, I’ve tried to live in 











which includes a single gable that re 
sembles a Monopoly house, imparts : 
sense of the familiar. 

And what about the developer—wili 
the cobbler make himself a pair 
shoes? Brown will be building the las 
house conceived by Samuel Mockbe 
designed before the Mississippi archi) 
tect died last December. “Sam had 
moral authority,” continues Brown. “Th 
houses he did with his students for th 
rural poor in Alabama represented on 
aspect of an architect’s social responsibi 
ity. At Sagaponac, he felt he was gettin 
upwardly mobile people to live in hou 
es that are responsible. His house, in 
way, is down-home, and it will wor 
with all the others: nothing overly big ¢ 
overly expensive or socially pretentiou 
Just warm, human and interesting.” O 





























Houses at Sagaponac 
The Brown Companies 
461 Park Avenue South 
New York, New York 10016 
Phone: 212-683-4400 
Fax: 212-685-0011 


Www. housesatsagaponac. Com 
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re NEW YORKER 


CARTOONS & COVERS 


avaitan.e AT THE CARTOON BANK 


he Cartoon Bank is your 

only source for framed 

and matted New Yorker 
cartoon prints. We have the 
largest, most comprehensive 
collection of published New 
Yorker cartoons in the world. 
And now we offer selected 
New Yorker covers, too. 















Order online at cartoonbank.com 
or by phone at 1-800-897-TOON 
(8666). And if you don't see the 

cartoon or cover you want online, let 
us search our in-house archive. Our 
specialists are always eager to help. 





S (Ko ¢ S 


“Ror God's sake, think! Why is he being so nice to you?” 











\" x 14") 






Sam Gross 1998 (ACTUAL SIZE 1 


CARTOON PRINTS 

Stop snipping cartoons from the maga- 
zine. Buy a framed or matted print. 
Classic black wood frame with off-white 
rag mat, $195. Matted only, $125. 

Plus shipping & handling. 


NEW VINTAGE 

COVER COLLECTION 

Cover connoisseurs, rejoice! Beautiful 
color New Yorker cover prints now 
available. Featuring selected artists 
from 1925 to 1992. Black frame with 
mat, $350. Matted only, $250. 

Plus shipping & handling. 


Cr decide which g 
or cover to send 74S 
Bank gift certificate 
perfect gift for any 


artoon print 









end a Cartoon 
stead. It’s the 


casion. 





CARTOONBANK.COM 
A New Yorker Magazine Cov pany 





f 


BBs Ferry, NY 10522 ° 1-800-897-TOON ° toon@cartoonbank.com 


Arthur Getz 1962 (ACTUAL SIZE 23" x 29") 
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E CARTOON BANK. ALL RIGHTS RESERVED 
EL A ROL 














| 
| 
| 


ae 


DIOL Te adel al aad and ta 2 





Meee oleae ee CME NM WAN comin smeSeo nmi elegant bedding from Marge Carson's collection of fine fabrics. With over 
50 different finish and trim options, you can personalize the Bellagio Collection to suit your taste: Available at furniture showrooms worldwide. 


800-272-7997 Wwww.margecarson.com 
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Harry Potter’s Secret World 


On the Set of the Now Legendary Series Sequel 

















By Michael Frank 


MAGINE THE TASK: YOU’RE 

charged with creating a 

faithful yet vividly the- 
atrical, camera-friendly ver- 
sion of not one but two of 
the most beloved books of 
recent years. These books 
belong to an evolving series 
whose popularity grows ex- 
porentially month by month, 
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as new children turn into new 
spellbound readers, and year 
by year, as their indefatigable 
author publishes new spell- 
binding installments. The fic- 
tional world, which is rooted 
in reality but transformed by 
magic, is often very painstak- 

igly detailed by a writer who 
is rightfully very protective of 


Academy Award-win- 
ning production de- 
signer Stuart Craig 
has set the scene for 
the film adaptation of 
J. K. Rowling’s novel 







Harry Potter and the 
Chamber of Secrets. 
Lert: The bookstore 
for Hogwarts students. 
BELow: The Gryffin- 


dor common room. 








its cinematic translation. You 
have to please her. You have 
to please the director, the 
producers, the studio brass. 
Every day when you go to 
work, you find a set full of vis- 
iting children (among them 
the offspring of your col- 
leagues) and extras (some- 
times as many as 400 ata time), 














all of whom are authorities} 
on the novels, possess a terri-} 
fyingly accurate knowledge} 
of their every detail and] 
aren’t afraid to speak up and! 
tell you what they think. | 

All this, and you have to} 
meet your own professional} 
and aesthetic standards. You} 
continued on page 112 
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continued from page 110 

know that the job of a pro- 
duction designer is to tell a 
story, not merely to deliver re- 
ality—even, as in this case, 
reality with a magical ele- 
ment—but to transform it, to 
find a visual language that 
underlines, amplifies and fur- 
ther dramatizes or nuances 
the original material. 

Oh, and there’s one more 
thing: At your busiest you're 
supervising a staff of 30 
draftspeople, researchers and 
concept artists, 300 carpen- 
ters, 20 painters, another 25 
people in the property de- 
partment—in all by far the 
largest team you've worked 
with to date. 

Daunted? Not if you’re 
Stuart Craig, seven-time Acad- 
emy Award nominee and 
three-time winner (for Gan- 
dhi, Dangerous Liaisons and The 
English Patient): “The Harry 
Potter movies may be on a 
large scale,” says Craig, “with 
extensive sets, a substantial 
cast and crew and this com- 
ponent of the magical run- 

























Lert: Craig created a 
multilevel office for 
the Hogwarts School 
headmaster, Professo: 
Albus Dumbledore. 
“Dumbledore’s office 
is mostly out of my 
head,” says Craig. “It 
seems to really work 
photographically.” 






































BELow: Harry Potter ¥ 
(Daniel Radcliffe, f 
right) and Ron Weas- 
ley (Rupert Grint) — 
confront Professor ~ 
Gilderoy Lockhart 
(Kenneth Branagh). 
BELow Lert: The 
self-centered Lock- 
hart’s classroom. 
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ning through the whole en- 
terprise, but very early on we 
decided that Harry’s world 
should look seemingly quite 
recognizable. This was key. 
The magic grows out of the 
comprehensible, the concrete. 
It’s true of the books, and it’s 
true of the movies. Both have 











a fixed geography, an internal) 
logic, their own unwavering 
place to begin.” 


yj 
The reality of Harry Pot} 
ter and the Chamber of Secrets | 
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“Harry’s world is root- 
ed in the real,” says 
Craig. BELow: The 
hut of Rubeus Hagrid, 
benevolent half-giant 
and Keeper of Keys 
and Grounds at Hog- 
warts. BELOW RIGHT: 
Mysterious Professor 
Severus Snape’s office. 


continued from page 112 

both of which were directed 
by Chris Columbus, adapt- 
ed from J. K. Rowling’s nov- 
els by Steve Kloves and de- 
signed by Craig, is one that, 
though contemporary in its 
setting, is often very histori- 
cal in its ambience. “I believe 
this is one of the reasons 
the producers turned to me,” 
says Craig. “While Harry 
Potter isn’t a period movie, 
there’s a good deal of antiq- 
uity in it. As a designer who 





lives in Britain, ’'ve done 
more than my share of pe- 
riod projects.” 

Craig’s previous work, on 
movies that also include The 
Elephant Man, Chaplin and 
Greystoke, his Britishness and 
his attuned reading of the 
text all helped him decode 
the Harry Potter books to 
find their visual analogue. 
“When you realize that 
Rowling. lives in Scotland, 
you think she meant to set 

continued on page 120 


ABOVE: Professor 
Sprout (Miriam Mar- 
golyes, center) and 
Professor Minerva 





} 


“The designer’s job is | 
to tell a story,” says 
Craig. “And to be the- 
atrical. You must mod- 
ify, transform, tweak, 
edit—always.” Lert: 
Using latticework and 
dark woods, he gave 

a traditional tone to 
the Hogwarts library. 





McGonagall (Maggie | 
Smith) stand behind | 
Dumbledore (Richard) 
Harris) at Hogwarts. 5 
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Got a taste for organization? Follow 
these helpful hints for a hassle-free 
holiday. 


¢ Confirm the number of guests and ea 
your menu. 
5 i 1 5 Ss ot 

¢ Order the appropriate-size turkey 
By EES (el eRe ES : aes 

* flan your fable settings, serving CIsncs < 
decorations. 

1 


e Make your shopping and “to ratowe sas 





Grrr acer meron opines recipes to 
determine the food and equipment you 
wil need. 

> Sielae yioleay shopping. 


k 
i 


© Organize the serving dishes and beverages and 


finish getting your house in order, 


If you have time, exe er teeny food that can be 
done ahead of time, such as cranberry sauce and 


ete Pena 


THE DAY BEFORE THANKSGIVING 

* Pick up the turkey. 

* Complete your food shopping, 

* Consult a roasting chart and determine when 
you will need to start Diraentatn te the att al 

boas FierUrstaloas ine baleyren(elaoradgaTeniaelitinrcam estan tarenel 
comet a Oeeens 

Ciere et esrenelel(o 


wth 


THANKSGIVING DAY @ 


* Get up early have breakfast and organize Tian ce one o This page (clockwise from top): Make Thanksgiving 
f mana Se URK ; y Bast . . . 
heehee lay ae ~ ty Guavy Bt prep work a family affair. Get your feast cooking—the 


Mauviel Aluminum Nonstick Roaster with Oven Mitts 
absorbs and transmits heat rapidly for superior roast- 
ing; Regular $120, Special $99 (large pan). Set the timer to “turkey” and go— 
the digital Remote Thermometer pages you when your turkey is ready; Regular 
$54, Special $45. Make gravy as good as Grandma’s—the Turkey Stock and 
Turkey Gravy Base are made from all-natural ingredients; $4.50, $7.50. Use yours} 
5 Prepare dae stuffing, Citi Card at Williams-Sonoma stores to purchase any of the featured products. 


* Remove the turkey from the refrigerator and 

bring to room temperature. | to 1'/2 hours. SS 
Note: Do not leave Ta at room temperature for 
ae TE Me AT 


* Bake the pumpkin pie in the morning. 


¢ Prepare the turkey and put it in the oven at the 
Greccan nine mT ane a Ye OTM a nih 
La aa Lee 

© While roasting and basting 
the turkey. begin cooking the 
side dishes. 

* Transfer the curkey to a 
carving board: prepare gravy 
and reheat side dishes. 

paper a Yotr areata acon aTe \ FS eecioas 


turkey and serve dinner 









Chestnut Soup with Spiced Cream 


Roasted Turkey with Herb Butter 


} 
1 


Golden Mashed Potatoes with Leeks and Sour Cream 






>) . . ] 
Brussels Sprouts with Toasted Hazelnuts 
4 


Spiced Pumpkin Pie 


een. . of eed 
L his season, Cit Cars 
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ER TEL. 


i L 
Wilhams-Sonoma to 





z TI p- , 
One VOU a tf Pankvotyvine 
SS é je a £ PANRSQIVING 
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your Cit Card fo sper 4 SOU or miore at a 
‘ zy 3 E a (OD ens tae oe 
\ \ HHS Sonoma Slove. YOu I FecEDE a 
of ae ] EF : GPE 
complimentary Seasonal Favorites GOoRDOOR 
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J gy" heirloom; $85. Cut down on pr 
\ = Cuisinart 14-Cup Food Proces 
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SPICED PONE INUIN a 
| small pumpkin, De 2 Ibs 


Pastry for a 9-inch pic 


4 CUP maple syrup 


g cup half-and-half 


Sweetened whipped cream 


stem end and place, cut side down, on the 


the oven temperature to 375 F- 


the oven set at 37) E 


on the side 


Serves 6-8 


louse, 2002. 


Tact ™ A oO o™ x Tr T ay ae 
! " ‘ j } I WILLIAMS-SONOMA 


IN 


This Thanksgiving, reward yourself as you’re thinking about others. Beginning 
October 15th, present this completed coupon when you use your Citi Card to 
spend $50 or more at a Williams-Sonoma store, and receive a complimentary 
Seasonal Favorites Cookbook.* Just another way Citi Cards helps you use 
your credit card wisely. 

OF a citi Name: 
Address: 


Email: 


*While supplies last. Offer valid beginning October 15th. To locate a store near you, call 800-541-2233 or visit wwwwilliams-sonoma.com/citicards. 
Redemption of this coupon adds your name and address to the Willi2ms-Sonoma Inc. mailing list. 


‘mly packed light brow 
i cup firmly packed light brown sugar 

11 P ~ ah 

1/2 teaspoons oround cinnamon 

| teaspoon cround ginger 

“/2 teaspoon ground nutmeg 

‘/4 teaspoon ground cloves 

‘ ok 

3 egos, beaten 


On a well-floured work surface, roll out the 


for 15 minutes. Remove the weights and fom 
and continue to bake untl lightly golden, {I 
munutes. Transfer to a rack and let cool. Lea 


In a bowl, whisk together the pumpkin pul) 
maple syrup, brown sugar, cinnamon, gingeij 
nutmeg, cloves, eggs and half-and-half untill |) 
mixed. Pour into the baked pie shell. Bake) 
a skewer inserted into the center comes out 

clean, 45-55 minutes.’ Let cool for at least 3) 
minutes. Serve the pie with the whipped @& 


Williams-Sonoma Seasonal Favorites, copyright Weldon Owen 
Publishing and Williams-Sonoma, Inc., published by Oxmoor ¥ 


Seasonal Favorites} 





} 
| 


\ 


Preheat an oven to 350°F. Lightly oil a bakig) 
sheet. Cut the pumpkin in half through the 


baking sheet. Bake unul easily pierced with 
knife, about | hour Let cool. Scoop out the | 
seeds and fibers and discard. Puree the flesh) 
food processor fitted with a metal blade ung) 
smooth. Measure out 1'/2 cups; set aside. Rat} 


pastry into a 12-inch round. Transter to a 9.\) 
inch pie pan and gently press into the bottel) 
and sides of the pan. Trim the edges, leaving| 
1/2-1nch overhang, then fold under the oveti} 
hang and crimp to form an attractive rim, E| 
the bottom and sides of the pastry with a fe} 
Freeze for 10 minutes. Line the pastry with) 
aluminum foil and fill with pie weights. Babi 
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i 
tl 
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It's a great feeling — 
When comfort is inherent in the design, 
not just an afterthought. 
Form meets function in a whole new way. 
Because everyone deserves a good night's sleep. 


American Leather Comfort Sleepers — 
The difference is night and day. 








AMERICANLEATH E R”™ 
Your style. Your chotce. Your way ™ 


For the Comfort Sleeper retailer nearest you, call 1.800.655.5040 or visit 
www.americanleather.com, and look for this icon @{S] next to the retailer's name. 





Comfort Sleepers by Tiffany & Tiffany Designers, Inc. Exclusively for American Leather 
Tiffany 24/7™ Convertible Mechanism, U.S. Patent #4737996 
© 2002 American Leather 
Savoy Comfort Sleeper shown in ultresuede- 
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THE PREMIUM WOODEN 

RuG COLLECTION, MEDALLIONS, 
Exotic Woops, 
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& DECORATIVE BORDERS. 


e UNLIMITED DESIGNS 
e ELEGANCE AT IT’s PEAK 
e Looks Tat LAST A LIFETIME 


Turn your room into a masterpiece 
and get the hardwood floor of your 
dreams. Each design we create is 
done in our state-of-the-art facility 
by our skilled craftspeople. With 
precise craftsmanship, we can 
AY CENTS 
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| continued from page 114 


Hogwarts School of Witchcraft and 
Wizardry in the Highlands, where we 
placed it,” he explains. “The whole 
world she creates is reminiscent of 


| British public school life, which is very 


familiar to those of us who grew up 
here. Also, Rowling says in one place 
that Hogwarts is more than 1,000 years 


| old, so you look for examples of build- 
| ings that come close, like bits of Christ 





| Church college at Oxford and pieces of 


Gloucester and Durham cathedrals, all 
of which we used.” (Craig applied also 


| to Canterbury Cathedral, another obvi- 


ous choice, “but the archbishop at the 
time felt that there were too many ref- 
erences to wizardry and magic for com- 
fort and declined to give us permission 
to shoot there.”) 

Craig was lucky, too, to be able to 


| meet with Rowling when he was work- 


ing on the first Harry Potter movie. “In 
the first book, one of the most challeng- 


| ing things for me was the nonmagical 


| do they live? 


world,” he recalls. “The Dursley house, 
Privet Drive—where do you pitch that 
household, how affluent are they, how 

2?” Rowling quickly and pre- 
cisely explained that she saw the Durs- 


glish educational system, which, start- 
ing at age 11, comprises seven years, this 
would bring us to 700 students in all. 
Our Great Hall ended up seating 400, ” 
which seemed quite enough.” 

Rowling also drew a map of the Hog- 
warts world, the school, the railroad 
station, the Forbidden Forest, the lake. 
She rattled off dozens of place and 
product names (“She has a fantastic in- 
ventory of names,” Craig observes, “it’s » 
really amazing”), but then she stepped | 
back and let the designer do his job. | 

And Craig’s job, as he describes it, 
is “to find the theatrical in the ordi- 7 
nary, to support and expand the story } 
through a visual vocabulary.” It is rarely 
enough, he explains, to scout a period ! 
building, point the camera and shoot. § 
“Very often [’ll empty a room of all of | 
its detail, then restore or add somethings 
that exaggerates the authentic in a way 
that underlines the story. Even with a7 
great space, like the small, beautiful La-} 
cock Abbey in Wiltshire, which we used | 
to contain the Mirror of Erised in the@ 
first movie, you have to make altera-’ 
tions. To simplify the room, we blocked/ 
up some of its windows and concentrat- | 








| "Very early on we decided that Harry Potter’s world 
should look quite recognizable. This was key. The magic 
grows out of the comprehensible, the concrete.” 





leys living in south London, in a 1930s 
house that would have been part of a 
ribbon development (thus along the 
main arteries that extend out of central 
London). In scouting for a representa- 
tive house and street, however, Craig 
found that most of these developments 
had been customized and modernized 
over the years, so that it was difficult 
to find an unaltered street; instead he 


ed on the view into the cloister. It made 
the scene, and the moment, more fo- 
cused, more dramatic.” 

The Great Hall, which is central to: 
both movies, is an example of Craig’s’ 
basing an interior on a known building? 
but modifying it, on the soundstage; 
to fit the needs of the film. It has a soar+ 


ing ceiling inspired by the oak ham-| 
mer-beam roof in Westminster Hall, 


which is part of the Houses of Par- 


turned to a more contemporary subur- 
ban neighborhood, where similar prin- 
ciples of repetitiveness and conformity 
were still evident. 

Rowling was particularly helpful with 
matters of quantification: “We talked 
about the size of the school. She reck- 
oned that there were 100 students each 
year at Hogwarts; following the En- 


thy 
~ 
FER 
—~ 


MAS 


Borders, Inlays and world famous liament. The ceiling can be manipulat- 


ed by computer to appear to be filled 
with stars or snow. The tables beneath! 
where the Hogwarts students gather} 
on the other hand, are utterly con 
crete and had to be custom-built. “It’s 
not easy to go out and rent 500 feet 
continued on page 124 
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DPHISTICATED LUXURY MEETS UNPARALLELED PERFORMANCE TURELI ABOVE: SOPNBED 15, 


CHAIR 139, BED 518, BENCH BED 137, 


‘ A Si, F ; WALLCOVERING & DRAPES, ALL IN 
thing combines luxury, appeal, durability, and ease of use like authentic Ultrasuede® ULTRASUEDE™ 
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ery Boardman & Ultrasuede®. A Perfect Match. 
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continued from page 120 
of oak tables,” Craig observes dryly. 
Among the sets Craig created out of 
his head and from scratch in The Cham- 
ber of Secrets was the office belonging to 
the headmaster, Professor Albus Dum- 
bledore (Richard Harris). The space is 
minimally described in the novel, which 
freed Craig to imagine it whole. He 
took his cue from the conical roof of a 
Hogwarts tower in the first movie, 
which projects off to one side with three 
mini-turrets, each hanging off the oth- 
er. “It seemed interesting to think, OK, 
this is where the boss would like to be,” 
says Craig, “so we designed three circu- 
lar rooms, decreasing in size, and we 
gave him a telescope that fits into one of 
the windowpanes. Then we mirrored 





“While Harry Potter and 
the Chamber of Secrets 
isn't a period movie, 
there’s a good deal of 
antiquity in it.” 





the backs of all the cabinets, collected 
brass and glass scientific objects and 
hung portraits of previous headmasters, 
who are depicted asleep. While the lit- 
eral details often interest lots of people, 
what’s more important, from my point 
of view, is the way the room reads pho- 
tographically. Layers, reflections, rever- 
berations—all this was key.” 

Reflections create a more puckish ef- 
fect in the office of Gilderoy Lockhart, 
the Professor of Defense Against the 
Dark Arts. Played by Kenneth Branagh, 
Lockhart, who is the vainest man alive, 
is surrounded by a collection of mirrors 
when he sits at his desk; when he teaches, 
his students look over his shoulder at a 
full-length canvas in which Lockhart 
is painting a portrait of Lockhart. Both 
gestures demonstrate how Craig’s de- 
sign can underline themes central to the 
character or the story. 

The austere narcissism of Lockhart’s 
interiors stands in palpable contrast to 
| the Gryffindor common room, which 
| is the place where Harry Potter feels 





' comfortable and at home for the first 
































time in his life. “Public school commo, 
rooms in this country are extremel 
threadbare and shabby, but we trie 
to deliver one that was warm, comfo 
ing and enticing,” says Craig, whose so) 
lution was to line the cold stone wall). 
with red tapestries copied from a 
Cluny Museum. | 


Craig, was under a lake and lit by ligh 
filtering through the water; the offie 
of Professor Severus Snape (Alan Rick 
man), which is full of “hideous thing) 
in glass jars, some of which we rentet 


some of which we ourselves brewe 


Although largely computer-generatev 
the space had to have trees and spidei} 
webs fabricated in scale to the spider 
which were 15 feet in diameter. Th 
webs, which were at first particular 
challenging to Craig, he ended up trea 
ing “as a piece of abstract sculpture 
He made them out of petroleum jel) 
sprayed through a machine similar f 
the kind that makes cotton candy. . 
But the centerpiece of the new mo n 
was, inevitably, the Chamber of Secre) 
itself. Described by Rowling as a dim 
lit chamber where “towering stone pity 
lars entwined with... carved serpen| 
rose to support a peline lost in dar! 
ness” and cast “long, black shadoy 
through the odd, greenish gloom, 7 th 
room obviously had to be impressiv 
atmospheric and haunting. “Because ¥ 
didn’t want to make every a 
the computer, we decided to flood 
chamber and dye the water black 
Craig explains. “This gives the impre 
sion that those columns go down” 
limitless depths. Then we took son) 
inspiration from Cary Grant’s famo 
chase scene in North by Northwest. Gra 
climbs over one of the presidential fae} 
on Mount Rushmore; Harry climbs ov) 
Salazar Slytherin’s on his way to defe 


Rowling, Chris Columbus, David a 
Goliath, Hitchcock.” 

And Craig? Is there a piece of hi 
there too? The designer pauses. “Yes, 
course. Craig too—it’s pretty hard | 
make a movie without having so 
thing to look at first.” 0 
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Enlarging a Georgetown Residence for Bob Woodward and Elsa Walsh 


Architecture by Muse Architects/Interior Design by Pamela Gaylin Ryder, asip 
Text by Stephen Drucker/Photography by Robert C. Lautman 


Architect Stephen 
Muse and designer, 
Pamela Gaylin Ryder 
revamped Bob Wood- 
ward and Elsa Walsh’s 
Georgetown house 
(left). A paneled arch 
defines the stair hall. 
Niermann Weeks com- 
mode. Nobilis fabric; 
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N EVERY STREET THERE 


is one house that in- 

vites the question, 
Who lives there? On this 
Georgetown street, this is def- 
initely that house. Its four- 
story tower and mansard roof 
were intended for somebody 
important 134 years ago, and 
it’s a house that fate wouldn’t 
give to just anybody. 

“Do you want the newspa- 
per?” the housekeeper asks— 
not the usual greeting but 
understandable given who 
lives here. News seems to be 
breaking on every surface. A 
multiline telephone and a pad 
and pen are always nearby, 
ready to record any scrap 
of information. Somebocy is 
always trying to reach i 

continued on page | 
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wrinkle 
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lt took forty years to get it. 


A\nd ten minutes 
to do something about it. 


Welcome to the age of Botox® Cosmetic. Finally, a 
simple, non-surgical procedure that can dramatically reduce 
even your toughest wrinkle within days. One ten-minute 
treatment - a fow tiny injections - relaxes the muscles 
between your brows that cause lines to form. And keeps 
them relaxed up to four months. Botox® Cosmetic has been 
widely tested. And now it's approved by the RDA. 56 it's 
really up to you. You can choose to live with wrinkles. O; 
you can choose to live without them. 
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Unretouched clinical, hotos taken while frownin before and alter Botox Cosmetic. 
p 19 

In clinical trials, 89% of patients rated improvement in frown lines as moderate or 

better, Individual resulks may vary. 


Ask your dermatologist, ophthalmologist, or 
plastic surgeon about Botox® Cosmetic. Or 
call toll-free or visit our website for a listing 
of Botox® Cosmetic Network physicians. 


The most common side effects are headache, respiratory 
infection, flu syndrome, temporary eyelid droop, and nausea. 
Botox® Cosmetic should not be used if there isan infection 


at injection site. 


Please see additional important information on 
the following Page. 


It's not magic, it's 


fr; 
SOx. 
—Cosmetic” 

Botulinum Toxin Type A 


!-800-BotoxMD 
www. BotoxCosmetic.net 


Botox® and the Botox Cosmetic logo are trademarks owned by Allergan, Inc. 






































































































































































































































































































BOTOX® COSMETIC (Botulinum Toxin Type A) 
Purified Neurotoxin Complex 

















Manufactured by: Allergan Pharmaceuticals (Ireland) Ltd. 
A subsidiary of: Allergan, Inc. 2525 Dupont Dr. Irvine, California 92612 


Cosmetic Indications and Usage: 
BOTOX® COSMETIC is indicated for the temporary improvement in the appearance of moderate to severe glabellar lines associated with 
corrugator and/or procerus muscle activity in adult patients <65 years of age. 


Contraindications: BOTOX® COSMETIC is contraindicated in the presence of infection at the proposed injection site(s) and in individuals with 
known hypersensitivity to any ingredient in the formulation. 

Warnings: i 

Do not exceed the recommended dosage and frequency of administration of BOTOX® COSMETIC. Risks resulting from administration at 
higher dosages are not known. 


Caution should be exercised when administering BOTOX® COSMETIC to individuals with peripheral motor neuropathic diseases (€.9., 
amyotrophic lateral sclerosis, or motor neuropathy) or neuromuscular junctional disorders (e.g., myasthenia gravis or Lambert-Eaton 
syndrome), Patients with neuromuscular disorders may be at increased risk of clinically significant systemic effects including severe 
dysphagia and respiratory compromise from typical doses of BOTOX® COSMETIC. Published medical literature has reported rare cases of 
administration of a botulinum toxin to patients with known or unrecognized neuromuscular disorders where the patients have shown extreme 
sensitivity to the systemic effects of typical clinical doses. In some of these cases, dysphagia has lasted several months and required 
placement of a gastric feeding tube. 


Dysphagia is a commonly reported adverse event following treatment of cervical dystonia patients with all botulinum toxins. In these patients, 
there are reports of rare cases of dysphagia severe enough to warrant the insertion of a gastric feeding tube. There is also a case report 
where a patient developed aspiration pneumonia and died subsequent to the finding of dysphagia. 


There have also been rare reports following administration of BOTOX for other indications of adverse events involving the cardiovascular 
system, including arrhythmia and myocardial infarction, some with fatal outcomes. Some of these patients had risk factors including 
pre-existing cardiovascular disease, 


This product contains albumin, a derivative of human blood. Based on effective donor screening and product manufacturing processes, it 
carries an extremely remote risk for transmission of viral diseases. A theoretical risk for transmission of Creutzfeldt-Jakob disease (CJD) also 
is considered extremely remote. No cases of transmission of viral diseases or CJD have ever been identified for albumin. 


PRECAUTIONS: 
General: 
Epinephrine should be available or other precautionary methods taken as necessary should an anaphylactic reaction occur. 


The safe and effective use of BOTOX® COSMETIC depends upon proper storage of the product, selection of the correct dose, and proper 
reconstitution and administration techniques. Physicians administering BOTOX® COSMETIC must understand the relevant neuromuscular 
and/or orbital anatomy of the area involved and any alterations to the anatomy due to prior surgical procedures. Caution should be used when 
BOTOX® COSMETIC treatment is used in the presence of inflammation at the proposed injection site(s) or when excessive weakness or 
atrophy is present in the target muscle(s). 


Reduced blinking from BOTOX® COSMETIC injection of the orbicularis muscle can lead to comeal exposure, persistent epithelial defect and 
comeal ulceration, especially in patients with VII nerve disorders. In the use of BOTOX for the treatment of blepharospasm, one case of comeal 
perforation in an aphakic eye requiring comeal grafting has occurred because of this effect. Careful testing of comeal sensation in eyes 
previously operated upon, avoidance of injection into the lower lid area to avoid ectropion, and vigorous treatment of any epithelial defect should 
be employed. This may require protective drops, ointment, therapeutic soft contact lenses, or closure of the eye by patching or other means. 


Inducing paralysis in one or more extraocular muscles may produce spatial disorientation, double vision or past pointing. Covering the affected 
eye may alleviate these symptoms. 


Caution should be used when BOTOX® COSMETIC treatment is used in patients who have an inflammatory skin problem at the injection site, 
marked facial asymmetry, ptosis, excessive dermatochalasis, deep dermal scarring, thick sebaceous skin or the inability to substantially lessen 
glabellar lines by physically spreading them apart as these patients were excluded from the Phase 3 safety and efficacy trials. 


Injection intervals of BOTOX® COSMETIC should be no more frequent than every three months and should be performed using the lowest 
effective dose (See Adverse Reactions, Immunogenicity). 


Information for Patients: 
Patients or caregivers should be advised to seek immediate medical attention if swallowing, speech or respiratory disorders arise. 


Drug Interactions: 

Co-administration of BOTOX® COSMETIC and aminoglycosides’ or other agents interfering with neuromuscular transmission (€.g., curare-like 
Nondepolarizing blockers, lincosamides, polymyxins, quinidine, magnesium sulfate, anticholinesterases, succinylcholine chloride ) should only 
be performed with caution as the effect of the toxin may be potentiated. 


The effect of administering different botulinum neurotoxin serotypes at the same time or within several months of each other is unknown. 
Excessive neuromuscular weakness may be exacerbated by administration of another botulinum toxin prior to the resolution of the effects of a 
previously administered botulinum toxin. 

Pregnancy: Pregnancy Category C 

Administration of BOTOX® COSMETIC is not recommended during pregnancy. There are no adequate and well-controlled studies of BOTOX® 
COSMETIC in pregnant women. When pregnant mice and rats were injected intramuscularly during the period of organogenesis, the 
developmental NOEL (No Observed Effect Level) of BOTOX® COSMETIC was 4 U/kg. Higher doses (8 or 16 U/kg) were associated with 
reductions in fetal body weights and/or delayed ossification 


In a range finding study in rabbits, daily injection of 0.125 U/kg/day (days 6 to 18 of gestation) and 2 U/kg (days 6 and 13 of gestation) 
produced severe maternal toxicity, abortions and/or fetal malformations. Higher doses resulted in death of the dams. The rabbit appears to be 
a very sensitive species to BOTOX® COSMETIC. 


If the patient becomes pregnant after the administration of this drug, the patient should be apprised of the potential risks, including abortion or 
fetal malformations that have been observed in rabbits 


Carcinogenesis, Mutagenesis, Impairment of fertility: 
Long term studies in animals have not been performed to evaluate carcinogenic potential of BOTOX® COSMETIC. 


The reproductive NOEL following intramuscular injection of 0, 4, 8, and 16 U/kg was 4 U/kg in male rats and 8 U/kg in female rats. Higher 
doses were associated with dose-dependent reductions in fertility in male rats (where limb weakness resulted in the inability to mate), and 
testicular atrophy or an altered estrous cycle in female rats. There were no adverse effects on the viability of the embryos. 


Nursing mothers. 
Itis not known whether this drug is excreted in human milk. Because many drugs are excreted in human milk, caution should be exercised 
when BOTOX® COSMETIC is administered to a nursing woman 


Pediatric use 
Use of BOTOX® COSMETIC is not recommended in children 


Genatric use: 

Clinical studies of BOTOX® COSMETIC did not include sufficient numbers of subjects aged 65 and over to determine statistically whether they 
respond differently from younger subjects. However, in the two identical phase 3 randomized 3:1, multi-center, double blind, placebo- 
controlled, parallel-group efficacy studies, the responder rates for both co-primary efficacy variables were higher for subjects <50 years of 
age compared to those subjects > 65 years of age. Analysis based on a combined data set showed that, for the investigator's assessment 
endpoint of subjects aged 65 and over at Day 30, 39% (9/23) of subjects were responders compared to 22% (2/9) in the placebo group. This 
difference is neither statistically different (P= 0.228) nor exceeds the pre-specified 30-percentage-point difference required by the definition 
of clinically significant. There were no statistically significant between-group differences for the investigator's assessment at maximum frown 
for this age group. There was a statistically significant difference in favor of BOTOX® COSMETIC for the subject's global assessment at all time 
points (P=0.036) except Day 120 (P=0.214). (See Clinical Trials Section) 


There were too few patients over the age of 75 to allow any meaningful comparisons. In general, dose selection for an elderly patient should 
be cautious, usually starting at the low end of the dosing range, reflecting the greater frequency of decreased cardiac function and of 
concomitant disease or other drug therapy 


ADVERSE REACTIONS: 

General: 

The most serious adverse events reported for other indications studied include rare spontaneous reports of death, sometimes associated with 
dysphagia, pneumonia, and/or other significant debility, after treatment with botulinum toxin. There have also been rare reports of adverse 
events involving the cardiovascular system, including arrhythmia and myocardial infarction, some with fatal outcomes. Some of these patients 
had risk factors including pre-existing cardiovascular disease (See Warnings). The exact relationship of these events to the botulinum toxin 
injection has not been established. Additionally, a report of acute angle closure glaucoma one day after receiving an injection of botulinum 
toxin for blepharospasm was received, with recovery four months later after laser iridotomy and trabeculectomy. Focal facial paralysis, 
syncope and exacerbation of myasthenia gravis have also been reported after treatment of blepharospasm. 


Glabellar Lines: 


In clinical trials of BOTOX® COSMETIC the most frequently reported adverse events following injection of BOTOX® COSMETIC were headache, 
respiratory infection, flu syndrome, blepharoptosis and nausea. 


Less frequently occurring (<3%) adverse reactions included pain in the face, erythema at the injection site and muscle weakness, While local 
weakness of the injected muscle(s) is representative of the expected pharmacological action of botulinum toxin, weakness of adjacent 
muscles may occur as a result of the spread of toxin. These events are thought to be associated with the injection and occurred within the 
first week. The events were generally transient but may last several months, 


The data described in Table 1 reflect exposure to BOTOX® COSMETIC in 405 subjects aged 18 to 75 who were evaluated in the randomized, 
placebo-controlled clinical studies to assess the use of BOTOX® COSMETIC in the improvement of the appearance of glabellar lines 

(See clinical studies). Adverse events of any cause were reported for 43.7% of the BOTOX® COSMETIC treated subjects and 41.5% of the 
placebo treated subjects, The incidence of blepharoptosis was higher in the BOTOX® COSMETIC treated arm than in placebo (3.2 % vs. 0%, 
p-value = 0.045). In the open-label, repeat injection study, blepharoptosis was reported for 2.1% (8/373) of subjects in the first treatment 
cycle and 1.2% (4/343) of subjects in the second treatment cycle. Adverse events of any type were reported for 49.1% (183/373) of 
subjects overall. 


The most frequently reported of these adverse events in the open-label study included respiratory infection, headache, flu syndrome, 
blepharoptosis, pain and nausea 


Because clinical trials are conducted under widely varying conditions, adverse reaction rates observed in the clinical trials of a drug cannot be © 1 
directly compared to rates in the clinical trials of another drug and may not be predictive of rates observed in practice. 


TABLE 1. 
Randomized Double Blind Studies: 
Rates of Adverse Events Reported by >2 or more Subjects in the BOTOX® Cosmetic Group, by Treatment Group. 








Adverse Event (in order of decreasing BOTOX® Cosmetic Placebo 

frequency for BOTOX® Cosmetic) (N=405) (N=130) 

Overall 17 (43.7%) 54 (41.5%) 1 
Body as a Whole 

Headache 54 (13.3%) 23 (17.7%) 

Pain in Face 9 (2.2%) 1 (0.8%) be 
Flu Syndrome 8 (2.0%) 2 (1.5%) — 
Pain at Injection Site 7 (1.7%) 1 (0.8%) Le 
Edema at Injection Site 6 (1.5%) 3 (2.3% bs 
Pain in Back 4 (1.0%) 3 (2.3%) 

Injury Accidental 3 (0.7%) 1 (0.8%) J 
Respiratory System 

Infection 14 (3.5%) 5 (3.8%) 

Bronchitis: 6 (1.5%) 1 (0.8% 

Sinusitis 6 (1.5%) 1 (0.8% 

Pharyngitis 5 (1.2%) 2 (1.5% F 
Dyspnea 3 (0.7%) 0 (0.0% 

Infection Sinus 3 (0.7% 2 (1.5%) ( 
Laryngitis 3 (0.7%) 0 (0.0%) 

Rhinitis 3 (0.7%) 2 (1.5% j 
Skin and Appendages 

Erythema 7 (1.7% 2 (1.5%) i! 
Skin Tightness 4 (1.0% 0 (0.0%) 
Irritation Skin 3 (0.7%) 0 (0.0% 

Digestive System 

Nausea 12 (3.0%) 3 (2.3%) 

Dyspepsia 4 (1.0%) 0 (0.0% 

Tooth Disorder 4 (1.0% 0 (0.0% 

Liver Function Abnormal 3 (0.7% 21.5% 

Special Senses 

Blepharoptosis 13 (3.2%) 0 (0.0% / 
Nervous System ip 
Dizziness 5 (1.2%) 2 (1.5%) | 
Paresthesia 4 (1.0% 1 (0.8%) 

Anxiety 3 (0.7% 0 (0.0%) 

Twitch 3 (0.7% “0(0.0% 

Musculoskeletal System 

Muscle Weakness 8 (2.0%) 0 (0.0%) 

Urogenital System ! 
Infection Urinary Tract 4 (1.0%) 1 (0.8%) 

Hemic and Lymphatic System 
Ecchymosis 7 (1.7%) 3 (2.3%) } 
Cardiovascular 





Hypertension 4 (1.0%) 0 (0.0%) | 


In published literature of the use of botulinum toxin type A for facial lines, there has been a single reported incident of diplopia, which resolved 
completely in three weeks. Transient ptosis, the most frequently reported complication, has been reported in the literature in approximately 5%” 
of patients \ 


Immunogenicity. 
Treatment with BOTOX® COSMETIC for cosmetic purposes may result in the formation of antibodies that may reduce the effectiveness of | 
subsequent treatments with BOTOX® COSMETIC for glabellar lines or BOTOX® for other indications, Formation of neutralizing antibodies to 
botulinum toxin type A may reduce the effectiveness of BOTOX® COSMETIC treatment of the appearance of glabellar lines and the | 
effectiveness of BOTOX® in the treatment of other clinical indications such as cervical dystonia, blepharospasm and strabismus by inactivatino’) 
the biological activity of the toxin. The rate of formation of neutralizing antibodies in patients receiving BOTOX® COSMETIC has not been ' 
well studied, 


The critical factors for neutralizing antibody formation have not been well characterized. The results from some studies of the use of BOTOX® © " 
in the treatment of other clinical indications suggest that BOTOX? injections at more frequent intervals or at higher doses may lead to greater» 
incidence of antibody formation. The potential for antibody formation may be minimized by injecting the lowest effective dose given at the 

longest feasible intervals between injections. 


Passive Adverse Event Surveillance: { 
The following adverse reactions have been identified since the drug has been marketed: skin rash (including erythema multiforme, urticaria | 
and psoriasiform eruption), pruritus, and allergic reaction. Because these reactions are reported voluntarily from a population of uncertain size € 
it is not always possible to reliably estimate their frequency or establish a causal relationship to botulinum toxin. | 
Between January 1, 1990 and August 31, 2000, there have been 7 spontaneous reports of serious adverse events documented as being i 
related to the reported cosmetic use of BOTOX®, including anaphylactic reaction, myasthenia gravis, decreased hearing, ear noise and Pp 
localized numbness, blurred vision and retinal vein occlusion, glaucoma, and vertigo with nystagmus. 
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Barrel chair 


Pasquilina leather chair 


Modern furniture in stock and ready to ship 





bin Der Rohe day bed 
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Saarinen table 
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Brno chair 










Noguchi table 
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Linea leather Sees ; | . gNet PC desk Morgana drawers 

















Lyra bar stool 
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Ginger chair bed 





Glass vanity 


Metro leather bed Le Corbusier cow hide lounge Now Sofa 


Revolving storage 
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Chia stool 







Wassily chair 
Modern leather sofa transforms into a full size bed that sleeps two ae) Fly sectional sofa 
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Design Centro Italia www. italydesign.com war ae iets es i e | a reteyan 


1290 Powell Street tel 510.420.0383 
Emeryville, CA 94608 fax 510.428.1251 MODERN ITALIAN FURNITURE IN STOCK 
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- LIGHTING # MODERN CLASSICS ¢ SOFA BEDS ¢ TABLES ¢ CHAIRS ¢ RUGS ¢ OFFICE | 
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Time sofa bed 





Most items in stock. Allow 1-3 weeks for delivery. 
Eames chair Courtesy to the Trade 
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continued from page 126 
Woodward and Elsa Walsh, 
the first couple of Washing- 
ton journalism. 

“The phone in this house 
rings a lot,” says Walsh. It has 
been ringing steadily since 
Woodward bought the house 
shortly after his famed Wa- 
tergate investigation. Over 
time, Walsh joined the house- 
hold; a daughter was raised 
here, and a second daugh- 
ter was born six years ago. 
Change does not come easi- 
ly after so many years in a 
house, but sometimes it has 
to come. 

Any house built in 1868 
would have a hard time keep- 
ing up with life today. There 
was the usual lack of light and 
circulation. The old kitchen 
was a service kitchen, and 
there was no place to just be a 
family. The stairway was sag- 
ging, the plaster was crack- 


130 


ing, and the basic systems were 
huffing and puffing. Unfor- 
tunately, the interviews, din- 
ners, book parties and recep- 
tions for dignitaries, as well 
as the accompanying flow of 
typed words, could not stop 
indefinitely for construction 
noise and dust. Woodward 
and Walsh were willing to 
move out for six months, but 
not one day more. 
Who could accept such 
a challenge and deliver on 
it? Stephen Muse, who had 
worked with the couple twice 
before, is something of the 
family architect. He is an in- 
tense fellow, highly reserved. 
“Once you tap him,” says 
Walsh, “you find he has a 
raging imagination. In a way 
he reminded Bob of himself 
as a young reporter. He was 
one step ahead.” De- 
aylin Ryder 


] 


on page 132 


Lert: “The sunroom ~ 
is the center of family 
life,” says Ryder, whe 
chose “hardy and prae: 
tical fabrics.” Schu- ) 
macher fabric on club 
chairs and ottoman; 
Summer Hill toile. 


BeLow: Muse added | 
French doors to the 
dining area, which 

leads to the kitchen. 
They “allow views be% 
yond to the sunroom | 
and the garden,” says J 
the architect. 
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Personalities _ 


Upstairs, the couple gained a luxurious master bedroom with 
light on three sides, a garden view and a nice hush. 


continued from page 130 
proved a good match for his 
intensity. As sparkling as the 
architect is sphinxlike, Ryder 
knew just what the couple 
wanted: “An ‘undecorated’ 
house with attention to detail 
and all the creature comforts.” 
Muse envisioned an 850- 
square-foot addition at the 
rear of the house. We all 
know what the word addition 
usually means when a 19th- 
century house is involved: 
One minute you are in the 
gloomy past, the next you are 
baking in a new sunroom, 
and then you are sent back 
into the darkness. “Too many 
additions,” says Muse, “don’t 


RiGcut: The fagade of 
the two-story addition 
better reflects the scale 
of the garden, which 
landscape architect 
Holt Jordan designed 
with a bluestone patio 
for relaxing outdoors. 


























Lert: Moldings and 
arched windows accent 
the new master bed- 
room. Bedcovering and 
bed skirt fabric, Kravet; 
Scalamandré chinoise- 
rie fabric. Brunschwig 
& Fils chenille. Hin- 
son & Company lamps. 




























take into account the chair} 
reaction of going back inte 
the house.” 
Here the transition is gens} 
tle and elegant. Using similay} 
architectural detailing, the} 
parlors and library now leae} 
to a big family kitchen, whick 
flows into a new sunroom 
which opens to a garden skill! 
fully landscaped by Holt Jor; 
dan to feel like an outdoo} 
room. Upstairs, the couplilf 

gained a luxurious master bed 
room with light on three sides# 
a garden view and a nice hush! 
Hemlines don’t change a: 
frequently as fashions in his: 
toric preservation. The Schoos 
of Slavish Re-creation an¢ 
the Addition from Oute 
Space have lately evolvee 
into the sentiment that addil 
tions should be “sympathet| 
ic’ —just different enough ti 
distinguish what’s old fror 
what’s new. Muse’s additio 
uses the brickwork and man 
sard roof of the old hous« 
but the windows have sim 
pler sills and surrounds. H 
also slightly scaled down som 
elements, such as the scroll] 
ing brackets that drip dow) 
the brick walls like candle wax) 
Inside or outside, you’r| 
never overly aware of wher| 
the old ends and the new be 
gins. “We call it the big pic 
ture,” Muse says. “An additio} 
is successful only if the entir jij": 
house is better. A house J 
continued on page 13) 


'THE NEW 2003 JAGUAR S-TYPE Beneath its classic curves lie the latest advances in 
technology and performance. We have transformed this stunner into a technological 
imarvel, with a first-in-class 6-speed automatic transmission, refined Suspension, an 
‘Adaptive Restraint Technology System and Dynamic Stability Control. What that means 
to you is silky, smooth shifts; precise handling; and dynamic performance, even in the | 
most challenging conditions. The new S-TYPE. Beyond beautiful. Exceptional at $44,975: | 


| jaguar.com/us 1-800-4-JAGUAR 
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THE NEW S-TYPE. 
INNOVATION STIRS UNDER EVERY GORGEOUS CURVE. 
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The art of performance | JAGUAR 


peed automatic and moonroof. Taxes, title and registration fees extra, ©2002 Jaguar Cars: 



























































50"x40", limited edition prints on canvas, signed and numbered by Artist: 
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| different. Ryder says 
| California feeling”; fe driven by color 
| In the new sunroom, she had a very light 
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continued from page 132 
better only if the entire street is better.’ 
Being the designer of a residence thi’ 
imposing has its own problems. “This 
house ate color,” says Ryder, not men- 
tioning its healthy appetite for furniture 
fabric and even chandelier chain. (The 
handblown lantern in the stair hall swings 


| from three stories’ worth of links.) The 
| scale played havoc with everything, from 


the lighting to the way the draperies 
could be hung to the proportions of the 
furniture, much of which was custom- 
made to the dimensions of the rooms. 
The Georgetown look often approxi- 
mates some London drawing room oj} 
Pamela Harriman’s, but this house is 
“Tt has more of @ 


hand with chamois-colored glazed walls 
The double parlor, combining living 
and dining areas, is a variation on the 
same color, strengthened by two Ital- 
ianate mantels she painted dull black. Its 
three sofas and dining table nearly de- 
fied arranging and were tried every 
which way before finally coming to rest! 
Carl Bernstein helped push a sofa or two: 

The new bedroom is memorable for its 
cool green walls and chinoiserie tissue- 
linen draperies hanging from silver-leafed) 
rods. Ryder used the same chinoiserie 
pattern on the bed’s headboard anc 
large, inviting pillows. Underfoot is 
heathery cut-velvet carpeting, which 


| is “indestructible,” the designer says 


proudly. Walsh was not above spilling 


coffee on carpet samples to test its dura- 


bility, not forgetting for a minute that 
“we had an old dog and a young child.” 

The third-floor offices are affection- 
ately called the factory, though inter- 


| views can happen anywhere at any times 


“There’s a lot of duplication in most 
houses today,” Ryder says. “In the past 
every room had a purpose. Today we de 
the same thing at different times in dif) 
ferent rooms.” Here much of the action) 
revolves around the library, which is striéc| 
mossy green, filled with comfortable, 
seating and brought to life by piles of the™: 
most recent books on history and politics 

Even with the tight deadlines, news- 
paper types apparently make great cli- 
ents. “They’re decisive,” Muse says. “It’: 
probably the habit of knowing that the)», 
paper has to get out.” 0 
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Scandinavian Pottery 


Modernist Forms Marked by Wild Invention and a Unique Aesthetic 


















































































































By Christopher Finch 


HE STYLE THAT WE 
call midcentury mod- 
ern owes much to the 

influence of designers from 

Denmark, Sweden and Fin- 

land, as Scandinavian design 

of that period achieved ex- 
ceptional levels of excellence 
and originality. This was cer- 
tainly true in the field of pot- 
tery, where manufacturers 
such as Royal Copenhagen, 
Gustavsberg, R6rstrand and 
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Arabia produced commercial 
housewares of the highest 
quality. What made these 
factories and a few others in 
Scandinavia highly unusual 
was the fact that they provid- 
ed studio facilities to art pot- 
ters who were given access 
to the companies’ technical 
expertise in order to create 
igque craft objects—now 
hly sought after by collec- 

t in exchange for lend- 


Lert: Ginger far, Wil- 
helm Kage (Gustavs- 
berg), 1932. 11" x 11". 
Kage created this jar, 
which has decoration 
done in silver, as part of 
the Argenta series. Bob 
Lawrence, London. 


Ricut: Vase, Berndt 
Friberg (Gustavsberg), 
circa 1950.9" x 3/". 
Friberg used a hare’s- 
fur glaze to lend a 
slight texture to his 
vase’s elegant design. 
Antik, New York. 


ing their design talents to 
the commercial side of the 
business, which sometimes 
meant thinking about toilets 
as well as teapots. 

“The Scandinavian system 
was different,” says Mark 
McDonald, owner of 330 in 
Hudson, New York. “The art 
potters sat in on design meet- 
ings for mass-market proj- 
ects. They collaborated in the 

continued on page 138 
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continued from page 136 
day-to-day work of the facto- 
ries, so that there was a won- 
derful interchange between 
artist and craftsman, and com- 
plex teacher-student relation- 
ships were able to develop. It 
was all very symbiotic.” 

The 1950s are regarded as 
the golden age of Scandina- 
vian pottery, but that heyday 
had its roots in the two pre- 
ceding decades, and most top 
exponents of the era had be- 
gun their careers before the 
war. For example, Swedish art- 
ist Wilhelm Kage, who start- 
ed out as a painter, became 


BELow: Mase, Toini 
Muona (Arabia), 1955. 
14" x3". Muona, a 
leading artist at Ara- 
bia, often made pieces 
that appeared flawed 
or even dented. 330, 
Hudson, New York. 


artistic director of Gustavs- 
berg, located near Stockholm, 
as early as 1917. He remained 
in that post until 1949, and 
under his leadership the com- 
pany moved from provincial 
Art Déco designs to a sinuous 
and innovative kind of func- 
tionalism. Meanwhile, Kage’s 
personal evolution can be seen 
as progressing from stylized 
figurative decoration to full- 
blown abstraction. Classic ex- 
amples of his work include the 
stoneware, with silver trim and 
inlay, of the Argenta series, 
first produced in the 30s, and 
the wildly inventive Cubist 
vases of the Surrea series. 
“Very few potters have ev- 
er evolved as much during 
a career as Wilhelm Kage,” 
McDenald notes. “His back- 
ground in painting can be 
seen in the silver dolphins 
and mermaids with which he 
decorated his Argenta pieces. 
His postwar works, however, 
are quite different, much more 
abstract. He would cover sur- 













faces with cross-hatching and 
other very free nonfigurative 
designs, taking a completely 
modernist approach.” 

“Kage was a father figure 
for art potters in Sweden,” 
says Juliet Burrows, co-own- 
er of New York’s Antik. “He 
worked in a variety of styles 
over a career that spanned 
more than 40 years.” 

Two young designers who 
continued on page 140 
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Jar, Gunnar Nylund 
(R6rstrand), 1930s. 
12%" x 12%". A flambé- 
glazed jar by Nylund 
illustrates Art Déco’s 
influence on Scandi- 
navian pottery. Jack- 
sons, Stockholm. 


BELOw: Vases, Stig 
Lindberg (Gustavs- 
berg), late 1950s to 
mid-’60s. 8/4" x 87%" 
and 14%" x 5%". Lind- 
berg employed sur- 
face impressions. 330, , 
Hudson, New York. 
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continued from page 138 

were enormously influenced 
by Kage were Stig Lindberg 
and Berndt Friberg, both of 
whom trained with him. Lind- 
berg was a prolific artist who 
created many new commer- 
cial lines for Gustavsberg, 
mostly tending toward a less- 
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Ricut: Vase, Royal Co- 
penhagen, circa 1930. 
7" x 5/". The factory, 
one of the largest, pro- 
duced this crackle- 
glazed porcelain vase 
with gold trim. Maison 
Gerard, New York. 


Lert: Vase, Wilhelm 
Kage (Gustavsberg), 
1950s. 17%" x 3%". The 
Farsta series is char- 
acterized by earthy 
tones and incised dec- 
oration. 330, Hudson, 
New York. 


is-more aesthetic, while also 
producing studio pieces of- 
ten touched by an individual- 
istic sense of fantasy. Friberg 
was a master of the wheel— 
“the archetypal art potter,” 
according to Burrows, “who 
threw and glazed every day 
until he died.” From 1934 to 
44 he made prototypes for 
Kage, afterwards producing 
one-off pieces much admired 
by collectors, including the 
king and queen of Sweden. 
Carl-Harry Stalhane, a de- 
signer from Sweden who, in 
the ’40s, became art director 
of Rorstrand, also established 
himself as a pioneer of mod- 
ern form. His designs of the 
"40s and ’50s—very frequently 
featuring flat, monochromatic 
glazes—were almost ethere- 
ally understated, displaying a 
sensibility inspired by Song 
Dynasty ceramics. And “his 
biomorphic vessels,” says Bur- 
rows, “were ahead of their 
time and very influential.” 
“The Swedish potters of- 
ten looked to the Chinese 
and Japanese,” says McDon- 
ald, “in large part because 
there were great collections 
of Far Eastern ceramics in 
Sweden. But the Swedes al- 
ways managed to give the 


Asian shapes a little twist of 
their own.” 

Another important figure 
associated with Rorstrand was 
Gunnar Nylund, an artist 
whose strong sense of classi- 
cism blended well with mod- 
ernist shapes in pieces that 
were often carried out in 
densely glazed stoneware. 

In Finland, Arabia was the 
premier pottery of the era. It 
began to develop a distine- 
tive personality after the es- 
tablishment in 1932 of an art 
studio under the direction of 
artist Kurt Ekholm. From this 


continued on page 142 











ABOVE: Sculpture, Ivar 
Johnsson (Gefle Man- 
ufactory), 1930. 24%" 
x 15%". This piece was 
exhibited at the 1933 
Chicago World’s Fair. 
Joakim von Ditmar, 
New York. 


BeELow: Vase, Axel Salto 
(Royal Copenhagen), 
circa 1940. 6/2," x9". 
Salto’s organic shapes 
were accentuated by 
the use of glazes, as 

is evident in this vase. 
Antik, New York. 
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entertainment. 
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continued from page 140 
emerged a generation of gifted artists 
such as Toini Muona, who worked a. 
Arabia from 1931 to 1970. Her work o 
the ’40s and ’50s had an Eastern-inflect} 
ed aesthetic, combining a strong feeling 
for sculptural form with a striking sensi 
of color expressed through the bold ust 
of flambé glazes. 

Danish designers were influential it 
the international propagation of Scan 
dinavian style, with the Royal Copen 
hagen and Saxbo potteries making 
prominent contributions. Many fini 
designers, such as Nils Thorsson ant 
Hans Henrik Hansen, were employee 
by Royal Copenhagen, which had — 
thriving art studio. Directed by th 
legendary Nathalie Krebs, Saxbo wa 
smaller and more craft-oriented. A mas 
ter of glazing, Krebs collaborated wit} 
designers such as Eva Staehr-Nielson ti 
produce simple, earthy pots with ai 
emotional punch that was a little out o| 
step with the elegant restraint typical ¢ 
Scandinavian ceramics. 

Even further from the mainstream 
and much sought after today, was th 
work of Axel Salto, a talented painte} 
and brilliant potter best known for th 
work he did for Royal Copenhager 
Salto’s pots, in the Scandinavian tradi] 
tion, derive from natural forms. Instea{ 
of imitating graceful leaves and petals 
however, he was inspired by burstin 
seedpods and sprouting tubers. His vee 
sels seem to writhe and swell, some 
times resembling hybrids of pineapple 
and hand grenades, sometimes recallin 
crustaceans clinging to a rock. 

“Of all the Danish potters, Salto prob 
ably did the most sculptural work,” say 
Burrows. “The studio pieces he did if 
his prime are full of a kind of explosiv 
energy—he was fascinated by the dark 
side of nature. His use of glazes is als 
quite astonishing. Occasionally you 
see two virtually identical pieces, excep} 
they’re glazed in different colors an 
have totally different characters.” 

Salto’s work is a reminder that mic} 
century Scandinavian pottery desig} 
was able to accommodate widely varie} 
stylistic approaches. What all of its e 
ponents shared was a belief in the phi 
losophy summed up in the Swedis] 
phrase wackrare vardagsvara—more bea} 
tiful things for everyday use. OJ 
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Oil on canvas: 18 x 21'/ inches, Signed 
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The Gates, Project for Central 
Park, New York City (Ref. #46) 
Collage in 2 parts, 2002: 
pencil, fabric, wax crayon, 
charcoal, pastel, & aerie! 
photograph 

30.5 x 26.25 & 30.5 x 12 inches 
(77,5 x 66,7 & 77,5 x 30,5 cm) 
Photo: Wolfgang Volz 
Copyright Christo 2002 
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The British Virgin Islands 


esign defers to nature on the British 

Virgin Islands. Private island stays, 

small hotels, villas and resorts provide 
intimate oases whose charming appointments 
meet with flora, fauna and fabulous vistas. 
Land and architecture issue the same imper- 
ative: that privacy is paramount to a relaxing 
vacation. Coves, trails, reefs and slopes 
sequester spots for moments of pure solitude. 
It is no wonder honeymooners seek out 
the islands to be alone at last after the 


wedding bustle. 


There is much to exalt in BVI island-hopping. 
Visitors who take in Tortola can wake to island 
views from exclusive villas, hotels and resorts. 
Once involved in the day, they can get a cul 
tural immersion at the BVI Folk Museum or 
other sights—or an aquatic immersion by way 
of snorkeling, scuba diving and sailing. 


On Virgin Gorda, guests are certain to mar- 
vel at The Baths, where huge boulders seem 
to have been arranged by a playful giant to 
provide a myriad of rock pools, hidden 
beaches and trails. Dramatic slopes plunge 
from Gorda Peak into turquoise waters. 


Others may venture out to Peter Island, 
which hosts the open-air Tradewinds 
Restaurant and Deadman’s Beach Bar and 
Grill. On the more remote Anegada, sensory 
treasures include the island's surrounding 
reef and its famous lobster. And on Jost Van 
Dyke, peace is the prevalent feeling in the 
air, along with a history that has included 
appearances from Arawak Indians, Caribs, 
Dutch, Africans and English. 


Beyond the appeal of the land and its 
beaches is the deep blue Caribbean water 
of Sir Francis Drake Channel that borders 
many of the islands. It holds in its depths a 
diver’s paradise of coral gardens, sunken 
wrecks and oceanic pinnacles. Whether 
one chooses pleasures above or below 
sea level, the British Virgin Islands will satisfy. 


For more information, contact the 
British Virgin Islands Tourist Board at 

1-800-835-8530 or visit their Web site 
at www. bvitouristboard.com. 


























































































































































































































One way to transport travelers to a holiday 
frame of mind is by creating another world—in 
time, place and space—that departs from their 
contemporary one. The trick is to evoke a time- 
less appeal, while quietly providing modern 
conveniences. 


This goal guides the mindset and design of The 
Breakers, the Palm Beach resort that culls from 
inform its 


a noteworthy past to present. 





A fanciful room at The Breakers. 


Breakers founder Henry Morrison Flagler was 
among the first to be enamored by a warm- 
weather haven, but is by no means the last. Palm 
Beach beguiles flocks of fashionable travelers 
who seek that dynamic balance between relax- 
ation and recreation. Such a well-appointed 
paradise can be found at The Breakers. 


The resort's atmosphere reflects the comforts 
and personalization of a grand residence that 
has earned its inclusion in the National Register 
of Historic Places. Guests to the resort are wel- 
comed by the grand hotel's structure that was 
dreamed up in the style of the Italian 
Renaissance, with a facade similar to the Villa 
Medici in Rome. 


This central principle extends beyond the building 
and through the grounds. Landscape architecture 
can be found in a vintage 18-hole golf course 
(one of two}, and guests will also find sprawling 
lush gardens and 10 Har Tru tennis courts. 
The oceanside Spa at The Breakers will soothe 
and a providing an idyllic escape by 
ssage, facials, scrubs and wraps. 
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Other points of mental departure for tt! 
include a Mediterranean-style beach 
broad selection of restaurants and an) 
onsite boutiques. 


All guest rooms have been newly renr} 
each radiating a residential appeal. 
enhanced level of exclusivity, guests n 
fer The Flagler Club, a congregate of} 
urious rooms on the top two floors that 
a private club environment-another | 
break away from everyday concerns 
Breakers. 


For information, call the resort toll-frei} 
at 1-888-BREAKERS, (561) 655-661] 


www.thebreakers.com or contact yot 


travel professional. 
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You need not journey far 
to feel worlds away. 








MILES FROM THE ORDINARY, YET INA PLACE. YOU KNOW AND LOVE, THE BREAKERS PALM BEACH. 

Luxurious accommodations. A private beach. A spectacular spa. And an array of 

E BREAKERS world-class restaurants. This is Florida’s original vacation resort. Now featuring 

PALM BEACH the redesigned Ocean Golf Course and new Old Florida-style clubhouse. Proving 

i BROS ciNaie?VAcATION™ that a vacation need not be far away to bring you closer together. For reservations 

d perm re os = or information call your travel professional, contact The Breakers directly at 

| 1-888-BREAKERS (273-2537), or visit www.thebreakers.com 

| 1k 
| tok 


Owned and operated by Flagler System, Inc 





























D eed - 


g mane ono nes the Rivicra, 







lics a majestic dreamland that 






awakens and inspires Tne een 







Aaron Basha jewelers and the 





breathtaking Principality of Monaco 


present the dazzling Monaco Diamond 
= 





Collection and invite you to join us on our 


relentless PIUEeLOyE prem terel eer and Oe Ce beauty. 


le ns 
MONACO AARON BASHA 


@80 Madison Avenue, New York City 


LatesReMT nT Colw par leley nary 






lor more information about the 





Manan pn iioy of Monaco, call: 


800-753-9696 


www.monaco-tourism.com 





aco 


| Cal 


el ort 


he Riviera 
im AN 


Ace ‘champagne wishes and caviar 
} has a match been so perfectly con- 
Such is the case with Monaco and 
Basha. Monaco, the famous vacationer’s 
bund renowned for its joie de vivre, James 
excitement, Grace Kelly elegance and 
pleasures, and Aaron Basha, the cele 
jeweler of irresistible designs, have creat- 
biliance to cater to the taste of bon vivants, 
inders and, of course, the beautiful people. 


5 no destination more readily associated 
p lavish life than Monaco. Whether travel 
@ fo try their luck or rub elbows with the 
ihe stakes are delightfully high in this world 
Ba fo amuse. This fall, design in Monaco 
Beyond the legendary Belle Epoque Casino 
Blaces and emphasizes the most desired 





ce’s Palace overlooking Monaco’s glittering harbor. 


—t =e we aT VF 
















luxe possession of all: the diamond. The high- 
fashion jewelry designer Aaron Basha will adorn 
the Principality with the new Monaco Emerald Cut 
Diamond Collection of jewelry that is ideal for this 
ritzy playland’s roster of yearround events. 
Festivities around the collection start in 
November during National Day celebrations 
and their parades, fireworks and royal fanfare. 
They sparkle through the holidays in December 
when Monaco glitters with events such as the 
Monaco Dance Forum and performances 
by the legendary Ballets de Monte-Carlo and 
Philharmonic Orchestra. January brings the 
International Circus Festival and Automobile 
Rally to the area. 





Of architectural note in Monte-Carlo are the 
Opera House designed by Charles Garnier, a 
gem of the gilded age which attracts visitors who 
come to see where Matisse and Picasso once 





lent their genius to sets and costumes, and 
the new cutting-edge Grimaldi Forum Monaco 
(www.grimaldiforum.com)—a marvel of modernity— 
where world-class business meets. 


Special three-night packages at deluxe hotels 
introduce travelers to Monaco’s allure (starting at 
$740). Those who join Le Club Diamant Rouge 
VIP travel program will be treated to complimen- 
tary helicopter transfers between Nice and 
Monaco and admission to museums, the Casino, 
exclusive shopping and dining offers, and more. 


Before a trip to Monaco, the sophisticated trav- 
eler may consider venturing to Aaron Basha’s 
new Madison Avenue boutique to head for “the 
jewel of the Riviera” with “the jewel of America.” 
Other Aaron Basha collections include colorful 
ladybugs and 18 karat baby shoe charms. 





i 








Ladybug collection at Aaron Basha. 


For further information on Monaco, 
please call 1-800-753-9696 or 

visit Www.monaco-tourism.com. 

Aaron Basha boutique, 680 Madison Ave., 
New York City. Call (212) 935-1960 


or visit www.aaronbasha.com. 








































































































Entering the world of the Boca Raton Resort & Club. 


40 


Datam Dacart 2 FI, 
Boca Raton Resort & Club 





ls it by design that the pink sunsets at the Boca 
Raton Resort & Club are the same shade as its 
Spanish-style structure? That gorgeous conver 
gence was in fact the eye of Addison Mizner, 
the Resort's renowned architect and founder 
who in 1926, set out to enhance a land like 
no other on Florida's fabled Gold Coast in Palm 


Beach County 





Lush courtyards, European fountains and rows 
of palms surrounding the entrance mix with 
Mizner’s private collection of rare antiques from 


his deft ol 
| design touches. The welcome the 
| 
| 
| 


Visitors today will be equally m churches and universities in Spain and 
Central America. 

splendid entrance with Mediterran 
ating an exotic locale that assures trc 


are far out of reach of less captivating cc 


architects had imagination, but only 
Mizner had the courage to let it out of 
















the cage,” said Frank Lloyd Wright. This visi 
to engineer a ‘village unto itself,” with 100% 
archways, ornate columns, mosaics, bean 
ings and fountains, combining in a classiewy 
Mediterranean-influenced architecture. 


OOOO ee 


onan | 


The new 50,000-square-foot Spa Palazi 
a sanctuary of health and relaxation. 


Much has evolved since the Boca | 
opening including a choice of accomma 
at one of five distinct venues. The Resi 
recently completed the 50,000-squili 
Spa Palazzo, echoing the original archi 
and featuring 22 treatment rooms, sun 
races, palatial gardens and treatments) 
ing a restorative water ritual. 


Golfers will delight in playing on any® 
championship golf courses and relaxing 
new Mediterraneanstyle Clubhouse * 
breathtaking views of the Resort Course 
who seek a luxury respite will find ¥ 
concierge care at the new Yacht Club; 
watertront suites, quest rooms and boutigy 
services redefine the concept of elegant 
comfort. These and all guest rooms bent 
access to a halfmile private beach, a 1 
Fitness Center, dining selections that val 
casual to elegant and children’s activities 


At the Boca Raton Resort & Club, 7% 
Mizner's foresight endures—as do the $] 
pink sunsets. 


For information and reservations, cally’ 
travel professional or 1-888-BOCA-83; 
Raton Resort & Club, 501 East Camino} 
Boca Raton, Florida 33432. Visit the W 


at www.bocaresort.com. 
































Exotic accents distinguish The St. Regis Shanghai. 


St. Regis Hotels & Resorts 


A truly deluxe destination happens detail by 
detail, from a finely polished marble floor to the 
intricate molding surrounding a sparkling chan- 
delier. St. Regis Hotels & Resorts has taken this 
theory around the world to stunning result, con- 
veying to its guests that there is no consideration 
foo small or too extravagant. 


An exceptional hotel often begins with the 
building. The St. Regis aesthetic journey began 
in 1904 when Colonel John Jacob Astor IV 
opened his BeauxArts building designed by 
Trowbridge and livingston on Fifth Avenue in 
New York City. Astor filled it with Louis XV fur 
niture, marble floors, and a library of 3,000 
leatherbound, goldtooled classic and current 
books. In 1932 came the famous King © 
mural by Maxfield Parrish that now lords ove: 
the King Cole bar, a popular spot for both busi- 
nesspeople and travelers. 





The St. Regis Washington, D.C. 


Since its inception, The St. Regis Washington, 
D.C., designated a National Historic Place, has 
attracted visiting dignitaries, heads of state, pres- 
lents and celebrities with its Italian Renaissance- 
ired elegance. When in Rome, St. Regis 

ns will find another historic resting spot in 
















The St. Regis Grand, Rome, the recent 
vated property that in 1894 debuted 
city’s first deluxe hotel. 


A passion for priceless antiques can be 
many St. Regis properties. This trend we 
with The St. Regis Houston, which has pé 
its spacious rooms with important niece 
Regis Aspen, a ski and golf resort for dist 
enthusiasts of both sports, covers its) 
paneled walls with vintage prints that ¢§ 


ment overstuffed leather chairs. 


A truly deluxe | 
destination happe 
detail by detail.. 

¥ 


Attention to the best greets a new era, ( 
St. Regis properties pride themselves ing 
porary decor with stateoHheart amemm 
California, The St. Regis Monarch Beadh 
& Spa includes touches in its spa such \ 
boo floors, skylights and an outdoor ioe 
al fresco massages. Clients can also sel 
eight genres of music to suit individual iat 
St. Regis Los Angeles Hotel & Spa pif 
forward-thinking entertainment in evenyyt 
with a telephone console programmed ii}! 
languages as well as access to digitalt! 
and the Internet. 





Those visiting The St. Regis Shanghai * 
a sleek structure jutting out impressive! 
Shanghai's business center. In London) 
will find reserve and civility in every! 
choice and ornamental feature; in Beij 
design lends drama with towering pal 
that dominate the lounge. 


Whether the details are found in the ol 
new, patrons at any of these proper 
expect the same exacting treatment thi 
over. St. Regis Hotels & Resorts has p 
thinks globally, locally—and exquisitely. 


For reservations or information, conte)! 
preferred travel specialist or St. Regis)| 
& Resorts at 1-800-759-7550 or visit#} 
Web site at www.stregis.com. i 
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At home [= 
captains of industry, : 


1 titans of commerce, i) = = 
and ij 





the icons of style who i | eg) eatin 


inspire them. a _ 


ST. REGIS Hotels & Resorts 


Home to a certain world. 


Call 1.877.stregis www.stregis.com 
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Fantasy follows function at Cabo del Sol in Mexico. 


Cabo del Sol 


Many of us know the challenges of golf, but the 
challenges of golf course design may not be as 
widely considered. For instance, many designers 
strive to retain the original topography of the 
environment so that the course ebbs and flows 
around the landscape. 


This principle was embraced by the designers 
of both of the courses at Cabo del Sol, the sea- 
side golf community in Los Cabos, Mexico. The 
topography in question for designers Jack 
Nicklaus and Tom Weiskopf covers two miles 
of coastline along the Sea of Cortés at the tip 
of Mexico's Baja California peninsula. This mas- 
terplanned, 1,800-acre residential community is 
built around championship golf and upscale 
resort facilities located on Bahia de Ballenas. 


Ocean Course designer Jack Nicklaus’ mission 
gained momentum from the material this stunning 








Hole #18 on the scenic Desert Course. 


stretch of land provided, moving him to claim 
it as “the best golf property I've ever seen.” 
Craggy rock outcroppings ascending from 
crashing waves and tidal inlets form the back- 
drop for the courses, and surrounding terrain is 
laced with cacti, lowlying barrancas, rock for 
mations and rugged arroyas. 





His resulting 18-hole, award-winning Oak 

Course offers a sweep of mountain, desert iim 
sea, contrasting the bright green of the ‘ui 

an equally strident blue Sea of Cortés. Selim 
holes are placed along the coastline, merci 
the game and terrain in such a fashion e 
Nicklaus praises the course for having the “If i 
finest finishing holes in all of golf.” 








The award-winning : 
Ocean Course _ 
offers a sweep | 

of mountain, | 
desert and sea. | 











Tom Weiskopf mastered the golf design cf 
lenge in December 2001 with his Dei 
Course. In top condition, this highly playallmm 
inland partner to the Ocean Course brejgam 
a swath of desert to reveal large landing ai 
and few forced carries. That converge} 
of land and layout makes for a fournan ti 
quality course that is enjoyable for begin 
and pros alike. 


“Cabo del Sol offers a great opportunity fo 
to take advantage of incredible natural jm 
roundings—a unique combination of desert # 
ocean, unusual rock formations, and intense 4 
ety of desert foliage and dramatic canyors™ 
arroyas,” Weiskopf explained. 

l 
Cabo del Sol residents can opt for homesiimm 
condominiums or multifamily villas that 
advantage of the stellar scenery. The conj™ 
nity also plans a village shopping area, be| 
club and tennis center. 
Two more courses are in the works, and c| 
amenity clubhouse is scheduled to opel 
fall. This tempting set of circumstances is coy 
fo entice lovers of the game to secure on 
the fairway and ocean lots that are presi 
available. | 

| 

, 


For more information, please call toll-free| 
1-877-703-4394 to arrange a tour. 





The Desert Course, 
by Tom Weiskopf 


The Ocean Course, 
Nes LAY 





at Cabo del Sol, “a captivating 1,800-acre master- 
planned resort community located at the tip of the 


Se Pecan c eM eonmeNmOny 
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_ newest championship golf course, 
GA MM The Desert Course, a 7,000-yard 
Tom 
SLOMAN. MUC STAD ITTIUMNIUTOTOTT OTM CMO MN OTS 


Sea of Cortés from every hole. It’s a perfect match 


Rome Oeeth Course, our legendary Jack Nicklaus 


STEWART TITLE INSURANCE AVAILABLE 






~ MEET CABO'S PERFECT COUPLES ~ 


FOR 


Courses in the World” by Golf Magazine. Along 
OUMOOM RICA MOATNONN em 


array of ocean view and fairway | 





homesites offering the ultimate in \_» =". 
Jack Nicklaus 
RESSUTUURS ANS CHIU TONE LMOUCRO MUNN ON LUNCH 
COC UMNTeO UNL ecloneaccaltuau 
beaches or just relax poolside in 


a place where the sun shines 350 days a year. 


ROO IO Rp oucemee eC TCO nL SI CUCL 











GOLF RESERVATIONS CALL 
(800) 386-2465 
FOR RESIDENTIAL INQUIRIES - 
CALL (877) 703-4394 
WWW.CABODELSOL.COM 
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Many vacationers prefer a home away from 





home, perhaps in the form of a beach house or 
mountain retreat they can return to and set down 
roots. An alternative exists for those who eschew 
the work involved in second home ownership: the 
residence club, which offers deeded, fractional 
home ownership in prime resort locations 


The Four Seasons is breaking new ground in this 
| emerging area of travel, creating an exclusive 





So eee 
A villa at Four Seasons Residence Club Aviara. 





i 


series of residence clubs that offer people a taste 
of the Four Seasons life. Projects are underway or 
completed in Aviara, San Diego, CA; Scottsdale 
at Troon North, AZ; Sedona at Seven Canyons, 
AZ; and Jackson Hole, WY. There is also a proj 
ect in Punta Mita, Mexico. 


In Arizona, Four Seasons Residence Club 
Scottsdale pays homage to the region, incorpo- 
rating the classic feel of the High Sonoran desert. 
Arranged in clusters of two-bedroom villas, this 
integral part of the Four Seasons Resort 
Scottsdale looks out on Pinnacle Peak in a 
panorama of desert rock and bloom. A golfer’s 
nirvana, Residence Club owners also have 
access to the legendary Weiskopf & Moorish 
golf course at Troon North. 


Golfers will find another prime course in Sedona, 
where the Four Seasons Golf Club and Spa 
Sedona at Seven Canyons is near completion. 
Red-rock cliffs striped with pine and juniper border 
ie course. A spacious spa, featuring renowned 
r Seasons amenities, rounds out the enjoyment. 

1 Wyoming, skiers and outdoor enthusiasts 

Four Seasons Resort Jackson Hole, 


The Four eee 


is breaking new 
ground with its serie 


of residence NT Ee 


located in Teton Village at the base of Ja 
Hole Mountain Resort. Luxurious condomi 


i. 
es 
4 


aa 











wear Wyoming's western look, and owne| 


course, have access to the resort's offe 
including Four Seasons signature service. 


The Four Seasons Residence Club Avic 
Southern California is perched atop the Bati 
Lagoon wildlife preserve with a view to the | 
Ocean. Summoning California's Spanish cc 
revival period, each group of villas afford. 
owners a_ setting from which to bask i 
scenery—perhaps while enjoying a dinne 
pared in their villa kitchen by a Four Season: 


For further information, please visit 
www.fourseasons.com/residenceclubs. 














Tus 1s NOT AN OFFER TO SELL NOR A SOLIGITATION TO BUY ANY Four Seasons ResipENce CLUBS WHERE REGISTRATION REQUIREMENTS HAVE NOT BEEN FULFILLED. 
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LEGISLATION AS A VACATION OWNERSHIP OR TIMESHARE PRODUCT. 


THERE'S MORE TO EN YOUR HOME IS ALSO A FOUR SEASON 


The spectacular locations. The personalized service. The understated elegance. All that has come to define 
the Four Seasons experience can be yours on a permanent basis. Welcome to Four Seasons Residence Clubs. Your we 
opportunity to own a meticulously cared for luxury villa for the times you choose, and enjoy the pleasure FouR SEASONS 
of possessing the most distinctive, inviting vacation home imaginable. Welcome to the opportunity to live life at RESIDENCE CLUBS 


its best. For more information regarding ownership, please call 1-800-343-0799, or visit www. fourseasons.com /residenceclubs 


AVIARA’ JACKSON HOLE’? PUNTA MITA? SCOTTSDALE’? SEDONA 
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Morris Lapidus threw a curve into the Miami design scene. 


the town with curvilinear elements that were 
viewed audacious in his day. 


The Fontainebleau Hilton 


The 1950s heralded in a new Miami Beach, 
largely due to aesthetic innovations of Morris 
Lapidus. This store-dresserturned-architect decked 


His first full-blown effort was an exceptional one: 
The Chateau, a Collins Avenue milestone whose 
light touch changed the look of architecture in 





America. Scorned by critics, the public pre 
it, Now The Fontainebleau Hilton Resort, 
places fun as its operative. 















The chic—and retro-chic—of crystal chandelier 
cular ceilings and staircases to nowhere distin! 
the luxe abandon that has long drawn stylem¢ 
to the property. Luminaries from John F. Kenne 
Frank Sinatra have stayed at the resort. 


The Fontainebleau continues to entertain, of 
wit and whimsy of the hotel play out in diver! 
for players of all ages. Chief among the offel 
is Cookie’s World. The resort's new park fee! 
a wading pool complete with a lazy tiv 
tide, a water slide and cabanas—another ne 
The Fontainebleau’s lighthearted philosophy’ 


For more information, call 1-800-HILTON 
or the hotel directly at1-800-548-8886. A 


reservations a at www. hilton.com. 





Ce 








444) Collins Avenue 
Miami Beach, Florida 33140 
305-538-2000 


wwwfontainebleau hilton.com 




























The color of perfection is Bleau. See it? In the sea. In the sky. In the 
transformation of the most legendary resort in the history of Miami Beach 
Walk through the totally remodeled lobby with its elegant new Garden Lobby 
Bar. Freshen up in the rebuilt rooms and suites of the Chateau Building, 
where walls have stepped aside to create more spacious, marble-appointed 
bathrooms with vanities. Relax in the remodeled 
cabanas, overlooking the new water park featuring 

a playful giant octopus, with eight tentacles of water 
sprays and mists, a water slide and river raft ride 

And the Kid’s Cove recreation program offers separate 
activities for kids, teens, adults and families. Bring the 
color of perfection to your clients’ next vacation 

For reservations visit www.fontainebleau.hilton.com or 


call the Fontainebleau Hilton Resort at 1-800-548-8886. 
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Take advantage of 


the large. i meeting 
facility on Miamt 
Beach, with 190,000 
uquare feet of space 
and the ability 
to handle groups 
of 10 to 5,000. 


Ey CLR COL 


©2002 Hilton Hospitality, Inc 








www.bvitouristboard.com|The /avt great undiscovered place. 


For further information or to speak to a BVI specialist, call the BVI Tourist Board at 1-800-835-8530. 


TORTOLA 


Lambert Beach Resort 
aNanta etl efaul oferta in resort.com 
284-495-2877 


Long Bay Beach Resort 
www.longbay.com 


800-729-9599 


Nanny Cay Resort 
www.nan aes Aeron 
284-494-4895 


To be spoiled on our unspoiled islands, visit 


Prospect Reef 
www.prospectreef.com 


PLU Ee rel enrab aia 


Village Cay Marina 
wwwvillagecay.com 
284-494-277] 


VIRGIN GORDA 
Biras Creek Resort 


www.biras.com 
284-494-3555 


Bitter End Yacht Club 
www.beye.com 


800-872-2592 


Leverick Bay Resort 
www.virgingordabvi.com 
284-495-7421 


Little Dix Bay 
www. littledixbay.com 
888-Rosewood 


Mango Beach Resort 
www.mangobayresort.com 
DIE Be elem 


Nail Bay Resort 
DANAE enero rn 


800-871-3551 


Paradise Beach Resort 
www.paradisebeachresort.com 
Pree Ee bremrereraa 


PRIVATE ISLANDS 
Cooper Island Beach Club 


www.cooper-island.com 
800-542-4624 


Guana Island 
www.guana.com 


914-967-6050 


sesld 


VIRGIN ISLANDS 


NATURE'S LITTLE SECRETS 


"Necker Island 


www.neckerisland.com 
800-557-4255 

Peter Island Resort 
www.peterisland.com 
RUE rome re 
Pusser's Marina Cay 
Www.pussers.com 
284-494-2174 















The Ritz-Carlton, Naples Golf Resort 





The Resorts of Ritz-Carlton 


When it comes to resorts, a sense of place lets 
the location lend lore and color to the property. 
One company renowned for capturing local 
culture is The Ritz-Carlton. 


Down south, The Ritz-Carlton lodge, Reynolds 
Plantation in Georgia is a lakeside spot that 
hues to a traditional Southern style by incorpo- 
rating features like fieldstone and shake siding 
and an expansive lobby with 35-oot timber 





The Ritz-Carlton, Half Moon Bay. 


tresses. All this sets the stage for a getaway 
with 81 holes of championship golf, a Native 
American themed spa, water diversions like fly 
fishing on Lake Oconee and tours and classes 
focusing on the local heritage. 


In Naples, Florida, a golf resort gets an old 
Floridian feel with ceiling fans and great 
awnings that call to mind the 1920s and 
1930s. The resort centers on the Norman- 
designed course carved out of 800 acres of 
natural Platinum coast foliage. The Tiburon 
plays firm and fast in the links tradition, without 
the thatch of rough that typically confounds 
golfers. Throughout the resort, golf remains top 
of mind, with subtle touches to the game in art 
work and artifacts. 


Out west in Colorado, The Ritz-Carlton, 
Bachelor Gulch brings the romance of the west 
to life again on its Rocky Mountain resort. 
Architectural themes evident throughout the 
national park system, a style known as “parki- 
tecture,” allows the landscape to introduce the 
creation. Hewn logs, timbers, stones and other 
ndigenous materials relate to the surrounding 
st, making Bachelor Gulch the first to be built 

i manner in more than 5O years. 
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Having a sense o} 
place lets the locatii 
lend lore and cola 
to the property. 


The rugged northern California coast ce! 
an entirely different treatment. The Half | 
Bay resort, Which sits atop an ocean bluf 
looking the surf and Santa Cruz Mouj 
harks back to the grand seaside lodges § 
19th century with classic California touch 
facade of cedar shingles and redwood ti 
reflect the nearby terrain, along with large4 
fireplaces and beamed ceilings. 


These standouts represent just a taste | 
many other Ritz-Carlton properties that cf 
the essence of their surroundings, all the 
providing the company’s signature service fh, 


For reservations or more information, 
please call a travel professional, The Rif 
Carlton toll-free at 1-800-241-3333 or) : 


the Web site at www. ritzcarlton.com. 


The newest resort experiences of The Ritz-Carlton. 
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The Ritz-Carlton Lodge, Reynolds Plantation The Ritz-Carlton, Bachelor Gulch 
| 


She Ritz-Carlton’s newest resorts offer championship golf courses, fine dining, and spa treatments, yet each 
fremains incomparable in its own way. Half Moon Bay sits atop one of @ulifcix Ss most picturesque ocean 
bluffs Naples Golf Resort resides on Tibur6n, a 36-hole golf course designed by Greg Norman. The Lodge 
Ee Reynolds Plantation finds serenity just outside of Atlanta on Lake Oconee avers there’s the ski-in, ski-out 
jaccess of Bachelor Gulch on Beaver Creek Mountain in Colorado. For reservations or more information, 
please call your travel professional or The Ritz-Carlton at 1-800-241-3333, or visit www.ritzcarlton.com. THERM 
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Northern European architecture mingles with 
easy living on Curacao, the southwestern 
Caribbean island located 40 miles off the coast 
of Venezuela. A history of Dutch settlement, cou- 


Dutch treats: Curacao’s buildings reveal its European roots. 
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pled with calm, clear waters, comprises the 
singular setting that is Curagao. 


As such, civilization and wilderness are in con- 
stant coexistence. A visitor can wander through 
streets whose buildings and houses were first 
found in countries of an altogether different clime 





and time. Shortly, the scene changes to be 
and coral reefs that are as untouched a: 
island had never been discovered. 


Diving is de rigueur there, with the renc 
“Mushroom Forest” as well as inlets and 
tucked all around the island. For golfers, « 
hole course is on hand, and sightsee 
appreciate the floating market and Pe 
Bridge. After dark, visitors spill onto the 
for a lively nightlife of restaurants and ca 


Guests may take advantage of the loca 
tecture by staying in bungalows, guestl 
or apartments. There are also deluxe res 
choose from, including SuperClub’s Bree 
Marriott and a Sheraton. 


For more information, call your travel ¢ 
1-800-3-CURACAO or visit the Web siti 


www.curacao-fourism.com. 





learn that this is an island in the tropie 


Caribbean. For more information, call y 


THE CARIBBEAN 


Le 


THE CARIBBEAN. 


piece of Northern Europe in the Southern 
sm at 1-800-3-CURACAO (328-7222). 


nny Yer.se) 


real. different. 


www.curacao-tourism.com 
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“MIDSTREAM” 
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THE SGULP TURE, FOUN DATION 


2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 
TEL 310.264.2400 FAX 310.264.2403 


www.Sewardjohnson.com 
info@TSFmail.com 
CATALOG AVAILABLE 
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_ The Professionals 


Graham Gund 


An Architect with a Feel for the Past and an Eye on the Future 


By Nicholas von Hoffman 


RCHITECT GRAHAM GUND START- 
ed early. “I was probably around 
eight or nine, and I decided I was 
going to move out. So I got some con- 
crete blocks, and I built a house. It only 
went up to about three feet, and it was 
about eight feet square. I planted a tree on 
each side of it. Those four trees have now 
grown together. You can see right where, 
50 years ago, this little house had been.” 
As you might expect, it wasn’t long 
before the young Gund built his tree 
house. “It was in a big old beech tree 
and had a partial roof and a deck that 
measured maybe eight by four feet and 
some partial windows. It was very frag- 
mented, sort of patched together.” 
Clearly, that Gund boy was either a 
blessing or a menace to have around the 
house. “I also did more mechanical 
things,” he says. “I built a couple of little 
cars that I would race around. They had 
lawn mower-type motors in them. I built 
one when I was eight, another when I 
was 12.” In what his parents may have 








regarded as a plus, Gund also fixed ap- 
pliances around the house. “Whether it 
was the washing machine or a radio, 
I would take it all apart. Surprisingly, I 
was often able to fix it.” 

While Gund had the gift of being able 
to look at a piece of machinery and divine 
the relationship of the parts under its 


“I’m interested in cre- 
ating a sense of place, 
in embracing the land,” 
says Graham Gund 
(left). PHOTOGRAPH 
BeLow: His Nantuck- 
et house cites island 
architecture while 
forming a villagelike 
setting (see Architectur- 
al Digest, June 1998). 


cover, he wasn’t all bolts, gears and cam } 
shafts. “I was very influenced by my 
mother taking me to the Cleveland Mu- 
seum of Art when I was a child. They 
had a wonderful program where you: 
went through the galleries and then did | 
applied art that was related to your visit. 
It was a very positive experience, and [| 
think one of the major reasons why I be-. 
came interested in art and architecture.” ’ 
The Gund family lived near the Cleve-- 
land suburb of Shaker Heights, Ohio. “I! 
was quite impressed with the plan of 
Shaker Heights,” he says, and well one: 
might be. The town, named after ani} 
abandoned Shaker settlement, was de--} 
continued on page 148 ) 
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continued from page 146 

veloped in 1905 by two of the more in- 
triguing figures in the history of Amer- 
ican business, the brothers Mantis and 
Oris van Sweringen (no one can account 
for those first names). With barely more 
than a grammar school education, the 
brothers started out in real estate, ac- 
quiring 4,000 acres that they turned 
into a renowned planned community. 
“Shaker Heights has straight roads and 





roads that curve around lakes,” says Gund. 
“Tt’s laid out with a tremendous amount 
of park space and features neighbor- 
hood centers, transportation nodes and 
rapid transit. It’s really quite a unique 
plan, one that I think people are trying 
to emulate today.” 

‘The van Sweringens were able to ex- 
ert control over the town’s development 
by virtue of its size and the strict archi- 
tectural and structural standards they 





ABove Lert: Gund 

converted a 1905 ball- 
room in Boston into a 
town house (AD, Feb- 
ruary 1988). ABOVE: An 
octagonal tower marks 
a Massachusetts house 
(AD, August 1988). 


BELOw Lert: A 1978 
Massachusetts sea- 
side retreat has three 
wings around a court- 
yard, which serves as 
an organizing element. 
Materials include clap- 
board and shingles. 


imposed on it. Now the chance has 
come for Gund to do similar work. 
“We’re building whole campuses,” he 
explains. “One is near Philadelphia for 
the Episcopal Academy, which will 
eventually have 1,200 students on 120 
acres. The other one is for the Ens- 
worth School in Nashville. It’s a similar- 
ly sized school, a similarly sized site. 
It’s a wonderful opportunity to, in fact, 
create an entire village. In Florida we’re 
working with the Arvida company to | 
build whole housing areas.” 

Where large-scale development isn’t 
possible and restricted lot sizes limit 
how a house can be placed in relation 
to the land around it, there are other 
expedients for Gund. “I was always 
very interested in landscaping, and I 
think that’s one of the reasons why 
I like to root houses, or any building, 
into the landscape. A lot of the houses | 
I’ve done have had courtyards—they | 

continued on page 150 
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continued from page 148 
give a sense of being part of the land.” 

Gund attended Kenyon College and 
then the Rhode Island School of Design 
before taking master’s degrees in archi- 
tecture and urban design at Harvard, 
where he worked under Walter Gro- 
pius, founder of the Bauhaus in Weimar, 
Germany. “I worked for Gropius, which 
was fascinating,” Gund recalls. “He was 











The Professionals 


a remarkable person. He really was in- 
terested in education. It was a great pe- 
riod.” He remembers working on the 
design of a glass factory in Amberg. 
“The client would come from Germany, 
and I was the only one of a team of four 
who didn’t speak German. Gropius 
would have everyone in with the client, 
and it would all be in German, but 


“BAUSMAN & COMPANY, INC. 


FINE BENCH MADE FURNITURE 













































he would occasionally turn to me and 
translate, which so impressed me, being 
a second-year student.” 

Before studying architecture, Gund 
majored in psychology. “It’s actually a. 
very good major for architecture, be- 
cause it deals with perception issues, 
with sociology, how people relate to 
their environment and the effect of en- 
vironmental changes on people.” 

Studying psychology also made sense 
because for Gund, architecture is very, 
very personal. “Just building your own) 
house is exposing yourself in a way that’ 
people don’t often do. Since I felt so 
identified with architecture, I think I) 
found this exposure uncomfortable in} 
the beginning. I still find it’s very hard 
to do a house for myself. ’'ve always 
likened it to a woman being asked to put 
on a dress that she’ll have to wear for 154 
years. The truth is that people change.’ 
Ideas are always changing in architec- 
ture; thoughts about space, about rela- 
tionships, are fluid. So being pegged at 
one point and saying, “This is it,’ is diffi- 
cult. I used to have a recurring dreami 
when I was building my Nantucket house.) 
I would be greeting someone at the 
front door. They would walk inside. 
They would point at something. They 
would say, ‘Graham, you did that?’ I 
would say, ‘Ugh! Then I would wake up.” 

In fact, he says, “I’d prefer to live 
through someone else’s fantasies. Be~ 
fore we did an Orthodox synagogue, I 
went to Jerusalem for two weeks to 
learn about the religion and to have a 
better understanding for building. One 
of the things that’s exciting and inter- 
esting about architecture is the new sit+ 
uations that you get yourself into. We 
try to do a wide variety of projects, so 
there are always new clients and new 
kinds of buildings.” 

It follows that the architect has put) 
some thought into escaping the trap oi 
frozen time. “I think you can change ele- 
ments within a house. One of the reasons 
I got interested in color-field painting 
of the 60s and ’70s was that you could 
change a whole space by changing the 
art, since the paintings of that perioc¢ 
are often very large with lots of color 
There was a way to dramatically change 
things with relatively little effort.” 

continued on page 15. 
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continued from page 150 


In addition to striving to design 
buildings capable of changing along 
with the people who use them, Gund 
has tackled the job of remaking old 
buildings other people have designed. 
Nothing can cause more controversy 
than working in and around old build- 
ings in modern America. Gund has no 
quarrel with the requirement to keep 


old facades. “To me that’s not where 
they’re too rigid. I think they may be 
too rigid on newer buildings. You can 
have a new statement without necessar- 
ily clobbering the old buildings. 

“One thing that was so successful 
about Church Court,” he says of the 
highly regarded conversion of an old 
burned-out church in Boston for resi- 
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dential use, “was that it added a new 
building within an old context. It doesn’t 
take away from the old building, and 
yet it’s completely different. Sometimes 
people will say, ‘You have to use the 
same stone, the same brick.’ I’m not 
sure that that’s necessary.” 

Gund maintains that the ardor for — 
authentic restoration can be carried 
too far: “It’s important to use common | 
sense. Some people will come out with © 
an awful color for something and say it’s 
the original color. It may or may not 
have been. It may have been one of 15 
layers, and it may have been the color 
that everyone disliked that was painted 
over the next year. It’s very important to 
use your head.” 

Although Gund’s own houses are new 
structures of his own design, his office 
in Cambridge, Massachusetts, occupies | 
a restored 1814 courthouse built by | 
the revered Charles Bulfinch. Gund at- 
tacked the job with the respect due the 
master builders of the past. “People al- | 
ways say, ‘Where do you find the crafts- 
men to do this?’ There’s been a tremen- 
dous amount of interest on the part of |’ 
young people in getting in touch with |} 
tradition, in learning a craft. When we | 
worked on this building, we had a lot of | 
intricate restoration, and we had one» 
craftsman who was 50; all the rest were || 
in their 20s. They did a great job.” 

But not an easy one. “We had to do )' 
almost everything,” he explains. “We: 
had to use gold leaf at the top—there’s a | 
little dome on one of the buildings. We 
caught a fellow with a can of gold spray | 
paint that we took away from him. And |} 
there was a great old clock in the tower’ 
with wonderful fixtures. 

“We didn’t know how we were going: 
to fix the clock. We budgeted $25,000 to ) 
restore it. While the building was un-- 
der construction, a man appeared who) 
worked in insurance but loved to fix: 
clocks. He had a portfolio about clocks 
around New England that he had re- | 
stored. So he started taking pieces:| 
home. He’d take a piece and work on it | 
for a couple weeks and bring it back. | 
He kept doing this over a period of a’) 
year and charged us $5,000. The clock | 
worked perfectly.” 7 

Things do seem to work out that way | 
for Graham Gund. 0 
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AD Before & After 


From Plain to Poised 


Park Avenue Rooms Enhanced with English Accents 


Architecture by Ferguson, Shamamian & Rattner/Interior Design by Susan Zises Green, ASID 


Text by Christopher Petkanas/After Photography by Durston Saylor 


O ONE WHO KNOWS 

Susan Zises Green 

well ever thinks of 
her as being at a loss for 
words. But when the New 
York designer was invited 
by clients to size up their 
new, perfectly empty 1930s 
Park Avenue duplex, she 
was “stunned into silence” 


by the chaos. 


154 


Nests of telephone wires 
were caked with decades of 
paint. There is nothing more 
precious in a Manhattan apart- 
ment than light, but two 
double-hung six-over-six win- 
dows had been rudely con- 
cealed behind built-in book- 
shelves. The only way from 
the kitchen to the living room 

continued on page 156 


BEFORE 





Designer Susan Zises 
Green and architect j 
Mark Ferguson trans- — 
formed a Manhattan | 
apartment with classic: 
details. Lerr: The liv- 
ing room. BELOW: ! 
The array of antiques |— 
includes a low table 

from Yale R. Burge. 
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agendas when we buy or sell stocks for you. It means there are no distractions, either: we spend all our 





time sweating every detai! of your portfolio, whether it’s $500,000 or $50 million. And, mostly, it means 





we can help you realize your dreams. Not to mention your children’s dreams. If you have a minimum of 
$500,000 to invest in a customized portfolio, and would like a free brochure on money management, 


call 877.786.1861. Or, for more information and a list of our offices across the country, visit us at nb.com. 
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Private Asset Management 






visit &nb.com 


“Money management is what we do” is a service mark of Neuberger Berman, LLC. ©2002. All rights reserved. Member NYSE/NASD/SIPC. 7/01 


























Before & After 


continued from page 154 
with a tray of canapés was 
through the front hall, mak- 
ing entertaining awkward. 
And the back service stair— 
steep, narrow and twisting 
—was an accident waiting 
to happen. A warren of poky 
maids’ rooms completed the 
dog-eared picture. 

Green says her silence at- 





ABOVE: “What was a 
dark room is now filled 
with light.” Wood & 
Hogan table, right. 
Brunschwig & Fils 
drapery and wall fabrics 
and trim. Seat cushion 
fabric, Christopher 
Norman. Elizabeth 
Eakins alcove rug. 


tack lasted exactly 30 sec- 
onds. “I like climbing moun- 
tains, and as a decorator, you 
don’t walk away from 5,700 
square feet. Besides,” she adds, 
“the place had too many 
things going for it: glam- 
orous views, two terraces and 
rather neutral rooms that 
would be receptive to archi- 
tectural detail. ’ve been in 


the business for 34 years, and 
as a professional, I deal with 
whatever I’m handed. Con- 
struction lasted more than a 
year, but we survived. I live a 
block away, so I was able to 
stop by every morning on my 
way to work.” 

Days after her first visit, 
Green was arched over the 
drawing table with architect 
Mark Ferguson of the firm 








Ferguson, Shamamian & Ratt- 
ner. Though the apartment 
was taken back to the tim- 
bers, the basic layout re- 
mained, leaving Ferguson to 
refine the proportions of the 
14 rooms and “correct” their 
composition. Typical of his 
adjustments was the shifting 
of a door to eliminate the 
abrupt direct view from the 
entrance hall to the living 


Lert: “The dining 
room, which is a very 
large space, needed to 
be made more cozy and |}; 
intimate,” saysGreen. — 
t 


room. The original opening 
defused anticipation, reveal- | 
ing too much too soon. Now | 
there’s a low-level frisson of | 
mystery, of guessing what 
lies beyond. 

The team’s greatest chal- 
lenge was giving expression | 
to the two-part message sent | 
by the owners, a businessman | 
and his civic-minded wife, | 

continued on page 158 } 
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For more information or to order the multi-volume Snaidero Design Portfolio ($25 US) ae = i 
please call toll free: 1-877-SNAIDERO or visit www.snaidero-usa.com Wry vers? | 
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SNAIDERO LOCATIONS: Scottsdale AZ 480.473.2949 / Laguna Niguel CA 949.643.0071 / Los Angeles CA 310.657.5497 
San Francisco CA 415.351.1100 / San Rafael CA 415.258.8222 Greenwich CT 203.869.7448 / Miami FL 954.923.9860 
Naples FL 941.213.1774 / Sarasota FL 941.330.9300 / Honolulu H! 808.599.4554 / Maui HI 808.874.4928 

Chicago IL 312.644.6662 / Birmingham MI 248.203.2050 / Long Island NY 516.365.0595 / New York NY 212.980.6026 
South Jersey Shore NJ 609.927.1111 / Morristown NJ 973.734.1616 Cleveland OH 216.464.7300 

Philadelphia PA 610.436.5485 / Seattle WA 206.622.9426 / Washington DC 202.484.8066 / Madison WI! 608.222.8224 

Dallas TX 214.977.9247 / Vancouver Canada 604.669.4565 / Mexico City Mexico 525.202.9813 

Caracas Venezuela 582.265.0920 / San Juan Puerto Rico 787.721.5555 / Santo Domingo Dominican Republic 809.530.5568 { 
EXCLUSIVE DEALERSHIPS AVAILABLE 


























“There was an impulse to keep 
things simple, elegant and chaste. 
On the other hand, they also 
sought a certain richness. This Is 
Park Avenue, after all.” 


continued from page 156 

for whom Green had worked 
twice before. “There was an 
impulse on the part of the 
clients to avoid excessive or- 
nament, to keep things sim- 
ple, elegant and chaste,” says 
Ferguson. “On the other hand, 
they also sought a certain 
richness. This is Park Ave- 
nue, after all.” 

Both desires were abun- 
dantly satisfied with custom- 
designed woodwork. “It sup- 
plies a dressy backdrop for 
a formal cocktail party and 
a warm, cozy, intimate one 
when we're home alone,” says 
the wife. Federal-style crown 
moldings have elliptical forms 
adorned with emphatic fillets 
and beads. Paneling is in lus- 
trous limed oak or American 
knotty pine, waxed and buffed 
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Lert: “The kitchen 
was very outdated.” Br- 
Low: “The oak creates 
warmth.” Brunschwig 
& Fils drapery fabric; 
Scalamandré trim. 
Sub-Zero refrigera- 
tor. Thermador ovens. 
Dishwasher, Miele. 





Lert: “We converted 
a bedroom into a sit- 
ting room and a dress- 
ing room for the hus- 
band. This quiet, 
paneled place is his 
private sanctuary.” 
Patterson, Flynn & 
Martin striped carpet. 





in the English manner to a 
lovely dull sheen. 

“Carefully composed wall 
treatments like these require 
incredible organization,” Fer- 
guson points out. “Nothing 
was random. Every switch, 
every picture light, had to be 
precisely calculated.” 

For her part, Green was 
able to realize a long-nour- 
ished personal fantasy. “I’ve 
always dreamed of doing an 
urban bathroom that opens 
onto a terrace,” she says. “It 
involved replacing a win- 
dow with a single-leaf French 
door, and the wife wasn’t 
sure, but now she thanks me 
every day. Stretched out on 





a terry cloth—covered chaise, , 
she can dry her hair while? 
talking to her best girlfriend! 
on the phone.” 

Green’s plush decoration) 
makes faint and affectionate? 
reference to the layered, col-- 
lected, Anglo-American in-- 
teriors of her idol, Sister: 
Parish. Still, explains Fergu-- 
son, “This was obviously not 
a historical exercise. Neither 
Susan nor I attempted to) 
capture a particular place or 
period.” Mostly English an- 
tiques purchased in New York! 
—a brawny Gothic Revival 
writing table, a 19th-century 
bench tossed off as a low ta- 

continued on page 160 
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Before & After 





BELOW AND RIGHT: and tobacco jar, on Yale 


Lighter-stained wood R. Burge writing table. 
brightens the down- Chair suede, Lee Jofa. 
stairs study. David 

Duncan chandelier 


Christopher Norman 
balloon shade trim. 





Green’s plush decoration 
makes faint and 
affectionate reference to 
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her idol, Sister Parish. 





continued from page 158 

ble, a pair of kingly Victori- 
an tufted library chairs—are 
leavened by amusing tole ac- 
cessories, from trays to urns 
to tubs. As impressive as many 
of the antiques are, there are 
no trophy pieces, says Green, 
and not one that says, “Look 
at me.” State-of-the-art up- 
holstery was test-driven by 
the owners for depth, height 
and firmness before the or- 
der was placed with the work- 
room. The yellow of beaten 
yolks is at one color pole, 
the green of a Mississippi 
marsh at the other. Fabrics 
run to cottons, chintzes, dam- 
asks and the odd suede. Elab- 


orate brocades and heavy 


Lert: Built-in bookcas- 
es and cabinets bring 
order to the son’s bed- 
room. Agostino An- 
tiques chairs. Lee Jofa 
drapery fabric. Hinson 
& Company raffia wall- 
covering. Rug, Patter- 
son, Flynn & Martin. 





silks never had a chance. | 
Neither did those window- 


blocking bookcases. They’re fF 
gone, as are many of the ji 


maids’ quarters (turned into 


laundry and exercise rooms), 


the perilous service stair (in 
favor of a tidy elevator) and | 
inconvenient traffic patterns 
(hors d’oeuvres now reach the | 
living room via a “secret,” or | 
jib, door in the dining room). | 


“Some designers have such | 


strong signatures: One look at 
a room and you know who’s | 


done it,” notes Susan Zises 


Green. “But for better or | 
worse, I’ve never been able to 
say that for myself. I simply 
try to create places people 
want to come home to.” 0 











Discover our true nature 
www.travelcanada.ca 


Canada. Breathtaking 


cities. World-class shopping. 
Outstanding adventures. 
Unspoiled wilderness. And, 
through it all, fabulous cuisine. 
Canada’s spread of enriching 
experiences is only limited 

by your adventurous appetite. No matter what 

you choose to do, you'll find a warm, welcoming 


atmosphere all ‘round. 


You're invited to flip through these pages at 
your leisure and discover why so many visitors 
fall deeply in love with the unique tastes of 
Canada every year. Chances are, you'll fall in 
love with Canada too. 


Call toll free 1-877-8-CANADA op. 701 to 
request your travel planning guides. Or visit 
www.travelcanada.ca/fall and you can 
also enter to win a fabulous trip to Canada! 























Encompassing all that is Canada is 
quite a challenge. Its diversity pours into 
every nook and cranny of this incredible 
land. But with so many world-class 
experiences to whet your appetite, one 
thing’s unquestionable: you'll savor the 


memory for a lifetime. 


The stars shine down 
through the velvet night sky. Pure air 
rejuvenates your soul. If the French 
created romance, Canada added the 


“joie de vivre” 


From candlelight dinners to the cool 
sounds of the night, Montréal is sure 
to awaken feelings of passion. The 
deep-rooted cachet of French culture 
is immediately seen in the city’s 
welcoming charm. fake in a show, 
celebrate a festival or simply enjoy 
Montréal’s unique beauty. Whichever 
you decide, you'll find an enchanting 


escape in Montréal. 


A great part of Québec City's romantic 


attraction is its piano bars, boites a 
chansons and nightclubs. Whether 
you prefer a touch of jazz as you sip on 
wine, a repertoire of Québec folk as 
you enjoy a locally-brewed beer, or the 
next wave of streetsmart cool as you 
check out the local bar scene, you're 
only steps away from a night of 
discovery and escape in walkable 

Old Québec. 


In Southern Ontario, the place for 
romance is Niagara Falls. Countless 
couples have fallen under the spell of 
the “Honeymoon capital of the world” 
And the Falls’ rushing water is an 
unforgettable backdrop for lovers, 


young and old. 


Or make a date to visit Toronto and 
indulge in its international style. Whether 
it's the chic art scene, the marquis lights 
or the electrifying flavors, Toronto will 


captivate your heart. 


If less-urban-streets and more- 
natural-retreats tickle your romantic 
fancy, delve into the breathtaking 
backdrops of Canada’s natural beauty. 


There you'll experience Mother Nature 


Above: Terrace on de la Commune Street — Old Montréal 
© Tourisme Montreal, Stephan Poulin 


Below: Sheraton on the Falls Hotel, Niagara Falls, Ontario 


and all her wonder — along with some 
of the world’s finest resorts and spas. 
In Alberta, Canada, the soothing steam 
from natural springs relieves the stress 
of daily life. It’s truly a touch of luxury in 
the midst of unparalleled natural settings. 
Make the Canadian Rockies in Alberta 
the main ingredient in your recipe for 
relaxation. Choose from dozens of spas 
or springs, including the Hot Springs of 
Banff, the Miette Hot Springs of Jasper 
National Park and Radium Hot Springs 
of Kootenay National Park. You'll 
discover world-class spas throughout 
all of Canada, both rural and urban, 
that will invigorate your mind and bring 


tranquility to your soul. 


Of course, if relaxing to you means 
strapping on runners and charging 
through shops and malls, you'll discover 


a fantasy-come-to-life in Canada ... 


Canada, you'll discover world-class 
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ADVERTISEMENT 


heers... 
a la Montréal 


ontréal, food is a religion. Feasting on 5-course 

sals is eating as usual, and Montréal’s reputed chefs 

liver, with artistic spreads designed to feed the body as well 
P leasure the senses. The locals dine late and linger long— 
felightful European tradition—while epicureans everywhere 
ake regular pilgrimages to Montréal. This is where their taste 
ids come to worship at the shrines of the most sophisticated, 
)st creative chefs in the world. There’s even a major festival, 


IONTREAL HIGH LIGHTS, to celebrate the extraordinary 


[ 


voir-faire of favourite chefs. But pace yourself, because 


ithe trendy bars and clubs along Crescent Street and 


int-Laurent Boulevard. Come discover our true nature, 





ieasure zones a la Montréal 


IE NUTCRACKER, LES GRANDS 
LETS CANADIENS DE MONTREAL 
naikovsky’s timeless ballet is a classic 
christmas happenings in Montréal. 
15 to 30, 2002. (514) 842-2112 


REAL INTERNATIONAL FESTIVAL 
CINEMA AND NEW MEDIA 

at the state-of-the-art facilities 
Centris, this festival showcases 

ative developments in cinema, 

> and new media. 

ber 10 to 20, 2002. (514) 847-9272 


GIC LANTERNS 
Chinese Garden goes festive and 


THE CANADIEN HOCKEY CLUB 
Head to the Molson Centre to see 
the “Habs,” NHL hockey in the finest 
Le Canadien tradition, and some of 
the most devoted fans on the planet. 
October to April 2003. 

(514) 932-2582 1 800 363-3723 


MONTREAL HIGH LIGHTS FESTIVAL 

A 17-day mid-winter festival featuring 
every pleasure—tactile, visual and 
palatable—under the sun. 

February 13 to March 2, 2003. (514) 288-9955 


SALON DES METIERS D’ART DU QUEBEC 
Plan to do your Christmas shopping here. 
gs hundreds of handmade silk lanterns. 400 artisans from every region of Québec 
mber 13 to November 3, 2002. display their expertly crafted creations. 

) 872-1400 December 6 to 22, 2002. (514) 861-2787 











Cuisine package Wigg 


3 days/2 nights Kye, Uey 


Call 1 877 828-3198 
or visit www.tourism-montreal.org 
Cuisine package includes: 
¢ Round-trip air from Newark or New York 
(La Guardia) to Montréal via Air Canada 
¢ 2 nights’ accommodation 
* 1 dinner for two at your choice of three 
gourmet restaurants: Chez Queux, Le Soubise, 
Le Gutenberg * Provincial and occupancy tax 
Sweet Deals packages available as of 
November 2002 
Air Canada's 


oe 
ae 


“Effective for travel 08/01/02-02/28/03. Prices are per person based on double 
occupancy and include round-trip airfare. Saturday night stay required. Rates are 
subject to change without notice, availability, holiday blackouts, peak-period surcharges 
and other restrictions. September 11th Security Fee of up to $10 and Foreign Departure 
Tax of up to $15 may also be additional and payable to the appropriate airport authority, 


Not responsible for errors or omissions in the content of this ad “yl 
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www.tourism-montreal.org /fall 









































































































shops and unique boutiques to satisfy 
your shopping appetite. Find a 
wonderland of indoor marvels at the 
West Edmonton Mall, the largest mall 
in North America. Sprawling over the 
equivalent of 48 city blocks, the mall 
boasts attractions like a computer-run 
wave pool, golf course, NHL-sized 
skating rink, leaping dolphins and the 
world’s largest indoor amusement 
park. And while you're traveling over 
Alberta's merchandise-rich terrain, 
giddy-up into Calgary — the cowboy 
capital of Canada — and indulge in 

its unique selection of shopping 
delicacies, including a pantry of 
Wild-West themed apparel. Rivaling 
this, there are the endless miles of 
shopping avenues of Montréal, Toronto 
and Vancouver, just to name a few. 
International shops spread from 

small town streets to cosmopolitan 
heartlands. And not far from Canada’s 
fashion mecca, Montréal, you'll find 
Québec City’s quaintly tucked away rue 
Saint-Paul, North America’s oldest 
shopping street. It’s great for unearthing 
Amerindian crafts, local designer 
fashions, jewelry, decorative objects 
and much more. And, best of all, with 
Canada’s generous exchange rate 

($i US = $1.55 CDN*), it’s like getting 
an instant upgrade on everything you 


buy and do. 


Sumptucus samplings. The sights. 
The sounds. Now the tastes. From the 


harbors of Victoria to ihe prairies of 


* Based on prevailing exchange rate 
Subject to change 


Po, 
¢ Canad. L 


Discover our true nature 


www.travelcanada.ca 


ADVERTISEMENT * 


Langolino Wine Bar & Grill, Toronto, Ontario 


Saskatchewan and Manitoba to the 
shores of the Maritimes, Canada’s 


cuisine will tantalize your tastebuds. 


Feast on fresh-from-the-ocean seafood 
at a waterfront restaurant within any 
of the Atlantic provinces. In Ontario, 
experience and enjoy the rich 
multicultural dishes that gastronomes 
clamor for. Using local ingredients and 
ethnic influences, Ontario's cuisine is 
best described as a mix of New and 
Old World cooking styles. Just outside 
your hotel, the world’s flavors await. 
But you needn't even travel that far. 
Ontario's hotels and resorts employ 


some of the country’s best chefs. 


Canada’s western-most province, 
British Columbia, serves up a delicious 
array of gourmet dining, blending Asian, 
North American and Native cultures. 
Experience the best of city and nature 


by picking up fresh ingredients for 


City skyline, Calgary, Alberta 
photo credit: Tourism Calgary 


a fall picnic on Vancouver's quaint 


Granville Island. 


Moving across the heartland into Alberta, 
you'll find trendy cafes, British pubs and 
bistros throughout the province. But don't 
forget, out here, you're in cowboy country. 
At some point you've simply got to chow 
down ona stack of flapjacks for breakfast 
and then feast on our world-famous beef 


after the dinner bell rings. 


Montréal also keeps the Canadian 
passion for food alive and well. Boasting 
not only the most delectable of French 
Cuisines, but also restaurants representing 


over 85 different nationalities. Montréal’s 
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To know Niagara Falls in Autumn is to know 
true romance. Imagine 2 luxurious hotel room 
with one of the world’s great natural wonders 
right outside your window. Taste RESCH! 
TETSU LLU Feel the 
TTT RS CCE LUE 
experience, matched only by SMa MLL 
And the vibrant city of Toronto only a short 
PCE TA EEUU fm 
So get away from it all this Fall. At the Falls. 



















Book Your Trip To Niagara Falls 
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culinary reputation is made in restaurants 
like Globe, Nuances, Mediterraneo ... 
and dozens of bountiful bistros. The city’s 
gracious old inns and resorts also pride 
themselves on their fine French cuisine 


and traditional Canadian food. 


In Québec City, you'll notice that 
Quebecers love fine food — and it shows. 
Every meal is truly a taste sensation. 
Although Québec City and its 
surrounding region are often referred 

to as North America’s fine dining 

capital, they could also be called the 
casual dining capital, the sidewalk 

café capital, the bistro capital or the 
wine & cheese capital. In fact, food in 
Québec City is one of the great pleasures 
of life — and one of the best reasons for 
traveling to the city and its surrounding 


area time and time again. 


Canadian cuisine is a smorgasbord of 


culinary delights to suit every taste, 


ey 
71 
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every budget and every mood. But 
once your appetite is satisfied, your 
Canadian experiences have really 


just begun ... 


Canada is home to an array oe = 
Above: Fairmont Le Chateau Frontenac 
Quehec City, Quebec 

Left Ontario's Niagara Wine Region 


of award-winning vintages 


from Chardonnay and 





Pinot Noir to the complex 
wonder of our rare and 


world-famous ice wines. 
British Columbia's award- 
Stroll down any moonlit con 
F winning Okanagan Valley 
street where you can kick 

: on your balcony with a 
back and uncork an evening 

view of spectacular mountains and 
to savor. Or, by day, put your feet to 
: the masterful city architecture. 

your bike pedals and gear up for a 


sampling of winery tours. Savor Come stay awhile. Whether you're 
freshly picked fruit at roadside stands. craving a relaxing retreat or romantic 
Ride through the incredibly beautiful getaway, Canada has everything you 
Niagara Wine Region. Head over to need. And so much more. Come discover 
the South Coast Wine Route of Ontario our true nature. And don’t be surprised 
and take a tour of the Wine Pavillion if you want to extend your stay. With 





on Pelee Island. Or sip wine from sO many reasons, most people do. 
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There are so many reasons to own a Bose Lifestyle’ DVD system. : | 
And we've just added a new one. : 
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| 
igh ADAPTIQ' audio calibration system. | 


Customizes sound to your room, so your Lifestyle’° DVD system | 
will sound best where it matters most. And it’s only from Bose. i 





No two rooms sound exactly the same. Where you place your speakers, room size 




















and shape, reflective and absorption qualities...even whether a room has rugs 
or hardwood floors can affect sound. And until now, there wasn’t a simple way for | 








home theater systems to account for these variables. Introducing the new ADAPTIQ 
audio calibration system, now available in Lifestyle’ 35 and 28 DVD home enter-™ 
tainment systems. It listens to the sound in your particular room and automatically 


adjusts your Lifestyle® system to sound its best. So now, no matter what your room's 


| Lifestyle 35 DVD 
acoustics, you'll enjoy action-packed movies and lifelike music delivered by a system | home entertainment system | 
| 


performing to its fullest potential. ® The ADAPTiQ system is just one reason you'll 





enjoy our Lifestyle® systems. Some others: An elegant media center with built-in 
DVD/CD player. Barely noticeable cube speakers. An Acoustimass®* module that — | 
produces rich impactful bass. And an advanced universal remote that controls Batink sonrd twGuoh reasearch 
your system — even from another room. Bose Lifestyle? home entertainment systems. | 








Now with the ADAPTiQ system, the height of our technology just got higher. 


For a FREE information kit, or names of dealers and Bose stores near you call: The Mall At Short Hills i 


1.800.ASK.BOSE ext.M12 ask.bose.com/wm12 Short Hills, NJ a 
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e-inspiring You can experience a game of golf like 


ises. Just when you thought you never have before. Lush expanses 
of manicured grass. Sparkling stretches 


of brilliant blue water. With over 2,000 


you'd seen all there is to see in nature's 


breathtaking portfolio ... Canada bursts 


into a kaleidoscope of courses scattered coast-to-coast, 









colors. Imagine yourself Canada is truly a golfer's dream — 


standing in a place where without the handicap of overpriced 
no human sound touches green fees. Just a short putt over the 
your ear, the leafless trees border, Ontario boasts over 


allow you to gaze farther ne ee 650 courses enveloped by 


big a. 
than you thought possible Cae ae B untouched wilderness or 
and, for miles, the only fuitesq fringed by pristine lakes 


neighbors you find are Québec city and its 


sporting feathers or fur. If surroundings also offer 


ioe 
you feel goosebumps riding ayia excellent fairways 


up your arms, don’t worry, 


Call toll free 1-877-8-CANADA 
op. 701 to request your travel 


it’s natural. 


Though Canada’s famous 

planning guides. Or visit 
www.travelcanada.ca/fall 

and you can also enter to win a fabulous 


landscapes and incomparably 
wondrous seasons are enough to 


convince anyone to take the short trip trin to Canadal 


— that’s only the beginning to this 


country’s magnificent allure. With a 
’ as just steps away from North America’s 
pantry of festivals and Canadian 
fa a ies: only fortified city. And if you haven't 
activities, its your choice to take it 


. : heard about Alberta’s outstanding golf 
all in, or just do nothing at all 


courses, you're probably one of the few. 
With more than 275 courses across the 
province, the secret is getting out fast. 
To the eastern edge of the country, 
MasterGara Prince Edward Island has some of the 


world’s most scenic courses such as 





Above: Canoeing Barrier Lake, Kananaskis Country, Alberta 
Below: Casino Windsor, Ontario 


The Links at Crowbush Cove, rated among 
North America’s top ten. Whether your 
game rivals the pros or you only want to 
swing through a sensational new course, 
Canada will always provide you with a 


championship round. 


Get reel. Hook up with our bountiful catch. 
With the rivers of Manitoba, the pristine 
lakes of Saskatchewan and the 
abundance of fresh waters in Québec 
and Ontario — Canada is famous for its 
wide range of freshwater fish. Actually, 
Ontario has more freshwater lakes 

and rivers than any region in the world 
— over 40, 000 to be precise — so it's 

no surprise Ontario has the most 
incredible selection of freshwater fish 
on the planet. Seasoned and novice 
anglers alike cast off their cares 
throughout Ontario’s northern fly-in 
fishing lodges and its southern family 


recreational rivers. 


If unspoiled wilderness is where you 
want your feet to take you, Canada is 


definitely the place to plant them. 




















curtains (he wants cotton, you Ww: 
$200 





opposites attracting is forty ee 
priceless 


MasterCard’ is accepted most everywhere, for everything from 28-ounce hammers to French lace. 





www.mastercard.com 





























there are some things money can’t buy. WERT(@-1) for everything else there’s MasterCard™ 
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Bantf National Park, Alberta 






With hundreds of National and Provincial think the blazing foliage is literally 


parks, it isn’t hard to find a hiking trail. changing color before your eyes. 
Lace up your boots. Throw on your ; ; 
Ai, : Mosey on out. If you're looking to saddle 
backpack. And get your hiking stick : ; 
i up for a unique rush, venture into Alberta 
ready for some amazing treks. Actually a fea kt 
and enjoy its cowboy spirit. First, you 
— from coast-to-coast — Canada has 
et i need to look the part. So put on a cowboy 
some of the best trails in North America, ‘ 
ae ie : hat, some made-in-Alberta boots and a 
perfect for hiking or biking. And, in , s y 
shiny belt buckle. After you're suited up 
Canada, through the fall season, you'll : ; 
in Western attire, you'll be ready to head 












CORL_GCARM 


Golf in a green valley or track 
house or blast down a Bobsleigh trac] 





down the Cowboy Trail — a 640-kilometre- 
long, scenic road that snakes through 
some of Alberta's richest ranchlands and 
towns with serious Western roots. If you'd 
rather experience the Wild West without 
jumping on a horse, lean back and watch 
how the pros do it. Almost every town in 
Alberta hosts a weekend rodeo. See real 
cowboys wrestle steers into the mud, 
rope lightning-fast calves and hold on for 
dear life atop buckin’ broncs. And that's 
just a warm-up. From there, check out 
the Canadian Rodeo Finals — dangling a 
purse of more than half a million dollars. 
Over 90, 000 spectators witness the six 
major pro rodeo events each day during 
six edge-of-your-seat performances in 


late November. 


Not only does Canada’s fall season bring 
a string of picturesque nature and exciting 
activities to life — it also uncovers a feast 


of festivals. 


You get more for your vacation dollar when you visit Calgary — Heart of the New West. 
Enjoy Calgary’s unique shopping districts, or view the panorama of mountain and city skyline. 
the trail of a dinosaur. Savour Alberta beef in a restored, Victorian ranch 
k at 95 km-h. Let Calgary entertain you in style and splendour. 
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Purists. Wafflers. Fence sitters. 
Prepare to cave. 


Your patience has just been 
amply rewarded. Here, at last, is 
a digital SLR that handles your 
AF Nikkor lenses and accessories 
as easily as it handles your 
scrutiny. Where to begin? The 
new Nikon D100” is crafted, top 


to bottom, to 


Nikon's legen- Nikon. 


WE TAKE THE WORLD'S 
GREATEST PICTURES? 


dary standards. 
Imagine 6.1 effective megapixels, 
3D Digital Matrix Image Control, 
Auto White Balance, Dynamic 
Autofocus, D-TTL Flash Control 
with Built-in Speedlight — all 
working together to deliver 
superb detail, precise exposure, 
and colors that will stun even 
the most discerning purist. And 
to further empower you in your 
quest for the perfect image, 
save images as JPEGs, TIFFs, 
or Nikon Electronic File - NEF™ 
then employ Nikon View 5 and 
the optional new 
Nikon Capture 3™ 
You'll see why so 
many serious SLR 


enthusiasts are 





finding it, shall we 
say, impossible to 
resist. Find out more about this 
digital milestone at your D100 
Authorized Nikon dealer, or visit 


www.nikonslr.com 






102 Nikon Inc. 


























































































































At the height of autumn, more than 
250 musicians, singers, dancers and 

storytellers converge on Cape Breton 
Island to celebrate Celtic culture. And 


the fall would not be complete without 





our wine festivals in Niagara 





and Whistler. Canadians’ love 





of celebration reaches into the 





winter with one of the world’s 





longest and most colorful shows 


of holiday season lighting — the 






Niagara Falls Festival of Lights 






that stretches along the 


Niagara Parkway. 


Canadian wonderland. After the leaves 
have completed their change and the 
weather warrants a wardrobe lined with 
fur, Canada transforms into a winter 
wonderland. The sky slowly blankets 
the streets with sparkling snow, creating 
the ambiance of a fairytale setting. 
From spectacular ice carvings to an 
amazing winter extravaganza of games, 
music and cuisine, Ottawa's Winterlude 
offers fun-filled weekends for the entire 
family. And Montréal celebrates the 
essence of light with the MONTREAL 
HIGH LIGHTS festival. But Quebec City is 
definitely the snow capital of the world. 
In early February, Mr. Christie's Québec 
Winter Carnival features an international 
snow sculpture exhibition, a canoe race 
on the frozen St. Lawrence River, a 
dogsled race in the streets of the city ... 
and lots of fun. Canada Is unquestionably 
the hotspot for all things festive 


throughout the winter. 


Daunting verticals. Swooshing slopes. 


From the extreme slopes of Banff, 








Above Left Whistler Lodge 
Above Right: The Fairmont Banff Springs Solace Mineral Pool 


Jasper, Mont-Sainte-Anne and Whistler 
to the more recreational hills of northern 
Ontario, Canada is a ski-lover's paradise. 
Fly down challenging moguls, electrifying 
slopes or test your snowboarding tricks 
in the half-pipes. This array of options is 
why Whistler and Mount Tremblant are 
consistently named the top east and west 
ski destinations in North America. If you 
crave to explore the peak of excitement, 
check out Alberta's valuable ski packages 
_ most have roundtrip flights included 
with the price. Canada also offers an 
incredible selection of cross-country 
skiing trails. Pack a picnic and embark 
on an expedition of mesmerizing 


landscape and challenging terrain. 


If you're inclined to try something new, 
you can strap on some snowshoes for 

a trailblazing hike across snow-covered 
fields. Or take it up a notch and 
experience transportation in its wildest 
form by harnessing a team of huskies 
and mushing through the wilderness. 
Don't worry, trained experts will happily 


show you the ropes. 


Rev up your engines. And hit the 


snowmobile trails. Canada is home to 


the longest network of trails in the world. 


Book a guided “snowmobile safari” that 


will take you on hundreds of wilderness 

































































Petit-Champlain, Québec City, Québec 


trails for a few days or a few weeks. 
Snowmobile enthusiasts have a wealth 
of options from which to choose — 
New Brunswick, Québec, Ontario and 
Alberta — provide thousands of miles 
of groomed trails. And the piece de 
résistance: an evening relaxing by 

the fireplace or enjoying a soothing 


hot tub at your cozy resort. 


Many secluded winter resorts are 
scattered like gems throughout Canada. 
Some are nuzzled within mountain ski 
resorts, like Alberta's Castle Mountain, 
others are in the serene locations of 
the Charlevoix, or Vancouver Island, 
where storm watching transports 

you to another world. Whichever you 
choose to explore, after a day of winter 
excitement, you'll want to snuggle 

up in front of a crackling fire and sip 

a cup of hot chocolate. It's true 


Canadian comfort. Naturally. 
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bute only hours away from the world’s best skiing. Breathtaking scenery and magical runs await. 
iberta — home of the Canadian Rockies and much more. 


He’ 


ke Louise skilouise.com e Banff’s Sunshine Village skibanff.com e Banff Mount Norquay banffnorquay.com 
akiska skinakiska.com ¢ Fortress Mountain skifortress.com e Ski Marmot Basin skimarmot.com 
stle Mountain castlemountainresort.com e International Airports calgaryairport.com edmontonairports.com 
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1-800-661-8888 
TravelAlberta.com 








i Banff/Lake Louise 2835 bison Ski Marmot Basin tron’ 7 7Q petson 








ound trip air from New York to Calgary on Air Canada e Round trip air from New York to Edmonton on Air Canada 
secommodations for four nights at the Banff Boundary Lodge ¢ Accommodations for four nights at the Sawridge Hotel 
) day interchangeable lift ticket ¢ 3 day lift ticket 
frchangeable lift ticket valid at Banff, Mount Norquay, Lake Louise and Sunshine Village) ¢ Use of a Hertz Rental Car 
FM Air Canada’s For more information call Air Canada 1-800-254-1000 WE Ih 
anada Note: Prices are per person based on double occupancy accommodations and roundtrip air. Prices are valid for travel 2/01-4/01/03. Car rental does not include tax, insurance or gasoline. Rates are | | 
i subject to change without notice, availability, holiday blackouts, peak period surcharges, cancellation charges and other restrictions. September 11th Security fee up to $10 and Foreign departure 








| 
tax of up to $15 may also be additional and payable to the appropriate airport authority. Not responsible for errors or omissions in the content of this ad, | | 






















urban identities 





Air Canada flies you nonstop to Canada’s amazing destinations from more cities 

in the U.S. than any other airline. And Air Canada’s Canada offers you fabulous 

packages reflecting each city’s personality. Get romantic in sexy, seductive | 
Montréal. Enjoy a class act in Toronto. Or go wild in Calgary, heart of the new west. 
Your choice. One phone call or one click. Air Canada’s Canada. 


TORONTO 


Package starts at $399 (4 days and 3 nights)* For travel 09/01/02-12/21/02. 

* Round-trip air on Air Canada to Toronto from Newark or New York (La Guardia) | 
* 3 nights at the Westin Prince Toronto | 
» Provincial tax i 


MONTREAL 


Package starts at $359 (3 days and 2 nights)~* For travel 10/01/02-05/31/03. 
- Round-trip air on Air Canada to Montréal from Newark or New York (La Guardia) 
* 2 nights at a boutique hotel in Old Montréal 

* 1 dinner for two people at Chez Queux Restaurant in Old Montréal 

* Provincial tax 
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ary from Newark or New York (La Guardia) 
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Book ene Piet EU com 


eee rer Air Canada’s (he) 
Best Airline based in North America ey 
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(Saturday night stay required for Montréal only). Rates are subject to change without 
strictions. September 11th Security Fee of up to $10 and foreign departure tax of up to i 
foteles or omissions in the content of this ad. | 








Fall and winter festivals across Canada 


® Atlantic Canada — Celtic Colors 
International Festival 
(October 11 — 19, 2002) 


® Ontario — Oktoberfest 
(October 11 — 19, 2002) 























ADVERTISEMENT 


® Calgary — Rocky Mountain Wine & 
Food Festival (October 17 — 19, 2002) 


® Alberta — Canadian Finals Rodeo 
(November 6 — 10, 2002) 


© British Columbia — Cornucopia 
Food and Wine Celebration 






© Québec City— Mr. Christie's 
Winter Carnival 
(January 31 — February 16, 2003) 


® Manitoba — Festival du Voyageur 
(February 7 — 16, 2003) 


© Montréal — MONTREAL HIGH LIGHTS 
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The Canadian Way 


Ever notice that Air Canada planes have 
something in common with the Canadian 
flag? It's not from lack of imagination 
they use the Canadian maple leaf — 

Air Canada is just proud to be Canada’s 


AIR CANADA @) 


A STAR ALLIANCE MEMBER ¥,2 


CANADIAN COMMISSION 
TOURISM CANADIENNE 
COMMISSION DU TOURISME 





‘© St.Louis 


Air Canada 
4000 non-stop flights/week 


between US & Canada — that's more 
than any other airline. 


flagship airline. With 4,000 weekly flights 
between the US and Canada — that's 
more than any other airline — Air Canada 
is the best choice for travel to Canada. 
And that’s not just hearsay. Air Canada 


was recently voted best airline in 


This supplement published by the CTC. 


© Gincinnati 





North America. And their frequent-flyer 
program, Aeroplan, was voted best in 
the world* Air Canada — the Canadian 


way to get to Canada. 


aircanada.com “OAG awards, 2002. 













































































1068 Main Street Norti:, © /oodbury, CT 06798 


A sideboard would do wonders for your dining room. 





And Mill House of Woodbury i is a wonderful be 
to find it. 


A sideboard makes a dining room complete — adding essential storage and display 
space, and a great deal of style. You'll find many antique sideboards and servers at 
Mill House. You’re welcome to examine them all — compare sizes, styles, woods, 

detailing — and find the one you want to live with and love forever. 


Mill House Antiques 


AND GARDENS OF WOODBURY 
_ THIRTY-EIGHT YEARS OF CHOICE _ 2002 
Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll fis ues about four miles north of the center of town on Route 6. We're closed 
Tuesday 2, open every other day of the week, including Saturday and Sunday. 
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The Art in Embassies Program Promotes Visual Diplomacy Abroad 
By Avis Berman 


ARRY S. TRUMAN WAS A 
great president, but 
his views on modern 

painting left something to be 

desired. In 1947 he looked at 

Yasuo Kuniyoshi’s portrait of 

a circus girl, one of 79 con- 

temporary oils bought by the 

State Department to exhibit 

abroad, and said, “If that’s art, 

I’m a Hottentot.” Reactionary 

newspaper columnists thun- 

dered about tax dollars being 
wasted, and the government 
quickly sold off the collec- 
tion. Yet this inauspicious ep- 
isode contained the germ of 
one of the State Department's 
most triumphant initiatives 
—the Art in Embassies Pro- 
gram (AIEP), the enterprise 
that enables ambassadors to 
choose outstanding examples 
of American art to hang in 
their official residences for 
the term of their posting. 
From paintings and sculp- 
tures to prints, photographs, 
drawings and even Conceptual 
art; from Colonial portraits, 
Native American artifacts and 








Hudson River landscapes to 
Ashcan School cityscapes, 
commanding abstractions of 
the New York School and 
edgy collages from the artists 
of tomorrow, the AIEP of- 
fers an unparalleled resource 
to U.S. diplomats. Its place- 
ment of art in embassies not 
only enhances the physical 
appearance of the ambas- 
sador’s residence but intro- 
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Lert: A cigar-store In- 
dian, a figure of Co- 
lumbia and a patriotic 


the Art in Embassies 
Program, were in Mos- 


tween 1987 and 1991. 


as the residence of 
the American ambas- 
sador to Russia. The 
Neoclassical struc- 
ture dates from 1914. 


duces visitors to America’s his-- 
tory and considerable artistic. 
legacy. Says Helen Franken-- 


thaler, whose canvases have 
hung in ambassadorial resi- 
dences in Tokyo and Prague, 
“Beautiful art is one of the 


finest ways to tell the truth.” 


Based in Washington, D.C., 
the program has staff who call 


on artists, collectors, muse- 


continued on page 180 | 





eagle, on loan through) 


cow’s Spaso House be- - 


BELow Lert: Located I 
a mile from the Krem-- 
lin, Spaso House serves 









FURNITURE HRELPS ¥ 
GREAT FURNITURE HE 


| Journeying to Ostersund, 

Sweden was an unexpected 
way to escape the winter blues, 

especially during high winter - 

| darkest period of the five-month 

season. It didn't take them long 


to discover that rumors of the 


oD 
SZ 
ce 


_ region coming alive during 
| “the murky time” were true. 
Mutual love of the outdoors 
led them to Lake Storsjon, 
where they hoped for a rare 
sighting of the legendary watery 
monster. On the island of 
Froson they skied Ostberget's 
slaloms and Nordic runs, then 
paid visit to the Ith century 
kryka and bell tower. Back in 
Ostersund, they explored the 
lively Jamtli museum, where 
the staff, dressed in period cos- 
tumes, greeted them. On their 
final evening - as enchanted 
as the first - northern lights 
painted the raven sky with fire. 
Zs 
Their dinner guests were 
bewitched with tales of the 
journey. The furnitures light 
and worn finish added to the 
| imagery of alpine snows and 
midnight skies aflame. And, 
if only for an evening, they 


journeyed back to Scandinavia. 


FOR A LANEVENTURE SHOWROOM, 
CALL 1-800-235-3558 

OR VISIT LANEVENTURE.COM 

FOR AN “EXCURSIONS” BROCHURE, 
SEND $1 TO LANEVENTURE, 

POST OFFICE BOX 849, 

CONOVER NC 28613-0849 








LPS YOU DREAM 
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Art Notebook 


RiGuT: From 1995 to 
1997, during Walter 
F. Mondale’s term, 
the Tokyo residence 
had Frank O. Gehry’s 
Fish Lamp, 1983, and 
lithographs by Robert 
Rauschenberg. 


continued from page 178 

ums, galleries, foundations 
and corporations for loans of 
art and simultaneously man- 
ages a small permanent col- 
lection of its own. The AIEP 
is a radiant exception to the 
rule that when art becomes 
an instrument of politics, the 
consequences are usually not 
happy for art. 

The AIEP was conceived 
during the presidency of John 
F. Kennedy, when creative 
achievement was recognized 
as vital to advancing Ameri- 
can prestige. Selected to head 
this new endeavor in Novem- 
ber 1963, Nancy Kefauver, the 
widow of Senator Estes Ke- 
fauver, was Kennedy’s last 
appointment. She began her 
tenure in January 1964, eager 
to do “something construc- 
tive about those bare white 
walls in the embassies abroad.” 
In practical terms, Kefauver 
established a loan program 
because she had no in-house 
collection and no budget to 
start one. 

The program is sull largely 
based on loans and continues 
to depend on the benevo- 
lence of institutions and pri- 


vate citizens. In other words, 
lenders are not compensat- 
ed. “Yet,” notes Anne John- 
son, AIEP’s director, “people 
love to participate because 
it’s an incredible opportu- 
nity to promote American 
art and artists abroad. It’s vi- 
sual diplomacy.” 

Along with making ar- 








rangements to borrow works, 
the program’s curators and 
director collaborate closely 
with the ambassador in match- 
ing the art with the host coun- 
try. This way the ambassador’s 
own interests can play a key 
role. The embassy residence in 
Tokyo has housed a particu- 

continued on page 187 





BeLow Lert: Pines in 
Nonquitt, a watercolor 
by Annie Gooding 
Sykes, is among works 
currently on display at 
Petschek Palace (be- 
low), the embassy res- 
idence in Prague. 

















s Pure Vision Plasma Display you'll be able to see more than you ever have. 
thin, true high-definition monitors (43” or 50") are the latest in.a long line of 
vations. They're so bright and clear, they raise television to a whole new standard. 

e our word for it, visit an authorized dealer and prepare to be blown away. 


“Would you look at that—one...two...three split ends” 
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HIDALGO 


OCC RUC RU CCR Cm IH MC LCR MLLhS 
& match, stackable rings & bracelets in diamonds, 
18k white or yellow gold, precious stones & enamel. 
NOE CC alae Amram CHG 


AMERICA JEWELRY Houston, TX * 713-783-3403 
BACHENDORF'S = Dallas, TX * 214-692-8400 
BESS FRIEDHEIM JEWELRY » Orland Park, IL * 708-403-6868 
BILLBARNES.COM, L.L.C. » Victoria, TX * 361-575-9595 
BLOOMINGDALE’S « Manhattan & Huntington, NY 
ATION CTC) Ames Wok CnC: ( Ra NVI cM oOo Ma 1C0) a 
Warm A] 10 gsr: OO NNT MDAC OT AECL 
BORSHEIM’S ¢ Omaha, NE * 402-391-0400 
CADORO ° The Venetian Hotel, Las Vegas, NV * 702-696-0080 
CARLYLE & CO. * Durham, Raleigh, Pineville & Greensboro, NC 
Jacksonville & Mary Esther, FL * Park Promenade: Orlando, FL 
CHAS SCHWARTZ & SON JEWELERS « Washington, DC * 202-737-4757 
DAVIDSON & LICHT * Walnut Creek, CA * 925-935-0940 
J.E. CALDWELL « Philadelphia & King of Prussia, PA & Wilmington}-DE 
RUM a Paes LHL 00 Om) | lO) P| ees te 
Rea ERS em Teena AN) ea 
UGE VM Mg] a SS te PUTT ODA CMT eS eS) LS 
McNELIS & SHERRY INC. * Haddonfield, Nu * 856-354-008 
TN ea ga ae) aaa rec oa Rae Meal tele 
REEDS JEWELERS « Niagara Falls, NY * 716-298-5973 
SONNY’S ON FILLMORE ¢ Denver, CO * 303-329-3315 
Dir NCO) ee OY OTN) PO OM slo oy to) 
ZADOK JEWELERS Houston, TX * 713-960-8950 


OTM SVAN a a) asl es esata 


www.hidalgojewelry.com 
© Hidalgo 2002 
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Time Zone 


New from Gino Franco! The Modena timepiece for men is an updated ci | 
H with retro design personality. Modena includes the signature Italil 
; 


inspired design and quality features of the entire Gino Franco timep>| 





line. Crafted from solid stainless steel, Modena features a sculpted c 
Pn calendar function, polished/matte finish bracelet with hid 
franco deployment buckle. Water resistant to 3ATM, 5-year warranty, / 
available in silver dial. Style #937CH (as shown), price $135 


» order call 1-888-223-0026 or visit www.ginofranco.com. 














The Butter Bell” crock keeps butter fresh and @ 
spreadable for up to 30 days without 
refrigeration! Pictured: hand-painted floral 
design, $21.95 + $5.95 s/h. (CA res. add 8.25% 
sales tax.) Special gift offer: Buy two Butter Bell 
crocks and receive a third one free! (Call for 
details.) Offer good from 10/1-12/10/02. Makes 
a great holiday gift! To order or to receive a 
free catalog, call 1-888-575-1900 or visit 


www.butterbell.com. 















Ss a ’ " i 
as we Fan Fir Throcje $139-$299 Compare identically styled headban 
2 under a lange’59” x 72” throw with a soft faux suede‘lining and _ in Vail at $150. Doubles as a collar. 
* available in.19 faux furs: Lypx’(pictured), Sable, Chinchilla, Zebra, White Available in Sable (pictured), Black F’ 
* (Minky-Black Mink; Leopard, Sheared Raccoon and more... Leopard, White Mink and more. _ 





Luxurious Fabrics With The Look Of Fur 








Shaan, § 

CSE 

eee OUSEURS| Call 800 848-4650 to order or for a FREE catalog 
Mention Code AD1102 


anne, Covington, KY 41011 
Y Use VISA, MasterCard or Discover ¢ Money-back guarantee 


ibulousfurs.com 








PICCHIOTTI 





Bringing Art to Life 





For a retailer near you please call 1-888-645-6033 www.picchiotti.it 
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RETAIL PRICE $775. ON YOUR WRIST $179. 
IN YOUR POCKET $596. 


inspired by the spirit of classic French design, Klaus Kobec is proud to present the ‘Charisma Chronograph’. This elegant and stylish timepiece with a 


—— 








efined Swiss movement is now available direct from the manufacturer at the astonishingly low price of $179 — a saving of $596 on the retail price of 
5775. So how can we make an offer like this? The answer is beautifully simple. We have no middleman to pay. No retail overheads to pay. And not the 


isual mark-up to make, which on luxury items (including watches) can be enormous. We just make beautiful watches, beautifully simple to buy. 














ADIES RETAIL PRICE $735 DIRECT PRICE $175. GENTS RETAIL PRICE $775 DIRECT PRICE $179. FEATURES INCLUDE: STAINLESS STEEL CASE AND 
BRACELET. STAINLESS STEEL BUTTERFLY CLASP TO THE BRACELET. CHRONOGRAPH MOVEMENT. DUAL DATE FUNCTION. BLUE HANDS. WATER 
ESISTANT TO 3ATMS. SUPPLIED TO YOU IN A MAGNIFICENT PRESENTATION CASE. LADIES WATCH DOES NOT INCLUDE CHRONOGRAPH 








Shipping/ Handling $9.99 FL Res add 6% Sales Tax total charge | o> ee ovos NETWORK 
tedit Card Hotline 1-800-733-TIME (1-800-733-8463), seven days a week. Please quote code ARC/11/CHS. 


IMEPIECES INTERNATIONAL, 3580 NORTH WEST 56TH STREET, FORT LAUDERDALE, FLORIDA 33309. FAX: 1 888 675 3045. 
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e AIEP staff works 
ith museums and 

alleries across the 

‘ountry when placing 
BELow: The Stock- 
olm residence is now 
ome to The Grape Ar- 
by Fairfield Porter. 


RiGcut: Daniel Garber’s 
Mother and Son, 1933, 
hung in the blue room 
of the ambassador’s 
house in Paris between 
1977 and 1981. The 
painting by the door is 
of Washington’s tomb. 











continued from page 180 
arly sensitive thematic dis- 
olay of abstractions by Josef 
Albers, Morris Graves, Joan 
Mitchell, Isamu Noguchi and 
Senzo Okada that suggested 
in artistic dialogue between 
Bast and West. Similarly, 
some years ago the American 
embassy in Paris (see Archi- 
ectural Digest, July/August 
979) showcased, as Donna 












Hartman, the ambassador’s 
wife, said, “the French back- 
ground in American art.” 

In 2002 approximately 3,500 
original works of art are in- 
stalled in the public rooms of 
about 180 embassy residences 
worldwide, and, says senior 
curator Virginia Shore, “We 
continue to develop our re- 
source base. We’ve found ave- 
nues to borrow any art we’ve 











ever requested if the facility 
meets the requirements for a 
high-value piece. In the last 
10 years the value of the works 
on loan to us has increased 
from $30 million to $85 mil- 
lion, meaning that the quality 
has increased dramatically.” 
More striking than the 
scope of the program is its 
maturity. With its splendid 
track record, the AIEP ex- 





ports the character and im- 
age of America, and, although 
there is plenty of traditional 
art available, the staff can al- 
so dare to be bold about it, all 
the while trying to be sensi- 
tive to the various cultures. 
The United States Embassy 
in Namibia, for example, in- 
cluded a forthright collection 
that confronted the African 

continued on page 188 





Lerr: In the late 1990s 
the folk art at Villa 
Taverna, the residence 
in Rome, included 
portraits of a family by 
19th-century Vermont 
painter Thomas Ware. 


ABove: Nitty Gritty, 
2001, by painter and 
sculptor Charles Ar- 
noldi is currently on 
exhibition at the em- 
bassy residence in 
Seoul, South Korea. 
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Art Notebook 





THE ART OF PERFECTION 
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“Embassies represent a 

unique way for artists to 

become known,” Frank | 
Stella has said. 


ANOLON TITANIUM 


PROFESSIONAL HARD-ANODIZED. NONSTICK AND NOW DISHWASHER SAFE* 


ANOLON 


The Gourmet Authority 





Available at Marshall Field's - 
se The collection of 


For more information, visit us @ anolon.com or call 1 800 388-3872. — * using recommended dishwosher gels modern art now at 
the Copenhagen 
residence includes 

= ; = : —__§_—#!————— | Frank Stella’s Hocken- 
heim, 1980. Also on 
display are works by 
Roy Lichtenstein. 



















Auction of Important 
American Illustration Art 
November 14-15 


MastroNet is proud to announce we 








American experience, and the principai 
officer’s residence in Cuba exhibitec¢ 
work by Cuban American artists whe 
dealt with issues of exile. Art in em 
bassies articulates what we value in ou 
culture—which is not merely the forma} 
merits of order and unity but the endur} 
ing need to dissent and protest. 

Artists of the caliber of Robert Rausch 
enberg, Frank Stella and Roy Lich 
tenstein have loaned their own word 
unstintingly, and in April 2002 Stell! 
lectured in Copenhagen as part of an out 
reach intended to broaden the audience! 
for these mini-exhibitions of Americai| 
art. Commenting on the extraordinar§ 
exposure the program brings, Stella haj 


are preparing one of the most important and 















comprehensive auctions of classic American 






Illustration Art in the history of collecting. 






Our November Premier Catalog Auction 





will include an unprecedented offering fea- 






turing over 500 works by over 100 artists. 






To register to bid and receive your 300+ pg. 






full-color auction catalog (shipping late 
Oct.), call 630-472-1200 or visit us on 


the web at www.mastronet.com. 













J.C. Leyendecker August 7, 1915 Saturday 
Evening Post Cover art (30” x 20”) 
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AD Special Interest 


A Father and Son Save an Admiral’s Hydra House from Ruin 
Architecture by Dimitris Varangis/Text by Nicholas Shrady/Photography by Scott Frances 





HE GREEK ISLAND O1 
Hydra, located off the 
coast of the Pelopon- 

nese south of Athens, is said to 

produce prickly pears in abun 
dance, excellent prime minis 
ters and splendid sea captains. 

Among the last of these was a 

19th-century admiral and pa- 

triot named Andreas Miaou- 

lis, who took command of a 

Hydriot merchant fleet and 
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turned it against the Otto- 
man Turks in the struggle for 
Greek independence. Admi- 
ral Miaoulis was a genuine 
hero in a country renowned 
yr those of myth. 
i!] of Miaoulis’s heroic 
however, the admi- 
stalwart man- 


S king the Hydra 
str d for years 
unt rangis, 


a prominent furniture maker 
and designer from Athens, 
acquired the property just 
over a decade ago. Varangis, 
who died earlier this year, and 
his family spent their summers 
on the island and noticed the 
structure’s decline. “Water 
was leaking through the roof 
and walls, the house had been 
stripped of most of its murals 

continued on page 192 


A stone house on the 
Greek island of Hydra 
was constructed in 
1808 as a fortified res- 
idence for Admiral 
Andreas Miaoulis. The 
structure has been 
carefully renovated by 
Athens architect Dimi- 
tris Varangis. 
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“Die Another Day.” The set was a cavernous Ice Palace 
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How to light it? The producers heard rumors of a chandelier 
resembling a massive icicle on fire. They tracked it down. It was a 
Schonbek chandelier called “Jubilee.” It was a natural for the part. 

When you see the movie, take a moment between tension 
and terror to observe the 61 crystal chandeliers and wall sconces 
by Schonbek. The largest chandelier displays 16,683 Swarovski 
aCe ona ce 

Our portfolio of crystal chandeliers ranges from classic to 
Tearoom Meer rei emery me COSe eee 





Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800.836.1892 or 518.563.7500 Fax: 518.563.4228 
































continued from page 190 

and architectural ornaments, 
and the patio was full of 
weeds,” recalls Varangis’s son, 
Dimitris, an architect experi- 
enced in historic preservation 
and adaptive reuse. “No one 
had ever been quite sure what 
to do with the place. For a 
time a Norwegian firm owned 
the property and wanted to 








turn it into a conference cen- 
ter, but that fell through. Fi- 
nally, my father bought the 
place, partly for patriotic mo- 
tives; Miaoulis’s home, we all 
thought, couldn’t be allowed 
to fall into ruin.” 

The mansion was built by 
anonymous Venetian archi- 
tects between 1805 and 1808. 
Rather than following a mas- 





AsBovVE: The principal 
salon is where the ad- 
miral and his male 
guests gathered to dis- 
cuss the issues of the 
day. Ricut: The late 
Themistocles Varangis 
bought the historic 
house to stave off its 
further deterioration. 
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ter plan, it evolved in re- 
sponse to the needs, interests 
and ambitions of the Miaoulis 
family. The residence con- 
sists of a principal villa and 
a number of smaller single- 
story outbuildings arranged 
around an interior patio and 
concealed by a high protec- 
tive wall. The stone used in 
the construction is indige- 
nous to the island and takes 
on hues from pale gray to 
pink according to the vagaries 
of the light. 

Although the whole com- 
pound is not without a cer- 
tain spare, understated grace, 
there is also something un- 
mistakably martial about the 
architectural scheme, as if 
one’s house were also one’s 
bastion. “The Aegean Sea has 
always been a place of clash- 
ing cultures, warring naval 
forces and general piracy,” 





Dimitris Varangis explaing| 
“A house of this size and im 
portance had to be fortified t! 
withstand attack and siege.” 
Working with his father 
Varangis required a full si) 
years to complete the res: 
toration of the Miaoulis mani 
sion, employing craftsmen ani 
artisans from all over Greec 
Due to the house’s historic: 
significance, the Greek Mir 
istry of Cultural Affairs supet 
vised the project. Progres 
was often excruciatingly slow 
because the architect went t! 
great lengths to ensure tha 
materials and methods of cor’ 
struction conformed as close} 
as possible to those used b 
the original Venetian arch 
tects. When the old roof tile 
were found to be larger tha 
any of the tiles on the may 
ket, he had new ones made 1! 
continued on page 1% 
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continued from page 192 
order. And when the interior 
marble floors needed to be 
replaced, the architect traced 
the stone to a long-abandoned 
quarry on the neighboring 
island of Dokos and con- 
vinced the local authorities 
to open the quarry momen- 
tarily, allowing him to cut 
enough stone for his needs. 
“Detail is everything!” in- 
sists Varangis. “Taken sepa- 
rately, a single decision to use 
a certain material, a color of 
paint or a decorative element 
may not seem like much, but 
together they create a pow- 
erful effect, one of authentic- 
ity. That distinguishes a res- 
toration done with integrity 
from a mere remodeling.” 
The Miaoulis mansion is 
approached through an arched 


1); 











Asove: A bedroom’s 
marble floor tiles were 
relaid in a geometric 
pattern that echoes 
the intricately painted 
ceiling. French-style 
shutters close over the 
casement windows. 


RiGuT: Fresh sea air 
wafts through the open 
windows of a bath. A 
hanging glass lantern 
illuminates the room, 
and a cupboard built 
into the masonry pro- 
vides storage space. 











threshold hung with heavys 
iron-studded doors that open 
to a patio shaded by a talll 
rubber tree. Pots of herbs 
and other aromatic plants are! 
placed around the periphery, 
From the patio, doors leac 
to functional spaces like the 
kitchen and storage areas anc 
a winter wing. 

Upon entering the mair 
residence, one has the sensa+ 
tion of being in the East, on 
at least in a place with ¢ 
marked Eastern influence 
The marble floors are cov-| 
ered with Turkish kilims, the 
wood ceiling is carved 11} 
geometric patterns, and the 
friezes and arches are paintec 
with delicate scenes. It is «J 
dizzying interior, one tha 
relies on a wealth of orna} 

continued on page 19} 
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continued from page 194 
ment and decorative detail rather than 
large, imposing pieces of furniture ta 
create an air of warmth and well-be-} 
ing. Indeed, apart from the most essen-/f 
tial furniture, such as the polychrome} 
minderi benches, used for both seating} 
and storage, the odd sofa and the dining® 
table and chairs, there is very little te 
clutter the public rooms. “Greece has 
always been at the crossroads betweer 
East and West, between ancient anc 
Byzantine culture and between the Or- 
thodox faith and the Islamic world, ano 
this house is a reflection of those myri- 
ad influences,” says the architect. 

A closer examination of some of they 
painted friezes, for example, reveals bib-) 
lical scenes, with the rather singular des 
tail that all of the characters are dresseci 
in Turkish garb. “Under the sultan, one 
had to be discreet about one’s faith, 
Varangis explains, “so these very uniqué 
depictions from the Bible were created: 
These are precisely the sorts of detaili 
that I wanted so much to preserve.” 

The architect did not hesitate, how 
ever, to transform spaces and roomi 
whose purpose had clearly changed o 
become outmoded. The principal salon 
once used exclusively by the admira 
and his male friends and associates as : 
place to smoke, drink coffee and discuss 
politics and commerce, now has invitin; 





“Miaoulis’s home, we all 
thought, couldn’t be 
allowed to fall into ruin.” 





sofas and a dining area. A smaller cham; 
ber, the gynekonitis, once reserved for thi 
women of the house, is now a charming 
guest room. “I wasn’t trying to make: 
sort of museum in which everything 1} 
just as it was for Admiral Miaoulis,” hi 
says. “Function must change with time: 

Not surprisingly, the interior is ricy 
in nautical motifs. There are model shipi 
maritime scenes, sepia photographs ¢ 
ports and steamers, and an august pol 
trait of Admiral Andreas Miaoulis hin) 
self. “He wouldn’t find the house all tha| 
much changed,” says Dimitris Varangi 
“T think he would still feel very much: } 
home here.” 
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_ Estates for Sale 





Editors Select Properties Around the World 


Scotland, Key West, Santa Fe, Tuscany, New York... 


SCOTLAND 
A Revitalized 
Baronial Manor 


etween 1852 and 1854 

Alexander “Greek” Thom- 
son, often regarded as the great- 
est architect of Victorian Glas- 
gow, designed Craigrownie 
Castle in the Scottish Baronial 
style, complete with a central 
tower with battlements, oriels 
and steep gables. The castle, 
which rises above the Ros- 
neath Peninsula, enjoys a com- 
manding position on the Scot- 
tish landscape and has sweeping 
views of Loch Long and the 
Firth of Clyde. The Rosneath 
Peninsula has housed castles 
since medieval times, and in 
the 19th century Glasgow busi- 
nessmen started building sum- 
mer houses there because of its 
clean air and its pleasant loca- 
tion on the water. 

The castle has a library, a mu- 
sic room and a ballroom on the 
first floor and seven bedrooms 
upstairs. An eighth bedroom is 
located in the tower. The draw- 
ing room (below right) has a 








fireplace with a brick hearth and 
Tudor-style paneled walls and 
ceiling. There are decorative 
cornices throughout, and a 
chapel with a mosaic floor 
opens to the garden terrace. 





The castle has been updated 
over the last decade, resulting in 
a mix of traditional Baronial 
style and modern conveniences. 
A three-bedroom coach house 
and a two-bedroom mews cot- 





tage are nestled in seclusion on 
the 3.5-acre grounds. Original 
stone walls surround the prop- 
erty. £725,000 ($1.1 million). 

For information, call our Hot Line, 
212-286-6803, x0422. 
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Make it legendary. Make it KitchenAid. 


Step 1: Open the Architect™ Series Built-In Refrigerator. 
With a system designed for ultimate ingredient 
care, great texture and taste are assured. 
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Step 2: Turn on the Pro Line™ Cooktop with choice of grill, TEES BSc 
griddle or both. Simmer and sear to perfection =—_- 
using 6,000-15,000 BTUs. Then switch on the a. of YS 


powerful Pro Line™ Hood. 


Step 3: Prepare yourself for oohs and ahhs. 


To learn more about the entire KitchenAid® line, visit KitchenAid.com or call 1.800.422.1230. 
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Estates for Sale 





MONTECITO 
California Classic 












Wallace Neff-designed 

house in Montecito, Cali- 
fornia, is considered one of the 
best examples of Spanish Colo- 
nial Revival architecture in the 
state. The first floor has a living 
room with a cathedral ceiling 
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Technology Meets 
Traditional Country 


H” atop Mount Gibraltar, 
in New South Wales, Aus- 
tralia, sits a seven-bedroom 

house that combines traditional 


country elements with up-to- 
date communication and en- 
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(below), a dining room and two 
bedroom suites. Two bedrooms, ’ 
each with a terrace, are located 
on the second floor. The 
kitchen has been completely 
renovated, and the basement 
holds a 600-square-foot wine 
cellar. $2.65 million. 

For information, call our Hot 
Line, 212-286-6803, «0423. 








tertainment technology. The 
flowing interiors feature floor- 
to-ceiling windows, detailed 
woodwork, a state-of-the-art 
screening room, a soundproof 
recording studio and a kitchen 
with a restaurant-quality grill. 
Crowned by a pitched ceiling, 


the great r has a livine/din- 








ing area with a fireplace and 
French doors that open to the 
outside. Beyond are a three- 
bedroom guest cottage, a four- 
car garage and a lighted tennis 
court. The swimming pool 
complex contains a heated pool, 
a glassed-in bathhouse, a gym 
and a sauna. The 7.5-acre estate 






is landscaped with colorful gar- | 
dens, ponds and fountains, and \ 
terraces offer shady respite. 
Near the towns of Bowral and 
Mittagong, the property is 70 
minutes from Sydney by car. 
$2.2 million. 
For information, call our Hot 1 
Line, 212-286-6803, «0424. 
continued on page 20 
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When I open the door the world will pause. 


Today more than ever, doors are the pathway to those special times that memories are 
made of. They are a critical design element that contributes to the quality and 


enjoyment of the home. Masonites line of premium patio doors make every home \ . 
more beautiful, more valuable and more elegant. 
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NAPA VALLEY | 
A Historical Treasure 
in California’s Wine 
Country 


iE the midst of Northern Cal- | 
ifornia’s wine country, in the 


town of St. Helena, a white- 
clapboard house dates to the 
turn of the last century. The 
two-story structure has a hexag- 
onal shingled turret, ornamen- 
tal brackets and dormers. High 
ceilings, hardwood floors, two 





tiled fireplaces and antique fix- 
tures distinguish the interiors of 
the four-bedroom house. The 
vineyards and the Mayacamas 
Mountains can be seen from the 
wraparound porch. Cloaked in 
oak and elm trees, the 3.4-acre 
landscaped property also has a 
two-bedroom guesthouse, a 





caretaker’s cottage, a garage and 
a barn with a three-room loft. 
$5.5 million. 

For information, call our Hot 
Line, 212-286-6803, x0425. 




















Revisiti nga Bygone Chanteloup (meaning “song of the turn of the last century by a fireplace, Zuber wallpaper 
Era in Flat Rock the wolf”) built in Flat Rock, Frederick Law Olmsted. A pair —_and French doors opening 
North Carolina, which recently of stone lions that guard the onto the veranda. The master 
rom 1832 to 1858 the Count underwent a thorough restora- upper terrace (above left) were suite has a balcony and over- 
de Choiseul was the French tion. The 30-acre estate, listed fixtures at Monticello. The looks a stream at one end of the 
consul in Charleston,.South in the National Register of His- _ six-bedroom house has a large property. $5.7 million. 
Carolina, and Savannah. toric Places, has vistas of the entrance hall that leads to a For information, call our Hot 
Around 1841 he and his wife Blue Ridge Mountains. The parlor and a dining room Line, 212-286-6803, x0426. 
had a sprawling estate called landscaping was designed near (above), with hardwood floors, continued on page 206 
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MDX with Touring Package shown. Acura Navigation System with Voice Recognition™ and DVD entertainment system available on Touring Package models, Acura 
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LO{ We've taken the SUV even further. The new wave of MDX has } i 


20 more hp and an awesome list of available features: the intel! gence of a voice-recognition navigation system, the visibility } 
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KEY WEST 
A Tropical Estate on 
the Florida Island 


n the island of Key West, 

Florida, once a famed 
presidential retreat, the gated 
community known as the Tru- 
man Annex is the location of a 
three-story house with fenced 
tropical gardens laced with 
brick pathways. There are gen- 
erous verandas, an outdoor 
pavilion with a sauna, a de- 
tached studio and a pool. The 
4,500-square-foot residence has 
a large entrance hall and six 
bedrooms. The master suite 
opens to a deck above the pool 
and has a fireplace, an office and 
a dressing room with a walk-in 
closet. $2.8 million. 
For information, call our Hot 
Line, 212-286-6803, «0428. 


 Tiatiat 


states for Sale 





LONDON 


C. R. Ashbee’s Design Reinterpreted 


rts and Crafts Movement 
leader C. R. Ashbee origi- 
nally designed a London town 


house as three separate studios. 


The house has since been re- 
configured into one spacious, 
light-filled structure with high 
ceilings (below) and large win- 


dows that frame views of the 
‘Thames. Five bedrooms, a din- 
ing room, large storage areas, an 
updated kitchen and a rear gar- 
den enhance the residence. 
£3.85 million ($5.9 million). 

For information, call our Hot 
Line, 212-286-6803, «0427. 

















Estates for Sale 








PROVENCE 


Sir David Lean’‘s 
French Hideaway 


15th-century olive mill in 

Provence was purchased by 
Sir David Lean and his wife. 
When the legendary film direc- 
tor first saw it, he said, “All I 
want to do is lie down in the 
grass under an olive tree and 
look up through its silver-green 
leaves and gaze at the blue sky.” 
However, after they bought the 
mill (AD, December 1994), they 
began renovating it, adding an- 
other wing and a pool. Even 
during the hottest Provengal 
summers, the house stays cool, 
thanks to its stone vaults and 
tile floors. A cantilevered stair- 
case scales the living room fire- 
place (below). £3.25 million 
($5 million). 
For information, call our Hot 
Line, 212-286-6803, «0429. 








continued on page 209 











260-hp VTEC’e e The MDX now has 


20 more ee andi even certified as 
an Ultra-Low-Emission Vehicle (ULEV-2). 





ae 2) 





Finding your way is now easier than ever. 
(Available on all Touring Package models.) 


4f— 





we | 


=lectronic 4-wheel d When wheelslip 
occurs, its areole Torque Management’ 
(VTM-4") System helps to maintain traction. 





fearview a Need help backing up? 
There’s an aaiteite rearview camera. The 
image is displayed on the navigation screen. 


AACURA 


1-800-TO-Acura / acura.com 





MDX with Touring Package shown. ©2002 Acura Division of American Honda Motor 
Co,, Inc, Acura, MDX, VTEC, Variable Torque Management and VTM-4 are trademarks 
of Honda Motor Co., Ltd. Make an intelligent decision. Fasten your seat belt 
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Art of Air Management 
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@minkagroup.net 


ACTIVE ELECTRIC 
Chicago, Il 
773-282-6300 


ALBUQUERQUE LIGHTING 
Albuquerque, NM 
505-345-2727 


ALL-PHASE 
Gulfport, MS 
228-864-7731 


BEAUTIFUL THINGS 
Coral Springs, PL 
954-757-9646 


BUILDERS LIGHTING 
Boise, ID 
1-800-300-4816 


BuTLer’s ELECTRIC SUPPLY 
Highpoint, NC 
366-889-2344 


CENTRAL LIGHT 
Cincinnati, OH 
513-792-3395 


CHARLESTON LIGHTING & INTERIORS 
Charleston, SC 
843-766-3055 


www.charlestonlightingandinterors.com 


City Licuts & Fans 
Brookfield, WI 
262-781-9048 


CLEVELAND LIGHTING 
Cleveland, OH 
440-461-9081 


CONNECTICUT LIGHTING CENTER 
Hartford, CT 

860-249-7631 

Southington, CT 

860-621-7585 


CREATIVE LIGHTING 

& HOME ACCENTS 

St. Paul/Minneapolis, MN 
800-547-9444 
www.creativelights.com 


Crest LIGHTING 

4 locations to serve you 
Crestwood, IL 
1-888-CREST 4U 


DEKKER ELECTRIC 
Lansing, IL 
708-474-9800 
www.dekkerlighting.com 


DESIGNER’S MART 
EI Paso, TX 


915-778-9223 


ECONOMY LIGHTING 
Waukesha, WI 


262-542-2229 


Expo DESIGN CENTER 
All Locations 


Factory First 
Naples, FL 
941-775-5100 


THE FAN MAN 
Minneapolis, MN 
1-888-332-6626 


www.minkagroup.net 


FAN SHACK 
Miami, FL 
305-667-3579 


FAN SHACK & Artistic LIGHTING 
West Palm Beach, FI 
561-296-3100 


FAN WORLD 
Manalapan, NJ 
732-972-3400 
Lawrenceville, NJ 
609-771-9700 


FARREYS 

N. Miami, FL 
305-947-5451 
Coconut Grove, FL 
305-445-2244 


GALLERIA LIGHTING 
Naperville, IL 
630-357-4155 


www.galleria-lighting.com 


GLOBE LIGHTING 
Portland, OR 
1-800-300-4816 


Great INDOORS 
All Locations 


HANSEN WHOLESALE 
Cerritos, CA 
800-365-3267 


www.hansenwholesale.com 


HAWAIIAN FAN & LIGHTING 
Kahalui, HI 

808-871-8776 

Lihue, HI 

808-246-2666 


IDLEWOOD ELECTRIC 
Highland Park, IL 
Plus 2 other locations 


847-831-3600 


JACOBSON ELECTRIC 
Wheeling, IL 
Morton Grove, IL 
847-808-0808 


KBL DEsIGN CENTER 
Peoria, IL 
309-692-8700 


KITCHEN DISTRIBUTORS OF AMERIC# 
Rockford, IL 
815-399-2532 


Lamp Depot 
1-888-332-6626 


www.lampdepot.com 


Lamps PLus 

All Locations 
800-782-1967 
www. lampsplus.com 


LIGHTING By GREGORY 
New York, NY 
212-226-1276 
Englewood, NJ 
201-567-4848 


LIGHTING DESIGN Co. 
Draper, UT 
801-495-1948 


LIGHTING Expo 
2 New Jersey Locations 
973-696-2185 


Dealer Listing continued 
on following page 
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LIGHTING EMPoRIUM 
Springdale, AR 
479-751-8184 


LIGHTING, INC 
Austin, TX 
512-491-6444 
Houston, TX 
713-623-6500 


www.lightinginc.com 


LIGHTING INC. OF MEMPHIS 
Memphis, TN 


901-682-2426 


LIGHTING SPECIALISTS 
Midvale, UT 
801-566-1324 


MADISON LIGHTING 
Madison, WI 
608-271-6911 


METROPOLITAN LIGHTING FIXTURE Co. 
New York Design Center 

New York, NY 

212-545-0032 


NORTHERN LIGHTS 
Las Vegas, NV 
702-396-6963 
Las Vegas, NV 
702-270-4145 


PAciFIC CEILING FANS 
Aiea, HI 
808-487-2322 


PINE GROVE ELECTRICAL SUPPLY 
Mandeville, LA 
985-893-4003 


RELIANCE LIGHTING 
Hildale, UT 
435-874-1250 


Rick’s LIGHTING 
Charleston, SC 
843-763-2282 


SEATTLE LIGHTING 
Seattle, WA 
1-800-300-4816 


www.seattlelighting.com 


SouTH Dabe LIGHTING 
Miami, FL 
305-233-8020 


STARBUCK SPRAGUE 
Waterbury, CT 
203-756-8184 


SUNBELT FANS AND LIGHTING 
Laurel, MS 

601- 425-5177 

Hattiesburg, MS 
601-268-2052 


UNIQUE SHOWPLACE 
Charlotte, NC 
704-553-2601 
Cornelius, NC 
704-655-8671 


WILSON LIGHTING 
Naples, FL 
941-592-6006 
Bonita Springs, FL 
941-948-9000 
Overland Park, KS 
913-642-1500 


www.wilsonlighting.com d oe 
minkayire 


The Art of Air Management 
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Estates for Sale 





SANTA FE 


New Mexico Hacienda 
7 ae ey 


reathtaking views of the granite counters, an eating area 
Sangre de Cristo Moun- with another kiva-style fireplace 
tains and a meticulously land- and top-of-the-line appliances. 
scaped courtyard with a foun- In addition, a one-bedroom 
tain define a 5,315-square-foot guesthouse with a living room 
custom adobe in Santa Fe. The and full kitchen, a rock-walled 
three-bedroom main house of- _ boccie court and a two-car 
fers seven fireplaces, including garage are beyond the main 
an oversize kiva-style versionin house. French doors and flag- 
the living/dining room, which stone patios also highlight the 
has a 15-foot viga ceiling with residence. $1.795 million. 
skylights (below). A chef-de- For information, call our Hot Line, 


signed kitchen is equipped with 212-286-6803, «0430. 
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Corinth Soft Red (shown 5x7) ©John Kurtz 


also available in other colors 


the 


most imaginative 


BUCS: cn eine world today 


Menlo Park, CA The Oriental Carpet 650.327.6608 


Denver, CO The Rug Source in Denver* 303.871.8034 


Wilmington, DE J.D. Kurtz, Inc. 302.654.0442 


Washington, DC Galleria Carpets and Rugs 202.863.0106 


West Palm Beach, FL. Jack Walsh Trade Showroom* 


561.659.4846 


Chicago, IL Village Carpets 773.935.8500 


Winnetka, IL Village Carpets 847.446.3800 


Chicago, IL Carpets by Design* 312.321.0090 


Boston, MA Décor International 617.262.1529 


Needham, MA K. Powers & Company* 781.455.0505 


Santa Fe, NM Packards West 505.986.6089 


New York, NY Patterson, Flynn & Martin*® 212-688-7700 


Winston-Salem, NC Today& Tomorrow Interiors, Inc. 336.723.4430 


Mayfield Heights, OH Marshall Rug Gallery 440.449.0033 


Bryn Mawr, PA Carpet Diem 610.527.8260 


Pittsburgh, PA Warp & Weft Woven Treasures  4.12.74.9.8380 
8 “Pp 


Seattle, WA Driscoll Robbins 206-292-1115 


Available through designers & architects 


All NewMoon designs are protected by US & International Copyrights 


Custom sizes up to 28 ft. width 


Rugmark member-No child labor 


1.800.863.0442 
www.newmooncarpets.com 
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| A Restored Medici 
| Family Villa 
| 


he countryside near Pisa, 

| Italy, is the site of Villa 
Medicea, one of the few villas in 

_ the province known to have 
been inhabited by members of 
Florence’s Medici family. The 
house was commissioned in the 
late 1500s by Giulio de’ Medici, 
a relative of Lorenzo the Mag- 
nificent’s. In the 1970s the pres- 
ent owners set out to restore the 
property, including the cotto 
fiorentino floors and the oak- 
beam ceilings (right). The sec- 
ond floor includes rooms with 
beam ceilings, four baths and a 
kitchen. A fenced park with 
holm oaks surrounds the villa. 
5 million euros ($4.9million). 
For information, call our Hot 

| Line, 212-286-6803, x0431. 


i 
continued on page 21.| 












MK 
KARL KEMP & ASSOC., LTD. 


Empire + Biedermeier » Art Deco 





36 EAST 10TH STREET ¢ NEW YORK, N-Y. 10003 
TEL: (212) 254-1877 ¢ FAX: (212) 228-1236 


email: info@karlkemp.com 
www.karlkemp.com 


Featuring an extraordinary collection 





of early-19th century Neoclassical antiques 
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places, an elevator and a wine 


ALABAMA 
| Tudor Style in 
Birm| Ng ham Georgian-style dining room 
De the 1920s metallur- and a conservatory. The tradi- : 
tional gardens, designed by 


cellar. The first floor has a 
drawing room, a library, a 


gist Theodore Swann 


hired architects Warren, Knight 
& Davis to build a Tudor-style 
mansion atop Red Mountain in 
Birmingham, Alabama. Hand- 
carved oak and mahogany pan- 


William Kessler, feature box- 
woods, roses and dogwoods. 
There is also a koi pond, a 
greenhouse and a guest apart- 
ment on the roughly 2.49-acre 





eling and stained-glass windows __ property. $5.75 million. 
characterize the eight-bedroom For information, call our Hot 
Line, 212-286-6803, x0432. 











main house, which has 10 fire- 











| new dates & larger venue 
| march 6-9, 2003 « pier 94 « new york city — 


to exhibit, call : | 
312.527.7531 


co-sponsored by 
CheNew UorkEimes 


Expect the World” vase p 
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www.archdigesthomeshow.com _ 
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Admired by millions. Boriiiing. But hop into the Drive Dynamic Seat* 
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Sport Package 


optional 


with 


2003 E500 








Mercedes-Benz 


e. Unlike any other. 


. 


back. 
erlenc 


rae 


idtsvacMcmelOmabeuel 


b) 


OF visit us at MBUSA.com. Introducing the all new E-Class. Exp 


oS 
® 
é 
x 
o 
S 
= 
AS. 
= 
oO 
Ne 
a) 
Sesee 
oO 
oS 
oS 
oe 
S 
oO 
SN 
oO 
c 
o 
a 
& 
Bo 
S 
o 
= 
> 
See 
®o 
~— 
=. 
Ne) 


Once you drive one 


m SPECIAL TRAVEL SECTION 


| 

3 = 
[ = 
i } 
| ‘ 
| : 
= a. 
| 
| 
| 
. | 
| 
y | 





WORLD 


D.C.» Anguilla 
- Seychelles 


AROUND THE 





Zambia 
Japan 


I 


Washington 





California 














BILLY CUNNINGHAM 








Washington, D.C. 





DAVID BELL ANTIQUES 


“My approach to antiques is to seek out the un- 
usual,” David Bell, owner of the Georgetown 
shop, has said. He carries American and 
European furnishings and garden ornaments 
ranging from an 11-foot-long Tuscan table to 
18th-century Swedish stone statuary. 

1655 Wisconsin Ave. N.W., Washington, DC 20007 
202-965-2355 











MILLER & ARNEY ANTIQUES 


Established in 1973, the shop has long been 
supplying Washington, D.C., with 18th- and 
19th-century English and Continental antiques 
and select American pieces. Various types of 
period light fixtures are displayed alongside 
the furniture. 

1737 Wisconsin Ave. N.W., Washington, DC 20007 
202-338-2369; fax: 202-338-1246 


MARSTON LUCE 


José Solis Betancourt stops by Marston Luce 
for its 18th- to early-19th-century painted 
French furniture. “It has a worn softness that 
suggests a casual tone,” he said. Italian, Swedish 
and Art Déco pieces are mixed in as well. “We 
don’t carry ornate French design,” owner 
Marston Luce has said. “We have sophisticated 
items, yet there’s a rusticity about them.” 

1651 Wisconsin Ave. N.W., Washington, DC 20007 
202-333-6800; fax: 202-333-6810 





ALEC MARSHALL 
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GORE DEAN ANTIQUES 


Deborah Gore Dean has been dealing in an- 
tiques in the city since 1988. The newest of her 
three locations offers furniture and decorative 
objects, including the “fanciful” European an- 





GOLD LEAF STUDIOS 


Owner William B. Adair, who does work for 
museums all over the United States, displays 
frames designed by Edgar Degas, Stanford 
White and James McNeill Whistler at the stu- 
dio (above) near Dupont Circle. In the work- 
shop, craftspeople create intricate gilt frames— 
their specialty—contemporary designs and 
custom pieces. 

Carriage House Rear 

1523 22nd St. N.W., Washington, DC 20037 
202-833-2440; fax 202-833-2452 









tiques, such as a late-18th-century Swedish 
bench (above), that draw a loyal following. 
2828 Pennsylvania Ave., Washington, DC 20007 
202-298-7217; fax: 202-298-7216 





The Caribbean 





ESTATE MOUNT WASHINGTON 


Housed in a restored 18th-century plantation, 
Estate Mount Washington Antiques and Design 
Studio has antique and reproduction West In- 
dian furniture, including planter’s chairs. 

340 Strand St., Frederiksted, St. Croix 00840 
340-772-1026; fax: 340-772-9842 


THE WHIM PLANTATION AUCTION 


The Whim Plantation Museum Antique 
Furniture Auction is held annually in March 
on St. Croix. Antiques purchased there, such 
as a 19th-century cupping table (below), can 
be restored by local expert craftsmen. 

52 Estate Whim, Frederiksted, St. Croix 00840 
340-772-0598; fax: 340-772-9446 


DAN FORER 
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South Africa 





ARTICHOKE 


Caline Williams-Wynn fills her Johannesburg 
shop with natural wood furniture, Belgian 
glassware and antiques she picks up in the 
French countryside. Kitchen accessories are a 
particular focus, with items such as baguette 
baskets, cutting boards (below), flower boxes 
and brass pots. 

31 Fourth Ave., Parkhurst, Johannesburg 
27-11-788-3138; fax: 27-11-788-1785 





BELLE OMBRE ANTIQUES 


In the coastal fishing village of Kalk Bay, just 
outside Cape Town, the shop keeps locals well 
stocked with vibrant regional pieces. It carries 
Cape Dutch country yellowwood furniture; 
wa-kis, which are trunklike chests from the 19th 
century; and a sizable collection of Botswana 
baskets. The intricate baskets are woven with 
geometric designs ranging from herringbone 
to diamonds. 

19 Main St., Kalk Bay, Cape Town 
27-21-788-9802 


AFRICAN IMAGE 


‘re known for tribal art and contemporary 
) arts and crafts as well as West African 
\fichael Heuermann, one of the owners, 
hi he partners collect artifacts—including 
19th earty-20th-century Zulu staffs, beds 
and carved door panels—on trips extending to 
the Ivory Coast for the store’s two locations. 
6228 Table Bay Hotel Mall, V&A Waterfront, Cape 
Town 8001, 27-21-419-0382; and 52 Burg St., Cape 
Town 8001, 27-21-423-8385, fax: 27-21-422-1575 


TIM BEDDOW 





TIM BEODOW 














ST. LEGER & VINEY 


Founded by Gary Searle and Graham Viney, 
the shops in Johannesburg, Cape Town and 
Durban supply South Africa with textiles that 
reflect the area’s indigenous designs. Geoffrey 









Bradfield, a South African native, visits the one 
in Cape Town (above). 

8 Kramer Rd., Kramerville, Sandton, Johannesburg: 
2148, 27-11-444-6722: fax: 27-11-444-6759 





OKHA 


Architect Stefan Antoni, a partner in the show- 
room (below), displays his modern side tables, 
benches and consoles made from regional 
woods such as Zimbabwean teak, stinkwood 
and pau marfin alongside sand-cast-cement wall 
plaques by Ian Pells and Louise Gelderblom’s 
earthenware vases. 


186 Loop St., Cape Town 8001 
27-21-424-9706; fax: 27-21-424-9709 
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COLONIAL HOUSE 


Philip Tyers has described the line of furnish- 
ings available at his shop, which is in Cape 
Town’s historic district, as “African cosmopoli- 
tan.” The inventory includes bamboo-and- 
African-mahogany Masai chairs, rattan drum 
tables and a selection of accessories, such as 
floor and table lamps and an African-mahogan’ 
side table (above). “It’s unusual,” Keith Skeel 
has noted, “with a balance of tribal art and 
modern comfortable furniture.” 

80 Long St., Cape Town 8001 

27-21-424-7355; fax: 27-21-424-7354 











Ynsiders’ Sources Located near the Hotels | 











Northern California 





SALSA TRADING COMPANY 


Spanish colonial-style furniture made from 
reclaimed architectural elements is featured at 
the shop, located in California’s wine country. 
Antiques and handcrafted wood tables, chairs 
' (below) and armoires can also be found there. 
20490 Broadway, Sonoma, CA 95476 
707-939-1710; fax: 707-939-2744 





| THE THOMAS BARTLETT COLLECTION 


| Napa-based designer Thomas Bartlett set up shop 
on First Street to display his own line of garden 
furniture. Stainless-steel pieces mingle with new 
| wood items, such as side tables and planters. 
| 1307 First St., Napa, CA 94559 

707-251-2310; fax: 707-251-2314 








CHRISTOPHER IRION 
Leet 





SUE FISHER KING 


“If you need a unique gift, Sue Fisher King has 
it,” said Paul Vincent Wiseman, who frequents 
the shop for its eclectic mix of linens, china, 
flatware and furnishings. 

3067 Sacramento St., San Francisco, CA 94115 
415-922-7276; fax: 415-922-9241 


ED HARDY SAN FRANCISCO 


The Palladian-inspired showroom of Ed Hardy 
(below) has European antiques of all styles, 
especially Italian, Portuguese and Spanish pieces, 
interspersed with select Oriental items. 

188 Henry Adams St., San Francisco, CA 93105 
415-626-6300; fax: 415-626-6360 











ERHARD PFEIFFER 


IMARI GALLERY 

Hidden away in the hills of Sausalito, Imari has 
been selling Japanese antiques in the Bay Area 
since 1975. Initially focusing on porcelain, it now 
has accessories and furniture, including tansu 
and screens—some dating back to the 17th cen- 
tury. By appointment. 

40 Filbert Ave., Sausalito, CA 94965 
415-332-0245; fax: 415-332-3621 


DE VERA 

Situated in San Francisco's bustling Union Square, 
Federico de Vera’s shop brims with art glass and 
decorative items. He sells anything from vin- 
tage and contemporary Venetian glass vessels to 
Japanese lacquerware to his own glass designs. 
580 Sutter St., San Francisco, CA 94102 
415-989-0988; fax: 415-989-0468 





Seychelles/Kenya 











GEORGE CAMILLE 


Seychellois artist George Camille deftly cap- 
tures the island flora and fauna in his paintings, 
several of which are displayed at the Banyan 
‘Tree resort (above) and in his permanent exhi- 
bition at Kaz Zanana. His work is available at 
the gallery or by commission. 

Sunstroke Studio, Le Chantier, Victoria, Seychelles 
248-224-767; fax: 248-225-486 


AFRICAN HERITAGE 


With several locations throughout Nairobi, the 
galleries have become a cornerstone for pro- 
moting Africa’s traditional arts and crafts. They 
host a traveling festival that exhibits handi- 
crafts, and owner Alan Donovan opens his 
house, which is filled with regional textiles and 
artifacts, by appointment. 
www.africanheritage.net 
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INDIGO BOO 


Next to the United States Embassy in Nairobi, 
the two-story shop overflows with fabrics 
(below). Kuki Gallmann frequently comes to 
see owner Boo Mellows’s jute, linen and cotton 
textiles, many “with an African feel,” which she 
shows with ready-made draperies, bedcover- 
ings and bolsters. 

Warwick Centre, United Nations Ave., Nairobi 
254-2-522-791 





Japan 


ROBERT MCLEOD 





OKURA ORIENTAL ART 


Tokyo’s Minato district is the setting for the 
cozy showroom, where one can find a little of 
everything. Simple Japanese baskets line the 
walls and hang from the ceilings, and 18th-cen- 
tury empress dolls (below) and ceramics rest 
on shelves and antique tansu. 

3-3-14 Azabudai, Tokyo 106-0041 
81-3-3585-5309; fax: 81-3-3585-5309 











GALLERY SHUN 

Yoshiaki Yuki opened the gallery, a favorite 
among Tokyo insiders, in 1992. The display 
is constantly changing and offers an eclectic 
mix of Japanese furnishings, such as a 19th- 
century medicine chest and pottery by 





Yoshimura Masaya (above), that is set off by 
African carpets and accessories. 

Sun Palace Building IFL 

4-2-49 Minami Azabu, Tokyo 106-0047 
81-3-3444-7665; fax: 81-3-3444-6625 





NUNO 


Known for its innovative practice of combin- 
ing traditional weaving and design techniques 
with cutting-edge technology, Nuno has pro- 
duced hundreds of coveted new textiles under 
the direction of cofounder Reiko Sudo. One of 
Sudo’s designs, a sheer silk organdy with pea- 
cock and guinea hen feathers inserted in pock- 
et-size pouches, was five years in the making. 
The fabric has been exhibited at museums 
throughout the United States. 

B1F Axis Building, 5-17-1 Roppongi, Tokyo 106-0032 
81-3-3582-7997;: fax: 81-3-3589-3439 


BLUE & WHITE 

Author Amy Katoh opened her shop in 
Tokyo’s Azabu Juban area in 1975 to “encour- 
age the use of traditional things in contempo- 
rary living.” She keeps the space chock-full of 
her wares, which include ceramics, baskets and 
accessories. Katoh also actively searches for 
new uses for the fabric used to make yukata, 
traditional cotton summer robes. She showcas- 
es bedcoverings, upholstery and smaller items, 
such as tea boxes, made from the material. 
2-9-2 Azabu Juban, Tokyo 106-0045 
81-3-3451-0537; fax: 81-3-3451-0512 
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ERIKO HORIKI & ASSOCIATES 

By hand-weaving mulberry fibers into tapestries, 
Eriko Horiki developed a durable paper that 
can be used for partitions or applied to walls 
or ceilings. Similarly made light fixtures are 
also available in the Kyoto showroom (below). 
18 Morigamae-cho, Uzumasa, Kyoto 616-8105 
81-75-863-6330; fax: 81-75-863-6331 0 
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‘lobby, where Pheasant repainted 
the coffered ceiling in lighter tones 
and “used the fabrics and carpet 
PRE Mente imiCre Tomer eam yee es 
ground” for the walnut-paneled 
walls. The designer carried the same 
palette throughout the hotel. 




















South Africa 





ARTICHOKE 


Caline Williams-Wynn fills her Johannesburg 
shop with natural wood furniture, Belgian 
glassware and antiques she picks up in the 
French countryside. Kitchen accessories are a 
particular focus, with items such as baguette 
baskets, cutting boards (below), flower boxes 
and brass pots. 

31 Fourth Ave., Parkhurst, Johannesburg 
27-11-788-3138; fax: 27-11-788-1785 








BELLE OMBRE ANTIQUES 

In the coastal fishing village of Kalk Bay, just 
outside Cape Town, the shop keeps locals well 
stocked with vibrant regional pieces. It carries 
Cape Dutch country yellowwood furniture; 
wa-kis, which are trunklike chests from the 19th 
century; and a sizable collection of Botswana 
baskets. The intricate baskets are woven with 
geometric designs ranging from herringbone 
to diamonds. 

19 Main St., Kalk Bay, Cape Town 
27-21-788-9802 


-RICAN IMAGE 
‘e known for tribal art and contemporary 
irts and crafts as well as West African 
“ichael Heuermann, one of the owners, 


ha: artners collect artifacts—including 
19th cly-20th-century Zulu staffs, beds 
and carved door panels—on trips extending to 


the Ivory Coast for the store’s two locations. 
6228 Table Bay Hotel Mall, V&A Waterfront, Cape 
Town 8001, 27-21-419-0382; and 52 Burg St., Cape 
Town 8001, 27-21-423-8385, fax: 27-21-422-1575 
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ST. LEGER & VINEY 


Founded by Gary Searle and Graham Viney, 
the shops in Johannesburg, Cape Town and 
Durban supply South Africa with textiles that 
reflect the area’s indigenous designs. Geoffrey 










Bradfield, a South African native, visits the one © 
in Cape Town (above). 
8 Kramer Rd., Kramerville, Sandton, Johannesburg | 
2148, 27-11-444-6722: fax: 27-11-444-6759 
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Architect Stefan Antoni, a partner in the show- 
room (below), displays his modern side tables, 
benches and consoles made from regional 
woods such as Zimbabwean teak, stinkwood 
and pau marfin alongside sand-cast-cement wall 
plaques by Ian Pells and Louise Gelderblom’s 
earthenware vases. 

186 Loop St., Cape Town 8001 

27-21-424-9706; fax: 27-21-424-9709 














COLONIAL HOUSE 


Philip Tyers has described the line of furnish- | 
ings available at his shop, which is in Cape 
Town’s historic district, as “African cosmopoli- 
tan.” The inventory includes bamboo-and- 
African-mahogany Masai chairs, rattan drum 
tables and a selection of accessories, such as 
floor and table lamps and an African-mahogam 
side table (above). “It’s unusual,” Keith Skeel 
has noted, “with a balance of tribal art and 
modern comfortable furniture.” 

80 Long St., Cape Town 8001 

27-21-424-7355; fax: 27-21-424-7354 


Once you drive one, there’s no turning back. 


J-liter V-8 engine and you'll understand what it me joticed. Call 1-800-FOR-MERCEDES 


Or visit us at MBUSA.com. Introducing the all new E-Class. Experience. Unlike any other. Mercedes-Benz 











WASHINGTON, D.C. 


UPDATING A CAPITAL CLASSIC WITH A SENSEIO“ TRADERION 


Architecture by BBGM/Architects & Interiors/Interior Design by Thomas Pheasant 
Text by Amanda Vaill/Photography by Durston Saylor 
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t's always tricky when 
a famous beauty under- 
takes a little cosmetic 
surgery. She wants to 
look younger and better, but 
she doesn’t want her efforts 
to scream “Face-lift!” Partic- 
ularly when the beauty in 
question inhabits the worlds 
of politics, business and Wash- 
ington, D.C., society and has 
a pedigree going back three- 
quarters of a century. So when 
the owners of The Hay-Ad- 
ams Hotel (see Architectural 
Digest, January 1985) decid- 
ed that the Washington land- 
mark needed refurbishing, 
Kay Enokido, the chief oper- 
ating officer for the company 
that owns the hotel, knew it 
was a job that would require 
the utmost delicacy and tact. 
Located in a gracious Beaux 
Arts-style building directly 
across Lafayette Park from 
the White House, The Hay- 
Adams is almost as much a | 
Washington institution as it 
is a place to stay. “Our guests 
treat the hotel as if it were ° 
a home away from home— - 
one of them has been back « 
527 times. And although our 
clients include diplomats, . 
members of Congress and ! 
heads of state, we think of | 
them as family,” says Enokido. 





Washington, D.C.’s Hay-Adams Ho- 
tel, on Lafayette Square across from + 
the White House, was refurbished 
by designer Thomas Pheasant and 
architects BBGM/Architects & In- 
teriors. “I wanted to have an impact,” 
says Pheasant, “but keep the nuances + 
the clients have come to look for.” 
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nets changes freshen up the 


lobby, where Pheasant repainted 
the coffered ceiling in lighter tones 
and “used the fabrics and carpet 
as a much deeper and richer back- 
ground” for the walnut-paneled 
walls. The designer carried the same 











WASHINGTON, D.C. 


“In some hotels it’s impossible to tell what city you're in or what hotel you're in. 
| wanted people to think, I’m in The Hay-Adams, in Washington, D.C.” 


> 


“We didn’t want to alienate 
them.” But the hotel, which 
opened in 1928, was showing 
signs of wear and tear, and its 
plumbing and electrical, heat- 
ing and cooling systems all 
needed improvement. “We 
wanted subtle changes that 
maintained tradition while up- 
grading the systems and in- 
jecting a new feeling into 
everything—a quiet elegance, 
nothing gaudy.” 

‘To bring The Hay-Adams’s 
wainscoted and paneled rooms 
up to date, Enokido turned 





ABove: A few steps up from the 
lobby is the Lafayette dining room, 
where Pheasant hung specially com- 
missioned photographs of Lafayette 
Square by Sora DeVore. “I wanted 
really artistic images of Washing- 
ton,” he explains. Table skirt fabric 
from Brunschwig & Fils. 
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to interior designer Thomas 
Pheasant, a Washington, D.C., 
native who has built an in- 
ternational reputation for a 
style that might be described 
as luxe, calme, et volupte. 
Known for his ability to give 
dimension to a neutral pal- 
ette and for his deft hand at 
combining antiques with con- 
temporary furniture, Pheas- 
ant had nonetheless “never 
done a large public space,” 
as he puts it. But Enokido 
had seen his residential work 
and was convinced that he 


was The One. “She had a lot 
of trust,” says the designer. 
She needed it. She was put- 
ting him to work on a four- 
month, more than $18 million 
renovation, during which ev- 
erything from the mechanical 
systems to the stationery and 
staff uniforms would be com- 
pletely changed. When the 
last guest checked out on No- 
vember 5, 2001, Enokido and 
general manager Hans Bru- 
land opened a 24-hour, seven- 
day-a-week command post, 
and Pheasant went to work 





with the architectural firm 9} 
BBGM/Aarchitects & Interi- 
ors to meet a March 2002 re- | 
opening deadline. “It was like | 
preparing for D day,” says Bru- 
land, smiling at the memory. | 
The roof was rebuilt and 
structurally reinforced to cre- 
ate a charming oasis capital- 


izing on The Hay-Adams’s §& 


panoramic view of the White 
House, the Old Executive Of- 
fice Building and St. John’s | 
Church. On each guest floor | 
the walls were stripped, some } 

continued on page 306 } 


ABove: The Federal Suite’s sitting 
room. Opposite: The designer 
“kept things simple by just using 
toile and an accent color” in the bed- 
rooms, including that of the Feder- 
al Suite, which has stately views 

of the White House and the Wash- 


ington Monument. 
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ANGUILLA 





PARADISE FOR RENT 
ON A CARIBBEAN SHORE 


Architecture by H. G. Oscar Farmer 
Interior Design by John Morton Levine 
Text by Stephen Calloway 
Photography by Bruce Buck 


The three villas making up Teme- 
nos, a private rental property on An- 
guilla, in the Caribbean, were de- 
signed by H.G. Oscar Farmer “to be 
like a village tumbling down toward 
the water.” BELOw: The Sea Villa. 
RicuT: Santa Barbara Designs um- 
brellas line the private beach. 
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sland paradises come in 
all shapes but not all 
sizes; true paradises are, 
—&_ pretty much by defini- 
tion, small. Some are really 
tiny. Anguilla, which lies to- 
ward the northern end of the 
great arc of islands that forms 
fc Leeward and Windward 
groups in the Caribbean, is a 
‘mere strip of land, 16 miles 
long by barely three and a 
half at its widest point. Lying 
between the Virgin Islands 
}and Barbuda, Anguilla has 
-a flat and gentle landscape 
ringed with some of the 
finest white-sand beaches in 
the Caribbean. Mercifully, 
the horrors of commercial- 
ization have, so far, largely 
| passed it by. As a result, the 
island remains a haven set in 
the brilliant blue ocean. 
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Nowadays, when we hear 
the words sensitive development 
being bandied about, the 
alarm bells should begin to 
ring. However, when the new 
development is small in scale, 
carried out using the finest 
materials and created by sen- 
sitive architects and design- 
ers and the whole scheme 
masterminded by a couple 
who understand the spirit of 
the place, then something 
truly remarkable can emerge. 

Robert F. X. Sillerman, the 
founder and former executive 
chairman of SFX Entertain- 
ment, and his wife, Laura 
Baudo Sillerman, have long 
known and loved Anguilla. 
Their dream, elaborated over 
many years of visiting the is- 
land, was to build a small and 
exclusive enclave of villas on 


a two-acre site rising 70 feet 
from the shore. The couple’s 
aim was to bring some mea- 
sure of prosperity to the is- 
land but at the same time to 
ensure that its unique atmo- 
sphere was not compromised. 
Appropriately, they gave the 
project the Greek name Te- 
menos, meaning “sanctuary,” 
and in June its three villas— 
Sky, Sand and Sea, respective- 
ly—were completed and ready 
to be rented. 

Los Angeles architect H.G. 
Oscar Farmer helped make 
their dream a reality. Known 
for work that blends historical 
and contemporary forms, he 
conceived the villas as a small 
village set into a sloping hill 
overlooking Long Bay. Es- 
chewing obvious or formal 
grandeur—even though the 


three structures cover more 
than 20,000 square feet and 
include 13 suites—all is built 
to a human scale. 

Multilevel but visually ris- 
ing only two stories, the vil- 
las are composed of an infinite 
variety of brilliant white cu- 
bic elements that seem to grow 
out of the landscape. Pierced 
by tall casement windows with 
louvered shutters, the smooth 
rendered-plaster surfaces con- 
trast with the dark green land- 
scape. Each villa has its own 


BrLow: The Sand Villa’s sitting area 
is “fresh and spare,” says designer 
John Morton Levine, who chose a 
neutral palette for its interiors. 
Honed-marble floors lead to the liv- 
ing area, at left, and the dining area, 
at right. The handcrafted wrought 


iron chairs are covered in canvas. 
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Top Lert: Farmer designed the 
headboard and the marble-topped 
writing desk in one of the Sea Villa’s 
four suites. Stark carpet. CENTER 
Lert: In the Sky Villa, a bath in- 
cludes a glass partition that sepa- 
rates the outdoor shower from the 
marble interior. Kohler fixtures. 


infinity-edge pool and a pri- 
vate walkway twisting and 
turning down to the beach. 
Farmer’s bold geometric forms 
and carefully contrived chang- 
es in level combine to create 
an almost abstract, stage-set 
quality that recalls the pic- 
turesque massing of Greek 
island architecture. 

The interiors were de- 
signed by New York-based 
John Morton Levine, who 
had worked on the Siller- 
mans’ ultramodern Upper 
East Side town house. He 
gave each of the villas a 
unique palette based on its 
name. “In the Sea Villa, I 
used deep-blue fabrics inter- 
pretive of the sea,” explains 
the designer. “The Sand Vil- 
la is accented with terra-cot- 
ta and beige; and the Sky, the 
palest of blues.” All of the 
structures have marble floors 
and baths, wrought iron fur- 
niture and subtle handcrafted 
rugs. The interiors have an 
elegance and a simplicity that 
both complement the archi- 
tecture and provide a degree 
of sybaritic luxury—without 
which no island paradise 
would be complete. 0 





Temenos 
PO. Box 1656 
Long Bay, Anguilla 
264-222-9000 
www.temenosvillas.com 





“Each villa was designed to take 
advantage of the sloping site,” says 
Farmer. “Breaking down the mass 
into smaller units created interest- 
ing roof forms and shadow effects.” 
Lert AND Ricut: The Sea Villa’s in- 
finity-edge pool “resembles a water- 
fall pouring into the sea,” he says. 








RIS 


SPAneRkae Rin ti 


















































































































































Be Cee ee 
































































ZAMBIA 








AN AFRICAN OASIS BATHED ON) EE 
SPRAY OF VICTORIA FALLS 


Interior Design by Wilson & Associates 
Text and Photography by Tim Beddow 



































The Royal Livingstone hotel, in 
Zambia, is on the banks of the Zam- 
bezi River, just above Victoria Falls 
(left), one of the seven natural 
wonders of the world. The hotel is 
named for 19th-century explorer 
and missionary David Livingstone. 
Far Lert: Mist from the falls rises 
near the hotel’s riverfront deck. 





egendary Scottish 

missionary and ex- 

plorer David Living- 

stone saw a ribbon 
of spectacular waterfalls in 
1855 and wrote that they were 
“the most wonderful sight 
I have witnessed in Africa.” 
From a man who had hap- 
pened across many a natural 
wonder in his wanderings, it 
was quite an accolade. Liv- 
ingstone named the falls— 
known as Mosi-oa- Tunya, or 
“the smoke that thunders,” by 
the local Kololo tribe—after 
his sovereign, Victoria, and 
from that day the site has 
drawn visitors from around 
the globe who wish to see it 
for themselves. 

‘Travelers, of course, no 
longer have to endure the 
last 50 miles on foot or the 
scourge of the tsetse fly to 
experience the mighty forces 
of the Zambezi River. The 




















Lert: The high ceiling in the re- 
ception area echoes the thatched 
roof, steeply pitched to withstand 
the summer monsoons. Designed 
by Wilson & Associates, the inte- 
riors resemble a colonial central 
African homestead, with ornate 
light fixtures and overhead fans. 
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Opposite: A 2001 portrait of Living- 
stone by South African artist Char- 
| lotte Vettori is in the lobby lounge, 
where visitors can take afternoon 
| tea. Richt: Contemporary furnish- 
| ings mix with local tribal artwork in 
the sitting room of a suite with a 
terrace; the bedroom is beyond. 


latest creation of developer 
| Sun International is on the 
| Zambian shore of the river— 
fin sight of what has been 
called the “greatest known 
curtain of falling water”— 
and likely would have aston- 
ished Livingstone in equal 
measure. 

Situated within the Victo- 
ria Falls World Heritage site, 
The Royal Livingstone hotel 
is a sophisticated five-star es- 
tablishment whose 173 rooms 
snake their way parallel to 
the river’s edge. Wilson & As- 
sociates, a Dallas-based inte- 
rior and architectural design 
firm with offices in Johan- 
nesburg, and Stafford & As- 
sociates Architects, located in 
Durban, South Africa, were 

hired to devise and execute 
the project. Wilson & As- 
sociates’ principal designer 
Trisha Wilson, lead design- 
ers Michael Crosby and Paul 
Duesing and designers Vanes- 
sa Redman, Carolyn Davies 
and Jacques Coetzee hatched 
the concept that the main ar- 
eas—the reception area; lob- 
by lounge, for taking after- 
noon tea; travelers’ bar and 
formal restaurant—should 
feel as if they were in a build- 
ing that was once a great 
colonial farmhouse that had 
been converted into a hotel, 
with the guest rooms added 
subsequently. 

Aside from the main thatch- 
roofed buildings, there are 17 
two-story clusters with deep 
balconies, set among indige- 
nous trees and plants. Each 
contains 10 luxurious air-con- 
ditioned en suite rooms that 
command views of the river. 

Ahome away from home was 
the aim, albeit from an opu- 


ZAMBIA 











lent bygone era. “We wanted 
guests to experience the true 
spirit of Africa, with hints of 
its British, Dutch and African 
histories,” says Wilson. A large 
veranda that extends from the 
main lounge and faces the 
river has polished-concrete 
flooring, rattan furniture, 
leather ottomans and African 
artwork, echoing southern 


Africa’s colonial décor of over 
a hundred years ago. 

The historical theme was 
achieved through careful re- 
search and by commission- 
ing appropriately ornamented 
pieces, such as cabinets, and 
selecting subtle furnishings 
and fabrics, along with old 
maps, period photographs and 


continued on page 305 





Asove: The south-facing views from 
the pool are of the palm forests on 
the river’s far shore, located in Zim- 
babwe. The five-star hotel is situat- 
ed within Victoria Falls National 
Park and a World Heritage site and 
offers white-water rafting, kayaking, 
river and land safaris, bird-watch- 
ing expeditions and aerial tours. 
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CALIFORNIA 


he soft, rolling 
landscape around 
Madison, Wiscon- 
sin, bears no re- 
semblance to the arresting 
tableau of granite peaks and 
deep forest in Northern Cal- 
ifornia’s remote Plumas Coun- 
ty, but the two nonetheless are 
linked by historical happen- 
stance and the enduring leg- 
acy of Frank Lloyd Wright. 
In 1924, at the request of 
Madison’s Nakoma Country 
Club, the architect produced 
drawings for a new club- 
house, described at the time 
in the local paper as “the 
most unique building of its 
kind in America.” The news- 


Architecture by Taliesin Architects and Newland & Winnen Design Studio 


2002 THE FRANK LLOYD WRIGHT FOUNDATION, SCOTTSDALE, AZ 


Nakoma 


A MOUNTAIN RETREAT BUILT AROUND A WRIGHTIAN DREAM 

















ABovE: In 2001 Dariel and Peggy 
Garner opened: Nakoma, a resort in 
Northern California whose main 
space was faithfully built from a 1924 
design by Frank Lloyd Wright. The 
stone-and-wood structure was slat- 
ed to be a Madison, Wisconsin, club- 
house that Wright envisioned as a 
series of tepee-inspired forms. 


The name Nakoma is said to mean, 
in the Chippewa Indian dialect, “I 
do as I promise.” OpposiTE: The 
Wigwam Room, used for dining, 
surrounds a central fireplace. LEFT: 
Wright’s rendering for the room 
served as a blueprint for represen- 
tatives from Scottsdale, Arizona- 
based Taliesin Architects to follow. 


Interior Design by Taliesin Architects and Design Works/Text by Christopher Hall/Photography by Mary E. Nichols 
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paper account was hardly an 
exaggeration. Five tepeelike 
roof structures of wood and 


copper rose from walls clad 
in stone that was laid hori- 
zontally to mimic sedimen- 
tary strata. Inside, in typical 
Wright fashion, low-ceilinged 
entrances and passageways led 


to soaring spaces, including 
the octagonal Wigwam Room 
with its art-glass windows, 
17-foot-high decorative frieze 
of abstract Indian motifs and 
towering, four-sided cen- 
tral fireplace—the “camp- 
fire,” Wright called it—that 
looked like some fantastic 


Mayan ruin plucked from the 
jungles of Central America. 
The Nakoma clubhouse, 
however, was never built. 
High projected construction 
costs and a whiff of scandal 


attending Wright’s tumultu- 


ous personal life apparently 
scared off the club directors, 


AsBoVeE Lert: The Loggia Room, 

a dining area in the main building. 
Wright designed the chair fabric, 
re-created by Schumacher, for the 
Imperial Hotel in Tokyo. Lert: 
The Wrightesque guest villas. Con- 
struction and landscape design was 
done by the Northern California-— 
based firm Nakoma Craftsmen. 





Designer Elise Damaschino, of 
Design Works, incorporated nat- 
ural materials and Asian art, ala 
Wright, for the Mountain Suite 
villa interiors. “The octagonal vil- 
las were done after the Nakoma 
clubhouse, using the same pattern 
of language,” says Peggy Garner. 
Schumacher bedcovering fabric. 
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and the design was shelved 
until Dariel and Peggy Gar- 
ner came along nearly three- 
quarters of a century later. In 
1995, after having sold two 
businesses, the Garners de- 
cided to retire on a 1,280- 
acre Plumas County parcel 
about 60 miles north of Lake 


Tahoe and an hour’s drive 
from Reno, Nevada. Intend- 
ing to build a house on the 
land, which sits at an eleva- 
tion of 5,000 feet and has 
sweeping views of the Sierra 
Nevada, they approached the 
inheritors of Wright’s prac- 
tice, Taliesin Architects. 


“When the folks at Taliesin 
showed us Mr. Wright’s de- 
sign for Nakoma, we fell in 
love with it,” says Peggy Gar- 
ner. The Garners eventually 
made the clubhouse the cen- 
terpiece of a Taliesin-planned 
residential community called 

continued on page 306 
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Architect Ho Kwoncjan and dé 
er Dharmali Kusumiadi, of th 
gapore-based firm Architrave D. 
sign & Planning, created a Ban 
BPrcan WELT 

Seychelles. Tui 

of La Grand Kaz, orthe 

looks onto Intendance B: 
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hen the peaks 
of our sky 
come togeth- 
er, my sky will 
| have a roof,” wrote the French 
poet Paul Eluard. Mahé Island 
in the Seychelles, an archi- 
pelago in the western Indian 
Ocean, is the site of the newest 
Banyan Tree hotel. A nest- 
ing ground for paradise fly- 
catchers and fairy terns, the 
spot also has its own quirky 
human history: It was origi- 
nally purchased in the ’70s 
by Beatle George Harrison 
and actor Peter Sellers, who 
planned to build an escape in 
the place they considered par- 
adise on earth. 
= The pair never realized 
their scheme, and in the 90s 
the property passed into the 
hands of Ho Kwon Ping, the 
chairman of Banyan ‘Tree Ho- 
tels and Resorts. Immediately, 
however, his Singapore-based 
design team, Architrave De- 
sign & Planning, composed of 
architect Ho Kwoncjan and 
interior designer Dharmali 
Kusumadi, recognized that 
implicit in the site’s natural 
beauty was a challenge: how 
to build a refuge that would 
provide every amenity while 
respecting and enhancing the 
setting. “Almost everything 
had to be imported,” recalls 
Ho Kwongjan. “The logistical 
problems were formidable!” 
Ecological concerns were 
also paramount. The islands 
are home, too, to flying foxes, 
giant land tortoises, fruit bats 
and the world’s largest atoll. 
Mahé’s landscape itself posed 
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potential problems: Pink boul- 
ders are scattered like a giant’s 
cabochons along the coast, 
and the beach is fringed with 
a forest of palm trees. 

The answer was to open the 
resort to the sea and the sky 
while disturbing the terrain 
as little as possible. The cen- 
tral buildings of the hotel, La 


SEYCHELLES 


HOMAGE TO A CREOLE HERITAGE ON MAHE ISLAND 


Architecture and Interior Design by Architrave/Text by Cynthia Zarin 
Photography by Erhard Pfeiffer 





ABoveE: The houselike structures 
are two of three that make up La 
Grand Kaz. Saffron, a Thai res- 
taurant, is at right; the lobby lounge 
is at center. BELOw: The architec- 
ture of the lobby lounge was in- 
spired by plantation homes built by 
the island’s European settlers. 
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ABOVE: One of the hotel’s 37 guest 
villas. “The aim was to tuck each of 
them between the vegetation and the 
boulders, in order to avoid felling 
trees, cutting into steep slopes or dis- 
turbing sand dunes along the shore,” 
explains Banyan Tree Hotels and Re- 
sorts chairman Ho Kwon Ping. 


BELOw: Primitive patterns mix with 
natural textures in Au Jardin d’Epice, 
the other restaurant. Curled Indo- 
nesian creeper trunks stand in front 
of wide mirrors that reflect the In- 
dian Ocean. The table features a 
granite top and a carved wood base. 
Cushion fabric from Jim Thompson. 








Grand Kaz, have dormer win- 
dows in their pitched roofs 
and floor-to-ceiling French 
windows. Colonial-style ve- 
randas front each of the 15 
private villas. The blue sea is 
visible everywhere. “In each 
villa,” says Kusumadi, “you 
can see the ocean from the ve- 
randa, from the bed and even, 
in some cases, the shower.” 
Mahé is 400 miles north of 
Madagascar and 1,000 miles 
east of Mombasa, Kenya. Ku- 
sumadi and Ho Kwoncjan 
chose materials and crafts in- 
digenous to the region. “The 
challenge was to use design 
idioms that recall the Cre- 
ole heritage without making 
the resort a theme park,” Ho 
Kwon Ping says. The banana 
leaf is a central motif. Local 
artist George Camille created 
paintings that depict the native 
coco-de-mer nut. In a restaurant, 
a boulder, left in situ, breach- 
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es like a humpback whale. | 


The hotel pays homage to 
its own history, too. In a din- 
ing room, photographs of 


Peter Sellers, donated by his 
mother-in-law, [ris Frederick, 


cover the walls; and, in a loop- 
de-loop that time can take in | 
paradise, the late George Har- 


rison’s old friend Sir Paul {jig 


McCartney recently chose the 


hotel for his honeymoon, add- | 


ing a new chapter to the leg- 
end of the archipelago. 0 





Banyan Tree Seychelles 
Anse Intendance, Mahé 
Seychelles 
248-383-500 





Opposite: The main pool and sun- 
deck. “This is an alternative to the 
private dip pools that belong to each 
villa,” says Ho Kwon Ping, “and for 
when the sea becomes too rough to 
swim in.” The end of the pool that 


overlooks the beach is used for div- 


ing lessons for the guests. 
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MJAPAN 


REPLENISHING THE SPIRIT 
AT A HOT-SPRINGS INN IN SHUZENJI 


Bee oe 





Text by Michael Webb 
Photography by Erhard Pfeiffer 





n the overcrowded, over- 
developed confines of 
Japan, the ryokan, or inn, 
provides a tranquil re- 
treat for a fortunate few and 
an insight into traditional 
culture for the adventurous 
foreigner. In his classic novel 
Japanese Inn, Oliver Statler 
emphasized how little this 
institution has changed over 
several turbulent centuries. 
Now as then, the traveler 
exchanges his street clothes 
for a crisply ironed ywkata, 
or cotton robe, on arrival 
and is absorbed into a lan- 
guid ritual of dining, bath- 
ing, sleeping on a soft futon 
and contemplating the beau- 
ties of nature from a private 
sanctuary of tatami mats and 
sliding screens. Television, 
telephones and quotidian 
frenzies are held at bay. 
Asaba is an exemplar of 


this luxurious tradition, and 
its present owner, Aiko Asa- 
ba, represents the ninth gen- 
eration of the family that es- 
tablished the inn 350 years 
ago. Such continuity is a rare 
occurrence, even in a country 
as devoted to familial enter- 
prises as Japan, but the inn 
has quietly moved with the 
times, guarding the essentials 
while enhancing its amenities. 

It is located on the outskirts 
of Shuzenji, a hot-springs 
town near Fuji-Hakone-Izu 
National Park, two hours by 
train from Tokyo. One steps 
through a massive gate into 
a forecourt, ducks under a 
boldly printed curtain across 
the entrance, removes one’s 
shoes and steps into the past. 
Creaking wood corridors and 
stairs lead to the 19 guest 
suites, which look out over a 
narrow pond to an open-air 








Lert: Guests at Asaba, a 19-room 
inn in Shuzenji, Japan, pass through 
a Meiji-period gate into a gravel 
forecourt. The copper gable above 
the sliding-glass doors dates to the 
late 19th century. Artist Sugawara 
Takumi created the curtain with 
sun and moon motifs. 


Axove: The second-floor banquet 
room, overlooking the pond, “has 
a western exposure so guests can 
enjoy the sunset,” says Aiko Asaba, 
the inn’s owner. A set of lacquered 
trays rests on the wood table, 
which is covered with hemp fabric. 
Tatami mats line the floor. 
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Noh theater, a waterfall and a 
densely wooded hillside. 

The setting is idyllic 1 
round. The waterfall masks 
the noise of traffic. Trees rus- 
tle in the wind, scattering 
leaves and petals across the still 
water. [here are hot-spring 
baths for ey y season, in- 
cluding a large outdoor pool 
that juts into the pond and is 
enclosed by smooth rocks, 
and another that is sheltered 
from the elements and sur- 
rounded by a wood deck. The 
yuzu-yo, a citron bath, is ded- 


icated to the day of the win- 


Creaking wood 
corridors and 
Stairs lead to the 
19 guest suites, 
which look out 
over a pond. 


ter solstice, and the shobu-yu, 
or sweet flag bath, is intend- 
ed for early summer, though 
one can ignore the calendar 
and sample them at any time. 

Each of the suites has a 
similar combination of inter- 
connecting spaces: two main 
rooms sandwiched between 
an enclosed porch overlook- 
ing the pond and a long en- 
trance hall, with a bath that 
offers a cedar soaking tub 
and the latest plumbing fix- 
tures. The older rooms have 
paneled ceilings, sand-plaster 
walls, and openings embel- 
lished with bark, twigs and 
bamboo. Cedar lintels are 
carved with picturesque land- 


The Fuji suite—named after Japan’s 
highest mountain—is one of the inn’s 
13 original rooms. An antique cedar 
lintel marks an entrance to the din- 
ing area, where rattan chairs flank 

a red-lacquered table. The shoji 
screens, at right and rear, are made 
of cedar and washi, or Japanese paper. 
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ml JAPAN 


scapes: Mount Fuji (which is 
only 30 miles inland) framed 
by wisteria, waves breaking 
on rocks, and arched bridges 
flanked by willows. Each suite 
has its own character, and reg- 
ulars request their favorites. 
Hagi has a deck extending 
over the pond; another, called 
Heaven’s Dream, has a stone 
doorstep leading out to a 
glass-enclosed bath that is 
surrounded by a private gar- 
den and a peeling wood fence. 

Skilled carpenters from 
Kyoto recently created six 
new, minimalist rooms in the 
spirit of the old, substituting 
excellence of finish and join- 
ery for ornament. Here one 
can appreciate close up the 
subtle harmonies of construc- 
tion and proportion that so 


beguiled Frank Lloyd Wright 
and Mies van der Rohe. All 
the pi fit effortlessly to- 
gether. The smooth planes of 
plaster, straw and wood; the 
spare post-and-beam frame, 
the shutters, windows and 
shoji screens sliding open on 
parallel tracks: Here are the 
seeds of modernism as we 
know it in the West, perfect- 
ed in Japan at a time when 

Shakespeare was still alive. 
Woven-rattan chairs with 
indigo cotton cushions are 
arranged around a low lac- 
quered table in one room. The 
other room remains bare un- 
til the futons are pulled out 
of the closets. Dinner is served 
in the suite, one course at a 
time, kaiseki style, drawing 
continued on page 307 


ABOVE: Like all the guest rooms, 
the Matsukaze suite has a view of 
the open-air theater and the sur- 
rounding forest of Japanese maple 
and bamboo. Winding stone paths 


lead to the hot-spring baths below. 
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BELOw: Traditional Japanese plays 
are performed in the 19th-century 
Noh theater, which was moved from 
the Tomioka-Hachiman Shrine in 
Tokyo. “The plays have a quiet ele- 
gance,” says Asaba. 
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RITA TU, nda ente irae? 


Private Residence: Connecticut Architect: Wadia Associai } 


Incredibly slim, high performance, custom crafted windows and 
doors of unsurpassed beauty, strength, security and durability. 





Crittall’ steel windows and doors...enjoy the view! 
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* THE DESIGNER’S SPRAWLING 
DOUBLE RL RANCH IN COLORADO 
Text by Paul Theroux/Photography by Gilles de Chabaneix 








riving from mid- 
town Manhattan 
to Montauk to see 
the man himself, I 
was thinking that it is hard to 
tell where Ralph Lauren ends 
and the real world begins. I 
was a pretty good example of 
the conundrum. Out of an in- 
nocent wish for comfort and 
hot-summer urbanity I was 
wearing a Polo shirt, a Polo 








BELow: Occupying some 16,000 
acres beneath the snowcapped San 
Juan Mountains is the Double RL 
Ranch, the Colorado getaway of 
fashion designer Ralph Lauren and 
his wife, Ricky (right). It includes a 
main lodge, three guest tepees, be- 
yond, and several outbuildings. 











seersucker jacket and horn- 
rimmed Polo eyeglasses. With- 
out even trying, on this little 
visit, | was unintentionally pa- 
tronizing the creator. But if I 
had the look, so did everyone 
else. I could see Hamptons 
Casual: summer sportswear, 
the Ralph Lauren world splen- 
did this summer morning on 
Long Island, observable even 
from a moving car. 

Later he would tell me, 
“Sometimes, something needs 
to be redesigned to bring out 
the interest in it. I was inspired 
by all these Old World things, 
but I gave them a little juice, 
and all of a sudden it brought 
| back the essence of what was 
Main Lopce exciting about them.” 
| Ricut: The living room of the four- He greeted me on the deck 


bedroom primary structure. Pieces Fea ee a 
from the Ralph Lauren Home col- LOLI NDE AON ye ERIN Sp OES 


| lection, such as the suede sofa and gled house of rustic elegance, 
| Wt club chair, fill the compound’s inte- sited on a bluff over Mon- 
| | riors. A work by Fritz Scholder is tates blowy Ocean elavcta 


! 








above the fireplace. The cowboy y . 
hat on the table in the foreground look around,” he said, but I 


| | once belonged to John Wayne. was looking at him, with the 
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| SALOON/SCREENING ROOM 


ABOVE: Art Nouveau-style lamps il- 
luminate a living area that lies along- 
side a bar and dining area. On the 
mantel is a photogravure, left, by 
Edward S. Curtis, a chronicler of 
Native American culture. The ca- 

| noe hanging above is a Canadian 

| birchbark. Stickley wood chairs. 


|} scrutiny a man about the 
| same age sizes another up. 
He was sturdy, deeply tanned, 
with all of that well-known 
white hair and the compact 
} physique of a cyclist and 
| tennis player. He was wear- 
| ing a khaki shirt and khaki 
shorts held up by an old 
| leather belt. I was wondering 
why the founder of a compa- 
ny with annual sales of $2.4 
billion, now celebrating its 
35th anniversary, would wear 
such a sensationally scuffed 
belt, but later he told me of 
his love for the way leath- 
er becomes more interest- 
ing as it grows old. He also 
wore a new digital bombproof 


Suunto watch, Ray-Ban avia- 
tor sunglasses and running 
shoes. You would not have 
taken him for the billionaire 
he perhaps is, but rather for 
a very trustworthy helicop- 
ter pilot. 

One excellent definition of 
happiness—it is Freud’s—is 
the fulfillment of childhood 
dreams in adulthood. The 
trouble with childhood dreams 
is that they tend to be unat- 
tainable fantasies. Over lunch 
on his deck (salad, chicken, 
vegetable terrine), I men- 
tioned this to Lauren, and he 
nodded in agreement and said 
how as a boy he had wanted 
an MG sports car. After the 


SALOON/SCREENING ROOM 
Ricut: Leather armchairs provide 
comfortable seating when the cou- 
ple and their guests watch movies. 
“Although the ranch is a work in 
progress, there’s a real feeling of 
heritage here,” says Ralph Lauren. 
“Everything is authentic to me— 
and pleasing to my eye.” 























Lauren built 
the ranch from 
scratch, and It 


reflects his active 
life and his 
sense of style. 


war, his brother brought one 
back from England, and “I 
used to shine his shoes so 
that I could drive it the next 
day,” he remembered. 

He now owns a fleet of 
classic and contemporary cars. 
I asked him which ones he 
especially liked. “The new 
Aston Martin,” he said with- 
out hesitation, and let drop 
the fact that he had just 
bought a new McLaren, a 
sleek and almost impossible- 
to-find British car that is bet- 
ter known as a triumphant 
entrant on a noted British 
Formula One racing team. 
But he values his old Ford 
trucks and classic Jeeps as 
highly as his sports cars. 

“I’m fulfilled,” he said. “I 
am more than fulfilled. I went 
beyond my dreams.” 

He uses the house in Mon- 
tauk off and on in the summer; 
he also owns a shorefront villa 
in Jamaica, a mansion in Bed- 
ford, about 45 minutes north 
of his Manhattan town house, 
and a ranch in Colorado. 
Each one has a full staff, so 
that he can stay at any time, 
though he tends to apportion 
his pleasures—July at the 
ranch, some winter months 
in Jamaica, shuttling among 
the New York houses and 


CoOKHOUSE 

Opposite: The couple often use 
the space to serve breakfast to fam- 
ily, including their three children, 
and the cowboys working at the 
ranch. Lert: The terrace faces the 
tack house. “After 20 years here, I 
still notice new things, depending on 
the time of day,” says Ralph Lauren. 
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LITTLE BROWN CaBIN 


BeLow: “The cabin is named after 
Billy Brown, who lived in it when he 
homesteaded part of the ranch in 
the 1880s,” says Ralph Lauren. “It 
was moved from its original site.” 
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LITTLE BEAR CABIN 


BELow: The interior of the cabin, 
which is named after two curious 
bear cubs that frequented the area 
during construction, is lined with 
logs from an 1880s Montana barn. 
An Edward S. Curtis photogravure 


rests on the rock fireplace’s wood 
mantel. RiGHT: The mudroom 
serves as a storage area for leather 
chaps, riatas, stirrups, early snow- 
shoes from Taos and Native Ameri- 
can-made fishing accessories. 
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Lirr_e BEAR CABIN 
Like most of the dwellings on the 
property, the space is equipped 
with accommodations for as many 
as eight visitors. Before the rock 
wall is a 19th-century painted step- 
back cupboard that was found in 
the South. On the table is a Santo 
Domingo dough bowl. . 


Lrrrce Blur Pony Cain 

Near a pasture where the horses 
OTE e ome en ORES neh men 

_ structed from a dismantled barn 

me accents, such 

od chair, are dis- 

throughout. The photo- 

g is by Karl Moon. The bed 

was acquired in Pennsylvania. 
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ELK MEADOW CABIN 


Lert: A rebuilt clawfoot tub, a 
Shaker-style basket and a New 
Mexican Navajo rug are in the 
bath. Ralph Lauren Home multi- 
colored towels; red Polo towels. 


Brow: The pool, which reflects 

the faraway mountainscape, is lo- 
cated just off the main lodge and 

is accompanied by a gym. 


somewhat preoccupied with 
the thought, as he said to 
me, “What next? 

“We have the opportunity 
of living many lives in the 
course of a year,” he said. “It’s 
a way of keeping things ex- 
citing.” Hearing that, I was 
reminded of Henry James’s 
dictum: Live all you can! 

Living all you can is quite a 
lot of work. For Ralph Lau- 
ren it is a family affair, some- 
thing he is proud of. His two 
sons and his daughter are 
each somehow involved in 
his enterprises; and his wife, 


Ricky, is a partner in every 
sense. His routine involves at 
least two hours of strenuous 
gym activity every day—he 
takes his well-being serious- 
ly, having had several health 
scares. He is abstemious about 
alcohol and almost indiffer- 
ent to food. 

“I’m distracted by food,” 
he said. “Someone will say, 
‘Hey, Ralph, did you eat?’ 
and [’ll say no. I’m not vora- 
cious about food. I’m about 
doing and about living.” 

Much of his time he 
spends on his design collec- 
tions, but he also seriously 
studies the viability of future 
projects—a Ralph Lauren 
magazine, a chain of Ralph 
Lauren hotels, possible ac- 
quisitions. The day before I 
met him, he had seen a house 
in East Hampton that had 
taken his fancy—a stately 
home—and he confided that 
he was fairly keen to look at 
























































VANCE BARN 
RiGuT: The barn was built by the 
homesteading Vance family. “My 


family and I ride out to it on horse- 


back for dinner,” says the designer. 


Far Ricut: A place setting includes 


Ralph Lauren Home placemats, 
napkins and flatware. The Double 


RL Ranch logo is on the plate. 


BeELow: Sun streams in through an 
American flag to the dining area, 
which is decorated for a Christmas 
meal. Sage and willow branches 
from the ranch grounds adorn the 


tree. The tablecloth is French lace. 
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Maine. “I’m thinking, What 
about a lighthouse?” 

In the profiles of Lauren a 
great deal is made about his 
humble origins, his notion 
of fashion as role-playing, 
his self-invention as a result 
of his self-improvement. But 
these are peculiarly Ameri- 
can qualities of this intense- 
ly American man. It goes al- 
most without saying that he 
lives through his creations, 
which are dreams fulfilled. 

“I designed safari clothes 
before I went on a safari, En- 









GUESTHOUSE 

Lert: A pair of 1960s-style butterfly 
chairs flank the entrance to the 1960s 
silver Airstream trailer the couple 
offer to their guests. “The interiors 
are redesigned in an Army-surplus 
style,” the designer says. A canopy 
over the wood-plank platform pro- 
tects visitors from the elements. 


glish clothes before I went 
to England, the Russian look 
| before I went to Russia.” He 
has often been disappointed in 
his travel—England was not 
' quite English enough, French 
_ youths have adopted Ameri- 
can rap fashions, and the Col- 
orado he first saw had lost 
| many of the traditional trap- 
pings of the Old West. 
| “We started out with an 
-idea of what the West was 
| like,” he said. “But what we 
thought was there wasn’t 
there. No large houses, no 


BELow: A handful of cowboys who 
live and work on the ranch tend 

to the horses at one of the several 
corrals. The red 1936 Ford truck 
is from Ralph Lauren’s collection 
of classic automobiles. 











“Colorado was for us an escape. It 
was about a life that would be 
different, that would be freer.” 

































































































































262 


‘TEPEE 


Asove: A collection of Indian blan- 
kets warms the inside of one of three 
guest tepees, which measures 28 feet 
in diameter. Since they have no heat- 
ing or cooling systems, the struc- 
tures are used in the milder months. 
Ricut: The exterior was hand- 
painted by Native American artists. 


Asove Ricut: Ranch manager 
Tom Harrington on a cattle drive. 
“There’s such a sense of space at 
the ranch,” says Ralph Lauren. 
“Whether Ricky and I are riding 
horses or driving, we’re at ease, 
surrounded by the mountains. It’s 
completely restful and inspiring.” 




















hunting lodges—not even a 
fence, like a split-rail fence.” 
But he found the place he 
was looking for, a half hour 
from Telluride. He has since 
added to his acreage and now 
owns “15,000 or 16,000 acres” 
—he is not sure. “It was a lit- 
tle bit like pioneering,” Lau- 
ren said. “Someone told us 
about a barn that was 100 
years old on this property. 
We saw the barn. We fell in 
love with the place. 
“Colorado was for us an 
escape. It wasn’t about being 
in fashion. It wasn’t about 
saying, ‘Wouldn’t it be nice 
to have this cute ranch!’ It 
was about a life that would 








'be different, that would be 
freer—that would have na- 
‘ture and trees and animals 
and big sky.” 

_ He built the ranch from 
scratch, and it reflects his ac- 
tive life and his sense of style, 
his wish fulfillment. When 
I asked him about his rou- 
tine, he became very specific. 
|“T get up in the morning and 
run. I come back, take a swim, 
work out. I built a very good 
gym for myself. Then we go 
horseback riding or take a 
drive. I have sports cars there 
and some old Ford trucks, 
some Jeeps, a red Ferrari. I 
like the diversity of speed 
and also riding an old pick- 


up truck up the mountains.” 

The place is more than a 
ranch with horses and cattle; 
it is, like all of Lauren’s hous- 
es, a design opportunity and 
a source of inspiration. 

He admits he has had only 
the most modest education. “I 
never went to fashion school, 
I never studied design, I 
dropped out of college.” 

Plainspoken, he is an un- 
boastful, earnest and intense- 
ly watchful person. And he 
is helpfully concise about 
his trajectory, from reimag- 
ining his first necktie in 
1967 to designing just about 
everything these days—“a 
one-man Bauhaus,” as he has 


been called, though the word 
Bauhaus might not have en- 
tered his vocabulary until 
rather late. 

Although he is an enthusi- 
ast and has a powerful visual 
sense and is relentlessly cre- 
ative, he can be somewhat 
inarticulate. Ask him what he 
likes about the West, and he 
mentions an assortment of 
physical objects—the centu- 
ry-old barn, “animals, trees,” 
and also “saddlery, old leath- 
ers, oldness.” You know what 
he means, but you cannot 
quite see it. 

His verbal imprecision 
seems to have given him an 
instinctive connoisseurship 





for the texture of the world, 
the pulses of the air, a feel- 
ing for atmosphere, for the 
mood of physical objects. He 
understands that the things 
we wear and the things we 
use and the places we in- 
habit cast a spell upon us, 
as well as making an impres- 
sion on others. When | hint- 
ed at this, he did not disagree. 
He said, “I write through 
my clothes.” 

On the way back to Man- 
hattan, talking with Carring- 
ton Williams, Lauren’s per- 
sonal chauffeur for the past 
25 years, I said, “He knows 
how to live.” 

Williams said, “He do.” 0 
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Interior Design by Jeffrey Bilhuber/Text by Susan Sheehan 
Photography by Scott Frances 


Lite in the 
Slow Lane 


AN URBAN FAMILY SAVORS COUNTRY QUIET 
IN WES? CHES TER COUNTY 
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“We all agreed that a more tradi- antique wood mantel in the living 

tional vernacular would respect the room. Beauvais carpet. Brunschwig 
1930s architecture,” Jeffrey Bilhuber — & Fils drapery linen. Aove: Paired 
says of a house he designed for a in the entrance hall are a Georgian 
couple in upstate New York. Lert: console, from Florian Papp, and a 

A still life by Braque hangs overthe | Queen Anne-style gilt mirror. 
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“In this age of gut renovations and teardowns, It’s very satisfy 















































iold to keep construction to a 





minimum,” says Jeffrey Bilhuber. 





Lert: The large living room is di- 
vided into three distinct seating ar- 
eas; a long banquette was installed 
by the bay window at its south end. 
Set near it are 18th-century Dutch 
bone-inlaid walnut chairs. H. M. 
Luther Antiques late-18th-cen- 
tury Swedish burlwood table, left. 


ne executive’s move 

can be another’s 

blessing in the tran- 

siency that is a fact 
of 2lIst-century corporate 
life. An executive spent two 
years adding a wing on to 
a 1930s Federal-style stone 
house in Westchester Coun- 
ty, New York. As soon as the 
renovation was complete— 
cork had even been put up on 
the wall of a prospective bil- 
liard room—he accepted a 
position across the country. 
An executive who had been 
transferred to New York from 
a city to the south was ea- 
ger to buy a house in “move- 
in condition.” He and his 


wife asked Jeffrey Bilhuber 





“Ours is an older house, a straight- 
forward house, without a lot of em- 
bellishment or excess,” says the 
husband. Asove: Bilhuber energized 
the paneled dining room, a more 
formal space, with contemporary 
upholstered chairs. Bronze sconce 
from Bernd Goeckler Antiques. 


to decorate the Westchester 
house for them without tear- 
ing down a single wall. 

Bilhuber, who had designed 
previous residences for the 
client over a period of 16 
years, was delighted to take 
on this one. “On more than 
half my jobs ’'m up to my 
elbows in plasterboard and 
sawdust,” he says. “In this age 
of gut renovations and tear- 
downs, it’s very satisfying 
to be told to keep construc- 
tion to a minimum. When I 
hear that walls are to stay, I 
do backflips up the driveway 
and get cracking.” 

Still, there were a few 
changes to be made, starting 
near the front door. Bilhuber 
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“T’s not a hands-off experience with 
the antiques here,” the designer 
points out. “You want to adjust the 
mirror. You want to open the desk. 
That’s what gives this home its res- 
onance.” ABOVE: He transformed 
the existing living room into an 
inviting gallery. Stark carpet. 
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decided there was one door 
too many in the entrance 
hall. He closed up the one to 
the library and put a Queen 
Anne-style mirror on the 
new wall space. Below it he 
placed a Georgian walnut con- 
sole with a green-marble top 
and next to that an English 





mahogany hall chair. The 
clients had previously cho- 
sen to live in contemporary 
houses, and their Manhattan 
apartment is sleek, but this 
time around they asked Bil- 
huber to buy 18th- and 19th- 
century English antiques for 
their year-round country res- 





idence and to combine them 
with their collection of 19th- 
century landscape paintings 
and modern art. 

The entrance hall leads to 
a gallery hung with some of 
those canvases. Antiques in- 
clude an early-19th-century 
English architect’s table. “The 
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1) couple’s young son often sits 


- 
S 
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at the drafting table,” says Jes- 
}se Carrier, the project man- 
ager for the house. “You can 
usually find his crayon squig- 


f| gles next to an atlas that’s 


y 
C 


kept there.” The gallery al- 
sO serves as a music room— 
the clients bought a piano 


and hope their children will 
take lessons someday. “The 
piano is in line with the front 
door,” Bilhuber points out. 
“Tt’s meant as a metaphor 
that music provides comfort 
and relaxation.” 

The designer took plea- 
sure in buying two fun-house 


“Although there’s exceptional fur- 
niture throughout the rooms, the 
pieces are discreet—they don’t 
shout at you. This is, after all, meant 
to be a comfortable family house.” 
BeLow: The Blue Pitcher, 1911, by 
Max Weber overlooks the gallery. 








mirrors and hanging them in 
a hallway outside the chil- 
dren’s bedrooms and in using 
a sofa with a leather seat in 
the family room. “The chil- 
dren can sit and watch televi- 
sion, and it doesn’t matter 
if they spill things,” he says. 
“There’s a double chaise in 
the living room—the room 
the former owners had in- 
tended as their billiard room. 
The chaise encourages curl- 
ing up and sipping from a 
mug of hot cocoa in winter 
or from a glass of iced tea in 
summer, and what could be 
better than that?” 

The family spends a great 
deal of time in the kitchen, 
eating at the counter—or at 
a small 18th-century drop- 








leaf table. Their 18th-century 
dining table, however, seats 
12. “I didn’t want some- 
thing that looked like a con- 
ference table, and I wanted 
comfortable chairs,” says the 
wife. “We looked at Regency 
chairs, but they were very 
uncomfortable, so we asked 
Jeffrey to make us uphol- 
stered chairs with low backs. 
He made four of them nar- 
rower than the others so that 
they would fit under the 
table’s gate legs.” 

The dining room had been 
taupe; it was painted white. 
The master bedroom had 
been a stone color, and it 
became white as well. “I’d 
always dreamed of a white 
bedroom,” explains the wife. 
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The raffia carpet “is better than an Aubusson. It’s easy to be 
indulgent, but occasionally it’s preferable to be discreet and humble.” 





Bilhuber painted the ceiling 
sky blue. “The blue makes 
the room seem so much whit- 
er, comments the designer, 
adding that white makes one 
focus more on the antique 
furniture, which includes ear- 
ly-19th-century Bostonian 
bedposts (which Bilhuber ex- 
tended an extra foot be- 
cause of the room’s extremely 
high vaulted ceiling) and a 
small octagonal table from 
La Fiorentina, purchased at 
auction. “The master bed- 


Opposite: Bilhuber lengthened the 
early-19th-century Bostonian bed- 
posts, from Leonard’s, to better pro- 
portion the master bed'in relation 

to the soaring vaulted ceiling. Sculp- 
ture d’Une Ombre, 1960, by Jean Arp 
rests on the pedestal. The table came 
from La Fiorentina. Stark carpets. 


room carpet is raffia, because 
it was used all through La 
Fiorentina when it belonged 
to Harding and Mary Wells 
Lawrence,” says Bilhuber. 
“Tt’s the most beautiful wo- 
ven carpet I can imagine. It’s 
better than an Aubusson 
or an Ushak. It’s easy to be 
indulgent, but occasionally 
it’s preferable to be discreet 
and humble.” 

The executive insisted on 
a serene house. “I didn’t want 
a froufrou pretty house,” he 
says. “I wanted a handsome, 
masculine home, and I got it. 
This is the one place I can 
come to where accounting 
scandals and falling stock 
prices and whatever else is 
going on in the outside world 
don’t seem to matter.” 0 


ABovE: The Rory McEwen tulip 
print in the guest room “is a refer- 
ence to 17th-century tulip mania; it 
connects us to the past,” notes Bilhu- 
ber. Of the drum tables he says, “Taos 
drums are my signature. They make 
fantastic end tables.” Calvin Klein 
Home bed linens. Beauvais carpet. 





“This is a lived-in house, not a 
trophy house or a grand-gesture 
kind of place,” he explains. BELow: 
The Federal-style multichimneyed 
and gabled stone residence, which 
had been renovated and added 

on to by the previous owners, nes- 
tles in a wooded country setting. 
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MINIMALISM REINVENTS A AOE [ 









_ Robert Bray, Michael Schaible and 
Mitchell Turnbough, of the New 
York City-based firm Bray-Schaible 
Design, injected a Miami pied-a- 
€ with minimalist style. Window 
walls in the living room offer ex- 
nsive vistas of Biscayne Bay. Rug 
m Patterson, Flynn & Martin. 
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PYLE RIVAL Th Lk 


Interior Design by 
Bray-Schaible 

Text by Jean Strouse 
Photography by Dan Forer 


iving with superb 
design spoils the eye 
for anything less. In 
1999 a couple, who 
live primarily in Florida, 
bought and renovated a pied- 
a-terre in New York City. Af- 
ter they stayed there for the 
first time, recalls the hus- 
band, “our Miami apartment 
felt claustrophobic and mun- 


dane.” As a result, they asked 
the designers of the New York 
space—Robert Bray, Michael 
Schaible and Mitchell Turn- 
bough, of the firm Bray-Schai- 
ble—to “spruce up” their Flor- 
ida residence. “I really thought 
we weren't going to do much,” 
the husband continues, “but 
once you start, it gets away 
from you.” His wife adds with 


a tolerant laugh, “I knew it 
would end up being a lot.” 
Bray-Schaible had designed 
a Florida bank for this client 
in 1975. The New York reno- 
vation (see Architectural Digest, 
October 2000) was their sec- | 
ond project together. “We love 
their minimalist style,” says 
the husband. “It beautifully | 


complements our collection 





Opposite Azove: Guillermo Kuit- 
ca’s Corona de Espinas, 1994, hangs 
near a Barovier glass lamp and a 
Robsjohn-Gibbings table and wood- 
frame chairs in the living room. A 
group of 1989 photographs by 


| Bernd and Hilla Becher is at left. 
| Asove: A 60-foot corridor leads 


from the living room, through two 
studies, into the bedroom. 


of contemporary art, so for 
Miami we let them come up 
with whatever they wanted.” 
Bray says he often encounters 
this kind of trust the second 
or third time he works with 
someone: “We had just spent 
a year and a half developing 
rapport and had a good idea 
of each other’s desires, tem- 
peraments and needs.” 





The greatest asset of the 
three-bedroom Miami apart- 
ment was its location, with 
spectacular views of Key Bis- 
cayne and Biscayne Bay. The 
greatest challenges were low 
(eight-foot) ceilings, lack of 
character, tightly compart- 
mentalized spaces and a lay- 
out that failed to take ad- 
vantage of the views. “We 








decided to open it all up,” 
says Bray, “not to fight the 
rectilinear form but to exag- 
gerate and elongate horizon- 
tal planes.” They tore out 
walls, stripped cornice mold- 
ings and converted two of the 
bedrooms into studies (his 
and hers). And they opened 
the apartment’s perimeter to 
the sea and sky. 
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The dramatic feature of 
the new design is a 60-foot 
corridor that runs along a 
wall of windows from the liv- 
ing room past both studies to 
the master bedroom. To cre- 
ate it, the Bray-Schaible trio 
cut five feet out of each of 
three interior walls adjacent 
and perpendicular to the win- 
dows. They ordered three five- 
by-eight-foot solid-core doors 
to swivel on concealed center- 
mount pivot hinges. But the 
installation process revealed 
another challenge: ‘The floors 
and ceilings were not perfect- 
ly parallel. They were, in the 
owner's words, “cockeyed—it 
was maddening! Workmen 


had to shave the doors and 
openings to fit, and there were 
no jambs to cover errors. It 
took three weeks to put in 
three doors!” Now, however, 
when the panels stand open 
(internal closures hold them 
in place), they lead the eye 
through a sleek arcade of 
space and light. Maple base- 
boards and bookshelves under 
the windows in the studies 
further stretch the perspec- 
tive. The doors open in either 
direction and slowly close at 
a gentle push. 

The owners’ excellent art 


collection, which includes 
works Donald Judd, Cy 
‘Twomb rerhard Richter, 


Richard Diebenkorn, Eric 
Fischl, Susan. Rothenberg 
and Robert Mangold, shaped 
the design aesthetic. “Long 
horizontals and uninterrupt- 
ed surfaces provide breath- 
ing space for the paintings,” 
explains Turnbough. “Each 
piece has its own moment.” 
No doorknobs or light switch- 
es contend with the art: Switch 
plates have been set in base- 
boards, behind furniture or 
lower than usual. Moreover, 
strategically planned sight 
lines allow people in the liv- 
ing areas to see none of the 
apartment’s mechanics, only 
creamy white wall planes, “as 
in a gallery,” notes Schaible. 





Asove: A mask from New Guinea 
is in the dining area, where chairs, 
with dark fabric from Holly Hunt, 
surround a marble-top table. Op- 
POSITE: “We wanted to create a gal- 
lery-like space for the clients’ art 
collection,” says Bray. Robert Man- 
gold’s Three Squares Within a Tri- 
angle, 1976, hangs in the dining area. 


This precision delights theg 
husband, who describes him- 
self as having “a mathemati- 
cal mind.” Mathematical but} 
not rigid: Bray recalls that} 
when his client asked him 
about color for the main seat- 
ing area, “I hesitated, then} 
said, ‘Pink.’ He laughed andj} 
said, ‘Great!’” 
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“Long horizontals 

and uninterrupted surfaces 
provide breathing space 

for the paintings. Each piece 
has its own moment.” 





Lert: Three 1964 untitled Richard 
Diebenkorn works line a wall in the 
wife’s study. An Alexander Liberman 
sculpture rests on the desk, which 
is paired with a Bertoia chair. The 
1951 swing-arm lamp is by Pierre 
Guariche. A ’40s Barovier glass lamp 
is on the side table. 


Pink it is, with silk and linen 
fabrics, Barovier glass lamps 
from the 1940s, tables and 
wood-frame chairs by Robs- 
john-Gibbings, and a sofa and 
lounge chairs designed by 
Bray-Schaible. The owners 
developed a taste for Robs- 
john-Gibbings and Barovier 
during the work on their Man- 
hattan apartment—a pair of 
“sold-dust” Barovier lamps 
flank the bed in Miami, a dark- 
oak Robsjohn-Gibbings table 
stands at the foot of the bed, 
and the wife has a Barovier 
reading lamp in her study. 
What she likes best about 
this renovation is her desk: a 
vintage commercial office base 
of unpainted steel with a clear 
finish under a cobalt-blue, 
beveled glass top by Bray- 
Schaible. The only pieces the 
designers did not find in New 
York or create themselves 
were two Saarinen tables the 
couple had had since their 
wedding—now “spruced up” 


ABovE: In the master bedroom are 
two Ellen Gallagher mixed-media 
works. A pair of suede-upholstered 
armchairs and a Robsjohn-Gibbings 
dark-oak low table are at the foot 
of the bed; a 1950 “gold-dust” Baro- 
vier glass lamp, on a circa 1820 Bie- 
dermeier commode, is beside it. 


with powder-coated bases and 
new Thassos marble tops—in 
the dining and breakfast areas. 
The apartment’s window 
wall continues along a set- 
back at the corner of the liv- 
ing room, then wraps around 
the dining and breakfast ar- 
eas. “From the dinner table, 
you never look out of just 
one window,” says Schaible. 
“Tn all kinds of weather, the 
seascape surrounds you.” A 
sense of spaciousness and 
seclusion is rare in a high- 
rise building. “Once you en- 
ter from the hallway, you feel 
as if you're alone here,” ob- 
serves Turnbough. “It’s a pri- 
vate house in disguise.” 0 
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Architecture by Bae Dae Yong 
Interior Design by Pavlik Design Team 
Text by Jonathan Kandell 
Photography by Erhard Pfeiffer 











hen a business magnate 

commissioned architect 

Bae Dae Yong to knock 

down the house he had 
inherited in Sung Buk-dong, a wealthy 
enclave just north of downtown Seoul, 
he pleaded with Bae to design “some- 
thing that wouldn’t shame my ances- 
tors.” The architect knew what the 
client meant. “He and his wife wanted a 
house that wasn’t too trendy and that 
would last for decades,” says Bae. 

In most places, these broad parame- 
ters make for an easy enough architec- 
tural brief. But South Korea’s gargantuan 
capital poses unique problems. In the 
half century since the end of the Korean 
War, the population of Seoul has multi- 
plied a dozenfold, to more than 12 mil- 
lion inhabitants. Growth has been so 
frenzied that the storks that once nested 
on almost every tree in Sung Buk-dong 
have flocked to more bucolic settings. 
Neighborhood residents who took plea- 
sure in viewing plum blossoms—the 
year’s first flowers—dusted by spring 
snow must now travel to distant forests 
and mountainous ravines to experience 
that quintessential Korean ritual. Most 
problematic of all in this megalopo- 
lis where three out of four people live 


Designer Corinne Youngok Choi, 
formerly of Pavlik Design Team, 
and architect Bae Dae Yong collab- 
orated on a modern house for a cou- 
ple near Seoul, South Korea. Lert: 
In the living room, “Zen concepts 
mingle with Italian style,” says Choi. 
Asove: The entrance fa¢ade. 




































































































































































































































































Tuts Pace: The Italian table in the 
dining room, crafted from wenge 
wood, is set with traditional Kore- 
an earthenware. Bae placed a Ko- 
rean stone lantern along the bam- 
boo-lined walkway outside “to echo 
those found in the royal tombs and 
gardens of Buddhist temples.” 





Opposite: The circular stair hall dif- 
fers from the house’s otherwise an- 
gular construction. “It allows light 

to flow into the house—even to the 
basement,” says Bae. “It’s a beauti- 

ful, distorted curve that emphasizes 
the mass of the building while con- 
necting each of the three floors.” 
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| “The first impression | want to create is 
that this house combines modern Western 


| and traditional Korean elements.” 






apartment towers, the single-family 
house has become a tenuous notion. 
Bae’s client had ample reason to worry 
that the new residence might discomfit 
his ancestors, or indeed not last long 
enough to honor them. 

Bae had to design a house that looked 
like it would withstand an urban explo- 
sion that shows no signs of abating. One 













measure of his confidence in the longev- 
ity of the residence is the attention he 
lavished on the stair hall, the building’s 
most prominent architectural structure. 
Outside, its round silhouette rises like a 
turret, in sharp contrast with the hori- 
zontal lines of the rest of the house. In- 
side, it acts as an atrium, drawing in and 


distributing natural light through the sec- 





















































































Asove: A washbasin and tub de- 
signed by Philippe Starck bring a 
Western feel to the master bath, 
which overlooks downtown Seoul. 
Ricut: “The second-floor terrace 
lines reference the roofline, the 
landscaping and the mountains 
surrounding the area,” says Bae. 



















Opposite: Lime powder adds tex- 

| ture to the master bedroom ceiling, 
which the architect left open “to 
show the structural elements and 

to gain maximum height.” The 
antique lamp is from Washington, 
D.C. On the wall is a portrait by 
Korean painter Ok-Yeon Kwon. 


ond and first floors down to the basement. 
Bae concedes that it might seem too im- 
posing for the residents and their guests. 
But the owners want their house to sur- 
vive them as a museum for their notable 
collection of Korean art. In that eventu- 
ality, the sturdy, generously proportioned 
spiral stair will be needed to accommo- 
date far more numerous visitors. 

‘The quality of the owners’ art col- 
lection is apparent the moment a visi- 
tor steps into the large, oval entrance 
hall. A blue-and-white ceramic jar from 
the late Choson Dynasty sits atop a 
massive bookcase of parasol wood from 
the latter years of that era. The creme 
tone of the walls and the antique Kore- 
an furnishings are typical of older Seoul 
homes. But the steel-frame hanging 
ceiling lamp was an Internet purchase 
from the United States. “When guests 
arrive, the first impression I want to 
create is that this house combines 
modern Western and traditional Ko- 
rean elements,” says Bae. 

In the living room, the furniture— 
upholstered in a suedelike fabric—is 
Italian, but the bamboo and gravel in 
the garden, clearly visible through the 
outsize windows, offer a balancing Zen 
effect. Next to a very contemporary, 
clean-lined fireplace, an early-Silla-pe- 
continued on page 308 













































































































































































ie BTS Havem eto eM Cole all ice “T look at things people have 
houses,” says architect Hugh Newell _ built and say, ‘How do you celebrate 
_ Jacobsen, who designeda NewEn- Christmas here? Throw a birthday 
land couple’s residence in Stuart, _ party? Get the mumps?’” 











































































































Architecture by Hugh Newell Jacobsen, FAIA 
Text by Philip Nobel/Photography by Robert C. Lautman 


Lert: The first-floor plan. “It was 
important to take maximum advan- 
tage of the views,” notes Jacobsen. 






ENTRANCE HALL 


















| LIVING ROOM 
| KITCHEN “Only the laundry and the small 
i DINING AREA bap Aes ee e tf study face the street.” BELOW Lert: 
Hl | LIBRARY Ae we eS “The living room furniture is ar- 


GUEST ROOMS 
MASTER BEDROOM 


ranged to align with the abutting 
pool and vistas of the ocean,” he adds. 
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ugh Newell Ja- 

cobsen refers to 

it as a “Monopo- 

ly house,” but the 
winter residence he recently 
completed in Stuart, Flori- 
da, isn’t playing games. Or, 
rather, it is only playing seri- 
ous games: manipulating sight 
lines, arranging high-con- 
trast light effects, cleaving to 
a strict palette of black and 
white, even rigging some il- 
lusionistic sleight of hand. It 
is fitting that this subtropi- 
cal retreat for a New England 
couple is also a temple for their 
serious collection of serious 
photography. “Stieglitz, Stei- 
chen, Capa, Cartier-Bresson 
—you name it, it’s in there,” 
the architect says. 

Jacobsen is among Ameri- 
ca’s more prolific designers 
of fine homes. Since opening 
his office in 1958 (after a stint 
with Philip Johnson), he has 
designed hundreds, including 
the Moscow residence of the 
United States ambassador and 
a hideaway for the late King 
Hussein of Jordan. With that 
plenty comes experience, of 
course, but also the danger 
of repetition. 

Jacobsen is well aware of 
that pitfall, and as a talisman 
he likes to quote the ever- 
original Louis Kahn: “If you 
copy yourself, you’re dead 
as a smelt.” 















































COURTESY HUGH NEWELL JACOBSEN 








Ricut: A pair of chrome, wood and 
leather Le Corbusier armchairs 
face floor-to-ceiling windows, with 
retractable shades in ceiling pock- 
ets, in the living room. A leather-up- 
holstered Jacobsen-designed bench 
conceals a television. The floors are 
unfilled honed travertine. 
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Asove: The halolike chandelier ech- 
oes the round glass-topped table, 
designed by Jacobsen, in the dining 
area. “Lighting is like theater,” says 
the architect. “Just because the sun 
goes down doesn’t mean the house 
should lose its charm.” In the cabinet 
is porcelain by Mara Superior. 


To avoid that putrid fate, 
Jacobsen, like smart archi- 
tects everywhere, looks for 
inspiration in the specific 
problem at hand. Here, that 
included the client’s photo 
collection—which dictated 
clean lines, unbroken walls, 
careful lighting—and the site 
itself, which was a mixed bless- 
ing. He was faced with a plot 
of land that backed onto an 
inlet between the Atlantic 
and the mangrove-lined lane 
of the Intracoastal (no com- 


plaints there) but that fronted 
on the sometimes uninspiring 
prospect of a large Florida 
development. The answer: 
Pack closets, the laundry and 
the garage behind the small 
windows of the long front 
facade. Then turn to the sea. 

That turn begins at the 
front door. “In every good 
house, the sequence of entry 
is extremely important,” Ja- 
cobsen says. “The entrance 
begins to explain the prom- 
ised volumes of space.” In- 


deed, the square, open-sided 
pavilion that breaks out at 
an angle from the dense row 
of peak-roofed game piec- 
es is a sly foreshadowing of 
the house’s holy of holies: the 
fully glazed living room on the 
water side. It is pulled away 
from the house at the end of 
a glass-walled breezeway and 
cranked at 45 degrees to align 
with a direct view over the in- 
finity-edge lap pool to the 
inlet mouth and the ocean. An 
arm of the pool, like the top 





of a French “one” or a sloppy 
American “seven,” comes in to 
touch the house and lead the 
_ eye out to the horizon. 
Jacobsen says, “The design 
begins right there.” But to get 
to that epiphany, he first gives 
you the spatial run-around. 
The critical path leads through 
the suggestive entrance pa- 
vilion, an intervening chasm 
against the outer wall of the 
house, a tight, bright entrance 
hall under a glass pyramid at 
the front door, a two-level, 


skylighted gallery and the 
connecting passage, where 
the ceiling comes down yet 
again, compressing the space 
in anticipation of the architec- 
tural and natural revelations 
beyond. The whole sequence 
is a setup for the big, watery 
money shot out back. Jacob- 
sen calls it “rolling the drum.” 

The high white gallery, with 
the client’s own serious bronz- 
es on tall pedestals in coun- 
terpoint, acts as the hub of the 
house. A stair with open mar- 
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ABoveE: “This private work space 
enjoys 360-degree views under a 
pyramid roof,” Jacobsen (left) says 
of the husband’s study. Thérese 
Baron Gurney, chief interior de- 
signer on the project, used a black- 
and-white palette in keeping with 
the minimalist style of the house. 
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45 degrees to align with a direct 
~ view over the infinity-edge lap pool. 


Sable palm trees rise from the trav- 

ertine deck and are reflected in the 

pool, which seemingly begins in the 
interior. The pyramid above the liv- 
ing room houses the study; the mas- 
ter bedroom is to the right. Chaises 
from Brown Jordan. 
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ble treads leads up one wall to 
a study on the second level of 
the living room’s glass-and- 
steel pavilion. It is private 
from the house but, with four 
exposures under the pyrami- 
dal roof, bracingly public. 
From the opposite side of the 
gallery, sliding doors open to 
the dining area, an island 
kitchen and what is euphe- 
mistically called the library. 
(“I’ve never designed a ‘family 
room,’ and I’m not going to 
start now!”) At the foot of the 
gallery stair, a very long, very 
straight hall accommodates 
twin lines of 
the main be 


photographs— 
of the collec- 


tion—and leads to three guest 
rooms (for friends, children 
and grandchildren) and, at the 
bitter end, a secluded master 
bedroom. “There should be 
a moat and a drawbridge be- 
tween the master bedroom 
and the kids,” Jacobsen says. 
All are invited to mingle on 
the waterfront parvis, how- 
ever. Each bedroom opens to 
a sitting area there. From the 
shared terrace, it is a short 
walk to a T-shaped pier where 
one can take in the various 
bodies of water and the unde- 
veloped jungle of the far shore. 
It may be the only unframed 
vantage on the property. 


To succeed with that de- 
gree of photo-ready premed- 


a home-builder of Jacobsen’s 
achievement and renown, it 


is nice to know when you've * 


pulled it off. His phone rang ¥) 


soon after the snowbird couple 
moved in. The wife was call- 
ing to say that her husband 
was having a breakdown. She 
held up the phone to catch the 
sounds coming down the hall 
from the living room: “Can 
you hear him?” she asked. In 
the background, one happy 
photograph collector was yell- 
ing, “I love this house! I love 
this house!” 0 
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INER PUTS DOWN ROOTS IN MANHATTAN 


Interior Design by Michael S. Smith/Text by Steven M. L. Aronson/Photography by Scott Frances 
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he minute Los Angeles—en- 
trenched interior designer 
Michael S. Smith got it into 
his head to get a pied-a-terre 
}in Manhattan, he knew he wanted some- 
| thing surpassingly urban, something 
“Yarger-than-life-New-York—and, New 
York being the great mercantile city, 
that meant ‘international.’ I envisioned 
a place that would be a bracing contrast 

| to my life in California.” 


He set his sights on Museum ‘Tower, 
a luxury high-rise on West 53rd Street 
put up in the early 1980s when the Mu- 
seum of Modern Art sold its air rights. 
“Have Picasso as Your Downstairs 
Neighbor,” the sales pitch had playful- 
ly trumpeted—as if the apartments’ 
lofty ceilings, varied floor plans and all- 
out views weren’t incentive enough. 
Smith, for one, found the building 
deserving of its high station; and the 
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“T wanted it to be as urban as pos- 
sible,” Los Angeles-based designer 
Michael S. Smith says of his Man- 
hattan apartment. Displayed in the 
living area are Lee Krasner’s 1979 
Primary Series lithograph, right, 
and a David Spanbock triptych. 
French cabinet and jade bees atop 
it from Amy Perlin Antiques. 
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added fact that it was the product of 
a formula for property development 
that allowed a cultural institution and 
a real estate entity to collaborate in a 
way beneficial to both appealed to the 
‘happy pragmatist in him. “It’s the lit- 
eral intersection of art and commerce,” 
he says brightly. 

A designer whose clients include such 
movie and media powerhouses as 
Steven Spielberg, Dustin Hoffman, 
Michelle Pfeiffer and Rupert Murdoch, 
Smith saw Museum Tower “not just 
as a building in New York but as a build- 
ing in New York in the movies, totally 
removed from reality,” and he came up 
with a decorating scheme for his 2,200- 
square-foot apartment that would un- 
derline and support that conception. “It 
would have been silly to try to turn 
it into a chintz outpost, for instance,” 
he insists. “To do a Nancy Lancaster on 
the 50th floor.” 

The look he was after was “sleek arti- 
fice.” As he explains it, “You begin with 
a soft sheen”—much like the one he 
would be creating when he applied 
pressed birch paper to his living area 
walls in squares—“then you add a bit 
of gloss and put a couple of coats 


“T love this city, but while I’m here, 
I really need some quiet, too,” ex- 
plains Smith (below). “This is my 
serene refuge, 50 floors up.” Op- 
PosITE: The Tiger Hunt, from the 
School of Peter Paul Rubens, dom- 
inates the dining area. Painting 
and Tabriz carpet from Sotheby’s. 














of glamour over the whole thing.” The 
movies he took his cue from were 
the harder-edged James Bonds—“the 
Roger Moore Bonds, not the Sean Con- 
nerys,” he stresses. “The Moores are 
denser, they have a lot more architec- 
ture to them. They’re also more color- 
saturated, and they’re steeped in deeper 
color. And they’re more international— 
set in places like Hong Kong. What 
this apartment is, if anything, is The 
Man with the Golden Gun.” 

There’s certainly a wealth of Far 
Eastern and otherwise exotic over- and 
undertones here. The opposite of lack- 
luster—lacquer-lustrous—is the Peking- 
red ceiling, as well as the Japanese pan- 
els of the French campaign desk, in the 
entrance hall, whose walls are smoked 
mirror (“the ’70s catnip,” Smith smiles). 
A 12-panel coromandel screen enrich- 
es the bedroom, which is masterfully 





ABOVE: “I covered the sliding doors 
between the living area and the mas- 
ter bedroom with chevron-pat- 
terned paper,” Smith points out. 
Resting on the cabinet is Pearsoll 
by Robert Yoder. André Sornay 
armchair, foreground, from Sothe- 
by’s. Cowtan & Tout drapery silk. 
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“My bedroom is exotic and en- 
veloping,” says Smith, who laid it 
out with a Chinese root table and 

a circa 1800 east Turkistan carpet. 
“T used darker tones to make it 
richer in feeling.” Draped across 
the bed is a Turkish susani. Butter- 
fields 12-panel coromandel screen. 


set off from the living area by means 
of sliding doors papered with a chev- 
ron pattern. The Smith-designed bed 
itself is Ming-inspired; on it, a 19th- 
century Turkish swsani, crawling with 
circles. The room’s 19th-century silk- 
and-metal-thread east Turkistan area 
rug is so delicate it could pass for a 
piece of antique velvet, while a 19th- 


century Tabriz—“the kind of carpet 
I would never use in California be- 
cause it’s too rich”—beautifully moors 
the living area. 

To ground what is essentially a float- 


| 


er 


ing space, the designer used strong col- | \j 


ors strategically. Two linen-and-silk | 
sofas are weightier presences thanks | 


to what Smith describes as the “burnt 























Vermeer red” he had them upholstered 
in. “Shades of Halston’s studio in Olym- 
pic Tower,” he admits. “That’s what 
prompted me to use red in the sky.” 
Other inspirations—“building blocks 
of ’70s taste” that Smith says he played 
with as he put his apartment to- 
gether—were Giorgio di Sant’Angelo, 
Francois Catroux, Marisa Berenson, 





Fred Hughes, Yves Saint Laurent, Elsa 
Peretti (the silver candlesticks she 
designed for Tiffany’s—“Talk about 
70s glamour!” Smith exclaims—are on 
the dining table), Andy Warhol (“his 
apartment in Paris”), Angelo Donghia 
(“his New York town house”) and Faye 
Dunaway (“in The Eyes of Laura Mars”). 

continued on page 309 
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Top: The work of André Arbus in- 
spired Smith’s design for the oak- 
and-leather bed in the guest room. 
Cowtan & Tout drapery fabric. 
ABove: A 19th-century Japanese 
embroidered silk panel hangs be- 
hind a marble head of a woman, from 
Butterfields, and an alabaster lamp. 
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TRANSFORMING A TROPICAL RETREAT 


Interior Design by Carleton Varney, ipsa, and Daniel Parker, Asip 
of Dorothy Draper & Company 
Text by Wendy Moonan/Photography by Kim Sargent 





an and Amelia Musser are is- 


land people; they live on an 
island in the summer, and 
they live on an island in the 
winter,” says Carleton Varney, New 
York interior designer and president 
of Dorothy Draper & Company. He is 
describing his longtime clients from 
Laingsburg, Michigan, for whom he has 
designed four houses in the past 25 
years, as well as redecorating Grand 
Hotel, their elegant 115-year-old resort 
hotel on Mackinac Island in northern 
Michigan (see Architectural Digest, Au- 
gust 1981 and August 1990). 
His latest project is the Mussers’ 
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newly acquired retreat on St. Croix. It 
couldn’t be more different from their 
home on Mackinac, the epicenter of 
their extended family. 

Inspired by St. Croix’s traditional old 
Danish houses—the island was under 
Danish rule from 1733 to 1917—the 
Crucian-style yellow stucco house has 
large arches and wide terraces with 
180-degree views of the town of Chris- 
tiansted, on the eastern end of the 
island, Gallows Bay and the moun- 
tains beyond. 

The house was an impulse buy for 
the Mussers, who had owned a private 
villa associated with Villa Madeleine, 





Asove Lert: “The object was to cre- 
ate an island home for casual living— 
and to avoid clichés, such as anything 
reminiscent of Moroccan or Span- 
ish styles,” Carleton Varney says of 
a 1950s house on St. Croix that he 
and his associate Daniel Parker mod- 
ified for Dan and Amelia Musser. 








a hillside hotel on St. Croix (see Archi- 
| tectural Digest, July 1991), for 11 years. 
It all happened one day when Dan 

Musser was waiting for his wife outside 

The Buccaneer hotel in Christiansted. 

While reading the ads posted in the 

window of a real estate office, he recog- 

nized a place they had admired on a 











house tour. “I said to my wife, ‘Let’s go 
look at it,’” he recalls. “And we did, but 
we didn’t like it. Then they showed us a 
second one. I loved it immediately, es- 
pecially the views and setting.” 

So they bought it, even though, 
Dan Musser admits, “Amelia was a little 


flabbergasted.” What they had was a 





The town of Christiansted and Gal- 
lows Bay are visible in the distance 
from the living area. The herring- 
bone rattan chairs and sofa and the 
bamboo tables were custom-made 
in Manila. Carleton Varney By The 
Yard striped pillow fabric and white 
chair and sofa cotton. 
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Agove: Ina corner of the living ar- 
ea is a space for playing cards, ar- 
ranged with a circa 1900 pine pie 
safe and a limestone pedestal table. 
The hand-carved and painted pine- 
apple chairs were designed by Var- 
ney; the fabric is from Carleton 
Varney By The Yard. 





view with a house attached. “It was 


small,” Amelia Musser says. “We real- 
ized we’d have to chop it up and start 
all over again.” 

Enter Carleton Varney. He knows St. 
Croix well. He has had a house there for 
more than 30 years—in fact, he intro- 
duced the Mussers to St. Croix. 

He also knows his clients well, and 
vice versa. “We have a wonderful rela- 
tionship,” Amelia Musser says. “It’s full 
of trust and mutuality. It’s been great 
ever since we met.” 

As soon as Varney saw his clients’ 
new place, he says, “I knew I’d have to 
rebuild it.” Working with his asso- 
ciate Daniel Parker, Varney gutted the 
house and changed the configuration of 
the rooms to create one large space, 
which includes the kitchen, the din- 
ing area and the living area. A former 
bedroom became the den. “I wanted 
the house to be simple. That’s really 































Opposite: Varney sought “a fresh, 
crisp, tropical expression” for the 
master bedroom, which accesses 
the pool and is dominated by a bam- 
boo canopy bed and the dramatic 
views to the southwest. The ba- 
nana-leaf-and-hibiscus-patterned 
rug is Varney’s own design. 


what an island house is all about. Who 
wants the responsibility of caring fo 
a McMansion?” 

The house is situated on a gently} 
rolling hill and is oriented to catch} 
the trade winds, so it does not need 
air-conditioning. Varney put in ceil- 
ing fans, new windows and shutter 
and replaced sliding-glass doors with 
louvered wooden ones. 

The Mussers wanted the interiors 
to be unfussy. “I think the true West In- 
dian homes are pretty casual,” says 
Amelia Musser. “They’re easy, breez 
and open.” The walls are white, provid-} 
ing a neutral background for the many} 
works by local artists that the couple 
have collected and to emphasize the 
rooms’ hand-stenciled borders of hi- 
biscus, palm fronds and pineapples. ‘Ter- 
ra-cotta-tile floors, chintz draperies 
and upholstery fabrics, vibrant rugs and) 
striped cotton pillow covers inject col- 


leaf-and-hibiscus-patterned rugs, which} 
were made in Ireland. 


bridge parties and alfresco dinners 
around the pool, Varney turned the cov: 
ered terrace into a sitting area for cock 


here than anywhere else.” 

In the living area, Varney created 2 
card-playing corner, with a round lime 
stone table and four hand-carved pine-} 


behind the living area, the dining al-j 
cove is decorated with more natura 
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“| wanted the house to be simple,” Varney says. 
“That's what an island house ts all about. Who wants the 
responsibility of caring for a McMansion?” 





Typical of the island architecture, the 
house features large arches and wide 
terraces. Adjacent to the living room 
is the covered terrace, where the 
Mussers entertain alfresco around 
an antique Spanish wood table. 
The terra-cotta floor tiles are also 
used throughout the house. 


rattan pieces, a handmade glass chan- 
delier from Majorca and an antique 
Irish pine dresser. 

For the Mussers, St. Croix is a retreat, 
a place to “kick back,” as Amelia Musser 
puts it, from January to early April. 
They deserve the break—from April to 
November, Dan Musser oversees op- 
erations at Grand Hotel, which has 
been in his family since 1933. “It’s a to- 
tal commitment,” his wife says. “Dan 
never takes a day off; he works seven 
days a week.” 

The hotel, one of the last family- 


owned hotels in the country, has over 


550 employees and can accommodate 
850 guests. “It’s still a family affair,” Dan 
Musser says. He is now chairman, hav- 
ing appointed his son, R. D., president. 
His daughter, Mimi, runs the flower 
shop and retail operations, and his 
daughter-in-law, Marlee Brown Mus- 
ser, an artist, has a gallery at the hotel. 
When he is on St. Croix, Dan Mus- 
ser checks in every day by phone, but 
that’s it. “He doesn’t want much of a 
schedule here,” says his wife. And does 
the family visit? “This is not a family 
compound,” Amelia Musser says firmly. 
“Tt was designed just for Dan and me.” 0 


























THE ROYAL LIVINGSTONE 





continued from page 233 
books, typical ironwork light fixtures 
and overhead fans. 

The local community was continually 


} involved with the project in the sourc- 


ing of artwork and accessories. Chief 


} Makuni, the most important tribal 
| leader, provided the design team with 
| vital information. Without local sup- 
|port, the whole project might have 


foundered. “But,” says Carolyn Davies, 
“they were enthusiastic. They recog- 
nized that it would help their economy 
and that it would mean work for them 


| during the construction—over 1,000 





A home away from 
home was the aim, albeit 
from a bygone era. 





| people were often active on-site—and 
now 98 percent of the hotel staff are 





local Zambians.” 

But guests do not travel across the 
globe simply to lounge by the pool on 
the riverfront deck, sundowner in hand, 
and view the billowing spray erupting 
from the deep chasm, however pleasur- 
able that may be. A nearby thrill is an 
exhilarating, shower-filled, rainbow- 


i studded walk next to the thunder- 


ing falls. After that, the adventures of- 
fered by the hotel are endless, from 
white-water rafting and bungee-jump- 
ing for the strong of heart to river 
safaris, bird-watching and fly-fishing for 


| the less so. 


Perhaps most dramatic of all, as Liv- 
ingstone himself realized, is an aerial 
tour of the site, with the late-afternoon 


sun glinting on the river as it recedes 


| flight.” 
_ flight, The Royal Livingstone awaits. 0 


into the vast African landscape. In 1857 
the explorer wrote that the falls “had 
never been seen before by European 
eyes, but scenes so lovely must have 
been gazed upon by angels in their 
But now—unlike then—after the 








The Royal Livingstone 
PO Box 60151 
Livingstone, Zambia 
Phone: 26-0-332-1122 
Fax: 26-0-332-2225 
E-mail: zamres1@sunint.co.za 
Web site: www.suninternational.co.za 
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cast stone mantels 
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Also custom mantels and other cast stone products to the trade. 
www.oldworldstoneworks.com 








The finest collection 
of antique, custom, and 


contemporary 


Architects, designers 

and connoisseurs of the 
game have been acquiring 
the finest pool tables in the 
world from us for 80 years. , 


Call for our new °35 limited 
edition 88 page catalog of 
handcrafted pool tables. 
We deliver and install 
tables anywhere. 


SHOWN: “The Griffith” 


Featuring hand-cut inlays of ebony, 
rosewood, maple and mahogany. 
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THE HAY-ADAMS HOTEL 


NAKOMA 





continued from page 224 
individual rooms were reconfigured, all 
baths were completely rebuilt, and new 
ductwork was put in. Some rooms were 
resized—the Federal Suite was created 
by connecting the Federal Room to an 
adjacent guest room, making it a more 
secure place for small business gather- 
ings as well as for the entourages of vis- 
iting dignitaries. 

Because each floor’s layout, and the 
footprint of each room, was different, 
Pheasant couldn’t just design a handful 


fashioned morning coats have been 
replaced by vests and shirtsleeves, now 
look less like your grandmother’s but- 
ler and more like the staff of a hip bis- 
tro. The Chippendale-style chairs are 
upholstered in durable oyster-colored 
fabric, the tables underskirted with a 
tone-on-tone glen plaid cotton and the 
walls hung with sepia-tinted architec- 
tural photographs of Lafayette Park and 
its environs, which the room overlooks, 


by Sora DeVore. Flooded with the sun- 





The Hay-Adams is almost as much a 
Washington institution as it is a place to stay. 





of templates and then replicate them. 
Each room had to be put together indi- 
vidually, “as if it were a guest room in 
someone’s home,” Pheasant says. In ad- 
dition, he explains, “I wanted to create a 
common thread or style—in the colors, 
the fabric choices, the details—that 
would link both the lobby and the corri- 
dors and the public rooms and the guest 
rooms. I travel a lot myself, and in some 
hotels it’s impossible to tell what city 
youre in or even what hotel you're in. I 
wanted people to think, I’m in The 
Hay-Adams, in Washington, D.C.” 

When the hotel reopened in March— 
the last guests to leave were invited to 
be the first to come back—it was obvi- 
ous that Pheasant had delivered exactly 
what Enokido hoped he would. The 
ornate but intimate lobby, with its Re- 
naissance-style ceiling, chocolate panel- 
ing and creamy plasterwork, sets the 
tone—a kind of luxurious European- 
inflected classicism—and the palette 
of whites, greens and browns that pre- 
vail throughout. 

The hotel’s two restaurants are lo- 
cated just off the lobby. A few steps lead 
down to the cozy, publike Off The Rec- 
ord, whose crimson walls are lined with 
political cartoons. A short flight of steps 
leads up to the Lafayette Room, the ho- 
tel’s main dining space and the power- 
breakfast destination of choice for Wash- 
ington’s movers and shakers. Formerly a 
conventionally elegant exercise in English 
country house style, the Lafayette Room 
has been transformed by Pheasant’s light 
but sure hand. The waiters, whose old- 
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light that pours in from the windows or 
glowing under its newly shaded crystal 
chandeliers, the restaurant manages to 
look both sleek and welcoming. 

The same might be said of the guest 
rooms and suites, which have custom 
toile draperies and luxurious upholstered 
club chairs and sofas. ‘Toile-canopied beds 
are plumped with pillows and a duvet, and 
each room is decorated with a different 
set of DeVore’s severely elegant photo- 
graphs. All of the rooms sport ornate 
plasterwork ceilings, and some of the 
suites have baronial fireplaces, which were 
carefully preserved in the makeover. And 
although the baths have been brought 
up to the highest contemporary stan- 
dards, the brass-railed sinks and egg-and- 
dart moldings give them a classic feeling. 

There are invisible components to 
these subtle but visible changes at The 
Hay-Adams: a completely new employ- 
ee manual (“New linens need new train- 
ing,” Enokido points out) and a room in 
the basement where a locksmith makes 
new keys for each room (“So much 
nicer than those plastic ones,” says Bru- 
land). All contribute to the cared-for 
feeling that soothes capital tourists and 
business travelers alike. “We always like 
to say that at The Hay-Adams, nothing 
is overlooked except the White House,” 
says Enokido—a sentiment with which 
her guests are likely to concur. 0 






































continued from page 237 
Gold Mountain, which also includes the 
Dragon—a championship golf course 
created by Robin Nelson—a full-service} 
spa and several luxury villas for over- 
night guests. The villas, which are also} 
available for partial ownership, were) 
designed by Taliesin-trained architects }f 
Martin Newland and Elisabeth Win-)§ 
nen, of Northern California—based New- 
land & Winnen Design Studio, and) 
have an octagonal form, pitched roofs 
and sculptural stone fireplaces that refer 
to the clubhouse without copying it. 
As the Garners learned, constructing jj 
a Frank Lloyd Wright building is not 
for the faint of heart. “We always advise 
clients that it’s a long, arduous process 
to do one of his buildings,” says Nako- | 
ma’s managing architect, Arnold Roy, @ 
who knew and worked with Wright un- | 
til the latter’s death in 1959. “For they 
Garners, this quickly became a mission jj 
in their lives.” It took six years to con- 
vert the Nakoma drawings into full- 
fledged construction documents, obtain} 
permits, source materials and erect the 
building, which opened in 2001. “Ex-: 
cept for required code upgrades, an en-! 
larged basement and some reallocations 
of interior space,” says Roy, “this is theg 
building envisioned by Mr. Wright.” 
At its heart is the Wigwam Room,) 
a 120-seat dining area furnished with 
Wright-inspired rugs and octagonal 
chairs upholstered in Imperial Triangle 
fabric, which was used in the architect’s 
1922 Imperial Hotel in Tokyo. Similar 
Wright touches characterize a more inti+ 
mate dining area called the Loggia Room.| 
Asian artifacts, beloved by Wright, are 
displayed throughout the building. 
Though originally envisioned for a 
different place, Nakoma still manages to 
hew to the Wrightian principle of or- 
ganic architecture. “Nakoma looks so at 
home with the pine trees and mountain/ 
setting,” says John Rattenbury, another’ 
Wright protégé and longtime Taliesin} 
member who oversaw the interior de- 
sign. “It’s almost as if Providence hac} 
decreed that the original Wisconsin sité 
not work out so this marvelous building} 
could be created here.” 0 





The Hay-Adams Hotel 
16th and H Street N.Wo 
Washington, D.C. 20006 
202-638-6600 





Nakoma 
PO. Box 1070 
Graeagle, California 96103 
330-832-6304 
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Herbe AU, 
L'Art du Sanitaire depuis 1857 


2795 Davis Blvd., Suite E, Naples FL 34104 
Phone (941) 417-5368 © Toll Free 800-547-1608 © Fax (941) 417-5370 


{ 


Kitchen 




















mm4 





ASL 


2 ORIN 


SIMON HORN’S 


PULL-OUT BEDS 


A unique collection of over ten superbly comfortable 
guest beds, available either as luxurious cc yuble beds 





or as two single beds 






Martinique 


Poitiers 





Biarrtiz 


A SIMON HORN BED 
THE ONLY LUXURY YOU REALLY NEED 
=e ONERBD 


Louis XIV * Louis XV + Loui XVI * Directoive + Emp 


pire 
Louis Philippe * Second E mpire * Rococo + Colonic 


nial & Special Commi 


AVAILABLE TO THE TRADE 
ARTHUR BRETT SHOWROOM: 330 NORTH HAMILTON HIGHPOINT, NC 27260 
TELEPHONE: 205-871-6222 E MAIL simonhornusa@aol.com 
WEBSITE: Www.simonhorn.com 
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$500 ‘Rebate. 
Good News for You. 
Bad News for the Reindeer. 







Order any of our exquisitely crafted 
Renaissance® tables by December 24 
and receive a $500 cash rebate. 
(Sorry about that, reindeer.) 


Place your order now to ensure 


delivery by Christmas, 


For details, call us at 1-800-325-0087 
or visit one of our elite dealers below. 


RENAISSANCE 


Custom Oricinats sy Dwicut T. Porrer 


The Billiard Connection 


Atlanta 


Champion Billiards ea 
Baltimore-Washington Os Angeles 


Complete Orr tae Pool Tables Plus 
OT Key t New York Metro 

Billiards and Barstools Florida Billiards 
Dallas-Ft. Worth Orlando-Tampa 
Showcase Billiards Monarch Billiards 


id Philadelphia 


West Penn Billiards 


Saffron Billiards 
Detroit Pittsburgh 


SU itmsylbeteel Pate as 


ouston 


Jay Orner and Sons 


ndianapolis 


Hallmark Billiards 


Toronto 


Paradise Ba 
Vancouver-Calgary 


RAED SteE ba CMs rr 


© 2002 AMF Billiards and Games 
Offer valid at Participating dealers. Not valid with any other offer. 


Chicago's Finest 
Living Landmark 


here is an exclusive stretch of North 
Michigan Avenue where it meets East Lake 
shore Drive. This is where the Gold Coast 
Jegins its journey north. Here, at Chicago's 
reeminent address, the magnificent 
almolive Building stands watch over our city. 


-or over 70 years, the Palmolive Building has 
yeen an enduring icon of the Chicago 
skyline. Rising majestically above The Drake 
otel, it has long contributed to the city’s 
eputation as America’s architectural showplace. 
ow, this soaring tower of solid limestone is 
yeing reborn as Chicago's most extraordinary 
sollection of condominium residences. 







Residents of the historic Palmolive Building will 
snjoy many of the amenities usually reserved 
or the finest hotels, among them the elegant 
3eacon Club and Spa... your private oasis. For 
ose who can live anywhere, Chicago's finest 
ving landmark welcomes you home. 


Condominium homes from *650,000. 
Full-floor residences from °4,000,000. 


919 North Michigan Avenue 
By appointment only 


(312) 397-1590 


www.palmolivebuilding.com 


eee MOLY E 





BUILDING 


L AN DM A R K 
MES WDRENC ES 


Oa 
Taal 


DRAPER AND KRAMER 


































































































OO 


Photos: studio Collet 


To the trade - 





A RARE SELECTION 
OF LARGE ANTIQUE 
FRENCH DINING TABLES 





Nineteenth-century French furniture by leading Parisian 


cabinet-makers < 





Eighteen tables (seating 12 to 24) plus a vast choice of 


dining-room furniture displayed on several floors. 


Decorators, tell us what you are looking for. 


Photos on request 


GLUSTIN 


ANTIQUITES DES GRANDES DEMEURES 


140, rue des Rosiers - 93400 Saint-Ouen (Paris-France) 
Tel: +33 (0)6 03 81 12 26 - Fax: +33 (0)1 40 117 3 
e-mail: GLUSTIN@wanadoo.f 


Open Saturdays, Sundays, Mondays 





mm6 





Pierrexpert \2) 


YOUR RESOURCE FOR NATURAL STONE 
For more information: 1-888-771-5810 
Web site: www.pierrexpert.com * E-mail: info@pierrexpert.com 
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“INTERIOR SHUTTERS” 





Products and Services 
not readily available to the General Public 


Servicing New England and the World since 1989 


www.backbayshutter.com 


BACK BAY SHUTTER CO. CUSTOM SHUTTERS & SHADES 
INCORPORATED 100% SERVICE / 0% ATTITUDE 


TEL: (781) 221-0100 * FAX: (781) 933-3326 Through Your Design Professional 
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A PROFIT-BUILDING SALES 
OOO TNO ON 


Verse Vane Syma tuto] 
er ram 
generate profits for you right at point-of 
Se a COL Oe VRS 
potential by carrying it in your store. 

Your cutomers will apprectate i 
convenience - you'll enjoy the profits! 
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ARCHITECTURAL DIGEST 





Cen RU I ee 





+ No inventory investment - you pay nothing with your order 
Earn 30% profit on every copy sold 
EMMIS Reel MOM Re 
No shipping charge - orders shipped prepaid via UPS 
RCM ORM N AS CULL 
RA A ORO eA 


MAA CRNA CM CUR CULTS ASAT IS NAC 
FAT UMAR 


Se | Call 1-800-435-5003 x6078 and get started today! 


Trade Inquiries Welcome 








For over 35 years 
the Carlisle family 
has custom made 
traditional 
New England 
: | a wood floors 
When exercise is a | 2 “ one at a time. 
pleasure, fitness is easy... | 


Swim against a smooth current adjustable to 
any speed or ability. Ideal for exercise, water e8b025 se neee 
aerobics, rehabilitation and fun. Just 8' x 15', i Colorado 
an Endless Pool™ is simple to maintain, eco- 1-866-595-9663 

j ; ae ! Toll Free 
nomical to run, easy to install inside or out. 


For Our Free Video or DVD | | 
Call (800) 233-0741, Ext. 2440 || 
‘£\Car 





Contact your designer or architect 


oe. —<nscaemmnamannainaelimas RESTORATION lisle 
Faster et ier 


ENDLESS POOLS" 











mms 
























ASABA 


continued from page 246 
on the seasonal resources of local moun- 
_ tains, forests, rivers and sea. 

For a change of pace, the inn also has 
a modern bar with white brick walls, 
checkered sisal carpeting, Bertoia chairs 
da French Art Déco champagne trol- 
ley. The waterfront deck of concrete 
slats is furnished with Kaare Klint’s 
afari chairs. 
A unique feature of Asaba is the Noh 
theater, added by Yasuemon Asaba, a 
venth-generation descendant of the 
first owner, who loved this stylized form 
of theater. The open-air structure was 
removed from a shrine in the port dis- 
ct of Tokyo and reassembled here as a 
gift from Maeda Toshika, lord of the 
Daishoji Clan, in the 1890s. Perfor- 
-mances of Noh and modern dramas, 
traditional mai dance and recitals of 
biwa (a Japanese lute) and plaintive 
¥ 


& 


_ The setting is idyllic 
eee round, Trees rustle 
in the wind, scattering 
leaves and petals across 
the still water. 


Shinnai singing with samisen accompa- 
niment are given throughout the year 
and can be watched from one’s room or 
from the terrace. 

Few foreigners and ever fewer Japa- 
nese truly enjoy Noh, with its elusive 
plots, harsh tonalities and glacial move- 
‘ments. But the spectacle of gorgeously 
attired figures shuffling down the run- 
way to declaim before a painted cedar 
tree, of masked ghosts, and musicians 
playing on a platform to one side can 
be mesmerizing—never more so than 
here, where stage and actors appear to 
float on the water and the darkness is re- 
lieved only by lamps and an open fire. 
Just as the ryokan preserves an ancient 
tradition of hospitality, so does this oth- 
erworldly ritual put one in touch with 
the eternal Japan. 0 





Asaba 
' 3450-1 Shuzenji 
; Shuzenji-cho, Tagata-gun 


te Shizuoka-ken 410-2416, fapan 
81-558-72-7000 











Visit the sites of these Architectural Digest advertisers 


www.acura.com 

The 260-hp TL Type-S, award-winning MDX, 
luxurious RL, or sporty CL? Can't decide? 
Visit our Web site 


(A) 


ACURA 


www.aircanada.com 
Fly Air Canada—voted the best airline “!R CANADA @ 
in North America by OAG in 2002 A STAR ALLIANCE MEMBER “2 


www.americanleather.com 
More than 70 styles and colors custom-made @ 


and shipped in 30 days or less AMERICANLEATHER™ 


www.averyboardman.com 
Custom sofas, sofabeds and bedding. Visit 


\ D 
our Web site to see our live showroom cams A & 


www.bakerfurniture.com 
Find furniture with enduring value and style in 


our signature classics, designer collections, Kt, 
and the casual pieces of Milling Road. C fe 
www.bernhardt.com 


Furniture makers since 1889, offering a variety of living room, 
dining room and bedroom furniture. BERNHARDT 


www.bose.com 
Visit Bose for top picks in home 


entertainment solutions. BOSE 


www.brunschwig.com 
Designer and manufacturer of contemporary and historically 


inspired decorative home furnishings. Brunschwic & Fils: 


cm 


www.travelcanada.ca/fall 
Discover our true nature. For a copy of our 
discovery guide, visit our Web site 


Discower our true noture 
www.cartier.com 
One of the world’s leading luxury 
goods companies. To learn more, 
please visit our Web site 


Cartier 
www.cbkhome.com 


Log on and see why CBK has been voted the bp 
best-selling line of home décor by retailers Ca “7D 
www.charismahome.com 


Experience our 100% cotton towels and 360- 
thread-count supima cotton sheeting. 


CRARUMA 


www.schwab.com 
Expert advice designed for the individual investor. To 
learn more about our full range of investment 


services, visit our Web site. charles SCHWAB 


www.citi.com 
Citi Cards provide tools to help use your cards wisely C | iti 


www.claremontrug.com 
“One of the world’s best sources of antique carpets.” 


—Financial Times = CLAREMONT RUG COMPANY 
www.clivechristian.com 


Luxury British brand—famous for 
furniture and perfume CL eChitlian 
www.collectorseditions.com 


Publishers of fine art and Collectors Edition 


limited editions. 
www.crittalina.com a 


Incredibly slim, high-performance custom 442. 
windows and doors of unsurpassed beauty, G CRITTALL 
strength, security and durability Noni Amana 


www.davidyurman.com 
Masterfully combining the aesthetics and craftsmanship 
of fine jewelry with fashion DAVID YURMAN 


www.decorativecrafts.com 
Importers of fine home 


furnishings since 1928 DECORATIVE CRAFTS 


www. italydesign.com 
Quality modern Italian furnishings—all 


carried in stock and delivered in 
three weeks from our Web site. 


CU fol=F-le Tatra 








www.adiamondisforever.com 
Win diamonds at www.adiamondisforever.com! \/ 


A DIAMOND IS FOREVER 


www.dimodolo.com 

The inspired jewelry collection for 5 

women is both modern in design and Di MODOLO 
MILANO 


classic in approach 


www.discoverniagara.com 
Discover Niagara Falls and more than 40 


Naan FALLS 
wineries, golf courses and seasonal events amet At 





www.dorisleslieblau.com 
Antique and exemplary Oriental and 


European carpets and tapestries from the oes Kola Haw 


17th through mid-20th centuries 


www.downsviewkitchens.com 


The premier choice in kitchen cabinetry for DOWN SVI 
design innovation and commitment to quality. KITCHENS. 25 





www.zodiag.com 
Experience the beauty and performance ZODIAQ 


of DuPont Zodiaq quartz surfaces in GAG iat a eAeen 
the kitchen and bath oun” 


www.edelmanleather.com 
The world’s most complete collection of quality leathers 
for residential, hospitality, aircraft and contract use 


EDELMAN LEATHER 


www.fada.com 
A non-profit membership organization of 


respected and established art dealers KFA DA 

from across the United States 

www.firemansfund.com a 
a— 

To find an insurance agent in your area, — 

go to Agent Search on our Web site ae 


www.fisherpaykel.com 
Fisher & Paykel offers innovative appliances 

such as the revolutionary DishDrawer ~ Fisher Paykel 
and the new AeroTech oven 


INNOVATIVE APPLIANCES SINCE 1934 


www. fjhakimian.com 
Distinctive period European and Oriental 
carpets. A “Custom Carpet Collection” 
is available in various colors and sizes. 


F.J. HAKIMIAN 


www.haifainc.com ai 
The world’s most exceptional stone. HAIFA 


www.henredon.com 
Visit our Web site to see beautiful furniture for every room in your home. 


HENREDON 


Le) 


HERITAGE 
— 


www.herendusa.com 
Exquisite, entirely hand-painted 
porcelain favored by royalty and 
discerning connoisseurs since 1826 


www.hcc-us.com 

Heritage manufactures high-end custom 
cabinetry for the kitchen, bath and other 
rooms in the home 


www .hokansoncarpet.com 
Designer and manufacturer of luxury hand- oo 


and machine-made custom rugs Oo 
and carpets HOKANSON 


www.ibm.com/thinkpad/think 
The best place to find out everything you 
need to know about ThinkPad notebooks 





www. infiniti.com ae 
The 2002 INFINITI” 045". Voice recognition CA» 
Rearview monitor. Visit our Web site for the a \ae/ 
future of luxury sedans INFINITE 


www.jaeger-lecoultre.com 
Since 1833, Jaeger-LeCoultre has manufactured technical 
Swiss movements and sophisticated timepieces 


JAEGER-LECOULT) 


Listings continue on page 308, 
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Visit the sites of these Architectural Digest advertisers 


Listings continued from page 307. 


www.jenn-air.com 
Makers of the finest high-end kitchen appliances, including 


cooktops, convection ovens, wall 
JENN-AIR 


ovens and refrigerators 


www.karges.com 

Our Web site shows a sampling of our line plus 
a brief description of Karges Furniture and our 
mission 


www.kitchenaid.com fim 
Featuring a complete line of major and countertop 


appliances. For more information, visit our Web site = 


www.kohler.com 

Visit us online for color catalogs covering 
baths, whirlpools, showers, toilets, kitchen 
sinks, faucets and accessories. $15. 


THE BOLD LOOK 
OT KOHLER. 


www.kravet.com 
Offering Design Trade, a to-the-trade-only service, which allows you to 
place orders, check stock 


and monitor shipments K kaver outurekravetdesignkravetbasics 


www.kreiss.com 
Discover our unique collection of handcrafted furniture, 
imported accessories, luxurious bed linens and plush fabrics 


KREISS COLLECTION 


www.landrover.com 
To become a part of The Land Rover 
Experience, visit our Web site 





www.larsonjuhi.com 
Ask your custom framer for the Craig Ponzio LARSON : JUHL 


Custom Frame Collection by Larson-Juhl 
www.leejofa.com 


Fresh ideas on traditional fabrics since 1823 LeeJofa 


www.mansourrug.com 
Mansour Collection offers the finest collection of Persian, 


Oriental and European rugs in the world MANSOUR 
www.marvin.com 

Marvin manufactures wood and clad MARVIN? 

wood windows and doors with more Windows #» 

than 11,000 standard sizes Made for you 


www.masonite.com 
Masonite’s line of premium quality interior and exterior doors 


make every home more beautiful WU . 
Ot Masonttle 


4 


Mercedes-Benz 


www.mbusa.com 

Visit your Mercedes-Benz dealer and 
start to live the Mercedes experience 
To learn more, visit our Web site 


www.askmerrill.ml.com 
For more information on Merrill Lynch Wealth Management, 


please log on to our Web site BS 
Merrill Lynch 


www. mikimotoamerica.com 
Originator of cultured pearls since 1893, 

Mikimoto is the creator of the worlds MIKIMOTO. 
most exceptional jewelry 


www. minkagroup.net 

Browse our comprehensive collection of 
decorative lighting and ceiling fans. Available 
through fine lighting showrooms nationwide 





www.mottahedeh.com 
Designs inspired by rare antiques, featuring 
reproduction dinnerware, lamps and 
decorative accessories for the home 


Mollahedeh 


www.movado.com 
The art of Movado Is the art of time. For 
more information, visit our Web site 


MOVADO 


the art of time 


www.neffweb.com 

Extraordinary kitchen environments meet the 

quality and design standards that formerly only neFre 
European manufacturers could offer ® 


www.nissandriven.com 
D BONG 
f NISSAN} 


The 240-hp Nissan Pathfinder—-the most 
powerful SUV we've ever built. For more 
information, visit our Web site 


www.nourison.com 

Fine area rugs with designs that blend 
beautifully with any décor and prices 
that fit any budget 


Nourison 
www.omegawatches.com 


For 150 years, Omega has paired elegant watch 
design with precision and leading edge technology OMEGA 


www.ontariotravel.net 


Come to Ontario, Canada, the land of shining 

waters—where touring and city and outdoor ONTARI O 
+ NTARI 

experiences are just waiting to be discovered 

www.patek.com ate 

Visit the Geneva workshops and view the 

collection of one of the world’s finest PATEK PHILIPPE 

watchmakers GENEVE 


www.peguerin.com 
Manufacturing the finest in handmade 
hardware-from doors and curtains to PE Guerin = 
bathroom fittings and furniture—since 1857 : 
www.phoenixwm.com 

A leading provider of wealth management products 

and services to individuals and institutions © PHOENIX 


WEALTH MAMAQEMEMT™ 


www.plainfancycabinetry.com 


40-page catalog with designs from Provence to AIN 
the Adirondacks. Available primarily East of the TANI 
Mississippi. $12 FANCY 


www.poggenpohl-usa.com 

A world-renowned European kitchen and bath 
cabinet manufacturer with designs ranging 
from contemporary to traditional 


poggen 
poh: 
Pottor 


www.poliformusa.com 
Italy's leading manufacturer of high-end closet 
systems, wall-units, beds and kitchens since 1942 


www.rado.com 
One of the most prominent Swiss watch 


manufacturers and the leading producer RADO 

of scratchproof-design watches Switzerland 
www.raymondweil.com 

Known throughout the world as one of RAYMOND WEIL 
the leading brands of fine Swiss watches GENEVE 


www.rca.com 

Provides a range of video technologies, systems, 
finished products and services to consumers 
and professionals. 


www.roche-bobois.com 
Discover Roche-Bobois’ exclusive collections of 
European home furnishings—Les Contemporains, 
Les Voyages and Les Provinciales. 







ROCHE 
BOBOIS 


www.rutt.net 
The ultimate in handcrafted cabinetry—unique 
designs for kitchens, baths and other rooms. 





HANDCRAFTED 
CABINETRY 


www.saabusa.com 


Visit our Web site for information on the 
all-new Saab 9-3 Sport Sedan 


www. sSafaviehhome.com 
Safavieh is a leading manufacturer and 


importer of fine handmade rugs # S A FAV | E | 
www.samad.com 


The exclusive hand woven rug collections 
feature timely colors, subtle textures, = RA AIT 
unusual finishes and original designs SAA i LAI 





www.scalamandre.com 
Specializing in the finest textiles, wallcoverings, 


Ppassementerie and furniture a , q ie 


available to the design trade 


www.schonbek.com 
Crystal chandeliers by 130-year-old cs 
company, available in classic, retro, .) 


contemporary and custom styles bey ) SCHONBEK" 


www.sharp-usa.com 
Introducing AQUOS, inspiring flat-panel, 
liquid crystal television. It's what TV 
will be. AQUOS by Sharp 


SHARP. 


be sharp™ 


Listings continue on page 313. — 

































KOREAN CONTEMPORARY 





continued from page 285 Q 
riod earthenware urn on a thin-legged }) 
stand seems to float above the floor. 

Likewise, in the dining room, the ta- }! 
ble and chairs are Italian, purchased by }! 
the owners decades ago and recently re- 
stored. But the stone lantern and bam- } | 
boo plants in the garden on the other}! 
side of the floor-to-ceiling window is } 5 
Korean. So is the dinnerware, bought} ) 
from a village on the outskirts of Seoul |} 1 
renowned for its potters. “At first I tried |} | 
placing Western dinnerware on the table, }s 
but it just didn’t feel right,” says Co- }i 
rinne Youngok Choi, an interior designer’ ! 
formerly with the Florida-based Pavlik }| 
Design Team, who collaborated closely }’ 
with Bae. “The room needed more Ko- }; 
rean objects to get the proper mix.” 

One room on the second floor has:}) 
been designed entirely in traditional /}} 
Korean style with objects from the:}} 
Choson era. The dominant piece of'f1 
furniture is a low daybed, behind which\}] 
is a screen with birds and flowers em--}) 
broidered or painted on each of its:}) 
eight panels. In a corner stands a cabi- } 1 
net with shelves for displaying prized} 
ceramic objects. The floor is covered] } 

t 

; 1 

The owners want their |}: 
house to survive them asi}, 

a Korean art museum. |: 

fe 

| 

with several layers of compressed paper] i 
polished to a golden sheen with an oily} j 
bean-paste extract. re 

A generation ago, an affluent residence: 
would have been decorated exclusively) h 
in this traditional style, except for a sin- J §j 
gle room furnished in modern Western‘ } 
fashion to receive guests from abroad. } jy 
“Today, even people who can afford }{, 
houses rarely set aside a traditional Ko- § 
rean room,” says Bae. “But the owners\} jy 
wanted one to use for tea ceremonies.” }}}) 

By contrast, the main bath nearby is aj} (; 
paean to contemporary Western design, } \p 
with a Douglas fir-plank floor and a large fj, 
tub offering views of the mountains and } | 
Seoul. “It’s best enjoyed at night,” says }\; 
Bae. “The bather can look down at the 9 jy, 
whole city without being seen.” And §}j, 


perhaps marvel at the unique luxury of a 
house floating above one of the world’s 
great demographic tidal waves. 0 


GO EAST, YOUNG MAN 


continued from page 299 
Not to mention the various, sundry 
and far-flung Regine’s and “the party 
for Opium on the junk, launched by 
Diana Vreeland.” 

Sculptural shapes hold sway here. 


| The organic 19th-century Chinese root 


table in the master bedroom, which 
Smith finds “contemporary in an odd 
way,” grapples manfully with the apart- 
ment’s shoe-boxiness of shape. In the 
living area the two low club chairs de- 


| signed by Smith after Paul Dupré-La- 





| fon have a yolklike curve, and a French 


Art Nouveau-style chair, with wavy 
Matisse-like lines to its arms, in his view 
“shakes up the symmetrical ‘gridded- 
ness’ of the building.” 

Some of the paintings are veritable 
action movies on canvas. The School of 
Rubens Tiger Hunt in the dining area 


| has particularly great painterly move- 
| ment. “It’s a big, bloody, violent picture: 
| Turbaned Indians versus leopards, ti- 


gers, lions—it looks like a zoo break-out 
on the subcontinent!” the designer 
marvels. “It’s wild, and that’s the idea, 
that’s why I have it—in this very static 
building. I also happen to totally love 
its provenance.” (Smith acquired it at 
Sotheby’s, where it had been consigned 
after the death of Glenn Bernbaum, 
the infamously curmudgeonly owner 
of the fashionable Manhattan restau- 
rant Mortimer’s, for whom the deco- 
rator Albert Hadley had purchased it. 
“I kind of like it that it belonged to 
that old meanie,” Smith laughs, adding 
diplomatically, “whom I was actually 
very fond of.”) 

As for the triptych of stripes on wood 
panels by the Los Angeles artist David 
Spanbock, there’s a palpable tension be- 
tween the colors that causes the paint- 


| ings to practically vibrate. The Lee 


| Krasner lithograph across the living 
_ area also has a certain urgency—it’s all 
| aswirl above a very settled-looking 


1940s French cabinet. And a Robert Yo- 
der artwork made from stacks of cut-up 
signage delivers a jolt of yellow to the 


} master bedroom. 


f 
\ 


Since Michael S. Smith’s stated aim 
was to give a deliberately uninterest- 
ing architectural space character and 
drama, “like a movie,” it can now safely 
be said that the finished apartment— 


) high as it is, and high as it aspired to 


| be—did not fall below his hopes. 0 














Places to go, designs to see, from 
Architectural Digest advertisers... 


A Great Walk of Art 


Coalition for the Homeless will present the 8th Annual 
ARTWALK NY in October. The event, designed to appeal to the 
serious collector as well as the casual art lover, honors Jeff 
Koons and features tours of artists’ studios and a gala recep- 
tion and auction. ABC News Anchor Peter Jennings is the 
event’s chairman. 


Saturday, October 19, 2002 

11am: Jeff Koons Interview at The Great Hall at Cooper Union 
Peter Jennings interviews the artist about his life and work 
2-5pm: Studio Tours 


27 artists open their studios for walking tours 


Thursday, October 24, 2002 
6:30pm: Gala Reception and Auction at Gagosian Gallery, Chelsea 


ARCHITECTURAL D 


The Gala will showcase a live and silent auction of 90 artists’ works 
as well as exclusive luxury lots. Highlights include a Rado Time for 
Art package: the limited- 
edition Rado Carpe Diem 
Watch combined with first- 
class travel to Switzerland, 
deluxe accommodations 
and VIP access to Art 
Basel 2003. 





The live auction will cul- 
minate with the extraordi- 
nary opportunity to bid on 
one of the first BMW Z4 
roadsters to be sold in the 
U.S. The all-new Z4 is a 
modern interpretation of 
classic roadster features; its 
combination of high per- 














CARPE DIEM BY RADO 


formance and eye-catching 
design makes it a true 
work of art. 





THE ALL-NEW BMW Z4 ROADSTER 


Look for the ARTWALK NY charity auction on eBay.com to bid on exclusive lux- 
ury items, including the new Z4 roadster from BMW. 


ARTWALK NY directly benefits the Coalition for the Homeless, including crisis 
intervention, a mobile feeding program, summer camp for homeless children, job 
training and permanent housing. For information and tickets, call (212) 243-7300. 


RADO 


SWITZERLAND 


: 
D nen Syyecr 


The Ultimate Recognizing worth. 


Driving Machine 
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ARCHITECTURAL DIGEST 


readerdirectory 


To receive information from these advertisers, simply fill out the postage-paid card and return it to Architectural Digest Reader 
Directory, P.O. Box 5256, Pittsfield, MA 01203-5256. Be sure to enclose a check or money order for any priced item(s). Each 
brochure will arrive directly from the companies listed. 


AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 


“Destination: Deluxe” Special Section 


2:The Breakers. Rediscover the simple pleasures of a 

vacation at Florida’s original oceanfront vacation resort. 
For more information, visit www.thebreakers.com or call 
(888) BREAKERS. 


3°British Virgin Islands. Water sports to amaze the 
most seasoned sailors and divers. Experience world- 
class resorts, charming inns and luxury villas. Visit 
www.bvitouristboard.com or call (800) 888-5563, x2204. 


4-Boca Raton Resort & Club. Send for an overview 
of Boca Raton Resort & Club with information on special 
packages and seasonal specials. www.bocaresort.com 


5-Cabo del Sol. 1,800-acre golf resort community 
built along the sea featuring four championship golf 
courses, two clubhouses, resort hotels, a beach club, 
village center and residential options. 


6-Curacgao. A taste of Northern Europe in the Southern 
Caribbean. Visit www.curacao-tourism.com or call 
(800) 3-CURACAO. 


7°Fontainebleau Hilton Resort. Color brochure 
depicting Fontainebleau Hilton Resort’s amenities and 
services. For reservations or additional information 
about this legendary resort, call (800) 548-8886 or visit 
www.fontainebleau.hilton.com. 


8-Four Seasons Residence Club. An industry leader 
in luxury shared home ownership. Providing owners with 
a luxurious dream-come-true vacation home, 


9*Monaco. The Principality of Monaco, as grand 

as ever...and yet surprisingly affordable! Come expe- 
rience for yourself a place where romance, royalty, 
excitement, history and magic are all united—and 
yours for the taking! For more information, visit 
www.monaco-tourism.com or call (800) 753-9696. 


10°The Ritz-Carlton. Whether you envision yourself on 
the white sands of the Caribbean or exploring exotic desti- 
nations, find what you're looking for at The Ritz-Carlton. 
Visit www.ritzcarlton.com or call (800) 241-3333. 


11+°Air Canada. Voted the best airline in North America 
(OAG 2002), Air Canada flies the most weekly non-stops 
between the U.S. and Canada. No literature available. 
www.aircanada.com 


12+-Canadian Tourism Commission. Discover our 
true nature. For your FREE Discovery Guide, call 
(877) 8-CANADA, op. 701. 


13+Florida. Discover a myriad of unique and unusual 
furnishings, accessories and design trends found only in 
the Sunshine State. Information on sources, designers 
and developments. 

14° Niagara Falls Tourism. Niagara Falls has some- 
thing for everyone in any season. Did you know that over 
40 golf courses and wineries are here for you to enjoy? 
15°Ontario Tourism. Come to Ontario, Canada, the 
land of shining waters, where touring, city and outdoor 
experiences are just waiting to be discovered. Visit 
www.ontariotravel.net or call (800) ONTARIO. 

16° Tourisme Montréal. To experience life a la 
Montréal, visit our website and join Club Montréal, 
www.tourism-montreal.org/AD. 


17°Travel Alberta. Alberta, Canada—home of the 
Rockies and more. Activities and accommodations to 
suit every taste. Visit www.travelalberta.com or call 
(800) 661-8888. 

18-°U.S. Virgin Islands. For the perfect destination for 
your vacation, choose from St. Croix, St. John and St. 
Thomas in the U.S. Virgin Islands. Experience the 
delights of the Caribbean along with the convenience of 


traveling within an U.S. territory. Free Accommodations 
and Visitor's Guide. 


ART & ANTIQUES 


19+ Please send me all of the free items in this category. 


20° André Harvey Bronze Sculpture. For 30 years, 
André Harvey has been creating highly detailed, realistic 
bronze sculpture. 52-page color catalog showcases all of 
André’s work along with 18K/22K gold sculptural jewelry. 
$15. Visit www.andreharvey.com or call (302) 656-7955. 
21+°Claremont Rug Company. Called by the Financial 
Times “One of the world’s best sources of antique car- 
pets.” Offering art-level rugs and first-class cabin service 
for 23 years. $12. Call (800) 441-1332. 

22°Collectors Editions. Sell sheets, brochures and 
postcards available for fine art galleries interested in 
the artwork of Hessam, Oleg, Sabzi and Wren—among 
many other artists. 

23°Colville Publishing. Representing artists Daniel 
Gerhartz, Marilyn Simandle, John Powell, Don Hatfield, 
John Asaro, S. Burkett Kaiser and others. View avail- 
able fine art prints at www.colvillepublishing.com. 
24-Doris Leslie Blau Ltd. Photos will be sent upon 
request. 


25°FADA. Founded in 1990 as a non-profit member- 
ship organization of respected and established art 
dealers from across the United States. 

26°Great Gatsby’s. A spectacular selection of fine 
art and antiques, architectural elements, chandeliers, 
custom bars, accessories and classic cars. Visit us at 
www.greatgatsbys.com or call (800) 428-7297. $10. 


27°-Greensboro Antiques. The South’s largest 
antiques showroom featuring thousands of antiques, 
decorative arts, architectural artifacts and garden accents 
and online shopping site. www.greensboroantiques.com 
28-°Jan’s & Company French Antiques. Direct 
importers of fine French and Continental 19" century 
and Belle Epoque furniture, chandeliers, sculpture, 
pianos and decorations. Visit www.jansantiques.com 
or call (323) 735-6455. 


29-Larson-Juhl. For the best in custom frames, ask 
your custom framer for the Craig Ponzio Custom Frame 
Collection by Larson-Juhl. For more information, visit 
www.larsonjuhl.com or call (800) 886-6126. 


30-O’Kell’s Fireplace. The nation’s finest quality 
handmade, custom fireplace equipment and accessories. 
Visit www.okellsfireplace.com for your free catalog. 
31+Randall Tysinger Antiques. Visit our website 

at www.randalltysinger.com or call (877) 524-0080. 
Locations in Thomasville and High Point, NC; Atlanta, 
GA; New York City. Free brochure. 


32°Red Baron Antiques. Auctions and retail 
featuring architectural antiques and decorative arts. 
Specialties include chandeliers, mantels, oil paintings, 
palatial furniture and interior/exterior statuary. Call 
(404) 252-3770. Free catalog. 


*Sculpture Foundation. For a free catalog of the 
bronze, life-sized sculpture of Seward Johnson, visit 
www.sewardjohnson.com or call (310) 264-2400. 


AUTOMOTIVE 


33+Please send me all of the items in this category. 
34°Acura. For a closer look at the full line of Acura 
automobiles, visit our website at www.acura.com or call 
(800) TO-ACURA. Complimentary brochure available. 
35*Hummer. The newest vehicle to prove worthy of 
the Hummer name—the H2. Available Summer 2002. 


For more information, hit www.hummer.com or call 
(800) REAL-4WD. 


PROMOTION 


36: Infiniti. Own one and you'll understand. Visit 
your local Infiniti dealer for a Guest Drive® or call 
(800) 706-9923 for a complimentary brochure. 


37°Lexus. Free brochure on the highly acclaimed 
Lexus automobiles—the result of our passionate pursuit 
of perfection. 

38-Mercedes-Benz. Visit your Mercedes-Benz deal- 
er and start to live the Mercedes experience. To learn 


more, visit our website at www.mbusa.com or call 
(800) FOR-MERCEDES. 


39*Nissan. For further information, please visit 
www.nissandriven.com or call (800) 896-9694. 


40°Saab. Experience the all-new Saab 9-3 Sport Sedan. 
For details on the Saab 9-3 Sport Sedan and the complete 
line-up of Saab cars, call (800) SAAB-USA. 


41°Toyota. For more information on Toyota innova- 
tions and technologies that positively impact the world 
in which we live, visit www.toyota.com/tomorrow. 


BUILDING MATERIALS 


42+ Please send me all of the free items in this category. 


43°Carlisle Restoration Lumber. A new 40-page 
color portfolio featuring over 50 beautiful photographs 
of our traditional wide plank flooring. 


44-Conklin’s Authentic Barnwood. Barnwood aged 
over decades. Antique flooring, recycled lumber from 
reclaimed barns ready for a new life and hand hewn 
beams with signatures all their own. $5. 


45-°Crittall NA. Incredibly slim, high-performance 
custom windows and doors of unsurpassed beauty, 
strength, security and durability. 


46-Enkeboll Designs. An elegant selection of archi- 
tectural woodcarvings, including capitols, moldings, 
onlays, panels, etc. Catalog, $20, 

47-Haddonstone (USA) Ltd. 156 pages of landscape 
ornaments, fountains, bird baths, sundials, temples, 
pavilions, balustrading, columns and other items of 
architectural cast stonework. $10, 


ii 


48-Loewen Windows. Maker of fine wood windows 
and doors. Call (800) 245-2295 for a free product 
brochure plus sizing handbook. 


49-Marston & Langinger. Bespoke glass buildings 
traditionally built by English craftsmen. Unrivalled 
expertise combined with beautiful design creates garden 
rooms for year-round use, whatever the climate. 


50-Marvin Windows and Doors. Catalog features 
Marvin’s wood and clad wood windows and doors. 
The beautiful photographs and information will help 
you generate design ideas. 


51+*Masonite International Corporation. Masonite’s 
line of premium quality interior and exterior doors 
make every home more beautiful, more valuable and 
more elegant. www.masonite.com 


52°Oak Leaf Conservatories. Traditionally skilled 
British designers and craftsmen create, construct and 
install uniquely designed, high-quality conservatories. 
Mahogany timber and true divided-lite double glazing. 
Call (800) 360-6283. Brochure, $10. 


53+*Old World Stoneworks. Best designed cast stone 
fireplace mantels in the business. Prices from $1,000 
to $5,700. Excellent technical support for all types of 
installation and applications. Cail (800) 600-8336. 
54-Pierrexpert. Specializing in quality natural stone 
with a large variety of limestone and sandstone colors 
and textures for interior and exterior veneer. $2.50. 





55-Renaissance Conservatories. The informative 
Renaissance Conservatory Planning Kit will introduce 
you and your family to the abiding pleasures of a 
Renaissance Conservatory Lifestyle. $15. 
































































6*Stone Age Designs. Discover Scagliola, the 17” 
entury method of hand producing stone. It is not cast stone 
F concrete; it is a unique stone texture. Showcasing a large 
Jection of mantels, kitchen hoods and other architectural 
ecents for the home. 


57*Stone Legends. Enhance your lifestyle with stone 
shitectural elements. Catalog has color photos and 
| the information needed to start the process. Call 
800) 398-1199. 


58°Stone Magic. Fireplace surrounds designed to fit any 
style or room size. Color catalog shows everything needed 
design your room around a striking center piece. Call 
800) 597-3606. ; 


59-Trex® Decking and Railing. Freedom to create what 
ou once only dreamed possible. Visit www.trex.com or 
(800) BUY-TREX, ext. 167. 


Vista Window Films. Help prevent fading on home 
ishings. Block up to 99.9% of UV rays, save energy 

id reduce heat and glare. Interior designer—and The Skin 
cer Foundation—recommended. 
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61-RCA. Thomson multimedia provides a wide range of 
ideo technologies, systems, finished products and services 
consumers and professionals in the entertainment and 
edia industries. 


62*Zenith Electronics Corporation. The long-time 
{leader in consumer entertainment products and pioneer 
/in the development of digital high-definition TV (HDTV). 
.zenith.com 


| FABRICS/WALLCOVERINGS/ACCESSORIES 


63° Please send me all of the free items in this category. 


64°Brunschwig & Fils, Inc. Designer and manufacturer 
contemporary and historically inspired decorative home 
nishings. No literature available. 


*CBK Ltd. With more home décor and accessories 
than anyone, CBK makes it easy to decorate your home 
just the style you want. No literature available. Visit 
ww.cbkhome.com or call (800) FYI-4-CBK. 


Charisma Linens. Soft. As Life Should Be. 100% 
tton towels and 360-thread-count Supima cotton sheet- 
ig. No literature available. 


*Colefax & Fowler. Timeless, elegant and quintessen- 
ly English. Founded in the 1930’s, renowned for its 
orious chintzes and over 600 designs including superb 
ibrics, weaves, trimmings and wallpapers. $2. 


Cowtan & Tout. The Fall 2002 Collection features 
legant prints and wovens: American design at its best. 
‘or more information, call (212) 647-6900. $4. 


Edelman Leather. Celebrating a bright year with 
un Baked” leather colors inspired by the sun-baked 
ramics and houses of Provence. 


70°Fabricut. A leading distributor of highly decorative 
brics, providing designers and decorators with fabrics 

d trimmings of exceptional design and lasting value. No 
| literature available. 


| 71-Glant Textiles Corporation. A beautifully coordi- 

| nated woven collection recognized for outstanding ranges 
| of color and texture. Minimalist and modern constructions 
to lush chenille, boucle, velvet and mohair textures. Call 
(206) 725-4444. 


} 72-J. Robert Scott. The finest in fabrics, furniture, 

| lighting and accessories designed by Sally Sirkin Lewis. 
Showrooms in N.Y., London, L.A. and Chicago. Call 
(310) 680-4300. No literature available. 


73°Lillian August. Encompassing an eclectic mix of 
fabrics, upholstery and casegoods to complement any 
lifestyle. No literature available. 


74-Pierre Frey. Offering an exquisite collection of signa- 

e fabrics, wallcoverings and accessories in traditional 18" 
tury French designs, novelty prints and minimalist pat- 
terns. For the showroom nearest you, contact (212) 213-3099. 
} Available to the trade only. No literature available. 


| 75*Scalamandré. Specializing in the finest textiles, wall- 
‘coverings, passementerie and furniture available to the 
design trade. Exclusively represents Elitis and Colony in 

| the United States. 


6°S. Harris. A distributor of luxurious designer fabrics 
at have set the standard of sophistication for nearly a 
century. No literature available. 


| 77*SM Automatic. Complete line of motors, motorized 
} Systems and controls for interior window treatments. 
Jperate draperies, blinds or shades all at the touch of a 
button. 


B>Textillery Weavers. Color brochure available from 
erica’s leading weavers of handwoven throws. Please 
ist our website at www.textillery.com. 


79+WallQuest, Inc. Sandpiper Studios is a brand and 
design studio committed to the development of the finest 
designer-oriented collections at affordable prices. 


FINANCIAL SERVICES 


80°Charles Schwab. Expert advice designed for the indi- 
vidual investor. To learn more about our full range of invest- 
ment services, visit www.schwab.com or call (800) 845-1689. 


81°Citibank. Citi Cards provides tools to help you use 
your cards wisely. www.citi.com 


82+°Merrill Lynch. For more information on Merrill 
Lynch Wealth Management, please call your Merrill Lynch 
Financial Advisor or log onto www.askmerrill.ml.com. 


*The Phoenix Companies, Inc. (NYSE:PNX) A lead- 
ing provider of wealth management products and services 
to individuals and institutions. www.phoenixwm.com 


*Wilmington Trust. A century-strong client service com- 
pany specializing in all aspects of wealth management includ- 
ing planning, investing, specialty trust and banking services. 
Visit www.wilmingtontrust.com or call (877) 836-9206. 


FLOOR COVERINGS 


83+Please send me all of the free items in this category. 


84> Artistic Tile. Luxury stone and artisan tile collec- 
tions are available in our fine showrooms nationwide. 
www.artistictile.com 


85-Birger Juell, Ltd. A reputation for the finest hand- 
finished antique reproduction and contemporary floors 

and walls for both residential and commercial interiors. 

$2. www. birgerjuell.com 


86-Caravan Rug Corporation. Recently re-created 
antique aristocracy using weaving and antique wash 
techniques which are both classic and sophisticated. 
For a representative near you, call (310) 358-1222. 


87-Cavendish Grey. Photographed in our clients’ 
homes, our 48-page color catalog shows why we are the 
premier resource for the finest antique stone floors, fire- 
places, fountains and architectural stonework. $15. 


88-Darius Antique & Decorative Rugs. Offering a 
large collection of quality antique and distinctive Oriental 
rugs. No literature available. 


89-90-Elizabeth Eakins. Wool Catalog is 64 pages of 
handmade, custom-designed rugs in wool and linen, $15, 
circle (#89). Cotton Catalog is 66 color pages of hand- 
woven, hand-dyed 100% cotton rugs, $20, circle (#90). 


91°F.J. Hakimian, Inc. Distinctive period European and 
Oriental carpets, late 18"" century to Deco. Custom 
Collection with designs from the 17" and 19" century, Deco 
and modern day. Available in custom colors and sizes. 


92+Haifa Inc. Sells the hardest and least porous stones 
in the world, including our French, Italian, Jerusalem, 
Spanish and Middle Eastern limestones. 


93-Lonseal Flooring. For information on our embossed, 
exterior, smooth, sport and wood-grain resilient floors, 
request a brochure or samples at (800) 832-7111. 


94+-Mansour Fine Rugs. Catalog is a beautiful color 
compilation of the extensive range of Persian, Oriental 
and European rugs and tapestries available from the 
Mansour showroom. 


95-Medallion Rug Gallery. Call (800) 300-RUGS to 
request a complimentary copy of the most comprehensive 
handwoven rug book containing beautiful images, product/ 
service descriptions and educational material designed 
especially for you. 

96+ Mohawk Industries, Inc. For a free Mohawk 
product guide or to find a dealer in your area, visit 
www.mohawk-flooring.com or call (800) 2- MOHAWK. 


97*New Moon. Collection of exquisite handwoven rugs 
designed by John Kurtz, considered to be the most imagina- 
tive in the world today. Fresh designs and color choices. 


98*Nourison. With comprehensive information about 
the history, manufacture and design of fine carpets, the 
Nourison Rug Primer is intended to assist the consumer 

in making an educated choice in the purchase of a rug. 
99+°Paris Ceramics. The leading international specialists 
in antique stone, terra cotta, natural limestone, hand-cut 
mosaics and decorative ceramics. Eight showrooms 
throughout the U.S. $10. 


100-Safavieh. Printed or online catalogs available with 
high-quality photos of all our rug collections. 


101-103-Stark Carpet. Catalog features Stark’s designs 
and colorways, including fabric and furniture. Available to 
designers and architects, $10, circle (#101). An American 
Approach to Antique Carpets, a 4-volume set in hardcover, 
$150, circle (#102). One volume, $50, circle (#103). 


104-Tufenkian Carpets. Our Armenian catalog includes 
breathtaking carpet and scenic photography while describ- 
ing James Tufenkian’s Necessarily Ethical Economic 


PROMOTION 


Development business philosophy and its application in 
Armenia. $30. 


FURNITURE 


105+ Please send me all of the free items in this category. 


106*American Leather. Quality leather furniture is an 
investment you will enjoy for many years. Why settle for 
anything less than your choice of over 70 styles and colors 
custom-made? www.americanleather.com 

107°Baker. Barbara Barry’s Haven collection. 
Approachable and simple expressions of color, form and 
texture evoke the aesthetics of the American Arts and Crafts 
movement. $15. 


108+ Barlow Tyrie. Since 1920, our solid teakwood out- 
door garden and leisure furnishings have weathered the 
test of time. Designs for poolside, garden and patio. $3. 


109+ Bauer International, Inc. Designers and manufac- 
turers of the finest rattan, seagrass, leather and mahogany 
furniture and travel accessories. Visit our website at 
www.bauerinternational.com or call (800) 582-7690. 


*Bausman & Co. Color catalog available from our show- 
room or sales representative. Call (877) 228-7626. 


110*Bedroom Eyes. A perfect night’s sleep on the 
world’s finest bed. Honeycomb nesting to eliminate 
gaps, all-natural fiber, Belgian woven damask coverings 
and more. 


111*Bernhardt. It’s more than a piece of furniture, it’s a 
part of you. The Bernhardt family has been crafting fine 
furniture since 1889. Visit www.bernhardt.com or call 
(866) 315-6193. 


112+ Blatt Billiards. Since 1923, the Blatt family has col- 
lected, rebuilt and created quality pool tables. Top design- 
ers, architects and pool enthusiasts have been coming to 
Blatt for the precision, integrity and meticulous attention 
to detail that distinguish our tables. 


*California Closets. Offering solutions to help you stay 
organized in room after room of your home. Each system 
designed is uniquely configured to maximize your space. 
Visit www.calclosets.com or call (800) 336-9195 for a com- 
plimentary design consultation. 


113°Classic Gallery. For a free brochure on our com- 
plete line of upholstered furniture, call (800) 211-2411. 


114+Clive Christian. The luxury goods group world 

famous for handmade English furniture has 50 exclusive 
showrooms and global distribution through perfumeries 
and leading department stores. www.clivechristian.com 


115+David Francis Furniture. Free color brochure 
illustrating fine quality handcrafted furniture. 

116+ Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for over 70 years. Free color 
catalog with over 600 furniture designs from Italy. 
www.decorativecrafts.com 


117+-Design Centro Italia. Directly imported Italian 
furnishings including a large collection of the modern 
classics in stock for immediate delivery. Shop online at 
www.italydesign.com. 

118*Drexel Heritage. mages & Inspirations—64 pages of 
the most popular collections, plus home decorating ideas 
for formal and informal styling. $5. 


119- Edward Ferrell Ltd. Visit our showrooms in New 
York, Washington and Chicago. Other showroom loca- 
tions nationwide. Catalog, $40. 


120-Ekornes. Known for over 30 years as the best-selling 
chair in Europe, the Stressless seating system offers the 
most ergonomic and comfortable support available in a 
reclining chair. 

121-Elijah Slocum. Fine handmade English furniture. 
Two handsome loose-leaf binders, one of tables and case- 
goods, one of seating, $150. Full credit of purchase price 
with first order. 

122+*George Smith Sofas & Chairs. Manufacturers 
and retailers of handmade English upholstered furniture. 
Seventy classic furniture designs and an exclusive range of 
fabrics. Free catalog. www.georgesmith.com 

123+Giati Designs. Our 35-page color brochure features 
all of our fine teak and cast-metal furniture collections, 
market umbrellas and French-milled textiles. 


124+*Habersham Furniture Company. Receive a color 
brochure showcasing many of the handpainted and 
hand-finished pieces from Habersham. To find your 
nearest dealer, visit www.habershamdesigns.com or 

call (800) HABERSHAM. 


125+Henredon Furniture. Alfresco—a full range of 
vintage European styling, very much in tune with today’s 
expansive architecture, drawing upon a variety of sculptural 
elements: stone, marble, brass and metal. Executed in hickory 
and prime white ash burl; finished in medium brown. $8. 


126*The Karges Furniture Co. Small color brochure 
that shows a variety of our lines available. 
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127*Kreiss Collection. The world-class look of Kreiss 
features an international mix of custom handmade furni- 
ture, unique accessories, professional design services, 
exclusive fabrics and luxury bed linens. 48-page color 
folio, $15. www.kreiss.com 

128+Lloyd®/Flanders. Woven on the original Lloyd 
Loom since 1917, Lloyd/Flanders’ unique wicker fiber 
features 13 colors of durable, baked-on polyester finishes 
for all-weather protection and year-round enjoyment. 


129*McGuire Furniture Company. A 108-page color 
edition, featuring premier rattan designs, bamboo tables, 
solid teak, aluminum, laced rawhide, lighting and other 
special collections. $15. 

130+ Michael Jansen Studio Ltd. Our new collection 
of exotic, contemporary furniture, Bohemian Chic, features 
finely crafted tables, chairs, lamps and casegoods for 

the high-end residential and hospitality markets. 
131-132 +Michael Taylor Designs. A collection of fine 
antique reproductions and beautiful outdoor collections. 
Brochure, $5, circle (#131). Complete catalog to the 
trade, $50, circle (#132). 


133+ National Upholstering Company. Designing and 
manufacturing fine upholstered furniture since 1918. 
We use the finest materials available and our products 
routinely become family heirlooms. 


134+ Naurelle Furniture and Lighting. Two showrooms 
located at the Pacific Design Center. A magnificent col- 
lection of European furniture, lighting and accessories. 


135+O’Henry House, Ltd. Manufacturer of fine custom 
upholstered furniture that is known for its beauty, style 
and comfort. Sold exclusively to the trade. For more 
information, send for a free brochure. 


136° Pavilion Furniture. Free mini-catalog. 


137+*Phyllis Morris Originals. The foremost designer 
and manufacturer of luxurious custom furniture. New 
56-page color portfolio, finish sample chart, specification 
catalog and price list available. $35. 


138+ Poliform USA, Inc. Poliform believes that furniture 
for the home, be it a walk-in closet or gourmet kitchen, must 
be practical, durable, multi-functional, beautiful and above 
everything else, a reflection of the homeowner. Visit 
www.poliformusa.com or call (888) POLIFORM. $30. 


139+Poltrona Frau. One of the leading firms in the pro- 
duction of upholstered furniture since 1912. Collections 
combine taste with superior quality and range from purely 
historical and timeless pieces to contemporary ones 
created by internationally known designers. 


140+ Quality Custom Cabinetry. Finest cabinetmaker 
in French, English, Shaker or Olde World. Saturate 
yourself in our new 50-page book, showcasing the best 
in designs for kitchens, baths and libraries. $8. Visit 
www.qcc.com or call (800) 909-6006. 


141+-Quatrain. A high-style collection developed under 
the direction of Craig Wright that preserves models of 
historic significance as well as introduces unique, sculp- 
tural pieces adapted for the requirements of current 
design. $100. 


142-Roche-Bobois USA. An exclusive collection of 
innovative and elegant European home furnishings, now 
presented in two distinct catalogs: one featuring our 
Contemporary collection, the second our Les Voyages 
collection. For the Roche-Bobois store nearest you, call 
(800) 972-8375. $15. 


143°Shifman Mattress Company. For a free brochure 
about the incredible comfort of the finest handmade mat- 
tresses and boxsprings, visit www.shifmanmattresses.com 
or call (888) SHIFMAN. 

144-Summitt Furniture, Inc. Offering a complete 
range of elegantly crafted and beautifully designed teak 
furniture for use both indoors and out. 

145-Swaim Inc. Swaim Upholstery and Occasional 
meet the highest industry standards of quality and design 
excellence. A range of styles from contemporary to 
traditional available. 


JEWELRY & WATCHES/FASHION 


146+ Please send me all of the items in this category. 


147-Aaron Basha. Renowned for his collections includ- 
ing the new Monaco Diamond Collection, the colorful 
ladybugs and 18 karat baby shoe charm, the most appro- 
priate and expressive gifts for mothers. The ultimate 
personal tribute. 


148-°Cellini. For the last 25 years, Cellini Jewelers have 
been purveyors of the most exclusive and distinctive 
jewelry collection in the world. For more information 
on our catalog, call (800) CELLINI. 


149*David Yurman. Established in 1979, David Yurman 
is internationally recognized today as America’s leading 
fine jewelry and timepiece brand. Available at David 


Yurman flagship boutiques on Madison Avenue, South 
Coast Plaza and at over 400 retail locations. 


150*Diamond Trading Company. To view diamond 
jewelry designs and learn more about how to buy a dia- 
mond, visit www.adiamondisforever.com. 


151°Di MODOLO. Created in 18K white and yellow 
gold. Beautifully set sparkling diamonds and intense col- 
ors. Sapphires and semi-precious stones impeccably 
adorn the pieces. This inspired collection for women is 
both modern in design and classic in approach. 
152-Elizabeth Gage Ltd. One of Great Britain’s fore- 
most jewelry designers admired for her refined use of 
richly colored gemstones, old coins and talismans, enamels 
and gold, all collated into beautiful creations. 


153+ Jaeger-LeCoultre. Since 1833, Jaeger-LeCoultre 
has manufactured sophisticated Swiss movements and 
technical watch designs. For your free copy and the 
Manufacturer's Book of Timepieces, call (800) JLC-TIME. 


154-*Omega. For over 150 years, Omega has built an 
unmatched reputation for precision and leading-edge tech- 
nology. Omega records significant moments in time on the 
wrists of the world’s most outstanding personalities. 


155°Patek Philippe. Brochure features the entire collec- 
tion of men’s and ladies’ watches, each of which takes at 
least nine months to create. 


156*Rado. One of the most prominent Swiss watch 
manufacturers and the leading producer of scratch-proof 
design watches. 


157*Raymond Weil. Various collections of classical, 
sporty and dressy watches. Stainless steel, 18K gold 
plated or 18K gold with expansion clasp. Also available 
with leather straps. Water-resistant 90 to 165 feet. 


158-Roberto Coin. Exquisite creations in varied 
colors of gold, mother-of-pearl and precious gems that 
have innovated the jewelry field. For more information, 
please call (800) 853-5958. No literature available at 
this time. 

159-Swarovski. Creating fascinating light. STRASS— 
the original crystal components that make your rooms 
radiate with joie de vivre (and elegance). Unsurpassed in 
purity, beauty and brilliance. 

160-Van Cleef & Arpels. Since 1906, Van Cleef & 
Arpels has been creating exquisite jewelry with the finest 
craftsmanship and highest quality gemstones. For more 
information or to request a catalog, call (800) VCA-5797. 


KITCHEN AND BATH 


161 - Please send me all of the free items in this category. 


162-164-Ann Sacks. The 2002 Ann Sacks catalog, filled 
with breathtaking products and places, is now available. 
This 166-page guide moves confidently from modern to 
traditional and includes the best of class in each. Fora 
catalog, $20, circle (#162). For a brochure, $2, circle 
(#163). For a book, $35, circle (#164). 


165-bulthaup. The essential bulthaup book will tell you 
all you need to know about furnishing your kitchen as the 
center of home life. $24. 


166 - Downsview Kitchens. Design innovation and 
commitment to quality make Downsview the premier 
choice in kitchen cabinetry. Send $15 for a 96-page color 
brochure or pick up a copy at your nearest Downsview 
showroom. Call (905) 677-9354. 


167-DuPont Zodiagq®. The dazzling radiance of 
natural quartz crystals suspended in striking colors. 

Visit www.zodiaq.com or call (877) 299-3935. 
168°Fisher & Paykel. Dishdraw dishwasher: two 
independently operated washer drawers. Wash heavily 
soiled baking dishes and fine china at the same time 


without compromise. Visit www.fisherpaykel.com or 
call (800) 863-5394. 

169-Gaggenau. Catalog takes you through our 
complete line of European-designed, custom built-in 
appliances for the New Era Kitchen. Visit our website 
at www.gaggenau.com/us or call (800) 828-9165. 
170+Herbeau Creations of America. Period style 
French Provincial kitchen and bathroom fixtures. 
171*Heritage Custom Cabinetry, LLC. Heritage’s 
new 70-page brochure features beautiful custom cabinetry 
for every room in your home. Styles include Old World, 
traditional and contemporary cabinetry shown in actual 
installations. $15. 

172*Jenn-Air. A division of the Maytag Corporation. 
Makers of the finest high-end kitchen appliances including 
cooktops, convection ovens, wall ovens and refrigerators. 
173° KitchenAid. For additional information on 
KitchenAid Appliances® and products, circle (#173). 
174*ohler. Kohler Bath & Kitchen Ideas—a complete 
set of fu" color product catalogs covering baths and 


PROMOTION 


whirlpools, showers, lavatories, toilets and bidets, kitchen 
and entertainment sinks, faucets and accessories. Visit 


our website at www.kohler.com or call (800) 4-KOHLER, 


ext. AA9. $15. 
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175*Kiippersbusch USA, Inc. At last, the world’s a 


finest kitchen appliances are available in America—elec- 
tric ovens and cooktops, gas cooktops and cooker hoods. 


176+Miele. Produces the finest household appliances. 
Free literature detailing Miele kitchen, laundry and 
vacuum cleaner products can also be requested on 
www.miele.com. 


177+Neff Kitchens. Extraordinary culinary environ- 
ments that meet the quality and design standards formerly | 
only European manufacturers could offer. For literature | 
and a distributor, visit www.neffkitchens.com or call 

(800) 944-3833. | 


*Plain & Fancy. From American Arts & Crafts to the 
warmth of Provence, our 40-page catalog previews these 
cabinetry styles and more. $12. Visit our website at 
www. plainfancycabinetry.com or call (800) 447-9006, 
dept. #AD1102G. 


178+*Plato Woodwork. For more than 100 years, Plato 4 
has been building Personalized Custom™ cabinetry for 
America’s finest homes. At www.platowoodwork.com, 
discover the unmatched assortment of designs, styles, 
woods and finishes. $10. 


179*Poggenpohl U.S., Inc. World-renowned European 
kitchen and bath cabinet manufacturer known for con- 
temporary to traditional style cabinets with fronts in solid || 
wood, veneers, lacquers, laminates, aluminum and stain- 
less steel. $18. 
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180° Rinnai. Free color residential, commercial or “ 


technical brochures available. Please visit our website 
at www.foreverhotwater.com or call (866)-RINNAT1. 


181 *Rocky Mountain Hardware. Offering handmade 


and san-cast solid bronze architectural hardware for your ji 


doors, kitchen and bath. For a free brochure, please call 
(888) 552-9472. 


182-Rohl. Color brochure presents authentic European 
designs for bath and kitchen faucets, sinks and accessories. 


183+Rutt Handcrafted Cabinetry. The ultimate in 
handcrafted cabinetry with classic styles that span the 
centuries for every room in the home. For the nearest 
Rutt dealer, please visit our website at www.rutt.net or 
call (800) 220-7888. 


184+SieMatic Corporation. The SieMatic Kitchen 
Book is 130 pages of the finest kitchen design ideas, 1 
showcasing both International Style and Modern 
Classics cabinetry. $25. 

185*Smallbone. England’s leading maker of bespoke 
kitchens. Proud to serve clients in the U.S. Each 
kitchen is individually created by Smallbone designers. 
Complimentary catalog available. 

186+ Snaidero U.S.A. See the latest in Italian contem- 
porary kitchen design by ordering the multi-volume 
Snaidero USA Design Portfolio, $25. For the nearest 
showroom, visit our website at www.snaidero-usa.com 
or call (877) SNAIDERO. 


187*Sonoma Tilemakers. The leading manufacturer 
of handcrafted tile in America. For the dealer nearest 
you or for more information, visit our website at 

www.sonomatilemakers.com or call (877) USA-TILE. 


188+Steamist Co., Inc. Enjoy the pleasures of steam- 
bathing in the privacy and comfort of your own home. { 
Offering a complete line of residential and commercial 1 
steam and sauna equipment and Designer Time and 
Temperature Controls. Visit www.steamist.com or call 
(800) 989-1226. 


189-190*Sub-Zero. The leader in built-in refrigeration 
design solutions. Showcases the nation’s most stunning 
kitchens in the idea book Great American Kitchens, $10, 
circle (#189). For a free brochure, circle (#190). 


191*Thermador. Learn why Thermador has become the | 
brand of choice for so many cooking enthusiasts. Brochure | 
offers a wide range of options to meet specific kitchen \ 
requirements. Call (800) 656-9926, ext. 48. i 


192-Toto USA. For complete details on TOTO’s ' 


high-performance toilets, lavatories and accessories, 
visit www.totousa.com or call (800) 350-8686, ext. 5006. | 
Free brochure. 


193+U-Line Corporation. Leader in built-in under 
counter icemakers, Combo™ ice maker/refrigerators, | 
Wine Captain® wine storage units, refrigerators and j 
refrigerator/freezers. 


194-Varenna/Poliform. Our approach to kitchen 
design begins with the fundamental aspects of space 
and moves to the functional necessities of food prepara- | 
tion and storage, as well as the personal needs of the 
individual. Visit our website at www.varenna.com or 
call (877) VARENNA. $25. f 
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195-Vent-A-Hood. “Magic Lung” centrifugal blowers 
ficiently liquefy cooking grease while permanently 
exhausting odors. It’s the most powerful, efficient, 

uiet and easy-to-clean ventilation system you can 

stall in your home. Call (800) 331-2492. 


196-Viking Range Corp. Offering a complete line of 
tra-premium kitchen equipment, including cooking, 
entilation, refrigeration and cleanup products as well 
s outdoor products. Visit www.vikingrange.com or 
call (888) 845-4641. 


7-199 Walker Zanger. Create your own unique 

on in tile and stone with Walker Zanger’s collection of 
dmade ceramic tile, terra cotta, stone tile & slabs, 

saics and glass. Free brochure, circle (#197). 110-page 
amic Tile catalog, $16, circle (#198). 110-page Stone 
log, $16, circle (#199). 


«Waterworks. The leading luxury brand for the 

. Exclusive lines include fittings, fixtures, tile, light- 
ng, furniture, textiles and apothecary. Available by 
atalog or at www.waterworks.com. $10. 


01° William Ohs, Inc. Exquisite handcrafted kitchens 
at transport the spirit and charm of traditional 
Europe and times past America into today’s modern, 
remium kitchen. $8. 


02: Wolf Appliances. A premium brand of kitchen 
appliances, offering built-in ovens, cook tops, ranges, 
tilation and outdoor grills. To fuel your passion for 
king, contact Wolf at www.wolfappliance.com. 


*Wood-Mode. Color pamphlet shows a sampling 
lesigns and describes the exclusive finishing process 
hat enhances the beauty and durability of Wood-Mode 
cabinetry. It includes an offer for a free Designer 
rature Collection. Visit www.wood-mode.com or 

ll (800) 635-7500. 


LIGHTING 


*Please send me all of the free items in this category. 


05-2” Avenue Design. Manufacturer of handcraft- 
d decorative iron lighting, furniture and accessories 
distributed throughout the world. www.2ndave.com 


*Arte de Mexico. Catalog features over 400 dif- 
ferent hand-forged wrought iron lighting fixtures and 
an extensive line of iron furniture. For more informa- 
on, call (818) 508-0993. $15. 


07 «Crystal Farm. Renowned worldwide for antler 
niture and lighting. 60-page color catalog showing 
pproximately 200 items, $25. 


*Minka Group Companies. A decorative and 
ing fan manufacturer that covers all decorative 
onsumer product lighting and ceiling fan needs. 


1209+ Naos Forge Inc. Custom-made wrought iron/ 
onze lighting fixtures, furniture, gates, doors and 


MISCELLANEOUS 


-Archiped Classics. A complete catalog of fine 
it stone urns, planters, benches and table bases. 
equests must be on company letterhead and include 
check for $10. To the Trade Only! 


11-212+Classic Mouldings, Inc. Catalog features 
1,200 plaster architectural mouldings, ceiling medal- 
lions, mantels and brackets, $25, circle (#211). Free 
hure, circle (#212). 


213*Clos du Bois. The best of Sonoma County. Found 
in the heart of Sonoma County, Clos du Bois crafts wines 
that showcase this extraordinary region. For more than 

25 years, our wines have reflected our signature style— 
legant, soft and supple. www.closdubois.com 


4*Ehrich & Ehrich Landscape Architects, Inc. 
International, award-winning design-build company. 
}Our specialties include classical garden follies, extra- 
fordinary water features and architectural antiques 
‘ought back to life in classical settings. 


215-Gracious Home. Everything for the home— 
including the kitchen sink! Superior service and selec- 
ion. We ship anywhere. www.gracioushome.com 


46-Inca Corporation. Manufacturers of the world’s 
inest robotic machines for video and home entertain- 
it industries. Standard and custom lifts available for 
ith conventional and plasma TVs. 


217*Martin’s Herend Imports, Inc. Created by 
hand in the Old World tradition, hand-painted 

ierend Porcelain has been commissioned by royalty 
d enjoyed by discerning connoisseurs worldwide 
ce 1826. 

*Ruth’s Chris Steak House. Make a reservation 
all five senses at Ruth’s Chris Steak House. For world- 
e reservations and locations, call (800) 544-0808. 
.Tuthschris.com 
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Listings continued from page 308. 


www.siematic.com 

Visit our Web site to peruse our custom kitchen Si Mi. “fr 
galleries and to order your Kitchen Idea Book. 1€, atic 
www.snaidero-usa.com 


Form follows life with award-winning 
contemporary kitchen designs. See the 
entire collection online 
www.stantoncarpet.com 


Discover the art of fine carpets. Search Ree STANTON 


KITCHENS + DESIGN 





through our distinctive product linesor [N4%4IA ADHD 


locate a retailer near you CARPET. 


www.starkcarpet.com 
World's leading supplier to the design com- 
munity for rugs, carpets, furniture, wall- 
covering and Old World Weavers’ fabrics 


www.stroheim.com 
High-end resources for decorative fabrics, wallpapers and 
trimmings. Available through interior designers and Stroheim 


& Romann showrooms 

STROHEIM & ROMANN 
www.subzero.com 
Sub-Zero, the leader in built-in refrig- 


eration, provides innovative refrigera- SUB-ZERO 


tion design solutions 


www.swarovski.com 
Highly stylized decorative objects for the 
home, created in sparkling cut crystal. 


Stark 


CARPET 


SWAROVSKI 


www.tourismcalgary.com 


Calgary and the Canadian Rockies— : 
city style and mountain splendor TERE GARY 
at the click of a mouse 
www.tourism-montreal.org/AD 

To experience Life a la Montréal, visit M , I 
our Web site and join Club Montréal zernitrea 
www.toyota.com/tomorrow 

To learn more about Toyota innovations TOYOTA 


and technologies that positively 
impact the world, visit our Web site 


www.travelalberta.com 
Alberta is what you've been waiting for 
It's the home of the Canadian Rockies 
and much more 


www.tufenkiancarpets.com 

Tufenkian’s Armenian catalog includes 

breathtaking carpet and scenic photog- euUastesE aN LAN 
raphy, the company’s N.E.E.D. philosophy 7 
and its application in Armenia 








www.u-line.com 

U-Line has distinguished itself as the 
leader in built-in undercounter ice 
making and refrigeration products. 


www.ventahood.com 


TW) UF=LINE 


Is CORPORATION 


The most powerful, efficient, quiet and easy- NentAtt L 
to-clean ventilation system for your home 2 
www.vikingrange.com 

Viking outfits the ultimate kitchen with | VIKING] 
cooking, ventilation, refrigeration, a need” 
cleanup and outdoor products ee 
www.vista-films.com 


Control excessive heat gain, energy * cae 
costs, glare and ultraviolet rays with VISTA 
Vista UVShield window film NEP RONW RE fh 
www.waterworks.com 

The leading luxury brand for the bath—featuring 


fittings, fixtures, tiles, 


textiles and apothecary Wie Atel ERE Wi ORR: SKSESis 


www.wilmingtontrust.com 
A century-strong client service company, 

specializing in all aspects of wealth man- @DHWwiLMInGTON 
agement and banking services 


www.wmohs.com 

Exquisite handcrafted kitchens embody- 
ing the spirit and charm of traditional 
Europe and times-past America 


www.wolfappliance.com 
Fuel your passion for cooking with Wolf, the corpo- ; 
rate companion and kitchen soul mate of Sub-Zero. es Oo LE 


www.zenith.com 
The long-time leader in consumer entertain- 


ment products and pioneer in the develop- zenit he 
ment of digital high-definition TV (HDTV) 


Recognizing worth. 


Wmnt40hs 





AD Directory 


A listing of the designers, 
architects, galleries and hotels 
featured in this issue 





AD SHOPPING: KANSAS CITY STARS 
Pages 80-96 

Thomas Britt Incorporated 

136 East 57th Street 

New York, New York 10022 
212-752-9870 


AD PERSONALITIES: NEWSWORTHY DESIGN 
Pages 126-134 

Muse Architects 

5630 Connecticut Avenue N.W. 

Washington, D.C. 20015 

202-966-6266 


Pamela Gaylin Ryder Interiors, Inc. 
5208 MacArthur Boulevard N.W. 
Washington, D.C. 20016 
202-686-1086 


Jordan Honeyman Landscape Architecture 
1003 K Street N.W. 

Washington, D.C. 20001 

202-737-0451 


DESIGN NOTEBOOK: SCANDINAVIAN POTTERY 
Pages 136-142 

Antik 

104 Franklin Street 

New York, New York 10013 

212-343-0471 


Bob Lawrence 

93 Lower Sloane Street 
London SW1 W8DA, England 
44-20-7730-5900 


Joakim von Ditmar 
212-505-5458 

www. joakimvonditmar.com 
By appointment 


Maison Gerard 

53 East 10th Street 

New York, New York 10003 
212-674-7611 


330 

330 Warren Street 
Hudson, New York 12534 
518-828-6320 


THE PROFESSIONALS: GRAHAM GUND 
Pages 146-152 

Graham Gund Architects 

47 Thorndike Street 

Cambridge, Massachusetts 02141 
617-250-6800 


BEFORE & AFTER: FROM PLAIN TO POISED 
Pages 154-160 

Susan Zises Green, Inc. 

475 Fifth Avenue 

New York, New York 10017 

212-824-1170 


Ferguson Shamamian & Rattner Architects 
270 Lafayette Street 

New York, New York 10012 
212-941-8088 


continued on page 314 
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SPECIAL INTEREST: GREEK REVIVAL 
Pages 190-196 

Dimitris Varangis 

38 Kifissias Avenue, Paradissos 
Amaroussiou 

Athens 151 25, Greece 
30-10-615-4870 


HOTELS: THE HAY-ADAMS HOTEL 
Pages 222-225 

The Hay-Adams Hotel 

16th & H Street N.W. 

Washington, D.C. 20006 
202-638-6600 


Thomas Pheasant, Inc. 
1029 33rd Street 
Washington, D.C. 20007 
202-337-6596 


BBGM/Architects & Interiors 
1030 15th Street 
Washington, D.C. 20005 
202-452-1644 


TEMENOS 

Pages 226-229 
Temenos 

P.O. Box 1656 
Long Bay, Anguilla 
264-222-9000 


John Morton Levine Planning 
170 East 78th Street 

New York, New York 10021 
212-879-4959 


H. G. Oscar Farmer 

15039 Encanto Drive 

Sherman Oaks, California 91403 
818-788-2528 


THE ROYAL LIVINGSTONE 
Pages 230-233 

The Royal Livingstone 

P.O. Box 60151 

Livingstone, Zambia 
26-0-332-1122 


Wilson & Associates 

3811 Turtle Creek Boulevard 
Dallas, Texas 75219 
214-521-6753 


Stafford & Associates 

P.O. Box 126 

Durban 4000, South Africa 
27-31-304-1478 


NAKOMA 

Pages 234-237 

Nakoma 

P.O. Box 1070 

Graeagle, California 96103 
530-832-6304 


Nakoma Craftsmen, Inc. 
P.O. Box 880 

Graeagle, California 96103 
530-832-0880 


Taliesin Architects 

P.O. Box 4430 

Scottsdale, Arizona 85261 
480-860-2700 


Design Works 

208A West Sierra Street 
Portola, California 96122 
530-832-0650 


Newland & Winnen Design Studio 
1441 Casa Buena Drive 

Corte Madera, California 94925 
415-924-4951 


BANYAN TREE 

Pages 238-241 

Banyan Tree Seychelles 
Anse Intendance, Mahé 
Seychelles 
248-383-500 

www. banyantree.com 


Architrave Design & Planning 
211 Upper Bukit Timah Road 
Wah Chang House 
Singapore 588182 
656-849-5888 


ASABA 

Pages 242-246 

Asaba 

3450-1 Shuzenji 

Shuzenji-cho, Tagata-gun 
Shizuoka-ken 410-2416, Japan 
81-558-72-7000 


LIFE IN THE SLOW LANE 
Pages 264-271 

Bilhuber Inc. 

330 East 59th Street 

New York, New York 10022 
212-308-4888 


THE ART OF THE MAKEOVER 
Pages 272-279 

Bray-Schaible Design Inc. 

80 West 40th Street 

New York, New York 10018 
212-354-7525 





KOREAN CONTEMPORARY 
Pages 280-285 

Pavlik Design Team 

1301 East Broward Boulevard 
Fort Lauderdale, Florida 33301 
954-523-3300 


Bae Dae Yong Design Communication 
186-1 Gaepo-dong, Kangnam-ku 
Seoul, South Korea 

82-2-445-5005 


PRACTICAL MAGIC 
Pages 286-293 

Hugh Newell Jacobsen 
2529 P Street N.W. 
Washington, D.C. 20007 
202-337-5200 


GO EAST, YOUNG MAN 

Pages 294-299 

Michael S. Smith, Incorporated 
1646 19th Street 

Santa Monica, California 90404 
310-315-3018 


ST. CROIX 

Pages 300-304 

Dorothy Draper & Company, Inc. 
60 East 56th Street 

New York, New York 10022 
212-758-2810 0 
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As | See It, #5 in a series 
by David LaChapelle. 


The PRO TaskCenter™ 

with ProMaster™ faucet. 
The real reason parties 
wind up in the kitchen. 


]-800-4-KOHLER, ext. AAY 
kohler.com/protask 
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ABSOLUT ORIGIN. 


Att ABSOLUT comes FROMA SINGLE SOURCE. The same aquifer. The same fie’ 
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r wheat. The same distillery in Ahus, Sweden. All ABSOLUT is ABSOLUT. 


OUR DEVOTION TO PERFECTION IS ABSOLUT. 
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Now see new lift, new life. Overnight. 


New. Resilience Lift OverNight 
Face and Throat Creme 


Unique to mid-life skin—nighttime dehydration 
and hormonal fluctuations which lower collagen 
production. This breakthrough formula with our 
exclusive OverNight Revival Complex begins to 
rebuild natural collagen while epidermal cells 
are infused with intense moisture. Breathe in the 
calming scent and sleep tight. You'll see firmer, 
lifted, more radiant skin by morning. 


www.esteelauder.com 


ESTEE LAUDER 


Defining Beauty 
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Kelly Gray is wearing St. Jonn Collection in Mykonos, Greece. 
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NEW YORK ORLANDO PALM BEACH PALM’DESERT SAN FRANCISCO SAN JOSE SHORT HILLS SOUTH COAST pLazA™ 
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RANDALL TYS ENG Es 


ANTIQUES 


HIGH POINT THOMASVILLE NEW YORK 


1.877.524.0080 www.randalltysinger.com 





TRADE ONLY 
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CALIFORNIA 
Greystone Gallery 
Cambria 
805.927.0126 


Peabody Fine Art 
Cupertino 
408.255.0183 


Michael Collins Gallery 
Escondido 
760.432.0017 


Pierside Gallery 
Huntington Beach 
800.959.7979 


Coast Gallery 
Laguna Beach 
949.376.4185 


Collectors Corner 
San Ramon 
925.829.3428 


Lori's Art Gallery 
Woodland Hills 
818.884.1110 


Pasadena Fine Art Gallery 
Pasadena 
626,688 8353 


Desert Wolff Fine Art 
Palm Desert 
760.674.8786 


Ventana Art Gallery 
Sacramento 
916.920.9562 


COLORADO 

The 21st Century Gallery 
Denver 

800,627 6156 


303°820.0926 


FLORIDA 
Gallery One 
Naples 
941.263.0835 


GEORGIA 
Regency Fine Art 
Atlanta 
600.669,6290 





ILLINOIS 

Billy Hork Galleries 
Chicago 
773.528.9090 
312.337.1199 


Marshall Fields 
Chicago 
312.781.5708 
897.781.6422 
630.645.4722 


|OWA 

ARA Gallery 
Cedar Rapids 
800.915.ARTS 
319.366.2520 


Kavanaugh Art Gallery 
West Des Moines 
888.515.8682 
515.279.8682 


KANSAS 
Leawood Fine Art 
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LOUISIANA 

Teri Galleries Ltd 
Metairie 
800.533.8374 
504.887.8588 


MARYLAND 
Art Image Gallery 
Gaithersburg 
301.840.6262 


MICHIGAN 

Danielle Peleg Gallery 
W. Bloomfield 
248.626.5810 


MINNESOTA 

Art Resources Gallery 
Edina 

952.922.1770 
651.222.4431 


MISSOURI 
Barucci Gallery 
Clayton 
314.727.2020 


NEVADA 

Art at Your Door 
Las Vegas 
702.256.7278 





NEW JERSEY 
Frame Decor Gallery 
Marlboro 

732.972.2171 


Ocean Galleries 
Stone Harbor 
609.368.7777 


NEW YORK 

Hudson River Art Gallery 
Piermont 

845.398.1242 


Soundview Art Gallery 
Pt. Jefferson, L.1 
631.473.9544 


NORTH CAROLINA 
The Art Shop 
Greensboro 
888.336.3736 


PENNSYLVANIA 
Schafer Int. & F.A 
Pittsburg 
412.344.0233 


Collectors Editions. 


PUBLISHERS OF ORIGINAL & GRAPHIC ART 





SULLIONS 







MA ER PORES 


©2002 COLLECTORS EDITIONS 
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32x40 


Design Works 
Philadelphia 
215.357.9840 


RHODE ISLAND 
Complements Art Gallery 
Warwick 

800.841.4067 


SOUTH CAROLINA 
Richard James Galleries 
Charleston 

843.577.9122 


TEXAS 

J. Lowak Fine Art 
Austin 
512.345.2067 


WASHINGTON 
Sahara Fine Art 
Bellevue 
425.455.4552 


CANADA 
Frame of Mind 
Toronto 
416.485.5731 
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Cover: A view from 

a walkway in a South- 
ern California beach 
house. Architecture 
by Richard Meier & 
Partners. Photogra- 
phy by Scott Frances. 
See page 174. ABOVE 
Ricut: The courtyard 
and master bedroom, 
beyond, of the Sowden 
House in Los Angeles, 
built by Lloyd Wright 
in 1928. Interior design 
by Annette Eason. Pho- 
tography by Erhard 
Pfeiffer. See page 194. 
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Or LIGHT AND LINES 

Richard Meier’s Take on the Traditional 
Beach House 

Architecture by Richard Meier & Partners 
Interior Design by Rose Tarlow 

Text by Joseph Giovannini 

Photography by Scott Frances 


THE WRIGHT ANGLE 

Craig Wright Puts His Spin on a Mizner-Inspired 
Residence for Collectors 

Interior Design by Craig Wright 

Text by Patricia Leigh Brown 

Photography by David O. Marlow 


New Lire For A LANDMARK 

A Lloyd Wright House Retains Its Timeless Air 
Interior Design by Annette Eason 

Text by Philip Nobel 

Photography by Erhard Pfeiffer 








210 


218 


DESERT CooL 
A Dream House Realized in Indian Wells 


Architectural Design and Interiors by 
Sally Sirkin Lewis 

Text by Peter Haldeman 
Photography by Mary E. Nichols 


ARCHITECTURAL DIGEST VISITS: 

Jamir LEE Curtis AND CHRISTOPHER GUESY 
The Actors at Home in Los Angeles 

Architecture by Michael B. Lehrer 

Text by Penelope Rowlands 

Photography by Mary E. Nichols 


Horets: ON Hatt Moon Bay 

A New Ritz-Carlton for the California Coast 
Architecture by Hill Glazier 

Interior Design by Brayton + Hughes 


Text by Penelope Rowlands 
Photography by Mary E. Nichols 


continued on page 2 } 
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SPINNING THE SENSES 

Rethinking a Rancho Santa Fe House Marked 
by Movement and Light 

Architectural Design and Interiors by 

Wallace E. Cunningham 

Text by Joseph Giovannini 

Photography by Erhard Pfeiffer 


MonTeciro MODERN 

Jack Lionel Warner's Seaside Retreat near 
Santa Barbara 

Architecture and Interior Design by 

Jack Lionel Warner, AIA 

Text by Christopher Finch 

Photography by Scott Frances 


Lire As A HOUSE 

A Northern California Georgian Gets an Infusion 
of Freshness with Unlikely Pairings 

Interior Design by The Wiseman Group 

Text by Stephen Drucker 

Photography by Tim Street-Porter 





246 Up THE DowN STAIRCASE 


250 


Form Elevates Function in an Addition That 
Plays the Angles 

Architecture by Patrick J. Tighe, ara 

Text by Peter Haldeman 

Photography by Arthur Matthew Gray 


Revisirs: ANSEL ADAMS 

Recalling the Renowned Photographer on the 
Big Sur Coast 

Text by Constance W. Glenn 

Photography by Mary E. Nichols 





DEPARTMENTS 


34 
AO 
44 
48 


64 


70 


LETTERS 
Eprror’s LETTER 
CONTRIBUTORS 


DESIGNERS AT LARGE 
Our Editors Present Designers’ Favorite Sources 


ARCHITECTURE: 

Watt Disney CONCERT HALL 

Frank Gehry Changes the Face of L.A. with 
His Design for the Philharmonic 
Architecture by Frank Gehry, rata 

Text by Philip Nobel 

Photography by Mary E. Nichols 


AD SHopPINc: 

SAN FRANCISCO SECRETS 

Ron Mann Shares His Best Sources in the City 
by the Bay 

Text by Michael Frank 

Photography by Jim McHugh 


continued on page 22 





Lert: Surrounded by 
two golf courses ona 
bluff in Northern Cali- 
fornia, the Ritz-Carl- 
ton Half Moon Bay 
overlooks the coast and 
has 261 guest rooms. 
Architecture by Hill 
Glazier. See page 218. 
BeELow Lert: The 
breakfast room of a 
California desert house 
designed by Sally Sirkin 
Lewis. See page 202. 
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SCHWAB PRIVATE 
_ CLIENTCONSULTANT you keep on track. 


Private Client is a service of Charles Schwab & Co., Inc. and is available to clients who meet certain account minimums. Accounts are nondiscretionary 
accounts, and advice about your securities portfolio is part of our brokerage service. ©2002 Charles Schwab & Co., Inc. All rights reserved. 


“HOW MUCH LONGER?” “WHEN WILL THE MARKET RECOVER?” 


“WHAT CAN I DO?” 


WE AT LEAST HAVE AN ANSWER FOR THE LAST QUESTION. 


There's never been a better time for Schwab Private Client.’ 


AN OBJECTIVE 
PERSONAL RELATIONSHIP 


Today, every investor is asking different 
questions. And there are no pat answers. 
That’s where a Schwab Private Client 
Consultant can help. They'll work 
with you face to face to 
develop a personalized 
plan with your specific 
needs in mind. Your 
Private Client Consultant 
can also help you track 
your performance with 
periodic portfolio reports 
set against relevant 


benchmarks to help 


TOUGH MARKETS REQUIRE 
THOUGHTFUL DIVERSIFICATION 


Investing in the market should involve 
appropriate asset allocation and a 
long-term plan. Your Private Client 
Consultant can show you how to 


properly diversify across stocks, bonds 


THE PRINCIPLE OF THE INDIVIDUAL INVESTOR + THE PRINCIPLE OF FACTS, NOT HYPE 


and cash. Such diversification can 
help you weather fluctuations in the 
market. And for added expertise, your 
Schwab Private Client Consultant is 
backed by a dedicated team of specialists 
in areas like fixed income, global 


investing and retirement planning. 


IDENTIFYING POTENTIAL 
OPPORTUNITIES 
The past few months have been painful 
for all of us. (After all, we're investors, too.) 
But there are things you can do, starting 
with a review of your current portfolio 
and asset allocation. Every day, we help 
investors reallocate certain assets to areas 
that may offer greater opportunities for 
returns or reduced risk in the year 
ahead. That may mean selling some 
stocks you're still hanging on to in 
hopes of a bounceback, taking the 
loss and potential tax write-offs and 
then reallocating that money to other 
investments or stocks. Your Private 
Client Consultant can help you find the 


customized solution that’s right for you. 


THE PRINCIPLES OF SCHWAB 


Charles SCHWAB 


OBJECTIVE, EXPERT 
ADVICE THAT’S NOT DRIVEN 
BY COMMISSION 


Schwab Private Client Consultants are 
paid as professionals, not commissioned 
brokers. You'll be charged a fee based 
on the assets in your portfolio. The 
consultants’ compensation is linked to 
this asset amount, helping to ensure 
their focus is on achieving our clients’ 


goals through objective advice. 


EXPERIENCE A DIFFERENT WAY 
TO MANAGE YOUR INVESTMENTS 


To learn more about what a Schwab 
Private Client Consultant can do for you, 


call to schedule an initial consultation. 


SCHEDULE AN APPOINTMENT 
WITH A SCHWAB 
PRIVATE CLIENT CONSULTANT. 


CALL 


1-800-540-0086. 
a errr 


* THE PRINCIPLE OF ADVICE NOT DRIVEN BY COMMISSION 


r SIPC/NYSE. (0802-9646). ADS24013FUL. 















































84 DesicN NoteBook: OBJECTS OF DESIRE 
Famed Fewelers Branch Out with a Dazzling 
Array of Pieces 
By Wendy Moonan 


92 Horets: WINE CounrRY COMFORTS 
Sonoma County’s Elegantly Minimal 
Hotel Healdsburg Redefines the Inn 


Architecture and Interior Design by 


David Baker + Partners and Frost-Tsuji Architects 


Text by Patricia Leigh Brown 
| Photography by Mark Darley 


103 
A Santa Monica House Challenges Notions of 
Public and Private Spaces 
Architecture by Morphosis 
Text by Victoria Newhouse 

108 THE PRorEsstonaLs: Mimt LONDON 

A Fiercely Independent Spirit with a Love for 

Natural Materials 

By Nicholas von Hoffman 





Unsuitr Houses: EXPERIMENT IN LIVING 








130 


138 


144 


155 


258 


Poolside at the Hotel 
Healdsburg in Sonoma 
County. See page 92. 


AD AUTOMOBILE DESIGN: 

CALIFORNIA DREAMIN’ 

A Drive Down Memory Lane in a 60-Year-Old 
Classic—the Woody 

Text by Stephen Drucker 

Photography by Douglas Kirkland and Bob Barbour 


AD Travets: THE ASIAN ART MusEUM 
Gae Aulenti Imagines a Home for San Francisco’s 
Collection of Eastern Treasures 

Architecture by Gae Aulenti 

Text by Christopher Hall 

Photography by Mark Darley 


GARDENS: THE LURE OF THE Poppy 
Considering the Simple Beauty of the Golden State’s 
Official Bloom 

Text by Jamaica Kincaid 

Photography by Saxon Holt/PhotoBotanic 


Historic ARCHITECTURE: WYNTOON 
Revisiting a Northern California Refuge for 
William Randolph Hearst 

Architecture by Julia Morgan 

Text by Sally Woodbridge 

Photography by Tim Street-Porter 


ESTATES FOR SALE: Eprrors SELECT 
PROPERTIES AROUND THE WORLD 
Paris, Wyoming, Austria, Florida, Los Angeles... 


AD DirEcTorRY 
A Listing of the Designers, Architects and Hotels 
Featured in This Issue 





A classic 1947 Oldsmo- 
bile woody with surf- 
board. See page 114. 
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TIFFANY’S ENGLISH KING 
A wonderful Tiffany & Co. 
159-piece sterling flatware 
aM (ecm IAM eaCeM alps) (oic 
English King pattern set in 

its oak fitted chest. Noted — 
for its timeless and SSC 
eect edn TAIT 
among the most 
celebrated patterns in 
history. Complete 
service for 12. Circa . 
1890. #28-2234 

















PAUL STORR DESSERT SERVICE 
A magnificent dessert set by famous English 
silversmith Paul Storr that once belonged to the 
Countess of Portsmouth. The lovely agate handles are 
mounted to silver-gilt tines and delicately engraved 

| silver-gilt knife blades. A truly extraordinary service 

| by one of the most important silversmiths of all time. te 


lea SATAN CRAPS 


ST. DUNSTAN BY TIFFANY & CO. 
A superb Tiffany & Co. 130-piece 
SICA om i IME lomo Oma emel Fe ciI(6 
St. Dunstan pattern. The set 
Cole AL A CECI 
serving pieces ; 
Mele taaeneet ATi ae | Mae. 
sets, a cheese scoop 
and a cake server and 
all nestled in its 
original oak chest. 
eo olor 
' service for eae 
Sy / MGT PLE 
(reece) 
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Sea ra Bic HA0 © 504-523-5660 © info@rauantiques.com * www.rauantiques.com 








BY APPOINTMENT 
TO H.R.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON * LOS ANGELES 





















































An Antique Aubusson Carpet, Circa 1860 - 4°10” x 7’5” 





Los Angeles 8600 Melrose Avenue California 90069 USA Telephone 310-652-9999 
London 56 South Audley Street W1K 2QJ United Kingdom Telephone 020-7499-5602 
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the art of design 


movado museum table clock. black swivel dial. 
brushed/polished aluminum case. 6" high. 

from the movado clock collection, $75 to $300. 

movado is proud of its long-time association with the arts. 
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France Paris 01 4548 5757 
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Hottanp Goes 0113 235 242 
Greece Athens 01 802 0557 
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Spain Marbella 952 808 402 


Russia Moscow New Showroom 


YMERICAN SHOWROOMS 


New York Madison Avenue 212 570 63 
New York A & D Building 212 308 35 
New Yorn Long Island 516 365 2885 
Connecricur Greenwich 203 629 9417 
S. Carotina Columbia 803 779 0061 
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Arizona Scottsdale 480 421 9898 
D.C. Washington 202 314 5700 
Inuinots Chicago 312755 1075 
Onto Columbus 614 899 9716 
Massacnusrrrs Boston 617 443 4300 
Texas Dallas 214 562 9862 
Cotoravo Denver New Showroom 
Wasuincron Seattle New Showroom 
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Chive CURISTIAN FURNETURE COMPANY 


+44 (0)1204 702 216 
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what’s haute, 
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MONARCH BEACH 
Resort & Spa 


Dana Point, Southern California 


Home to a certain world. 


ASPEN HOUSTON LOS ANGELES 
MONARCH BEACH NEW YORK WASHINGTON D.( 
BENING LONDON ROME SHANGHAI 


Call 1.877.stregis www.stregis.com 
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Reading Larry King’s story 
(“Larry King Live,” October 
2002)—remarkable, to say the 
least—must show the world 
how far individual achieve- 
ment can reach whenever tal- 


ent and compassion are fused 


with a genuine love for the fine arts and the human 


touch. Thank you again and again for such a class 


act, for allowing us to read the thoughts of artisans 


in wood, steel, concrete, glass and fabric. 


STATE OF THE ART 

I enjoyed the tour of Emily Fisher Lan- 
dau’s stunningly beautiful New York 
apartment and was enthralled by the 
quality of her art collection (“All About 
the Art,” October). It’s so refreshing to 
see the work of designers who realize 
it’s “all about the art” and create an ap- 
propriate yet elegant backdrop. 

M.S. ARCHER 

Upper Monrciair, NEw JERSEY 


RINGLING MEMORIES 

In August 1973 my husband and I, his 
parents and our four young children 
visited the Ringling Museum. I still 
have the souvenir booklet I purchased 
for $1.50. Thank you for bringing back 
such fond memories (“Historic Houses: 
Florida’s Ca d’Zan,” October). 

‘TERI AND JERRY MARTINIS 

VALLEY STREAM, New York 
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— Lyn STONE 


Cazenovia, New York 


HEIRLOOM CHINA 

I was very excited to see the article 
about Nymphenburg china (“Antiques 
Notebook: Nymphenburg Revival,” 
October). In 1956 my family toured 
Nymphenburg Castle, where my moth- 
er ordered her lovely set of Nymphen- 
burg china. She seldom used it for fear a 
piece would get broken, and I inherited 
it five years ago. She subscribed to Ar- 
chitectural Digest for 20 years and would 
have loved reading the article. 
STEPHANIE ROBERSON 

Houston, TEXAs 


FAN LETTER 

[ just wanted to commend you on the 
hard work you obviously do to achieve 
the magnificence of this magazine. Talk 
about richness—in so many contexts. 
Marie WipDENHOUSE 

Concorpb, NortH CaRoLina 


invite your comments, suggestions and criticisms. 
Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


E-mail: letters@archdigest.com 




















ALDACO ACCOLADES 
I have been reading your magazine since’ 
I studied interior design in Guadalajara. 
about 25 years ago. What a nice surprise’ 
it was for me, when I was flipping the’ 
pages of the September 2002 issue (De- 
signers’ Own Homes), to read about Mex- 
ican architect Marco Aldaco. His house 
is a fine example of modern Mexican ar- 
chitecture: functional, pleasing to the 
senses, serene and never boring! 

ZONYA GONZALEZ-JERAJ 

MeEpIcINE Hat, ALBERTA, CANADA 


CLASSIC DESIGN REVISITED 
The AD Revisits features have fast be- 
come my favorite part of the magazine] 
as they vividly illustrate the meaning of 
classic design. It appeals to the design 
scholar and the novice alike. 

ANNA WALLEN 

DENVER, COLORADO 


ECLECTIC INTEGRATION 
Your September issue was thorough- 
ly enjoyed. Especially delicious was its: 
coverage of Donna Livingston’s spec-! 
tacular home in Los Angeles. Eclecti- | 
cism and integration are easy to talk} 
about, but to see them really work was 
inspiring for me. It takes quite a talent: 
to create an original space that is bo 
exciting and comfortable. Where would! 
we get to see such splendid work were 
it not for Architectural Digest? 
Gary LEVINSON 

LAFAYETTE HILL, PENNSYLVANIA 


COMMENDABLE COMMISSION 
I have just received a commission to de- + 
sign a 7,000-square-foot home in New- 
port Beach, California. This was thee 
result of the Architectural Digest article} 
featuring the Lenard residence (“To Be- 
gin Again,” December 2001). My new 
clients saw the story and fell in love with’ } 
the Lenard home. Thank you for beingy} 
a part of this new opportunity. | 
JAMES R. HARLAN 

VENICE, CALIFORNIA 
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Majestic 150-year-old Ferahan Sarouk, 11ft. x 16ft., with painterly motifs and abundant rare green tones. 


“Claremont’s clients have “Art is a wonderful long-term} 


long valued rugs not just as store of value, like real estate.im 





decorative items, but as real art, whose value has increased 
and real inves ts.” greatly over the last century.”} 
- Wall Str 5 -Wall Street Journal 
ef David Winitz, Founder & President . 
cu 
Visit our award-winning Website—www.claremontrug.com | 


Color catalog $12 * 6087 Claremont Avenue, Oakland, CA USA 94618 e 800-441-1332 « sales@claremontrug.ci 
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he Soul of the Apartment is in the Carpet" 


An early 20» century Northwest Persian Tabriz carpet, 15' X 11'3" 


QUE AND EXEMPLARY CARPETS AND TAPESTRIES CONTEMPORARY CARPETS FOR THE 21ST CE 
724 Fifth Avenue Sixth Floor 41 East 57th Street Third Floor 
New York, New York 10019 New York, New York 10022 
Telephone 212.586.5511 Telephone 212.752.0222 
Fax 212.586.6632 Fax 212.752.4200 
http://www.dorisleslieblau.com www.dibcollection.com 


© Doris Leslie Blau Ltd. protects all of its designs with ae se z 
U.S. and International Copyrights E-mail: inquiries@dlbcollection.com 
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which is, literally, in our 
own backyard. Our back- 





yard is California. Southern 
California. Los Angeles, specifically. Although 
most national publishing is based in New 
York, our editorial headquarters have been 
based in Los Angeles for decades. We believe 
our distance from the somewhat incestuous 
publishing world in Manhattan has been a 
rather odd advantage, seen most clearly in 
hindsight. We believe the 3,000-mile distance 
lends a perspective and a viewpoint concerned 
with the entire country, not just New York 
City and Los Angeles. 

This is our first California issue in 11 years. 
After the enthusiastic response to our New 
York issue earlier this year, our executive edi- 
tor, Margaret Dunne, and photographer di- 
rector, James Huntington, suggested, “Why 
don’t we do another California issue?” 

So we began. 

From my first years with this magazine (be- 
ginning about 32 years ago), I’ve tried to present 
the talents of professional designers as well as 
individuals who express great style in the dec- 
oration of their homes, in as many areas of the 
country as possible. We imposed a limit of no 
more than three California designs per issue, 
believing it was important to make clear that 
our then little-known magazine was not a 
“California” publication. Not “West Coast”— 
two words used pejoratively at that time. 

Simultaneously, we expanded our editorial 
search to include many countries, because de- 
sign knows no boundaries, a belief later un- 





derscored by our editions in Italy, France, 
Germany and Russia, as well as a Spanish-lan- 
guage edition, AD en Espanol. 

In practical terms, we opened a small edito- 
rial office in New York City a few years ago to 
ease travel to and from Europe and to be clos- 
er to the many fine designers based there, 
along with the wonderful interiors created by 
visually gifted nonprofessionals. 

After Condé Nast bought this magazine in 
1993, we became heirs to the many advantages 
of an international publishing giant commit- 
ted to continuing the policies and quality of 
Architectural Digest. Not least of those advan- 
tages is the passion for magazines shared by 
those who lead the parent corporation. 

We think first and always of our readers. 
You are the people we talk about in editorial 
meetings. We ask ourselves, “Will this feature 
interest our readers?” Not, “Will our readers 
like this feature?” 

You may not /7ke everything in this or any 
other issue. But we hope most of it will inter- 
est you. When editorial material is selected for 
each issue, we put our personal feelings aside, 
avoiding self-questioning such as, “Would we 
want to live there?” which is irrelevant to the 
orchestration of editorial content. 

However, there is another question often 
addressed to us, to which the answer is self-ev- 
ident: “Would you want to live in California?” 
Perhaps this issue will give you a glimpse of 
why people love California. Although, today, _ 
technology has made the world so immediate- 


ly accessible that the where is only part of the _ 


picture. Today we all live in all the world. iN i 
Paige Rense, Editor-in-Chief oc 
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The Digital Light Processor” 
that’s revolutionizing the movie 
and home theater experience. 
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Semsung Electronics America, Inc 
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Samsung’s DLP™ TV is an amazing combination of incredible 
engineering, exquisite design and stunning visuals—and when you 
turn it on it gets even better. It’s a surprisingly attainable way to get 
what we think is the best picture out there—you be the judge. So 
discover the ultimate home theater experience and put it where it 
belongs — your house. 


e Supreme HDTV picture quality 
e Available in 43” and 50” wide screen sizes 
¢ Slim and light tabletop design 


Don’t wait any longer. Visit www.samsungusa.com/dlp or an 
authorized Samsung dealer today. 
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Toronto, CANADA 
Arias Ruc Company 
a (800) 454-2784 
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Angeles (Agoura Hills), CA 
j NW Russ 
i" (818) 706-3333 
\" Los Angeles, CA 
EMPO FLOOR COVERINGS 

(800) 222-9194 








Corona Del Mar, CA 
Amire RUG GALLERY 
(949) 723-0155 





South Bay, CA 
Art ORIENTAL RuG 
(310) 373-7373 


Pacific Palisades, CA 
ESIGNER’s RUG Resource 
| (310) 459-0888 























San Francisco, CA 
ARIN ORIENTAL RuG House 
(415) 389-8400 











San Diego, CA 
RuG PaLace Inc. 
(858) 689-9007 


Portland, OR 
NW Rucs 
(503) 682-7847 


Houston, TX 
BRAHAMS ORIENTAL RuGs 
(713) 622-4444 


Arlington Hts, Oakbrook 
Terrace & Lincolnwood, IL 
PEDIAN Rua INc. 

(847) 675-9111 


Hanover & Natick, MA 
Dover Ruc Company 
(800) 368-3778 





Roswell, GA 
ROSWELL Ruc Company 
(770) 993-9936 


Philadelphia, PA 
BIANE BRYMAN ORIENTALS 
(215) 242-4100 


Baltimore, MD 


SENNEH KNOT 
(800) 410-7847 


TCE 
Jacksonville, FL ; 
Etpurz ORIENTAL Rucs 


(904) 519-6000 





Dania , FL 
JAuiL's Orientat Rucs 
(954) 923-7780 
















































































PENELOPE ROWLANDS (“Ar- 
chitectural Digest Visits: Jamie 
Lee Curtis and Christopher 
Guest,” page 210; “Hotels: On 
Half Moon Bay,” page 218). 
“She’s non—movie starish—a 
suburban mom,” writer Penel- 
ope Rowlands says about ac- 
tress Jamie Lee Curtis, “and 
she does a great impression of 
her husband.” Rowlands, who 





has contributed to such publi- 
cations as The New York Times, Vogue and ART News, found Curtis “very 
welcoming. When I arrived at her house, she shook my hand, almost 
forcefully, and said, ‘Welcome to my home. I’ve got lunch for us.’ Af- 
ter the interview, she returned my follow-up phone calls herself, say- 
ing, ‘Oh, hi, it’s Jamie Curtis-—very ungrand. I really liked her.” Also 
for this issue, Rowlands, who recently returned to the New York area 
after spending 19 years in California and Paris, describes in full color the 
“uniquely Northern Californian” Ritz-Carlton in Half Moon Bay. “It’s 
very atmospheric, and a great place to be indoors,” she notes, “to watch 
the fog roll in over the Pacific from a window seat with a fire going.” 


ERHARD PFEIFFER (“New Life for 
a Landmark,” page 194; “Spinning 
the Senses,” page 224). Contrib- 
uting photographer Erhard Pfeiffer 
worked nights—and days—to cap- 
ture two California gems: Lloyd 
Wright’s 1928 Sowden House and 
the sweeping Wing House. “I took 
several twilight shots—it takes an 





evening to get just one—of each 
house. This brings out the drama.” 
His images have appeared in the 


Architecture + Design guides to 





Los Angeles and New York. 


JAMAICA KINCAID (“Gardens: The 
Lure of the Poppy,” page 138). 
“When I first saw them growing 
in a part of their natural habitat in 
some hills above Los Angeles, the 
sight of such beauty overwhelmed 
me, and I could not imagine 
bringing them into the garden, 
taming them by working their 
carefreeness into a garden scheme. 
Some flowers are like that.” So 








writes gardens editor Jamaica 
Kincaid in her offering this month, on the California poppy. Her 
latest book, Mr. Potter, was published this year by Farrar, Straus & 
Giroux. The author, who teaches at Harvard and has penned novels, 
short stories and nonfiction, has just returned from a monthlong 
seed-gathering expedition in Nepal. 


14 











VICTORIA NEWHOUSE (“Un- 
built Houses: Experiment in 
Living,” page 103). “Thom } 
Mayne’s design is a brilliant } 
solution to the problem of 
living close to a busy thor- 

oughfare,” says Victoria New- | 
house, a much-respected ar- 
chitectural historian who is. 






working on a new museum- 
related book, to be published | 
in 2003. “I imagine that in the 
main family space, one would | 





feel miles away from bus- 
tling Santa Monica. Certainly, architectural review boards will eventual- 
ly become more open-minded about progressive design: For example, _ 
in Sagaponack, on Long Island, a developer is using architects known for © 
their radical designs as a come-on for buyers” (see AD, November 2002). 


PETER HALDEMAN (“Desert Cool,” 
page 202; “Up the Down Stair- 
case,” page 246). In poring over 
two very different projects shown 
in this issue, freelance writer Peter 
Haldeman became interested in 
“the various methodologies de- 
signers and architects bring to 
their projects,” he says. “Designer 
Sally Sirkin Lewis’s approach is 
very precise and systematic. For 





instance, she’ll acquire artwork 
before furnishings because she has to place the art in order to figure 
out the lighting. Architect Patrick J. Tighe’s style is a little looser. . 
His radical staircase in the Jacobs addition evolved out of much exper- - 
imentation.” Haldeman’s articles about art, architecture and design 
have appeared in ARTnews, the Los Angeles Times, The New York Times, . 
Harper’s Bazaar and Elle. He lives in Los Angeles. 


DAVID O. MARLOW (“The Wright t 
Angle,” page 184). After pho- - 
tographing the 15,000-square-foot | 
house and 10-car garage of the» 
Craig Wright-designed Northern 
California compound belonging | 
to collectors John and Heather ~ 
Mozart, contributing photogra- 
pher David O. Marlow reports that 
he found the place “amusing and | 
uncompromising—from corner to — 
corner. It clearly reflects the cou- 
ple’s passion for the extraordinary in both their surroundings and their 
personal collections, from the classic cars to the Elvis room.” Marlow, 
who is based in Aspen and specializes in architecture, is finishing a) 
second book on indigenous art of North America, after the success of 
the first, Art of Grace and Passion: Antique American Indian Art. 
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Mo people cut and weld 
or cast,” says Bay Area 
blacksmith Michael Bondi. But 
Bondi and his craftspeople forge 
custom pieces, including gates, 
doors (right), railings and acces- 
sories from all metals, especially 
nonferrous ones. “That’s what 
distinguishes us. With forging 
and blacksmithing you're work- 
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ing directly with the metal. You 
heat it and hit it; it’s sponta- 
neous and direct,” he explains. 
“He’s the closest thing to a 
European craftsman you'll find 


stateside,” says Suzanne Tucker. 


“His work has an almost organ- 
ic quality to it.” Tucker has 
commissioned several pieces 


from Bondi, including stair rail- 


pe 

















Sprawled over an acre and a half of Southern California 
hillside, Rolling Greens is not your ordinary nursery. 
Along with “basic plant material,” Greg Salmeri, Lydia | 
Monroe and Laurie Resnick sell exotic “character plants,’ 


a variety of containers, artificial plants and “unusual, eart 


Cottrell (left, with Salmeri, holding finial). To the trade. 





Rolling Greens, 9528 Jefferson Blvd. 
Culver City, CA 90232; 310-559-8656 


ings in styles ranging from “elab- 
orate French” to simple “almost 
Giacometti” designs. “He’s real- 
ly an artist,” she adds. 





Michael Bondi Metal Design 
2801 Giant Rd. 

Richmond, CA 94806 
510-236-2607 
www.michaelbondi.com 
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Global Charm 
Santa Fe Style 





fter a colorful history of 

working in the rug in- 

dustry in Afghanistan, a 
stint with Anne Klein and part- 
nering with Angelo Donghia 
and Doris Leslie Blau, Ira Seret 
decided to go out on his own. In 





DESIGNERSatLARGE 











1981 he and his wife, Sylvia, 
opened Seret & Sons in Santa 
Fe. The 50,000-square-foot 
adobe building (above) over- 
flows with antique dhurries, ki- 
lims, architectural elements and, 
recently, painted Tibetan furni- 


ture. “We have pieces from all 
over the world,” says Seret. 
Their own carpet-upholstered 
furniture attracts attention as 
well. “Every time I’m in Santa Fe 
I stop by his store,” says Martyn 
Lawrence-Bullard (above left). 


Seret & Sons 

224 Galisteo St. 
Santa Fe, NM 87501 
505-988-9151 
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Double Feature 

Richard Hallberg, Barbara Wiseley and Daniel C. 
Cuevas have made a good thing even better with 
the recent unveiling of Formations and Dennis & 
Leen’s new adjoining showrooms. Formations’ gal- 
lery-like space reflects its more contemporary fur- 
nishings, while Dennis & Leen (left) was “designed 
as a classical pavilion filled with light,” says Hallberg. 
“It’s like a seasoned shop with a residential feel.” 
Paneled walls set off the reproduction | 7th- to | 8th- 
century furniture and accessories that have been 


attracting designers such as Craig Wright for years. 





Dennis & Leen, 8720 Melrose Ave. 
Los Angeles, CA 90069; 310-652-0855 


Formations, 8732 Melrose Ave. 
Los Angeles, CA 90069; 310-659-3062 


continued on page 52 
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) No two rooms sound exactly the same. Where you place your speakers, room size 


home theater systems to account for these variables. Introducing the new ADAPTiQ 


| adjusts your Lifestyle® system to sound its best. So now, no matter what your room’s 


| acoustics, you'll enjoy action-packed movies and lifelike music delivered by a system 


There are so many reasons to own a Bose Lifestyle’ DVD system. 
And we've just added a new one. 


or hardwood floors can affect sound. And until now, there wasn't a simple way for 


Customizes sound to your room, so your Lifestyle’ DVD system 
| will sound best where it matters most. And it’s only from Bose. 


and shape, reflective and absorption qualities...even whether a room has rugs 


"Se. 





audio calibration system, now available in Lifestyle?35 and 28 DVD home enter-—==—"_— 


: tainment systems. It listens to the sound in your particular room and automatically 


| performing to its fullest potential. 


| produces rich impactful bass. And an advanced universal remote that controls 
| your system — even from another room. Bose Lifestyle? home entertainment systems. 


| Now with the ADAPTIQ system, the height of our technology just got higher. 


For a FREE information kit, or names of dealers and Bose stores near you call: 


-1.800.ASK.BOSE ext.M12 


enjoy our Lifestyle® systems. Some others: An elegant media center with built-in 


DVD/CD player. Barely noticeable cube speakers. An Acoustimass” module that 


The ADAPTIiQ system is just one reason you'll 





ask.bose.com/wm12 









Lifestyle’ 35 DVD 
home entertainment system 


Better sound through researche 


The Mall At Short Hills 
Short Hills, NJ 


TIFFIO TL ici 


(Ta 








43 
































C 



































Going Once, Going Twice... 


hen New York’s ma- 
jor auction houses 
began to shy away 
from the lower end of the mar- 
ket, Colin Stair took advantage 
of the situation. He opened Stair 
Galleries last year to focus on 
items valued at $100 to $20,000. 
“We've sold everything from 
a mummy’s hand to a Bugatti 
chair,” he says. 
The offices are in Claverack, 
New York, where they share 
space with Stair Restoration 














Above, Rupert Fennell 
takes bids while a buy- 
er, center left, exam- 
ines the lots. Paintings 
are displayed during 
the auction, below left. 








A late-18th-century 
fire bucket, above, and 
painted dining chairs, 
far left, will be auc- 
tioned December 7. 











(formerly Sotheby’s Restora- 


tion, of which Stair was manag- 
ing director), and the auctions 
are held at the Elks Club in 
Hudson, New York. The last 
auction brought in a little over 
$500,000—*That was a major 
accomplishment,” says Stair— 
ind the next will take place 


on December 7. “It’s the only 
way to sell 400 pieces of furni- 
ture and fine art in four hours,” 
he remarks. “It’s a fun and excit- 
ing process.” 

For those who can’t make it 
in person, phone bids are ac- 
cepted, as are bids online, where 


the entire catalocue is available. 


Stair Galleries 

and Stair Restoration 
33 Maple Ave. 
Claverack, NY 12513 
518-851-2544 
www.stairgalleries.com 


Hudson Elks Club 
601 Union St. 
Hudson, NY 12534 


Leafing Through | 


From Long Island Sound to the 
Cote d’Azur, Gardens bythe = 
Sea (Clarkson Potter/Publish- 
ers, $60) artfully explores all 
facets of oceanside landscap- 
ing. The book, divided into 
contemporary, collectors’ and 
pleasure gardens, was penned 
by the editor-in-chief of AD i 









France, Alexandra d’Arnoux, 
and Bruno de Laubadére, with 
photography by Erica Lennard. — 


continued on page 






















































































o many projects in Southern 

California are Mediterra- 
nean style,” says Los Angeles— 
based Tim Corrigan, “it’s great 
to be able to find old Spanish 
colonial furniture and accessories 
for them.” He visits Cantadora: 
in San Miguel de Allende, Mex-_ 
ico, for its architectural elements 
(left) and furniture (below). 









Cantadora 
Recreo 8 

San Miguel de Allende, Mexico 
52-41515-26444 











“I’ve been fortunate,” says muralist Garth 
Benton. “My client list seems to read like a 
who’s who of politics, entertainment and 
royalty.” Benton, a cousin of Thomas Hart 
Benton’s, creates murals spanning styles 
from ancient Chinese to Art Déco, including 
a first-century-Roman-style mural he did 
for J. Paul Getty’s Malibu museum. “It put 
me on the map.” Frank K. Pennino (right, 
holding renderings, with Benton) commis- 
sioned two murals for an Italianate house in 
Montecito, California. “Garth can grasp the 
essence of a particular style,” says Pennino. 
“He can make a concept better through his 


talent.” By appointment. 


Garth Benton, 805-338-4448 
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Murals by Garth Ben- 
ton, above, based on 

ones Frank K. Pennino 
had seen in Sicily 


continued on page di 
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It’s a family affair at Paul Boyko’s small Manhattan 
workshop, where Boyko works alongside his father, 
Paul, his mother, Louise, and his sister, Cheryl Fitz- 
patrick, hand-painting decorative finishes on furniture 
and accessories. These finishes have been coveted by 
designers such as Sister Parish, Albert Hadley and 
Mark Hampton. ‘A lot of the work we do represents 
our long association with Mark Hampton,” says 
Boyko. “We call one of our most popular finishes the 
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Mark Hampton Chippy White.” “| started working 
with Paul while | was Mark Hampton’s assistant,” 
says James David Petersen (right, with Boyko, left). 
“They're very painterly about whatever style they’re 
doing. They make an already desirable piece even 


more valuable.” To the trade. 





Paul Boyko, 320 East 95th St. 
New York, NY 10128; 212-410-0614 























rawn in by the com- 

manding storefront on 

EI Paseo Drive in Palm 
Desert, California, Thomas Al- 
lardyce and Ilya Hendrix were 
equally impressed by the ethnic 
art inside Heather James Art 
& Antiquities. “It’s like walking 
into a museum,” says Allardyce. 
Heather Sacre and Jim Carona 
fill their shop with artifacts from 
around the world—ancient 
Greece and Egypt, Indonesia 
(mask, left), Southeast Asia, 
Africa and pre-Columbian New 
World items. “We look for beau- 
tiful objects of high quality that 
have great provenance,” says Ca- 
rona. “Thirty pieces now in our 
shop were in major museums.” 
The designers are especially fond 
of the Han Dynasty pieces (left). 
“There’s something there to meet 
everyone’s fancy,” says Allardyce. 





Heather James Art & Antiquities 
73-080 El Paseo Dr. 

Palm Desert, CA 92260 
760-346-8926 





Lights On 


Inspired by the work of Sam 
Maloof and Allan Adler, 

Clark Collins, owner of Broad | 
Beach Design, created a light- 
ing collection combining su- 
perior quality and reasonable 
prices. His |2 lamps are made 
of materials such as cork (be- 
low), slate and marble. 





Broad Beach Design 
2677 Centinela Ave. 
Santa Monica, CA 90405 


310-399-025 | 
www.broadbeachdesign.com 





continued on page | 
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Opal, Tanzanite & Diamonds 
Collection 





























SANTA FE DALLAS DENVER BAHAMAS 


FOR THE NAME OF A FINE RETAILER NEAR YOU 


800.447.0101 ¢« www.kabana.net 


© KABANA. All designs protected by copyright laws. All rights reserved. Reproduction/duplication prohibited 
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Jewelers. 


Borelli Jewelers 
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| Guzzetta & Co. 

HI] Fine Jewelers 
Roseville, CA 

|| (916) 783-5890 

ti Sacramento, CA 

‘| (916) 924-9666 
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Mark Kahn 


Jewelers 
Alamo, CA 


| 925-837-3262 


| Steve Rambo Fine 
1] | Jewelry 

| Boise, ID 

| (208) 342-7970 


Los Altos, CA 


1] || 
||| Yamane Jeweler 
| (650) 969-1166 


| CYMA is the choice 
for the discriminat- 

| ing individual who 
would prefer not to 
| wear the watch 

| everyone else is 
wearing. 

| Recognizably Swiss, 
i a CYMA on the wrist 
| identifies its owner 
as someone who has 
already proved their 
point. Today, as in 
the past, every 

HT | CYMA watch pro- 

| duced is considered 
i| | to be ahead of its 
time. 

| The legendary quali- 
ty of CYMA is world- 
renowned. CYMA 
watches are manu- 
factured to exacting 
tolerance for time- 
keeping reliability 








Imperium Stainless Steel Hi 
with Full Cut Diamonds, Water-resistant }§ ; 


S 
CYMA| 
Since 1862 | 


A CYMA is more than one of _ | 
the world’s finest Swiss Timepieces'} 
It is an accessory of individuality. 
And an enhancement of personality} 

I 














Call 1-800-359-5163 or visit us at | 
www.cymawatch.com 
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www.architectural-garden-antiques.com 


Castle Antiques - 11924 Vose St. N. Hollywood, 


CA 91605 - Tel 1- 800 - AGA - 6070 
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Above, a pair of or- 
nate 18th-century 
candle screens, at 
Bruce Graney & Co. 


| 
| 


hile meeting a friend 4 
in Pasadena, Califor-— 
nia, Ron Wilson 


noticed a shop that immediately | 
caught his attention. “I spotted — 
it out of the corner of my eye,” — 
he says of Bruce Graney & Co. 
Fine Antiques. “I knew right 
away I was going to be a client.” 
Its hefty stock of mainly 18th- 
century French furniture and ac-) 
cessories, such as tall case clocks, § 
majolica and lighting, keeps Wil- 
son (above left, at the shop, ad- 
miring 19th-century French gar-" 
den urns with his associate Joseph 
Filpi Guidera, left) coming back. 4 
“We try to carry a broad vari-) 
ety,” says Graney. “And it’s like 
with horses—we look for the 
best in show for each piece.” 


Bruce Graney & Co. Fine Antiques 
Cal-Fair Plaza 

| West California Blvd. 

Pasadena, CA 91105 
626-449-9547 


continued on page 62} 
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A LARGE AND IMPRESSIVE “SPECIMEN MARBLE” 
CHIMNEYPIECE IN THE ITALIAN CLASSICAL MANNER. 
SPECIMEN MARBLES:CIPPOLINO, PORTORA, SERPENTINE, 
SIENNA & MARMO LUCULLO. 
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AN “ARCHITECTURAL’ PINE & GESSO FOUR FLUTED 
COLUMN CHIMNEYPIECE-IN THE GEORGIAN 
NEO-CLASSICAL MANNER; ENGLISH; CIRCA 1850. 


www.westland. 
=... ST MICHAEL'S CHI 


tel : + 44 (0) 20.7739 8094" 
: + 44 (0) 20 7729 3620 
1: westland@westland.co 


Crystal chandeliers 
and Louis XVI-style 
furniture, top, at Judy 
Greenwood Antiques 


Judy Greenwood is not one to pass up 
an opportunity. When she was selling 
antiques from a stall under the arches 
of Portobello Road in the 1970s, her 
neighboring vendor decided to quit the 
business and sell off his lot. “| scraped 
the money together, and the die was 
cast!” she says. Today the bright red 
walls of her shop (above) showcase 

| 9th- and 20th-century French beds, 
lighting, mirrors, furniture and textiles. 
“She makes it all happen in a casual 
way,” says longtime client Christophe 
Gollut, “like it was all just dropped off 
from a journey abroad.” 1 

Judy Greenwood Antiques 


657-659 Fulham Rd. 
London SW6 5PY; 44-20-7736-6037 
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1.800.365.7989 NEIMANMARCUS.COM 
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Oriental Rug Gallery 
Ute) 
ito 
Oriental Rug Gallery 
221 

isco 

ns (to the trade) 

a iy 


DO 


erings by CPA 303.337.4391 


reat Britain O.C.C. Building D, 105 Eade Road, London N4 1TJ, England Tel: 020 8800 4406 Fax: 020 8802 4149 
© All designs copyright Samad Brothers Inc. 


CONNECTICUT 
Lay flea 
Savoy Rug Gallery 203.226.5777 


FLORIDA 

Juno Beach 

A World of Rugs 561.776.9988 
Naples 

Me mcd 
239.992.3488 
ere) 

Oasis New World Rugs 
850.470.9600 
GEORGIA 
Atlanta 

Rehman Oriental Rugs 
404.321.5032 

Aa 

(ON a ed 
770.518.6658 


Ri 
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AUTRE) 
G.G. Coe & Son 301.986.5800 
312. TASSACHUSETTS 


Pay he 

Minasian Oriental 
ANDIANA 

Indianapolis 5 
Joseph’s Imports 317.255.4230 
MAINE 0505 
Scarborough V MEXICO 


Robert P. Mougalian & Sons ie 
207.883.4388 P ards West 505.986.6089 


The SMe TROLL 
ig Company 508 651 3500 


s & Company (to the trade) 


Call toll-free for more information: 1.888.SAMAD-YES 


United States 419 Murray Hill Parkway, East Rutherford, NJ 07073 Tel: 201.372.0909 Fax: 201.842.0077 www.samad.com e-mail: mail@samad.com 


NORTH CAROLINA 
Winston-Salem 

Salem Design 336.768 .2288 
PENNSYLVANIA 

ETS 

Albed Rug Company 610.688.2323 
TEXAS 

Austin 

David Alan Rug Co. 512.499.0456 
Houston 

David Alan Rug Co. 713.529.5666 
Dallas 

Truett Fine Carpets & Rugs 214.748.7550 


WASHINGTON 


PEE 

M.G. Whitney & Company 425.369.8100 
Seattle : 

M.G. Whitney & Company 206.762.0323 


Atlanta Permanent Showroom 6-G-12 
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Frank Gehry Changes the Face of L.A. with His Design for the Philharmonic 
Architecture by Frank Gehry, Faia/Text by Philip Nobel/Photography by Mary E. Nichols 


HE AGING APARTMENT 

building on the cor- 

ner of Burlington 
Avenue and Ninth Street near 
downtown Los Angeles has 
very little in common with 
Walt Disney Concert Hall, 
taking shape now about a mile 
away. One is a wallflower on 
a street with little else to see. 
The other, when it is com- 
pleted in the fall of 2003, will 
be a posing orchid on an al- 
ready crowded cultural strip. 
One houses Angelenos going 
about their business. The 


other is the future home of 


the Los Angeles Philharmon- 
ic. The apartment building 
has become crooked by de- 
cay, as if caught off-guard by 
one tremor too many. Disney 
Hall is fractured by design, 
an assemblage of breaking 
wave forms that invites com- 
parison to everything from 
an artichoke to a yacht under 
full sail. And, of course, one 
building is dull-skinned, while 
the other blazes with all the 
glories of brushed stainless 
steel. The only thing the two 
have in common is Frank 
Gehry, the Los Angeles ar- 
chitect who has changed the 
face of architecture, 

and everywhere else. 

In 1947, when he was 18 
Gehry and his family mo\ 
from Toronto, where he wa: 
born, to that humble building 
‘Times were tough. The post- 
war boom that had drawn the 


64 











ABOVE: Due to open in 
fall 2003, Walt Disney 
Concert Hall—future 
home of the Los An- 
geles Philharmonic— 
was designed by ar- 
chitect Frank Gehry 
(left, at the job site in 
downtown L.A.). 












family from Canada seemet 
to overlook them once they 
arrived. “That apartment was 
very small,” Gehry remem: 
bers, driving by the place im 
his 7 Series BMW. “We al 
had those beds that pull dowr 
from the wall. What do you 
call those?” | 
Gehry can be forgiven i 
he’s blocked out the Murph | 
beds of his youth. A lot ha: 
happened in the interve ] 
| 


































ing years, most of it focused] 
in and around Los Angeles} 
He studied pottery and art 


continued on page 6 
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For information: Patek Philippe, Dept. 705, One ele CCAS Plaza, New York, New York 10020. Tel; (212) 218 1240. Saal 
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RIGHT: Wood walls 
and a billowing ceiling 
envelop the 2,273-seat 
main auditorium. At 
center, surrounded by 
seating, is a stage for 
the orchestra. At rear 
will be a pipe organ. 


continued from page 64 

and then architecture at USC, 
graduating in 1954, before 
completing his ascent through 
every scale of design with 
courses in urban planning at 
Harvard. He returned quick- 
ly to California to work at 
Victor Gruen Associates, a 
firm that was busy in those 
years establishing the form 
of the American mall. 

What distinguishes Gehry, 
now 73, from his peers is not 
only the attention-hogging 
explosiveness of his palette, 
that sculptors’ aversion to the 
right angle that is evident in 
Disney Hall, as it was in that 
other ebullient building, the 
Guggenheim Museum in Bil- 
bao, for which he received 
such a well-deserved and pro- 
longed ovation in the press. 
What sets him apart is that he 
got there—to the top of his 
profession—in baby steps, af- 
ter years in the trenches with 
firms such as Gruen’s, and 
later his own Santa Monica— 
based Frank O. Gehry and As- 


sociates, now Gehry Partners. 
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When he chooses novel shapes 
and unusual materials, it is as 
a product of that experience, 
not an end run around it. 
‘The circumstances of Geh- 
ry’s career allowed his artistic 
vision to mature with his com- 
petence, a slow accumulation 
of trials and errors that is an 
architect’s only true path to 
wisdom. He moved—delib- 
erately, perhaps, but not in- 
exorably—from commercial 
work, such as his design for 
the Santa Monica Place mall, 
to the formal experimenta- 
tion of his early Los Angeles 
houses (including, of course, 
his own chain-link-and-ply- 


Lert: Clad in stain- 
less steel, the 293,000- 
square-foot structure 
will include a main 
lobby, two balcony- 
level atrium spaces 
and an orchestral and 
choral practice hall. 


wood-wrapped home), and 
then on to the full artistic ex- 
pression of his current phase, 
of which the Weisman Art 
Museum in Minneapolis was 
the first success, Bilbao the 
best-known and Disney Hall 
the most eagerly anticipated. 

The concert hall has been 
15 years in the making (blame 
the usual culprit: cash flow), 
and the fundamentals of its 
design predate the Guggen- 
heim Museum, with which, 
Gehry concedes, it will in- 
evitably be compared. Some 
of that comparison will be 
justified; as the cultural phe- 
nomenon of the titantum-clad 
Bilbao hit home, the skin of 
the concert hall, then still on 
paper, was changed from stone 
to shining steel. But other re- 
actions, the architect suggests, 
will just be the by-products 
of critical sloth: “If they say, 
‘It looks like Bilbao,’ they’re 
not really looking,” he says, 





grumpily but without nal 
hinting at the rich lode o 
subtleties he sees: forms tha 
are of a kind with his wor 
elsewhere, yes, but serve here 
to make visible, tailored re-| 
sponses to the site and thes 
culture of the city he loves. 
Some of those moves are 

already clear. The new pers] 
formance space plays off they 
long curves of the Philhar=| 
monic’s old home next door 
and, at one very dramatic 1 in-| 
terior junction, frames per] 
fectly the tower of nearby) 
City Hall. The rationale forg 
other effects will, as always, 
be lost in the fog of artistic} 
gamble. “As soon as you get} 
into the realm of the figural) 
Gehry says, “you’re in no-| 
man’s-land.” But for him, the J 
context is anything but mys- | 
terious. Given the master ar- | 


this one just right. 0 | 
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Ron Mann Shares His Best Sources in the City by the Bay 
Text by Michael Frank/Photography by Jim McHugh 





HE SELECTIVE EYE— 
that’s what it all comes 
down to for me,” says 

interior designer Ron Mann, 
who is based in Sonoma 
County, California. “In my 
practice I design and make 
everything I use, and if I don’t, 
my wife, Louise, does. And if 
she doesn’t, I turn to a very 
special group of dealers whose 
outside perspective infuses 
the work with energy, fresh- 
ness and edge.” 

Mann’s Bay Area sources 
have two qualities in com- 
mon: They all have expertise 
in their field and offer only 
authentic pieces, and each 
has what Mann calls “an indi- 
vidual sense of style.” What 
is that, exactly? “Well, it’s not 
good taste—good taste is too 
narrow, too traditional,” he 
says. “Style to me is a height- 
ened sense of what works, 
what has flair. Things don’t 

















need to be serious, but thi 
do need to have impact, a 
they do need to have hu 
Humor is key in houses, a 
all things.” 

When Mann takes on 
design project, he supervis 
everything from the arch 

continued on page \ 


LIVING GREE 


Lert: The Henry — 
Adams Street shop, 
which carries exotiey 


Area. Far Lert: Mai 
stands next to seveti | 
cast-stone bowls. 















































“The showroom offers 
antiques of the highest 
quality and authentici- 
ty from a dwindling 
supply,” says the de- 
signer. Lert: The vine- 
covered facade. BELOW 
Lert: He examines a 
pair of 200 B.c. Pacific 
Basin limestone urns. 





ABOVE RIGHT: Co- 
owners Robert Garcia, 
left, and Bruce Tre- 
mayne show Mann an 
Italian bust. A Baroque 
ratchet-backed arm- 
chair, left, is near a 
giltwood armchair. 





continued from page 70 

tecture to the landscaping, so 
it’s not surprising to learn that 
one of his preferred sources in 
San Francisco is Living Green, 
an outlet for specimen trees 
and plants that also carries 
artifacts. Conceived and main- 
tained by Davis Dalbok, whom 
Mann refers to as a “horticul- 
turist and landscape designer 


extraordinaire,” the shop spe- 
cializes in exotic flora; it also 
offers fossils, minerals, water 
walls and other accessories 
for the home and the gar- 
den. Mann considers Dalbok’s 
collection of Christian Arm- 
strong Buddhas to be one 
of the finest he’s ever come 
across; the shop, he says, “is 
the best of its kind that I’ve 
ever found in this country. 
“If I need an indoor tree, 


something more interesting 
than your everyday ficus— 
and let’s face it, anything is 
more interesting than your 
everyday ficus—I’ll head for 
Living Green,” explains the 
designer, who has set out Dal- 
bok’s stones as decorative ob- 
jects and used several of his 
artifacts in his interiors. In 
addition to Buddhas, the shop 












is stocked with storage jal 
altar tables, apothecary ches#y 
bowls and other items thi 
come from Southeast Asia, t} 
Philippines, India, China, 1 
donesia, Africa and Cent} ' 
and South America. “Basie 
ly,” says Mann, “Dalbok ce 
ers all cultures in one place 

At Therien & Co., whick 
arguably the most traditiot 
of Mann’s sources, Robé 
Garcia and Bruce ‘Tremay fy 


























run an establishment thatt 
designer describes as “hi 
end in all the right ways lt 
never stuffy.” The showrot 
is in a freestanding two-stt 
building that adjoins a har 
some garden, an environm« 
that Mann prefers becat 
the furniture and objects: 
“well placed, well juxtapos 

continued on page 
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ision of Katherine Ellis, U.S. Trust Portfolio Manager 





To serve the affluent investor with a maximum level of attention, without the distractions 

of other business, such as investment banking. At U.S. Trust, we call it true wealth management — 
the kind that dedicates the time and the right people to deliver personalized solutions for | 
every client. NHI! 


Of course, focus is valuable only when accompanied by expertise. Every day, our leading | | 
experts in tax planning, estate planning, and private banking work in concert with our portfolio 
managers, as well as your personal advisors, exploring alternatives. Because wealth management | 
is much more than textbook solutions — it’s about finding appropriate and tax-intelligent solutions. | 


| Our focus helps clients achieve their objectives. Objectives as unique as our clients themselves, 
who include heads of some of America’s largest corporations and owners of successfu! businesses. 
Now, we’d like to focus on you, and your unique needs. Let’s talk —- at 1 800 US TRUST — ask for 

} Richard Foley, Managing Director. Or visit us at www.ustrust.com. 


U.S. TRUST 


The expert in wealth management” | 
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Louise La Palme Mann is a ee ee F | o 
a designer of fabrics, which [ANAS | ) Pe RR err Mann’s wite, 


; he Louise La Pal 
she hand-paints, hand-dyes, |#aI Ii BWitil.aae Mann, holds Ladybal 


: | oat Van q $ i a Bi a cutwork fabri 
silk-screens and sews. ere. — me We ks cccated (ore a 
Fea as ‘ : O-Print line. Far | 

Lert: An Indonesian 
palm vase and an alu- 
minum chaise longue 
mark the Mariposa 
Street entrance. 


continued from page 72 


beautifully appointed—like 
a house.” 

Here Mann will, from time 
to time, amplify a client’s col- 
lection of 17th-, 18th- and 
early-19th-century furniture 
with pieces like a Russian 
bergere or a Biedermeier cab- 
inet. He’ll also find more un- 
expected objects: burial urns 
from the Pacific Basin that 
date from the second century 
B.C. (he treats them as sculp- 
ture), and antique architec- 
tural elements. “I’m very 
fond of using these columns, 
doors, fragments and so on 
in remodeling houses. They 
give new rooms ambience 
and old rooms a stronger link 
to the past.” 

House of Mann embodies, 
the designer says, “a very spe- 
cial kind of love affair”—be- 

continued on page 76 


RIGHT: Ron Mann’s 
contemporary furnish- 
ings include two cor- 
rugated-steel screens 
and a triangular low 
table. La Palme Mann 
conceived the suede- 
covered armchair. 
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continued from page 74 

tween Mann and his wife of 
15 years, Louise La Palme 
Mann. She is a designer and a 
producer of fabrics, which she 
hand-paints, hand-dyes, silk- 
screens and sometimes sews. 
Her modern geometric-pat- 


terned textiles have an archi- 
tectural edge and are made 
of natural materials—cotton, 
hemp, linen—in vivid colors 
that range from mango to 
saffron and amber to sage. 
La Palme Mann designs 
furniture as well. Made of 


laminated wood with hand- 
painted finishes, her work 
is modern, pared down and 
geometric. “Louise’s furni- 
ture has a cleanliness and a 
line that’s sharp and elegant,” 
says her husband. She also 
creates upholstered pieces 





EVELYN’S 


ABOVE: “They bring 
in exquisite Chinese 
furniture and artifacts,” 
Mann says of Evelyn 
and Kit F. Tam’s inven- 
tory. ABOVE Ricut: An 
18th-century carved 
wood statue from Fu- 
jian province. 


Ricut: The designer, 
in front of an 18th- 
century ceremonial 
gateway, inspects a 
3500-2100 B.c. paint- 
ed pottery jar. A 19th- 
century Buddha from 
Fujian province is 

at right. 
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} 


i 
and shows Mann’s designs in 
the shop. “Louise is the new i 
design star in our family,” | 
Mann insists. “It’s not just: 
because I’m her husband that’ 
I say that. Most everything 
she comes up with is fresh | 
and inventive.” 

At Evelyn’s, Mann gets to 
indulge his “passion for all | 
things Chinese.” Run by Eve- 
lyn and Kit F. Tam—anoth- 
er husband-and-wife team— 
the shop specializes in “the 
most fabulous design culture 
that has ever existed—let’s 
face it, the Chinese sensibil- 
ity is timeless.” 

Mann is drawn to beds 
made out of tree roots, a cal- 
ligrapher’s table, huge nat- 
urally carved stones that he 
sets into gardens and Han and 
Song Dynasty horses and 

continued on page 79 
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TWIGA 


Ricut: An antique fe- 
tish is displayed in the 
window. Far RIGHT: 
Owner Twiga Mbunda 
“carries the most ex- 
| citing collection of Af- 
| rican art outside of any 
| museum,” says Mann, 
admiring a Nigerian 
‘maternity figure. 



























SAN FRANCISCO SOURCES 


| Living Green, 3 Henry Adams Street, 415-864-2251. Exotic plants, garden ornaments and artifacts 





continued from page 76 
camels. “What appears from 
the outside to be a modest shop 
on Hayes Street blossoms 
into a huge warehouse with 
furniture, decorative objects, 
screens, artworks and archi- 
tectural elements. It’s a total 
surprise and not to be missed.” 

Twiga, an African art gal- 


2 Therien & Co., 411 Vermont Street, 415-956-8850. European antiques and architectural elements 











lery on Sacramento Street, is 
a place close to the designer’s 
heart. Owner Twiga Mbunda 
presents sculpture, artifacts 
and furniture from East Af- 
rica and from central and 
western Africa. She has an- 
tique Bamileke night masks 
from Cameroon with long 

continued on page S82 


3 House of Mann, 2727 Mariposa Street, 415-551-9798. Contemporary furnishings and custom-made fabrics 


4 Evelyn's, 381 Hayes Street, 415-255-1815. Chinese antiques, architectural elements, art and accessories 


5 Tiga, 3333 Sacramento Street, 415-292-8020. African sculptures, bronzes, masks, fertility and maternity figures and jewelry 


6 Martin Design, 1118 Hunt Avenue, St. Helena; 707-963-4141. Contemporary art, antiques and decorative objects 
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continued from page 79 
braided coils of hair, 16th- 
century Benin bronzes, rare 
terra-cotta fetishes, fertili- 
ty figures, milk-glass cleans- 
ing beads and chieftains’ beds. 
She also designs and makes her 
own jewelry, using beads made 
of antique glass and wood 
and stone she finds in Africa. 
“Twiga has an incredibly 
discerning eye. Her things 
are bold, dramatic, lively and 
of the highest quality,” says 

















ABOVE RiGuT: Erin 
Martin “has forward- 
looking merchandise 
as well as antiques.” 
She and Mann discuss 
a head by artist Simon 
Toparovsky. ABOVE: 
The St. Helena shop is 
housed in a converted 
1890 pharmacy. 


Mann, who is especially moved 
by what Mbunda has cho- 
sen to do with a portion of 
the profits from her gallery: 
She purchased 25 acres in her 
native Tanzania, where she 
has created a foundation that 
will support a school and or- 
phanage for the children of 
AIDS victims. 

Martin Design, one of 
Mann’s most cherished sourc- 
es, is just outside San Fran- 
cisco, in St. Helena, the heart 


of California’s wine country. 
It is run by Erin Martin, the 
daughter of Palm Desert de- 
signer Shannon Martin. “Er- 
in is more than a chip off the 
old block,” says Mann. “She’s 
a real charger in the de- 
sign business. She scouts out 
everything new and interest- 
ing. You'll find in her shop 
the pick of what’s happening 
out in the field—everything 
from textiles to furniture to 
modern art to cleverly se- 


Lert: Not all of the de- 
signer’s finds are in the 
city. One he recom- 
mends is in Napa Val- 
ley, an hour northeast 
of San Francisco. 


lected and edited decorative: 

objects and accessories.” 
Visitors to Martin’s shopy 

can purchase items on-site, but 





they can also subscribe to herj 
full-service design business.} 
Sound familiar? “Erin repre-| 
sents the new generation,” | 
notes Ron Mann. “She has} 
great vitality and a great eye. 
You know what I’ve learned? | 


When we venture out into the 


world, even old dogs like me{ 


can learn a thing or two.” 0] 
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Objects of Desire 


Famed Jewelers Branch Out with a Dazzling Array of Pieces 


By Wendy Moonan 


EWELED OBJECTS ARE TOYS 
for grown-ups,” John Lo- 
ring, design director of 
Tiffany’s, says. “They’re 
jewels for the home, marks of 
distinction and prestige. Even 
though they cost quite a lot, 
they occupy a big place in the 
imagination.” 

Babe Paley, Marjorie Mer- 
riweather Post, Diana Vree- 
land, Betsey Whitney—these 
are only a few of the legend- 
ary 20th-century American 
tastemakers who surrounded 
themselves with jeweled ob- 
jects at home. 

“A beautiful jeweled object 
is uplifting to the spirit,” Lo- 
ring says. “It becomes your 
signature object, a conversa- 








tion piece, something small 
and precious and personal.” 

Among the jeweled objects 
at Tiffany’s, none are more 
admired than the fabled cre- 
ations of Jean Schlumberger, 
the Paris jewelry designer 
who joined Tiffany’s in 1956 
and stayed for two decades. 
Inspired above all by nature, 
Schlumberger celebrated the 
sea and the garden. 

“He liked to do anything 
that grew,” says Pierce Mac- 
Guire, director of Schlum- 
berger at Tiffany’s. “His fruits 
and flowers always have a 
sculptural aspect; they’re nev- 
er flat. And they tend to 
have wonderfully unexpect- 

continued on page 86 














Lert: Vanity Case, 
Cartier, 1925. Yellow 
gold, mother-of-pearl, 
enamel, coral and dia- 
monds; 4" x 1/4". The 
delicate chinoiserie 
scene mimics a lac- 
quered veneer. Cartier. 





Asove: Lady Datejust, 
Rolex, 2002. White 
gold and diamonds; 
face: 1" in diameter. 
Set with nearly 1,000 
diamonds, the watch 
is available in white or 
yellow gold. Rolex. 
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je RCA Scenium Progressive Scan DVD Player with Hard Disc Drive. 
er before has design met innovation with such entertaining results. The RCA Scenium Progressive Scan DVD ah 
th Hard Disc Drive. Not only does it play your DVDs, but it can digitally record up to 30 hours of TV as well as “pause” 
'V. Better yet, it also plays and stores MP3s, CDs and CD-R/RWs, for endless entertainment possibilities. And one more 
g — there’s no monthly fee like other PVRs. Find details on this and all the latest innovative products at rcascenium.com. 
A Scenium. Design and innovation, together like never before. 22002 Thomson multimedia, Inc 
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continued from page 84 
ed combinations of colors.” 

“Some jewelers are sculp- 
tors in their souls,” notes 
Francois Curiel, chairman of 
Christie’s Europe and the in- 
ternational head of jewelry. 
“Like architects, they want 
to leave their imprint on 
the world.” 

Tiffany’s currently has an 
18-karat gold Schlumberger 
box in the shape of a ripe, 
round melon, which is embel- 
lished with a profusion of tur- 
quoises and peridots. “It’s a 
wild color scheme,” MacGuire 
says. “And putting nice light 
peridots on top.of 18-karat 
gold adds another dimension: 

Schlumberger pieces are 
both fanciful and complex 
which may explain their pop 








Lert: Polar Bear Mys- 
tery Clock, Van Cleef 
& Arpels, 1998. Dia- 
monds, sapphires, 
emeralds, lapis lazuli, 
blue chalcedony, moth- 
er-of-pearl and rock 
crystal; 11%" x 10%". 
Van Cleef & Arpels. 


the execution is always spec- 
tacular,” MacGuire adds. 

Ultimately, the appeal of 
such objects is as tangible as it 
is visual. “In a world of high 
tech, we value ‘high touch,’” 
says Stanislas de Quercize, 
president and CEO of Car- 
tier in North America. “The 
more we use computers, the 
more we need to come back 
to the real world, and there’s 
nothing closer to reality than 
the hand.” 

This year Cartier has two 
examples of its vintage handi- 
work for sale: a 1925 yellow- 
gold vanity case with enam- 
eled chinoiserie panels inlaid 
with mother-of-pearl, coral 


“Schlumberger pieces were wonderfully conceptualized, 
and the execution was spectacular.” 


and diamonds, and an elegant 
carved nephrite ashtray with 
gold and coral cigarette hold- 
ers from 1929. Both were 
made for Cartier Paris. 
“Such objects show crafts- 
manship at the service of an 
artistic point of view,” de 
Quercize says. “They’re works 
of art. What they share with’ 
fine jewelry is the designer's 
vision, the act of creation and 
consummate craftsmanship.” | 
A jeweled object can be) 
found in many a form. One 
might be a token of affection, 
like Chopard’s contemporary 
open-heart pendant studded | 
with 290 rubies, which was | 
designed by the company’s | 
vice president, Caroline Gru-) 
osi-Scheufele. Or it might be | 
an anniversary tribute, like) 
the pair of life-size ruby slip+ 
pers, encrusted with 4,600) 
rubies, that Harry Winston 
made to commemorate cn 


continued on page 85 
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ularity with collectors such iby Slippers, ABOVE RIGHT: Melon 
as Bunny Mellon, Betsev Rona ston, 1989. Box, Jean Schlumber- 
Whitney and Lila A ndsand —_ger, 1956. Gold, peri- 
Wallace. “They were \ ur ren- —_dots, turquoises and 

; ’ S ‘o- an emerald; 2" x 3" in 


derfully conceptualized, « diameter. Tiffany’s. 
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Hand-woven masterpieces. 
Patented flatweave constructon. 
Authentic documentary designs 
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Ultimately, the appeal of such objects is as tangible 
as it is visual. “In a world of high tech, we value ‘high 
says Cartier’s Stanislas de Quercize. 
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touch, 





ABOVE: Open-Heart 
Pendant, Caroline Gru- 
osi-Scheufele, 2001. 
White gold and ru- 
bies; 2" x 14". It has 
290 rubies. Chopard. 


ABOVE RIGHT: Trellis, 
Leslie Steinweiss, 
2002. Platinum, gold, 
diamonds, emeralds, 
coral and silver; 42" x 
3". Julius Cohen. 


continued from page 86 


50th anniversary of the film The Wizard of 


Oz. Designed by Ronald Winston, the 
shoes were crafted by Javier Barerra, who 
spent more than two months meticu- 
lously placing the gemstones on the shoes. 

Sometimes these jeweled pieces are 
meant to be useful. Van Cleef & Arpels 
designed a magnificent foot-high polar 
bear mystery clock of lapis, diamonds, 
mother-of-pearl and blue chalcedony. 
(Created in the 1800s, mystery clocks 
were named for their hidden mecha- 
nisms: The hands on the face seem to be 


SOURCES 



















them.) With 104.68 carats of round dia fi 
monds, 43.13 carats of square sapphires 
43.8 carats of pear-shaped diamonds, andj! 
marquise emeralds (for the bear’s eyes, 
the clock was made in 1998 in homagyiy 

to Van Cleef’s 1926 bear mystery clock 
“We're not well known for this kind of 
piece today,” says Nathalie Guedj, presi 
ident and CEO of Van Cleef & Arpeli 
in the United States. “People were asi 
tonished when we showed the clock at 
recent trade fair in Geneva. It’s a majogg 
piece of watchmaking as well as jewelry 
Almost anything can be celebrated nj 
the form of a jeweled object, even a mini 
iature garden trellis. Leslie Steinweissi 
who owns and is a designer at New York 
Julius Cohen, has completed a render 
ing for just that. A four-and-a-half 
continued on page 9 





Rolex, Rolex Building, 665 Fifth Avenue, New York, NY 10022; 800-367-6539 
Cartier, 653 Fifth Avenue, New York, NY 10022; 800-227-8437 

Van Cleef & Arpels, 744 Fifth Avenue, New York, NY 10019; 800-822-5797 
Harry Winston, 718 Fifth Avenue, New York, NY 10019; 800-988-4110 
Tiffany & Co., 727 Fifth Avenue, New York, NY 10022; 212-755-8000 
Chopard USA, 725 Madison Avenue, New York, NY 10021; 800-246-7273 
Julius Cohen, 699 Madison Avenue, New York, NY 10021; 212-371-3050 
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AVAILABLE THROUGH YOUR DESIGNER OR DECORATOR WWW .TEXTILLERY.COM B(800) 223-7673 







Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 


Amd 1 t \ offices throughout the 
A | 1-800-449-7348 


11325 468522 





AM DEGA 


ESTABLISHED 1874 
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continued from page 88 
inch-tall model has a thatch of 18-kara 
gold roses climbing up its platinum lat 
ticework. The flowers have colored-dia} 
mond centers and pavé-diamond petals) 
and the leaves are set with round em 
eralds. Tiny gold-and-platinum garder) 
tools sit on a walk made of red-cora} 
bricks. In the foreground, marquise-emy 
erald grass grows in 22-karat gold soil. } 
The trellis, which is due to make iti 
debut by Christmas, is not over the top 
but nearly so. As Steinweiss says, “Youy 
don’t want the soufflé to fall, but you 
have to be willing to make a soufflé.” 
His shop, discreetly tucked away o1 
the fourth floor of a small Madison Avy 
enue building, contains a secret world) 
behind the cozy, wood-paneled show} 


Julius Cohen is one of the last top 
end jewelry firms with an old-fashioned} 
on-site workshop populated by skillee 
craftspeople sitting at their worksta 
tions, sorting out the raw materials (diaj 
monds and other gemstones), filing an 
chiseling gold settings and consulting an 
creating drawings. This place is slighth 
Dickensian and utterly fascinating. 

“People come to us for our creativity 
our taste and our service,” Steinweisi 
says. “Special orders are my favoriteg 
but you have to listen. I always say that 
sell with my ears, not my mouth. And 
still make house calls.” 

Sometimes the craftsmanship in a’ 
object is too complicated for many t 
comprehend. Rolex’s new Lady Date} 
just watch is described as “a timepiece 
dipped in a bowl of sparkling diamonds 
‘The watch face, sides, case and band an) 
completely fitted with almost 1,000 inj 
dividually set diamonds. The desig 
forced the jewelers to evaluate the size cj 
the stones in relation to the 18-karat gol 
case and band and make a setting pla 
they could trace on them. Then recess 
were sculpted to receive the diamonds 
each one held by its own set of claws. | 

Diamonds hug every curve and con) 
tour of the watch; it’s a tour de fore | 
Such a watch is more than the ultimat 
status symbol. It is the kind of jewele) 
object that demands to be owned. Joh! 
Loring is right: Jeweled objects are toy) 
for adults, and some toys are simpl/ 
must-haves. As they say on Wall Stree 
“He who has the most toys wins.” 1 
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Malcolm T. Liepke 
Peaceful Rest, 2002 
Oil on canvas 
See 
EARTS, INC. 












Wat Car Boeke 2° 0-0 2 


Alex Gallery 
Arcadia Fine Arts, Inc. 
Asia Rustic 


Bruce Graney 
Milton Avery (American, 1885-1965) 


Mountain and Trees, 1955 Craig F. Starr Associates 

Oil on canvas 

40x 507 Darius Decorative and Antique Rugs 
RIVA YARES GALLERY 


Edenhurst Fine Art 
Galerie Michael 
Jackson Square Antique Dealers 
Kathleen Caid Antique Artistry 
Kiku Imports 
Riva Yares Gallery 


Robert Grothier 





(1 9 Century) 


12.0x 16.5 Soraya Rugs 





The American Antiques Show 


Warp & Weft 
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HELEN 
FRANKENTHALEI 


Essence Mulberry, State I, 1977) 


Woodcut printed in colors 








Signed in pencil 








CRAIG F. STARR 


ASSOCIATES 


| 5 East 73rd Street 
New York NY roo21 
Telephone 212 570 1739 








Fax 212 570 6848 
by appointment 


| www.starr-art.com 
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42" x 36" 


Sunburned Couple EDR} oil on canvas 


represented by 


64-page catalogue available: $35 


RIVA YARES GALLERY 


123 GRANT AVENUE SN Maras Ons ese Ol (505) 984-0330 / FAX (505) 986-8661 
3625 BISHOP LANE SCOTTSDALE, ARIZONA 85251 (480) 947-3251 / FAX (480) 947-4251 


art@rivayaresgallery.com 
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WarP & WEFT 


Antique and Decorative Carpets 
® 


145 Madison Avenue « New York, NY 10016 
Tel: (212) 481-4949 « Fax (212) 481-8310 


www.warpandweft.com 
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RZENB2U YE EL 
ANTIQUES 


7 » 441 Jackson STREET SAN FRANCISCO, CALIFORNIA 
415 835-2455 www.REBUFFELANTIQUES.COM 


DANIEL STEIN ANTIQUES, INC. 


18th & 19th Century English & Continental Furniture, 


JACKSON SQUARE SHOWPLACE SQUARE 


458 JACKSON STREET 295 KANSAS STREET 
SAN FRANCISCO, CA 94111 SAN FRANCISCO, CA 94103 
415/956-5620 415/431-0300 


info@DanielSteinAntiques.com www. DanielSteinAntiques.com 











FOSTER - GWIN 


38 Hotaling Place San Francisco, CA 94111 
Telephone 415-397-4986 — info@fostergwin.com 























c.1675 Italian silk floss needlework valence, “Country Pleasures.” 


Hs 19" xOWs72 3! 





Kathleen Taylor 
THE LOTUS COLLECTION 


Fine Antique Textiles, Tapestries, and Pillows 


445 Jackson Street San Francisco CA 94111 
415 398 8115 www.ktaylor-lotus.com 
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DANCING MAIDEN Witt Castanrts ) 
Persia, Qdjar Dynasty 19th aaa 
OTR mechan Sramed, 70 x 35 inches i 
bs 

a) 


: : tf 
Figures and Landscapes; 


Legacies from the Art of Persia | F 
Paintings, Architectural Elements and Decorati re Ua i f 








Exhibition Dates: it 3 
October 23rd to December 20th, 2002) i 
#57, Fifth Avenue, Ist Floor, bet. 12th & 13th Street 4 MY 


OSA Gre saat re ae ONE he 
Tel. (212) 229-9992 Fax (212) 229-0340 |) 
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log on to wwwALEXgallery.com | 
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HAS YOUR VIEW OF THE 


WORLD CHANGED LATELY? 





OURS HAS... 


AFTER 30 INCREDIBLE YEARS, 
WE ARE CLOSING OUR SHOWROOM. 


Oo adie Cerra e CALE AKA Cce Re Lope CBT eTee Memo Celi t rae 
Since 9/11, it is no longer safe for us to travel to that part of the 
world in which we do our buying. If we cannot personally select each 


CCRC Berane Bla KRec COLOR Come Re TICINO 


Ler Ra orem mney mae) lrentoeme’ rugs and tapestries, 
both antique and contemporary, for: 

This is a superb opportunity to invest in an heirloom at alana 
If you ever thought our rugs were out of your price range, now is 


your lesen 


SORAYA RUGS 


‘ Sup serene Design Center, 2 Henry Adams St. 
7 Suite 233, San Francisco, CA 94103 
Boar RPL eT 
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“Celebrate the American Spirit” with us and 45 exhibitors— 
"a who's who of Americana"—at the first anniversary of 
The American Antiques Show 


A Twenty-First Century American Tradition 


A Benefit for the American Folk Art Museum at the 
Metropolitan Pavilion, 125 West 18th Street, NYC 


Gala Opening Night Preview 


Honorary Chair 


KIKU IMPORTS 
JAPANESE ANTIQUES 


WwWwW.KIKULMPORTS.COM 


1420 SUTTER SAN FRANCISCO 415.929.8278 











For TAAS 2003 Ticket and Special Event Information 
email taas@folkartmuseum.org or call 212. 977. 7170 





Managed by Keeling W li es, Inc 





BEAUTIFUL FURNITURE 
MADE TO MEASURE 
IN ANTIQUE WOOD 





ROBERT GROTHIER 


602 Kings Road, London SW6 2DX 

Telephone: 011 44 (0)20 7736 6778 

Facsimile: 011 44 (0)20 7736 6360 
Email: rg602@globalnet.co.uk 
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Malcolm T. Liepke 
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ce Look” Oil on Canvas 16° x11" 


Important, New Oil Paintings 
December 12, 2002-January 5, 2003 





Pereryerey erin, 


51 Greene Street, New York, NY. 10013 
Phone (212) 965-1387 Fax (212) 965-8638 


Website: www.arcadiafinearts.com 


©2002 Viepke Design, Ltd. and Arcadia Fine Arts, Inc. 
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: AL | 
| Mt CO Ly Og wes 
SHOWCASE 
| Reach Architectural Digest’s 
| : responsive readers in this regional section 
: especially created for dealers of 
| | Art & Antiques appears in 
| : 
| C 
. 
i JUNE 2003 
NOVEMBER 2003 
JANUARY 2004 
| 
| 
| For further information, please contact: 
Art & Antiques Manager: 

| Wendy Gardner Landau, (212) 286-8430 

| San Francisco Manager: 
1 Kelly Givas, (415) 781-1888 
| Los Angeles Manager: 
Hl Stephanie Williams, (323) 965-3772 

| 

| 
: | Texas Manager: 
|| Michael Stafford, (972) 960-2889 

| Merete ae Europe: 
il ~The California Coast, ANS ofe 18 3 
11] Tae Prenier Source For CALIFORNIA Par Fran Berrick, 44-20-7409-2616 
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GALER-ILE }MECGQBAE TL 


Nineteenth Century European | 


Corot, Millet, Breton, Diaz, Jacque, L’hermitte, 
Raffaelli, Richet, Trouillebert and Others 





Master Print Room Exhibitions 


Featuring Works by Durer, 
Rembrandt, Renoir, Picasso, 
Matisse, Chagall and Others 





Picasso, Pablo 1881-1973, 
“Téte de Femme No. 2 - Portrait de Dora Maar”, 1939 
Color aquatint, grattoir and drypoint on Montval paper 


11-3/4 x 9-1/4 inches 


GALERIE MICH iB 


430 North Rodeo Drive, Beverly Hills, California 90210 a 
Telephone: 310.273.3377 Facsimile: 310,273.0879 [FADA] rr 


Exhibitions Available for Viewing on our Website: www.galeriemichael.com 
or click onto . 





LHERMITTE, Leon-Augustin, 1844-1925, “Laveuses, Le Matin”, Oil on Canvas, 
21-1/8 x 15-3/4 inches 









bruce graney & c 
fine clone fete 2 







Gallery: 1028 Tn ae AA Pe 
Manhattan, NY (212) 795-4403 . 







California Fair Plaza, One West Californi ; 
626-449-9547 fax 626-440-007 













































Eduardo Benito, August 1931 © Condé Nast Archive, All Rights Reserved. 





CONDE NAST ART 


Now available for sale 


Fine art reproductions of vintage illustrated covers from VOGUE, VANITY FAIR, GOURMET, 
and HOUSE & GARDEN now available for sale from the Condé Nast Archive. 


A treasury of some of the most beautiful magazine covers by the greatest artists and illustrators 


of the era. Prints available in full color, framed or unframed, for your home or office. 


Order online at 


www.condenastART.com 


or call 


1-888-728-4021 


The Condé Nast Publications Inc. * 4 Times Square, New York, NY 10036 
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DANY Dallas Showroom 
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Seeing RED! 


Luxe Calf Cherry 
Luxe Calf Burnt Orange 


HKDELMAN LEATHER 


For leather specialist in your area call 800-886-TEDY 
To the trade only www.edelmanleather.com 


























Sonoma County’s Elegantly Minimal Hotel Healdsburg Redefines the Inn 


Architecture and Interior Design by David Baker + Partners and Frost-Tsuji Architects 





Text by Patricia Leigh Brown/Photography by Mark Darley 








F YOU TRAVEL DOWN INNU- 
merable country roads 
outside Healdsburg at har- 

vest time, it seems possi- 

ble to breathe in nature’s fe- 
cundity. The dry, dusty air, 
the roses cascading over wire 
fences and the grapes hang- 
ing heavy and expectant in 
pinking-shear rows are Cali- 
fornia at its most elemental. 
Locals still refer to Sono- 
ma County—unspoiled home 
of some of the finest arti- 
sanal cheeses, lamb, poultry 
and foie gras in the United 
States—as the “un-Napa.” So 


9? 


it is fitting that Healdsburg, a 
bright jewel of a town locat- 
ed at the confluence of the 
Russian River, Alexander and 
Dry Creek valleys, should now 
have an expertly honed arti- 
sanal hotel. 

It’s official: The land of bed- 
and-breakfasts finally has a 
lace-free zone. Situated on the 
western edge of the histor- 
ic town square, the Hotel 
Healdsburg, a collaboration 
between David Baker + Part- 
ners, Frost-Tsuji Architects 
and landscape architect An- 

continued on page 94 








Lert: “It’s a modern 
version of a country 
inn,” architect David 
Baker says of the Ho- 
tel Healdsburg, locat- 
ed on the historic 
plaza in the North- 
ern California town. 


“Warm minimalism is| 
the central design con-! 
cept.” BeLow: A Wadel 
Hoefer painting hangg 
in the “comfortable 

yet austere” lobby. At f 
rear is the zinc-and- 

maple reception desk. 
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THE NEW RANGE ROVER. 
ea acd coke Oe 


What defines the evolution of a 

world-class vehicle? The ability to scale 

new heights. And when you experience 

the an 2003 Range Rover, getting there 
SECM CICLO RSM Oc MUS1Ce With PRA 
cross-linked Electronic Air Suspension that 
provides unprecedented comfort and capability 
over almost any terrain. And the special 
alchemy of its luxurious waterfall-lit wood and 
Teele interior LMAO UO (SSMU cme L0 Le 

No wonder Car and Driver magazine 

selected it “Best Luxury Sport-Utility Vehicle.” 


The new Range Rover for 2003. From Land Rover. 


The most well-traveled vehicles on earth. 





































































continued from page 92 
drea Cochran, is a hybrid—j 
an urban country inn. It boasts 
one of the region’s most fet-(F 
ed new restaurants, Charlie} 
Palmer’s Dry Creek Kitch- 
en, where the 500-plus winelfil 
list draws exclusively from 
Sonoma vines. 

Like Palmer’s signature} 
dishes, the hotel distills the 
essence of the region. Oper 
the French doors, stand or 
a balcony and soak up the 
scene: flowers spilling out 
onto the sidewalk, a strollable 
town square, gingerbread tur- 
rets rising above the treetops 
before yielding to green-and- 
gold-dappled hills yearning 
to be painted. 

Though Sonoma has long 
played the North Fork te 
Napa’s Hamptons, the already 
chic hotel, where young cou- 
ples drink cosmopolitans in 
the lobby to live piano mu- 
sic on Saturday nights, is ¢ 


It’s official: The land of bed-and-breakfasts finally has a symbol—along with the four4 
. . . handed massages offered ai 
lace-free zone. The hotel is a hybrid—an urban country inn. 


continued on page 10. 











ABOVE: Fine regional 
wines and meals made 
with local seasonal pro- 
duce are served at the 
Dry Creek Kitchen 
restaurant, the crea- 
tion of renowned chef 
Charlie Palmer. The 
space was designed by 
Frost-Tsuji Architects. 


Ricut: The trellis- 
covered walkway, one 
of many promenades 
on the grounds, can be 
set up for more casual 
dining. Far Ricut: A 
view from a second- 
floor guest room bal- 
cony takes in the steel- 
and-glass bridges. 
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| An interior designed by 
te one who matters most. You. 


‘Open the Jenn-Air’ Luxury” Series builtin refrigerator to 
| 
(behold its real beauty. What you see is a refrigerator 


| with more interior options, giving you the freedom 


| to personalize the space precisely for the way you 
| use it. Listed below are all of the features this unique 
refrigerator has in store for you, so you can create the 


one-ofcrkind refrigerator you've always wanted. 








Personalize your refrigerator 


with these interior options: 


1, Adjustable Door Bin 

2 Tilt & Store™ Door Basket 
3 Adjustable Storage Shelf 
4 Freezer Elevator™ Shelf 
5 A La Carte” Basket 


6 Refrigerator Elevator™ Shelf 


| 


Sealed Glass Shelf 


8 A La Carte” Storage Drawer 


=} 


Full-Width Dairy Compartment 











nies 











Performance that sets new | 
standards, and meets yours. | 


tA ara UNS aod MT ST CCLLreCeiel ot quietly and 7 


ciel SMA lilo (ete MTAMeI-Ta ert elnteomn eli (cre) 


blend of advanced technologies work as one, oferitTel NY 
adapting to your usage patterns. You can be certain 


food is preserved for peak freshness, - 





Precision Temperature Management™ System 


The at-a-glance digital readout clearly elveoN Min 
temperature you select. The Precision Temperature 
Management System maintains the temperature within 
one degree, for the utmost in food preservation. It also 
personalizes the defrost function, intuitively assigning 


the defrost task to the time of lowest refrigerator use. 





ClimateZone™ Technology 


At the touch of a button, each specialized drawer a 
i j 
automatically adjusts the temperature to create the a 


oF oliTuTe] MANIC elm =telSPcTel fetes elie\e (e-n n 


and citrus. Climate Zone Technology is like having 


} 
a refrigerator within a refrigerator - another key to : 
outstanding food preservation. i 
i 
MZ JENN-AIR 
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The Shrine Auditorium as television’s highest honors we 
54th Annual Primetime Emmy Awards in late Septem 
sanctuary, designed by Hermes Mallea and Carey M. 
pictured at left, served as a high-style oasis for a const 
eA ea Res design details, please see page 167. : 

















































Hotels 








It’s official: The land of bed-and-breakfasts finally has a 
lace-free zone. The hotel is a hybrid—an urban country inn. 


ABOVE: Fine regional 
wines and meals made 
with local seasonal pro- 
duce are served at the 
Dry Creek Kitchen 
restaurant, the crea- 
tion of renowned chef 
Charlie Palmer. The 
space was designed by 
Frost-Tsuji Architects. 


Ricut: The trellis- 
covered walkway, one 
of many promenades 
on the grounds, can be 
set up for more casual 
dining. Far Ricut: A 
view from a second- 
floor guest room bal- 
cony takes in the steel- 
and-glass bridges. 
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continued from page 92 a 
drea Cochran, is a hybrid— ie 
an urban country inn. It boasts 
one of the region’s most fet- 
ed new restaurants, Charlie} 
Palmer’s Dry Creek Kitch- 
en, where the 500-plus wine 
list draws exclusively from 
Sonoma vines. 

Like Palmer’s signature 
dishes, the hotel distills the 
essence of the region. Open 
the French doors, stand on 
a balcony and soak up the 
scene: flowers spilling out 
onto the sidewalk, a strollable 
town square, gingerbread tur- 
rets rising above the treetops 
before yielding to green-and-| 
gold-dappled hills yearning 
to be painted. 

Though Sonoma has long 
played the North Fork to 
Napa’s Hamptons, the already 
chic hotel, where young cou- 
ples drink cosmopolitans in 
the lobby to live piano mu- 
sic on Saturday nights, is a 
symbol—along with the four- 
handed massages offered at 
continued on page 102% 
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_ From style, to storage, to performance, the Jenn-Air® Luxury” Series builtin refrigerator is 
~~ -designed to satisfy a world of individual preferences. And destined to be seen in the 


Melle MIS diel ATT jennair.com for a design-your-own interactive yell aleon 
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ARCHITECTURAL DIGEST 
GREENROOM 


AT THE PRIMETIME EMMY AWARDS 


PoP WES UE) 












PHOTOS: DOMINIQUE VORILLON 


é 


The Architectural Digest Greenroom was just steps fro 
The Shrine Auditorium as television’s highest honors were 
54th Annual Primetime Emmy Awards in late September 
sanctuary, designed by Hermes Mallea and Carey Mal 
pictured at left, served as a high-style oasis for a const 
presenters. For design details, please see page 167. 4 
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: BAR Sills SCOTTSDALE AZ 
e sctio 
Downsview cabinetry collection Downsview of Scottsdale (480) 563.2577 
is available through autho | BEVERLY HILLS CA 
k tc} en d ps rooms Downsview Kitchens (310) 858-1008 :% 
V JO S | i 
ESTO ESI Sa DEL MAR cA 1 \ 
Kitchen Studio Del Mar (858) 350-5995 | , 
| | 
MONTEREY (Seaside) CA te % i 
Kitchen Studio of Monterey (831) 899-3303 } pa a 
SAN FRANCISCO CA 5 
Kitchen Studio 150 (415) 864-5093 4 
SAN RAFAEL CA 
Lamperti Associates (415) 454-1623 | 
SANTA BARBARA CA | 
Design Studio (805) 563-2003 cf — 
DENVER co 7 * ip 
Wm Ohs Showrooms, Inc 3) 321-3232 : 
VAIL (Edwards) co 3 = j 
Wm Ohs Showrooms, Inc (970) 926-1355 cia 
NEW CANAAN cT 09 
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continued from page 94 
its day spa—that Healdsburg 
has arrived. 

The place is a model of re- 
straint. Designed in a style 
that might be called luxe 
minimalism, the 55-room ho- 
tel is a supremely restful 
space. “I thought of it as 
a collection of related vol- 
umes fitted into the urban 
fabric,” says San Francisco- 
based architect David Baker. 
“We wanted it to be a finely 
grained, almost monastic re- 
treat away from the complex- 
ity of the city.” 

Like the landscape outside 
its doors, simple materials— 
wood, tile, sealed concrete, 
plaster—define the décor. 
Thick, velvety-textured Ti- 
betan rugs in various shapes 
and sizes, some 200 of them, 
are scattered all arou: 
hotel, elegant, luxurious ar 
works that just happen to | 
on the floor. 

In this town of gastro 
nomic and viticultural boun 
ty and even excess—with 60 or 
so wineries within a 10-min- 
ute drive of the hotel and 
a local bakery run by dis- 
ciples of Chez Panisse—it’s 
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difficult not to appreciate 
the hotel’s spare serenity. 
Guest rooms are not stan- 
dard shapes; each one is slight- 
ly different. Bridge walkways 
of glass and steel are sus- 
pended over a Zen mise-en- 
scene: an open-air sitting 
area with a fountain and com- 


b 


Lert: The sitting room 
of a suite. Sutherland 
ebony-stained teak fur- 
niture. Wicker furni- 
ture from Janus et Cie. 


fortable chairs. Amble down 
to fresh figs, peaches and 
other Sonoma delicacies in 
the hotel’s most uplifting 
space: a screen porch with 
14-foot ceilings looking out 
onto a perfectly manicured 
lawn. The pool area is an aro- 
matic outdoor living room, 








ABOVE: Guest rooms 
have French doors and 
private balconies. Ti- 
betan rug from Mi- 
chaelian & Kohlberg. 


with teak lounge chairs se: 
about on concrete pavers sur‘ 
rounded by fig and olive 


trees, artichoke plants, lavena 


der and rosemary. 
The official main entrance 
is unpretentiously locatee 


off the town square down ¢/ 


charming garden courtyare 
separating the hotel from 
the Dry Creek Kitchen. A‘ 
nighttime, strings of whit« 
lights span the courtyard, giv 
ing the feeling that a fess 
tive wedding is taking place’ 


“The hotel was conceive 


as a big house in the couns 
try you can return to over 
and over,” says Charlie Pal 
mer. Many guests will dd 
just that. 0 





Hotel Healdsburg 
25 Matheson Street 
Healdsburg, California 95448) 
707-431-2800 





“The hotel suits the 
Healdsburg environ- 
ment; it’s at once rus- 
tic and sophisticated,” 
says Baker. Lert: The 
pool. Andrea Cochran 
was the landscape ar- 
chitect for the project. 
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Memorable designs are those whose very appearance exposes their excellence. 


| And whose performance and engineering only intensify u. Here, world-renowned 





arbiters of design from DIFFA (The Design Industries Foundation lighting AIDS), 
| led by David Rockwell, identify the five reigning movements of contemporary 


design and some of the extraordinary objects they ve inspired. 
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Color works to surprise and inspire us, with traditional | 
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Co O] articles refashioned in unconventional palettes. Bold, 


bright hues appear in the most unexpected of places, | 





injecting personality into inanimate objects. 








Soaps, Bodum 
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Red Coat and Gold Boots, Valentino 



























Rainbow Chair 
by Patrick Norguet, 
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Craft 


Every detail 
reflects the pres- 
ence of the hand, 


the meticulous 


and care involved 
in each object’s 
creation. The 
result is a product 
that both looks 
and feels special 


and unique. 





standard of quality 




















Woven Knee-High Boot, 


Bottega Veneta 





Gao Table by Romeo Soz# 


Promemoria, courtesy of: 


Repertoire New York 





Classic Glass Vases by 
Alvar Aalto, littala 

















Gold Petal Necklace, Ted Muehling 
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Technology 


The reverberations of innovation and technological 





advancement are being felt throughout the 





design world. Products are being 
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rethought and reengineered to 
enhance performance and 


empower the user. 
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Racing Suit by Eiko Ishioka 
with @radical media, Descente 
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ELE.Dee Table Lamp 





by Ingo Maurer 
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Pacifica by Chrysler 
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| Designers are answering the call for harmony and balance 
| Com Ort with products meant to soothe and envelop. Warm, nurturing 


characteristics appeal to the senses and provide a calming effect. 
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Spoon Bathtub by G.P. Benedini, 






Agape, courtesy of Moss 











Crackle Candles by Barrick Design 
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Town & Country by Chrysler 


Feltri chair by Gaetano Pesce, Cassina 


Poodle Puppy 





Dynamic 


Designers’ need for speed expresses 







itself in sleek silhouettes that seem 







on the verge of takeoff. Even the 


most stationary of objects takes on 






an aerodynamic quality with forms 






that evoke freedom, power 







and movement. 














Lightning 09 Rollerblade 

















Ibanez Bass Guitar 
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The Line on 
Design 


Chrysler “Line on Design” Exhibit 


Witness innovation unveiled as the five most influential trends 


in modern design come to life at the “Line on Design” Exhibit, 
sponsored by Chrysler. This extraordinary exhibition, opening in 
association with The Museum of Contemporary Art, Los Angeles, 
at the Pacific Design Center, will showcase a collection of objects 
and images inspired by the preceding pages. Each piece was hand- 
selected by a team of renowned designers from DIFFA, the Design 


Industries Foundation Fighting AIDS. 


Opening December 3, 2002 
Pacific Design Center 
80687 Melrose Avenue 


Los Angeles 


Join the Chrysler Design Institute 
Log on to www.lineondesign.com to join an exclusive design commu- 
nity online and to register for your chance to be Chrysler's exclusive 


guest for the ultimate design-inspired weekend in New York City. 


CHRYSLER 





Drive = Love 


ls DIFFA's Chairman, 1 want to 
thank Chrysler for their generous 
support of the Foundation through the 
Line on Design project. Since 1984, 
DIFFA has mobilized the immense 
resources of the design communities to 


create some of the most celebrated 


Jundraisers in AIDS philanthropy and 


provide over S31 million to hundreds 
of AIDS organizations nationwide. 


We re passionate about our cause, and 


thrilled that Chrysler has joined forces 


with us. AIDS is not over. Find out 
how you can help DIFFA work 
toward a world without AIDS: 


wow. diffa.org. 


Thanks for your support, 


David Rockwell 





Front cover: Jupiter Bowls by Tony Wurman, Wunderwurks; Pacifica by Chrysler; Dyson DCO7 Vacuum Cleaner, 
Dyson Ltd.; Racing Suit by Eiko Ishioka with @radical media, Descente; Slinky, James Industries, Inc. 
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ADUnbuilt Houses 


Experiment in Living 
‘Santa Monica House Challenges Notions of Public and Private Spaces 
rchitecture by Morphosis/Text by Victoria Newhouse 
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OR MANY ARCHITECTS, A 
house for themselves or 
fora close family mem- 
ris a debut affair, a way of 
itting something built be- 
re a reputation has been es- 
plished. But it is precisely 
icause Thom Mayne is at 
© peak of his career, im- 
srsed in megaconstruction, 
at he decided to design his 
house in 2000. Paradox- 
lly, he is having a hard 
ne getting it built. Turned 
wn by Santa Monica’s ar- 
itectural review board, the 
bject is currently on hold. 
Review boards are notori- 
sly conservative, yet it was 
! act the project’s potential 


L 


for experimentation that at- 
tracted Mayne: Only as his 
own client was he free to pull 
out all the stops. Morphosis, 
the firm Mayne cofounded in 
1972, was working on mas- 
sive projects for the U.S. Gen- 


eral Services Administration, 


among them the San Francis- 
co Federal Office Building 
and the National Oceanic 
and Atmospheric Adminis- 
tration Building in Suitland, 
Maryland. Big projects like 
these, necessarily conceptu- 
al in nature, had gradual- 






ly inched out the hands-on, 
small-scale commissions with 
which he began his practice. 
“Twas dying for a project that 
I could control completely,” 
he says. At midcareer, and with 
the youngest of his three sons 

continued on page 104 





Asove: A rendering 
of architect Thom 
Mayne’s family house, 
proposed for a corner 
lot in Santa Monica, 
California. RicHt: The 
house’s public space is 
sliced by trapezium- 
shaped volumes, three 
of which are bedrooms. 
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Unbuilt Houses 








continued from page 103 


almost ready to leave home 
for college, Mayne also felt a 
need to simplify his life. 

He began the project by 
taking as a mode! the Venice, 
California, loft in which he 
and his wife started their life 
together. Within th 


’s rec 
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Lert: A cross section 
shows two of the bed- 
rooms and a portion 
of the common space, 
on the first floor. BE- 
Low: The house tilts 
toward the west. 


Borrom: The living 
area, in foreground, 
and dining area are in- 
tersected by the sec- 
ond-floor bedrooms. 
The window is the only 
one in the public space. 

























tlinear plan, the architect in- 
serted trapezium-shaped vol- 
umes. His concern with pro- 
tecting the house from the 
intrusion of nearby traffic 
soon turned into an exercise in 
challenging accepted notions 
of lic and private space. 

e sited the structure 





lengthwise on his tight cor- 
ner lot beside Ocean Park 
Boulevard, excavating space 
for a garden courtyard on the 
north and east sides. By open- 
ing the east end of the liv- 
ing area to the exterior via 
a giant picture window, while 
omitting windows from the 








joining the streets, the are 
tect made the family’s publ) 
space into a private refu 
Pushing still further the pla 
between public and privat 
domains, Mayne crisscrossé 
the living space with the beg 
rooms. Instead of the usu 
boxlike rooms, three sleep 
ing areas occupy enclosé 
bridges spanning the hig 
ceiling—volumes that pet 
etrate the entire width | 
the living area and, ironica) 
ly, have windows looking o 
to the street. A fourth, si 
larly shaped volume is ope 
to the exterior at either sit 
and serves primarily ass 
viewing funnel. 
Unlike its firmly groundé 
neighbors, the house tips fe 
ward slightly on its longs 
axis. A deep slot at the no 
of the dipping facade map} 
a narrow, skylighted servi) 
area in which stairs and ha} 
ways are contained, togeth] 
with baths, storage and uti 
ties. Daylight from this anf 
filters into the public space 
Bedroom windows are} 
continued on page 
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Sweepstakes 9 — 


Win a hot weekend 
with a cool chef! 


We’re giving away a 
first-class trip for two 
to New York City, 
including dinner with 
Bobby at his award- 
winning restaurant 
Mesa Grill! 


Plus other great era 
including LG appliances! 


Just log on to 
LGappliances.com 
to enter! 
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glazed continuation of the exterior wall 
surface, yet they read as voids. These 
trapezium openings are punched asym- 
metrically into the two long fagades. 
Together with the structure’s overall 
tilt, the shape and seemingly random 
placement of window cavities compound 
the design’s defiance of convention. 

As to how one handles furniture in 
spaces with angled walls and tilted floors, 
Mayne says he envisions custom-made 
objects to compensate for the slope: for 
the master bedroom, just two platforms, 
one for a bed, the other for a tub. Other 
needs would be contained in exquisitely 
crafted cabinets built into the walls like 
Japanese storage units. Electronic glass 
windowpanes that become opaque at 
the touch of a button would make cur- 
tains unnecessary. The living space is 
envisioned as equally sparse. 

Of the review board’s turn-down, 
Mayne says: “They didn’t like the 
house’s tilt, and they didn’t want trape- 
zium windows.” ‘Twenty-four years ago, 
just a few blocks away, Frank Gehry’s 
evisceration of his own 1920s bungalow 
met with little resistance from the same 
local board, even though it shocked his 
neighbors. However, in the intervening 
years the increased power of such 
groups has gone hand in hand with the 
rise of covenanted communities whose 


' strict rules can govern almost every as- 























pect of their appearance, even to desig 
nating the kinds of cars allowed. 
The runaway suburban sprawl] of th) 
1970s prompted communities to crea 
design review boards in order to prj 
serve their character. Fueled by posi 
modernism’s embrace of contextual any 
old vernacular architecture, these boar 
now have a life of their own. Ironice 
ly, their resistance to innovation ten 
to encourage bland, conventional aj 
chitecture that can be as numbing: 
the mass-produced commercial how} 
ing they were founded to fight. | 
Such restrictions have had little effely 
on the exuberant output of internationiy 


ly recognized California architects su I 
iH 


these architects are using sophistica 
computer technology to create unus 
geometries, unexpected intersecti¢ 
and volumetric distortions. For the 
the idea of a building as a mere conta 
er, no matter how elegant, has been dj 
carded for a more dynamic experiel 

whose intentionally unsettling qual} 
can be intellectually and sensorial 
stimulating. Should he eventually 
it, the home Mayne has designed } 
himself promises to be both. 0 
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Following stints as a 
model and a television 
reporter, Mimi London 
(right) met designer 
Michael Taylor and be- 
gan creating furniture. 
BELow: Her table and 
chairs highlight a La 
Jolla, California, house 
(see Architectural Di- 
gest, December 1995). 








Mimi London 


A Fiercely Independent Spirit with a Love for Natural Materials | 


By Nicholas von Hoffman 


’M A WESTERN WOMAN,” 

says Mimi London, which 

means, in addition to the 
informality of the West, an 
elemental attitude and a life 
lived by her own lights. Her 
career has not been an un- 
eventful rise from college to 
professional school to a job 
in one of the better design 
offices and that first commis- 
sion from a well-to-do rela- 
tive or family friend that 
launches the practitioner into 
a chain of successes. 

Mimi London is self-made, 
and her path to success has 
been circuitously unique. “I 








grew up in the St. Francik 

Hotel, on the sixth floor—_ 
my father was in the hote 

business. But I always wen) 
to Montana or the Northerr) 
California coast for summer: 

or weekends. My mother wa; 

from Montana. She was bor 
and raised in Kalispell anc 

had property there that I in 

herited about 20 years ago. 

“My grandfather came oye) 
from England, through Cana 
da, and ended up running the 
Kalispell Mercantile in thi 
’20s. He and my mother woult 
go around Flathead Lake 
which is where my house i 
now, when there was nothin; 
but Indians and tepees.” 

As much a Californian as + 
Montanan, London has he 
offices in Los Angeles. Whe) 
she’s not there, her partne) 
Mark Boone, is. Boone worke! 
for London for 10 years be! 
fore the partnership wa 
formed. He is now presider 
of London Boone and th 
furniture and showroom bus. 
inesses. “Mark does the day 
to-day,” says London. “H 
runs everything. We’re in 
new period of mutual cre 
ativity, which gives me th 
time to do what I want andt 
work on my things in Mor 
tana. He’s very kind aboutit 

As a teenager in San Frat 
cisco, London was sent t 
the Katherine Delmar Burl 
School to be processed into 
young lady, which, she say 
“worked for a while.” In dt 
course, she relates, “I wel 
back East to college becaust 
was in love with a boy at Yal_ 
I stayed there for one ye 
and found out that the gra 

continued on pagel 
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Asove: A Maui resi- 
dence has furnishings 
and cabinetry by Lon- 
don and partner Mark 
Boone (AD, February 
2001). ABOVE RIGHT: 
An early example of 
her “natural look” (AD, 
July/August 1973). 
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continued from page 108 

turns brown there in the 
winter and was so depressed 
that I broke up with the guy, 
left and never looked back.” 
It didn’t help that she had 
been at another of those “la- 
dy places,” Connecticut Col- 
lege for Women. “I hated it,” 
she says. “I’d been so accus- 


tomed to being independent 
in San Francisco, and then to 
live in a college dorm with 
another person and not be 
able to come and go as I 
pleased made me nervous.” 
The escape from Connect- 
icut College took some con- 
triving: “I tried to pretend 
that I was having a nervous 



























breakdown and went to Palt/ 
Springs, where my parent 
were, and ended up in Sai 
Francisco.” She then worke, 
for Saks Fifth Avenue, wher’ 
she answered the phone) 
saying, “Intimate apparel, Mii 
London speaking,” which | 
next to unimaginable for any) 
one who has met Mimi Lon’ 
don. It was a situation tha’ 
could not last. The boss, sk! 
says, “called me Mimi, so. 
called him Jim, and this wa) 
not acceptable behavior ap) 
parently. I worked there fd 
about a year, had a funn 
apartment in San Francis@ 
and got married.” 

‘That was as temporary 
her stint at Saks. “It laste 
until my first anniversary, an 
then we went to New Yor! 
and I moved into The Walde: 
Towers. I said, ‘Hello, I’! 
leaving,’ and went to the We’ 
dorf.” But how did an impj 
cunious young woman pay f) 

continued on page 1 
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Though she continued 
to design furniture, 
London began to de- 
sign interiors as well. 
Lert: For her Mon- 
tana house, she craft- 
ed furniture of white 
birch found locally 
(AD, June 1987). 















They both work at the 


Same company. 


Have the 


same six-figure salaries. 





So why is one looking forward to 


_early 
etirement, 


while the other looks forward to 


the 15th and the 31st? 























The difference is a Northwestern Mutual Financial 
Representative, offering expert guidance in 
retirement planning, investment services, and a 
network of specialists to help get you closer to all 
your financial goals. 





7 


\\ 
WP Northwestern Mutual 


, BPINSNCIAL NETWORK® 










| 
}© 2002 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 
























































continued from page 110 

such fancy digs? “I didn’t,” she explains, 
“the fellow who ran the Waldorf was a 
very good friend of my family, and he let 
me stay there for as long as I needed to.” 

In those days, before the laws were 
changed, getting a divorce was not like 
picking low-hanging fruit. If you want- 
ed a quick one, you had to go some- 
place like Reno, Nevada, where she 
“sold tickets for United Airlines in 
the Riverside Hotel.” Then, she says, 
“somebody told me I could make $25 an 
hour as a model in San Francisco. I went 
to see an agent, and he said, ‘Just go buy 
a bunch of makeup.’ I did, and within 
two weeks I was modeling.” 

In short order London was in New 
York modeling for the Ford agency. “I 
was very much a high-fashion model, 
working with great photographers and 
doing stuff for Mogue and Bazaar, Diana 
Vreeland and Grace Mirabella and all 
those people. Modeling in New York in 
that era was glamorous and exciting and 
not decadent. People would be telling 
you how wonderful and pretty you were 





and paying you a dollar a minute to put 
lipstick on. I had a wonderful time.” 

If it wasn’t Breakfast at Tiffany’s, it 
might have been. London recalls, “I 
walked down the street near Blooming- 
dale’s one day and ended up with a 
dachshund. I’d had four as a child at the 
St. Francis, and I just had to have an- 
other dachshund, who, of course, was 


named Eloise. I took her with me to 
Paris. She modeled things and made 
enough money to pay her own way. 
They would give her a filet mignon on a 
silver dish, while I had my sandwich.” 
Before London knew it, her modeling 
days were over. “Twenty-six years old 
and over the hill! It was ridiculous.” And 
she went on to the next career back in 
San Francisco. “I was a reporter at KQED 
Public Television. There we were: all 


High- Definition Teor or Computer Monitor? 


Ee = Both. 


these crusty, old, drunken, wonderfv’ 
newsmen and silly stupid me. Once wi) 
did a wrap-up of what had happened i 
the world over the past year. They cam: 
to me, and I was supposed to cover fash. 
ion, so I said, ‘Absolutely nothing.’ Bu 
I'd go to a riot and do a what-do-you | 
wear-to-a-riot kind of thing.” 
Mimi London’s last incarnation be 


gan as a friendship with the late, inflv| 
ential designer Michael Taylor. “I he 
fallen in love with a trader on the floc ); 
of the stock exchange. I’d met Micha 
‘Taylor about a year before, and we bi)\ 
came great pals. Bob and I moved ov» 
with him to a newly purchased house~ ji 
I guess it was our idea of a commune.’ | | 
What happened next she credits 5 }) 
‘Taylor: “Michael was the only decor) 
tor I knew and the only thing I kne fy 




















bout decorating. I learned my sense of 
cale from him. I never worked for him, 
though I supplied a lot of furniture 
o him. We were such intensely good 
riends and around each other so much 
hat what he did rubbed off on me.” 
Her first commissions in what be- 
same her chosen field came to her and 
Jixie Marquis, an unemployed friend. 
We were hired by some of Dixie’s actor 
riends, who wanted this, that and the 
ther done for their houses, so we start- 
d doing these two-bit decorating jobs.” 
| Invention and the entrepreneurial spir- 
soon arose: “I’d designed a mirrored 
ed done from lumberyard material. Dix- 
E was down and out, and I was down and 
yut, but her actor friends thought having 
‘mirrored bed would be quite swell, so 
t was very popular in Hollywood. Being 
iroke, we decided we would get a $16 drill 
d make these things in the backyard.” 
But be not misled. There are no emp- 
y bubbles, no Holly Golightly in Mimi 
jondon. As with many other professional 
romen, her work life and her personal life 






intertwine. “I value my independence 
more than anything. And that’s why, after 
one marriage, I never looked to get mar- 
ried again. I thought it would cost me too 
much to marry a rich man. The way it 
works, the woman has to be on call for her 
CEO husband. I couldn’t live that way.” 

After doing a job for a Hollywood 
agent who was, says London, “so odious 
that I escaped to Montana,” she decided 
to do more furniture. “So I talked some 
poor forester into helping me harvest 
some pine—actually I stole it. I started 
peeling it and ended up having chairs and 
beds and sofas and things made out of it.” 

The new designs took off. “Michael 
immediately decided he thought that 
they were pretty interesting. It was the 
era of ‘there goes the last pelican,’ the 
beginning of environmental concern, 
so dealing with raw products was exotic 
and appealed to a lot of people. Also, it 
was the very end of the Italian glass- 
and-steel furniture style, and there was 
nothing new going on in design. Here 
comes Michael, who was brilliant and 


whose work was so photographable. He 
started using my things, and the maga- 
zines just loved it, because it felt really 
current. There was no way you could 
get a better introduction to the public.” 
In that same period a magazine 
spread of London’s work had a thrilling 
result: “I got a fan letter from Billy 
Baldwin!” she remembers. The former 
fashion model and T’V reporter was now 
fully accredited in her new profession. 
When one thinks of Mimi London 
and her work, one thinks of earth tones, 
untreated wood, craggy, waxed stone 
and slab floors. There are also animals: 
“This charming cowboy appeared on 
my doorstep one day wanting to do fur- 
niture for me. He took me off into the 
wilderness on a pack trip and reintro- 
duced me to horses. It was as if he gave 
me the okay to get my first horse and 
actually bought my first horse for me— 
whom I still have and who’s 32 years 
old.” Now Mimi London has a dozen of 
them as well as an old border collie, 
who, she observes, is her best pal. 0 
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LCD HDTV* Slim. Lightweight. Beautiful. 
rite show. His favorite website. They both get what they 
th stunning HDTV to full computer capability at the touch 
. 1024 x 768 XGA resolution. Built-in NTSC Tuner. 

Tt = Tequire optional set-top box to receive high-definition. 





zenith 


DIGITIZE THE EXPERIENCE.” 
Visit www.zenith.com or call 1-877-9ZENITH. 
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A Drive Down Memory Lane in a 60-Year-Old Classic—the Woody 
Text by Stephen Drucker/Photography by Douglas Kirkiand and Bob Barbour 





A 1947 Oldsmobile 
woody with the Pa- 
cific as its backdrop. 
Woodies are especially 
popular in California. 





HEY CREAK. THEY SMELL 
of wood and leather, 
like an English li- 
brary. They are to cars what 
Chippendale is to furniture. 
On the West Coast people 
call them woodies, and the 
sight of one can make you 
feel 18 again, at San Onofre 
with salt in your hair, in a 
sunny postwar California that 
you would give anything to 
see one more time. On the 
East Coast the same car is 
called a station wagon or es- 
tate wagon, the car that al- 
ways met the heiress at the 
train in old black-and-white 
movies, the car that can still 
transport a healthy imagi- 


114 


nation back to the heyday 
of the races and the hunt 
club and old boy resorts in 
the mountains. 

Why a car becomes a clas- 
sic defies all logic. There is 
simply no explaining why a 


6( r-old mM wagon 











that looks like a hunting cab- 
in is the dream car of mid- 
dle-aged surfers and can cost 
more than the most fero- 
cious BMW. But there is no 
shortage of dreamers who 
covet one of the 10,000 wood- 

continued on page 120 





ABOVE: National 
Woodie Club member 
Mark Gansel, his wife, 
Brenda, and their dog, 
Tika, ride in their 1946 
Ford. ABOvE Lert: A 
1941 Plymouth, with 
a barred grille. 


Special Advertising Section 


Art Across America 


As part of a continuing series presented by Fireman's Fund Insurance Company, 
Art Across America provides the art lover with a city-by-city guide to the most 
intriguing galleries in town. This month's destination: La Jolla, California. 


Prospect Street, the main thoroughfare of the San Diego 
suburb of La Jolla, begins with a number of commercial 
galleries and ends with the Museum of Contemporary Art 
San Diego. The MCA anchors the area’s modern and con- 
temporary art scene with an extensive collection of more 
than 3,000 works created after 1950 by major figures in 
contemporary art, as well as promising emerging and 
under-recognized mid-career artists. 


@ Just up the street from the Museum is TASENDE 
GALLERY, which exhibits museum-quality sculpture, 
drawings and paintings by some of the world’s most 
important artists: Giacomo Manzu, Henry Moore, Roberto 
Matta, Richard Pousette-Dart, Helen Frankenthaler, 
Barbara Weldon and Fletcher Benton. Founded in 1979 by 
Jose Tasende, it was the first gallery in San Diego to rep- 
resent such highly acclaimed international artists. 
Eduardo Chillida, the renowned Spanish sculptor, creates 
both monumental and smaller pieces out of materials from 
granite and iron to clay and paper. 820 Prospect Street, 
(858) 454-3691, www.artnet.com/tasende. html 


Q) Antonello Nervo’s passion for the artists he represents 
is evident with every step through MONROE GALLERY. 
Founded 15 years ago, the gallery shows contemporary 
artists of different ages, races and nationalities, resulting 
in a unique international flavor. Painter Dalva Duarte was 
educated in her native Brazil, then classically trained in 
Europe at both Ecole des Beaux Arts in Paris and the 
Prado in Spain. Her work melds traditional European tech- 
nique and imagery with an intangible South American flair. 
Her 1999 “In the Studio” still life doubles as a self-portrait. 
Belgian sculptor Hélene Jacubowitz works solely in 
bronze, using patina to highlight different sections 
of her fluid pieces. 828 Prospect Street, (858) 456-1771, 
www.artnet.com/monroe.htm! 


B) Always an avid photography collector, Joseph Bellows 
worked with the Museum of Photographic Arts for nine 
years. When his own collection outgrew his space, he 
opened JOSEPH BELLOWS GALLERY, which instantly 
satisfied the need for an exclusive photography commer- 
cial gallery in the San Diego area. He has rare and vintage 
prints as well as contemporary work by a host of artists, 
CLOCKWISE FROM TOP: Julian Schnabel’s “La Blusa Rosa I,” 


Scott White Contemporary Art; Dalva Duarte’s “In The Studio” 
and Héléne Jacubowitz “Promesses,” Monroe Gallery. 
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Ellen Scripps — 
Browning Park 






Prospect Street 
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CLOCKWISE FROM UPPER | 
LEFT: Gary Lang’s “ 
Bellows; Eduardo Chillida’s “ nee eo cua HeUce ant 
es s “The Liberty D ; y CUIne Contempelaly alten 2 
Art; “Lake Henshaw” by Maurice Br y ae ges Tasende Gallery; “Near Point oe by John ieee bs a Swine caren ca 
cala Gallery; Manny Farber’s “Corot’s Italian Women,” Ee nee eS 
: ontemporary Art. 


including Ansel Adams, Imogen Cunningham, 
P.H. Emerson and many others. According to 
critic Ellen Fleurov, Edward Sturr’s street photo- 
graphs capture the bold, graphic structure and 
interplay of light and shadow inherent in urban 
living, while exploring the ever-present element 
of chance. 7667 Girard Avenue, (858) 456-5620, 
www.josephbellows.com 


(4) QUINT CONTEMPORARY ART specializes 

in an eclectic range of museum-quality work by 

conceptual artists in its one-room exhibit space. 

With the gallery’s first show in 1981, Mark Quint 

began showcasing internationally recognized 

artists such as Roman Opalka, Sol LeWitt, 

Dan Flavin and Gary Lang alongside 

Southem Califomia artists including 

Kim MacConnel, Jean Lowe, 

Roman de Salvo and Manny 

Farber. Farber’s still lifes are, in 

fact, not at all stilkeveryday objects 

buzz around colorfully 

divided canvases, energetically 

ignoring spatial boundaries. 7667 

Girard Avenue, (858) 454-3409, 
www. quintgallery.com 


G) Scott White developed the Art 
& Design Building nearly a decade 
ago as an artistic center of La Jolla. 
The building’s main space, SCOTT 
WHITE CONTEMPORARY ART, 
a 6,000-square-foot gallery directly 
above Joseph Bellows and Quint, 
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The Art of Insurance 


Fine art protection should be an essential 
addition to any homeowners insurance policy, 
whether one passionately collects valuable 
paintings and photography, or breakable sculp- 
ture, pottery and art glass. A typical homeowners 
policy covers fine art for basic perils such as 
theft or fire, and can depreciate your artwork in 
the event of a claim. A Fireman’s Fund specialized 
art policy provides coverage for a wider range of 
losses: breakage, sprinkler damage, mysterious 
disappearance, and art in transit from one 
home to another. 


Insuring fine art with a schedule is more afford- 
able than including additional personal property 





Special Advertising Section 


is dedicated to modem and contemporary paint- 
ing, sculpture and photography. The majority of 
the artists exhibited are represented in the 
permanent collections of contemporary art 
museums throughout the world, including Mark 
Rothko, Ross Bleckner, Julian Schnabel and 
Alberto Giacometti. John McCormick’s tranquil 
landscapes depict nature’s arbitrary forms and 
its intrinsic geometry, reflecting his subjective 
response to nature, aS opposed to a pure doc- 
umentation. 7667 Girard Avenue, (858) 551-5821, 
www.scottwhiteart.com 


©) Named after California’s first Spanish mission, 
ALCALA GALLERY was founded in La Jolla in 
1987. Located in the historic Sierra Mar building, 
the gallery specializes in early California art with 
an emphasis on the plein air painters of the San 
Diego area. Principally acknowledged as a 
landscape artist, Maurice Braun's light and airy 
style and technique was influenced by the French 
Impressionists. In the 1920s, 
Braun was widely known 
as the “Painter of the East 
and of the West’—his earlier 
paintings portray the land- 
scape of the East Coast, 
while his later works express 
a love for the “bigness, rich- 
ness and optimism” he found 
in California. 950 Silverado 
Street, (858) 454-6670, 
www. bauerart.com 


insurance, and it eliminates paying a deductible 
on a claim. The value of your art can be agreed 
upon upfront, and should your art decrease in 
value, you will still be paid your agreed amount, 
or, if it increased in price, up to 150% of the 
previously-agreed value. This is an important 
bonus to look for in an escalating art market. 


Another benefit: newly acquired possessions 
are covered for up to 90 days, which gives ample 
time to add them to an insurance schedule. 
Visit the Fireman’s Fund 

Insurance Company” web site 

at www.firemansfund.com tC =>>— 
locate an agent near you. Firemans 


Fund" 
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How much does your homeowners policy really cover? Most people don’t know until something goes wrong. 
While'the typical insurance company will not pay much, if anything, above what's stated in your policy, 


Fireman’s Fund® offers a much ‘higher level of protection. So if it-costs more to rebuild your home with all ——— hy 


ce rae 4 7 ue , hge 
theroriginal details like custom cabinets or imported tiles, you will still be covered. You don’t cut corners when it Firemans | 


2 Fund=* =} 


comes to your home: Neither s/ ur insurance, Call 1-888-FIREHAT for an agent representing Fireman’s Fund. 4 I thar 
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FHE 
LUCIEN ROLLIN 
COLLECTION® 


BER 2002 - PACIFIC DESIGN CENTER JANUARY 2003 - SAN FRANCISCO DESIGN CENTER 
B-515 - 8687 Melrose Avenue Showplace Square East - 145 Rhode Island Street 
eles California 90069 San Francisco California 94103 


iam Switzer & Lucien Rollin Collection: 310.855.1135 - Charles Pollock Reproductions: 310.855.1165 


www.williamswitzer.com | www.lucienrollin.com | www.charlespollockrepro.com 
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Bordered by a nature sanctuary 
i and centered around golf at its finest, 
this gated and quietly beautiful new community feels, 





from the moment you enter, like it has been here 





for years and years. Semi-Custom Homes, Custom Homes 





Y and Homesites are available. 





The private, Tom Fazio-designed golf course 























is now open for member play. HN) 
Shown by appointment only 


Custom Homesites from over $800,000. | 
Call 888-820-0724 | 


The Villas from over $2 Million. \ | 
Call for availability 949-737-1457 | 


www.shadycanyon.com 


























luxury of space. 
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A Private Residential and Golf Preserve 





Troine, California 

















#13560 Persian Antique Bakhtiari , 10'3" X 12'5" 





#14188 Persian Antique Kermanshah , 12'11" X 19'9" 
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#13124 Persian Semi Antique Tabriz , 11'5" X 171" 








A Tae Rug Gallery 


Since 1907 


23 University Ave., Palo Alto, CA 94301 
Tel: 650 329 9020 / 1 800 300 7847 
edallionrug.com www.medallionrug.com 


Sardar ae NU See _— 
Jt Our Museum of Rugs 
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True to the nature of Turnberry Place, nothing less than the absolute best will define it all. 





Here, in the créme de Ja créme of high rise condominium living, unrivaled in all of Las Vegas, 
youll enjoy the priceless privacy and security of living behind stately gates; the splendor of 
an impeccably crafted, superbly appointed, high-in-the-sky residence; magnificent views of 
the glittering non-stop Strip and inspiring mountains beyond; and the enjoyment of a 
supreme social life. Ownership includes membership in the exclusive Stirling Club, 

the private club in Las Vegas, featuring a world class spa & fitness center, 

epic gourmet dining, nightclub, indoor/outdoor swimming and tennis. 


Luxurious 2, 3, 4 bedroom & penthouse condominiums, from $550,000 
to more than $5 Million. Superbly situated opposite the Las Vegas Hilton. 
For information call (800) 616-2120. 





The place to live 
in Las Vegas. 


' Visit our Website at www.turnberry-place.com 
| Created by Turnberry Associates, the people who wrote the book on private club lifestyles 
2777 Paradise Road, Las Vegas, Nevada 89109 * 702.732.9797 ® Fax: 702.733.8222 


| 

=) BROKER PARTICIPATION INVITED. This offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. This is not an eH 2 

offer to sell, or solicitation of offers to buy, the condominium units in states where such offer of solicitation cannot be made. Prices, plans, architectural rendering and specifications are subject to change snaidero 
il without notice. WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIED THIS OFFERING. Models used in this ad do not reflect any racial preference 
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Vi-Spring, Hand-crafted in England for over 100 years, 


A perfect night’s sleep on the world’s finest bed is made of a number of things: More wire than any other bed with almost two miles of vanadium -reated pre 

grade wire, Up to 3,500 individual coils wrapped in calico cotton, Honeycomb nesting of these coils to eliminate gapsy@a : enc aa ier 

including the purest Asian cashmere, soft New Zealand lambswool africh cotton fel ftom the American deep South 

Coverings in nineteenth-century Gothic ddsions, Hand-tufting by sofond and thltd veneration df fivnen. Hand side-stitching, 
melal border strips and rods/And not one lota of Loan ‘ Enoland’s Vi-Spring mates, 

Exclusively in the Unit ede a Bedroom Eyes, 15507 N. Scottsdale Rd. Ste, 110, sa al AZ 85254, Scottsdale Road across fom Robb & Stucky. 480-948-9488, 


Visit/our website at www, ang com : 







be old craft that eliminates the us at | 
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1 i Worldwide in-home delivery availa Pe | 


a 
An occasional turn of the mattress from head to toe eliminates the need to abi your mattress, 


VI-SPRING| 
Plymouth, Kagland 
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ANTIQUE LIMESTONE ‘TERRACOTTA ROOFTILES Woop Mosaic MARBLE CERAMICS 
q 





F mecles 8460 Melrose Place, Los Angeles, CA 90069 tel. 323-655-1819 fax 323-655-8816 www. farnesegallery.com 
5 47, Rue de Berri 75008 Paris, France tel. 1-45.63.22.05 Rome Via Garibaldi, 53 Roma, Italy tel. 06-58.17.566 


























he Sterling Collection boasts a legacy of 


experience spanning nearly four decades. 


Every piece in the Sterling Collection tells 

a story — a story that has its origin in the 
timeless art of antique restoration which has 
evolved into the manufacturing of t: 


best of hand-crafted reproductions. 
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in your area, telephone: 
(310) 360.0239 or (800) 7 
(818) 361.2250 fax 


Contact us by e-mail at 


The Sterling Collection 
can be seen online at 


www.sterling-collection.ce 
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sterling.collection@verizor 
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For a showroom or repre’ 




























































Summit Furniture, Inc. 5 Harris Court, Monterey, CA 93940 ph 831.375.7811 f& 831.375.0940 www.summitfurniture.com 
Summit Furniture (Europe) Ltd. 3/24 Chelsea Harbour Design Centre, London SW10 OXE ph +44 (0)20 7795 3311 tf +44 (0)20 7795 3322 























CHAPPELL & McCULLAR 





A pair of George III 
painted and gilded chairs 
in the neo-classical taste. 
English, circa 1800. 














S A N= FB R ANIC ae Srere 





| 495 Jackson Street (at the corner of Montgomery), San Francisco, California 94111 
| telephone (415) 693-0882 facsimile (415) 693-0883 


Wa www.chappellmccullar.com 
































For more information on the L.A. Mart and our 
Designers Forum and Designer/Client Sunday 
programs, visit us today or call 800. LAMART.4 . | 





5 & Accessories ® Furniture 


Available through your interior designer or architect) | 
www.lamart.com — click on L.A. Mart under "Proper! 
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Contemporary Aubusson Tapestry 5'x5' 
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Www. arlanarugs.com 























































































T : -—— 
Thomas Job |} MAIN SHOWROON Ariana Rugs Inc Sloan Miyasato 
Design Center # B-396] 1636 Merchandise Mart } 8404 Melrose Place 215 Avenue | [> Henry Adams Street # 207 
Angeles CA, 90069 Chicago IL, 60654 !Los Angeles, CA 90069 | Redondo Beach, CA 90277 | San Francisco CA, 94103 
one: 310.854.3838 phone: 312.822.9944 | phone: 323.653.2424 phone: 310.543.9800 phone: 415.431.1465 





fax: 323.653.2524 















































WILSHIRE 


Fireplace Shops 


The finest selection of contemporary, 
traditional and antique fireplace 
equipment available. Since 1924. 





8400 Melrose Ave. West Hollywood, CA 90069 
Toll Free (877) 739-5115 © Fax (323) 651-4110 
www.wilshirefireplace.com 
email: wilshireWH@aol.com 
Other Showrooms 
Hermosa Beach (310) 376-3448 ° ( a Mesa (949) 650-2640 
Pasadena (626) 564-8749 © Sar 6 (619) 296-2727 


Del Mar (858) 794- 
Courtesy to the trade 
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a number of beautiful reasons 


Our Exclusive Platinum Edwardian Collection 


237 
STREET JEWELERS} 


Est. 1981 


ws Stee: vps 
(A) 2319 Wilshire Boulevard Santa Monica California 
“mo 90403 www.23rdstreetjewelers.com 310.828.0833 
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TED BOERNER 


SAN FRANCISCO | 415.487.0110 
www.tedboerner.com 


ATLANTA CHICAGO 
SEATTLE 


SAN FRANCISCO 
CLEVELAND 


BOSTON 
DALLAS 


NEW YORK DANIA 
DENVER LOS ANGELES 
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NER: RON WILSON 





























years ago, we started with a vision of seeking the most highly skilled 
n the world, and acquiring the most beautiful examples of their heritage 
craftsmanship. 
ssion has been to develop their unique abilities and combine them with the 
0f modern methods to create what has become a vast, world-renowned 
Of lighting, furnishings, architectural details and rare accessories. 
ywrooms in Southern California cover more than 300,000 Square feet. 
' you an opportunity to experience in person thousands of these exquisite a 
; unparalleled eclectic mix that truly must be seen to be believed. 
wrooms dre open seven days a week. 
| SHOWROOMS 

Los 5356 Riverton Ave, North Hollywood, CA 91601 
r ANGELES Telephone: 818.769. 5090 © Fax: 818.769.9425 

AR te tae gee inetd 8 
ORANGE 17092 Pullman St, Irvine, CA 92614 

ie COUNTY Telephone: 949.660.1200 * Fax:949. 863.0489 Aaa Tae ints 
www.arteshowrooms.com sree 












Find hundreds of antique and unique items 
selected for your online review at: 
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‘ ‘Wishing All 

World Peace” | | 
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Happy Holidays, 

Kenya Kieler . | 
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‘ - WWW.KIMS.48 
Specializing in the Finest Antiques, Furn tshings e Accessories from over 2) co ; 
, , . 

SEU Ua ae) Beverly Hills San Jose SEU CMa Montecito Ty 


415-355-0987 310-859-3844 805-966-2590 805-966-0989 805-565-2999 Soa 


Chapter 10 Stone Matrix Mouldings 
New from Jeffrey Court 


SWIMMING POOLS ~ SPAS ~ HOT TUBS |} 
FOUNTAINS ~ BENCHES ~ TABLE TOPS }f 
KITCHENS ~ FLOORS ~ WALL MURALS} 


909.340.3383 
A California Tile Maker & Purveyor « 


cal4 























www.johnnygrey.com 


888 640 7879 








w INDOOR WATER FEATURES 


INDOOR FOUNTAINS 
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Superb Contemporary & Antique Fireplace Accessories 


Call for your free catalog or visit our showroom today. 


OKELL’S FIREPLACE 


San Francisco 


415.626.1110 


1800 17th Street, San Francisco 


www.okellsfireplace.com 
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Courtesy to The Trad 


* Member A.S.1.D. ° 


Open Monday-Saturday 




























































































ERE 
Sega 
2 
i 


Seeing 


iS 


therien.com 


Series of Studio Furniture 
Ltd. / Chicago, New York and Miami 


> 


Therien Studio Workshops / Los Angeles and San Francisco 
For additional information telephone 310 657-4615 


THERIEN STUDIO WORKSHOPS 


The Hargett Showrooms / Dallas and Houston Jerry Pair / Atlanta 


Classic Designs from our Volute 





Also available through Holly Hunt 
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Japanese Country Houses 


lassically designed homes combine western 

refinements with design basics reminiscent of ancient 
Japanese Country houses and feature: * Grand Vaulted 
Interior Spaces * Redwood Paneled Walls and Verandas 
Majestic Pole and Beam Architecture * Suitable for all 
climates and terrains * Precrafted for each assembly - meets 
all codes * Made in U.S.A. - Shipped worldwide * Also 
available in the “Super Frame Package’ alone for those who 


prefer finishing with local suppliers 


For an informative color catalog please send $14.50 to 


1-800-350-6000 © www.rl-intl.com 





Fre hd 


Specializing in Lodge and Ranch Interiors 


SERVING THE TRADE SINCE 1987 
756 N. La Cienega Blvd. Los Angeles CA 90069 


TEL: 310.854.0848 * FAX: 310.854.6126 © email:rituals@pacbell.net 
Hours: Mon-Fri 9:30am to 6pm Saturday by Appointment 
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SURROUND YOURSELF IN STYLE 


CLASSIC COVER PRINTS 
FROM THE NEW YORKER VINTAGE COVER COLLECTION 
available only at THE CARTOON BANK 


AARON BIRNBAUM 1968 (ACTUAL SIZE DBex29») 
S.W. REYNOLDs 1925 (ACTUAL Size 23" x 29") 





very cover in our Vintage 
May 25192 «=| THE See, F Collection, 1925 to 1992, rep- 
NEW YORKER resents an exquisite moment 
in time. From simple and sublime, to 
PZ \ bold and playful, each one is a little 
masterpiece. Hundreds to choose 
from. Search for your favorite artist, 
subject, or select a New Yorker cover 
with a special issue date. Available 
framed with a black wood frame and 
white matting, or matted only. 


23" x 29") 











SUSAN Davis 1992 (ACTUAL SIZE 










Order online at x 4 
WWWCARTOONBANK.COM _ CARTOONBANI.COM 


OR aa . 1" A New Yorker Magazine Company 
{ { SRC) 4 
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145 PauisApe Street, Suite 373 + Dosss Ferry, NY 10522 + 1800-897-TOON 
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“There’s life in them that other cars 
don’t have. They're organic. Leave a 
woody alone, and it will be gone.” 


Lert: Not uncommon 
is the hot rod woody, 
with substantial chang- 
es from how the facto- 
ry made it. BELow: A 


1948 Mercury woody 
is parked in front of 
the Dolphin, a restau- 
rant on the Santa Cruz, 
California, wharf. 














continued from page 114 

ies estimated still to exist. 
The National Woodie Club 
has 3,400 wood-crazed mem- 
bers, half of whom do not 
even Own one. 

Serious collectors focus on 
the years 1929 to 1953, from 
the time Henry Ford offered 
the first wooden-bodied Mod- 
el A for family use to that 
final year when Detroit built 
chrome chariots with flour- 

































ishes of honeyed wood. Ré 

wood disappeared in 198 
replaced by stamped me 
al, plastics and decals, 

“wallpaper,” in woody pa 
lance, though names lim 
Country Squire and Color 
Park managed to keep tf} 
image alive for decades. 
day the only vestige of 
woody in production is t 
Chrysler PT Cruiser, whi 
offers a simulated-wood c 
tion that works nicely ws 


woodies, you're talking abc 
wood,” says Craig Johnse 
of Peoria, Arizona, the pre 
dent of the National Woog 
Club. There is no mistaké 
the real thing. Interiors : 
webbed with wooden cro 
bows, as if designed by Gree 
& Greene. Each door 1} 
puzzle of compound cur; 

continued on page \™ 


Lert: For years auto 
restoration enthusiasts 
ignored woodies. Reg- 
ular body shops were 
not able to restore the 
wood, and the large 
metal spare tire covers 


are difficult to find. 
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RN HOW McGUIRE MARKS THE DIFFERENCE BETWEEN THE ORDINARY AND EXTRAORDINARY. 
A 108 PAGE COLOR PORTFOLIO ($20.00) CALL 1.800.662.4847 OR WRITE TO McGUIRE FURNITURE 
PANY, AD12-02N, 151 VERMONT STREET, SAN FRANCISCO, CA 94103. THROUGH THE TRADE 


PELECT Rea bisa KOR SHOW ROOM/S TORE. EP GOeALLONs PLEASE VISIT OUR. WEB SITE. 


WWW.MCGUIREFURNITURE.COM/BEBEDIN 
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continued from page 120 

and complex joinery. Like 
Sheraton and Hepplewhite, 
every company had its signa- 
ture. Before Word War II, 
Ford framed and paneled its 
cars with maple or birch, 
while GM and Chrysler used 
ash with mahogany. And still, 
each car was as different as 
the woodworker who built it; 
an entire interior might be 
made of bird’s-eye maple if 


Ricut: A 1947 Ford 
woody wagon is sil- 
houetted by a Santa 
Cruz sunset. In the 

1960s a’40s woody 

was the icon most as- 
sociated with surfing 
and the beach. 


Lert: The speedome- 
ter and gleaming 
steering wheel of a 
Chrysler. BELow: A 
1938 Ford woody 
street rod. Some club 
members have lav- 
ished tens of thou- 
sands of dollars on 
their projects. 


enough of it was sitting on 
the day’s woodpile and the 
craftsman felt the urge to 
reach for it. “There’s life in 
them that other cars don’t 
have,” says Johnson. “They’re 
organic. Leave a woody alone, 
and it will be gone.” 

By the 1960s most of them 
were; the public preferred 
cars made of steel. Woodies 
were drafty. Joints popped. A 
parking lot accident could 


turn a door into toothpicks. 
Worst of all, UV sunlight 
decimated those early var- 
nishes, so the wood had to be 
sanded and refinished annu- 
ally, which assumed a cer- 
tain level of money and staff. 
“These cars have personali- 
ties and conflicts and needs 
and desires, and they let 
them be known,” says John- 
son. “You're there to make 
them feel better.” 

Surfers made people no- 
tice them again when they 
began buying derelict cars 
in the 1960s, usually for less 
than $100. “You threw in your 
boards. You threw in your 
buddies. And you could sleep 
in it too,” says Bob Bar- 
bour, the president of the 








ABove: A National 
Woodie Club member 
shows off the interior 
of his vehicle. The 
roof slats are support- 
ed by the ribs, which 
are notched into the 
roof’s side beams. 


Santa Cruz, California, chi} 
ter of the National Woo§” 
Club. There weren’t all 9) 
many of them even then,)}) 
they quickly became panj) 
Southern California myti}) 
ogy, along with blond 
and sunglasses. 1 
Today only about 6,4) 
woodies are registered. Ah 
forty percent are in Calil 
nia, and the best place tc!) 
continued on pagi, 
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This two-seater cabriolet with a power top 


covers 0-60 mph in 4.9 seconds. 








FERRARI 
ASERATI 





4.2 LITERS | V8 ENGINE | 390 BHP | 330 LB-FT TORQUE 
4-YEAR/50,000-MILE LIMITED WARRANTY | 24-HOUR ROADSIDE ASSISTANCE 
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18k white or yellow gold, precious stones & enamel. 
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Advertisement 


Softened butter on fresh bread is one of life's little luxuries. Treat your 
taste buds—and your toast—to the creamy goodness of spreadable 
butter from the Butter Bell” crock. Pictured (above): hand-painted 
floral design, $21.95 + $5.95 s/h; and (right): Le Bistro Bell design, 
$19.95 + $5.95 s/h. (CA res. add 8.25% sales tax.) Special gift offer: 
Buy two Butter Bell crocks and receive a third one free! (Call for 
details.) Offer good thru 12/15/02. Makes a great holiday gift! To 
order or to receive a free catalog featuring the entire crock line, call 


1-888-575-1900 or visit www.butterbell.com. 


Faux Fur Throws $139-$299 
_Lukuriate under a large 59” x,72” throw with a soft faux suede lining and 
available in 19 faux furs:Lymx (pictured), Sable, Chinchilla, Zebra,.White 
Mink, Black Mink, Leopard, Sheared Raccoon and more. 





601 Madison Avenue, Covington, KY 41011 
Visit our website: www.fabulousfurs.com 





Luxurious Fabrics With The Look Of F 


Call 800 848-4650 to order or fora FREE catalog» a 
Mention Code AD1202 
Use VISA, MasterCard or Discover ¢ Money-back guarante 








Faux Fur Headbands $2) 
Compare identically styled hea’ 
in Vail at $150. Doubles as a cr § 
Available in Sable (pictured), B’ 
Leopard, White Mink and more 





‘ETAIL PRICE $835. ON YOUR WRIST $199. 
IN YOUR POCKET $636. 


vired by the spirit of classic French design, Klaus Kobec is proud to present the ‘Charisma Chronograph Two-Tone’. This elegant and stylish timepiece =, 


Ma refined Swiss movement is now available direct from the manufacturer at the astonishingly low price of $199—a saving of $636 on the retail price 





535. So how can we make an offer like this? The answer is beautifully simple. We have no middleman to pay. No retail overheads to pay. And not 


sual mark-up to make, which on luxury items (including watches) can be enormous. We just make beautiful watches, beautifully simple to buy. 


SMA CHRONOGRAPH IN TWO TONE. GENTS RETAIL PRICE $835 DIRECT PRICE $199. LADIES RETAIL PRICE $799 DIRECT PRICE $195, FEATURES INCLUDE: STAINLESS STEEL 
18K GOLD PLATED CASE AND BRACELET. STAINLESS STEEL BUTTERFLY CLASP TO THE BRACELET. CHRONOGRAPH MOVEMENT. DUAL DATE FUNCTION. GOLD PLATED 
DS AND NUMERALS. WATER RESISTANT TO 3ATMS. SUPPLIED TO YOU IN A MAGNIFICENT PRESENTATION CASE, LADIES WATCH DOES NOT INCLUDE CHRONOGRAPH 





Shipping/ Handling $9.99 FL Res add 6% Sales Tax total charge eS ee eiscover work 
PP ,. ; ae 
edit Card Hotline 1-800-733-TIME (1-800-733-8463), seven days a week. Please quote code ARC/12CHT. 
MEPIECES INTERNATIONAL, 3580 NORTH WEST 56TH STREET, FORT LAUDERDALE, FLORIDA 33309. FAX: 1 888 675 3045. 
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One Central Park condominium residences 


-Unparalleled Columbus Circle location. Unmatched views through shimmering 
_~ Walls of glass. The legendary, award-winning service of the renowned 
= Mandarin Oriental Hotel Group. Simply Brilliant. Magnificently appointed 
residences are estimated up to $11 million. Full floor, 8400 sq. ft. custom 
8 ue are priced upon request. Occupancy Fall 2003. For a private 
lease Call 212-957-0600 or visit us at www.onecentralpark.com 
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continued from page 122 


them is at Wavecrest, a gathering of the 





wood every September in Encinitas. 
“Strictly wood,” says David Doherty, 


| one of the organizers of the show, now 


in its 24th year. Close to 300 cars show 
up, along with a lot of longboards and 
Hawaiian shirts and old red Coca-Cola 


| coolers—the woody crowd likes props. 


Most of the cars at Wavecrest are 
Fords, because they made woodies the 


| longest and most furiously, using wood 





| patrician 


from its own forest on the Upper Penin- 


sula of Michigan. When surfers think of 


woodies, they think of Fords, and as a re- 
sult, Fords are always in demand. If any 
one model can be called the classic, it’s 
the boxy Ford Deluxe; more of them 
were built than any other model. In re- 


| cent years the 1949-51 Ford “shoe box” 


wagon, as innocent-looking as a ranch 
house in the San Fernando V valley, has 
started to come on strong. Most Fords 
trade in the $40,000 to $60,000 range. 
One of the most coveted marques, 
the car that usually draws the most at- 
tention, is the Chrysler Town & Coun- 
try, which went into production in 1941. 
“The Town & Country is glamour 
spelled o-u-r,” says Jeff Godshall, a se- 
nior manager, interior and exterior de- 





Ford and a *41 Pontiac, explains it, ‘ 
Pontiac blows the doors off my Fj 
in terms of quality, craftsmanship, s 
ing and driving.” 

Old cars can be unreliable inv/® 
ments, the market for them sometii3s 
dying with the generation that remieg 
bered them most fondly. Woodies 
seem to go on and on, however, appr ey 
ating steadily at 7 to 10 percent a yiRe 
and even more in recent years. Col 
tors are generally holding on to tht 
cars. Only two or three “barn-fresh” 
turn up each year, says Barbour, and — 
atively few are advertised in Wo® 
Times and Hemmings Motor News. Ce 
sequently, Johnson notes, “cars are & 
ing restored today that would have g ity 
to the crusher a few years ago.” \ 
collectors often begin with what is kif 
ly referred to as a “rolling chassis,” c& 
ing $5,000 to $7,000. Any wood is | 
gone. Often the engine is as well. {¥ 
Doherty, “By the time you have thea} 
on the road, you might expect to f 
$50,000 in it.” 

You must also be patient. The wait 
list runs six months to a year just to} 
a car into Ron Heiden’s highly respeq 


woodworking shop in Encinitas, wii 


io 













sign, at DaimlerChrysler and a key 
member of the PT Cruiser team. The 
line included a convertible that looks 
like a Chris-Craft speedboat as well as a 
“barrel-back” sedan suitable 
for a bank president on a Sunday drive. 
A restored Town & Country typically 
costs $125,000 to $150,000. 

Each year more and more General 
Motors cars appear on the scene. Cali- 
fornia collectors tend to want a Ford, 
says Johnson, “but it’s becoming very 
fashionable in woodydom to say, ‘I have 
my Ford, and I have my Pontiac.’ ” Pon- 
tiacs, Oldsmobiles and Buicks like the 
Roadmaster may lack the surfing vibe, 
but they were the automotive equiva- 
lent of Dior’s New Look: They have 
Grace Kelly airs and luxurious detailing. 
Or, as Bob Barbour, who owns a 1950 











renee $28,000 to re-create (i 
woodwork for a car and varnish it pr} 
erly. Not all clients want a strict re-'] 
ation. Heiden built one woody in S| 
walnut and another in maple staill 
“white as a T-shirt.” | 

Adding a modern engine, drivet 
and antilock brakes is also becom} 
the norm, turning most woody p) 
ects into three- to four-year endeav| 
There was a time when modernil¥, 
cars had less value than faithfully} 
stored cars. “California cars tend th / 
modified,” says Doherty. “People Wi 
to get on the freeway.” | 

Doherty’s own 1951 Ford wago} 
outfitted with a huge Mustang eng} 
that cruises at 110. It can do zerdf 
1964 in five seconds flat. 0 
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For more information or to order the multi-volume Snaidero Design Portfolio ($25 US) 2g 5 oS 
please call toll free: 1-877-SNAIDERO or visit www.snaidero-usa.com ry yes 


SNAIDERO LOCATIONS: Scottsdale AZ 480.473.2949 / Laguna Niguel CA 949.643.0071 / Los Angeles CA 310.657.5497 
San Francisco CA 415.351.1100 / San Rafael CA 415.258.8222 / Greenwich CT 203.869.7448 / Miami FL 954.923.9860 
Naples FL 941.213.1774 / Sarasota FL 941.330.9300 / Honolulu H! 808.599.4554 / Maui H! 808.874.4928 

Chicago IL 312.644.6662 / Long Island NY 516.627.6990 / New York NY 212.980.6026 / South Jersey Shore NJ 609.927.1111 
Morristown NJ 973.734.1616 / Cleveland OH 216.464.7300 / Seattle WA 206.622.9426 / Washington DC 202.484.8066 
Madison WI! 608.662.0448 / Dallas TX 214.977.9247 / Vancouver Canada 604.669.4565 / Mexico City Mexico 525.202.9813 
Caracas Venezuela 582.265.0920 / San Juan Puerto Rico 787.721.5555 

EXCLUSIVE DEALERSHIPS AVAILABLE 
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Gae Aulenti Imagines a Home for San Francisco's Collection of Eastern Treasures 









Architecture by Gae Aulenti/Text by Christopher Hall/Photography by Mark Darley 











N HER NEARLY 50-YEAR CA- 

reer, Milanese architect 

Gae Aulenti has designed 
a remarkably varied body of 
work—-from private homes to 
industrial showrooms; house- 
hold furniture to opera sets 
for La Scala. She is, however, 
best known to the public for 
converting older buildings 





into museum spaces and, in 
particular, for her 1980-86 
transformation of a defunct 
Paris train station into the 
celebrated Musée d’Orsay. 
For the past six years Au- 
lenti has been exercising her 


130 








Architect Gae Aulenti 
(above) has designed a 
home for the Asian 
Art Museum of San 
Francisco, opening in 
January 2003. 


BreLow: The 1917 
Beaux Arts-style build- 
ing was once the city’s 
Main Library. RIGHT: 
The south court. 





transformative vision once 
again, this time in San Fran- 
cisco. In what she describes 
as “one of the most challeng- 
ing projects of my career,” 
the architect has refashioned 
the city former Main Library 


into the new home of the 
Asian Art Museum of San 
Francisco, keeping the 1917 
Beaux Arts shell and central 
core largely intact while rad- 
ically reworking the rest of 
the interior. Scheduled to open 


eis 


in January 2003, the muset 
—part of a historic civic cen 
complex of grand Beaux Ar = 
style buildings that incluc 
the city hall and the opi| 
house—is Aulenti’s first ad: } 

continued on page} 
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Funny how something 
without a head can call 
your name so loudly. 
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Way back in the late nineteenth century, 








Jules Verne, that master of science 


fiction, envisioned many of the pe 


technological wonders that j 


the many marvels there are tom 


found in the Lexus ES ¢@ 


RAIN-SENSING 


TE daa ah 


EVEN JULES VERNE DIDN'T SEE 


THIS ONE COMING. 


would have T'V. 


One of these marfk 
are commonplace today. /| 
From the submarine, to | 
the airplane, to rocket travel 

in outer space. He 


out on a limb and predict to take note of this one.) A serph 





in another thousand years we employs reflected and emitted light to dejd 


| 
Yet, as far-reachi imagination the presence of raindrops on the windsh id 
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iddress or point of interest. Discrepancies may be encountered between the system and your actual location. Change: 4 
1¢ Navigation Owner’ Manual and your Lexus dealer for further details. ©2002 Lexus, a Division of Toyota Motor $f 
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*The Lexus DVD Navigation System is designed to a 
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was, even he would be somewhat astonishei ali 


the available rain-sen/ 


windshield wiper syst} 





would certainly have to¥itip 


(Captain Nemo might wiih \ 

















® Not only does the system switch the wipers 
h and off, but it will measure the degree of 
Fecipitation and increase the wiper speed as 
mecessary. So no matter what the driving 
pnditions may be, from a light drizzle to a 
avy downpour, youre able to give the road 
@ead your full, undivided attention. 
He would also appreciate the available 


@exus DVD-based Navigation System. This 


jy’ a test drive and find out for yourself. The Passionate Pursuit of Perfection. 





in an automobile delight, comfort, fascinate and energize you? ‘Take lexus.com 


NAV system can verbally direct you to nearly 
any destination within the contiguous United 
States* via three different routes: the quickest, 
the shortest and an alternative route. 

These are two examples of the new world 
of luxury that awaits you in the ES 300. A car 
built on the idea that every journey, whether 
it be to the center of the Earth, or the center 


of town, ought to be an unforgettable one. 


Ovsxus 


, traffic flow or other road system changes may affect the accuracy of the mapping software. Rely upon your common sense to decide whether or not to follow a specified route. Detailed coverage 


} ids you to wear seatbelts, secure children in rear seat, obey all speed laws and drive re sponsibly For more information, call B3OO-USA-LEXUS (800-872-5398) 
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“Those who follow the 
recommended route get a 
kaleidoscopic, unfolding 
survey of Asian art.” 























continued from page 130 
tive reuse project in the Unit- 
ed States. Hellmuth, Obata + 
Kassabaum, LDA Architects 
and Robert Wong Architect 
joined her in the design work. 
The Aulenti connection will 
certainly burnish the Asian 
Art Museum’s already glow- 
ing reputation. With nearly 
15,000 objects spanning 6,000 
years of history, the museum 
is one of the world’s premier 
repositories of Asian art. It is 
also a vital cultural institu- 





tion in a city where one-third 
of the population has roots 
in Asia or the Pacific Islands. 

The nucleus of the col- 
lection—indeed, the impetus 
for the museum’s opening 
in 1966—is the nearly 8,000 
works given to the city by the 
late Avery Brundage. Over the 
years the museum has con- 
tinued to attract important 
gifts, most recently acquir- 
ing 832 Japanese bamboo bas- 
kets from former Neutrogena 
chairman Lloyd Cotsen and 











167 sculptures, paintings and 
other objects from the Doris 
Duke Charitable Foundation. 
‘The museum’s success in 
building its collection con- 
tributed in part to the need for 
a new home. “We’ve wanted 
to move since the late 1970s,” 
says museum director Emily 
Sano, noting that in its former 
Golden Gate Park location 
the Asian could exhibit only 
1,200 objects at a time. About 
twice that number will be dis- 
played at the new $162.5 mil- 
lion facility, and many pieces 

will be rotated regularly. 
‘Though the new Asian Art 
Museum bears little resem- 
blance to the Musée d’Orsay, 
Aulenti faced the same gen- 
eral challenge in San Francis- 
co as she did in Paris: deter- 
mining how best to meet the 
continued on page 136 


Lert: The entrance, 
located at the top of 
the grand staircase that 
bisects the museum, is 
being meticulously re- 
stored. The surround- 
ing loggia will house 
Pan-Asian ceramics. 









Lert: Formerly a 
brick-walled private 
area of the library, the 
south court is being 
turned into an open 
public space featuring 
an inverted skylight. 
Far Lert: The archi- 
tect’s rendering. 


Eastern 
Offerings 


A 1000-1100 sandstone 
sculpture of Jambhala, an ~ 
Indian deity of wealth. 







From a temple in Tibet, 
an 18th-century painted 
wood cabinet. 





ANeolithic double-han- | 
dled jar from the Majiayao | 
culture of China. 





























MALY Bed. 
Design: Peter Maly. 
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Ricut: The Japanese 
gallery, with a V-shaped 
ceiling, will be on the 
second floor of the 
south wing. BELOW 
Ricut: Restored dec- 
orative ceilings will 
highlight the third- 


floor Indian galleries. 
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Poggenpohl U.S., Inc. 
145 U.S. Hwy 46W, Suite 200, = 
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FAX: 973-812-9320 complex requirements of a modern mu- 
seum given the structure of a building 

www.poggenpohl-usa.com originally designed for an entirely differ- 
ent purpose. “When I visited the old 

0 en Main Library for the first time in 1996,” 
p gg she says, “I thought that the building was 
nis very closed and gloomy, while a museum 

had to be a place full of light and air 

10 YEARS and be transparent to help orient the 


visitors. It was very clear that we had 
to maintain some historical parts—the 
lobby, the central staircase, the loggia 
and the Grand Hall. This was the cen- 


doscopic, unfolding survey of Asian ar 


Poggenpohl Studios: , : 
In the permanent galleries—a series | 














Atlanta, GA 404-816-7275 SN : 
ae tral core of the old building, and it had 33 rooms with low-luster, black-stain¢ 
Boe Bil eee ee to remain the core of the museum, but _ parquetry floors and wall colors rangit 
Charlotte, NC 704-331-9690 with the aim of integrating the old ar-_ from brick to pale gray—visitors e: 
Chevy Chase, MD 301-657-8616 chitecture with the new one.” counter an astoundingly rich trove _ 
Chicago. iL 312-755-9023 eee entering the museum imme- — Asian art: tiny netsuke and ae stor 
Donec oe Beige ones diately see the restored, historic core, Buddhas, delicate ceramics and lacque 
with its vaulted ceilings, molded plaster ware, sturdy bronze vessels, ethere| 
eae eee and travertine floors. Wrapping around _ scrolls and vibrant textiles and paintin 
Detroit, Ml 256-624-1800 it, however, is a newly created interior Galleries are grouped by region—Ind. 
Georgetown, DC 202-342-9111 court, paved with charcoal-gray basal- West Asia, Southeast Asia, the Himalay; 
Honolulu, Hi 808-524-6656 tina stone quarried outside Rome and China, Korea and Japan—with objects < 
Houston, 7X 715-783-7780 brightened by a pair of inverted skylights, ranged chronologically and thematical} 
which run the length of the building, The fact that this significant collecti 
Los Angeles, CA 310-289-4901 . : : a 
and two glass curtain walls at the rear. of Eastern art now resides in a buildi: 
Maui Se eae This “large, single piazza,” as Aulenti witha classically Western exterior is put 
Naples, FL 941-263-4699 calls the court, includes special exhibition —_ ly accidental, of course. But, as Gae Aj 
New York City Downtown 212-228-3334 galleries, classrooms, a museum store and __lenti seems to recognize, in America the 
New York City Midtown 919-355-3666 a café with an outdoor dining terrace. is often metaphorical value in such ra 
y 4 s sea OT? 
Baanue Nid ee onan A glass-covered escalator framed by dom, cross-cultural juxtapositions. It’s 
celadon-colored steel beams pierces extraordinary American idea to create 
Portsmouth, NH 603-433-9918 ae Sat \ 
| x one rear glass curtain and clings to the _ unifying history for a young nation, wh 
Sacra 27 elt side of the south wing, taking visitors enhancing the heritage of each cultv 
| . . . . . . 
| San Diego, CA 619-239-0113 to the second and third floors and the _ contributing to this one history,” she saj 
HHT San Francisco, CA November 2002 permanent collection. “Because of the “And I’m deeply honored to take pa 
Sanco ee 941-366-9216 | | shape of the building, the permanent- and play such an important role. ” OH { 
Scheele a7 Peon | | collection galleries are arranged in a ; 
| Wee es. | long row,” says chief curator Forrest Asian Art Museum of San Francisco 
estport, peel im Vy] «er : Seay ; 
| 5 ~ | | McGill. “The public is free to enter the 200 Larkin Street 
| _ galleries at any point, but those who fol- 415-379-8800 


low the recommended route get a kalei- www.astanart.org 
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Considering the Simple Beauty of the Golden State’s Official Bloom 
Text by Jamaica Kincaid/Photography by Saxon Holt/PhotoBotanic 











O VIVACIOUS, WITH ITS FRESHLY LAID 
egg-yolk-yellow petals, four of 
them, sitting in a little saucer- 
shaped sepal, open-faced in the sun, 
fluted closed in the shade, blooming on 
a thin stem above finely cut bluish- 
greenish leaves. How humble and pleas- 
ing it looks when found one or two, in 
an unexpected spot in the garden, a 
place where you never dreamt of plac- 
ing it. And how staggeringly beautiful it 
can be when seen massed on a chalky 
cliff or in a sun-drenched meadow or 
along the side of the road or in some- 
body’s garden. In the places it likes, dry 
and sunny, it is among the easiest of 
annuals to grow. It is the state flower 
of California, and flower and state are 
so well suited to each other that I can 
continued on page 140 








Axsove: The California | North America, th: 

HII poppy, Eschscholzia cal- __ plant, an annual, ha: 
ifornica. RiGHT: Native become naturalized 
to the western coast of —_ all over the world. 
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continued from page 138 

almost make the case that the nature 
of this flower has shaped the charac- 
ter of the state. 

Its proper name is Eschscholzia califor- 
nica, and it was named by a German nat- 
uralist of French descent, Adelbert von 
Chamisso, for his friend, a Russian doc- 
tor of French descent named Johann 
Friedrich Eschscholtz. Chamisso was 
one of the scientists on a Russian-spon- 
sored expedition that hoped to find a 


Voyage Around the World with the Roman- 
zov Exploring Expedition in the Years 
1815-1818 in the Brig Rurik, Captain 
Otto von Kotzebue, is one of the most 
quarrelsome of its kind that I have ever 
read (my edition is edited and translated 
by Henry Kratz). Everyone and every 
situation seem to offer him some irrita- 
tion, except for “my faithful Esch- 
scholtz,” with whom he was “in com- 
plete harmony” and with whom “I 
always studied, observed, and collect- 


Named by 19th-centu- 
ry naturalist Adelbert 
von Chamisso for his 
friend Johann Fried- 
rich Eschscholtz, the 
flower is protected un- 
der state law. 



















Papaveraceae, it isn’t especially hie 
py to be transplanted. In Vermdg 
where I live, they begin to show! » 
in the places where I have deliberai 
ly placed them and in places whi 
I least expect them, blooming sor 
time after midsummer. From then} 3 
I have them until a deep hard fig 
wipes them out. i. 
When I first saw them growing 
part of their natural habitat in se 
hills above Los Angeles, the sigh 
such beauty overwhelmed me, an 
could not imagine bringing them jj 
the garden, taming them by work 
their carefreeness into a garden sche 
Some flowers are like that. When } 
see them in the wild, you feel for 
reason or another that they ough} 
stay there. Goldenrod (Solidago canac 
sis) is such a flower. Some others, | 
minute you lay eyes on them, you be 
to hatch all sorts of deceitful plow 
place them in your garden. The la 





When | first saw them growing, the sight of such beauty overwhelmed me, and 
could not imagine taming them by working their carefreeness into a garden sche 








subarctic route across North America. 
The world by this time (early 19th cen- 
tury) had been very well traversed and 
claimed over and over again by many 
European explorers. James Cook, who 
captained a voyage around the world 


and who established the custom of 


taking scientists and artists with him 
on his journeys, had long been dead. 
Meriwether Lewis and William Clark 
had already made the trip from east 
to west on the North American conti- 
nent, and not long after that Lewis 
killed himself. 

If on seeing the California poppy the 
burdens of Chamisso’s journey became 


lighter, he does not say. His account of 


this trip, documented in a book called 4 
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ed.” How almost completely perfect, 
then, that he should commemorate 
this satisfactory friendship with this 
friendly flower. 

And it is a friendly flower in every 
way. In the first place, a packet usually 
costs less than two dollars, and that 
packet will contain about 300 seeds, 
which is about the amount found in a 
few of the seedpods formed after the 
flower has bloomed. It is these seed- 
pods, capsule-shaped, that cause some 
people to pause when contemplat- 
ing this poppy’s generosity. For when 
ripe, they explode, scatter the seeds 
every which way, and the California 
poppy does best where it seeds it- 
self. Like most members of the family 















happened to me when I first laid eyes 
a climbing monkshood (Aconitum k 
sleyanum) in western China; fortuna 
my traveling companion, a botanist 
nurseryman, quickly told me th 
could purchase it from his plant ¢ 
logue. And so for many years in my , 
dening life my garden remained fre 
one of my favorite poppies. Then } 
day, when I was visiting the garden} 
late filmmaker Derek Jarman mad} 
his house, which stands directly in 
shade of a nuclear power plant in Dut} 
ness, England, I saw them joyoj 
growing in bunches among sea 
(Crambe maritima), optum poppies | 
paver somniferum) cee ee 
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GET A FREE SNEAK PREVIEW T0 
THE PERFORMANCE 
OF A LIFETIME. 


Interested in a playbill for this incredible 
performance? Receive a FREE 46-page 
guide to TOTO high performance bathroom 
products, and the names of your local 
TOTO dealers, by calling 1-800-350-8686 
(ext. 2134), sending the coupon below, 
or visiting us at www.totousa.com. 
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2002 TOTO LTD 2134 
he eee 








| | 142 











Gardens 

























continued from page 140 
garden is unusual in this way: Its n 
feature is the house, a small one-si 
structure that is painted black, and 
windows are trimmed with a yellow 
on a paint chart would be called cadf 
um yellow but is in fact quite clos 
the yellow of the California poppy. I 
that garden with a new feeling ak 
plants in the garden. It was not ung 
being a writer and reading a book 
had been written in a way you had 
thought of before. 

I returned to my own garden vir 
an almost excessive embrace of [if 
California poppy. I planted it in 
species form and then in its vars 
cultivars: Ballerina Mixed, Red C 
and Purple Violet. The cultivars niger 
came back, but the true species shjj 
up again and again in the unexpec 
places with such regularity that I 
any advice on how to use it ought to 
gin and end with “unexpected pla: 
and leave it at that. 

In a book he wrote about his gar jay 
the garden where I found the Calii 
nia poppy, Jarman wrote this: “Paraj§e 
haunts gardens, and it haunts mi 
This thought brings me back to Ci 
misso. Explorers and naturalists anit 
search of a paradise, not a hell. Sot 
times a flower is just a flower, and sojgs 





Flower and state are sq 
well suited that | can 
almost make the case thi 
this flower has shaped tf 
character of the state™™ 








times a flower is full of something 
When the migrant Chamisso saw 
California poppy, he thought off 
friend and fellow migrant Eschschi 
When I saw the California poppy in} 
man’s garden, immediately on cor} 
home, I started to grow it. I live in | 
mont, but I am not native to it, - 
a migrant living there. The ease | 
which this plant grows in its né 
habitat or a place that duplicates it: 
tive habitat and the open-faced | 
come of its blossoms seem all so mvj 
definition of California itself. 0 | 



















Butler's High Point 
SIN OTe 
BRED eee! 


Capitol Lighting 

All Florida and New Jersey 
Locations 

NU SO ese B Ne! 


SA RAIU IanO 


Oinnrercn Beaten 
Charleston, SC 
NRE eel Ibe) 


Creative Lighting 
St. Paul, MN 
651-647-011] 


Pen aranttnTa 
Kansas City, MO 
816-436-2120 


OUTIO IM aceuireN Toy 
Arlington, VA 
Mines cth! 


Evergreen Oak Electric and 
Ora Bran racercltny 

a allie acer 
800-966-4220 


EXPO Design Center 
Seo beret 





SAMA Ueare Tent EReNT 


House of Lights 
5 Michigan Locations 
888-THE-LITE 


TANTO TCCO MIAN RAO 


Illuminating Interiors 
STUB Oem Or 
858-566-3780 


etn w alt 
All Locations 
800-782-1967 


SSAA FLOT NT Ren 


Poco erantinity 
Scottsdale, AZ 
480-315-1115 


BT Say een STINT Tes 
Edmond, OK 
4()5-348-740) 

Tulsa, OK 
Steam) 


Hira Btarene eS 
Dera ea 
801-495-1948 


Lighting Emporium 
Springdale, AR 
800-262-2028 


Bruen fe 
Austin, TX 
Pe We icee 
Houston, TX 
abe ora ees! 


Lightstyle of Orlando 
Orlando, FL 
ope 


M & M Lighting L. P. 
Houston, TX 
800-392-5878 


Metropolitan Lighting 
sop Oy 

New York, NY 

nae Sete 


Park Row Lighting 
Arlington, TX 
817-461-7111 
Southlake, TX 
eee 


Progressive Lighting 
All Locations 
ail 


Nim eran 
IRANI NaI om Oe 
SCA 


Net BrTeG 
All Locations 
800-689-1000 


AMAN AN TCeCelTe Ten Teaen 
Sue 


Southern Lights 
ISTUTranyg1| RAVEN 
Spb IES al 


Stokes Lighting 
NeToaaT amNY 
br aleby 


Wilson Lighting 
Nama b 
941-592-6006 
Overland Park, KS 
Ree 





























ADhHistoric Architecture 





Wyntoon 


Revisiting a Northern California Refuge for William Randolph Hearst ! 
Architecture by Julia Morgan/Text by Sally Woodbridge/Photography by Tim Street-Porter 





This article first appeared in 
Architectural Digests January 
1988 issue. 
ILLIAM RANDOLPH 
Hearst’s Bavarian 
village on the Mc- 
Cloud River in Northern 
California is as unknown as 
his castle at San Simeon is 
famous. A state historical 
monument since 1958, the 
castle is toured by nearly a 
million people every year. By 
contrast, Wyntoon, the Ba- 
varian estate, is a family en- 
clave open only to the invited. 
The geographic settings of 
the two also differ. The cas- 
tle, with its crown of palms, 
shimmers like a mirage on 
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the coastal mountain range. 
Wyntoon lies deep in an 
alpine forest beside a rush- 
ing river. Its fairy-tale ap- 
pearance casts a spell right 
out of the world of Hans 
Christian Andersen and the 
Brothers Grimm. 

The flamboyant, make-be- 
lieve imagery of these com- 
plementary estates entirely 
suited their owner. Hearst’s 
fame initially lay in his im- 
age as a newspaper magnate. 
But the fortune made in 
mining by his father, George 
Hearst, fueled an acquisi- 
tive nature not limited to the 
business world. William Ran- 

continued on page 146 











ABOVE: In the 193( — 
architect Julia Mon a | 
designed several 
houses as part of V-_ 
liam Randolph Heay 
Northern Californy 
retreat, Wyntoon. i} 
Lert: The Bend, r, 
modeled by Morgy 

in the Gothic style 
has a dining room 
with a vaulted ceil: 





THE NEW 2003 JAGUAR S-TYPE Beneath the sultry curves of its timeless exterior stirs 
the soul of an entirely new machine. Featuring innovations in technology iike a first-in-class 6- 
Speed automatic transmission for seamless acceleration, an electronic parking brake | 

that automatically disengages when the car is shifted into gear, and a safety system so | jaguar.com/us 1-800-4-JAGUAR 
advanced, 6 airbags* and an array of occupant sensors not only Know someone is in the Hl 
Car, they sense height, weight and seat position, and act accordingly. Some might consider | | 
a a sign of intelligence. The new S-TYPE. Beyond beautiful. Exceptional at 44,975" || } 
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“Always wear your safety belt and secure children in the rear seat 
“MSRP 2003 Jaguar S-TYPE 3.0 with 6-speed automatic and moonroof, Taxes, title and registration fees extra. ©2002 Jaguar Cars, 
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continued from page 144 

dolph Hearst brought the 
same passion to collecting 
works of art as he did to 
buying newspapers, and ar- 
chitecture soon became an 
extension of his enthusiasm. 
He tinkered endlessly with 
the architectural settings of 
the historic fragments he 
brought from Europe. His 
building projects, like his 
journalism, were the stuff 
of legends. 

Hearst’s lordly attitude to- 
ward his houses was tempered 
by the great respect he held 
for his architect, Julia Mor- 
gan. Though Morgan was di- 
minutive and self-effacing in 
dress and demeanor, her zeal 
for her profession matched, 
even surpassed, Hearst’s. Ar- 
chitecture was her life. 

Those who know Julia Mor- 
gan’s buildings have com- 
mented on the discrepancy 
between her work for Hearst 


Homey touches 
and attention 
to physical 
comfort mitigate 
the museum-like 
atmosphere. 


and for other clients. For 
the latter, she generally de- 
signed buildings that took 
their place modestly in their 
context—background build- 
ings. For Hearst, she appeared 
to be a set designer—forced 
against her better judgment, 
some said, to carry out grand 
schemes with Hollywood 
overtones. Since, contrary to 
assumption, Morgan did not 
get rich working for Hearst, 
what led her to compromise 
her standards of taste? 
continued on page 148 
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Lert: Religious arti 
facts and antiques si\ 
round the mantel in’ 
one room of Bear | 
House. The silver-g_ 
processional cross, ;} 
right, is near a 10th+ 
century Italian chais 


BELOow: Hearst deci 
rated the library at 
The Bend with fur- 
nishings he collecte 
on his European tra’ 
els. A decorative ar¢ 
accents the Gothic 
door surround at re 
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transcendent travel experience speaks to all the 
\ . senses. The décor pleases the eye, the cuisine 
| “captivates the palate. There is, however, the 
tis action of a sixth sense that makes a hotel an experi- 


that transcends~and a place worth returning to. 








SPECIAL ADVERTISING SECTION 


e Peninsula Beverly Hills 
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The Peninsula Beverly Hills has committed itself to mas- 
tering that sixth sense, and The Peninsula’s luxury private 
villas take that mission even further. These ultra-luxe villas 
offer plenty of sensory enjoyment, while an enthusiastic 
staff anticipates every thought a patron may happen on. 
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CONTEMPORARY CALIFORNIA DECOR REPLETE WITH RESIDENTIAL LUXURIES—FIREPLACES, HARDWOOD FLOORS AND PATIO JACUZZIS. 


Completely redesigned four years ago, the villas function 
as both brief stopping points for those visiting the area and 
residences of others in town for longer stretches. In either 
case, guests can opt for one of the seven villas, nine larger 
villa suites or the one Presidential villa. All benefit from the 
many offerings of The Peninsula Beverly Hills-the only 
Mobil Five Star and AAA Five Diamond luxury establish- 
ment for nine consecutive years, with a prized restaurant, 
extensive spa, business center and more. 

First, the visual: Upon arriving at the property, the weary 
traveler is instantly lifted up by a cheery profusion of flower- 
decked plantings and consciously overgrown pathways 
which underline the feel of a private residence. Many of the 
villas overlook this seriously gorgeous landscape. 

Inside the villas, a recent makeover of the marbled 
rooms (complete with fireplaces and outdoor Jacuzzis) 
took the décor palate up a notch with bold splashes of color. 
“In our original color scheme, we alluded to our fantasy of 
Beverly Hills interiors of the 1940s—everything saturated in 


golden hues and warmth, very sunny California,” explains 


interior designer Darrell Schmitt. “This time we turne' bei 
the volume even more, adding riskier colors like aqué Bore 
corals for accent.” ier | 


I 
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The result is alluring enough to consistently attract sor) 


aa 


Hollywood’s keenest eyes, from directors to produce), 
actors, who frequent the hotel year round, and in droves; 


ing Oscar week. “Peninsula guests are demanding, witl 


personalities. They don’t just walk in and accept the room ®j: 
get. They want to influence their space. We’re always méfjy 
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furniture in and out to suit people,” says Schmitt. ch 4 
A sense of sound plays out both in its existence “Py; 
desired-and in its absence otherwise. Cutting-edge techni je; 











distinguishes The Peninsula, and guests tune into state-O Pe), 





art Bose sound systems. Alternately, a lovely lack of s finy, 
stems from the low-key manner of the hotel. This is a %j 5, 
for those who neither want to be seen or heard—except ‘| Dthe 
they want to be seen or heard. 
As for taste, at the award-winning Belvedere restau) 
Chef Bill Bracken continues to reap awards for his cu 


The focus of the food is “California Light,” though di ‘0 








ing heartier fare will find steak dishes including prime 
(Bone and porterhouse. A regular culinary event is the 
edere brunch with free-flowing Dom Perignon. 

illa habitues can even take the tastes with them: a spe- 
| en Air menu offers a selection of flight-friendly meals 
‘in to be the envy of other air travelers. The meals are 
med and packaged to be enjoyed cold or at room tem- 
ure in containers that may be heated by microwave 
pon the flight. 

puch and smell are met with great effect at The 
nsula Spa. Incorporating the latest treatments with 
bned therapists, equipment and products, the spa 
5 everything needed for the complete rejuvenation and 
tenance of the body and mind. Visitors lounge in pri- 
bool houses between massages and manicures, soak- 


ip the relaxing atmosphere. Plush robes, herbal teas 







This is a 





| place for those who neither want 
s seen OF eae when they want to be 
seen or heard. 
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and tonics complement treatments that were custom- 
designed for The Peninsula Spa. 

East meets west in the spa’s range of offerings, in which the 
tenets of ancient Eastern philosophies merge with Western 
pampering and scientific advancements. This so-called 
Epicuren method employs nut oils, commonly used in the 
South Sea islands, combined with vitamins, minerals and pro- 
teins that work after the treatment. 

Perched atop The Peninsula Beverly Hills, the spa 
encompasses the star-studded rooftop pool for primo 
celebrity spotting. The adjoining Roof Garden issues selec- 
tions from the spa menu. There are, naturally, all the other 
spa diversions to drop in on, including Eucalyptus steam 
rooms, saunas, a wet room with a hydrotherapy tub and 
Vichy shower and a fitness center. 

“You have five senses,” reasons Managing Director Ali 
Kasikci. “Good service is the 
sixth.” It is this sixth sense 
that separates The Peninsula 
from the noise. Kasikci’s mis- 
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sion of “flawless satisfaction of guests” informs a serv- 
ice strategy that aims to imagine every pleasurable 
detail before guests themselves have thought of it. 

It starts at check-in. Most of us know well the 
song of the fabled Hotel California, where you can 
check in anytime you like. Those lyrics take a tempt- 
ing turn at The Peninsula Beverly 
Hills. Indeed, you can check out any 
time you like, thanks to an unprece- 
dented 24-hour flexible check-in and 
check-out policy. 

Indeed, the extreme care continues 
in rooms dressed in goose down com- 





STONE PATHWAYS MEANDER THROUGH THE LUSH VILLA GARDENS. 








forters and subtly amped up with the best in modern 
technology. Any specific requests have, of course, 
been addressed, whether one prefers placement of a 
dopp kit on a particular side of the sink or clothes 
arranged in the closet in a certain order. Once, when a 
guest admired his mattress to the point of going out 


and purchasing an identical one, Kasikci then took it 
upon himself to have an accompanying mattress pad 
awaiting the guest to take home on his next visit. 

“We find out about our guests on our own,” 
says Kasikci, “not when they’re here and busy.” The 
managing director has clearly succeeded at pleasing his 
patrons, and was in 2000 named “Overall Best Practice 
Champion” among hotel managers by Cornell 
University’s School of Hotel Administration. 

Flexible check-out gently eases the departing visi- 
tor out of The Peninsula’s nurturing focus. By this 
time, all five senses have been attended to in ways 
beyond the pale, and that all-important sixth sense is 
curiously fulfilled. 

It is certainly no mystery that The Peninsula and its 
private villas garner the nods from top publications. 
Most recently, the hotel adds to its list the number one 
spot in Travel & Leisure’s “World’s Best” awards for the 
U.S., as well as the top among hotels in North America 
by Andrew Harper's Hideaway Report. 

Yes, you can check out any time you like at The Peninsula. 


However, you may never want to leave." 


The Peninsula Beverly Hills, 9882 South Santa Monica 
Blyvd., Beverly Hills, CA 90212. For reservations, 
call (310) 551-2888 or (S00) 462-7899. 








You can see this carpet, and over 300 more 
Tufenkian Carpets at the following dealers: 


Scottsdale, AZ—Davip ApDLER Rucs 
Tucson, AZ—OutraGeous RuGcs INT'L 
Los Angeles, CA—TuFENKIAN CARPETS 
Menlo Park, CA—STEPHEN MILLER GALLERY 
Sacramento, CA—Desicn GALLERIA BY VALENTINE 
San Diego, CA-—Outraceous Ruas INT’. 
San Francisco, CA-—FLOORDESIGNS Trade i 
San Francisco, CA-Gatteria FLoors 
Denver, CO—FLoorcoverINGs BY CPA 
Steamboat Springs, CO-TiLE & Carpet SHOPPE 
Greenwich, CT/New Rochelle, NY—A.T. Proubian 
Washington, DC—Desicn CENTER CaRPETS 
Altamonte Springs, FL—ORIENTAL RucG DEsIGcn 
Aventura, FL—FaitH ORIENTAL RUGS 
Jacksonville, FL—JaFFE ORIENTAL RuaG GaLLery 
Naples, FL—Carpet DESIGNS 
Pensacola, FL—Oasis/NeEw WortD Rucs 
Tampa, FL—Appison-Discus Co. INc. Trade Only 
Atlanta, GA—DesIGNER CarRPETS 
Boise, ID—Pro Source oF BOISE 
Chicago, IL—OrIENTAL RuGs INT’L 
| Evanston, IL—Oscar ISBERIAN 
| Indianapolis, IN—JosEPH’s ORIENTAL adele 
Kansas City area, KS—Munpy & Yazpi ORIENTAL RuGs 
New Orleans, LA—MaximiLuan’s INT’L SHOWROOMS 
E. Longmeadow, MA—WurtE RuGc 
Needham, MA-K. Powers & Co. Trade Only 
Winchester, MA—Koko BoopakiaNn & SONS 
Chevy Chase, MD—Paarvizian MASTERPIECES 
Scarborough, ME—Moucatian ORIENTAL RuGs 
Bloomfield Hills, MI—McQUEEN’s 
Novi/Birmingham, MI—Hacopian WorRLD oF RuGs 
Edina, MN—Cyrus Carpets 
_ Durham, NC—Tre Persian Carpet 
Nashua, NH—PersIAN RuG GALLERY 
Metuchen, NJ—ScuHwartz FURNITURE & DESIGN Trade Ng 
East Hampton, NY—James KIERAN Lad N= IN Tom 
Lake Placid, NY—Rucs To RICHES 
New York, NY—Scoot JoRDAN FURNITURE, INC. 
New York, NY—TUFENKIAN CARPETS 
Cincinnati, OH—Davio A. MILLET 
Columbus, OH—K.A. MENENDIAN 
Oklahoma City, OK—Moorman’s DisTINCTIVE CARPETS 
Portland, OR—TuFENKIAN CARPETS 
Ardmore, PA—Norman Carpets 
Furlong, PA—HENDRIxSON’s ; 
Lancaster/Mechanicsburg, PA-Essis & Sons, INC. 
Vedat Tol) =] alt Wt a): Weel VN Yodl = Toe Decorative RuGcs 
Pittsburgh, PA—WeEissHousE 
Providence, RI-—Fain’s 
Nashville, TN—OrIENTAL RUG Depot 
Austin, TX—Davio ALAN Rucs 
Dallas, TX—Truett FINE Carpets & adler) 
Houston, TX—Davip ALAN Rucs 


McLean, VA—Carpet IMPRESSIONS 
Racine; WI-PorrteER's of eet]: : * DO OO TA AL 
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Pictured: ae Sea Amber. For the location of the nearest Tufenkian 


Mi ey-c-1) Carpets dealer, visit our website or call 800.475, 





| tufenkiancarpets.com/S60f ©Tufenkian Carpets prote 
| designs with US and International copyrights 
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continued from page 146 

That the relationship was 
important to both was clear 
to their associates. Morgan was 
the only person on earth for 
whom Hearst would interrupt 
a business meeting. For her 
part, no request from Hearst, 
however unreasonable, went 
unheeded. Morgan not on- 
ly designed and redesigned 
buildings to suit his changing 
ideas, she also recruited and 
supervised the small army of 
craftsmen who executed the 
wood carvings, ceramic tiles, 
plaster and ironwork that 
enriched the buildings. The 
level of craftsmanship made 
it possible to integrate works 
of art from many different 
periods and places. 

For Morgan, who admired 
the medieval architect’s role 
as an intermediary between 
clients and artisans, the op- 
portunity to play that role 
doubtless brought great sat- 
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isfaction. It was also reward- 
ing to work for a client who 
had a keen sense of scale 
and proportion, to say noth- 
ing of the financial means 
to try out ideas. 

While the San Simeon cas- 


tle was built at the peak of 
Hearst’s power and wealth in 
the 1920s, Wyntoon was be- 
gun in the early 1930s in the 
abyss of the Great Depres- 
sion. By the late 1930s Wyn- 
toon became a casualty of the 





Lert: Willy Poga:|a 
Hollywood set des 1- 
er and illustrator 
children’s books, - 
ated the murals o: te 
timber facade of ] © 
House, where He 
always stayed. 


BELow: Hand-cai d 
pine paneling desi: 4 
by Morgan lines t_ 
walls of Hearst’s k+ 
room, where a pai ig 
of him hangs aboy) ae 
of the beds. A Pei a 
carpet covers the ft 





Depression and of Hea 
chronic extravagance. | 
last building, Sleeping B 
ty House, was left a s 
with tools, benches and } 
ders its only furnishings. | 
continued on pag | 


today's sophisticated home entertainer, the kitchen is the 
er of activity. From presenting intimate dinner parties to 
lestrating gala soirees, cooking aficionados demand 
lances that combine style, -innovation, quality and 
ormance. 


)Tech, single or double, is the only oven equipped with 10 
ing modes, including TrueAero convection, 3.5 cubic feet of 
ple space, and concealed heating elements. With Standard 
ropean installation, AeroTech has the looks and professional 


prmance required for entertaining. 


| 
| 
| 
| 


C . Bee cr € if - See 
Sic aa cis A it ami A eR cal i TR AE ag So a a ah MM a a Ss 


Add the elegance of our high-performance cooktops in gas or 
electric, finished in commercial stainless steel. Complete the 
kitchen with the revolutionary DishDrawer dishwasher, offered in 
double or single drawers for ultimate design flexibility. 


Whether building, remodeling or simply updating, Fisher & Paykel 


appliances are the solution for designing the future of home 
entertainment. 


Fisher&S.Paykel 


Innovative living 


800-863-5394 


www.fisherpaykel.cam 
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continued from page 148 
In fact, Wyntoon might 
never have been started had 
not Hearst’s mother, Phoe- 
be Apperson Hearst, built a 
Wagnerian Gothic castle in 
1902-3, downriver from where 
the Bavarian village later 
stood. Bernard Maybeck, 
whose protégé Morgan had 
been, designed the earlier 
building, christened Wyntoon. 
Made of wood and stone, it 
burned down around 1930. 
Hearst planned a new cas- 
tle—his mother had died in 
1919—as a collaboration be- 
tween Maybeck and Julia Mor- 
gan, but it was never built. 
Meanwhile, in 1931, Julia 
Morgan toured Europe in a 
chauffeur-driven car provided 
by Hearst. In Germany she 
sketched the colorful villages, 
with their picturesque half- 
timbered buildings that often 
had folkloric murals painted 
on the walls. Since German 
pine forests recalled those of 
California’s Siskiyou County, 
it seemed appropriate to re- 
create the whole scene there. 
A clearing in the forest was 
chosen for the village green. 
A fountain and other statu- 
ary from Hearst’s collection 
were set on the greensward 
continued on page 152 
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They have steep roots 
and sharply peaked |) 
gables; the forms | 
themselves conjure up, 
storybook scenes. 


[ 


Asove: An elabos! 


Lert: Bear House, 

along with the other tracery frieze anc} 
Bavarian-style struc- hanging Liisterwe i 
tures, perches on the chen highlight an) 
edge of the McCloud tic bedroom ont! | 
River, which winds third floor of Cin 1 


ella House. A cer’ 


its way through the 
stove is at right. |) 


50,000-acre property. 


SWAROVSKI 


DISCOVER THE MAGIC OF CRYSTAL 
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North Miami - Palm Beach Gardens 
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2-4pm 


ARCHITECTURAL D 


At 


Fireman's 
Fund 





6-8pm 


For more information, or to receive an 


Florida Jewels 


America’s leading fine jewelry designer David Yurman and 
Architectural Digest mark the new home of Park Promenade 
Jewelers at the Mall at Millenia in Orlando with a special recep- 
tion. Meet Mr. Yurman in person, and view a retrospective of 
spectacular Florida homes. 


Saturday, November 23, 2002 


Park Promenade Jewelers 
Mall at Millenia 

4200 Conroy Road 
Orlando, Florida 


RSVP by November 18 to David Wilcox 
at (407) 903-9001. 


Tasende Gallery. 
evening of special exhibits and 
expert commentary from artists 
| and gallery owners. 


Art Across America: La Jolla 
Thursday, November 21, 2002 






Places to go, designs to see, from 
Architectural Digest advertisers... 


DAVID YURMAN 


Art Across America: La Jolla 


Continuing a nationwide series of art walks, 
Fireman’s Fund Insurance Company® and Architectural 
Digest will lead a progressive cocktail party through 
some of La Jolla, “= as. ke” 

California’s most 
dynamic art galleries: Joseph o) 
Bellows Gallery, Monroe Gallery, ; 
Quint Contemporary Art, Scott Y 
White Contemporary Art and z 
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“LA BLUSA ROSA 1,” JULIAN SCHNABEL, 


A Culinary Whirl in NYC 





| LG Appliances and 


invitation, call toll-free (866) 689-2106. scoTT WHITE CONTEMPORARY ART 
| 
| 
| 











BOBBY FLAY 


famous chef and Dl af i 
restaurant owner {//¥. 
Bobby Flay offer need 
the chance to win a high-style weekend 
of gourmet delight with LG’s “Chillin’ 
with Bobby Flay” Sweepstakes. Visit 
LGappliances.com/sweepstakes for a 
chance to win first-class airfare for two, 


limousine service, $500 spending money 
and dinner with Bobby at Mesa Grill. 
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continued from page 150 
encircled by a loop drive. Three buil 
ings—Cinderella House, Bear Hou 
and Sleeping Beauty (now Ange 
House—were spaced along one side 
the drive, with their backs to the M 
Cloud River. They had steep roofs a1 
sharply peaked gables; the forms ther 
selves conjured up storybook scenes. | 

The buildings’ names came from t 
murals painted on their exteriors 
Willy Pogany, a Hungarian-born ar 
who came to the States in 1914. Poga 
had a long and successful career 
a mural painter and an illustrator 
magazines and children’s books (he cj 
over 150). As an art director of Holli® 
wood films during the 1930s, he d 
signed sets for United Artists, Univer: 
and Twentieth Century-Fox. He wou 
have been known to Marion Davi 
Hearst’s longtime companion, wha 
screen career Hearst sponsored by ba 
ing many films in which she starreé 
What Pogany did at Wyntoon was 
combination of fairy-tale book illusty 
tion and set design. 

In 1934, while work was in progre 
Charles S. Wheeler—Phoebe Hear: 


his 50,000-acre tract to Hearst. Thow 
he could ill afford it at the time, Hea 
could not resist the offer, and so Whely® 
er’s rustic stone lodge became parti 
Wyntoon. The Bend, so called becausi 
sat in a bend of the river and was hor 
shoe-shaped, was far too simple — 
Hearst’s taste. Nor was it suited to 
style of hospitality. Once again he cal: 
on Julia Morgan—to do a major rem¢ 
eling of the building, in a more Got 
style. But no Gothic hall, however ba 
nial, ever provided such comforta 
quarters for sleeping and bathing. 

This attention to physical comfor 
one of the memorable aspects of bi 
San Simeon and Wyntoon. Hon 
touches—comfortable armchairs W 
footstools and reading lamps, writi 
desks, baths with river and forest view 
mitigate the museum-like atmosphe 
Morgan’s planning also provided gu 
quarters with privacy and every co 
nience. For these and other reaso 
Wyntoon remains very much a fam 
place, a summer home that continue 
serve generations of Hearsts. U 
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No one makes you feel more at home 


f 


There’s nothing quite like being surrounded by things you love. And CBK makes that so easy. 


CBK has the largest selection of home décor and accessories anywhere—as well as the newest looks. 
So you can find the special things that are really you—and make your home a place you want to be. 


With families of styles that range from French Country to Wine Country, 
Paris Bistro to Paris Flea Market and Cabana, you can always find just what you want. 


%' 














All accessories by CBK. 






For every life, 
for every style, there's 


600 E. Sherwood Drive 

P.O. Box 143, Union City, TN 3826 | 
Tollfree: 1-800-FYI-4-CBK or 1-80-36 jai 
FAX: 731-885-3857 Phone: 731-88) = 
www.cbkhome.com 4 











‘ditors Select Properties Around the World 


Paris, Wyoming, Austria, Florida, Los Angeles... 








ALM SPRINGS 
at-Pack History Remembered 


















pyeter Lawford and his wife, lyn Monroe during one of their _ right) complements the den, doors that provide access to the 
Patricia Kennedy Lawford, many gatherings, which boasted — which adjoins a gourmet swimming pool and a private 
tyed host to world-famous guest lists that included Frank kitchen with granite counters. garden with a reflecting pool 
ebrities in their house in Sinatra, Dean Martin and Sam- _— The living and family rooms and waterfall. Granite boulders 
Springs during the 1960s. __ my Davis, Jr. The three-bed- have wood-beam ceilings and decorate the manicured lawn 
ford is said to have intro- room house has an open floor large windows that frame (above left). $1.595 million. 
eed his brother-in-law Presi- plan, so each room flows into mountain views. [he master For information, call our Hot 
it John EF. Kennedy to Mari- the next. An atrium (above suite has a spa with pocket Line, 212/880-6803, x0438. 
YO 


RK An Adirondack Gem 
s apa a c 1890 Louis J. Keimig de- 


signed an Arts and Crafts 


of 


house on the northern shore of 
Loon Lake, New York. The 
five-bedroom house is con- 
structed entirely over the water, 
which is no longer allowed by 
Adirondack building regula- 
tions. A half hour’s drive from 
ul ee i Lake Placid, the log-and-stone 
structure is on 1.3 acres. The 
house enjoys quiet seclusion on 
488 feet of lakefront, is miles 
from the nearest town and has 
no visible neighbors. $825,000. 
For information, call our Hot 
Line, 212/880-6803, x0439. 
continued on page 158 
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Precision. Grace. And a 3.5-liter engine that provides immediate torq| al, 


the tap of your foot. A double-wishbone suspension that delivers precise handling at the flick of your wrist. And to so ie, 








© 2002 Acura Division of American Honda Motor Co., Inc. Acura and 3.5RL are trademarks of Honda Motor Co., Ltd. Bose® is a registered trademark | | 
of Bose Corporation, OnStar is a registered trademark of OnStar Corporation. Make an intelligent decision. Fasten your seat belt. 
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isoul, there’s a leather-trimmed interior with an Acura/Bose® Music System with 6-disc CD changer, and available 
! 


jar? service. For even more information, swing over to acura.com or call 1-800-TO-Acura. AACURA 
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Sue on more than 153 acres 
of rolling hills, a vineyard 

in the Napa Valley town of Cal- 
istoga, California, houses a com- 
pound of buildings that can 
accommodate a family and staff. 





A Country House Dating 


Back Two Centuries 


uilt 200 years ago in the 

Austrian countryside, a rus- 
tic retreat with modern ameni- 
ties is a half hour from Salzburg 
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The living and dining rooms 
have vaulted ceilings and six sets 
of French doors that open to a 
courtyard on one side and, on 
the other, to a patio leading to 
the pool and cabana. The mas- 


by car. Granite pavers surround 
the front of the recently reno- 
vated four-bedroom house. The 
three-story structure has a 
sauna and a state-of-the-art 
heating system. The living 
room has high wood-beam ceil- 
ings (above right), and there are 


ter bedroom, adjoined by a 
limestone-floored mezzanine, is 
on the second floor. The prop- 
erty also includes a tennis court 
with an adjacent two-bedroom 
house overlooking a rose gar- 


hardwood floors in the bed- 
rooms, living room and the 
drawing room. The kitchen has 
tile floors and one of two open 
fireplaces. Terraces comple- 
ment both sides of the house, 
which is surrounded by mead- 
ows and fruit trees. There is 





den. There are separate livi 
quarters for a vineyard man” 
er, a gatekeeper and vineyan 
employees. $21.95 million. | 
For information, call our Hot ~ 
Line, 212/880-6803, 0440) 


also a stable on the ground, 7 
which could be converted i | 


additional living space. Thi, 





nearby village of Mattsee ¢ 
seasonal recreation, with sl} 
golfing and a lake. $814,001 
For information, call our Ho 
Line, 212/880-6803, x044. 
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Make it legendary. Make it KitchenAid. 


Start with the extra power of the Artisan™ Stand 
Mixer. With 10 speeds and a 5-quart bowl, whip 
up something truly grand. 


Load the KitchenAid® Dishwasher. Designed with 
a Stainless steel interior and a 5-level wash system, 
insuring impeccable results. 


Bask in the glow of appreciative guests. 


Hipe created by Marcel Desaulniers, author of Desserts to Die For. 
ae * recipe, visit KitchenAid. com. To learn more about the entire KitchenAid” line, call 1.800.422. 1230. 
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Historic Manor 


ased on Sir Christopher 

Wren’s deanery for St. 
Paul’s Cathedral, a manor in 
Virginia’s Shenandoah Valley 
was built circa 1790. The five- 
bedroom house, on more than 
300 pastoral acres, is on the Vir- 
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ginia Landmark Register and 
the National Register of His- 
toric Places. The property has a 
poolhouse with two guest suites 
(right), a greenhouse, stables 
and an approximately three- 
acre pond. $6 million. 

For information, call our Hot 
Line, 212/880-6803, x0443. 


A Roland E. Coate 
Hancock Park Creatic 


he R. B. Fudger estate, 

signed by architect Rol 9 
E. Coate, was erected in Los 
Angeles’s historic Hancock ] k 
in 1926-27. The ivy-coverec 
house, where Howard Hugh 
once lived, has manicured 
grounds and views of a neigl 
boring golf course. It has six 
bedrooms and baths, a large 
media room, a temperature- 


controlled wine cellar, a fort 
dining room with original ti 
and two offices. Each bedroc 
has a balcony (left). A fireple 
warms the beam-ceilinged li 
ing room, which opens to a 
cloistered patio. A swimmin 
pool, spa and gym, as well as 
one-bedroom guest apartme 
and an original garage, are c 
the walled and gated proper 
$4.95 million. 


For information, call our Hot 
Line, 212/880-6803, x0442. 
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MORE WAYS TO NAVIGATE 
A VOLATILE MARKET FROM 


¢ 


How to bring “Protected Growth” 
to your family’s portfolio. 


In a market that hasn’t grown or 


protected much of anything lately. 


THERE’S ALWAYS A SMART PLACE FOR YOUR MONEY 


Protected Growth Investments” are often one 





MERRILL LYNCH WEALTH MANAGEMENT 


ond There's Always A Smart Place For Your Money are service mo 


Families outgrow a lot of things. Homes, cars and even their portfolios. 
A few years ago, many families were pretty aggressive with stock- 
heavy portfolios. But now, with a challenging, unpredictable market 
and children nearing college age, more clients are looking for 
ways to better balance risk and growth. Merrill Lynch Financial 
Advisor Michelle Arpin Begina helps clients plan for this every day. 


of her first suggestions. They take advantage of 
the growth potential in equity markets without 
putting your principal at risk by being too 
aggressive. They can help young aggressive 
portfolios grow up to be wise old portfolios. 





MICHELLE ARPIN BEGINA, 
MERRILL LYNCH FINANCIAL ADVISOR 

































































1-800-MERRILL/ASKMERRILL.ML.COM 
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Estates for Sale 





CORONADO 
Classic Residence 
on a Southern 
California Island 


WYOMING 
Artists’ Refuge 


he Hawkeye Ranch lies 

within the Shoshone Na- 
tional Forest, near Yellowstone 
National Park. Three genera- 
tions of artists, who for the last 
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ee Richard S. Requa 
designed a residence in 
1931 two blocks from the beach 
on Coronado, an island across 
the bay from San Diego. The 
six-bedroom house has hard- 
wood floors, an elevator, a wine 
cellar with a wet bar and a 
rooftop deck with views of the 


38 years have been assembling 
the 18th-century Neapolitan 
creche and Christmas tree at 


The Metropolitan Museum of 
Art in New York City, have 
maintained the more than 250- 
acre property. Beginning in the 
1930s, the family built a four- 





ocean. The main floor has a 
curved staircase, with a wrought 
iron railing, that borders an in- 


laid tile floor, a living room with 


a Batchelder tile fireplace and a 
wood-paneled billiard room. 
The master suite, with a fire- 
place and an office, is on the up- 
per level, along with four other 


bedroom main cabin that has a 
living room with a stone fire- 
place and two dining rooms, 
three guest cabins and an artist’s 
studio, with large windows and 
vaulted ceilings, used as a chapel 
in the 1930s. The property is 
bordered by Cabin Creek, 















bedrooms and a family roor 
with two walls of French wil” 
dows that open to a balcone gy 
A guest apartment is access:/ey 
from the outside. The walle 
grounds have courtyards wi 
fountains. $4.595 million. | 7 
For information, call our Hot | 
Line, 212/880-6803, «0444 







which flows into the Shosh| 
River, a source of abundani/ \ 
trout fishing. A large vegete| ) 
garden, a lush lawn and pet 
nial flowers surround the b} 


f 


ings. $10 million. 

For information, call our Hoi} 

Line, 212/880-6803, x044.)09 
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Ring from the Past, Present, Futu (al 
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A Steamist steambath turns your shower into a spa... a 
a luxurious steam-filled retreat that is ready when you are. — 


Our easy-to-read digital controls are simple to operate 
and provide for your exact comfort level. Just touch the 
keypad and within minutes warm, natural steam fills 
the bathing area. 








Steamist Designer Controls come in a variety of finishes 
and will enhance the appearance of any bath décor. 
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Designer Series Control Package #DSP. . .includes 


Time and Temperature Controls for inside and outside the bathing area. Finish Shown: Satin Nickel 





NORTHERN CALIFORNIA NORTHERN NEVADA 
Campbell CA Novato CA Minden NV 
Plumbing Bureau || 408-374-2523 CTW Designs 415-883-8861 Faucets & Fixtures 775-782-7844 
Plumbing Gallery 408-559-1792 Rancho Cordova CA 
Chico CA Plumbing Unique 916-638-2763 Reno NV 
Ferguson Enterprises 530-345-5131 Redwood City CA Plumbing Etc. 775-828-4193 
Concord CA Plumbing N' Things 650-363-7333 
Expo Design Center 925-288-4400 Roseville 
Dublin CA Expo Design Center 916-789-2300 HAWAII 
Expo Design Center 925-479-3100 Sacramento CA Hilo HI 
East Palo Alito CA Ferguson Enterprises 916-649-3445 Familian Northwest 808-933-3200 
Expo Design Center 650-289-6300 San Jose CA 
Grass Valley ca Expo Design Genter 408-979-3500 Honolulu me 
Ferguson Enterprises 530-272-1045 Kitchen & Bath Showplace Details International 808-521-7424 
Sierra Plbg From the Past 408-554-1552 — Familian Northwest 808-832-7474 

530-477-7838 Santa Clara CA W H Fiddler Co. 808-592-0233 

Conleff Plumbing Supply 408-988-8005 i 
Los Altos E CA : ig Supply Kailua, Kona HI SDR! GEES 
Los Altos Hardware 650-941-8207 Santa Maria CA Eee ES 
Modesto CA Ferguson Enterprises 805-922-4535 RemilemNomWest as ee a eee 
Abe's Plumbing Supply 209-521-8600 Seaside CA Kahului, Maui HI ca ae 
Del Rey Suppl 831-899-2525 = - 

Oakland CA y supply Familian Northwest 808-877-4460 
gee Tender Square Bath Gallery Marzi Sink Factory 831-394-9382 ; 3 . - h! 

510-832-2284 Soquel ca Lihue, Kauai HI For information please contact t 
Expo Design Center 510-450-3300 Plumbed Elegance 831-476-4455 — Familian Northwest 808-245-6991 Showroom nearest you or call us ¢ 
Palo Alto CA Sunnyvale CA te 
The Plumbing Studio 650-424-1892 Dream Baths 408-720-8200 800-3 5 5-64 78 F 


Placerville CA Watsonville CA z a : ! 
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PHOTOS: HERMES MALLEA, LEFT; DOMINIQUE VORILLON, CENTER, RIGHT 
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|GHT: A SIGN OF STELLAR DESIGN; THE ARCHITECTURAL DIGEST GREENROOM ENTRY HALL; A TERRARIUM CREATED | 


KEY DESIGN ELEMENTS IN THE GREENROOM 


furniture from McGuire: Mingei Console Table in Nara finish * Ming Altar Table in 
Ming red « Director’s X-chairs covered with Old World Weavers’ Tweed fabric 
in celery « Cambay Woven sectional seating in mocha finish, covered with Old World 
Weavers’ Samoy in gold » Tabourettes in Ming red « Benches in tobacco finish + 
Tambour Lamp, Cloud Lamp and Arabesque Lamp 


wallcovering from Stark: Natural Splendor Collection, Splendor Jute in willow mist 
carpeting: Wall-to-wall sisal: Field Straw from Stark Carpet «Tabriz Carpet, Northwest 
Persia, c. 1900, from the collection of Doris Leslie Blau, Sotheby’s «Doris Leslie Blau 
Collection runner designed by M (Group) 

glass-front refrigerators: Sub-Zero 

accessories: Armani Casa 

televisions: Aquos by Sharp — 

art from Winston Wachter Mayer Fine Art, Inc., NYC: Joe Andoe, Untitled (Standing 
Horse), 2002 + Jean Pagliuso, Untitled, 1999 *Seton Smith, G Tree, 1997, and Black 
Bowl with Two Handles, 1997 *Hiro Yokose, Untitled (#3557), 2001 
antiques: 19th century Jap- 
anese folding screen from 
Charles Jacobsen, Inc. « 


| objects and Paul Frankl side 
: tables from Blackman Cruz 
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PHOTOS: CRAIG T. MATHEW/ATAS 


mirror: A. Rudin Furniture 
Petia Boaleh eine alee 
beauty: Lancéme — 


| flowers: The Woods Oe 
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MESSING FROM WILL & GRACE; FRIENDS’ DAVID SCHWIMMER AND MATT LEBLANC. 


GREENROOM 


AT THE PRIMETIME EMMY AWARDS 





























A Mediterranean 
Renovation 


an Francisco’s Zellerbach 

family owned a 1925 
Mediterranean-style beach 
house in Carmel for many 
years. The 3,600-square-foot 
residence has a three-level 


Art Dealer C.T. Loo’s 
Parisian Pagoda 


Ny the end of the 19th centu- 
ry Ching-Tsai Loo, the son 
of wealthy landowners from the 
province of Zhejiang, left China 
for France to begin his career in 
international trade. He soon be- 
came a leading purveyor of 
Chinese art and antiques to col- 
lectors such as Victor Segalen 
and Paul Pelliot. In 1926 he cre- 
ated a scandal when he decided 
to built a Chinese-style pagoda 
amid Haussmann-style town 
houses near Paris’s Pare Mon- 
ceau. Today the five-story 
building is owned by Michel 
Cardosi and is split between a 
residence and exhibition rooms 
for antiques. The first floor has 
Ming and Qing Dynasty lac- 
quered panels. $7 million. 

For information, call our Hot 
Line, 212/880-6803, x0447. 
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north wing with a master suite 
replete with restored cabinetry 
and a stone fireplace—one of 
four in the house—French doors 
and a terrace with views of the 
Pacific. The living room (above 
right) has hardwood floors, a fire- 
place and a wood-beam ceiling. 
A basement, containing a play- 





room, laundry and storage, is 
accessible from the kitchen. 
The two-story south wing, 
added in the 1930s, includes a 
paneled library and a guest 
suite. Winding staircases, tile 
floors and a kitchen that over- 
looks a private courtyard lend a 
European feel to the residence. 


=< 










The fenced property include} 
pool and spa. A major renovalyy 
tion began in the early 1990s iim 
when the original flat roofs 
were gabled and covered int 
Furnishings are included in ti 
sale. $7.495 million. 

For information, call our Hot 
Line, 212/880-6803, x0446. 
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Most of our visitors take home memories 
of our white sand and turquoise waters, 


aor 1 


SE a 


Come to Cancun and experience for yourself the magical touch of the white sand and turquoise waters of the Mexican Caribbean. 
You too will take home wonderful memories of these natural gifts of Cancun: a reminder to yourself to come back soon. 


The Mexican Caribbean. MEYWICO 


y 
For more information, call 1-800-44-MEXICO or log onto www.cancun.info www.visitmexico.com Closer than OVEF 




























































































Estates for Sale 











With a touch of your remote control 
the plasma TV appears or disappears 
quietly, smoothly and reliably. 
An Inca lift provides unparalleled 





space-saving luxury in your home, 
office, yacht, airplane, or anywhere 





space is at a premium. 






Evoki ng the Gulf Today Seaside has more than 
Coast's Vernacular 300 cottages, including Inter- 


Aer : mezzo by the Sea, a four-bed- 
Tradition in Seaside room house by architect Scott I 


n 1946 J. S. Smolian bought Merrill. Situated directly on the i 





80 acres on Florida’s north- beach, it has a large porch that t 
west coast, where his grandson faces the Gulf of Mexico. There | 
Robert Davis, a developer, be- are hardwood floors throughout 










a - gan planning acommunity that —_ and a kitchen that opens to the 
Cf i | would hark back to regional living/dining room. $3.4 million. 
Se building traditions of Floridian For information, call our Hot 
wood-framed seaside cottages. Line, 212/880-6803, «0448. O 











With our unique automatic 
swivel installed on your lift, you can 
always have the perfect view. 


Inca plasma lifts are made of 
stainless steel and are available through 
your audio/video installer, interior 





designer or cabinetmaker. 








Ask about the new “Plasmita” | 1 | eas 
lift designed to handle smaller | 





screen dimensions. 
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ers oF AUTOMATION 


(310) 808-0001 
www.inca-tvlifts.com 
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Private Residence: Colorado Architect: David Gibson ‘ill 


Incredibly slim, high performance, custom crafted windows and 
doors of unsurpassed beauty, strength, security and durability. 


Crittall” steel windows and doors...enjoy the view! 
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Architecture by Richard Meier & Partners/Interior Design by Rose Tarlow 
Text by Joseph Giovannini/Photography by Scott Frances 


any Southern 

California beach 

houses, despite 

the glamorous 
connotations, are limited in 
size by their sliver lots, and 
their roots trace back to in- 
timate wood-frame cottages 
charming for their modes- 
ty. Native Angelenos, if they 
are seasoned enough, recall 
from their barefoot child- 
hoods small bungalows and 
even shacks where residents 
lived principally on the sandy 
front porch, facing the crash- 
ing Pacific and those blood- 
orange sunsets on their way 
to Japan. 

Some of these fragile hous- 
es still exist, hanging on for 
dear life because of unset- 
tling land values, and many 
have been upgraded and en- 
larged. The tradition of these 
informal houses—a few built 
without foundations, just surf- 
ing the sand—seems diamet- 
rically opposed to the mag- 
nificent white structures by 
Richard Meier, as spanking 
crisp as starched dress shirts. 
The architect, who has of- 
fices in Los Angeles as well 
as in New York, belongs to 
the tradition of modernist 
architecture that derives from 
the sculptural buildings of 
Le Corbusier, who said that 
architecture is the magnifi- 
cent play of volume in light. 

‘Two expectations, intimate 
and grand, informal and for- 
mal, intersected in the design 
of a beach house for an art 


Lert: Richard Meier and partner 
Michael Palladino designed a four- 
bedroom beachfront house on the 
coast of Southern California for 
modern-art collectors. Sequential 
block-shaped volumes and doors 
intersect at the entrance, drawing 
the visitor in spatially. 








“The design challenge,” says Meier, 
“was to create privacy for interior 
and exterior living spaces while tak- 
ing advantage of the southern ex- 
posure and clear views.” ABOVE: A 
break in the front fagade—made of 
gridded and patterned glass—pro- 
vides a glimpse into the courtyard. 





Be.ow: A glass-floored walkway, 
above left, and a curved wall, above 
right, create opposing but balanced 
elements in the entrance hall. In typ- 
ical Meier fashion, the narrow hall 
ends in a dramatic gesture, with the 
introduction of the dining area, two- 
story living area and expansive view. 
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collector, one with an archi- 
tectural avocation: He has 
long been active on the boards 
that have selected museum 
architects, including The Mu- 
seum of Contemporary Art, 
Los Angeles, and, most recent- 
ly, the Los Angeles County 
Museum of Art. 

In a time-honored South- 
ern California custom as old 
as the automobile, the client 
and his wife wanted an in- 
town weekend house, just a 
short drive away from their 
main house but at the beach. 
They asked Meier, fresh from 
building the Getty Center, 
who had no hesitation about 
building a house. “I’ve always 
done houses and always plan 
to do them,” he says. The own- 
er adds, “I’ve loved Richard’s 
architecture, especially the 
small-scale work and espe- 
cially the buildings on the 
ocean.” Meier would have 
distinguished company: Over 
the last decade Southern 
California beaches have seen 
a new tide of architect-de- 
signed houses come in, turn- 
ing beachfronts into show- 
cases of modernism (Meier 
himself completed a Malibu 
beach house several years ago; 
see Architectural Digest, Feb- 
ruary 1995). 

Meier’s client bought one 
property and the adjacent 
tear-down house but declined 
a third when it, too, coinci- 
dentally came on the mar- 
ket: Three merged lots would 
have encouraged overbuild- 
ing, but one extra lot eased 
the 4,280-square-foot house, 
allowing for a real yard rath- 
er than a pair of sideyards 
each the width of a bowling 
alley. “I didn’t want to brag 
about the size of our house,” 


Untitled, a circa 1945 painted-met- 
al-sheet-and-wire mobile by Alex- 
ander Calder, hangs in the living 
area. The interiors were sparingly 
furnished by designer Rose Tarlow. 
“My objective was to be sure the fur- 
nishings wouldn’t interfere with the 
architecture,” she says. Stark carpet. 
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Opposire: Cantilevered over the 
Cree eee Ra Caan ae i et 
ea Cela tee Oe Metitccus ey tac) 
the space’s predominantly rigid an- 
gles. The dining table is a Richard 
Meier & Partners design. 












SUS ere Cael orva Cetinc 

Der Eatty are alae rite Retort terete 
and the master bedroom, left. “The 
glass flooring physically and spatially 
isolates the study within the overall 
Teste Race Ne ze tee 


says the client. “Four bed ™ 
rooms is more than enough 
We've used every square incl) 
of the site intelligently.” 

To maximize outdoor spacy 
and sun exposure, Meie’ 
placed the house along thi 
eastern edge of the yard anc 
counterbalanced the volum 
with a small guest apartmen 
over a garage on the west side 
That left room for a lawn 
which he closed off with 
high white wall that turns th’ 










































Lert: Two nearly identical master 
bedrooms are laid out in the house’ 
One is on the first floor; the other 
is directly above it and featuresa || 
private balcony and a leather-uphol" » 
stered Eero Saarinen Womb chair| “«: 
and ottoman. Both rooms have 

maple beds and tables. 






































rd into an outdoor room. 
he garden allows us to hold 
tdoor events for 100 or 200 
ople,” the client says. “It’s a 
rfect place to entertain.” 
eier, like his spiritual men- 
r Le Corbusier, believes in 
e promenade architecturale, 
> formal procession through 
e house that in Meier’s 
ildings is almost ceremo- 
ul. He often leads his visi- 
rs into the house through a 
nsely packed set of bed- 


3HT: In the study, Philip Taaffe’s 
19-2000 mixed-media work De- 
an Landscape hangs near a Rich- 
| Meier & Partners—designed desk 
1 early-20th-century Josef Hoff- 
nn chairs. BELOW RiGut: The 
ym is acoustically segregated from 
-rest of the house. Stark carpet. 
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Lert: “The architecture is planned 
around an outdoor room that ex- 
pands the interior space,” explains 
Michael Palladino, speaking of the 
bluestone-tiled terrace and the large 
garden courtyard. The one-bed- 
room guest apartment, left, is situ- 
ated atop a garage. 


rooms and service rooms with 
low ceilings and releases them 
into a tall space that opens 
onto a view, but the tight di- 
mensions of the lot blocked 
the prospect of a long prom- 
enade. Working with partner 
Michael Palladino, Meier de- 
termined that the best place 
for the bedrooms was along 
the east edge, not across the 












beachfront. As a result, he 
changed the spatial details of 
his approach while keeping 
the principles. 

Like a storyteller captur- 
ing his audience from the 
initial words, Meier takes 
hold of visitors from the first 
step across the property line. 
At the street he indents a 
gridded glass wall to create 
an alcove that envelops the 
guest in white. The entrance 
really inaugurates the prom- 
enade, which starts with a 
tease: The door opens to an- 
other door at the end of a 
short walkway. The visitor 
continued on page 255 
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Seemingly independent planes and 
volumes are assembled to create 
the elegantly ordered 4,280-square- 
foot beachfront house. Its sharp 
NUON Kou Pm een reon a corel 
and sculptural elements are intend- 
ime enorme ino BTC 
play of light and form. 





as 





Meier multiplies the shadow lines 


on the facade with a trellised 


the curvilinear form 


of the balcony plays against the 
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strict orthogonal structure. 
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SRAIG WRIGHT PU 
HIS SPIN ON A Re SINS ITD 4 


RESIDENCE FOR COLLECTORS p 
ef 


SITE: “It’s Palm Beach Revival 
ulltop,” designer Craig Wright 
bout a house he created for 
and Heather Mozart in a wood- 
a of Northern California. Sur- 
led by lush tropical gardens, 
sidence references the work 
hitect Addison Mizner. 


Interior Design by Craig Wright 
Text by Patricia Leigh Brown 
Photography by David O. Marlow 


Asove: A Festival of Dwarfs, by Ital- 
ian Baroque artist Faustino Bocchi, 
hangs in the atrium, which doubles 
as the formal entrance. The mar- 
ble-topped Italian console with a 
faux-tortoiseshell finish is 18th cen- 
tury, as are the pair of Portuguese 
gilded and painted leather chairs. 
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Connoisseurs 
of the unusual, 
the couple seized 
upon furniture 
some might 
find daunting. 


he name Califor- 

nia, it is said, first 

appears in a 16th- 

century Spanish 
tale as a mythical island par- 
adise rich in gold, silver and 
pearls. It is a place where peo- 
ple come to manufacture fan- 
tasies, to reinvent themselves, 
to create a dazzling sense of 
history and inevitability out 
of newness. 

And so it has been with 
the romantic, rusticated-stone 
residence inspired by the 
work of Addison Mizner that 
Los Angeles designer Craig 
Wright has done for John 
and Heather Mozart, situat- 
ed on a Northern California 
knoll encircled by rare, im- 
ported palms that feels like a 
private island. 

“We tried to create our 
own history,” explains Wright, 
owner of the antiques gallery 
Quatrain, whose clients in- 
clude Michael Douglas, Dan 
Aykroyd and assorted barons 
and baronesses. “The house 
is not purely Italian, though 
it has Italian aspirations, and 
it’s not purely Spanish. You 
can’t pinpoint exactly where 
or when you are, but you 
know it’s familiar. It’s its own 
vocabulary of California.” 


Wright describes the living room, 
which has an open-beam ceiling, as 
“grand, yet informal.” The mantel 
holds a carved marble head of Janus, 
the Roman god associated with 
doors, gates and beginnings. Old 
World Weavers animal-motif pil- 
low fabric. Quatrain wing chairs 
and Spanish-style ceiling lanterns. 
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An early-20th-century work by Ar- 
thur Goodwin is over the library’s 
fireplace. The zodiac figures on the 
mantel and the mounted horseman 
sculpture, all Tang Dynasty pot- 
tery, are from Therien & Co., as 


are the doors and low table. Brun- 


schwig & Fils pillow fabric. 





ABOVE: In the dining room, an ear- 
ly-20th-century iron-and-alabaster 
chandelier from France is above a 
17th-century Italian walnut table 
and Baroque chairs. Wright con- 
verted a pair of Flemish verdure tap- 
estries into draperies. The marble 
chimneypiece is Art Nouveau. 


With its grand, bronze- 
railed stair and pecky-cy- 
press-beam ceilings, the resi- 
dence, like the Palm Beach 
villas it recalls, gives the im- 
pression of “the silent touch- 
es of time,” as the society 
architect Mizner once put it. 
If the architecture is eclec- 
tic, the Mozarts’ passions are 
even more so. It’s a safe bet 
that this is the only house 
in America—indeed, in the 
world—in which serious col- 
lections of art glass, majol- 
ica and 18th-century Portu- 
guese furniture coexist with 
a museum-quality Elvis room, 
featuring the King’s leath- 
er baby shoes and his wool 


sports jacket from The Dorsey 
Brothers Stage Show. 

Throughout the residence, 
formal and informal do a 
subtle dance together. It be- 
gins the moment you step 
through the massive mahog- 
any doors into the entrance 
atrium, with its cool French 
limestone floors and c 
vaulted and coffered ceiling. 
A pair of 18th-century Italian 
consoles, painted to simulate 
tortoiseshell, commune with 
whimsical oil paintings of ac- 
robatic dwarfs. 

Opulent though it is, it is 
a house designed for a fam- 
ily, including a cruising baby 
wielding a bottle. “I’m a good 
relaxer,” says John Mozart, a 
su sful real estate devel- 
oper and the son of a Volks- 
wagen dealer. “We wanted 
something sophisticated but 
not intimidating. I wanted 
to be able to sit in the living 
room in a pair of shorts, look 
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at the room and have a drink. 
It had to feel easy.” 

Known as serious collec- 
tors of colonial furniture 
(not to mention rare vintage 
automobiles and High Elvis- 
iana), the couple were ush- 
ered into the inner sanctums 
of Florentine antiques deal- 
ers. The Mozarts are espe- 
cially fond of Portuguese 
colonial furniture; their first 
purchase was an 18th-centu- 
ry Baroque chest with ster- 
ling silver hardware. 

Colonial pieces such as 
an Anglo-Indian ivory stool 
“are a little off,” explains 
Wright, their perspicacious 
guide. “They’re not as for- 


OO 
OOOOO) 








Arove: A trio of 19th-century pheas- 
ant lithographs hang in the stair hall 
above an 18th-century Portuguese 
rosewood console, from Therien & 
Co. The detailed bronze windows 
and exterior doors of the house were 


handcrafted by Northern Califor- 
nia—based artisan Carlos Campos. 
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mal. Everything has a little 
twist to it, a little bent. Their 
makers had to deal with life 
far removed from Paris or 
London. They brought in- 
spiration with them and then 
blended it.” 

The designer—whom the 
couple discovered providen- 
tially when they ambled into 
Quatrain one afternoon after 
fruitlessly interviewing deco- 
rators—took care of every 
interior and exterior detail, 
down to the pierced grilles a 
la Mizner on the chimneys. 
But the couple were inti- 
mately involved in some nu- 
ances, such as the coursing of 
the roof tile. They knew they 







Ricut: For the master bedroom, as 
throughout the residence, the de- 
signer mixed pieces from the Mo- 
zarts’ collection of antiques, such 
as the ebony grotto armchairs, with 
his own designs, such as the round 
wicker side table. Therien & Co. 
chest and 19th-century square table. 
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In the ultimate 
homage to 
California, the piece 
de résistance Is a 
fantasy environment 
for automobiles. 


RiGut: “We built a 10-car garage 
for John’s vintage auto collection,” 
says Wright (above). The group in- 
cludes, from right, a 1932 Packard, 
a 1937 Alfa Romeo, a 1962 Ferrari 
GTO (“John refers to it as the ‘Holy 
Grail of Ferraris’ ”), a 1937 Bugatti 
and a custom 1934 Packard. 


wanted a rustic, Europea’ | 
feeling, slightly undulati” 
quality, a look Mizner refer’ 
to as “careful carelessness.’ 
“Buildings today strive 17 
perfection, as opposed to t~ 
way period craftsmen did 
so you're constantly battlin’ 
Heather Mozart says. ing 
“They make it slick-loo 
ing, like a condo,” adds F > 
husband. “It had to be slopp)\; 
Designer and clients we 
well suited to each other; t” 





Lert: The Elvis room features me | 
orabilia ranging from the 1956 gu 
Presley played in the film Jailhon 
Rock to his 1970s flame and plane) 
suits. At center is the jacket he w/%, 
for his first television appearance: 

on The Dorsey Brothers Stage Sho); 
The gold records are from 1956. 








s clients’ visible joy over 
eir paintings and objects 
id then used his formidable 
mse of texture, light and 
ood to put the collections 
nter stage. He designed calf- 
in shades for the exquisite 
ile Gallé light fixtures, 
ding what he calls a “can- 
elight glow” to the art glass. 
In the library, a masculine 
t with beam ceilings, the 
storing paintings John Mo- 
t has collected hang on 
continued on page 255 


HT: The pool terrace of the 
)00-square-foot structure, whose 
tprint was established by Los 
geles—based Wylie Carter Ar- 

ects. Arcadia Studio, located 
santa Barbara, imported exotic 
es and flowers to complete the 
dscape architecture. 














Interior Design by Annette Eason 
Text by Philip Nobel 
Photography by Erhard Pfeiffer 


t could not have been easy to be 
Frank Lloyd Wright’s eldest son. 
Drawn to the practice of architec- 
ture as inexorably as a dauphin to the 
throne, Frank Lloyd Wright, Jr., none- 
theless tried to distance himself from his 
imperial father. He started by changing 
his name, dropping both ends to achieve 
the illusion of independence. ‘The eman- 
cipated Lloyd Wright then set out to 
create his own architectural identity in 
the shadow of Frank Lloyd Wright, the 
greatest American architect of all time. 
That is something that generations of 
architects sharing no blood have failed to 
do. And in that effort Lloyd Wright was 
about as successful as he was in masking 
his name. As he remained a near double of 
his father—they shared the same jowly, 
leonine aspect and even a taste for porkpie 
hats—so too did his work always evoke 
one or another of the elder Wright’s 
many styles. He was particularly fond of 
the thickly ornamented, loosely Mayan 
concréte-block houses that his father had 
built in Los Angeles between 1922 and 
1924 and that still seem like such a nat- 
ural match for the city’s blanching sun. 
Lloyd Wright settled in Los Angeles 
in those years, and he designed dozens 
of similar houses in what might be the 
only domestic style indigenous to that 
sprawling place; his father had called it 
“textile block,” after the way individual 
blocks were threaded together with a 
mesh of steel bars. In one of these, the 
Sowden House of 1928, Lloyd Wright 
also achieved a glimmer of architectural 
independence. He turned that house 
into a Heart of Darkness journey into 
formal hedonism that his father, pickled 
in pride and descended from three 
generations of Presbyterian ministers, 
would never have indulged. 
The Sowden House is backed up to 


“Tt’s an oasis within hectic Los An- 
geles,” Xorin Balbes says of his ex- 
otic cast-concrete residence, known 
as the Sowden House, which was 
built by Lloyd Wright in 1928. He 
restored the neo-Mayan structure 
with architect Paul Ashley. A cop- 
per gate leads to the entrance. 
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A LLOYD WRIGHT HOUSE RETAIN 
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“The courtyard is at the center off, 
the house’s long, shoe box-shape¢ 
THIGH CHEN eM Oe ALR LET 
bes. “The massive prow of the poy, 
tal looms dramatically overhead 

and, with the side walls, creates a. 
powerful sense of enclosure and: | 
POTILG arm TROL mei emeLe es (CCR UOTE Cals 


A great excrescence of overworked 
concrete erupts dead center, 
caught between two cubic wings. 
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ABOVE: A gridded glass wall defines 
the living room. Cancer’s New Birth, 
2001, is by Irma Lezhava. Furniture 
and interior designer Annette Ea- 

son laid out the rooms. BELOw: “The 
exterior stonework had deteriorat- 
ed badly,” Balbes recalls. “Most of 

the decorative forms were broken.” 


ku 


the hills in Los Feliz, edging out of the 
flora as if revealed by the machete of 
some enterprising Indiana Jones. The fa- 
cade is symmetrical, like most buildings 
with religious pretensions, and a great 
excrescence of overworked concrete 
erupts dead center, caught between two 
conspicuously underworked (and most 
un-Wrightian) cubic wings. The vegetal 
wildness of the patterned blocks is also 
alien to Wright pere. It is here we see 
the son most clearly stepping out: Fa- 
ther had styled several houses as tem- 
ples, but he would never have been so 
literal in evoking a ruined temple, em- 
braced in vines and sagging under the 
weight of accumulated superstition. 

A sense of dark drama dictates the en- 
trance sequence: up the grand stair from 
the street, through the copper gate with 
its symbolic na, up another level and 
around several twists to the threshold 
proper. It offers an oblique view from 
one peaked, projecting pavilion, across a 
long courtyard, to a second, equally en- 
crusted but exalted by the addition of 





three broad steps, the two joined by 
paired arcades that close the cloister. 
Here the son has forsaken his father’s 
measured take on Tikal for a through- 
the-looking-glass trip to Angkor Wat. 

Xorin Balbes, the current owner, is fond 
of that power point in the plan. When he 
was first shown the house—haunted by 
his own mystic revelations—that spot was 
as far as he got before he stopped his guide 
in mid-tour and decided to buy the place 
for the asking price, sight still mostly un- 
seen. Balbes is a designer and developer 
specializing in the rescue of neglected 
boutique properties (a current project is 
the resuscitation of a 13,000-square-foot 
Italianate villa built for Norma Tal- 
madge), so the condition of the house— 
then close to a real ruin—did not faze 
him. In fact, it was a draw; in a sense, 
Balbes had been looking for this house 
for years, ever since a trip to Egypt, dur- 
ing which he had found himself called 
to visit the Temple of Horus in Edfu, 
where he says he walked the chambers 
as if it were a former home. 
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his current home—collaborating 
architect Paul Ashley and furniture 
| interior designer Annette Eason— 
has undertaken a very sensitive but 
mprehensive renovation that retains 
hermetic mood of the house without 
ping on the inevitable conveniences. 
ite of three small rooms was merged 
one side of the courtyard to make a 
nfortable island kitchen, and the mas- 
bedroom was moved to the far, raised 
ilion, formerly a studio. The bed, 
course, is placed on axis where one 
ht expect the altar. “There’s this whole 
sep of energy happening,” says Balbes. 
id I’m right in the middle of it there.” 
the new formulation, the connecting 
ster bath, with its freestanding, stain- 
-steel, vaguely sepulchral tub, has 
ome an unwitting side chapel.) 
aybe this eccentric house was 
yyd Wright's deferred rebellion. May- 
it occurred as he forgot the bite 
hildhood winters in Illinois and gave 
nself over to his adopted clime. Or 
ybe, as stated in a catalogue of Lloyd 
ight’s work (itself a poignant record 
genetic destiny), the Sowden House 
“a grand indulgence to the obvious 
asure of the owners.” 
that was true of the Sowdens—a cou- 
of film industry apparatchiks who had 
ed for the classic Hollywood program: 
901 place for parties—it is equally true 
orin Balbes. His timeless affinity for 
house, foreshadowed in the crypts of 
and validated with thunderclap sud- 
ness in Los Feliz, is inextricably 
ked to that effect of body-mind con- 
gence that is every Californian seek- 
grail. “I feel like Lloyd Wright made 
s house for me,” he said recently, eating 
ting strawberries and drinking wine 
Her the vault of the open living room, 
pping both to run, scissors in hand, 
e garden to snip some last-minute 
as the sun set and the courtyard was 
shed in indigo, returning over dinner 
stories of New Age convergence, liv- 
one man’s California dream. “It’s all 
put pleasure. And isn’t that what life 
pposed to be about?” O 


: Balbes refitted the existing 
ght in the family/media room 
colored art glass. “The central 
es framing the original fireplace 
bstractions of clouds; the verti- 
locks flanking them are stylized 
s or wheat shafts,” he points 
Bernhardt chairs, foreground. 


















“When viewed through the stone 
portal, the dining room looks like 
an elegant temple space,” says Bal- 
bes. Venetian-plaster walls provide 
a backdrop for a painting by an early- 
20th-century Guatemalan Surreal- 
ist and a 16th-century wood statue 
of the goddess Quan Yin. 
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Lloyd Wright turned the house 
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are “The new pool in the courtyard lo- 
“ao 7 cates a water element in the heart 
of the home; water spills over the 
eco meee tema meets 
with its sound.” The torchéres ad 
BUN ea nes roan tones te nae Ca 
Balbes, who collaborated with ‘ 


Lan eta en ee landscaping. 
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A DREAM HOUSE 








Architectural Design and Interiors by Sally Sirkin Lewis 
Text by Peter Haldeman/Photography by Mary E. Nichols 


ally Sirkin Lewis is not one of 

those designers who insist (often 

with false modesty) that they do 

not have a “look.” The founder 
of J. Robert Scott does have a look— 
sleek, sophisticated and contemporary, 
in a nutshell—and her look inspires 
devotion. Consider the Goldbergs, who 
engaged Lewis to make over a house 
they built in the Southern California 
desert. “I’ve been following Sally for 
30) years,” reveals Barbara Goldberg. 
“IT went to her lectures. I was always 
peeking in her showroom. I actually 
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purchased some of her furniture way 
back when. It was only this time around 
that we felt worthy of asking her to 
do our house.” 

The designer takes such tributes in 
stride. “I believe the Goldbergs’ actu- 
al words were, ‘We waited two decades 
to build a house so you could do the in- 
teriors for us,’” she says. “Maybe be- 
cause they had such a strong feeling 
about working with me, I took the lib- 
erty of turning them around a little 
on the house.” The house, part of a de- 
velopment overlooking a golf course 


REALIZED IN INDIAN WELLS 
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Sally Sirkin Lewis designed a Sou 
ern California residence for Mat 
and Barbara Goldberg. OpposiT) 
Reeva Potoff’s Zero Gravity, 200 
hangs in the living room. Lothar’ 
scher’s Slim Seated Figure in Govt 
1988, and a circa 1930 panther scu: 
ture rest on the tables. 


ABoveE: Thom Cooney Crawfore 
Bhutva, 1984, is near a window it| 
the living room. Two 2000 Wout 
Dam sculptures—Black and Whi} 
Shape, left, and Black Shape with 


White Lines—are inside the low (i 


tables; a 17th-century Cambodi¢} 


frieze is above the fireplace. RS 
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and the Santa Rosa Mountains, was 
promising, if somewhat confusing. “It 
had good bones as far as the layout 
went, but there was nothing cohesive 
about it,” explains Lewis. “Southwest- 
ern, Art Déco, moderne—it had a little 
of everything. There wasn’t a 90-degree 
corner anywhere.” 

Being a 90-degree-corner design- 
er, Lewis went to work on the blue- 
prints before tackling the rooms. She 
and her associates Kenn Shlaes and 
Susan Holley pared down the design 
vocabulary, straightening the lines in- 
side and out. They modified interi- 
or walls to improve the flow from one 
end of the H-shaped residence to the 
other. And they provided the struc- 
ture with symmetry: From back-to-back 
cabinetry to mirror-image walls, this is 
one balanced house. 

For the interiors, the Goldbergs 
weren’t interested in anything pre- 
dictable. “So many homes down there 
have the same look—desert colors 
and overstuffed furniture,” says Martin 
Goldberg, a retired dentist. “We want- 
ed something different.” Different they 


204 


WF 


Vi 
1 i} 












BELow: “The media room is a re- 
laxed environment where the 
clients can watch television, read or 
listen to music,” says Lewis. Isamu 
Noguchi’s 1983 galvanized-steel 
sculpture Rain Mountain is at right. 
Sentinel, 1981, by Bruce White is 
on the J. Robert Scott low table. 


ABOVE: Beverly Pepper’s Chiogg 
I, 1970, is in the dining room. “T} 
key design concept here was to § 
the table and the chairs the only fi 
standing pieces,” says Lewis, “ai 
surround them with cabinetry, wh 
provides storage and a serving ar¢ 
Opposite: The breakfast room. 
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ve: Dream of the Malinche, 1980, 
lector Garcia is over the bed in 
naster bedroom; Robert Court- 
ts White Mask with Stock Mar- 
yumbers, 1981, is beside it. 
mide lamps. Opposite: In the 
idor leading to the master bed- 
1is John McLaughlin’s #3, 1963. 


@: Four works from David 
son’s 1990 suite of five color 
es—Mars, Dark Stainless Steel, 
Bronze and 12" Iridescent 
¢—are above the fireplace in the 
er bedroom. A limestone ma- 
fe for a bronze sculpture in the 
€ d’Orsay is on the low table. 








got, beginning with the concrete floors 
Lewis used throughout in order to 
integrate the house with its surround- 
ings, keep it cool and further unify it. 
The designer fleshed out the concrete- 
and-glass envelope with a rich mix of 
textures: creamy hemp on the walls, 
black leather on the furniture, accents 
of stainless steel and ebonized oak. Her 
signature palette of neutrals prevails— 
invigorated with shots of a hue Lew- 
is calls “ripe avocado.” After getting 
the rooms to flow so effortlessly, she was 


For the interiors, the 
Goldbergs weren't 
interested in anything 
predictable. “We 
wanted something 
different.” 


careful to maintain the same scheme in 
each—down to the bath’s bar of ripe 
avocado soap. 

“The look here is contemporary with 
some softening,” says Lewis. A worldly 
mingling of art and antiques contributes 
much to the softening. A 17th-century 
Cambodian frieze tempers the concrete 
fireplace in the living room and at the 
same time foils Reeva Potoff’s photo 
collage on the opposite wall. A pair of 
Charles Rennie Mackintosh chairs, which 
the Goldbergs already owned, consort in 
the hall with a pair of antique Japanese 
lacquered chests that Lewis procured 
for her clients. In the media room, Isamu 
Noguchi’s symbolic galvanized-steel 
sculpture of a mountain introduces na- 
ture to leading-edge technology. 

A few lifestyle specifications were 
the Goldbergs’ only imperatives. They 
both wanted offices, and Lewis in- 
dulged them with his-and-her desks 
of ebonized and bleached oak (hers 
folds out of the wall, mimicking the 
Murphy bed in the facing wall). A 
guesthouse accommodates the couple’s 
children and grandchildren, with a bed- 
room and sitting room that are “a little 
warmer, cozier, easier.” Their bleached- 
maple floors complement the reuphol- 
stered lounge chairs—Barbara Gold- 
berg’s way-back-when acquisitions from 


J. Robert Scott. 
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BeLow: An untitled David Smith 
ink on paper is above the custom 
stainless-steel bed, from J. Robert 
Scott, in the guesthouse bedroom. 
Reflected in the mirror is an Eduar- 
do Chillida 1984 untitled collage. 
Parchment night tables stand on 
carpets from Stark. Artemide lamps. 


The effect throughout is urbane and 
refined but also consonant with the raw 
beauty of the desert. Most of the rooms 
survey the serene mountains, and the 
scored concrete extends around the 
pool, blurring the distinction between 
indoors and out. “At first the Goldbergs 
didn’t want anything on the windows,” 
says Lewis. “But on a golf course that’s 
like living in a fishbowl. I hung a metal 
mesh drapery so you can look out but 
not in.” While the house is a cool and 
airy sanctuary by day, in the evening it’s 
a lustrous and dramatic showpiece. 

The project was completed earlier 
this year following a lengthy construc- 
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tion phase. “I told them it’s like having 
a baby,” says Lewis. “At the end you for- 
get about all the nonsense you've gone 
through—you just have that beautiful 
baby.” As the finishing touches were be- 
ing made, the couple were trying out their 
new place. “To tell the truth,” says Mar- 
tin Goldberg, “we were so exhausted from 
moving and getting the house complet- 
ed, we couldn’t fully appreciate what 
was going on. I can tell you it’s a very ex- 
citing home. It’s cool and relaxing and 
perfect for the desert.” With any luck, 
the Goldbergs should be settling in just 
about now, putting their feet up and en- 
joying their beautiful baby. 0 


Opposite: Two 1987 untitled Jol 


A 





Beckman steel sculptures are ny 
the terrace’s lap pool. “The lana 


scaping utilizes plants indigenou} 
the property’s desert terrain,” si) 
Lewis. “The concrete outside mj 
ics the grid-patterned concrete 
flooring inside the house,” she a 
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, and the scored concrete 


between indoors and out. 
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‘THE ACTORS AT HOME IN LOS ANGELES 
Architecture by Michael B. Lehrer/Text by Penelope Rowlands/Photography by Mary E. Nichols 


“Tt now feels young and open,” Jan 
McFarland Cox says of the 1920s 
house in Los Angeles she designed 
for Jamie Lee Curtis and her hus- 
band, Christopher Guest (right). 
Lert: Architect Michael B. Lehrer 
has overseen the renovations of the 
Spanish Colonial Revival structure. 





en years ago, when 

actress and chil- 

dren’s book author 

Jamie Lee Curtis 
first walked into the Spanish 
Colonial Revival house where 
she now lives, she knew it 
could be wonderful. But then 
again, she always does. “I’m 
one of those impulsive peo- 
ple—I believe that I can make 
almost any place lovely; I can 
make it a home,” she says. 
“Almost any house I see— 
it’s fabulous.” Her spouse, ac- 
tor and director Christopher 
Guest, sees things differently. 
Very differently. 

With impeccable comic 
timing, Curtis imitates her 
husband’s house-hunting ap- 
proach. “He’ll walk in like 
this,” she says, marching for- 
ward, then stopping dead in 
her tracks. Stone-faced and 
radiating disapproval, she 
peers around the room. The 
effect—funny yet understat- 
ed—is reminiscent of some of 
her zanier screen moments, 
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Ricut: “We wanted to keep the 
furniture in the living room, and 
throughout, to a minimum to let 
the handsome architecture speak 
for itself,” explains Cox. “There’s 
lots of white in this large space; we 
made the floors and beams darker to 
provide a nice contrast.” George 
Smith striped chair fabric. 






































“My goal for the house was to bridge 
something old and tired with a much 
more contemporary aesthetic, which Is 





the way we live,” says Curtis. 








Top: “The dining room reflects to- 
day’s more casual lifestyle,” Cox 
points out. “Its light is wonderful.” 
The English harp once belonged to 
Guest’s grandmother. Circa 1844 
George Catlin lithographs hang on 
the walls. Anove: Shojilike doors 
conceal the pantry. Tiffany’s crystal. 
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from her unforgettable role 
in A Fish Called Wanda to the 
campy horror films in which 
she began her career. 

On one occasion, though, 
Guest acted against type. To 
his wife’s surprise—and per- 
haps his own—he didn’t at 
first enter the house they’d 








come to see. Instead, he 
climbed a knoll above it and, 
after gazing down upon its 
terra-cotta roof tiles and the 
stately eucalyptus trees around 
it, said, “We should take it.” 
A decade later Guest, whose 
films include such inspired 
faux documentaries as This Is 





Spinal Tap and Best in Sho yj 
recalls the moment: “It fe hi: 
like a parklike setting. I wiinyy 
happy with that.” By 

When they first saw tl Bi 
inside of their house, whic! 
is located in a canyon in we 
Los Angeles, it seemed da 
and crowded with antique 
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any of its rooms, including 
: lassic tiled kitchen, hadn’t 
en updated since the place 
built in 1929. “Tt was an 
stairs Downstairs kind of 
use,” Curtis remembers. “It 
s designed for live-in help. 
was very much a house for 
ople to be served in.” 








Although both she and 
Guest are upstairs types by 
birth, they hardly live in that 
manner. Still, in a way, they’re 
royalty—Curtis is the daugh- 
ter of two show business leg- 
ends, Tony Curtis and Janet 
Leigh, and her husband in- 
herited a barony, becoming 





Lord Haden-Guest upon the 
death of his English father 
in 1996. (While, technically 
speaking, Curtis could call her- 
self Lady Haden-Guest, she 
rejects the idea out of hand. “Tt 
has nothing to do with me.”) 

These days their house 
is airy and light, and there’s 





The kitchen/family area “used to be 
a tiny kitchen, a tiny breakfast room 
and a weird little guest room,” re- 
calls Curtis. The banquette’s pull- 
out drawers, which double as stools, 
were her idea. Tiffany’s glassware. 
Brunschwig & Fils banquette fabric. 
Viking range; Sub-Zero refrigerator. 
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These days the 
fam 
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Lert: “When Jamie and I were dis- 
cussing what to do interiorwise, we 
stood in the master bedroom and 
agreed it was a great room that bare- 
ly needed any alterations,” says Cox, 
who designed the television table. 
“It’s comfortable and pleasant, with 
views across the canyon to the sea.” 





not a live-in butler in sight. 
There's evidence of family life 
(the couple have two children, 
Annie and Thomas) and a 
pared-down, deeply personal, 
decorating style. “I’m going 
to sound so pretentious, it’s 
sick,” says Curtis, “but my goal 
for the house was to bridge 
something old and tired with 
a much more contemporary 
aesthetic, which is the way 
we live. It’s the blending 
of these two elements—an 
old traditional Mediterranean 
house with a sort of Zen. 
The thing I’m proud of is 
that blending, which is very 
much a part of me.” 

For Curtis, whose new il- 
lustrated children’s book, I’ 
Gonna Like Me: Letting Off a 











ABove: “The hall niche with a small 
window is original to the layout; it’s 
very typical of ’20s architecture,” 
notes Cox. The watercolor illustra- 
tions, by Laura Cornell, are from 
Curtis’s children’s book Te// Me 
Again About the Night I Was Born. 


Little Self-Esteem (from Har- 
perCollins), is all about build- 
ing self-respect, the house 
provides a case in point. “It 
gives me self-esteem that I can 
do this. That I have this abil- 
ity. That I can actually create 
something very beautiful.” 
Not to mention funny. 
From the moment you pass 
the sign in the driveway re- 
questing “Please do not squish 
the small black dog” (one of 
three family canines), total 
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French doors in the kitchen swing 
out to a long wood deck, an addition 
built onto the north fagade. “The 
vintage tile-topped wrought iron 
table was here when they bought 
the house,” says Cox. “Jamie fell in 
love with it and asked that it be in- 
cluded in the sale.” 
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irreverence prevails. There’s 
a plaster statue of a top-hat- 
ted figure holding a mallet— 
an exterminator’s logo—in a 
niche by the front door and a 
goofy portrait of Guest, a prop 
from an old television series, 
hanging just above. Life here 
is truly casual, right down to 
kindergartner Thomas, who, 
now in a nudist phase, roams 


the halls wearing nothing at 
all. “This is not a pompous 
house,” as Guest puts it. 
Still, it’s one that’s been 
seriously transformed. The 
couple began refurbishing it 
before they moved in, doing 
cosmetic work and upgrad- 
ing the electrical and plumb- 
ing systems. Later, collaborat- 
ing with architect Michael B. 


Lehrer, they took the hous); 
which originally had only tw) jj 
bedrooms, through two maje| 4, 
renovations. (Mia Lehrer, tl yet 
architect’s wife, did the lane rp) 
scape design.) In the initt y(, 
one, six years ago, a chilc))),, 
bedroom was added, alor jy}. 
with two new baths; anothi),,, 
child’s room was reconfigure |}; » 
as were the master bedroo')}, 


“Since we’ve lived in this place, we’ve 
done every inch of the landscape and 
every inch of the hardscape as well 
as the interiors,” says Curtis, who 
collaborated on the grounds and the 
new pool with Mia Lehrer. RIGHT: 
Guest was first attracted to the resi- 
dence because of its parklike setting. 
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BreLow: “That I get to raise my kids 
nearish the ocean, in a home not dis- 
similar to the one I grew up in, sur- 
rounded by eucalyptus trees and 
big dogs and a pool—an almost mir- 
ror environment of my childhood— 
is something I’m truly grateful for,” 
says Curtis. Hermes towels. 


4 
A 


A 
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d bath. This past year Lehr- 
redid a large portion of the 
er floor, turning the once 
amped kitchen into one that 
orporates a family area— 
nat Curtis dubs “the emo- 
bnal center of the house.” 
‘For help with the interiors, 
turned to Jan McFarland 
ox, an Idaho-based artist. 
ye has teamed up with Curtis 


and Guest on several places 
through the years, including 
a cabin the couple own in 
Idaho. “When I first met her, 
I immediately admired her 
sense of style,” Curtis re- 
counts. “Over the years of 
our friendship, she’s helped 
me develop my own.” Early 
in this latest project, Cox 
turned up with the modern 


terra-cotta vase that now sits 
in the front hall. Curtis fell for 
it at once. “It looks Mexican, 
but it’s sharply geometric,” 
she observes. “From that one 
piece, everything changed.” 
They decided to emphasize 
the house’s Mediterranean or- 
igins—“I said, ‘Let’s make 
the floors dark and the walls 
white and live with that,’” says 


Cox—while also paying hom- 
age to a more clean-lined 
aesthetic. They opted for fur- 
niture that Cox describes 
as “big, modern, classical”— 
a move that sat well with 
Guest, who, having grown up 
surrounded by his family’s 
English antiques, wanted a 
simpler look. And they de- 

continued on page 256 
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On Half Moon Ba 


A NEW RITZ-CARLTON FOR THE CALIFORNIA COAST 


Architecture by Hill Glazier/Interior Design by Brayton + Hughes 


Text by Penelope Rowlands/Photography by Mary E. Nichals 
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ABove: The Ritz-Carlton Half f 
Moon Bay, in Northern Califor 
“was conceived as a ‘cottage’ in | 
spirit of Newport, Rhode Islandi 
grand seaside residences,” says R 

ard Brayton, of Brayton + Hugh 
Design Studio, who laid out the; 
teriors of the Shingle Style hote 
created by Hill Glazier Architee " 


“The design strives to be more’). 
sual than the typical Ritz-Carlt¢ 7°" 
while maintaining the signature |) 
Ritz quality,” explains Brayton. Ly, 
Afternoon tea is offered in the 1 
mate salon. Table skirt and love 
fabrics from Cowtan & Tout. Ji 
Thompson armchair slipcover fal’ 


t rises up from the coast, as majestic 
as anything to be found in Newport 
or along Southampton’s Meadow 
Lane. The landscape around it, by 
ntrast, looks Scottish, with a roiling, 
slodramatic sea, jagged cliffs and per- 
‘t, pristine golf courses. For all that, 
=new Ritz-Carlton Half Moon Bay is 
ry much a Northern California phe- 
menon: a full-service spa and golf re- 
‘ton the edge of the Pacific in an area 
it feels blessedly remote. 
[In some ways the town of Half Moon 
y is an unlikely location for this new 
ition to the Ritz-Carlton family. An 
assuming seaside community of just 
er 11,000, it was first settled by Portu- 
ese fishermen and shipbuilders in the 
ch century. Still largely a farming town 


(its annual pumpkin festival is renowned), 
it’s become increasingly upscale, catering 
to a crowd that includes commuters to 
Silicon Valley, just a hilly, 45-minute drive 
away. But the soul of the place, it seems, 
remains in its rolling farmland, weath- 
ered barns and roadside produce stands. 

Only minutes from town, the hotel 
began in a thicket of controversy. Histor- 
ically, Californians have furiously protect- 
ed their coast from development; the 
fight over this particular stretch of shore- 
line raged on, intermittently, for 30 years. 
The Ritz-Carlton Half Moon Bay is 
the first resort to have been built on the 
Northern California coast in more than 
a decade. Many predict that it will be 
the last—at least on this scale. 

It’s no wonder, then, that the hotel’s de- 


The welcoming lobby. Henredon 
club chairs, sofa console and low 
table. Federal-style chests-on-stands 
from Baker Furniture. Decorative 
Crafts andirons. Donghia fabric 

on Chippendale-style chairs. Club 
chair pillow fabric from Bergamo. 
Robert Allen pillow trims. 


sign works hard to minimize its presence, 
seeking to become part of its rugged 
surroundings. “The idea was always to 
make it a part of the bluff,” architect 
Robert Glazier says of the 261-room ho- 
tel, built in the style of a grand seaside 
lodge, that he and partner John Hill, of 
Hill Glazier Architects in nearby Palo 
Alto, designed for the resort’s 14 wind- 
swept acres. “We were trying to make it 
look as picturesque as possible.” 
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Although it encompasses an astound- 
ing 298,264 square feet, the building 
keeps a relatively low profile. Its shape 
approximates, to a degree, the curvilinear 
contour of the cliffside, and, while it’s six 
stories tall in parts, it gives the impres- 
sion of lying close on the land. The col- 
ors of its fagade—steely gray on foggy 
days, golden-hued on sunny ones—reflect 
the moods of sea and sky. The Pacific it- 
self is omnipresent. There’s salt in the air, 
and by the time guests arrive at the 
porte cochere—one of the hotel’s many 
Hamptonesque features—they’re with- 
in distant earshot of its crashing waves. 

This oceanside setting made Shingle 
Style architecture a logical choice. Such 





structures rose up in America in the mid— 
to late 19th century, particularly in the 
Northeast, where numerous examples 
remain. The style, with its asymmetrical 
massing and attractive detailing, was 
“very organic to the project,” according 
to Glazier. “Because the site is quite ir- 
regular, broken up with different cliff 
faces, Shingle Style was the most appro- 
priate choice.” It lent itself particularly 
well to the task of making an enormous 
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The hotel's nautical theme reaches 
a crescendo In the boatlike 
Navio restaurant, with its soectacular 
barrel-vaulted ceiling. 


BrLow: The mahogany-clad Na- 
vio restaurant, which specializes in 
coastal cuisine, features “nautical 
motifs, including a carpet patterned 
with abstract rope coils, that evoke 
the history of the local seaside settle- 
ments,” Brayton points out. Sconces 
at rear from Boyd Lighting. 


English antiques and Portuguese 
tapestries and ceramics intermin- 
gle throughout the 261-room ho- 
tel, a reference to the Portuguese 
shipbuilders who came to the area 
in the 1800s. RiGuT: Floor-to-ceiling 
windows in the conservatory allow 
guests to enjoy the spectacular views. 





building seem smaller. “Its elements 
helped us to break up the fagade.” ‘To 
reduce the structure’s apparent height, 
the architects, who specialize in hotel 
and resort design, faced its first two lev- 
els in sandstone. As for its roofline, they 
punctuated it “with a variety of gables, 
dormers and chimneys,” adds Glazier. 
When it came to the interiors, “the 
goal was to give the project a sense of re- 
ally being a seaside resort,” says Richard 








Brayton, of Brayton + Hughes Des q 
Studio in San Francisco. An early, crit aD 
debate centered on when and where @ 
ocean should reveal itself, he rec: ®” 
“We talked a lot about whether @ 
should walk in and see the water, i 
then we decided that you shouldn’t, f u 
the hotel should unfold.” Upon arr} 4 
guests walk across a floor inlaid wi la 
compass pattern, one that helps thm 
navigate the space. (It also sounds out | 














st note in a nautical theme, one that 
aches a crescendo in the boatlike 
Wvio restaurant, with its spectacular 
rrel-vaulted mahogany ceiling.) 

In the public areas, Brayton, like the 
hitects, worked to scale down the ho- 
$size. “We created rooms inside a big 
ilding that felt residential in scale.” 
nong these is a stately lobby that, with 
low lights, closely grouped seating and 
hly hued needlepoint carpet, is as in- 





timate as a front parlor. On one side of 
the room is a small library that might 
have been airlifted from an English coun- 
try house, with paneled walls, coffered 
ceilings and deep-toned lounge chairs 
and banquettes; eating dinner there, as 
some guests choose to do, at a leather- 
inlaid games table in front of a roaring 
fire, must rank as one of the great hotel 
experiences. On the lobby’s opposite side, 
there’s a frillier alternative, a salon in a 





softer palette that has an almost Victo- 
rian atmosphere. In homage to Half 
Moon Bay’s history, artifacts from Por- 
tugal, including ceramics and tapestries, 
can be found throughout these rooms— 
and, indeed, all over the hotel—as well 
as paintings of the California coast, 
many by local artists. 

It’s only after guests step into the 
much larger, relatively casual conserva- 
tory that they are brought, dramatically, 
































“Gracious hospitality but on a resi- 
dential scale is what we had in mind,” 
says Brayton. Above: The Brian 
Blood oils in the library “underscore 
= shea apie ° 
the sense of place.” Donghia chair 
leather. Banquette pillow fabric, 


face-to-face with the ocean. And then in 
the most stylized way: through a beauti- 
fully detailed wall of floor-to-ceiling 
windows that “has an almost turn-of-the- 
last-century classicism,” says Brayton. “It 
comes out of the traditional Palladian 
window style. It really opens up the first 
floor to the view.” 

In the sumptuous guest rooms, too, 
special attention has been paid to win- 
dows. The variations seem endless—there 
are gables, dormers, window seats, bay 
windows. “Nothing impedes your view as 


W)9) 


far as the eye can see,” says John Berndt, 
the hotel’s general manager. The irony. 
of course, is that the very coastal preser- 
vation rules that nearly prevented the ho- 
tel’s existence seem to have guaranteed its 
continued appeal. If all goes well, the land 
around it will remain unchanged forever. 

For newcomers to Northern Califor- 
nia, the experience of rocky, fogbound 
beaches, rather than the golden ones 
more typical of the southern part of the 
state, may come as a shock. Even on warm, 
sunny days, a dip in the ocean here can be 
perilous, not to mention icy cold. Happily, 
other seaside pleasures await, most having 
to do with the quiet appreciation of nature 
—whale watching, say, or walks on the 
bluff. The two Half Moon Bay golf links, 
well-established courses on the grounds, 
beckon in all weather, as does the indoor 
pool, sheltered in a kind of greenhouse. 

This is a resort that effortlessly culti- 





vates the art of staying cozily indoo)},,, 
as well. The spa area, for example, is € li 
liciously sybaritic, with mineral bat)? 
inspired by the ancient Romans, wk)" 
after all, knew all there was to kno ; 
about aquatic decadence. Even model Min 
California’s contribution to the form) ) 
the lowly hot tub—has not been ignore | 
Predictably enough, the hotel’s, w vhial 
situated near a crisp white eazebo a 

a garden earmarked for weddings a 
concerts, is of a more exalted kit 
Guests turn up there, inevitably, at sv 

set each evening, absorbing the beat 
around them and the sound of pour) 
ing surf. The wonder is that they e1 . 
choose to come out. L q 


Ritz-Carlton Half Moon Bay 
1 Miramontes Point Road 
Half Moon Bay, California 94019 
650-712-7000 


This is a resort that effortlessly cultivates the art of staying cozily indoors. 
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VE: Brayton used “light and 
’ colors for a suite’s octagonal 
‘oom. “Each room lets you feel 
ection to the outdoors.” Rob- 
Allen desk chair, bed frame and 
iboard fabrics. Lounge chair 
ottoman fabric from Brunschwig 
ils. Bergamo floral fabric. 


: “The hotel was built into a 
ing site on the bluff to fully uti- 

€ natural terrain and take com- 
e advantage of the ocean and 
‘eline panoramas,” says archi- 
John Hill. The southern guest 
m wing sits between the resort’s 
championship golf courses. 
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RETHINKING A RANCHO SANTA FE RESIDENCE 7 
MARKED BY MOVEMENT AND LIGHT < | 





Architectural Design and Interiors 
by Wallace E. Cunningham 

Text by Joseph Giovannini 
Photography by Erhard Pfeiffer 


sprit de lescalier—wit of the 

staircase—afflicts architects as 

much as it does Frenchmen 

who, on the stairs leaving a 
party, finally think of the rejoinder they 
should have made inside. Architects of- 
ten finish a project haunted by the idea 
that got away—what they would have 
built had they only had the budget, 
technology, client, time—or the on- the- 
spot wit. Rarely does an architect have a 
second chance to visit a house to redress 
flaws with a final say. 

When Wallace E. Cunningham de- 
signed Wing House in Rancho Santa Fe, 
California, the first time around in 1981, 
he got the bones right during an in- 
spired moment. A young, 20- something 
designer with only a half year at Pale 
iesin under his belt, he walked the hilly 
four-acre site with his potential client 
and, with the sensitivity of a water 
witch, spontaneously drew the idea for a 
plan on the ground with a branch. He 
was hired. The drawing, two interlock- 
ing semicircles spiraling in opposite di- 
rections from a central core, follows the 
geometry of two canyons that converge 
in a natural bowl on the site. As in a 
Frank Lloyd Wright design that grows 
out of the landscape, the house intensi- 
fied rather than dominated nature. 

Cunningham elaborated the basic 
concept in subsequent drawings, devis- 
ing a house that would spin the senses of 
anyone inside toward the rugged hill- 
scape through banks of windows shel- 
tered under a fanning roof. Unfortu- 
nately, Rancho Santa Fe’s design review 
board disallowed the elegant copper 
roof he specified, permitting only out- 
of-character red tile or the rather wool- 
ly-looking shingles that were finally 
used. Cunningham also had to frame the 
plate-glass windows and skylights with 


Wing House, designed and up- 
dated by Wallace E. Cunningham, 
who was assisted by Peggy Walther, 
is defined by concentric semicir- 
cles. On a four-acre site near San 
Diego, the house is composed of two 
overlapping private wings, with the 
public spaces at the center. 
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“The subtle curvature of the sur- 
rounding topography is reflected 

in the design, which encourages 
constant movement from one space 
to another, from interior to exteri- 
or,” says Cunningham. Opposite: 
An arced masonry wall shelters the 
southwest wing, off the living area. 


Tuts Pace: Floating above the living 
and dining areas is an expansive sky- 
light. The front door, beyond the 
fireplace, “avoids entry into a tran- 
sitional space and allows an imme- 
diate reaction to the residence’s 
geometry,” Cunningham says. Stein- 
way & Sons piano. Entree Libre rug. 







































































Within the context of a basic shell, “| reduced all the elemen’) 
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wood, which made the apertures heavier 
than necessary for the wheeling design. wee ee 













: ’ a ENTRANCE ee a 
Glass technology lagged behind vision. LIVING/DINING ROOM ee r= 
‘Three sets of owners loved and lav- KITCHEN 
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ished attention on the house, but for 
nearly 20 years Cunningham regretted 
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a er HI a is eo ere Pee WARDROBE 
the initial architectural compromises. WASTER BATH 
By the time a midwestern couple relo- POOL 


cating to Southern California bought | 
Wing House and hired Cunningham to 

adapt it to their needs, however, build- | 
ing technology had finally caught up | 
with the future, and the composition of 
the Rancho Santa Fe design review board 
had changed. Cunningham himself had 
matured as a designer and was better 
able to create disappearing details: The 
gesture of the house to the yard and 
landscape would be clearer and stron- 
ger without the visual interference of 
pesky eye-stopping elements. “My clients 
asked me to update the house and make 
it perfect,” he says. “We didn’t under- 
take a restoration but a reinterpretation 





COURTESY WALLACE E. CUNNINGHAM 
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) absolutely to the concept of roofs floating over radiating walls.” 





he core ideas in today’s technology.” 
he architectural designer started by 
ing the house. The newly arrived 
jty-nesters didn’t need the existing 
e of children’s bedrooms, just a master 
room and a guest room in the north- 
wing. The couple wanted to reduce 
number of rooms overalij and open 
floor plan for flowing space through- 
the house, especially between the 
ig/dining room and the kitchen in 
central area and the library in the 
thwest wing. The complete revision 
he plan allowed Cunningham the 
iry of rethinking the house top to 
tom, within the context of a basic 
il that would remain unchanged. “I 
uced all the elements, to return ab- 
itely to the concept of roofs floating 
r radiating walls,” he says. 

tchitecture is often a matter of 
nes, and Cunningham started by 
ing the entire roof at its high point 
continued on page 256 











ABOVE: The master bedroom is in 
the northeast wing, along with the 
guest room, and faces the rear yard. 
Lert: The master bath was placed at 
the tip of the wing. “Features with- 
in the space, such as the vanity, be- 
come sculptural pieces to be viewed 
from all sides,” says Cunningham. 


OpposiTE ABoveE: Cherrywood cab- 
inets inhabit the kitchen’s curved 
wall, which is shared with the dining 
area. The granite-top circular island 
penetrates the window wall to the 
pool terrace. OpposiTeE: Depicted in 
the floor plan is the house’s distinc- 
tively swirled design. 
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“The | terrace occupies the cen- a narrow glass-walled perimeter 
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story windows emphasizes the resi- 
dence’s sweeping forms. 
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Access to the northeast wing is via 
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| Montecito Modern 


JACK LIONEL WARNER’S SEASIDE RETREAT NEAR SANTA BARBARA 


| Architecture and Interior Design by Jack Lionel Warner, aia/Text by Christopher Finch/Photography by Scott Frances 
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hen their chil- 
dren left home, 
architect Jack 
Lionel Warner 
and his wife—actress and nov- 
elist Joanna Barnes—gave up 
their large house in Mon- 
tecito, California, to build a 
smaller one on adjacent land. 
“What we had in mind,” says 
Warner, “was something ap- 
proximately half the size of 
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the old place and more effi- 
cient, at once modern and 
classical, with an emphasis on 
connecting the indoor and 
outdoor spaces.” It was a giv- 
en that the layout of the new 
building would be strongly 
influenced by the rather nar- 
row lot, which has 50 feet of 
street frontage, tapering to 
30 at one point. 

Another important con- 





sideration was that the house 
would face a busy street. So 
Warner decided there would 
be no windows on the front 
of the building. “When you 
arrive,” he explains, “you see 
a blank facade clad with ficus 
and framed by a pergola that 
consists of concrete-block col- 
umns topped with a trellis 
made of Douglas fir beams 
that have been set on a diag- 


ABovVE: Concrete columns and fir 
beams frame the entrance to the ¢ 
Montecito, California, house thay) 
architect Jack Lionel Warner de-i} 
signed and shares with his wife, J } 
anna Barnes. Quatrain copper cat} 
dron. Opposrre: Skylights illumina 
the entrance hall, where antique C 
nese stone heads, left, and a Siame} 
head are set in mirrored recesses} 
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Agove: A pair of volcanic stone fig- 
ures from Java and three Ptolemaic- 
era Egyptian wood masks are among 
the antiquities on display in the 
living room. The steel snake is at- 
tributed to Edgar Brandt. A Richard 
Aber sculpture is above the fireplace. 
Steinway & Sons piano. 








Brow: “The antique Chinese 
desk inspired my use of red in the 
study,” says Warner. “I like dark 
rooms.” Ship prints, from Barnes’s 
family, line the walls. An Indian wood 
sculpture of a bull is on the Paul 
Tuttle low table. At rear are Egyp- 
tian, Siamese and African artifacts. 


onal to facilitate water runoff. 
This serves as a sculptural el- 
ement that gives definition to 
the entrance.” Access to the 
house is through a modest 
louvered door. “I have a strong 
dislike of grandiose entrances,” 
says Warner. “They tend to 
set up false expectations.” 
‘The understated door opens 
onto a streamlined hall, ilhumi- 
nated by skylights, that runs 
down the spine of the build- 
ing and sets its aesthetic tone. 
To conserve space, the hall is 
only four feet wide, but the 
imaginative use of mirrored 
recesses makes it seem far 
more spacious, and the dull 
black-marble floor gives it a 
feeling of gravitas. The re- 
cesses have ledges of oak and 
black granite on which Chi- 
nese stone heads and other 
antiquities are displayed, an- 
nouncing that this home be- 
longs to dedicated collectors. 
To the left and right of the 


Opposite: “We introduced yellow i 4 
the master bedroom because my wil] 
likes a lot of light,” notes the archi} 
tect. “It’s the most feminine room if 
the house.” Artist Robert Walker 7 
repainted the chinoiserie panels thz)j 
flank the sliding-glass door. Warne) 
designed the built-in dressing table) . 
rr 
4 
a 
hall are the master bedroom 
and a study referred to by 
Warner as the red room. TE 
latter is used for leisure activ 
ities such as listening to muy 
sic and watching television an} 
also serves as a guest room. ! 
takes its name from the Chi® 
nese red of the walls—a cold 
that radiates into other parly 
of the house—and it is con 
fortably furnished and decd 
rated with a medley of mou} 
ern and antique pieces, som? 
purchased recently but marij 
that the couple have accumij 
lated over the years. They 
include vintage storage trunh 
ship prints, African mas 
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and a group of Egyptian heads 
dating from about 30 B.c. 

The master bedroom is 
characterized by a sense of 
verticality emphasized by 
a pagoda-framed Chinese 
Chippendale-style mirror that 
hangs above the headboard, 
directly beneath one of the 
house’s 18 skylights. The room 
also features a sliding-glass 
door—flanked by chinoiserie 
panels and fitted with a dress- 
ing table—that opens onto a 
mass of vegetation and, like 
others throughout the resi- 
dence, retracts into a pocket 
set into the thick walls. 

Off the hall to the right is 
the dining room, and beyond 
that is the living room, a space 
large enough to accommo- 
date a grand piano along with 
overscale furniture and flo- 
tillas of antiquities and art- 
works. “I like to think that I 
have the ability to combine 
interesting and varied pieces 
in unusual ways that bring 
things to life,” says Warner. 
This creative eclecticism is 
evident in the juxtaposition 
of Ptolemaic-era Egyptian 
funerary masks and an or- 
nate 19th-century Portuguese 
chest. Additional masks are 
found elsewhere in the room, 
as well as centuries-old vol- 
canic stone figures from east 
Java, Turkish kilims, a steel 
snake attributed to Edgar 
Brandt and carved capitals 
from antique stone columns. 
Above the fireplace is a wall 
sculpture by Richard Aber. 
The furniture is comfortable 
and includes custom sofas 
with slipcovers made from 
the red fabric employed in 
the uniforms of the Royal 
Canadian Mounted Police. 


“The loggia’s marble flooring has a 
dull, leadlike color that contrasts 
nicely with the red of the colonnade,” 
ays Warner (opposite above, with 
mes). “I like to shake things up a 
bit.” An Isamu Noguchi lantern 
hangs above the armchairs and the 
sofa, which he painted. Three pots 
with dragon motifs are on the lawn. 
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“| like to think 
that | have the 
ability to combine 
interesting and 
varied pieces 

in unusual ways.” 


This picks up the color 
theme that emanates from 
the red room and extends 
into the loggia, a colonnaded 
open-air lounge accessible 
from the living room and 
kitchen and giving onto a 
small garden. Here again, 
the couple’s heterogeneous 
taste is evident in the variety 
of objects scattered around 
the oversize wicker chairs 
and the sofa that has been 
painted red with the house 
paint used on the columns. 
This area leads to the garage, 
above which are two more 
rooms, one used by Barnes 
as an Office. 

“What I aim for in a mod- 
ern house,” says Jack Lionel 
Warner, “is clean lines, thick 
walls and solidity. I feel that 
I’ve been able to achieve that 
here without losing touch with 
the natural beauty that makes 
Montecito such a pleasant 
place to live.” It could also be 
said that he has created an en- 
vironment in which efficien- 
cy and comfort are happily 
married to high style. 0 
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Lite as a House 


A NORTHERN CALIFORNIA GEORGIAN GETS AN 
INFUSION OF FRESHNESS WITH UNLIKELY PAIRINGS 


Interior Design by The Wiseman Group 
Text by Stephen Drucker/Photography by Tim Street-Porter 


ell just do 

a little fluff,” 

Paul Vincent 

Wiseman says 
to the housekeeper upon 
hearing that his clients will 
be home from a long trip in 
an hour or two. His design 
work may be done here, but 
he wouldn’t think of leaving 
without a fluff. 

And it’s not such a lit- 
tle fluff. This Northern Cal- 
ifornia house is 25 rooms 
and 12,000 square feet of 
late-Georgian-style red-brick 
grandeur. It was a good house 
to begin with, not the sort 
where every last bath tile 
needed to be replaced. But, 
says the founder of The 
Wiseman Group Interior 
Design, “Here was a young 
family with great taste. They 
wanted to step up to the 
house, yet they did not want 
to intimidate themselves or 
their friends.” 

Wiseman and design prin- 
cipal Douglas J. Durkin 
achieved their goal, they say, 
“through the use of pale and 
faded antique carpets, light 
color schemes that mix tra- 
ditional and contemporary 
fabrics, the use of decorative 
paint throughout and eclec- 
tic furnishings.” 

But that’s a rather clinical 
way of explaining it. You 
could also look at it this way: 
Imagine a great hostess try- 





ing to give a cocktail party 
in a formidable living room. 
She mixes up the guest list 
brilliantly, bringing together 
the high and the low, the new 
and the old, people in soci- 
ety and people in the arts, 
and tosses in a surprise guest 
or two. Furniture isn’t just 
wood and fabric in the eyes 
of Paul Vincent Wiseman. 
“Furniture is the story of 
people and politics,” he says. 
“We shop the world for the 
unique object.” 

One of the more intrigu- 





Paul Vincent Wiseman and design 
principal Douglas J. Durkin, of 
The Wiseman Group Interior De- 
sign, conceived the interiors of a 
late-Georgian-style house in North- 
ern California. ABOVE: The en- 
trance hall. Bench from Kentshire 
Galleries; Glant chenille. 


Lert: “We created moldings in the 
living room with paint,” notes the 
designer. The drawings, circa 1920- 
25, are by Aristide Maillol. Donghia 
sofas by fireplace, with chenille 
from Glant. Doris Leslie Blau car- 
pet. Vases from Naga Antiques. 
Cowtan & Tout drapery fabric. 
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Lert: Elmer Bischoff’s 1957 oil The 
Three Graces hangs above a circa 1760 
Danish walnut-and-parcel-gilt com- 
mode in the living room. 


ing guests in this living room 
is a certain extremely rare arm- 
chair, unmistakably a product 
of 18th-century refinement. 
But it’s Italian, so its propor- 
tions are much more fanciful 
than if it had been English or 
French. “It’s a short fat lady 
in fancy high heels who still 
thinks of herself as the pret- 
tiest woman in the room,” 
Wiseman says with great af- 
fection. Suddenly it’s not just 
a good chair with cabriole 
legs and impressive king- 
wood veneer work. And just 
who is she flirting with? A 
1968 Richard Diebenkorn 
painting from the Ocean Park 
series. They are deep in dia- 
logue, the sort of unlikely 
pairing that this firm delights 
in creating. “The painting is 
so linear,” says Wiseman, 
“and she’s so plump.” 
Téte-a-tétes like this are 
happening all over the living 
room. There’s a sensational 
pair of Danish Rococo com- 
modes on either side of the 
fireplace, for example, only 
they aren’t exactly twins, which 
makes them so much more 
interesting. And fluttering 
around them are various Ming 
and Han Dynasty pieces, an 
Elmer Bischoff painting from 
1957 and a pair of rock-crys- 
tal lamps. In one bay there’s 
a small dining area with 
Swedish Neoclassical tiger- 
birch armchairs and silken 
pendant lamps and—what 
could be humbler?—bamboo 
matchstick blinds. There’s 
also a big, contemporary low 
table custom-built to incor- 


Lerr: “The residents wished to have 
an area in the large living room for 
small dinner parties,” Wiseman says. 
“We placed a banquette, an oval 
breakfast table and armchairs in the 
existing bay,” which accommodates 
six people. Christopher Norman 
banquette fabric. 





seinen 











Lerr: “The library just had plain 
paneling and a French mantel- 
piece,” says Wiseman. “Instead of 
ripping everything out, we added 
bookcases, replaced the fireplace 
and gave the walls a faux-bois fin- 
ish.” Glant chenille on sofas. Cow- 
tan & Tout chevron pillow fabric. 


Ricut: Above the fireplace in the 
library are a pair of photographs by 
McDermott & McGough, Pail in 
Equilibrium on a Stick 1884, 1990, 
left, and Sentimental Education 1885, 
1990. African combs and objects 
are arranged on the English lime- 
stone mantel. Hokanson carpet. 


porate a 2,000-year-old Ro- 
man mosaic floor fragment 
from Syria; a pair of Chinese 
marble garden stools that 
serve as end tables; and an 
immense 19th-century Turk- 
ish carpet, finely woven, as 
you might expect in such a 
room, but a casual rug as well, 
which makes all the fine ob- 
jects around it seem much 
more relaxed. 

All this, in the same room 
with a highly important Louis 
XIV mirror that Durkin calls 
“extremely eccentric.” That 
mirror was a big commitment, 
and since it couldn’t possibly 
be shipped from Europe on 
approval, the designers had it 
photographed digitally, en- 
larged the photograph to ac- 
tual size and hung it over 
the fireplace for a month or 
so, until everybody was com- 
fortable that this was the 
perfect mirror, which it was. 
Computer programs are prov- 
ing very useful to the design- 
ers when it comes to some of 
the more overwhelming ac- 
cessories they find, like the 
occasional overmantel mir- 
ror or granite lion, invariably 
in some shop on the other 
side of the world. They elec- 
tronically paste a photograph 
of the object into a photo- 
graph of the room or wall 
or tabletop. “The competi- 
tion for good objects today is 
intense,” says Durkin. “You 
have to move fast.” 

The living room has some 
elaborate plasterwork, yet 





“Furniture is the story of people and 


politics,” remarks Wiseman. “We shop the 


world for the unique object.” 


very few people notice that 
the capitals in the cornice 
don’t cap anything, and not 
many more notice that the 
moldings aren’t quite what 
they appear to be. Grand 
as this room is, many of its 
details had been stripped 
during an earlier renovation 
and were restored by The 
Wiseman Group only as a 
painted effect. 

In the entrance hall, you 
find yourself inching your way 
toward a 17th-century En- 
glish japanned cabinet on a sil- 
ver-gilt stand; or, as Wiseman 


thinks of it, “She’s a Queen 
Mary lady-in-waiting just re- 
turned from China and Japan.” 
To keep such a worldly wom- 
an company, the designer 
gathered an interesting crowd: 
a sublime Adamesque che- 
nille-covered bench, a col- 
lection of Chinese ceramics 
and a 1958 painting by Na- 
than Oliveira. 

The dining room is de- 
signed around a Jupe table, a 
round pedestal table from the 
mid—19th century with an un- 
fathomable mechanism that 
can vary its size from six to 
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“The master bedroom has 17th- 
and 18th-century Italian furniture, 
though done in a lighter, more 
modern style,” the designer says. 
Drawings by Maillol, circa 1920-25, 
flank the bed. The mercury-glass 
candlesticks, wired as lamps, are 
from Bernd Goeckler Antiques. 
































ne feet. Above it hangs an 
sh crystal chandelier as light 
the mahogany table is 
jounded. The room’s dark 
k paneling was stripped and 
reached down to a more 
Odern tone; and the win- 
ws were dressed with for- 
ally constructed Georgian- 
le valances and lighthearted 
inton-porcelain-print drap- 
es. Most of the time the set 
18th-century dining chairs 
ars olive-brown linen slip- 
vers, or what Wiseman calls 
eir Armani suits.” 
aturally, there is a library 
this house where life is re- 
lived, though “instead of 
classic English library,” 
7s Wiseman, “we used a 
itive theme.” Its walls 
sa medium-tone faux-bois; 
y table designs were based 
Cape Dutch details; small 





Han Dynasty pots were con- 
verted into lamps and placed 
on bamboo bases to give them 
more presence; and instead 
of the usual gentlemen’s club 
accessories, this room has a 
collection of African combs 
and objects and tapa cloths. 

So just what constitutes 
“a little fluff”? Wiseman and 
Durkin pulled back the drap- 
eries to let in the garden 
view, then checked the way 
they billowed and fell. The 
magnificent Arita-ware vas- 
es that dominate the living 
room were positioned to 
show off their shapes. All 
the pillows were given a nice 
pat and the slipcovers a good 
tug. And when we left, I’m 
certain that the plump Ital- 
ian beauty and the Die- 
benkorn gave each other a 
little wink. O 


Borrom: “The rear facade is an ec- 
centric collection of English-style 
architectural elements, with a so- 
larium ‘o the left side, and many 
beautiful old trees,” says Wiseman 
(below). “The square south garden 
is one of the largest in the area.” 
Chair cushion fabric from Giati. 















































eh eat as 

















iS 
























ay 

ingeles—based architect Pat- 

J. Tighe incorporated a 1,500- 
re-foot addition into Ray and 

a Jacobs’s existing residence in 
an Fernando Valley. Opposite: 
tral stair rises from the music 
to the second and third levels. 
elf-portrait is by Chuck Close. 


p the 








Asove: “I angled the stair wall to 
make the space feel bigger,” says 
Tighe, “and to create a forced per- 
spective.” A view from the third 
level shows the glass-walled bath, 
which is near a corridor leading to 
a media room, a sleeping area and 
a laundry and storage area. 
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own Staircase 


IRM ELEVATES FUNCTION IN AN ADDITION THAT PLAYS THE ANGLES 


tall started with my wife 
saying we needed a little 
water outside.” Like most 
upgrades, Ray and Sylvia 
Jacobs’s installation of a spa in 
the backyard of their house in 
L.A.’s San Fernando Valley led 
to more upgrades. Specifically, 
it led to the addition of a fern 
grotto, a river-rock stream and 
an eight-foot waterfall. And 
that was just outside. Since 
the couple could only access 
their new garden via stairs de- 
scending the house’s steep hill- 
side site, Ray Jacobs turned 
his attention to the house it- 
self. “It always intrigued me, 
that cavernous space below,” 
he says. “?’'d walk down there 
and dream about what that 
area could become....” 
Jacobs didn’t have to look 
far to translate his reveries 
into bricks-and-mortar real- 
ity. Several years earlier Pat- 
rick J. Tighe, an architect 
then associated with the pro- 
gressive firm Morphosis, had 
transformed the offices of 
the communications entrepre- 
neur with a rock-’em-sock- 
em redesign. The Jacobses 
had certain functions in mind 
for a house addition—they 
wanted areas for displaying 
art, playing music and enter- 
taining—but designwise they 
made only one stipulation. 
“T said, ‘Patrick, bring me 
something that I haven’t seen 
before,’” recalls Ray Jacobs. 
“And what he ended up bring- 


Architecture by Patrick J. Tighe, Ala 


Text by Peter Haldeman 


Photography by Arthur Matthew Gray 
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Lert: Joseph Kosuth’s screen print 

Titled Quotation (for L.C.), left, and 

Richard Serra’s etching on paper Leo, 

both made in 1997 for the Castelli 

portfolio, hang above Frank Gehry- 
designed wood chairs in the dining 
area. “Patrick’s design is tasteful 
and nonfussy,” says Ray Jacobs. 


9 






















© was pretty spectacular.’ 
‘Tighe’s plan used the site’s 
iysical limitations to cre- 
we advantage. “Grade beams 
d caissons holding up the 
e could not be altered in 
y way, and no real excava- 
m could be made,” explains 
e architect, who now runs 
5 own firm, Tighe Archi- 
ture, in Santa Monica, Cal- 
ia. “The solution was a 
wes of levels that made use 
the spaces between the 
ms.” Residence and garden 
ild be bridged by a nar- 
, 1,500-square-foot addi- 
accommodating a music 
ym at the bottom level, an 
ice area in the middle and 
edia room at the top. 
A stairway navigating the 
ht space would obviously 
€ prominently in the de- 
n—but again Tighe turned 
allenge into an asset. “We 
ed many versions of the 
ir, but it seemed like wher- 
iT it was, it dominated the 
ce he says. “So we decided 








to play that up, to let the stair 
become something special.” 
Ascending, the stair cants and 
narrows, stressing its own 
movement and prefacing the 
more intimate experience of 
the existing house; on the 
way down, the stair’s expan- 
sion heralds the outdoors. 
Linked to the garden by 
a wide deck, the music room 
is a lofty space that the own- 
ers furnished with a digital 
grand piano and a portfolio 
of prints honoring legend- 
ary art dealer Leo Castelli’s 
90th birthday. Facing the art- 
work, above a kitchenette, 
hovers a rather mysterious 
cube of opaque glass. It’s only 
a few steps up to the next 
level—the office area—but 
the tapering wall and low- 
ering ceiling give the short 
trip a fun-house spin. The 
work surface in the office is 
contiguous with the floor 
of the dining area, 30 inches 
up, where—on the wall at 
the end of the stair axis—a 











self-portrait by Chuck Close 
hangs. “From a distance you 
see the full portrait,” says 
Tighe, “and, of course, as you 
get closer, the image becomes 
pixelated and abstract. The 
painting was a kind of clue 
for the perspective change as 
you proceed up the stair.” 

Round the stair wall and you 
reencounter the laminated- 
glass volume, here penetrated 
by a shelf of stainless steel. 
The blue-tinged glass conceals 
a bath—a floating form as 
sculptural as the stairway that 
wraps around it. A corridor 
off the bath leads to the me- 
dia room, a sleeping area and 
a laundry and storage area. 
On one side, the media room 
surveys the music room below, 
and on another, its eight-foot- 
high sliding-glass doors open 
to a second deck overlooking 
the garden and the San Ga- 
briel Mountains beyond. 

“Tt was like a puzzle, try- 
ing to get everything in that 
small area,” says Tighe. The 





“The addition was kept very simple,” 
says Tighe. “I used one sculptural 
form to unify the structure and left 
the walls white and empty to allow 
the art to provide the only color.” 
ABovE: The sleeping area, which is 
adjacent to the bath, overlooks the 
house’s grounds. Artemide lamp. 


economically rendered space 
feels capacious and airy when 
it might have felt cramped. 
Sparely clad in white walls 
and maple floors, the struc- 
ture is animated not only by 
its vigorous design but by 
its owners’ passion for music 
and art and nature. 

The Jacobses recently sold 
their house to relocate to the 
desert. (“We're like sharks,” 
he says. “We have to keep 
moving.”) But once an up- 
grader, always an upgrader. 
“Just like my office, the addi- 
tion had a great sense of en- 
ergy. I told Patrick if we ever 
do another house, we’ll have 
him design it. Sometime it’l] 
happen again, I’m sure.” 0 
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REVISITS 


A NEW LOOK AT A RESIDENCE PUBLISHED IN 


ARCHITECTURAL DIGEST’S MARCH 1983 ISSUE 


ADAMS 


RECALLING THE RENOWNED 
PHOTOGRAPHER ON THE BIG SUR COAST 


Text by Constance W. Glenn/Photography by Mary E. Nichols 


t the home of Vir- 
ginia and Ansel Ad- 
ams, on the Big Sur 
coast, the front door 
often stood open invitingly, 
framing an achingly beauti- 
ful vista bracketed on either 
side by Monterey pines. The 
sun-dappled hillside dropped 
into the Pacific, sprinkled with 


wildflowers en route. The 
house glowed, not because of 
the spectacular panorama but 
because of the balance be- 
tween interior and exterior, 
created by the soft-toned gal- 
lery walls filled with Adams’s 
majestic black-and-white pho- 
tographs, the warm floors 
dotted with rare Navajo blan- 


© ROGER RESSMEYER/CORBIS 























From 1965 until his death in 1984, 
photographer Ansel Adams (above 
and his wife, Virginia, lived on the if 
Big Sur coast. LEFT: Surrounded |) 
by lush plantings, the house was 
the setting for frequent gatherings) 
of family, friends and students of i 
the Ansel Adams Workshops. 


kets and rugs and the greaj 
stone fireplace surrounde! 
by Native American basket 
and flanked by a portion ¢ 
Virginia Adams’s book co 
lection. The sense of perfeq 
harmony was overwhelming 
Little wonder that Adam 
once remarked, “I love i 
here. I don’t like leaving.” 

The noted photographey 
who died in 1984, never madi 
photographs from, or of, chi 
house. Perhaps it was a plac} 
that was too personal, to} 
private. While the setting di 
not lack the grandeur associ 


phasized intimacy with natut} 
rather than awe of its scale. | 


A Chinese Confucian temple drum 
RU Moh yate oacome ite harem rete TT 
fireplace. On the mantel are Native 
American baskets; below are some 
of Virginia Adams’s many books. 
Designed by architect Eldridge T. 
SONG o mee Tete eke Bethe 
the house took four years to build. 



































Por DecClarave 


Adams’s photographs line the gal- 
lery. To enhance their tones, he had 
the walls painted a 20 percent col- 
or-saturated gray. His passion for 
photography was fueled early, when, 
on a visit to Yosemite at age 14, he 
began shooting pictures with a cam- 
era given to him by his parents. 











Adams began planning the 
house with the architect, El- 
dridge T’ Spencer, in 1961. As 
he explained, “An old friend 
had this property and said, 
‘You can have it for what I paid 
for it if you will agree never 
to touch the hill below.’” A 
devout environmentalist, Ad- 


ams also deeded a scenic ease- 
ment at the rear to the county. 
Plans that would preserve the 
natural beauty of the site were 
drafted, and it was decided to 
situate the house at the top of 
the hill in a long expanse par- 
allel to the coast. In the midst 
of the planning, Adams re- 


called, the architect sudden) ing; 
said, “You know, you rea Ben 
ought to come down t jy, 
swale.” Thus, the house nf,» 
tles almost invisibly in a nic} 4, 
just above the sea. BN 

After four years of ccihi , 
struction—and the comp), 
tion of Adams’s persona |}},., 





. signed darkroom—moving 
ly came on May 25, 1965. 
veryone flew down from 
i 


h Francisco,” he said. “The 
kt day the van came with 


000 pounds of household 
ods, even though we had 
fown away another 20,000!” 

hen it was photographed 


in 1983, the house had not 
changed, only mellowed, since 
that day in 1965, but the once 
white walls were gray—a 20 
percent color-saturated gray, 
the very critical tonal intensi- 
ty the photographer felt pre- 
served the integrity of the val- 
ues in his photographs. “It’s 


a complicated theory of bal- 
ance,” he noted. “The mind 
becomes automatically tuned 
to the level of light and judges 
everything by that balance.” 
A pioneer in the technology, as 
well as the art, of photography, 
Adams frequently brought 


continued on page 257 


Top: The dining room. The archi- 
tect took advantage of the site and 
gave the rooms striking views of the 
Pacific. ABOVE: Elsewhere in the 
gallery are Monolith, The Face of 
Half Dome, Yosemite National Park, 
from 1927, and a 1980 bronze bust 
of Adams by Betty Brisseil. 





Ansel Adams never made 
photographs trom, or of, 
the house. Perhaps it was too 
personal, too private. 


BrLow: A Monterey pine stands be- 
side the residence. Adams, an ar- 
dent environmentalist, served as a 
board member of the Sierra Club 
for 37 years and discussed environ- 
mental policy with President Ford. 
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Ricut: Adams designed a home 
darkroom where he processed and 
printed images and explored tech- 
nological developments in his art. In 
the tray is Maroon Bells, near Aspen, 
Colorado, from a 1951 negative. 
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Wall sconces, cast bronze, in satin gold or nickel. 
Chandelier, alabaster and cast bronze, in satin gold or nickel. 


Karajian Gallery also has the largest selection of original chandeliers and wall sconces c. 1930-40. 
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ontinued from page 18 1 
starts again, with another front door 
hat opens to a straight shot to the 
ycean. As in many traditional center 
iall houses, a corridor bisects the house 
nd allows views to the garden out back, 
aly in this case, the garden is blue and 
expansive, and it moves and shines. 
_ First-time visitors, entranced by the 
jiew, almost sleepwalk past the kitchen 
on the right and the staircase on the left 
to a two-story living area, whose two 
zlass walls look out onto the lawn and a 
ong deck facing the ocean. A circa 1945 
alder turns in the double-height space, 
n airy piece that rotates slowly in the 
greeze. The house delivers intense color 
elds: pure green, pure blue, pure white. 

The dramatic formal moment is re- 
served for the study on the second floor 

over the kitchen and dining area, where 
curvilinear wall wraps the room like 

ribbon and pierces the edge of the 
house to form an outdoor balcony. Mei- 
sr has composed a highly porous struc- 

e built of equal parts solid and void. 

ith Palladino, he achieves an almost 

; haker-like simplicity. “We wanted to 
eep it open and free, with nothing ex- 
taneous,” Meier says. Generous vol- 
imes of space and white surfaces incan- 
lescing in the sun are the only luxuries. 
nterior designer Rose Tarlow, in her 
rst collaboration with Meier, comple- 
mented the sumptuous austerity with 
traight, simple sofas and club chairs 
ith early-modernist pedigrees. 

Outside, the abundant California sun 
culpts every member in shadow. Meier 
multiplies the shadow lines on the facade 

ith a trellised sunscreen; the curvilin- 
ar form of the balcony plays against 

e strict orthogonal structure. Unlike 
many overinflated houses that have dis- 
egarded the example of older Califor- 
Mia beach houses, the dimensions are 
ensible and almost delicate; the house 
s confident but not overbearing. 

In this context, Meier is a geometric 
komantic, playing the rational, man- 
nade order against the natural one. The 
igid line, a corollary of the distant hor- 
zon, measures the ocean’s movement like 
‘straight edge. As in the great Neoclas- 
cal French structures, the house doesn’t 
ry to be grand by being big. Meier suc- 
eeds both in being himself and in car- 
ying on the nearly forgotten California 
tradition of reticence at the beach. 0 
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leather-covered walls, which make the 
entire room comfortingly redolent of 
leather, like the timeworn seats in one 
of his vintage automobiles. 

Connoisseurs of the unusual, the cou- 
ple seized upon furniture some might 
find daunting, such as a chair sprouting 
curvaceous ram and bull horns in the 
study and a horn chandelier that hangs 
triumphantly in the kitchen sitting 
room. “A piece like this you may never 
find again in your lifetime,” John Mo- 
zart says of the chandelier, purchased at 
auction in London. “You can feel their 
passion,” Wright observes of his clients. 
“They’re fun to work with, because 
when you find something appropriate, 
you all know it right off.” 

It is a residence of many moods and 
faces, from the whimsical (a collection 
of framed Edwardian glass eyes) to the 
sublime (a series of soaring plaster 
groin vaults in the stair hall that con- 
jures up images of chanting medieval 
monks). The master bedroom is a re- 
flective space filled with Daum and 
‘Tiffany glass, anchored by an 18th-cen- 
tury stone fireplace. In contrast, the 
master bath is a mosaic-and-travertine 
extravaganza in which the custom- 
made fixtures echo the engraved alu- 
minum body molding on John Mozart’s 
1937 Alfa Romeo. 

In the ultimate homage to California, 
the piéce de résistance is a fantasy envi- 
ronment for cars. Gazing across the 
pool, past giant birds-of-paradise, pa- 
pyrus and Chilean wine palms, the eye 
alights on a handsome structure of cut 
Santa Barbara stone that houses the 
supreme guy fantasy: a garage with pol- 
ished, black-granite floors that is home 
to one of the world’s most staggering 
collections of rare automobiles. The 
1937 Bugatti with the alligator interior 
built for a British colonel, the 300S 
Maserati and the 860 Monza Ferrari are 
not just for show; with his wife and 
grown daughter, John Mozart races 
them competitively in 1,000-mile rallies 
in Italy and Colorado. 

His attitude toward these irreplace- 
able vehicles mirrors his philosophy 
about the spirited residence Craig 
Wright has designed for him and his 
family. “They’re really meant to be 
used,” he says of his speeding jewels. 
“That’s the pleasure of them.” 0 
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Italian Design in L.A. | 

After four successful years 
in New York, Abitare Italia is 
coming to Los Angeles. Stores 
and showrooms throughout 
L.A. and Santa Monica will 
offer fine Italian wine and 
food as they show off the 
latest designs from Italy’s 
best furniture manufacturers. 
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Two attendees will win a trip 
to Milan’s legendary furni- 
ture fair, Salone del Mobile. 


December 4, 2002 
6-9pm 


For details, visit abitareitalia.com. 
Call (212) 353-1383 or e-mail 
rsvp3bde@aol.com to receive your 
invitation. Abitare Italia is organ- 
ized by Federlegno-Arredo and 
ICE/Italian Trade Commission. 
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JAMIE LEE CURTIS AND CHRISTOPHER GUEST 


SPINNING THE SENSES | 





continued from page 217 
cided to keep things spare. “I don’t like 
having lots of furniture,” says Curtis. 

In the living room, custom-made large- 
scale pieces and uncluttered walls allow 
the room’s soaring wood-beam ceiling 
and strikingly angled fireplace to take 
center stage. There may be little furni- 
ture, but what’s there is well loved, in- 
cluding a book table that’s crammed 
with the volumes on photography that 
Curtis, a photographer herself, adores. 
In the adjoining dining room, a Re- 
gency-style table anchors a space that 
contains such idiosyncratic, much-cher- 
ished heirlooms as a Victorian harp, 
which once belonged to Guest’s grand- 
mother, and a set of 19th-century George 
Catlin lithographs of Native Americans. 

“There’s nothing here that I haven’t ac- 
tually touched, fretted and agonized over,” 
says Curtis. “There’s not one piece that I 
didn’t go out and buy or that I can’t tell 
you a story about.” Not every purchase 
turned out to be a success. “That would 
be a good montage of pictures in the liv- 
ing room,” Guest, the inveterate filmmak- 
er, says, reminiscing about some of the 
things that ended up in that room before 


ingly diverse musician who seems at 
ease with every instrument, from the 
clarinet to the balalaika. 

The best place in the house to make 
music, according to Guest, is the kitch- 
en, which has great acoustics. “In the 
evenings I’ll play there while Jamie 
makes dinner and ‘Tom dances,” he says. 
With its banquettes—designed by Cox 
and Curtis, complete with pullout draw- 
ers that double as footstools—this is a 
major hanging-out space. “We had 10 
on the banquettes and three on the floor 
watching TV in here on Oscar night,” 
Curtis recalls. “It can accommodate 50 
people very comfortably.” 

She designed some of the room’s ele- 
ments herself, notably the pantry, con- 
cealed behind doors that resemble shoji 
screens. Lit up, it glows like an outsize 
lantern from within. Besides its sheer aes- 
thetic appeal, this space hides a multitude 
of sins, in the form of unsightly kitchen 
gadgets. “I hate looking at wires,” she says. 
“T hate looking at appliances.” Nearby, an 
artwork made from bits of breakfast ce- 
real—a gift from Guest to his wife, who 
adores the stuff—is a reminder that 





Life here is truly casual. “This is not a 
pompous house,” as Christopher Guest puts it. 





being returned, including, at one point, 
a pool table (“I don’t play pool!” he says). 

Nothing was more lovingly chosen, 
one senses, than the couple’s photogra- 
phy collection, which has a test print 
by Sally Mann, who’s a family friend, as 
well as such masterworks as Migrant 
Mother, Dorothea Lange’s famous De- 
pression-era portrait (“I’d always felt 
this tremendous connection with that 
woman,” comments Curtis). Other things 
on display include a Chinese-red-lac- 
quered chest—“a giveaway at the Gold- 
en Globes,” says Curtis, who’s won two 
of the awards—and an old collectible 
photo of Luise Rainer, an actress who 
lived in the house in the 1930s, along 
with numerous mementos of the cou- 
ple’s families, among them an assem- 
blage by Tony Curtis, who’s also a visual 
artist. And here, as in every room, there 
are musical instruments: The drum set 
in the corner belongs to Guest—an amaz- 
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nothing here is to be taken too serious- 
ly. “All of the external things mean noth- 
ing,” Curtis points out more than once. 

Although she’s still acting (her latest 
film was this past summer’s Halloween: 
Resurrection), Jamie Lee Curtis feels that 
she’s at a crossroads in her career. “I’ve 
been part of the movie business since I 
was born. I have a little bit of future 
think to do—maybe for the first time. 
There’s a point, and it may be right now, 
where I choose what and how I’m going 
to live the rest of my days.” 

One thing that’s definitely in the past 
is working on her home. “I can now 
proudly say that I’m finished with this 
house forever,” she says. Her husband 
sounds less sure. “It’s continually chang- 
ing,” says Christopher Guest (whose 
next film, A Mighty Wind, is due out 
from Castle Rock in 2003). “I think it’s 
like anything: It’s a work in progress. 
This house is going to keep living.” 0 





continued from page 229 Hat 
six inches. The small difference lifte 


matically attenuated elliptical skyligh ,) 
over the fireplace, sealing the edge j' 
with invisible silicon beading. To em 


ered the roof with copper, as initiall  ,, 
intended, and the shape took on th), 
knife-edged elegance implicit in the na ‘ 
ture of a roof tapering to a point. i 

Cunningham removed the wall-to ; to 


tablish a continuous floor plane tha 
floats seamlessly through glass walls 
He designed several wool rugs in ab) | 
stract patterns, woven in Nepal, and buil 
cabinets with curved faces in the ope ! 
kitchen in a rich reddish cherry tha’ 
picks up the bark of manzanita bushe’ 
outside. And he widened the plate-glas 
panels in the window walls and took ow) 
the wood mullions. Once segmente,, 
into a faceted approximation of a curvé. 
the glass itself is now actually bowee ,, 
and entire sections of the curving glas’ 
wall glide open on fine tracks, erasini ¥, 
the boundary between inside and out. 

In two decades of a career built 0, 
large residences, Cunningham has als\), 
become a sculptor of water, and fo, 
Wing House he created a moon-shapec. 
black-bottom pool whose crescent edg) 
aligns with the geometry of the house 
The owners now delight in a privat 
Stonehenge moment when the shadoy ; 
of the curving roofline coincides exactlt 7 
with the curving edge of the pool. 4 

Once compromised by a certaii_, 
coarseness, the house has emerged |) 
thoroughbred. The frameless glass wall, 
allow form and space to glide inside ani), 
out in smooth glissandos. Light fall’ 
overhead through skylights in bold: 
uninterrupted wedges that turn gy}, 
roscopically on rounded walls. This i), 
a pavilion in the garden that explain” 
itself through the senses, and the disap) 
pearance of the details makes the expla 
nation eloquent. Wallace Cunninghar 
was able to at last make the house bejy 
come what it always wanted to be, sine). 
that first day, when he drew the lines 1}, 
the earth. The ideal is now physical. H ) 4, 
came back from the staircase and sai 
just the right things. 0 
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students of the Ansel Adams Work- 
shops to his home to study and talk in 
the carefully perfected environment. 
Displayed informally throughout the 
house was an extraordinary collection 
‘of Native American objects, which once 
included a fabled Maria Martinez black 
‘feather-motif dinner service. The pho- 
‘tographer explained: “We often went 
'down to the shop in Yosemite [Best’s 
Studio] that belonged to Virginia’s father. 
He died in the fall of 1936, and we took 
it over. Virginia did the buying. We trav- 
eled all through Arizona and ended up 
in Santa Fe, where we originally bought 





| Displayed in the house 

_ were Native American 
objects, including a 

fabled Maria Martinez 


dinner service. 





Freight Maria plates. My father lent me $48 
to buy them, in 1929. Then Virginia asked 
| Maria’s son to make four more.” Virginia 
Adams added, “We used to serve Spanish 
stew or spaghetti on them—nothing that 
would require a knife—until they were 
worth more than a thousand times what 
we had paid for them, and Ansel wouldn’t 
let me use them anymore.” They went to 
the Arizona State Museum in Tucson. 
Ansel and Virginia Adams, married 
56 years, were clearly happiest at home. 
‘They often worked and entertained at 
their dining table overlooking exquisite 
natural gardens and ragged Yankee 
Point jutting into the Pacific. Their two 
‘children, grandchildren, neighbors and 
admirers from around the world were 
constantly gathered around them. Ad- 
ams subscribed heartily to a thought, 
‘offered as a toast at the photographer’s 
80th-birthday party: “If you’re going to 
get old, you might as well get as old as 
you can.” An ebullient host, he looked 
forward to each new birthday, as well as 
each New Year’s Day, when, as Virginia 
‘Adams said, “At four o’clock all our 
friends come up the road from Big Sur.” 
'They would come every year to that 
‘idyllic place, to celebrate Virginia and An- 
sel Adams and the life they made there 
‘in the quietude of a cherished house. 0 















Places to go, designs to see, from 
Architectural Digest advertisers... 


Line on Design Exhibit 


This month, witness innovation unveiled as the five most influen- 
tial trends in modern design come to life at the Line on Design 
Exhibit, sponsored by Chrysler. This extraordinary exhibition, open- 
ing in association with the Museum of Contemporary Art, Los 
Angeles at the Pacific Design Center, will showcase a collection of 
objects and images inspired by Chrysler’s Line on Design section 
in this issue. Each piece was hand-selected by a team of renowned 
designers from DIFFA, the Design Industries Foundation Fighting 
AIDS, led by acclaimed architect David Rockwell. 
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Log on to www.lineondesign.com to join an exclusive design community 
online and to register for your chance to be Chrysler’s exclusive guest for 
the ultimate design-inspired weekend in New York City. 





Opening December 3 
Pacific Design Center 
8687 Melrose Avenue 
Los Angeles 


CHRYSLER 


Drive = Love 





Recognizing Worth: Buying Estate Jewelry 


Lisa Hubbard, Executive Director, International Jewelry at Sotheby’s, 
offers this expert advice when purchasing estate jewelry: 


e Attend auction exhibitions where you can handle jewels of endless 
variety and ask questions of the house specialists. 


¢ Reference books like Understanding Jewelry by David Bennett and 
Daniela Mascetti are very helpful, and cover different jewelry design 
periods and works of the great jewelry houses. 


e A jewel signed by a great jeweler is like a miniature work of art—it 
is usually more desirable to a larger audience than an unsigned piece. 


Wilmington Trust recognizes the 
worth of protecting and growing 
both tangible and intangible 
assets. This is the fourth in a 
series of Recognizing Worth 
columns on a range of subjects, 
presented by Wilmington Trust 
and Architectural Digest. 





For more information about Wilming- = 
5 RUBY AND DIAMOND FLOWER BROOCH FROM THE ESTATE 
ton Trust, please call (877) 836-9206 or oF Janice H. LEVIN, APRIL 2002; AUCTION ESTIMATE: 


log onto www.wilmingtontrust.com. —— $100,000-150,000; SOLD FOR $224,000. 
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Like other new cars, 


ours started with a prec S O N drawing. 


When one of our engineers was asked what his objective was with the all new Saab 9-3 Sport 
Sedan, his reply was a sketch showing an exhilarated driver. That was his vision, pure and simple. 
Today his vision has been made real. The new Saab 9-3 Sport Sedan is a 


car truly built around the driver. And while it has been engineered with EE 


the ultimate in safety and security in mind, its passion is the thrill of the i ( 
drive. It is a car that reacts with speed and precision, where the power of ees fas 
turbo is harnessed to create energy and excitement. Hence every journey ~~ ea 


becomes an adventure, and every driver bears an uncanny resemblance to 


the drawing that started it all. 1 800 SAAB USA or www.saabusa.com 





_ ting at $25,900 MSRP. 


uding the peace of mind of No 
ge Scheduled Maintenance. 


Of $32,495 for model shown. Taxes, insurance, title, registration 
nd optional equipment extra. No Charge Scheduled Maintenance 
ears or 36,000 miles, whichever comes first. See your dealer for 
¢ terms and conditions. © 2002 SAAB CARS USA, INC 
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